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& Imports grow faster, causing trade

surplus to decline

Imports increased at almost three times the pace of exports
in November, causing Canada’s merchandise trade surplus
with other countries to decline from $4.9 billion in October
to $4.5 billion.

Inflation at highest level since December
1990

Just asin November, consumer prices were 3.2% higher
in December than 12 months earlier. The inflation rates
registered in November and December are the highest
since December 1990, when inflation reached 5.0%.

Retail sales advance on partial rebound
in automotive sector

A partial rebound by retailers in the automotive sector
pushed total retail sales up by 0.4% in November. Since
July, however, overall spending in retail stores has been
essentialy flat.

Wholesale sales decline at end of 2000

Wholesale sales dropped 0.7% in November, mainly as a
result of decreases in the automobile and computer sectors.
Provincially, wholesale sales were broadly lower, with six
provinces reporting declines.

Pace of growth in manufacturers’
shipments continues to soften

Rising prices for refined petroleum and coal products led to
amodest 0.3% increase in manufacturers' shipmentsin
November. Excluding this industry, shipments were virtually
unchanged overall from October.

Twice as many female police officers as
10 years ago

At June 2000, there were 7,658 female police officers,
accounting for almost 14% of al officers. In 1990, there
were 3,573 female police officers, representing just over
6% of the total.

Imports grow faster, causing trade
surplus to decline

anadians imported $31.1 billion worth of goods in
November, up 2.2% from October. Exports rose 0.8% to

$35.5 hillion. Since imports increased at amost three
times the pace of exports, the merchandise trade surplus stood at
$4.5 billion, down from $4.9 billion in October.

November’s increase in imports was largely due to the strong
recovery of petroleum importsaswell asrecord importsof industrial
goods and materials. After two months of decline, imports of
crude petroleum climbed 45.3%. Imports of refined petroleum
products were down 19.8%, as the drop in gasoline imports was
greater than the rise in imports of aviation fuels. Overall, imports
of energy products increased 22.7%.

Importsof industrial goods and material sreached arecord level
of $6.1 billion in November, up 5.6% over October. The phar-
maceutical industry had record imports of drug manufacturing
products (in terms of quantity and value), propelling imports of
organic chemical products. Plastics imports also reached a peak,
with an increase of 2.5% to $793.8 million. Furthermore, imports
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... Importsgrow faster, causing trade surplusto decline

of metalsin oresfor refining in Canada, such as copper and zinc,
increased 20.6%, while imports of precious metals rose 24.5%.

Machinery and equipment importsrose 2.7% in November. In
this sector there were increased imports of aircraft and other
transportation equipment, telecommunications equipment
(especialy partsand modulesto be assembled and | ater exported),
variousindustrial machinery, and gas turbines and parts.

In contrast, imports of motor vehicle products declined 4.2%,
tempering the overall rise in imports. Imports of passenger cars
and chassis were the major contributors to the drop in the sector,
falling 7.0%. Imports of trucks aswell as engines and parts were
also down.

On the export side, energy product exports rose 11.0% in
November. The chaosin the Californiaelectricity market propelled
exports to a record $500 million, more than double October’s
level. Natural gas exportsrose 7.9% and crude petroleum exports
rose 2.8%.

The strong exports of electricity and natural gas almost offset
the 2.4% drop in exports of machinery and equipment. In this
sector, exports of telecommuni cations equipment declined 4.9%,
while exports of other equipment and tools, such as measuring
instruments and optical instruments, fell 3.8% after setting a
record in October.

Exports of motor vehicle products remained stable in
November; the 3.3% increase in passenger cars and chassis was
offset by the combined effect of a3.7% drop in parts exports and
a4.6% drop in truck exports.

The November 2000 issue of Canadian international merchandise
trade (Internet: 65-001-XIB, $14/$141; paper: 65-001-XPB, $19/
$188) includes tables by commodity and country on a customs
basis. Current account data are available quarterly in Canada’s
balance of international payments (Internet: 67-001-XIB, $29/
$93; paper: 67-001-XPB, $38 /$124). For more information,
contact Jocelyne Elibani (1 800 294-5583; 613-951-9647),
International Trade Division. Seealso” Current trends’ on page 8.

