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*$mall size enterprises have 0to 19
full-time employees.

*Medium size enterprises have 20 to 99
full-time employees, except for medium
Size manufacturing enterprises in
North American Industry Classification
System (NAICS) 31-33 that have 20 to
499 full-time employees.

*Large size enterprises have 100 or more
full-time employees, except for large size
manufacturing enterprises in North
American Industry Classification System
(NAICS) 31-33 that have 500 or more
full-time employees.
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