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& Economy expands for second straight

month

The economy expanded slightly in November 2001 in
the wake of sharply higher auto sales. GDP by industry
grew 0.2%, following a 0.3% increase in October.

Composite Index turns upward late
in 2001

The leading indicator turned upward late in 2001,
rising 0.4% in December on the strength of housing.

Manufacturers dissatisfied with
inventory levels

Nearly one-third of manufacturers reported in January
that finished product inventory levels were too high.
Production and employment prospects for the next
three months remained negative.

Consumers flock to department stores

Consumers went on a shopping spree last year in the
nation’s department stores, which recorded their
second highest percentage increase in sales (+7.9%) in
the past two decades.

Industrial product prices continue to fall

Pushed down by petroleum and coal product prices,
manufacturers’ pricesfell 2.3% in December 2001
from ayear earlier, their third straight month of
decline.

More Canadians feel needs for health
care not met

An increasing number of Canadians feel that the health
care system has not met their needs. In 1998/99, 6.6%
of adults reported unmet health care needs, up from
5.4%1in 1996/97 and 4.4%in 1994/95.

Economy expands for second
straight month

he economy expanded slightly in November 2001 in the
wake of sharply higher auto sales. GDP by industry grew
0.2%, following a 0.3% increase in October.

These back-to-back increases came after four consecutive
months of essentially no growth. With these gains, the economy
has regained dlightly more than one-half the ground it lost in
September.

Sharply higher auto saleslifted theretail industry in November,
providing the single largest push to the economy. Retail salesrose
2.1%, the second straight monthly increase. Sales by auto dealers
surged 7.3%, the largest monthly increase since December 1997,
as consumers took advantage of interest-free financing. If auto
saleshad been excluded, retailerswould have had alacklustre gain
of 0.1%.

Wholesaling activity advanced 0.5% in November, after falling
significantly inthe previoustwo months. Distributors of computers
and software were largely responsible. Computer sales rose 5.5%,
only the second time in 10 months that they have increased.

Retail and wholesale trade
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... Economy expandsfor second straight month

The travel industry made some gains in November, athough
the impact of September 11 continued to hamper demand. Air
transportation, hit particularly hard, was up 2.6%. Although
demandfor air travel improved, air transportation activity remained
10.9% below August levels. The passenger rail transportation
industry gained at the expense of air travel.

The accommaodation industry advanced for a second straight
month, although output remained 3.4% below August levels. The
restaurant industry, which suffered only a minor setback in
September, advanced 0.7% in November. The travel and tour
agency industry gained 1.1%, but its output was still 8.1% short
of August levels.

Interest rates at 40-year lows helped boost demand for both
new and existing housing. Production in construction activity
increased 0.3%. Residential construction advanced 0.9%, the
fifth increase in as many months for home builders.

Manufacturing output remained relatively steady, edging down
0.1% in November. Ten of the 21 major manufacturing groups,
representing 41% of total manufacturing output, reduced
production in November. Sharply weaker demand for electrical
and el ectronic equipment was again amajor cause. Manufacturing
output in November 2001 was down 7.0% from the same month a
year earlier.

Production of computers and electronic products continued a
downward spiral, declining 2.2% in November. Production levels
were less than half their August 2000 peak.

Monthly GDP statistics now include data on the information
and communications technologies (ICT) sector and its manu-
facturing and services components. ICT output declined 0.2% in
November, returning to levels not seen since March 2000.
November’s production was nearly $56.8 billion, which
represented 6.1% of GDP.

The continuing expansion of ICT services (+0.4%) was more
than offset by a 3.2% decline among manufacturers of ICT
products. Services account for 84% of the ICT sector, and
manufacturing 16%.

For further detail, seethe November 2001 issue of Grossdomestic
product by industry (Internet: 15-001-XIE, $11/$110). A print-
on-demand version is available at a different price. To purchase
data, contact Yolande Chantigny (1-800-887-4623;
imad@statcan.ca). For moreinformation, contact Hans Messinger
(613-951-3621; hans.messinger @statcan.ca) or Jo Ann
MacMillan (613-951-7248; joann.macmillan@statcan.ca)
Industry Measures and Analysis Division. (See also “ Current
trends’ on page 8.)

