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OVERVIEW

¢ Both exports and imports decline

Exports resumed their decline in December, and
imports plunged even further to their lowest level in
two and a half years. The resulting trade surplus rose
to $4.5 billion, the highest level in six months.

Strong holiday season for most
retailers

Consumers spent more in all retail sectorsin
December, pushing sales to $25.0 billion. Despite

signs of an economic slowdown in 2001, retail sales
advanced 2.7% from 2000.

Wholesalers hurt by weakened
American economy

Wholesale sales rose 2.3% in 2001, compared with
6.4% in 2000. Wholesalers were hurt by the
weakening of the American economy, made worse by
the events of September 11.

Canadian investors look to foreign
markets in 2001
In 2001, Canadian investment in foreign equities

increased by $34.6 billion, second only to the record
gain of $58.7 billion in 2000.

Sharp drop in travel deficit

Canada's travel deficit with the rest of the world
plummeted to the lowest level since 1986, the year
of the world’s fair in Vancouver.

Wealth inequality on the rise

Median net worth for all families rose about 10%
from 1984 to 1999, but this increase was not shared
equally by all types of families.
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Both exports and imports decline

xportsresumed their declinein December, dropping for the
eighth time in 10 months. Canadian companies exported
$32.0 billion in merchandise, down 1.2% from November.

Imports, however, declined an even steeper 1.8%to $27.5 hillion,
their lowest level since July 1999. Theresulting trade surplusrose
$126.4 millionto $4.5 billion in December, the highest level in six
months.

In 2001, exports declined 2.2% to $413.1 hillion, the first
annual decline since 1991. This was mainly the result of a year-
long dide in the machinery and equipment sector and the energy
sector. But with imports falling even faster (-3.5% to $350.5 hil-
lion), the merchandise trade surplus rose 5.6% to $62.6 billion, its
highest annual level ever.

Merchandise exports to the United States fell slightly to
$26.8 billion in December, whileimports from Canada’ s southern
neighbour dropped 1.6% to $20.0 billion. As a result, the trade
surplus with the United States jumped 4.4% to nearly $6.8 billion.

The value of merchandise exportsin the three largest exporting
sectors — machinery and equipment, automotive products, and
industrial goods and materials — fell by a combined total of
almost $475 million in December.

Exports of machinery and equipment fell 2.5% to $7.9 hillion.
Exportsof aircraft, enginesand partsdeclined 11.8%t0 $2.0 hillion,
down from arecord high in November.
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... Both exportsand importsdecline

Despite buyer incentive plans in both the United States and
Canada, which targeted dealer inventories and drove car sales to
record highs, exports of automotive products fell 1.6% to
$7.7 billion, as manufacturing plants had extended Christmas
shutdowns.

Industrial goods and materialsexportsfell 2.6% to $5.4 billion,
returning to more normal levels following an unusually high
result in November.

The forestry products sector experienced a 0.2% decline in
exports to just under $3.0 billion. Lumber and sawmill product
exports rose 3.2% to $1.4 billion, ending a string of declines
dating back to July. The 19.3% countervailing dutiesimposed in
August expired in mid-December, giving Canadian lumber
producers a temporary reprieve until a negotiated settlement or

fina rulings from the U.S. Trade Tribuna appear — these are
expected in May. In December, lumber exportsadvanced 7.2% to
$924.1 million, following four straight months of decline.

Importsfell in all major categories, except for the energy and
machinery and equipment sectors, which gained slightly. Imports
of aircraft and other transportation equipment increased 5.2% in
December to $1.3 billion. Motor vehicle parts imports fell 2.7%
to $3.3 hillion; this was the leading factor in December’s 1.3%
drop inimports of automotive products, which totalled $6.0 hillion.

The December 2001 issue of Canadian international merchandise
trade (Internet: 65-001-XIB, $14/$141; paper: 65-001-XPB,
$19/$188) is now available. For general information, contact
Jocelyne Elibani (613-951-9647; 1-800-294-5583). For analytical
information, contact Daryl Keen (613-951-1810), International
Trade Division. (See also “ Current trends’ on page 8.)

Strong holiday season for most
retailers

onsumers spent more in all retail sectors in December.

Retailers posted their third consecutive monthly gain,

pushing sales to $25.0 billion, up 1.6% from November.
Despite signs of an economic slowdown in 2001, retail sales
advanced 2.7% from 2000.