Inflation at highest level since
December 1990

onsumers paid 3.2% more in December 2000 than in

December 1999 for the goods and servicesincluded inthe

Consumer Price Index (CPI) basket. Thisannual inflation
rate was the same as in November 2000. If the 1991 increase,
which was affected by the introduction of the GST, were not
taken into account, November's and December’'s 12-month
increases would be the highest observed since December 1990
(+5.0%).

Higher energy prices accounted for more than one-third of the
risein the CPI between December 1999 and December 2000. The
energy index rose 13.6% during that period. Gasoline and natural
gas accounted for about three-quarters of the increase. By
comparison, the All-items index, excluding energy, rose 2.2%.

Consumer Price Index

Unadjusted index (1992=100)
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Consumer Price Index, December 2000
% change, previous year, not seasonally adjusted

All Food Shelter Transpor- Energy
items tation

Canada 3.2 3.2 5.0 3.2 13.6
Newfoundland 2.6 0.4 7.2 3.0 12.9
Prince Edward Island 3.7 1.6 7.2 6.6 221
Nova Scotia 3.6 1.7 7.6 3.9 15.3
New Brunswick 2.8 1.3 5.2 4.3 12.2
Quebec 2.9 4.4 3.7 2.7 9.1
Ontario 35 3.1 5.2 25 12.0
Manitoba 2.9 4.7 3.6 15 9.7
Saskatchewan 4.0 3.8 6.8 35 14.8
Alberta 3.9 35 8.9 3.4 24.2
British Columbia 2.4 14 2.9 5.7 20.0
Whitehorse 25 13 5.3 3.2 19.1
Yellowknife 1.6 15 3.4 2.6 12.3

Other important factors that played a role in the 12-month
increase in the All-items CPI in December included mortgage
interest cost, fresh vegetables, fresh or frozen meat (excluding
poultry), food purchased from restaurants and rent. These advances
were partially offset by price declines for ar transportation,
computer equipment and supplies and child care.

For 2000 as a whole, the annual average inflation rate was
2.7%. In 1999, it was 1.7%. If the 1991 increase, influenced by
the introduction of introduction of the GST, were not taken into
account, theinflation recorded in 2000 would be the highest since
1990 (+4.8%). As in 1999, energy prices exerted the greatest
influence on CPI growth, rising 16.2% on average in 2000. This
was the largest increase since 1982 (+19.8%). Excluding energy,
the All-itemsindex rose by 1.5% in 2000. Thisincreaseisinline
with the annual average increases seen since 1996.

(continued on page 3)
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... Inflation at highest level since December 1990

Consumer prices edged up by 0.1% from November to
December. Prices of fresh vegetables increased by 16.8% and
those of fresh fruit by 6.5%, owing to unseasonable weather
conditions in the maor growing regions of Mexico and the
southwestern United States. After rising in October and November,
fuel oil prices increased by 4.6% in December. Fuel oil prices
were higher in all provinces except Prince Edward Island. Prices
for fresh or frozen meat (excluding poultry) rose by 2.3%, propelled
by strong consumer demand both in Canada and abroad. The
6.2% annual average increase for these products in 2000 is the
highest recorded since 1987 (+8.9%).

3

However, these month-over-month priceincreases were offset
by various declines, including a 4.0% decrease in the price of
gasoline. Greater offshore oil supplies contributed to the drop.
Prices for traveller accommodation declined (-2.7%), continuing
the off-peak-season decline that began in September. Prices for
air transportation fell by 2.8% from November to December. This
decrease is mostly attributable to greater availability of cheaper
airfares on routes to the U.S. and southern destinations.

The December 2000 issue of Consumer Price Index (paper:
62-001-XPB, $11/$103) is now available. For more information,
contact the information officer (613-951-9606; fax: 613-951-
1539; infounit@statcan.ca), Prices Division. See also “ Current
trends’ on page 8.

Retail sales advance on partial
rebound in automotive sector

partial rebound by retalers in the automotive sector

A pushed total retail sales up by 0.4% in November to

$23.4 billion. Thisfollows a0.7% decline in October. In
constant dollars, saleswere stable in November.

