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OVERVIEW

¢ Exports and imports both down

slightly

M erchandise exports and imports both declined in
May, although only dlightly. But since imports
declined at a much faster pace than exports, Canada’s
merchandise trade balance grew to almost $7.0 billion.

Inflation slows but persists

Therate of increase in the Consumer Price Index (CPI)
slowed to 3.3% in June compared with ayear earlier.
However, energy prices continued to weigh heavily in
the basket of goods and services purchased by
consumersin June.

Manufacturing shipments increase

With a 2.1% increase in May, manufacturing
shipments posted the strongest monthly gain since
October 2000.

Retail sales post almost continual
growth
Except for amodest decline in February, retail sales

have advanced every month since November 2000.
They reached $24.3 billionin May.

Wholesale sales climb to record level

Widespread gains in most sectors—especially farm
equipment and the lumber industry—pushed wholesale
salesto arecord level in May.

Capital spending expected to reach
record high

Proposed investment in the oil and gas extraction
industry will likely drive total capital spending in 2001
to arecord $146.7 billion, up 6.7% from last year.

Exports and imports both
down slightly

erchandise exports and imports both declined in May,
although only dlightly. But since imports declined at a

much faster pace than exports, Canada’s merchandise
trade balance grew to almost $7.0 billion.

Canadian companies exported just under $37.1 billion worth of
merchandisein May, down 0.9% from April, asglobal demand for
high-tech equipment continued to decline. At the sametime, imports
fell 1.4%t0$30.1 billion. All major sectors, particularly machinery
and equipment, turned in weaker performances.

Exportsto the United Statesdeclined 1.1%in May to $31.6 bil -
lion, whileimportsfrom that country fell 1.1%to $22.1 billion. As
aresult, the trade surplus with the United States dropped slightly,
from $9.6 billion in April to nearly $9.5 billionin May.

Exportsdeclined in all major categories except agricultural and
fishing products. Hardest hit was high-tech equipment, such as
computers and optical network equipment, as global demand
continued to decline. Exports of machinery and equipment, which
accounted for 22.4% of the total, declined 2.0% in May. In fact,
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... Exportsand imports both down dlightly

these exportswere 10.2% lower than in May 2000 and were down
fully 16.7% from the record high of $9.7 billion attained in
December 2000.

Exportsof energy productsfell 1.3% but were still 62.4% higher
than in May 2000, the result of consistently higher energy prices
in 2001. May’s decline resulted mainly from natural gas exports
falling 5.6% as prices slid in tune with reduced demand for home
heating fuel and stable inventory levels.

May’ sweak performance also included exports of automotive
products. These slipped 0.4%, owing to a 2.8% declinein exports
of passenger autos. These declines were tempered by a 6.2%
increase in the export of trucks and other motor vehicles, such as
school buses. Exports of motor vehicle parts rose marginally
(+0.1%).

In the wake of the Canada-U.S. softwood lumber dispute and
weakening demand for newsprint, exports of forestry products
declined 1.2%. The one bright spot was exports of agricultural
and fishing products, which hit a record $2.7 billion, up 2.5%

from April. These exports have grown 10.5% since March, driven
largely by strong exports of canolato Asian countries. However,
these exports fell 26.1% in May owing to lower demand from
China.

Imports of machinery and equipment fell 3.6% in May, largely
owing to al2.2% drop in communications and rel ated equi pment.
Imports in this sector have fallen 34.6% over five consecutive
months from the record high levels reported in December 2000.
Imports of automotive products slipped 2.5% following two
months of solid growth. Imports of energy productsand industrial
goods and materials rose 7.0% and 2.3% respectively.

TheMay 2000 issue of Canadian international merchandisetrade
(Internet: 65-001-XIB, $14/$141; paper: 65-001-XPB, $19/$188)
includes tables by commodity and country on a customs basis.
Current account data are available quarterly in Canada’ sbalance
of international payments (Internet: 67-001-XIB, $29/$93; paper:
67-001-XPB, $38/$124). For more information, call 1 800
294-5583 or contact Jocelyne Elibani (613-951-9647), Interna-
tional Trade Division. (Seealso “ Current Trends’” on page 8.)