Retailers in sectors such as automotive (+2.0%), general
merchandise (+1.8%), clothing (+1.6%) and food (+1.1%b) reported
strong sales gains. The furniture sector led in December,
jumping 3.9%.

Despite slow growth in thefirst half of 2001, salesin furniture
stores advanced 7.9% from 2000. Although this was weaker than
the gainsin the previous four years, when sales increases ranged
from 8.0% to 11.0%, furniture stores led all other retailers in
2001.

As in 2000, credit incentives and a strong housing market
stimulated sales in furniture stores in 2001. Home electronic
novelties, such as DV D players, flat-screen televisions and video

Retail sales by province and territory

2000 2001 2000 to 2001

$ millions % change

Canada 277,033 289,460 4.5
Newfoundland and Labrador 4,522 4,905 8.5
Prince Edward Island 1,230 1,277 3.8
Nova Scotia 8,485 8,743 3.0
New Brunswick 6,905 7,070 2.4
Quebec 63,481 66,201 4.3
Ontario 106,426 109,520 2.9
Manitoba 9,396 9,938 5.8
Saskatchewan 8,132 8,368 2.9
Alberta 31,712 34,588 9.1
British Columbia 35,821 37,865 5.7
Yukon 343 363 5.9
Northwest Territories 395 431 9.1
Nunavut 185 193 4.8

Retail sales

$ billions
26
25 %
24 =/

23

22 —
-
21 |7

20

19 T TR TN N T T T T T T T T T T T T T T T T T T O T T N T O T N

J J J D
1999 2000 2001

Seasonally adjusted Trend

games may have contributed to better holiday salesin the fourth
quarter. Also, the events of September 11 may have magnified a
possible ‘cocooning’ effect, stimulating home entertainment
purchases.

In 2001, drug stores gained 7.2%; higher prices for medicinal
and pharmaceutical products contributed to the higher sales in
drug stores.

Salesinfood storesadvanced 4.4% in 2001, thelargest increase
in four years. Higher prices of fresh produce contributed
significantly to the higher sales.

Aggressive financing programs that were introduced in
November strongly stimulated sales of new motor vehicles, which
had remained essentially flat since April 2001. Fourth quarter
sales increased 7.3% from the third, the largest quarterly sales
gainin four years. While the total number of new motor vehicles
sold in 2001 was up 0.7% from 2000, cumulative sales from
January to October 2001 werein fact 1.3% lower thanthosein the
same period of 2000.

Advancing at twice the national rate, both Alberta and the
Northwest Territories posted the strongest sales growth (+9.1%)

(continued on page 3)
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... Strong holiday season for most retailers

of all provinces and territories in 2001. Retail sales in
Newfoundland and Labrador rose 8.5% in 2001.

Manitoba (+5.8%) and British Columbia (+5.7%) aso posted
retail salesincreases above the national averagein 2001, whereas
Quebec retailers posted a4.3% salesincrease in 2001, just below
the national average.

After advancing at arate of about 7.0% in the previous four
years, retail salesin Ontario rose 2.9% in 2001. Job losses in the

3

manufacturing and high technology industries contributed to the
relatively weak performance by Ontario’ sretailers.

The December 2001 issue of Retail trade (Internet:
63-005-XIB, $16/$155) is now available. To order data, or for
general information, contact Client Services (1-877-
421-3067; 613-951-3549; retailinfo@statcan.ca). For analytical
information, contact Michael Scrim (613-951-5668;
michael .scrim@statcan.ca), Distributive Trades Division.

Wholesalers hurt by weakened
American economy

holesal e sales rose 2.3% in 2001, compared with 6.4%
in 2000. Wholesalers were hurt by the weakening of
the American economy, made worse by the events of

September 11, along with the softwood lumber trade dispute
between Canada and the United States.

Asthese events unfolded, wholesalers saw their sales weaken.
After a growth of 1.5% in the second quarter and 0.2% in the
third, wholesale sales dropped 0.8% in the fourth.

The computers and electronics sector was worst hit in 2001,
falling 7.1%. This drop may be attributed not only to the current
problems that afflict the sector, but also to a general retreat in
sales following the massive pre-Y 2K build-up in 1999. As well,
computer pricesfell during this period.