Since July, overall spendingin retail storeshasbeen essentially
flat, after significant increasesin May, June and July. Despite flat
salesin recent months, the cumul ative value of goods and services
sold by retailersin the first 11 months of 2000 was 6.3% higher
than in the same period of 1999. In comparison, the sales growth
in 1999 for the same period was 5.4%.

The largest increase in November was posted by storesin the
automotive sector (+1.6%), followed by drug stores (+0.5%) and
furniture stores (+0.3%). In contrast, sales fell in general
merchandise stores (-1.5%) and stores classified as other retail
(-0.9%). (Theother retail category includesliquor stores, sporting
goods stores, hardware stores and bookstores.) Sales were
essentially unchanged in the food (+0.1%) and clothing (-0.1%)
sectors.

Retailersin the automotive sector recouped slightly more than
half the lossin salesthey reported in October. Sales by motor and
recreational vehicle dealers, which represent about two-thirds of
salesin the automotive sector, advanced 1.8% in November. The
increase was largely due to higher prices of new model year
vehicles. Despite weaker sales gains in recent months and in the
early months of 2000, motor and recreational vehicle dealers
showed a 9.1% gain in cumulative sales for the first
11 months of 2000 compared with the same period of 1999.

Sales at gasoline service stationsrose for the third consecutive
month in November, advancing 1.9%. November 2000 sales
were 21.8% above those reported in November 1999 and 49.7%
above those of November 1998.

However, consumers stayed away from department stores in
November. Weaker sales by department stores (-3.3%) led to the
declinein the overall general merchandise sector (-1.5%). In the

Retail sales, November 2000
Seasonally adjusted

$ millions % change, % change,

previous previous

month year

Canada 23,389 0.4 6.1
Newfoundland 379 1.0 5.6
Prince Edward Island 103 1.3 3.3
Nova Scotia 716 1.8 3.4
New Brunswick 585 2.6 4.3
Quebec 5,292 -1.2 3.7
Ontario 9,008 0.1 6.9
Manitoba 787 0.5 4.1
Saskatchewan 677 1.1 2.9
Alberta 2,714 14 8.4
British Columbia 3,050 2.1 8.1
Yukon 29 -0.6 4.1
Northwest Territories 33 -2.6 5.0
Nunavut 17 1.7 13.3

past few months, the upward movement in department store sales
sincethe spring of 2000 hasfaltered. In other general merchandise
stores, sales increased by 0.7% in November, continuing the
strong upward movement of the last four years.

Retailers in Central Canada saw weak sales in November.
Among the provinces, Quebec posted the only sales decline,
while sales remained essentially unchanged in Ontario. Retail
sales in both Quebec and Ontario were down or showed little
progress in most sectors. Retailers in the remaining provinces,
except Manitoba, reported sales increases of at least 1.0% after
significant declines in October.

The November 2000 issue of Retail trade (Internet: 63-005-
XIB, $16/$155; paper: 63-005-XPB, $21/$206) will be available
soon. To order data, or for general information, contact Client
Services(1 877 421-3067; 613-951-3549; retailinfo@statcan.ca).
For analytical information, contact Paul Gratton (613-951-3541;
gratpau@statcan.ca), Distributive Trades Division.
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Wholesale sales decline at end
of 2000

holesale sales dropped 0.7% to $31.7 billion in
W November. This was primarily aresult of declinesin
the automobile and computer sectors, which account
for nearly 30% of total wholesale sales. If not for these two
sectors, wholesal e saleswould have risen amodest 0.4%. Despite

October’ sincrease, whol esal e sal es have been weakening in recent
months.

In November, wholesale sales in the computers, packaged
software and other electronic machinery sector fell by 4.7%.
After rebounding in the first six months of 2000, sales have been
weakening since the summer. Wholesalersin the computer sector
have been feeling the effects of lower demand for personal
computers.

In the automobile sector, sales were down 3.2% in November.
Sales in this sector have been falling since the spring of 2000.
Weaker demand for new motor vehicles and parts in the United
States and Canada has contributed to this decline.

Wholesalers of lumber and building materials, however,
reported their second consecutive monthly increase (+2.0%) in
November, following four monthly declines. Wholesalers within
the building material component of this sector reported healthy
sales. Thisisin linewith the positive thrust of the housing market
and the construction sector as well asthe risein building permits
in November.