Inflation slows but persists

T he rate of increase in the Consumer Price Index (CPI)
slowed to 3.3% in June compared with ayear earlier. This
12-month change is down from 3.9% in May and 3.6%in
April. Despite a significant 1.3% drop in energy prices in June
compared with May, the 12-month rise in inflation is still
substantially influenced by energy prices—they accounted for
more than one-quarter of the increase. Energy prices climbed
10.4% from June 2000.

However, when the energy component is excluded, the CPI
actually rose 2.5% compared with June 2000. While this advance
was smaller than thosein May (+2.7%) and April (+2.8%), it was
larger than March’'s 2.3% rise. The rise in energy prices was
primarily due to the prices of natural gas and electricity, which
climbed 62% and 4.8% respectively. The upward price pressure
on the electricity index was concentrated in Ontario and Alberta,
with increases of 9.1% and 21.3% respectively.

Consumer Price Index, June 2001
% change, previous year, not seasonally adjusted

All Food Shelter Transpor- Energy
items tation

Canada 3.3 4.6 5.6 0.9 10.4
Newfoundland 1.9 3.0 2.6 -0.2 1.7
Prince Edward Island 3.2 3.9 3.2 3.6 7.7
Nova Scotia 25 25 3.5 0.7 2.3
New Brunswick 2.2 2.2 1.9 1.2 1.5
Quebec 2.3 4.7 25 -0.3 -0.5
Ontario 3.5 4.9 6.6 -0.4 10.3
Manitoba 4.3 5.6 6.0 3.8 18.7
Saskatchewan 4.4 3.7 9.1 4.2 20.3
Alberta 5.5 5.4 12.6 4.6 33.7
British Columbia 2.7 4.3 3.6 3.0 14.8
Whitehorse 2.3 5.7 2.4 1.1 7.7
Yellowknife 1.6 4.0 1.0 3.0 3.6

Higher food priceswere also central to theincreaseinthe CPI.
Higher prices for meat, restaurant meals and fresh fruit helped
bring about a4.6% annual increasein the food index. Meat prices
were 10% higher than in June 2000. These increases were wide-
spread, but the impact of beef prices was greatest. They have
climbed steadily throughout 2001 and were 17.9% higher thanin
June 2000. Restaurant food priceswere up 3.1%, reflecting higher
operating costs. Fresh fruit prices climbed 14.3%, owing to the
lingering effect of bad weather conditions last winter and higher
transportation costs.

Higher cigarette prices, mortgage interest cost and telephone
service charges also contributed substantially to the advance in
the all-items CPI. However, these increases were tempered by
lower prices for computer equipment and supplies and traveller
accommodation.

The CPI rose 0.1% from May to June. This was the fifth con-
secutive month-to-month increase. The greatest upward pressure
on June' s index came from rising prices for electricity, traveller
accommodation, air transportation, women’ s clothing and restau-
rant meals. Partly offsetting these increases were lower pricesfor
gasoline and men’ s clothing.

Electricity pricesrose 2.6%, mainly owing to higher pricesin
Ontario. The Ontario Energy Board had approved a province-wide
wholesale price increase. In a number of cases, this increase
translated into higher prices for consumers, leaving overall
electricity prices 7.7% higher in June than in May.

As well, travellers faced a 4.3% rise in their accommodation
costsin June, on the heels of a7.3% advancein May. Thislargely
reflects higher summer demand. Prices for air transportation
climbed 4.7%, mainly asaresult of higher transatlantic fares. Prices
for domestic flights were pushed up by the introduction of afuel
surcharge to compensate for higher fuel costs and an increasein
Nav Canada service fees paid by air carriers.

(continued on page 3)
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... Inflation dlows but persists

Gasoline prices dropped 4.3% from May to June, amid signs
of expanding inventories. Thisdrop isthelargest monthly decline
since April 2000.

3

The June 2001 issue of the Consumer Price Index (paper:
62-001-XPB, $11/$103) is now available. For moreinformation,
call 613-951-9606 or contact Joanne Moreau (613-951-7130; fax:
613-951-1539; infounit@statcan.ca), Prices Division. (See also
“Current Trends’ on page 8.)

