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Canada Investment and Savings, a Special

Operating Agency of the Government of

Canada’s Department of Finance, works in

partnership with the Financial Sector Policy

Branch of the Department and the Bank of

Canada to manage the Retail Debt Program.

The Government of Canada uses the Retail

Debt Program to raise funds from, and

provide secure investments to, individual

investors in Canada. The program includes

two non-marketable instruments, the

Canada Savings Bond and the Canada

Premium Bond, that are sold over the

counter through financial institutions,

through payroll deduction, and direct via

telephone and the Internet.

The mandate of Canada Investment and

Savings is to deliver a vibrant, creative, and

cost effective Retail Debt Program that

provides value to Canadians, contributes to a

diversified investor base, and ensures that

Canadians are aware of, and have access to,

Government of Canada securities.
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Throughout fiscal 2003–2004, Canada

Investment and Savings continued to provide

products and services for the changing needs

of Canadians and innovative solutions for the

delivery of the Retail Debt Program.

Fundamental to this approach was balancing

the need to ensure Canada Savings Bonds

remained relevant and accessible, with the

need to manage the program in a cost-

effective way. I am pleased to report that

through collective efforts with the

Department of Finance and the Bank of

Canada, we were able to achieve our objec-

tives while reducing program expenditures

compared with the previous year.

The past year was marked by a challenging

investment and economic climate. Although

we have managed the Retail Debt Program in

an environment of low interest rates in recent

years, near-historic lows hindered our ability

to deepen our financial relationship with

Canadians and affected our sales through

financial institutions. We also faced 

increasing competitive pressure from a range

of new savings products and high-interest

savings accounts that offered investment

choices designed to compete with the safety

and security features of Canada Savings

Bonds products.

With this in mind, and consistent with our

commitment to Canadians of competitive

rates, Canada Investment and Savings sought

to shed light on how well Canada Savings

Bonds have performed compared to other

Canadian investment products. The new

Benchmarking Study showed that both the

Canada Savings Bond and the Canada

Premium Bond were, in fact, competitive with

all other investment products measured over

a five-year period. 

We continue to make progress in streamlin-

ing our systems and improving our service

options for Canadians. For the most part, we

have relied on emerging trends in informa-

tion and communications technology as well
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as automated services to increase efficiency

and reduce costs. At the same time, where

appropriate, we continue to deliver services

through the more traditional channels of

telephone and mail.

Total sales this year amounted to $2.9 billion,

compared to $3.5 billion in 2002–2003. Sales

through the Payroll Savings Program grew for

the fourth consecutive year. This channel now

represents nearly half of the sales mix.

Redemptions declined this year, down some

14 per cent compared to 2002–2003, due in

part to a marketing pilot that offered

bondholders of maturing Canada Savings

Bonds Series 46 an automatic 10-year 

term extension.

The non-marketable debt portfolio sits at

$21.5 billion, after a decrease of 6 per cent.

This is roughly the same level of decline as last

year and consistent with the plan to manage

the retail debt in a declining debt environ-

ment. Overall program expenditures decreased

by about $4.8 million – the fourth consecutive

year of decline.

In September 2003, as part of the regular

Treasury Evaluation Program, the Department

of Finance hired Cap Gemini Ernst and Young

(CGEY) to assess the Retail Debt Program and

to provide advice on strategic options for the

future. CGEY concluded that the program

faces challenges and is losing relevance to

the government and investors, owing to the

decreased need for government borrowing

and increasing competition from the financial

services sector. Of the options considered,

CGEY recommends that the government

wind down the program. However, this

report represents only one element of the

government's overall review of the Retail

Debt Program. The Department of Finance is

assessing the views of Canadians and the

expected future costs and benefits of the

program. Canadians have indicated that they

continue to support the concept of a retail

debt product that provides them with a

secure savings vehicle and the opportunity to

hold a direct stake in the debt of Canada.

Within the context of a continuing Canada

Savings Bonds Program, the focus of the

department is on ways to design and deliver

a program that meets the evolving needs of

both the government and Canadians.

A constant for the Retail Debt Program is the

quality, dedication and support of its employ-

ees. For their accomplishments over the past

year and their dedication to the program and

its mandate, I would like to thank our team of

Canada Investment and Savings employees,
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the Department of Finance, and the Bank of

Canada together with its back office systems

and operations partner, EDS Canada Inc.

