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(BLUSEDJ What You Should Know

if Your Branch Closes

Your rights When a financial institution is planning to close a branch, it must provide
proper notice to its customers in order to minimize any inconvenience. To
give consumers and communities time to find other service options, financial
institutions' are required to give their customers at least four months’ notice
before closing a branch.

This applies to federally regulated financial institutions with branches where:

- retail deposit/bank accounts are opened for a consumer by a bank
employee or “teller”

« cash is distributed to customers by a bank employee or teller.

If an institution plans to stop providing either of these activities without
closing the branch, it must still notify you in advance.

Amount of notice In a rural area where there is no other retail deposit-taking branch of a financial
required institution within 10 kilometres of the branch to be closed, the institution
must give six months’ notice.

If the branch is located in an urban area, or in a rural area, where thereis a
retail deposit-taking branch of a financial institution within 10 kilometres,
customers must receive four months’ notice.

! This refers to banks and federally regulated trust and loan companies.
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Types of notice For all branch closures, the following information must be posted in a clearly
required visible and public area of the branch. This information must also be sent to
each customer of the branch:

+ location of the branch that is closing
+ proposed date of the closure

- address of the retail deposit-taking branch where customer accounts will
be transferred

- alternative sites of the institution where customers may obtain services
after that date, or a telephone number for customers to find out such
information

« any actions that the institution will take to maintain financial services in
the area served by the branch

+ how to contact the institution and the Commissioner of the Financial
Consumer Agency of Canada (FCAC) about the proposed closure; and

+ a statement that the Commissioner will require the institution to hold
a meeting with representatives of the institution, representatives of FCAC
and affected parties about the proposed branch closure or cessation of
activity, if:

- the financial institution has not adequately consulted the community
about the closure or cessation of activities

— anindividual from the area affected by the closure or cessation of
activities submits a written request to FCAC for such a meeting, and

- the request is not frivolous or vexatious.
For rural closures that require six months’ notice, the institution must also:

« provide notice to municipal authorities

« publish a notice in a locally distributed newspaper outlining the above-
mentioned information.

When notice There are a number of instances where notice of closure is not required.
is not required Some examples are:

« when a branch is sold to another retail deposit-taking financial institution,
but will continue to operate as a branch

- when a branch moves to a new location that is less than 500 metres from
the original location

+ when a branch is temporarily closed due to events beyond the financial
institution’s control (for example, a natural disaster such as a tornado).



Questions to ask
your financial
institution

Will it waive fees for transferring accounts, Registered Retirement
Savings Plans (RRSPs) and so on to other financial institutions?

For rural customers, will it extend hours at the new branch to allow for
travel time?

Will the new branch have a toll-free number that customers who live
outside the calling area can call?

Will it provide you with a credit reference if you decide to switch to another
financial institution?

Will it make arrangements with another financial institution for customers
to use their automated banking machine (ABM) without any charge,
or to make night deposits?

Will it pay the costs associated with changing to the new branch, such as
ordering new cheques, changing direct debits and so on?

Tips for dealing
with a bank
closurein

your area

Talk to your financial institution about the closure and about what it can
do to help you find alternative services to meet your banking needs.

If you feel that the financial institution has not adequately consulted with
the community about the closure, you can request a community meeting
by sending a letter to the Commissioner of FCAC. If the Commissioner
finds that the financial institution has failed to adequately consult the
community about the closure or the cessation of activities, FCAC will
require the financial institution to hold a meeting.

If you decide to choose a new banking package or a new financial insti-
tution as a result of a branch closure, or would like to know your options,
contact FCAC. We have tools and publications to help you compare the
features and costs of most banking packages in Canada.



Notes

About Financial Consumer Agency of Canada (FCAC)

With educational materials and interactive tools, the Financial Consumer Agency of Canada (FCAC) provides objective information about financial
products and services to help Canadians increase their financial knowledge and confidence in managing their personal finances. FCAC informs
consumers about their rights and responsibilities when dealing with banks and federally requlated trust, loan and insurance companies. FCAC also
makes sure that federally requlated financial institutions, payment card network operators and external complaints bodies comply with legislation
and industry commitments intended to protect consumers.

Contact Us:

\ij Website: ﬁ Toll-free: £ TITY: E Follow @FCACan Subscribe to FCACan

1-866-461-3222 £ 613-947-7771 or
1-866-914-6097

fcac.gc.ca on Twitter Tibe  YouTube Channel

This tip sheet is part of a series. To view FCAC's other tip sheets, please visit our website.
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