Wholesale trade, November 2000
Seasonally adjusted

$ millions % change, % change,

previous previous

month year

Canada 31,749 -0.7 2.1
Newfoundland 230 0.6 5.1
Prince Edward Island 54 0.3 7.3
Nova Scotia 577 -0.9 7.0
New Brunswick 401 -0.3 1.7
Quebec 6,669 1.3 6.2
Ontario 15,678 -1.4 0.2
Manitoba 908 -2.2 3.3
Saskatchewan 881 -5.5 1.4
Alberta 3,122 0.2 9.3
British Columbia 3,201 -0.2 -3.9
Yukon 10 0.9 16.2
Northwest Territories 14 8.0 20.5
Nunavut 3 -4.0 -7.8

Wholesale sales in the computer sector
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Provincially, there was a broadly based decline in wholesale
sales, with six provinces reporting decreases in November. In
Ontario, the main contributors to the 1.4% decrease were the
motor vehicles, parts and accessories sector and the computers,
packaged software and other el ectronic machinery sector. Together,
these two sectors account for approximately 40% of total salesin
that province.

Among the provinces to report increased wholesale sales,
Quebec posted a notable 1.3% rise. In that province, strongly
increased sales were reported by wholesalers of industrial and
other machinery, equipment and supplies, beverages, drug and
tobacco products, and apparel and dry goods.

Inventories reached $43.4 billion in November, up for the
fourth month in arow (+0.7%). Increases were observed in 8 of
the 11 trade groups. Wholesale inventories have been generally
rising over thelast several years. Theinventory-to-salesratio rose
from 1.35 in October to 1.37 in November. After levelling off in
late 1999, the ratio has recently started to increase.

The November 2000 issue of Wholesale trade (Internet: 63-008-
XIB, $14/$140) contains detailed data. For general information,
contact Client Services (1 877 421-3067; 613-951-3549;
wholesaleinfo@statcan.ca). For analytical information, contact
Alexander Hays (613-951-3552; haysale@statcan.ca),
Distributive Trades Division.
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Pace of growth in manufacturers’
shipments continues to soften

T he pace of growth in manufacturers’ shipments continued
to soften in November. Those shipments increased by a
mere 0.3% to $45.7 hillion, owing to rising prices in the
refined petroleum and coal products industry. Excluding this
industry, shipments were virtually unchanged overall from
Octaber.

Owing to both higher pricesand increased volumes, shipments
in the refined petroleum and coal products industry rose 4.3%.
The Industrial Product Price Index showed that petroleum and
coal product prices were 2.3% higher than in October. In the
fabricated metal products industry, shipments climbed 3.2% to
$2.4 billion, their highest level since March 2000.

Shipmentsin the automotive sector declined 1.6% in November.
In recent months, higher retail inventoriesand lower-than-expected
demand have led a number of manufacturers to announce their
intention to curtail production at motor vehicle assembly plants.
As aresult, manufacturers have reduced orders of motor vehicle
parts and accessories. In November, these shipments declined
6.7% to $2.6 hillion, the lowest level since September 1998. In
contrast, manufacturers of new vehiclesincreased their shipments
by 0.9%.

Manufacturers' inventories rose 1.2% in November to
$61.7 billion, continuing their upward trend. The increase was
largely in goods in process inventories and finished product
inventories. A 5.8% jump in the aircraft and parts industry led
November’s overall climb in inventories. Increased activity in
this industry has led to a jump in goods in process inventories,
which have been increasing steadily since August 2000.

Themajor offsetting movements occurred in therailroad rolling
stock (-6.1%) and motor vehicle (-5.4%) industries. In the latter
industry, manufacturers shipped from finished product inventories.