Special thanks are owed to Annette

Verschuren, President of The Home Depot

Canada, who served as our National

Campaign Chair for the Private Sector Payroll

Savings Program, and Wayne Wouters, Deputy

Minister for Human Resources and Skills

Development Canada, who served as National

Campaign Chair for the Public Service of

Canada Payroll Savings Program, for their

exceptional leadership and tireless efforts on

behalf of the Canada Savings Bonds program.
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Canada Investment and Savings, together

with the Department of Finance and the

Bank of Canada, is accountable to the

Minister of Finance for the management

and delivery of the Retail Debt Program.

Performance reports are based on business

plans. The 2002–2003 Annual Report

highlighted a number of planned activities

for fiscal 2003–2004.

Improved Access for Canadians 

Online Payroll Initiatives

• The introduction of www.mybonds.gc.ca,

the new online redemption and inquiry

service for payroll purchasers, greatly

exceeded expectations when launched in

April 2003. In fact, first-year objectives

were met within the first three months,

and by the end of the first year, nearly

one in three participants had registered

for the service.

• Access to payroll savings for Canadians

continued to improve as organizations

signed on to E-Campaign. Almost all

employees of major Government of

Canada departments, agencies and crown

corporations can now purchase their

bonds online through the annual

electronic campaign.

Customer Communications

• Tracking indicates that users are finding

better access to information and spending

more time using the comprehensive

resources found on the Canada Savings

Bonds Web site (www.csb.gc.ca). The

customer e-mail opt-in service, which

provides information on Canada Savings

Bonds products and interest rates, had

more than 15,000 subscribers by the end

of March 2004, an increase of 6 per cent

over last year.

Investment Dealers

• The introduction of a Canadian Depository

for Securities (CDS)-based distributor

system enabled investment dealers to use

their proprietary systems to process non-

certificated Canada Savings Bonds

transactions. Some $5 million to $6

million is expected in savings over the next

10 years as a result of this initiative.



Financial Institutions

• The business requirements for a Financial

Institution Portal, which would provide for

the electronic processing of bonds through

a secure Web-based interface with financial

institution branches, were identified this

year for evaluation. The portal is planned to

deliver purchase, redemption, settlement,

and inquiry capabilities, together with

product and marketing information to the

sales representative’s desktop.

Market Development 

Term Extension

• A planned 10-year term extension for

maturing Canada Savings Bonds Series 46

improved the retention of customers. This

initiative enhanced convenience for

customers and helped to manage the

decline of the bond portfolio.

Canada Investment Bond

• A new product, the Canada Investment

Bond, was offered on a pilot basis

through investment dealers. The pilot

provided an opportunity to test the feasi-

bility of delivering a new non-certificated

product exclusively through investment

dealers. While this pilot will not be contin-

ued in 2004–2005, lessons learned from

this initiative will inform future product

development.

Maximum Purchase Limit

The maximum ownership limit was increased

to better reflect the savings and investment

patterns of Canadians. The maximum amount

of principal that an individual may own per

series and per type of registration is

$500,000, up from $200,000 set in 1996.

Greater Outreach and Innovation 

Online Launch

• An online Web cast with the Minister of

Finance helped to reach more Canadians,

stakeholders, and the media with Canada

Savings Bonds messaging.
8
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Benchmarking Study

• A study commissioned to measure the

performance of Canada Savings Bonds

against other investment products in the

financial marketplace indicated that

Canada Savings Bonds have been compet-

itive with other Canadian investment

products over the past five years.

Advertising Campaign

• In 2003–2004, Canada Investment and

Savings received awards and recognition

for marketing initiatives:

– The Canada Savings Bonds edumercial

“News Team” was recognized as best

corporate infomercial in North America

by the International Electronic Retailing

Association

– Canada Savings Bonds television ads

“Barn” and “Fabric” won bronze in the

TV Commercials/Public Service category

at the 2003–2004 WorldFest Houston

Awards

– The Kids Can Save Web site, designed

in association with YTV Canada Inc.,

won the 2003 PROMO! Award in 

the category of Best Use of an 

Interactive Media

• Annual post-campaign communications

research showed outstanding results for

the 2003–2004 advertising campaign and

recorded high awareness levels for Canada

Savings Bonds television ads.

Stories from Canadians

• For the third year in a row, Canadians

submitted their stories in the Tell Us Your
Canada Savings Bonds Story Contest.
Canadians of all ages shared their stories

about how they used bonds to realize

savings and investment goals. Nearly

3,000 stories were collected.