Composite Index turns upward
late in 2001

T he leading indicator turned upward late in 2001, rising
0.4% in December. The Composite Index for October and
November was revised upward to gains after preliminary
estimates of no change and a decrease, respectively.

However, the sources of growth were limited, as only four of
the 10 components posted gains. Housing made the largest
contribution to overall growth. Two components fell, and four
were unchanged.

Households scrambled to take advantage of low interest rates.
Housing, already the strongest sector of demand, grew 3.2%, its
largest gaininfiveyears. Housing startsremained firm in Ontario
and Western Canada, and strengthened in the East, notably Quebec,
where vacancy rates were among the lowest in the country.

The strength of demand spilled over into existing home sales,
which continued to shatter records. Aswell, furniture and appliance

salesturned upward. Personal serviceswasone of thefew areasin
which employment picked up in November and December.

The two components that fell were related to manufacturing,
which continued to be the weakest sector. New ordersfor durable
goods and the ratio of shipments to stocks continued to trend
down asthey have during the past year. In particular, demand for
investment goods remained weak. The average workweek was
flat, as manufacturers cut jobs to meet their reduced need for
labour. Manufacturing suffered by far the largest loss of jobs at
the end of 2001.

The US leading indicator was stable, and has generally been
rising since mid-2001. As in Canada, the improvement was
narrowly based.

For more information on the economy, see the January 2002
issue of Canadian economic observer (paper: 11-010-XPB,
$23/$227). For analytical information, contact Francine Roy
(613-951-3627), Current Economic Analysis Group. (See also
“Current trends’ on page 8.)
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Manufacturers dissatisfied with
inventory levels

anufacturers continued to indicate dissatisfaction with
IVI finished product inventory levelsin January, with almost
one-third of manufacturers stating that their finished

product inventory levels were too high.

Morethan one-third of manufacturers expected to reduce output
during the next three months, and almost one-quarter indicated
their workforce would decline. Producers also reported they were
dightly less concerned than they were in October 2001 with
current levels of both new and unfilled orders.

Almost one-third of manufacturers said their current level of
finished product inventory was too high, up from one-fifth in
October 2001. About 65% said their finished product inventory
was about right, down from 78% in the previous survey.
Manufacturersin the transportati on equipment and paper products
industries were mostly responsible for the increase in negative
reports. Offsetting this trend, producers in the wood products
industries indicated less worry about inventory levels.

About 17% of manufacturers said they planned to increase
production in the first quarter of 2002, up from 10% in the
October 2001 survey. The proportion expecting to reduce
production in the next three months rose slightly from 33% to
35%. Producersin the transportation equipment and paper products
industries were the major contributors to these lowered
expectations. Manufacturers in the primary metals and wood
products industries, however, were more optimistic about
production prospects.

Employment prospects in manufacturing remained uncertain
inthefirst quarter of 2002. About 21% of manufacturers reported
that their workforce would contract in the next three months, a

3

dlight improvement over the 24% who said they intended to cut
employment in October 2001.

Prospects of falling employment levels remained widespread
across the maj or manufacturing groupings, especially inthe wood
products, fabricated metal products and paper productsindustries.
About 70% of manufacturers reported their employment levels
would remain constant. Producersin the transportation equipment
industries said their employment levelswould changelittlein the
first quarter.

About 65% of manufacturers said their backlog of unfilled
orders was about normal, a substantial increase from 50% in
October 2001. About 30% of manufacturers reported lower-than-
normal satisfaction with unfilled orders; however, this was a
strong improvement from 46% in October 2001. At the same
time, 5% said their level was higher than normal, compared with
4% in October 2001 and 10% in January 2001.

In the January survey, 38% of manufacturersreported concern
about declining orders received. This was an improvement from
43% in October, yet still more than four times the 9% posted in
January 2000. The proportion of manufacturers reporting that
new orders were rising more than doubled in January to 12%
from a low of 5% in October 2001. Manufacturers in the
transportation equipment and primary metals industries were the
major contributors to this slightly more positive result.

About 85% of manufacturerscited littlein theway of production
impedimentsin January, up five percentage points from October
2001. The proportion reporting a shortage of skilled labour
decreased three percentage points to 4%.