After Y2K passed, sales started to generaly rise again
throughout 2000, but not at the pace observed leading up to that
event. In 2001, the wholesaling of computers and electronicswas
in a relative free fall, the result of softening demand in the
personal computer market.

Wholesale sales of metals and hardware (-3.5%), and
automotive products (-1.2%) also fell.

Annual variation in wholesale sales, by trade group
Unadjusted

1999 to 2000 2000 to 2001
% change
All trade groups 6.4 2.3
Food products 5.9 8.0
Beverage, drug and tobacco products 9.3 12.6
Apparel and dry goods -1.4 7.8
Household goods 4.8 21
Motor vehicles, parts and accessories 6.2 -1.2
Metals, hardware, plumbing and heating
equipment and supplies 4.4 -3.5
Lumber and building materials 0.6 12
Farm machinery, equipment and supplies -2.0 8.4
Industrial and other machinery, equipment
and supplies 12.3 2.1
Computers, packaged software and other
electronic machinery -0.5 -7.1
Other products 11.8 4.0

Wholesale sales
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In contrast, sales of beverages, drugs and tobacco increased
12.6% from 2000, marking the third straight year of rising sales.
Sales of food products grew 8.0% in 2001, compared with 5.9%
in 2000. Wholesalers of both apparel and farm equipment shook
off negative growth in 2000 to rise 7.8% and 8.4%, respectively.

As for the provinces, sales in Ontario rose a modest 0.7%.
Declines were noted in Newfoundland and Labrador, which
suffered a 3.4% drop attributed to the slowdown in oil and gas
exploration and development, and in British Columbia, wherethe
softwood lumber dispute between Canada and the U.S. caused a
decline of 1.8%. The other provinces reported strong wholesale
sales.

In December 2001, wholesal e salesrose 0.3% from November
to $32.5 hillion, the second consecutive monthly increase. Strong
wholesal e saleswerereported in seven of the 11 whol esal e sectors.
Despitetherise, wholesal e trade has been hurt by recent economic
weakness around the world, particularly in the United States.
Tied strongly to export markets, Canadian whol esal ers have been
further affected by border and trade concerns.

Holding back December’ s advance were lower salesin metals
and hardware (-2.7%), automotive products (-2.6%), and lumber
and building material s (-1.3%). In contrast, important contributors
to the overall advance in December were beverage, drugs and
tobacco (+3.1%), industrial machinery (+1.7%), food products
(+1.4%), and computers and electronics (+0.9%).

(continued on page 4)
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... Wholesalershurt by weakened American economy

Inventory levels fell for the sixth time in seven months in
December, down 0.9% to $42.9 billion. Eight of the 11 wholesale
sectors reported lower inventory levels. Inventories had been
declining since the start of 2001.

The December 2001 issue of Wholesale trade (Internet:
63-008-XIB, $14/$140) is now available. For data or general
information, contact the Client Services Unit (1-877-421-3067;
613-951-3549; wholesaleinfo@statcan.ca). For analytical
information, contact Alexander Hays (613-951-3552;
haysal e@statcan.ca), Distributive Trades Division.

Canadian investors look to
foreign markets in 2001

n 2001, Canadian holdings of foreign equities increased

$34.6 hillion, second only to the record $58.7 billion gainin

2000. Canadian investment in foreign bonds was negligible,
after averaging $5 billion annually from 1997 to 2000.

In December alone, Canadians increased their holdings of
foreign securities (mostly stocks) by $6.0 billion, their largest
investment in seven months. Canadians invested $1.5 billion in
foreign bonds, mainly US treasuries, after selling off $3.8 billion
in October and November.

In 2001, foreigninvestorsdivested $7.3 billion, divided between
federal treasury bills, corporate paper and paper of other levels of
government.

Foreign investors acquired $33.6 billion in Canadian bondsin
2001. Over 70 % of bond investmentswerein the form of net new
issues (new issueslessretirements). The mgjority of thisborrowing
came from corporations. With the strengthening of their fiscal
positions in recent years, Canadian governments have reduced
their demand for foreign financing. Foreign investment for the
year originated mostly in the United States.