Back Office Efficiency 

Registered Products

• The back office operations for registered

products were transferred to EDS Canada

Inc., with The Canada Trust Company

acting as the Trustee.

9
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Market Development 

Payroll Online

• Encourage the use of the online self-

service redemption and inquiry option 

by employees and continue to advance

electronic campaigns and online enrolment

among participating employers.

Maturity Date Extension

• Pilot term extension of Canada Savings

Bonds Series 47. Continuing the term

extension pilot is designed to improve

customer service and help slow the decline

of the portfolio. The extension is expected

to result in significant cost savings over the

next 10 years.

Outreach and Innovation 

Refreshed Advertising Campaign

• Build on past marketing efforts by

refreshing and reusing elements of past

campaigns. Research conducted in late

2003–2004 will be instrumental in

refreshing advertising campaign elements.

Value-added Research for Canadians

• Conduct the annual National Savers Study

to examine the savings goals and habits

of Canadians and the Benchmarking

Study to measure the performance of

Canada Savings Bonds against other

investment products. These studies are

designed to provide relevant information

to Canadians, the media, and Canada

Savings Bonds customers.
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My father was born in 1908. In his lifetime he witnessed periods of great prosperity and periods of
economic desperation. Because of his life experiences he developed a deep respect for Canada Savings
Bonds. He believed that they assisted the growth of his beloved Canada and provided security for the
family he loved and supported. A birthday in our home was always an occasion for the presentation of
a Canada Savings Bond as a gift.
– Gay Brema: Ontario

Canada Savings Bonds stories



Efficiency and Cost Effectiveness 

Back Office

• Complete the final phase of the Canadian

Depository for Securities (CDS)-based distrib-

utor initiative to convert certificates held by

investment dealers to non-certificated bonds

held at the Canadian Depository for

Securities. Completion of this initiative will

lead to cost reductions and improved

efficiency for the Retail Debt Program.

11

“
”

We went camping in Newfoundland one summer and took a family picture at Mile One, where the
Trans Canada Highway begins, and we made a vow that one day we’d do the same at the other end 
of Canada. That’s a big commitment of time and money, but since Catriona and I both purchase
Canada Savings Bonds through payroll deductions, financing the journey was possible – and only a
phone call away.
– Peter Wilson: Prince Edward Island

Canada Savings Bonds stories
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Interest Rates and
Economic Environment

The Bank of Canada increased its key policy

rate by 50 basis points in the first half of

2003. Between September 2003 and 

April 2004, the Bank of Canada cut its rate

by 75 basis points. From the start of the

sales campaign, interest rates trended lower.

The Canadian equity market rallied in 2003.

This was most evident in the significant

increase in sales of equity mutual funds.

Pricing Canada Savings Bonds in a competi-

tive and cost-effective way was a major

challenge in 2003–2004. As a result of

falling interest rates, most issues were priced

lower than the previous month’s issue.
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Financial Results 

Total sales were $2.9 billion compared to

$3.5 billion in 2002–2003, a decrease of 

18 per cent, yet consistent with a sales range

of approximately $2.5 billion to $3.5 billion

over the last five years as shown in Chart 3.

Bond sales through payroll deduction saw the

fourth consecutive year of growth. Payroll

sales totaled just over $1.4 billion in

2003–2004 compared to $1.3 billion last year,

an increase of 8 per cent. Chart 4 shows that

the payroll channel has increased its share of

the sales mix from 37 per cent last year to 49

per cent this year.

Sales through financial institutions and

investment dealers were nearly $1.4 billion

compared to $2.1 billion last year, a decrease

of 34 per cent.

Direct sales were $78 million in 2003–2004,

down about 31 per cent from $113 million
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last year. At slightly less than 3 per cent,

direct sales represent a small portion of 

the sales mix.

Bond redemptions were down 14 per cent,

from $4.9 billion in 2002–2003 to 

$4.2 billion in 2003–2004. A portion of the

decline in redemptions can be attributed to

the success of the 10-year term extension of

CSB Series 46, which resulted in an

improved retention of bonds held to

maturity in this series of 65 per cent, up

from 46 per cent last year.