Manufacturing shipments
Increase

enefiting from a rebounding auto sector, manufacturing
B shipmentsgrew 2.1%in May to $44.6 hillion, the strongest
monthly gain since October 2000. In addition to the solid
increase (+5.5%) in the motor vehicle industry, shipments were
higher in the petroleum and coal products industry and the wood
products industry, largely as a result of rising industrial prices.
Shipments in the computer and electronic products industry
remained quite volatile, rising 3.4% in May after dropping 6.6% a
month earlier.

Despite recent advancesin the manufacturing sector, shipments
remained below the level reached in May 2000. With the state of
the U.S. economy remaining uncertain, Canadian manufacturers
have faced weaker product demand and higher inventory levels.
Throughout 2001, the manufacturing sector has been affected by
production slowdowns and layoffs.

After dipping in April, inventories grew 0.8% to $65.7 billion
inMay. Thiswasthehighest level since November 2000. However,
manufacturers have adjusted their production levels to curb the
expansion of finished product inventories. The aerospace product
and parts industry reported a 2.4% increase to $7.7 billion; its
inventories have been rising throughout 2001.

Drawing down their inventories, manufacturersin the computer
and electronic productsindustry lowered production by 25% over
the previous five months. Despite the cuts, May inventories in
this industry actually climbed for the first time in three months
(+2.6%), reaching $6.3 billion. Also on theriseweretheinventories
of petroleum and coal product manufacturers, up 8.4% to
$2.0 billion. In contrast, inventory levels in the fabricated metal
products industry and the primary metal industry were down
dlightly (-1.4 %).

Theinventory/shipment ratio continued to slipin May, reaching
1.47. The finished product inventory/shipment ratio declined for
the second timein three months, dropping to 0.45. Unfilled orders
rose 1.0%to $50.0 billion, led by a5.8% increasein the aerospace
products and partsindustry. Excluding aerospace, unfilled orders
wereoff 2.3%inMay. New ordersrose 1.8%in May to $45.1 hillion.

Note to readers

Unfilled orders are a stock of orders that will contribute to
future shipments, assuming that the orders are not cancelled.
New ordersrepresent orders received, whether shipped inthe
current month or not. Not all orders will be translated into
Canadian factory shipments, because portions of large
contracts can be subcontracted to manufacturers in other
countries.

In addition to current month estimates, data for the previous
three months are also regularly revised. See appropriate
CANSIM tables or matrices for revised data.

Manufacturers’ shipments, May 2001
Seasonally adjusted

$ millions % change,
previous month
Canada 44,610 2.1
Newfoundland 184 2.3
Prince Edward Island 101 1.7
Nova Scotia 719 -2.4
New Brunswick 1,195 14.7
Quebec 10,204 -0.2
Ontario 23,764 2.1
Manitoba 987 0.7
Saskatchewan 589 -0.1
Alberta 3,820 4.7
British Columbia 3,043 3.6
Yukon, Northwest Territories
and Nunavut 4 -7.7

The May 2001 issue of the Monthly survey of manufacturing
(Internet: 31-001-XIB, $15/$147) isnow available. More detailed
data for shipments by province may be available on reguest. To
order data, contact the Dissemination Officer (1 866 873-8789;
613-951-9497; manufact@statcan.ca). For analytical information,
contact Russell Kowaluk (613-951-0600; kowarus@statcan.ca),
Manufacturing, Construction and Energy Division. (See also
“Current Trends’ on page 8.)
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Retail sales post almost
continual growth

xcept for a modest decline in February, retail sales have
Eadvanced every month since November 2000. After a
1.8% increase in April, they advanced again in May, this
time by 0.2%, to $24.3 hillion. They have been gaining strength
sincelast November, following four consecutive months of essen-
tially no gains. Salesin May were 3.8% higher than in November
2000. Over this period, four provinces posted gains above the
national average: Newfoundland (+7.2%), Alberta (+6.1%),
Quebec (+5.9%) and Manitoba (+5.3%).

InMay, consumer spending roseat least 1.0% in storesclassified
as“other retail,” in drug storesand in food stores. However, sales
remained unchanged in the automotive and furniture sectors, while
they were actually downin clothing storesand general merchandise
stores.