Foreign investment in Canadian securities?
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Related market information

December’s short-term interest rate differential was 25 basis
pointsfavouring Canada, virtually unchanged from November.
Rates in Canada and the United States fell more than three
and one-half percentage points to below 2.0% at year-end, a
level not seenin morethan four decades. Long-termratesrose
marginally more in the US than in Canada in December,
reducing the differential by 6 basis points to 17 basis points,
the lowest level favouring investment in Canada since
May 2001.

Canadian stock prices (TSE 300 Composite Index) posted
another gain in December, closing 3.5% higher than in
November, but down 13.9% over all of 2001. Smilarly,
American stock prices (Standard & Poors Index) advanced
0.8% in December but declined 13.0% in 2001.

The Canadian dollar closed the year at a record low
62.78 UScents. After a decline of nearly one US cent in
December, the close was almost four cents US lower than at
the end of 2000.

Foreign investment in Canadian stocks rose $1.4 hillion in
December, solely because of theissue of new treasury sharesby a
Canadian company that acquired a foreign company. Partly
offsetting thistransaction were acquisitions of Canadian companies
whose shares, including those held by foreign portfolio investors,
were purchased for cash by foreign direct investors.

For the second consecutive month, foreign investors sold off
small amounts of existing shares in the secondary market.
Investment in Canadian stocks by foreign investorsfor al of 2001
was $3.9 hillion, one-tenth of that invested in 2000.

After reducing their holdings of Canadian money market paper
by nearly $10 billion over the first 11 months of 2001, foreign
investors bought $2.3 billion worth in December, the largest
monthly investment since March 2000. Thisinvestment was split
between federal treasuries and the paper of other levels of
government and corporations, purchased mostly by American
and European investors.

The December 2001 issue of Canada’ sinternational transactions
in securities (Internet: 67-002-XIB, $14/$132; paper:
67-002-XPB, $18/$176) will be available soon. For more
information, contact Donald Granger (613-951-1864), Balance
of Payments Division.
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Sharp drop in travel deficit

anada stravel deficit with therest of theworld plummeted

from a revised $2.1 billion in 2000 to an estimated

$1.3 billionin 2001, duein part to the low deficit recorded
in the fourth quarter.

This was the lowest annual travel deficit since 1986, the year
of theworld' sfair in Vancouver. In 2001, foreign travellers spent
arecord $16.3 hillion in Canada, up 2.8% from 2000.

Canada sinternational travel deficit— the difference between
what Canadians spend abroad and what foreigners spend in Canada
— fell in the fourth quarter to itslowest since the third quarter of
1986. Thedeficit declined from arevised $368 millioninthethird
quarter to an estimated $85 million in the fourth quarter.

Thisresult was mostly due to adrop in spending by Canadian
travellers outside the country. From October to December, Cana-
dian residents spent slightly less than $4.0 hillion, down 9.0%
from the third quarter and the lowest since the third quarter of
1998. Foreign residents injected $3.9 billion into the Canadian
economy, 2.8% less than in the third quarter; this was the third
consecutive quarterly decrease.

The depreciation of the Canadian dollar against many currencies
and the events of September 11 were two factors that contributed
to the declinesin travel spending during the fourth quarter. They
also affected the total number of trips taken from and to Canada.

Canada's travel balance with the United States showed an
estimated surplus of $121 million in the fourth quarter, dueto a
significant drop in both the number of trips made and the amount
of travel spending by Canadian residents.

Canadianstook 8.1 million same-day and overnight trips south
of the border, down 15.1% from the third quarter. They spent an
estimated $2.4 billion in the United States from October to
December, down 9.9% from the third quarter. The weakening of
the Canadian dollar against the American may have contributed
to these declines. During the fourth quarter, the dollar averaged a
depreciation of 2.2% against its American counterpart.

Canada’s annual travel deficit lowest since 1986
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Americans spent nearly $2.5 billion on this side of the border,
down adlight 0.5% from the third quarter. Their number of trips
fell 8.5% to 9.6 million.

The travel deficit with overseas countries aso fell. Canadian
residents took 1.1 million trips to overseas destinations in the
fourth quarter, down 9.6% from the third, and their spending on
those trips fell 7.8% to just over $1.6 hillion.