The overall non-marketable debt portfolio

totaled $21.5 billion in 2003–2004, a

decrease of 6 per cent from $22.9 billion last

year. This decline is consistent with the plan

to manage the retail debt in a declining debt

environment. Overall program expenditures

decreased by about $4.8 million. This is the

fourth consecutive year of decline.
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“
”

When I began working at the Inuit Broadcasting Corporation in Baker Lake in the early 90s, they
offered the payroll deduction plan for Canada Savings Bonds. I signed up for it and twelve months
later I was able buy my first snowmobile – something we had never been able to afford. You should
have seen my face that day. I couldn’t stop smiling at the sight of the brand-spanking-new Polaris.
– Sam Itkilik: Nunavut

Canada Savings Bonds stories



15

Non-Marketable Debt Portfolio 

Chart 5

Sales, Redemption And Portfolio Results 

($ millions) 2003–2004 2002–2003 $ Change % Change

Outstanding as at April 1 22,877.5 24,283.9 (1,406.4) -5.8

Sales
Financial Institutions and 
Investment Dealers  1,396.8 2,107.7 (710.9) -33.7
Payroll 1,406.6 1,303.0 103.6 8.0
Direct (1) 77.9 112.6 (34.7) -30.8

Total Sales 2,881.3 3,523.3 (642.0) -18.2

Redemptions  (4,231.0) (4,929.7) 698.7 14.2

Outstanding as at March 31 (2) 21,527.8 22,877.5 (1,349.7) -5.9

Total Government of Canada Market Debt (3) 437,800 440,050 (2,250.0) -0.5

Notes:

(1) Direct sales include telephone and Web sales.

(2) Source: Bank of Canada audited “Statement of Government of Canada Debt Outstanding” as at March 31, 2004.

(3) See Glossary, page 23.
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Unit Costs 

Unit cost is a measurement of the Retail

Debt Program expenditure required to sell,

redeem, and maintain $1 of retail debt. As

Chart 6 shows, these costs total about half a

cent and have been held below the range of

50 to 55 basis points over the last five years.

Enhancements to Products 
and Services

Innovation in Payroll

Technology continues to serve as the founda-

tion for our innovation capabilities. Online

service delivery options for the Payroll

Savings Program were expanded and

improved in 2003–2004. In April 2003, a

new self-service feature was introduced for

participants in the Payroll Savings Program,

providing virtual 24-7 online access

to Canada Savings Bonds accounts.

Users can verify account information,

transactions, tax information, and

interest income history, as well as

make redemption requests online,

without having to speak to a

customer service representative or

wait for their annual statement.

Customer enrolment has been high:

year-three projected volumes were

achieved by the end of year one.

Almost one in three payroll

purchasers have registered for the

online self-serve feature and nearly

30 per cent of all redemption
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requests were being conducted online. This

online initiative has improved customer

choice, convenience, service, and accessibility.

It has also resulted in lower redemption costs

and permitted the elimination of one paper

statement and all confirmation statements.

Savings from processing redemption requests

online, as opposed to over the telephone,

were approximately $1.5 million, and savings

from eliminating the June statement were

around $700,000.

Focus on Retention

In fall 2003, bondholders of Canada

Savings Bonds Series 46 were presented

with the opportunity to automatically

extend the maturity date of their bonds

from November 1, 2003 to November 1,

2013, without needing to take any action.

The extension was designed to provide

bondholders with a convenient way to keep

their bonds, which in turn would serve to

help manage the decline of the bond

portfolio. An overwhelming number of

bondholders chose to take advantage of

the automatic extension, resulting in a

retention rate of 65 per cent, some 20

percentage points higher than that of the

previous bond series.

Marketing 

Greater Outreach and Innovation

The Canada Savings Bonds campaign

continued its strategy of greater coordina-

tion between its marketing communications

efforts. The integrated approach enhanced

product name awareness, strengthened ties

between business channels, and aligned the

effectiveness of tactical elements.

17

Views of Canadians on 
Payroll Deduction as the Best Way to Save

Chart 7
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Disagree (13%) Strongly Disagree (3%)

CANADA INVESTMENT AND SAVINGS | 2003–2004 Annual Report

• how we managed: 2003–2004 in review

Source: National Savers Study, Fall 2003.



Research activities during the year focused

on exploring the Canada Savings Bonds

name and what it means to Canadians.

Results of focus group testing demonstrated

that in 2003 Canadians began to exhibit a

more patriotic and confident view of the

country. Canadians were more willing to

entertain the notion that buying Canada

Savings Bonds is good for them and good

for their country. This insight will guide and

enrich communications and advertising

messaging into the 2004–2005 campaign.

The fall campaign combined a number of

traditional and online elements for the

Canada Savings Bonds campaign.