For general information, contact the dissemination officer
(1-866-873-8789; 613-951-9497; manufact@statcan.ca). For
analytical information, contact Claude Robillard (613-951-3507;
robilcg@statcan.ca), Manufacturing, Construction and Energy
Division.

Manufacturers’ expectations and business conditions
Seasonally adjusted

January 2001 April 2001 July 2001 October 2001 January 2002
% of manufacturers who said

Volume of production in next three months will be:
About the same as in previous three months 43 59 55 57 48
Higher 16 14 17 10 17
Lower 41 27 28 33 35
Orders received are:
About the same 42 54 52 52 50
Rising 13 12 7 5 12
Declining 45 34 41 43 38
Backlog of unfilled orders is:
About normal 55 55 54 50 65
Higher than normal 10 6 6 4 5
Lower than normal 35 39 40 46 30
Finished-product inventory is:
About right 66 74 70 78 65
Too low 3 5 2 2 4
Too high 31 21 28 20 31
Employment in next three months will:
Change little from previous three months 65 72 72 67 70
Increase 17 9 11 9 9
Decrease 18 19 17 24 21
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Consumers flock to department
stores

onsumerswent on ashopping spreelast year inthenation’s
department stores, which recorded their second highest

percentage increase in sales in the past two decades.

Department stores sold a preliminary estimate of $19.8 billion
ingoods and serviceslast year, up 7.9% from 2000. Thisincrease
was second only to an annual gain of 10.3% in 1997.

Thissurgein sales coincided with an increase in the number of
stores. On average, there were 732 department storesin operation
each month last year, up from 719 in 2000.

December alonewas aboon to department stores, as consumers
bought a seasonally adjusted total of $1.68 billion in goods and
services, up 2.4% from November. This more than offset a 1.6%
declinein November.

Department store sales have been gaining strength generally
since the spring of 2000, although at a slower pace in recent
months.

Annual sales were up in all provinces last year. The largest
gain (+19.7%) occurred in the group formed by Newfoundland
and Labrador and Prince Edward Island (+19.7%), followed by
Alberta (+11.5%).

Also posting increases above the national average were the
region formed by British Columbia, Yukon, the Northwest
Territories and Nunavut (+9.0%), and Saskatchewan (+8.4%).

Department stores in Ontario sold just over $8.4 hillion in
goods and services last year, up 6.7%, and those in Quebec sold
$3.5 hillion, up 7.4%.

Y ear-over-year sales advanced 6.7% in large urban centres as
agroup, compared with 9.3% in smaller areas. One reason is that

Department store sales, including concessions

Dec. 2001 Dec.2000 Jan.-Dec.  Jan.-Dec
to Dec. 2001 2001 2000 to
Jan.-Dec.
2001
$ millions % change  $milions % change
Not seasonally adjusted
Canada 3,079.4 7.1 19,765.4 7.9
Newfoundland and Labrador
and Prince Edward Island* 69.8 19.8 454.4 19.7
Nova Scotia 104.3 11.0 597.5 6.6
New Brunswick 74.6 4.6 462.0 4.9
Québec 521.9 10.1 3,547.5 7.4
Ontario 1,340.6 5.2 8,446.0 6.7
Manitoba 119.2 4.1 792.9 6.5
Saskatchewan 101.7 7.3 688.8 8.4
Alberta 378.8 9.1 2,428.3 115
British Columbia, Yukon,
Northwest Territories
and Nunavut* 368.3 6.2 2,344.8 9.0

1 For reasons of confidentiality, data for Newfoundland and Labrador and Prince
Edward Island are combined, as are data for British Columbia, Yukon, the Northwest
Territories and Nunavut.

fewer stores opened in the urban centres. These centres include
the census metropolitan areas of Halifax-Dartmouth, Québec,
Montréal, Ottawa-Hull, Toronto, Hamilton, Winnipeg, Edmonton,
Calgary and Vancouver.

Toorder data, or for general information, contact Client Services
(1 877 421-3067; 613-951-3549; retailinfo@statcan.ca). For
analytical information, contact Clérance Kimanyi (613-951-6363;
clerance.kimanyi @statcan.ca), Distributive Trades Division.