Overseas travellers spent sightly more than $1.4 billion in
Canada, 6.6% less than they did in the third quarter. They made
4.6% fewer trips in the fourth quarter, down to just under
1.0 million. Consequently, the travel deficit with countries other
than the United States declined from arevised $243 millioninthe
third quarter to $206 million in the fourth. During the period, the
Canadian dollar depreciated against the major European currencies.

For more information, contact Jocelyn Lapierre (613-951-3720)
or Client services (1-800-307-3382; 613-951-7608;
cult.tourstats@statcan.ca), Culture, Tourism and the Centre for
Education Statistics.

Wealth inequality on the rise

edian net worth for al families rose about 10% from
IVI 1984 to 1999, but this increase was not shared equally

by all types of families. For instance, the median net
worth of young couples with children fell 30%, according to a
new study based on the 1984 Assets and Debts Survey and the
1999 Survey of Financia Security (SFS).

The sharp declinein net worth of young familieswith children
during this 15-year period suggeststhat some may haverelatively
few financia assets to absorb the shock of economic stresses,
such asjob loss.

Net worth is the amount an individual or family would clear
after selling all assets (such as residences, stocks and retirement
savings plans), and paying off al debts (such as mortgages, car
loans and student loans). The terms*“ net worth” and “wealth” are
interchangeable.

In 1999, the SFS showed that the median net worth of Canadian
families was about $64,600. One-half of all families had net
worth more than this figure, and half had less.

In 1984, young families with children — that is, those in
which the major income recipient was aged between 25 and 34 —
had a median net worth of $44,000. In 1999, this net worth had
declined 30% to $30,800. The proportion of this group with no
net worth — that is, their total assets were less than or equal to
their total debts — rose from 10% in 1984 to 16% in 1999.

Some factors may have contributed to the decline in median
wealth of these young families, although their relativeimportance
is unknown. For example, young people now stay in school
longer before entering the labour market full-time than did their
counterparts in the mid-1980s. This reduces the number of years
during which they are able to earn substantial income and
accumulate savings.

(continued on page 6)
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... Wealth inequality on therise

Wealth inequality increased among various types of families
between 1984 and 1999. While young families median wedlth
fell markedly, other groups of families enjoyed substantial
increases in wealth — for example, families in which the major
income recipient had a university degree, or was aged 65 and
over.

There are many possible reasonsfor the widening gap between
rich families and their poorer counterparts. First, the booming
stock market of the 1990s likely contributed to the rapid increase
of financial assets, which are held predominantly by families at
the top of the wealth distribution.

Secondly, easier accessto credit and changesin preferences—
consumers being lessreluctant to incur debt — may have induced
some less-wealthy families to accumulate more debt to finance
consumption, thereby decreasing their net worth.

Larger contributions to Registered Retirement Savings Plans
by familiesin the middle of the wealth distribution may aso have
widened the gap between them and poorer families.

Finally, differences between less-wealthy and wealthy families
in the growth of inheritances and transfers from parents to their
adult children (for example, parental financing of education or of
the down payment on a house) may also have played arole.

The research paper entitled The evolution of wealth inequality
in Canada, 1984-1999 (Internet: 11FO019MIE, free) is now
available on Satistics Canada’ swebsite (www.statcan.ca). From
the Our products and services page, choose Research papers
(free), then Social conditions. For more information, contact
René Morissette (613-951-3608), Business and Labour Market
Analysis Division.

Statistics Canada— INFOMAT Catalogue no. 11-002

March 1, 2002



New from Statistics Canada

Perspectives on labour and income
February 2002

The February 2002 online edition of Perspectives on labour and income features two articles. “Wealth inequality” is an abridged
version of the similarly-titled research paper and is available as a free PDF file. “Farmers leaving the field” uses the Labour Force
Survey to examine some factors that may explain recent declinesin employment in agriculture.

The February 2002 online edition of Perspectives on labour and income (Internet: 75-001-XIE, $5/$48) is now available. For more
information, contact Henry Pold (613-951-4608; henry.pold@statcan.ca), Labour and Household Surveys Analysis Division.

Canadian economic observer
|| CANADIAN LOBSERVATEUR February 2002
8% EcoNOMIC  ECONOMIQUE ‘

[ T OBSERVER HCAI‘\IADIEN s

The February 2002 issue of Canadian economic observer analyzes current economic conditions,
summarizes the major economic events that occurred in January 2002, and presents a feature
article on the labour market in 2001. A separate statistical summary contains a wide range of
tables and graphs on the principal economic indicatorsfor Canada, the provinces and the major
industrial nations.