Increasingly, innovative methods are being

employed to bring important messages to

Canadians. For example, the Minister of

Finance launched the annual sales campaign

on October 1 during a Web cast. The new

format was designed to be more flexible

than a live event and to enhance awareness

of the sales campaign among Canadians,

stakeholders, and media across the country.

Impressive connection results on the day of

the event and the week following demon-

strated the launch’s success.

Another component of the 2003–2004

campaign was a CanWest Global presentation

of MoneyWise on Global TV entitled “How

Canada Saves.” The one-hour show focused

on practical tips for saving from a young age

through to retirement, including stories

inspired by the annual Tell Us Your Canada
Savings Bonds Story Contest. The contest, run

by Canada.com and Radio-Canada.ca,

18

“
”

My dad believed in Canada Savings Bonds (probably from their inception) and every Christmas shared
this message with his family. My mom would wrap the more traditional gifts for my brother Robert
and me. And each year in the tree there were those envelopes with a Christmas sticker in the corner,
our name scrawled in my dad's handwriting, and an age-appropriate Bond denomination within.
Those envelopes contained his life philosophy: always have the money before you spend it, even if you
have to save awhile.
– Maizie Blair: New Brunswick

Canada Savings Bonds stories
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provided highlights of how Canadians use

Canada Savings Bonds to achieve savings and

investment goals, and attracted twice as many

entries as the previous year.

The year’s advertising campaign saw a

number of successes. Post-campaign surveys

indicated that television advertising received

an aided recall rate of 56 per cent, the

highest rate to date for a Canada Savings

Bonds ad. The campaign also incorporated an

updated version of the 28-minute edumercial

that was piloted in 2002–2003 on direct

response television (DRTV) channels in

Toronto and Montreal. This year, the edumer-

cial was broadcast on national television

channels and demonstrated its value in terms

of increasing awareness of the many features

and benefits of Canada Savings Bonds

products. The edumerical also received the

award for best corporate infomercial in North

America from the International Electronic

Retailing Association. 

A study was commissioned in fall 2003 to

measure the performance of Canada Savings

Bonds against other investment products

(such as GICs, Canadian equity and bond

funds, and the TSX Composite Index Fund).

Results of this study showed that both the

Canada Savings Bond and the Canada

Premium Bond were competitive with all

other investment products measured in the

five-year time period from 1998 to 2003.

These findings were significant in anchoring

the position of Canada Savings Bonds as a

relevant savings and investment option for

Canadians, especially at a time when a

marketplace turnaround had them question

their savings strategies. The results of the

survey helped to reassure buyers that their

decision to purchase Canada Savings Bonds as

part of a diversified portfolio was a sound one. 

19

“ ”
I have always believed in Canada Savings Bonds (CSBs) and know that they are a good means to start a
“no risk” portfolio. Yes, currently I have mutual funds, GICs and individual stocks, but one thing remains
constant over time, CSBs are guaranteed by our government and that makes me feel good at night.
– Scott Wolfson: Alberta

Canada Savings Bonds stories
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Retail Debt Program Expenditures

Fiscal Year  2003–2004 2003–2004 2002–2003 $ Change % Change     
($ thousands)  Planned Actuals Actuals Actuals Actuals

Direct controllable expenses   24,468 21,210 23,751 (2,541) -11 

New technology investment (1) 2,300 1,397 2,590 (1,193) -46

Sub-total  26,768 22,607 26,341 (3,734)

Commissions to financial institutions  27,500 25,509 23,813 1,696 7

Sub-total  54,268 48,116 50,154 (2,038)

Systems and operations    64,050 61,047 63,784 (2,737) -4

Total    118,318 109,163 113,938 (4,775) -4

Note:

(1) These expenses, paid from the Canada Investment and Savings operating budget, are undertaken either directly by Canada

Investment and Savings or indirectly through the Bank of Canada.

20
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Canada Investment and Savings Management Team 

Wayne Wouters,
2003 National Chair,
Canada Savings Bonds 
Public Service of Canada
Payroll Savings Program

From left to right: Sue Stimpson, Vice-President, Corporate Services; Clifford Prupas, Vice-President, Product
Management; Jacqueline C. Orange, President and Chief Executive Officer; Paul Bailey, Vice-President, Marketing
Services; Louise Montague, Vice-President, Sales and Distribution.