Manufacturers’ shipments, November 2000
Seasonally adjusted

$ millions % change,
previous month
Canada 45,683 0.3
Newfoundland 168 -5.8
Prince Edward Island 89 12.3
Nova Scotia 729 8.2
New Brunswick 937 4.6
Quebec 11,185 -1.1
Ontario 24,246 0.4
Manitoba 880 -2.9
Saskatchewan 626 1.4
Alberta 3,624 -0.6
British Columbia 3,193 2.2
Yukon, Northwest Territories and
Nunavut 5 13.3

Manufacturers’ unfilled orders edged down 0.1% to
$55.3 hillion in November, thus returning to September’s level.
The largest decline was in the electrical and electronic products
industry, followed by the motor vehicle industry, which saw
continued weak demand for heavy trucks. On the other hand, the
aircraft and partsindustry and the primary metal industry saw an
increasein unfilled orders.

The value of new orders slipped 0.1% in November to $45.6
billion, owinginlarge part to declinesin the transportation sector,
particularly in the motor vehicle parts and accessories industry.
The machinery sector also contributed to the decrease in new
orders.

The November 2000 issue of the Monthly Survey of Manu-
facturing (paper: 31-001-XPB, $20/$196) will be available soon.
More detailed data for shipments by province may be available
onrequest. For moreinformation, contact Russell Kowaluk (613-
951-0600; kowarus@statcan.ca), Manufacturing, Construction
and Energy Division. Seealso “ Current trends’ on page 8.
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Twice as many female police
officers as 10 years ago

T here are twice as many female police officersnow asthere

were adecade ago. At June 2000, there were 7,658 female
police officers, and they accounted for almost 14% of all
officers. By comparison, there were 3,573 femal e police officers
in 1990, representing just over 6% of the total .

British Columbia had the highest proportion of female police
officers, with almost 18%. Next came Ontario, with almost 15%.
The Atlantic provinces continued to have thelowest proportion of
female officers, with around 10%.

Last June, 56,020 persons were employed as police officers,
up 1.3% from 1999. This amounted to 182 police officers for
every 100,000 population, a rate that has remained relatively
stable for the last five years following a 10% decline between
1991 and 1996. However, the current Canadian rateislower than
in both the United States (247 in 1998) and England and Wales
(233 in 2000).

Among the provinces, in June 2000 Quebec had 188 police
officers for every 100,000 population, the highest rate, followed
closely by Manitoba at 187. Newfoundland (143) and Prince
Edward Island (148) had the lowest rates.

Among Census Metropolitan Areas, Thunder Bay had the
highest rate according to 1999 data, with 196 police officers for
every 100,000 population. Next came Regina, with 192. The
lowest rates were observed in Sherbrooke (110) and Chicoutimi—
Jonquiére (118).

Palicing costs in Canadatotalled $6.4 billion in 1999, a 2.9%
increase from 1998, or a 1.2% rise after adjusting for inflation.
This total was the equivalent of $210 for every Canadian. Over

Police officers, 2000

Total Police % change,
police officers per in rate,
officers 100,000 1995 to
population 2000
Canada 56,020 182 -2.8
Newfoundland 772 143 -5.8
Prince Edward Island 205 148 4.1
Nova Scotia 1,600 170 -2.1
New Brunswick 1,309 173 0.2
Quebec 13,835 188 -4.1
Ontario 21,637 185 -2.3
Manitoba 2,142 187 -3.6
Saskatchewan 1,864 182 -1.1
Alberta 4,613 154 -4.6
British Columbia 6,708 165 0.3
Yukon 120 391 4.2
Northwest Territories 154 366
Nunavut 86 311
RCMP (headquarters and
training academy)* 975

1 These officers are included separately as they provide a national service. All
other RCMP officers are included in the province or territory in which they
work.

... Figures not appropriate or not applicable.

the past decade, policing costs have increased 10% in adjusted
dollars.

Thereport Police resourcesin Canada, 2000 (Internet: 85-225-
XIE, $26) is now available. For more information, contact
Information and Client Services (1 800 387-2231; 613-951-9023,
Canadian Centre for Justice Satistics.
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New from Statistics Canada

Canadian economic observer
January 2001

The January issue of Statistics Canada’ sflagship publication for economic statistics, Canadian
economic observer, analyses current economic conditions, summarizes the major economic
events that occurred in December and presents a feature article entitled “Plugging in: The
increase of household Internet use continues.”

A separate statistical summary contains awide range of tables and graphs on the principal
economic indicators for Canada, the provinces and the major industrial nations.