The February 2002 issue of Canadian economic observer (paper: 11-010-XPB, $23/$227) is
now available. For analytical information, contact Francine Roy (613-951-3627;
ceo@statcan.ca), Current Economic Analysis Group.

Labour force historical review

The Labour force historical review is an easy-to-use tool for discovering labour market patterns or trends. This annual product is a
comprehensive database of Labour Force Survey estimates, containing thousands of cross-classified data series spanning more than
two decades (1976-2001).

The CD-ROM contains monthly and annual datatables on awide range of subjects, including labour force status by demographics,
education and family characteristics, trends in the labour markets of metropolitan cities, employment and unemployment levels by
economic regions, data by industry and occupation, and wages and union membership.

The 2001 Labour force historical review (CD-ROM: 71F0004XCB, $195) is now available. To order, contact your nearest Statistics
Canada Regional Reference Centre, or send an email to order @statcan.ca. For more information, call 613-951-4090 or toll-free 1-
866-873-8788 (email: labour @statcan.ca).

Residential Telephone Service Survey

The Residential Telephone Service Survey isamicrodatafilethat containstelephone service penetration ratesin Canada’ s 10 provinces.

The November 2001 Telephone Service Survey (CD-ROM: 56M0001XCB, $500) is now available. For more information, contact
Client Services (1-888-297-7355; 613-951-7355; ssd@statcan.ca), Special Surveys Division.
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Current Trends

Gross domestic product
% change, previous month
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Total economic activity advanced 0.2% in November, after
rising 0.3% in October.

Composite index
% change, previous month
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The leading indicator gained 0.9% in January, due mainly to
strength in household spending.

Consumer price index
% change, previous year
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Consumer prices for goods and services were 1.3% higher in
January than they were a year earlier. Excluding food and
energy, prices rose 1.7%.

Unemployment rate
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In January, the unemployment rate dipped 0.1 percentage
points to 7.9%.

Manufacturing
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Manufacturers’ shipments fell 1.8% in December to
$40.4 billion. The backlog of unfilled orders declined 1.5%
to $46.8 billion.

Merchandise trade
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In December, the value of merchandise exports fell 1.2% to
$32.0 hillion. Imports declined 1.8% to $27.5 billion.

Note:

All series are seasonally adjusted except the Consumer Price Index.
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Latest statistics

Period Level Change, Change,
previous period previous year

GENERAL
Gross domestic product ($ billions, 1997)* December* 943.1 0.2% 0.7%
Composite Index (1992=100) January 168.9 0.9% 1.3%
Operating profits of enterprises ($ billions) Q4 2001* 338 -5.6% -29.9%
Capacity utilization rate (%)? Q32001 79.4 -2.5t -7.0t
DOMESTIC DEMAND
Retail trade ($ billions) December* 25.0 1.6% 5.8%
New motor vehicle sales (thousands of units) December 145.7 0.9% 11.9%
Wholesale trade ($ billions) December 325 0.3% 1.8%
LABOUR
Employment (millions) January 15.2 0.5% 0.7%
Unemployment rate (%) January 7.9 -0.11 1.0t
Participation rate (%) January 66.4 0.1t 0.3t
Average weekly earnings ($) December* 671.43 0.10% 1.92%
Help-wanted Index (1996=100) January 125 -0.8% -27.3%
Regular Employment Insurance beneficiaries (in thousands)  December 557.2 0.0% 16.9%
INTERNATIONAL TRADE
Merchandise exports ($ billions) December 32.0 -1.2% -13.8%
Merchandise imports ($ billions) December 275 -1.8% -11.4%
Merchandise trade balance (all figuresin $ hillions) December 45 0.1 -1.6
MANUFACTURING
Shipments ($ billions) December 40.4 -1.8% -9.5%
New orders ($ billions) December 39.7 -2.5% -9.9%
Unfilled orders ($ billions) December 46.8 -1.5% -6.9%
Inventory/shipments ratio December 1.56 0.02 0.11
PRICES
Consumer Price Index (1992=100) January 116.2 0.3% 1.3%
Industrial Product Price Index (1997=100) January* 106.2 0.9% -1.2%
Raw Materials Price Index (1997=100) January* 103.2 2.6% -13.0%
New Housing Price Index (1992=100) December 107.3 0.2% 2.8%

Note: All series are seasonally adjusted with the exception of the price indexes.