Annette Verschuren,
2003 National Chair,
Canada Savings Bonds 
Private Sector Payroll Savings Program
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Product and Service Terms 

Canada Premium Bond

The Canada Premium Bond is fully backed by

the Government of Canada and offers at the

time of issue a higher rate of interest than

the Canada Savings Bond on sale at the

same time. The Canada Premium Bond can

be redeemed once a year on the anniversary

of the issue date and during the 30 days

thereafter without penalty.

Canada Savings Bond

With guaranteed returns and the option of

redeeming at any time, the Canada Savings

Bond provides maximum flexibility and

security. The Canada Savings Bond is fully

backed by the Government of Canada with

rates of interest that may be increased when

market conditions warrant. The Canada

Savings Bond can be purchased at work

through convenient payroll deduction.

RRSP and RRIF options

Both the Canada Premium Bond and the

Canada Savings Bond come with no-fee

Registered Retirement Savings Plan (RRSP)

and Registered Retirement Income Fund

(RRIF) options. This means all the security of

the bonds is combined with all the benefits

of an RRSP or RRIF.

23
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“
”

Whenever it came time to buy my car insurance, that new set of winter tires, or time to contribute to
an RRSP, I was always scrambling for money. Through payroll deductions at work to purchase Canada
Savings Bonds, that all changed. Without really noticing the money missing from my pay cheque I was
able to actually save some money. When it came time to make a large purchase or payment, all I had
to do was cash one of my bonds.
– Ward Castlegar: British Columbia    

Canada Savings Bonds stories



Marketable Bonds

Marketable Government of Canada Bonds

are usually issued for terms of more than

one year and have fixed semi-annual interest

payments. The bonds are non-cashable prior

to maturity but they can be bought and sold

at market prices that vary from day to day.

They can be purchased or sold prior to

maturity at either a premium or a discount

to the face value of the bond, depending on

interest rates. You can find bonds in the

marketplace with remaining terms to maturi-

ties ranging from one month to 30 years.

Treasury Bills

Treasury Bills are marketable securities that

are issued periodically with terms of three,

six or twelve months. Treasury Bills are

usually purchased or sold prior to maturity at

current market prices.

Real Return Bonds

This product features fixed semi-annual inter-

est payments that are adjusted for changes

in the Consumer Price Index (CPI) for

24

CANADA INVESTMENT AND SAVINGS | 2003–2004 Annual Report

• glossary



Canada. These bonds are stable and protect

against inflation over the long term. Real

Return Bonds cannot be cashed prior to

maturity, but they can be bought and sold at

market prices.

Debt Terms 

Public Debt

Public debt is the outstanding financial

obligations of the Government of Canada,

including both market and non-market debt.

Market Debt

Market debt is the portion of debt that is

funded in the public markets and includes

marketable bonds, Treasury bills, non-

marketable debt (the Canada Premium Bond

and the Canada Savings Bond), foreign-

currency denominated bonds and bills, and

bonds issued to the Canada Pension Plan.

Non-Market Debt

Non-market debt includes the government's

internal debt, which is for the most part

federal public sector pension liabilities and

the government's current liabilities (such as

accounts payable, accrued liabilities, interest

and payment of matured debt).

Retail Debt

Retail debt includes those Government of

Canada securities held by individual

Canadians. There are two principal

categories: non-marketable securities, which

include the Canada Premium Bond and the

Canada Savings Bond, and marketable

securities which include Real Return Bonds,

marketable bonds and Treasury bills.

25

CANADA INVESTMENT AND SAVINGS | 2003–2004 Annual Report

• glossary



Direct over the Internet and by
Telephone

During the annual sales campaign,

Canadians can buy the Canada Savings Bond

and the Canada Premium Bond at

www.csb.gc.ca any time or by calling 

1 888 773-9999, Monday to Friday, 

8 am to 8 pm Eastern Time. 

Financial Institutions

The Canada Savings Bond and the Canada

Premium Bond can be purchased wherever

Canadians bank or invest, including banks,

investment dealers, and credit unions.

Workplace Payroll Deduction

Canada Savings Bonds can be purchased at

work, by regular payroll deduction through

sponsoring organizations of the Canada

Savings Bonds Payroll Program. The deductions

are taken off employee pay cheques on a

regular basis and directed into individual plans.

Contact Us

If you have any questions, please do not

hesitate to contact us at 1 800 575-5151 or

visit our Web site at www.csb.gc.ca

Canada Investment and Savings

110 Yonge Street

Suite 900

Toronto, ON M5C 1T4
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