Industrial product prices continue
to fall

anufacturers prices, as measured by the Industrial
Product Price Index (IPPl), fell 2.3% in December

2001 from ayear earlier, their third consecutive month
of decline. They were pushed down by petroleum and coal product
prices, which tumbled 26.9%.

If petroleum and coal product prices had been excluded, the
I PPl would have decreased only 0.3%. Price declinesfor pulp and
paper products and primary metal products also contributed to the
annual decreasein manufacturers' prices. Thisdecline was partly
offset by higher prices for motor vehicles, meat products, fruit,
vegetable and feed products, and lumber products.

On a month-to-month basis, industrial prices fell 0.8% from
November after edging down 0.1% in November from October.
Lower prices for petroleum and coal products as well as autos,
trucks and other transportation equipment were the major
contributors.

Industrial product prices

12-month % change

IPPI

IPPI excluding petroleum
1 | and coal products

(continued on page 5)
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... Industrial product prices continueto fall

Manufacturers paid 12.8% less for their raw materials than
they did in December 2000, thefifth consecutive monthly decline.
Lower prices for mineral fuels were responsible for most of the
decline in the Raw Materials Price Index (RMPI), along with
wood products, non-ferrous metals and animal products. These
decreaseswere partly offset by higher pricesfor vegetable products
and ferrous materials.

On a monthly basis, raw materials prices were down 1.4%
from November. Lower prices for mineral fuels, non-ferrous
metals and animal products were the major contributors to the
monthly decrease.

Inthe RMPI, crude oil priceswere off 2.9% in December from
November, the result of high inventories and lower demand. This
decrease was reflected in the IPPI; petroleum and coa product
prices were down 4.4% from November.

From November to December, the value of the US dollar
weakened against the Canadian dollar, pushing down prices of
commodities that are quoted in US dollars, notably automobiles,
[umber, pulp and newsprint. Theimpact on the | PPI was such that
if the exchange rate had remained unchanged, the IPPI would
have declined 0.4%.

On ayear-over-year basis, theinfluence of the dollar was also
evident. Without the exchange rate effect the IPPI would have
decreased 3.2% instead of 2.3%.

Rising prices for motor vehicles pushed year-over-year prices
up for finished goods. Prices for meat, fish and dairy products,
fruit, vegetable and feed products, and machinery and equipment
also contributed to the 0.8% increase from December 2000. On a
monthly basis, prices for finished goods were down 0.7% from
November. Lower prices for motor vehicles and petroleum
products were the major contributors to the decline.

Manufacturersreceived 1.0% more on averagefor their products

Industrial product and raw materials price indexes,
December 2001

Index % change, % change,

(1997=100) previous previous
month year
Industrial Product Price Index (IPPI) 105.4 -0.8 -2.3
IPPI excluding petroleum and coal
products 105.2 -0.6 -0.3
Intermediate goods 101.9 -1.0 -4.3
Finished goods 110.7 -0.7 0.8
Raw Materials Price Index (RMPI) 101.8 -1.4 -12.8
RMPI excluding mineral fuels 89.3 -1.0 -5.2
Mineral fuels (crude oil) 128.8 -2.0 -22.2
Vegetable products 88.7 -1.0 6.9
Animals and animal products 103.5 -1.0 -2.5
Wood 79.6 0.8 -12.8
Ferrous materials 86.6 -0.5 6.9
Non-ferrous metals 76.4 -3.2 -14.5
Non-metallic minerals 109.5 0.0 1.2

in 2001 than they did in 2000. This was a much slower rate of
growth than the average annual increase of 4.2% in industrial
prices during 2000. Raw materials prices, however, declined an
average 0.9%in 2001, compared with asubstantial 22.3% increase
in 2000. Most of thisdownward pressure was the result of falling
energy prices.

The December 2001 issue of Industry price indexes (paper:
62-011-XPB, $22/$217) is now available. For more information,
contact the Client Services Unit (613-951-9606;
infounit@statcan.ca) or Danielle Gouin (613-951-3375;
danielle.gouin@statcan.ca), Prices Division.