The January 2001 issue of Canadian economic observer (11-010-XPB, $23/$227) is now
available. For more information, contact Cyndi Bloskie (613-951-3634; ceo@statcan.ca),
Current Economic Analysis Group.

Hate crime
1999

The report Hate crime in Canada: An overview of issues and data sources describes a number of issues related to hate-motivated
activity, findings from previous studies, international comparisons, current data sources, data collection issues, and a description of
police hate-crime initiatives. It aso includes findings from the 1999 General Social Survey, which, for the first time, produced
estimates of self-reported hate crime victimization incidents at the national level.

Thedefinition of hate crimeisbased on the 1996 amendmentsto the Criminal code that specify sentencing enhancement principles
where there is“ evidence that the offence was motivated by bias, prejudice or hate based on race, national or ethnic origin, language,
colour, religion, sex, age, mental or physical disability, sexual orientation, or any other similar factor.”

Hate crimein Canada: An overview of issues and data sources (Internet: 85-551-XIE, $27) isnow available. For moreinformation,
contact Information and Client Services (1 800 387-2231; 613-951-9023), Canadian Centre for Justice Statistics.
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Current trends
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Gross domestic product advanced 0.5% in October, after
levelling off at the end of the third quarter.

Composite Index
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Growth in the leading indicator slowed again in November,
rising 0.3%, compared with 0.7% in both September and
October.

Consumer Price Index
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Consumer prices for goods and services were 3.2% higher in
December 2000 than they were a year earlier, as they were in
November. Excluding food and energy, prices rose 1.9%.

Unemployment rate
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In December, the unemployment rate dipped 0.1 percentage
points to 6.8%, ending the year where it began.

Manufacturing
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Manufacturers’ shipments increased by 0.3% in November to
$45.7 billion. The backlog of unfilled orders edged down 0.1%
to $55.3 billion.

Merchandise trade
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In November, the value of merchandise exports rose 0.8% to

$35.5 billion. Imports, which increased at almost three times the

pace of exports, were up 2.2% to $31.1 billion.

Note: All series are seasonally adjusted except the Consumer Price Index.
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Latest statistics

Period Level Change, Change,
previous period previous year

GENERAL
Gross domestic product ($ billion, 1992) October 797.0 0.5% 4.6%
Composite Index (1992=100) December* 166.6 -0.4% 7.0%
Operating profits of enterprises ($ billion) Q32000 52.6 0.1% 15.7%
Capacity utilization (%) Q32000 86.9 -0.1t 1.5f
DOMESTIC DEMAND
Retail trade ($ billion) November* 234 0.4% 6.1%
Department store sales ($ hillions) November 1.50 -3.1% 6.3%
New motor vehicle sales (thousands of units) November 127.3 3.4% -3.3%
Wholesale trade ($ billion) November 317 -0.7% 2.1%
LABOUR
Employment (millions) December 15.07 0.2% 2.2%
Unemployment rate (%) December 6.8 -0.1t 0.0t
Participation rate (%) December 66.2 0.1f 0.6t
Average weekly earnings ($) October 629.83 -0.1% 2.6%
Help-wanted Index (1996=100) December 181 0.0% 7.7%
INTERNATIONAL TRADE
Merchandise exports ($ billion) November* 355 0.8% 12.2%
Merchandise imports ($ billion) November* 311 2.2% 10.1%
Merchandise trade balance (all figuresin $ billion) November* 45 -04 1.0
MANUFACTURING
Shipments ($ billion) November* 45.7 0.3% 7.5%
New orders ($ billion) November* 45.6 -0.1% 7.9%
Unfilled orders ($ billion) November* 55.3 -0.1% 2.3%
Inventory/shipments ratio November* 1.35 0.01 0.05
PRICES
Consumer Price Index (1992=100) December 1151 0.1% 3.2%
Industrial Product Price Index (1992=100) November 130.1 0.6% 5.2%
Raw Materials Price Index (1992=100) November 153.8 2.1% 18.9%
New Housing Price Index (1992=100) November 104.3 0.4% 2.5%

* new this week
T percentage point

Note: All series are seasonally adjusted with the exception of the price indexes.
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information. It also contains schedul es of upcoming major newsreleases and announces
the Agency’ s new products and services.