Salesadvanced in three sectors: retail storesclassified as* other”
(+1.5%), food retailers (+1.0%) and drug stores (+1.2%). In the
first sector, hardware stores, bookstores and lawn and garden
centres saw the largest gain (+3.5%). For food retailers, who had
seen two months of unchanged sales, higher prices for fresh fruit
(+4.5%) and cigarettes (+3.3%) may have contributed to their
higher sales. Drug store sales increased for the fifth consecutive
month.

In contrast, salesin the auto sector stalled. L ower salesfor motor
and recreationa vehicle dea ersoffset the gainsfor gasoline service
stations—the result of higher gasoline prices—and for auto parts
and services stores. In the furniture sector too, sales remained
unchanged. In fact, they have been essentially flat since the start
of the year.

Retail sales, May 2001
Seasonally adjusted

$ millions % change, % change,

previous previous

month year

Canada 24,271 0.2 6.2
Newfoundland 409 4.4 9.1
Prince Edward Island 105 0.5 3.0
Nova Scotia 734 1.8 5.4
New Brunswick 583 -4.1 1.7
Quebec 5,602 -1.4 7.7
Ontario 9,201 0.3 4.1
Manitoba 828 0.7 6.2
Saskatchewan 697 0.8 2.7
Alberta 2,885 1.0 10.8
British Columbia 3,145 1.9 7.4
Yukon 29 -0.6 -0.7
Northwest Territories 36 2.1 15.2
Nunavut 16 0.2 4.2

Sales in the clothing sector declined 3.2%, led by lower sales
in “other” clothing stores (-4.8%) and women'’s clothing stores
(-3.4%). However, thisfollowed a 4.2% increase in April. While
a2.7% decline in prices of women'’s clothing stimulated salesin
April, a4.0% decline in May failed to have the same impact. In
the general merchandise sector, sales declined 0.4%.

The May 2001 issue of Retail trade (Internet: 63-005-XIB,
$16/$155; paper: 63-005-XPB, $21/$206) is now available. For
more information, contact Client Services (1 877 421-3067,;
613-951-3549; retailinfo@statcan.ca). For analytical information,
contact Paul Gratton (613-951-3541; gratpau@statcan.ca),
Distributive Trades Division.

Wholesale sales climb
to record level

idespread gains in most sectors—especially farm
equipment and the lumber industry—pushed wholesale
salesto arecord level in May. Sales rose 1.8% from

April to $32.7 billion, breaking the previousrecord of $32.4 billion
set in July 2000.

Robust wholesale sales were reported in farm machinery,
equipment and supplies (+7.5%); lumber and building materials
(+5.7%); and motor vehicles, partsand accessories (+3.6%). Sales
in the “other products’ category (seeds and seed processing,
agricultural chemicals and other farm supplies) rose 2.4%. In
contrast, declineswere reported in computers, packaged software
and other electronic machinery (-3.1%) and in beverage, drug and
tobacco products (-0.2%).

Wholesalers of agricultural supplies—which account for 38%
of the “other products’ category—reported robust salesin May.
Aswell, sales in the farm machinery and equipment sector rose
7.5%. Wholesalersin the agricultural sector reported abusy month,
as farmers purchased new equipment.

Wholesale inventories
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... Wholesale sales climb to record level

Wholesale trade, May 2001
Seasonally adjusted

$ millions % change, % change,

previous previous

month year

Canada 32,687 1.8 2.4
Newfoundland 217 2.3 -3.6
Prince Edward Island 63 20.6 15.4
Nova Scotia 560 -0.4 -2.9
New Brunswick 424 10.4 3.2
Quebec 6,653 0.9 2.9
Ontario 16,115 1.2 0.5
Manitoba 953 7.6 6.1
Saskatchewan 1,201 14.2 31.6
Alberta 3,261 1.3 7.2
British Columbia 3,212 0.8 -1.8
Yukon 11 10.9 19.9
Northwest Territories 15 -14.6 22.5
Nunavut 3 49.1 -11.8

Owing to rising lumber prices and a still-healthy construction
industry, wholesale sales of lumber and building materials rose
5.7%in May. It should be noted that lumber wholesal ers curtail ed
their shipmentsto the United Statesto protect themselves agai nst
thethreat that exorbitant dutieswould beimposed on wood exports.