More Canadians feel needs for
health care not met

nincreasing number of Canadiansfeel that the health care

system has not met their needs. According to the National

Population Health Survey of 1998/99, about 1.5 million
Canadians aged 18 and over, or 6.6% of adults reported unmet
health care needs in the 12 months prior to the survey, up from
5.4% in 1996/97 and 4.4% in 1994/95.

Problemsrelating broadly to perceived “availability” of health
care, including waiting too long for care, accounted for 36% of
cases of unmet need. “ Accessibility” problems, specifically, cost
or the lack of transportation, accounted for about 10%.

In morethan half the reported cases of unmet need, individuals
chose to do without health care, either because of competing
demands on their time, or because of their attitude toward illness,
providers of health care, or the system. These unmet health care
needs, that were attributed to theindividual’ s own circumstances,
are described as “acceptability” problems.

An estimated 794,000 people, or 3.5% of adults, reported that
they had an unmet health care need because of problems with
“acceptability”. That is, they did not receive care because of
personal circumstances or their attitudes toward health care
professional s or the health care system.

(continued on page 6)
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... More Canadiansfeel needsfor health care not met

About 588,000 adults, or 2.6%, attributed unmet health care
needs to the unavailability of services, reflecting perceived
deficiencies in health care delivery. There have been concerns
that recent limits on health care budgets placed an unequal burden
on less advantaged groups. This analysis, however, showed that
the likelihood of reporting unmet needs due to alack of services
did not vary significantly by factors such as household income,
education, employment, or Aboriginal or immigrant status.

About 192,000 people, or 1% of the adult population, reported
that a health care need went unmet because of problemsrelated to
“accessibility,” that is, cost or transportation. Household income
wasamajor factor. About 3% of peoplein low-income households
reported such unmet needs, compared with less than one-half of
1% of residents of upper-middle or high-income households.
Relatively high percentages of peoplereporting chronic conditions,
chronic pain or distress recalled having unmet health care needs
stemming from cost or transportation concerns.

The prevalence of unmet health care needs of all types was
close to the national figure in most provinces. Problems with
service availability were most prominent in Nova Scotia. In New
Brunswick and Ontario, the prevalence of unmet health care
needsrelated to availability wassignificantly lower. Accessibility-
related unmet needs were significantly higher in British Columbia
and lower in Ontario. In each province except Nova Scotia, unmet
health care needs stemming from acceptability problems were
most common.

The study entitled “ Unmet needs for health care” isavailablein
the January 2002 issue of Health reports, Vol. 13, no. 2 (Internet:
82-003-XIE, $15/$44; paper: 82-003-XPE, $20/$58). For
more information, contact Jiajian Chen (613-951-5059;
chenjia@statcan.ca), Health Satistics Division, or Feng Hou
(613-951-4337; fenghou@statcan.ca), Business and Labour
Market Analysis Division.

Frequency of reasons for unmet health care needs,
1998/99

Household population
aged 18 or older
with unmet health care needs,
Canada, excluding territories

%

Availability?* 39.3
Waiting time too long 22.9
Not available when required 14.7
Not available in area 7.0
Accessibility? 12.9
Cost 11.4
Transportation 1.6
Acceptability? 53.1
Too busy 13.6
Didn't get around to it / Didn’t bother 13.5
Felt it would be inadequate 13.2
Decided not to seek care 5.4
Didn’t know where to go 3.9
Dislike doctors / Afraid 1.8
Personal / Family responsibilities 0.7
Language problems --
Other 6.8
Availability only 35.6
Accessibility only 10.5
Acceptability only 48.7
Availability and accessibility 0.6
Availability and acceptability 2.7
Availability, accessibility and acceptability 0.3
Accessibility and acceptability 1.3

Data source: 1998/99 National Population Health Survey, cross-sectional sample,
Health file.
1 Because respondents could report more than one reason, detail adds to more than
total.
-- Sample size too small to provide reliable estimate.
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New from Statistics Canada

Diversification of Canadian manufacturing firms

The research paper Changes in the diversification of Canadian manufacturing firms (1973-1997): A move to specialization assesses
changes since the early 1970sin diversification of firms and plantsin the Canadian manufacturing sector. It finds that there has been
ageneral increase in specialization of both firms and plants, along with a reduction in the number of plants operated per multi-plant
firm.