* new this week
T percentage point

11997 replaces 1992 asthe base year used in determining pricesfor gross domestic product by industry. Also, valuation has been changed from factor cost to basic prices.
2 Calculation of the rates of capacity use is now based on the 1997 North American Industrial Classification System (NAICS), which has replaced the 1980

Sandard Industrial Classification.
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Products released from February 21 to 27, 2002
SUBJECT AREA Period Catalogue Price ($)
Title of product number (issue/subscription)
AGRICULTURE
Farm cash receipts Jan.-Dec. 2001 21-001-X1B 15/48
The dairy review Q4 2001 23-001-X1B 27/89
Thedairy review Q4 2001 23-001-XPB 36/119
ANALYTICAL STUDIES
The evolution of wealth inequality in Canada 1984-1999 11F0019MIE01187 free
CURRENT ECONOMIC ANALYSIS
Canadian economic observer February 2002 11-010-XPB 23/227
DISTRIBUTIVE TRADES
Retail trade December 2001 63-005-X1B 16/155
Wholesale trade December 2001 63-008-X1B 14/140
INTERNATIONAL TRADE
Canadian international merchandise trade December 2001 65-001-XIB 14/141
Canadian international merchandise trade December 2001 65-001-XPB 19/188
LABOUR STATISTICS
Labour force historical review 2001 71F0004XCB 195
LABOUR AND HOUSEHOLD SURVEYS ANALYSIS
Perspectives on labour and income February 2002 75-001-XI1E 5/48
MANUFACTURING, CONSTRUCTION AND ENERGY
Construction type plywood December 2001 35-001-X1B 5/47
Mineral wool including fibrous glass insulation January 2002 44-004-X1B 5147
Monthly Survey of Manufacturing December 2001 31-001-X1B 15/147
Primary iron and steel December 2001 41-001-X1B 5147
Refined petroleum products September 2001 45-004-X1B 16/155
Refined petroleum products September 2001 45-004-XPB 21/206
Supply and disposition of crude oil and natural gas September 2001 26-006-XPB 19/186
SPECIAL SURVEYS
Residential Telephone Service Survey November 2001 56M0001XCB 500
Catalogue numbers with an -X1B or an -X|E extension are Internet versions (B signifies bilingual, E signifies English); those with -XMB or -XME are microfiche;
and -XPB or -XPE denote the paper version. XDB means the electronic version on diskette, while -XCB denotes a compact disc.
Note: All products are priced in Canadian dollars and exclude applicable sales taxes. Shipping charges will be added for delivery outside Canada.

How to order products and services

Toorder Infomat or other products:

In Canada and outside Canada call:
Fax your order to us:
Or e-mail your order:

For address changes: Please refer to your customer account number.

statistics’.

Pleaserefer tothe ® Title ® Catalogue number ® Volume number ® Issue number ® Your VISA or MasterCard number.

Toorder on the Internet: Visit the Statistics Canada website at www.statcan.ca and click on “Our products and services'.
Toorder by mail, writeto: Circulation Management, Statistics Canada, 120 Parkdale Avenue, Ottawa, Ontario, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications.

Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.

For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

Visit Statistics Canada anytime at www.statcan.ca. Click on “Our products and services’ to access the CANSIM database. Or consult the tablesin “Canadian

(613) 951-7277 or 1 800 267-6677
(613) 951-1584 or 1 877 287-4369
order @statcan.ca
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Calendar of key releases: March 2002

Canada’sinternational
transactionsin securities,
January 2002

Survey of Electronic
Commerce and Technology,
2001

2001 Census of population*

National Balance Sheet, 2001

Canada’sinternational
investment position, 2001

Employment Insurance,
January 2002

Monday Tuesday Wednesday Thursday Friday
1
A comparison of Canada-U.S.
economic growth in the
information age, 1981-2000
4 5 6 7 8
Building permits, Help-wanted Index, Labour Force Survey,
January 2002 February 2002 February 2002
11 12 13 14 15
Industrial capacity utilization | 2001 Census: Population and | Changesin unmet health care | Labour productivity, hourly
rates, Q4 2001 dwelling counts needs, 1998-99/2000-01 compensation and unit
labour cost, Q4 2001
New Housing Price Index,
January 2002 New motor vehicle sales,
January 2002
18 19 20 21 22
Monthly Survey of Canadian international Composite I ndex, Consumer Pricelndex,
Manufacturing, January 2002 | merchandisetrade, January February 2002 February 2002
2002
Wholesale trade, Retail trade, January 2002
Travel between Canada and January 2002
other countries, January 2002
25 26 27 28| Gross domestic 29
product by industry,