Published by authority of the Minister responsible for Statistics Canada.
© Minister of Industry, 2001. All rightsreserved. No part of this publication may be
reproduced, stored in aretrieval system or transmitted in any form or by any means,
electronic, mechanical, photocopying, recording or otherwise without prior written
permission from Licence Services, Marketing Division, Statistics Canada, Ottawa,
Ontario, K1A 0T6, Canada.

The paper used in this publication meets the minimum requirements of American
National Standard for Information Sciences — Permanence of Paper for Printed
Library Materials, ANSI Z39.48 — 1984.

Statistics Canada—INFOMAT Catalogue no. 11-002

January 26, 2001




10

Products released from January 18 to 24, 2001

SUBJECT AREA Period Catalogue Price (%)
Title of product number (issue/subscription)
AGRICULTURE
Agriculture economic statistics November 2000 21-603-UPE 26/52
Canadian potato production 2000 22-008-UIB no charge
Canadian potato production 2000 22-008-UPB 21
CANADIAN CENTRE FOR JUSTICE STATISTICS
Hate crime in Canada: An overview of issues and data sources 1999 85-551-XIE 27
CULTURE, TOURISM AND THE CENTRE FOR

EDUCATION STATISTICS
International travel, advance information, Vol. 16, no. 11 November 2000 66-001-PIB 6/55
CURRENT ECONOMIC ANALYSIS
Canadian economic observer January 2001 11-010-XPB 23/227
DISTRIBUTIVE TRADES
Wholesale trade November 2000 63-008-X1B 14/140
HOUSING, FAMILY AND SOCIAL STATISTICS
Societal indicators 2000 89F0123XIE no charge
INCOME AND EXPENDITURE ACCOUNTS
National income and expenditure accounts Q3 2000 13-001-X1B 33/109
National income and expenditure accounts Q3 2000 13-001-XPB 44/145
INCOME STATISTICS
Survey of financial security interview questionnaire 1999 13F0026MIE no charge
INTERNATIONAL TRADE
Canadian international mechandise trade November 2000 65-001-X1B 14/141
Canadian international mechandise trade November 2000 65-001-XPB 19/188
MANUFACTURING, CONSTRUCTION AND ENERGY
Asphalt roofing December 2000 45-001-X1B 5/47
Energy statistics handbook December 2000 57-601-XDE 284
Energy statistics handbook December 2000 57-601-UPB 387
Mineral wool including fibrous glass insulation December 2000 44-004-X1B 5/47
Refined petroleum products August 2000 45-004-X1B 16/155
Refined petroleum products August 2000 45-004-XPB 21/206
PRICES
Consumer Price Index December 2000 62-001-XPB 11/103
TRANSPORTATION
Railway carloadings November 2000 52-001-XI1E 8/77

Catalogue numbers with an -X1B or an -XIE extension are Internet versions (B signifies bilingual, E signifies English); those with -XMB or -XME are microfiche;
and -XPB or -XPE denote the paper version. XDB means the electronic version on diskette, while -XCB denotes a compact disc.
Note: All products are priced in Canadian dollars and exclude applicable sales taxes. Shipping charges will be added for delivery outside Canada.

How to order products and services

Toorder Infomat or other products:

Please refer tothe ® Title ® Catalogue number ® Volume number ® Issue number ® Your VISA or MasterCard number.

In Canada and outside Canada call: (613) 951-7277 or 1 800 267-6677
Fax your order to us: (613) 951-1584 or 1 877 287-4369
Or e-mail your order: order @statcan.ca

Toorder on theInternet: Visit the Statistics Canadaweb site at www.statcan.caand click on “Products and services’.

Toorder by mail, writeto: Circulation Management, Statistics Canada, 120 Parkdale Avenue, Ottawa, Ontario, K1A OT6.

Include a chegue or money order payable to Receiver General of Canada/Publications.

Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.

For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

For address changes: Please refer to your customer account number.

Visit Statistics Canada anytime at www.statcan.ca. Click on “Products and services’ to access the CANSIM database. Or consult the tablesin “ Canadian statistics”.
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