Thisstudy investigateswhether structural adjustmentsto tradeliberalization have occurred not so much inthe areaof plant size but
rather in the length of the production run. Thetrend to specialization in fewer industries has been more or less continuous, and reflects
the gradual increase in the size of the market that Canadian firms serve.

The research paper Changes in the diversification of Canadian manufacturing firms (1973-1997): A move to specialization
(Internet: 11FO019MIE, free) isnow available on Satistics Canada’ s website (www.statcan.ca). Fromthe Our products and services
page, choose Research papers (free), then Social conditions. For more information, contact John Baldwin (613-951-8588), Micro-
Economic Analysis Division.

Postal code conversion file

The November 2001 Postal code conversion file is a digital file linking the postal code with the standard 1996 Census geographic
areas, such as enumeration areas, census tracts, and census subdivisions. It also locates each postal code by longitude and latitude to
support mapping applications.

The November 2001 version of the Postal codes by federal riding file (1996 representation order) is also available. This product
provides alink between the postal code and Canada' s federa electoral districts.

The November 2001 version of the Postal code conversion file (diskette: 92F0027XDB, $9,000) and the Postal codesby federal riding
file (diskette: 92F0028XDB, $2,900) are availablein ASCI| format. For moreinformation, or to order thesefiles, contact your nearest
Satistics Canada Regional Reference Centre.

Canadian vehicle survey

Vehicles covered in the Canadian vehicle survey travelled an estimated 78.7 billion kilometres in the second quarter of 2001. The
survey measures the activity of al on-road vehicles registered in Canada except for some vehicles such as motorcycles, construction
equipment and road mai ntenance equipment. Estimates of total vehicle-kilometresare available by province and territory. Estimates of
passenger-kilometres are avail able by province only.

The second quarter 2001 issue of the Canadian vehicle survey (Internet: 53F0004XIE, free) is now available on Statistics Canada’s
website (www.statcan.ca). From the Our products and services page, choose Free publications, then Transport and warehousing. To
obtain data, contact Jean-Robert Larocque (613-951-2486; laroque@statcan.ca). For more information, contact Wendy Christoff
(613-951-2498; chriwen@statcan.ca), Transportation Division.
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Current trends

Gross domestic product
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Total economic activity advanced 0.2% in November, after
rising 0.3% in October.

Composite Index
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The leading indicator rose 0.4% in December. Housing made
the largest contribution to the increase.

Consumer Price Index

% change,
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Consumer prices for goods and services were 0.7% higher in
December than they were a year earlier. Excluding food and
energy, prices rose 1.6%.

Unemployment rate

%
10 A

9_ -
8_ -

7_ -

6IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

DJ J J D
1998 1999 2000 2001

In December, the unemployment rate surged half a percentage
point to 8.0%.

Manufacturing
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Manufacturers’ shipments climbed 1.7% in November to
$41.4 billion. The backlog of unfilled orders declined 0.8% to
$47.6 billion.

Merchandise trade
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In November, the value of merchandise exports rose 1.3% to
$32.7 billion. Imports declined 0.3% to $28.1 billion.

Note: All series are seasonally adjusted except the Consumer Price Index.
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Latest statistics