January 2002

Industrial Product Price and
Raw Materials Price I ndexes,
February 2002

Employment, earnings and
hours, January 2002

Note: Except for the releases marked with an asterisk, all the release dates in this calendar are fixed. A more detailed calendar of fixed release dates for the entire
year is available from Statistics Canada’s website at www.statcan.ca.
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Regional Reference Centres

Statistics Canada’ s Regiona Reference Centres offer a full range of the Agency’s products and services. Each reference centre is
equipped with alibrary and a sales counter where users can consult or purchase publications, diskettes, CD-ROM discs, microfiche,

maps and more.

Each centre hasfacilitiesto retrieveinformation from CANSIM, Statistics Canada’ sdataretrieval system. A telephoneinquiry
service is available with toll-free access for those who are located outside local calling areas. Many other valuable services — from
seminars to consultations — are also offered. For information, contact your nearest Regional Reference Centre.

Newfoundland and L abrador,
Nova Scotia,

Prince Edward Island and
New Brunswick

Advisory Services

Statistics Canada

1741 Brunswick Street

2nd Floor, Box 11

Halifax, Nova Scotia

B3J3X8

Local calls: (902) 426-5331
Toll free: 1800 263-1136

Fax: (902) 426-9538

E-mail: atlantic.info@statcan.ca

Quebec and Nunavut
Advisory Services

Statistics Canada

4th Floor, East Tower

Guy Favreau Complex

200 René Lévesque Blvd. W.
Montréal, Québec

H2Z 1X4

Local calls: (514) 283-5725

Toll free: 1800 263-1136

Fax: (514) 283-9350

E-mail: infostcmontrea @statcan.ca

National Capital Region
Statistical Reference Centre (NCR)
Statistics Canada

Lobby, R.H. Coats Building
Holland Avenue

Tunney’s Pasture

Ottawa, Ontario

K1A 0T6

Local calls: (613) 951-8116
Toll free: 1800 263-1136
Fax: (613) 951-0581

E-mail: infostats@statcan.ca

Ontario

Advisory Services
Statistics Canada

10th Floor

Arthur Meighen Building
25 St. Clair Avenue East
Toronto, Ontario

MAT 1M4

Local calls: (416) 973-6586
Toll free: 1800 263-1136
Fax: (416) 973-7475

Manitoba

Advisory Services
Statistics Canada

ViaRail Building, Suite 200
123 Main Street

Winnipeg, Manitoba

R3C 4V9

Local calls: (204) 983-4020
Toll free: 1800 263-1136

Fax: (204) 983-7543

E-mail: statswpg@accglobal.net

Saskatchewan
Advisory Services
Statistics Canada
Park Plaza, Suite 440
2365 Albert Street
Regina, Saskatchewan
SAP 4K 1

Local calls: (306) 780-5405
Toll free: 1800 263-1136
Fax: (306) 780-5403

E-mail: statcan@sk.sympatico.ca

Alberta and the Northwest Territories
Advisory Services

Statistics Canada

15th Floor, Park Square

10001 Bellamy Hill

Edmonton, Alberta

T5J3B6

Local calls. (780) 495-3027
Toll free: 1800 263-1136
Fax: (780) 495-5318
E-mail: ewieal@statcan.ca

British Columbia and the Yukon
Advisory Services

Statistics Canada

Library Square Tower, Suite 600
300 West Georgia Street
Vancouver, B.C.

V6B 6C7

Local calls: (604) 666-3691
Toll free: 1800 263-1136
Fax: (604) 666-4863
E-mail: stcvan@statcan.ca

Telecommunications Devicefor the Hearing
Impaired
Toll free: 1800 363-7629

Statistics Canada— INFOMAT Catalogue no. 11-002

March 1, 2002