5

Wholesale sales of lumber and building materials have climbed
since the start of 2001. In May, the value of building permits was
the highest in 12 years. Increases were observed both for reno-
vations to existing dwellings and for construction intentions for
multi- and single-family dwellings.

Unlike the electronics sector, in which sales dropped 3.1% in
May, wholesalers in the automotive sector saw their sales climb
3.6%. Infact, salesin this sector have generally been rising since
the start of the year. For sales of computers and other electronic
equipment, May’ sdrop wasthe four consecutive monthly decline.
Falling demand for computers, mobile telephones and other
electronics continued to plague this sector.

Provincially, the advance of wholesale sales was boosted by
agriculture. On this score, Prince Edward Island showed the
greatest increasein May (+20.6%), led by strong salesin the food
and agricultural sectors. Theagricultural sector also fuelled strong
wholesale salesin Saskatchewan (+14.2%) and Manitoba (+7.6%).

Wholesale inventory values were unchanged at $44.0 billion
for the second consecutive month. As aresult of rising sales and
stableinventories, theinventory/salesratio fell from 1.37in April
to 1.35in May.

The May 2001 issue of Wholesale trade (Internet: 63-008-XIB,
$14/$140) isnow available. For moreinformation, contact Client
Services (1 877 421-3067; 613-951-3549; wholesaleinfo@dtatcan.ca).
For analytical information, contact Alexander Hays (613-
951-3552, haysale@statcan.ca), Distributive Trades Division.

Capital spending expected to
reach record high

usinesses, governments and ingtitutions plan to invest a

B record $146.7 billion on plant and equipment this year, up

6.7% from last year. At $8.1 hillion over last February’s

figure, private and public investment intentions have been revised
upward substantially.

If proposed investment in housing were included, total
investment in 2001 would reach $189.6 billion, up 6.3% from
2000. Housing investment aloneis expected to rise 4.9% to $42.9
billion.

Substantial increasesin proposed investment in the oil and gas
extraction industry will likely drivetotal capital spendingin 2001
to its record level. That industry appears to be booming, and its
capital spending is now expected to reach $25.4 hillion in 2001,
up 26.4% over 2000. Capital spending in the energy sector on
engineering construction has pushed investment intentionsfor non-
residential construction up 11.7% to $73.0 billion.

Despite an anticipated 10.9% declinein capital spending inthe
manufacturing component, investment intentions in new
information and communications technology are expected to
increase 12.7%. Inthe“intangible services’ component, dominated
by telecommunications, corporations expect astrong 18.7% gain
this year, largely owing to the amount of network infrastructure
being put in place in Canada.

Note to readers

Revised investment intentions are based on a sampl e survey of
27,000 businesses, governments and institutions, conducted
from April to June 2001. The data are calendarized and
expressed in current dollars.

Private and public investment
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... Capital spending expected to reach record high

Investment continuesto falter in the manufacturing sector, asa
result of declinesin capacity utilization rates and operating profits.
Capital spending is expected to fall 8.6% from 2000 levels. The
largest declines are anticipated from the primary metal component
and fromwood products, and are attributabl e to the winding down
of major projects.

Government spending on capital is expected to grow 9.7% to
$16.2 billion. This increase would be largely the result of a
proposed $518.3-million rise in construction spending by
municipalitiesand aplanned $393.3-million increasein machinery
and equipment spending by federal government departments.

