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Canada’s trade balance dipped into deficit in November to $644 million, as exports decreased by 3.5% and imports were down by 2.7%.
Weaker prices contributed about a third of the total nominal export decline. Despite this soft patch, Canada will record its first annual
trade surplus since 2011 as exports are still 10.5% above last year’s pace.

The decline in exports was largely broad-based, with all major merchandise categories, excepting agri-food, chemicals and plastics
products, showing red ink for the month. The largest declines were in metal and mineral products, as well as in energy exports, reflecting
a softer pricing environment. While machinery and equipment exports surprised on the downside, exports of automotive products were
basically flat for the month, supported by strong auto demand in the United States.

Provincial exports were also broadly weaker this month, as was the international demand for Canada’s exports among major trading
partners, particularly from Europe. US demand for Canadian exports dipped in November, but the robust economic momentum building
south of the border remained reflected in the strong year-to-date pace.
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Canadian Merchandise Exports Export Growth by Region
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PROVINCIAL PICTURE
Province Growth Rate Top Contributor Weakest Contributor
m/m YTD Sector Contribution Sector Contribution
NL 1.9% 13.6% Energy Products 0.6% Other consumer goods -0.2%
PE -23.7% 20.3% Agriculture and Fishing Products 0.1% Other consumer goods -0.3%
NS -8.6% 28.7% Agriculture and Fishing Products 0.2% Other consumer goods -0.5%
NB 43.8% -9.6% Industrial Products and Materials 6.9% Forestry Products -1.0%
QC -12.3% 13.8% Agriculture and Fishing Products 0.7% Forestry Products -2.8%
ON -7.2% 7.1% Agriculture and Fishing Products 3.7% Automotive products -5.2%
MB -11.0% 8.1% Industrial Products and Materials -0.1% Agriculture and Fishing Products -1.9%
SK -11.6% 6.8% Agriculture and Fishing Products 2.8% Energy Products -2.2%
AB -15.5% 18.1% Automotive products 0.0% Energy Products -14.6%
BC -13.7% 7.8% Agriculture and Fishing Products 0.3% Forestry Products -4.6%

These Reports are a compilation of publicly available information and are not intended to provide specific advice and should not be relied on as such. No action or decisions
should be taken without independent research and professional advice. While EDC makes reasonable commercial efforts to ensure that the information contained in the
Reports is accurate at the time it is placed on the site, EDC does not represent or warrant the accurateness, timeliness or completeness of the information contained in the
Reports. EDC is not liable whatsoever for any loss or damage caused by or resulting from any inaccuracies, errors or omissions in such information.
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