Period Level Change, Change,
previous period previous year

GENERAL
Gross domestic product ($ billions, 1997)* November 933.7 0.2% -0.3%
Composite Index (1992=100) December 167.7 0.4% 0.4%
Operating profits of enterprises ($ billions) Q32001 37.6 -14.4% -24.0%
Capacity utilization rate (%)? Q3 2001 79.4 -2.5t1 -7.0t
DOMESTIC DEMAND
Retail trade ($ billions) November 24.6 1.4% 5.2%
New motor vehicle sales (thousands of units) November 143.7 8.5% 12.6%
Wholesale trade ($ billions) November 324 0.4% 2.2%
LABOUR
Employment (millions) December 151 -0.1% 0.2%
Unemployment rate (%) December 8.0 0.5t 1.2t
Participation rate (%) December 66.3 0.3t 0.1t
Average weekly earnings ($) November 670.84 0.19% 1.94%
Help-wanted Index (1996=100) January* 125 -0.8% -27.3%
Regular Employment Insurance beneficiaries (in thousands) ~ November 557.1 3.6% 17.5%
INTERNATIONAL TRADE
Merchandise exports ($ billions) November 32.7 1.3% -9.8%
Merchandise imports ($ billions) November 28.1 -0.3% -9.3%
Merchandise trade balance (al figuresin $ hillions) November 4.6 0.5 -0.7
MANUFACTURING
Shipments ($ billions) November 41.4 1.7% -9.1%
New orders ($ billions) November 41.0 2.7% -11.0%
Unfilled orders ($ billions) November 47.6 -0.8% -6.4%
Inventory/shipments ratio November 153 -0.03 0.09
PRICES
Consumer Price Index (1992=100) December 115.9 0.1% 0.7%
Industrial Product Price Index (1997=100) December 105.4 -0.8% -2.3%
Raw Materials Price Index (1997=100) December 101.8 -1.4% -12.8%
New Housing Price Index (1992=100) November 107.1 0.3% 2.7%

* new this week
T percentage point

Sandard Industrial Classification.

Note: All series are seasonally adjusted with the exception of the price indexes.

11997 replaces 1992 as the base year used in determining prices for gross domestic product by industry. Also, valuation has been changed from factor cost to basic prices.
2 Calculation of the rates of capacity use is now based on the 1997 North American Industrial Classification System (NAICS), which has replaced the 1980
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General of Canada/Statistics Canada, Circulation Management, 120 Parkdale
Avenue, Ottawa, Ontario, K1A OT6. To order by phonecall (613) 951-7277, or
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the Agency’ s new products and services.
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Products released from January 31 to February 6, 2002

SUBJECT AREA Period Catalogue Price (%)
Title of product number (issue/subscription)
AGRICULTURE
Cereals and oilseeds review November 2001 22-007-X1B 11112
Cereals and oilseeds review November 2001 22-007-XPB 15/149
Field crop reporting series December 2001 22-002-X1B 11/66
Field crop reporting series December 2001 22-002-XPB 15/88
Stocks of frozen meat products January 2002 23-009-XIE free
ANALYTICAL STUDIES
Changes in the diversification of Canadian manufacturing firms:

A move to specidization 1973-1997 11F0019MIE free
BALANCE OF PAYMENTS AND FINANCIAL FLOWS
Canada s international transactions in securities November 2001 67-002-X1B 14/132
Canada s international transactions in securities November 2001 67-002-XPB 18/176
GEOGRAPHY
Postal codes by federal ridings file November 2001 92F0028XDB 2,900
Postal code conversion file November 2001 92F0027XDB 9,000
INTERNATIONAL TRADE
Exports by commaodity November 2001 65-004-XMB 37/361
Exports by commaodity November 2001 65-004-XPB 78773
MANUFACTURING, CONSTRUCTION AND ENERGY
Cement December 2001 44-001-X1B 5/47
Electric lamps, light bulbs and tubes December 2001 43-009-X1B 5/47
Electric power statistics November 2001 57-001-X1B 9/85
Energy statistics handbook November 2001 57-601-XCB 284
Energy statistics handbook November 2001 57-601-UPB 387
Shipments of solid fuel-burning heating products Q4 2001 25-002-X1B 6/19
PRICES
Industry price indexes November 2001 62-011-XPB 22/217
SCIENCE, INNOVATION AND ELECTRONIC INFORMATION
Innovation and change in the public sector: A seeming oxymoron 2000 88F0006X1B02001 free
TRANSPORTATION
Canadian vehicle survey Q2 2001 53F0004XIE free
Catalogue numbers with an -X1B or an -X|E extension are Internet versions (B signifies bilingual, E signifies English); those with -XMB or -XME are microfiche;
and -XPB or -XPE denote the paper version. XDB means the electronic version on diskette, while -XCB denotes a compact disc.
Note: All products are priced in Canadian dollars and exclude applicable sales taxes. Shipping charges will be added for delivery outside Canada.