In most provinces and territories, investment intentions are

expected to increase in 2001. The Northwest Territories will see
the most outstanding growth (+91.9%)—primarily due to mining
and oil and gas extraction—followed by Alberta (+14.2%) and
Ontario (+7.9%). On the other hand, three regions are expecting
declines in capital spending, with the largest in New Brunswick
(-13.6%).
Private and publicinvestment in Canada, revised intentions 2001
(Internet: 61-206-XIB, $33) is now available. For more infor-
mation, call 1 800571-0494 or 1 877 338-2368, or contact Gilbert
Paquette (613-951-9818; gilbert@statcan.ca) or Les Shinder
(613-951-2030; shinder @statcan.ca), Investment and Capital
Sock Division.
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New from Statistics Canada

Canadian economic observer

—  CANADIAN LORSERVATELR Ju |y 2001

BPY  mconOMIC  ECONOMIQUE
H OBSERVER CANADIEN

P B The July issue of Canadian economic observer analyses current economic conditions and
summarizes the major economic events that occurred in June. A separate statistical summary
contains a wide range of tables and graphs on the principal economic indicators for Canada,
the provinces and the major industrial nations. The Historical statistical supplement has also
been released, and isfreeto subscribers. It containsannual historical datafor all seriesreported
monthly in Canadian economic observer.

The July 2001 issue of Canadian economic observer, Vol. 14, no. 7 (paper: 11-010-XPB,
$23/$227) and Canadian economic observer, historical statistical supplement 2000, Vol. 15
(paper: 11-210-XPB, $28) are now available. Visit the Canadian economic observer’s page
on Satistics Canada’ s Web site (www.statcan.ca). From the Canadian statistics page, choose
Economic conditions, and on that page click the banner ad for Canadian economic observer.
For more information, contact Francine Roy (613-951-3627; ceo@statcan.ca), Current
Economic Analysis Group.

Canad¥

Travel-log
Summer 2001

The summer 2001 issue of Travel-log, Statistics Canada’ s quarterly tourism newsletter, featuresthe article, “ Canadians' participation
in culture/heritage travel in Canada.”

Each quarter, Travel-log examines the trends of the Travel Price Index. It aso updates the latest travel indicators, travellers
characteristics and the international travel account.

The Summer 2001 issue of Travel-log, Vol. 20, no. 3 (Internet: 87-003-XIE, $5/$16; paper: 87-003-XPB, $13/$42) is now available.
For more information, contact Monique Beyrouti (613-951-1673; fax: 613-951-2909; beyrmon@statcan.ca) or Jocelyn Lapierre
(613-951-3720; fax: 613-951-2909), Culture, Tourism and the Centre for Education Statistics Division.

Services indicators
First quarter 2001

des services

1o trimestre 2001

Services indicatorsis a quarterly publication that profiles the services industries. The current
issueincludesafeaturearticleentitled “ An overview of the speciaized design servicesindustry.”
This article provides a snapshot of the design industry’s five sub-industries: landscape
architecture, interior design, industrial design, graphic design and other design services.

The first quarter 2001 issue of Services indicators (Internet: 63-016-XIB, $26/$87; paper:
63-016-XPB, $35/$116) is now available. For more information, contact Don Little
(613-951-6739; littdon@statcan.ca), Services Industries Division.
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Current trends

Gross domestic product Composite Index
% change, % change,
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Total economic activity was unchanged in April, after edging In May, the leading indicator showed its sixth straight month
up 0.1% in March. without an increase. The weakness in the stock market and

manufacturing in recent months spread to services.

Consumer Price Index Unemployment rate
% change,
previous year %
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Consumer prices for goods and services were 3.3% higher in In June, the unemployment rate held at 7.0% for the fourth
June than they were a year earlier. Excluding food and energy, consecutive month.
prices rose 2.0%.
Manufacturing Merchandise trade
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Manufacturers’ shipments increased 2.1% in May to $44.6 In May, the value of merchandise exports declined 0.9% to

billion. The backlog of unfilled orders posted a 1.0% increase $37.1 billion. Imports decreased 1.4% to $30.1 billion.

to $50.0 billion.

Note: All series are seasonally adjusted except the Consumer Price Index.