How to order products and services

Toorder Infomat or other products:

Please refer tothe ® Title ® Catalogue number ® Volume number ® Issue number ® Your VISA or MasterCard number.

In Canada and outside Canada call: (613) 951-7277 or 1 800 267-6677
Fax your order to us: (613) 951-1584 or 1 877 287-4369
Or e-mail your order: order @statcan.ca

Toorder on thelnternet: Visit the Statistics Canada website at www.statcan.ca and click on “Our products and services’.

Toorder by mail, writeto: Circulation Management, Statistics Canada, 120 Parkdale Avenue, Ottawa, Ontario, K1A OT6.

Include a chegue or money order payable to Receiver General of Canada/Publications.

Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.

For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

For address changes: Please refer to your customer account number.

Visit Statistics Canada anytime at www.statcan.ca. Click on “Our products and services’ to access the CANSIM database. Or consult the tablesin “Canadian

statistics’.
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Regional Reference Centres

Statistics Canada’s Regional Reference Centres offer a full range of the Agency’s products and services. Each reference centre is
equipped with alibrary and a sales counter where users can consult or purchase publications, diskettes, CD-ROM discs, microfiche,

maps and more.

Each centre hasfacilitiesto retrieveinformation from CANSIM, Statistics Canada’ sdataretrieval system. A telephoneinquiry
service is available with toll-free access for those who are located outside local calling areas. Many other valuable services — from
seminars to consultations — are also offered. For information, contact your nearest Regional Reference Centre.

Newfoundland and Labrador,
Nova Scotia,

Prince Edward Island and
New Brunswick

Advisory Services

Statistics Canada

1741 Brunswick Street

2nd Floor, Box 11

Halifax, Nova Scotia

B3J3X8

Local calls: (902) 426-5331
Toll free: 1800 263-1136

Fax: (902) 426-9538

E-mail: atlantic.info@statcan.ca

Quebec and Nunavut
Advisory Services

Statistics Canada

4th Floor, East Tower

Guy Favreau Complex

200 René Lévesque Blvd. W.
Montréal, Québec

H2Z 1X4

Local calls: (514) 283-5725

Toll free: 1800 263-1136

Fax: (514) 283-9350

E-mail: infostcmontrea @statcan.ca

National Capital Region
Statistical Reference Centre (NCR)
Statistics Canada

Lobby, R.H. Coats Building
Holland Avenue

Tunney’s Pasture

Ottawa, Ontario

K1A 0T6

Local calls: (613) 951-8116
Toll free: 1800 263-1136
Fax: (613) 951-0581

E-mail: infostats@statcan.ca

Ontario

Advisory Services
Statistics Canada

10th Floor

Arthur Meighen Building
25 St. Clair Avenue East
Toronto, Ontario

MA4T 1M4

Local calls: (416) 973-6586
Toll free: 1800 263-1136
Fax: (416) 973-7475

Manitoba

Advisory Services
Statistics Canada

ViaRail Building, Suite 200
123 Main Street

Winnipeg, Manitoba

R3C 4Vv9

Local calls: (204) 983-4020
Toll free: 1800 263-1136

Fax: (204) 983-7543

E-mail: statswpg@accglobal.net

Saskatchewan
Advisory Services
Statistics Canada

Park Plaza, Suite 440
2365 Albert Street
Regina, Saskatchewan
AP 4K 1

Local calls: (306) 780-5405
Toll free: 1800 263-1136
Fax: (306) 780-5403

E-mail: statcan@sk.sympatico.ca

Alberta and the Northwest Territories
Advisory Services

Statistics Canada

15th Floor, Park Square

10001 Bellamy Hill

Edmonton, Alberta

T5J3B6

Local calls: (780) 495-3027
Toll free: 1800 263-1136
Fax: (780) 495-5318
E-mail: ewieall @statcan.ca

British Columbia and the Yukon
Advisory Services

Statistics Canada

Library Square Tower, Suite 600
300 West Georgia Street
Vancouver, B.C.

V6B 6C7

Local calls: (604) 666-3691
Toll free: 1800 263-1136
Fax: (604) 666-4863
E-mail: stcvan@statcan.ca

Telecommunications Devicefor the Hearing
Impaired
Toll free: 1800 363-7629
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