Statistics Canada—INFOMAT Catalogue no. 11-002 July 27,2001



Latest statistics

Period Level Change, Change,
previous period previous year

GENERAL
Gross domestic product ($ billions, 1992) April 796.7 0.0% 2.2%
Composite Index (1992=100) June* 166.3 0.1% 1.8%
Operating profits of enterprises ($ hillions) Q1 2001 44.9 -6.9% -9.7%
Capacity utilization rate (%) Q12001 84.1 -1.0t 15t
DOMESTIC DEMAND
Retail trade ($ billions) May* 24.3 0.2% 6.2%
Department store sales ($ billions) May 1.64 0.0% 8.6%
New motor vehicle sales (thousands of units) May 1315 -2.1% 0.3%
Wholesale trade ($ billions) May* 32.7 1.8% 2.4%
LABOUR
Employment (millions) June 15.10 -0.1% 1.4%
Unemployment rate (%) June 7.0 0.0t 0.4t
Participation rate (%) June 66.0 -0.1t 0.3t
Average weekly earnings (%) May* 662.05 0.4% 1.4%
Help-wanted Index (1996=100) June 161 -1.8% -6.4%
INTERNATIONAL TRADE
Merchandise exports ($ billions) May 371 -0.9% 4.9%
Merchandise imports ($ billions) May 30.1 -1.4% -1.8%
Merchandise trade balance (all figuresin $ hillions) May 7.0 0.1 23
MANUFACTURING
Shipments ($ billions) May 44.6 2.1% -0.9%
New orders ($ billions) May 451 1.8% 0.1%
Unfilled orders ($ billions) May 50.0 1.0% 4.6%
Inventory/shipments ratio May 147 -0.02 0.10
PRICES
Consumer Price Index (1992=100) June* 1175 0.1% 3.3%
Industrial Product Price Index (1992=100) May 131.0 0.3% 2.7%
Raw Materials Price Index (1992=100) May 144.6 0.6% 2.0%
New Housing Price Index (1992=100) May 105.7 0.2% 2.6%

Note: All series are seasonally adjusted with the exception of the price indexes.

* new this week
T percentage point
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Products released from July 19 to 25, 2001

SUBJECT AREA Period Catalogue Price ($)
Title of product number (issue/subscription)
AGRICULTURE

Canadian potato production 2001 22-008-UIB no charge
Farm product price index, Vol. 1, no. 5 21-007-X1B no charge
BALANCE OF PAYMENTS AND FINANCIAL FLOWS

Canada’ s balance of international payments Q12001 67-001-XPB 38/124
CANADIAN CENTRE FOR JUSTICE STATISTICS

Juristat: Crime statisticsin Canada, Vol. 21, no. 8 2000 85-002-XIE 8/70
Juristat: Crime statisticsin Canada, Vol. 21, no. 8 2000 85-002-X PE 10/93
CULTURE, TOURISM AND THE CENTRE FOR EDUCATION STATISTICS

International travel, advance information, Vol. 17, no. 5 66-001-PIB 6/55
Travel-log, Vol. 20, no. 3 Summer 2001 87-003-XI1E 5/16
Travel-log, Vol. 20, no. 3 Summer 2001 87-003-XPB 13/42
CURRENT ECONOMIC ANALYSIS

Canadian economic observer July 2001 11-010-XPB 23/227
Canadian economic observer, Historical statistical supplement 2000 11-210-XPB 28
DISTRIBUTIVE TRADES

Retail trade May 2001 63-005-X1B 16/155
Retail trade May 2001 63-005-XPB 21/206
Wholesale trade May 2001 63-008-X1B 14/140
HEALTH STATISTICS

Leading causes of death at different ages, Canada 1998 84F0503X PB 20
INCOME AND EXPENDITURE ACCOUNTS

National income and expenditure accounts, Quarterly estimates Q12001 13-001-XDB 100
National income and expenditure accounts, Quarterly estimates Q12001 13-001-X1B 33/109
National income and expenditure accounts, Quarterly estimates Q12001 13-001-XPB 44/145
INDUSTRY MEASURES AND ANALYSIS

Gross domestic product by industry April 2001 15-001-XIE 11/110
INTERNATIONAL TRADE

Canadian international merchandise trade May 2001 65-001-X1B 14/141
Canadian international merchandise trade May 2001 65-001-XPB 19/188
Imports by commodity May 2001 65-007-XMB 37/361
Imports by commodity May 2001 65-007-XPB 78/773
MANUFACTURING, CONSTRUCTION AND ENERGY

Asphalt roofing, Vol. 53, no. 6 June 2001 45-001-XIB 5147
Electric lamps, light bulbs and tubes, Vol. 30, no. 6 June 2001 43-009-X1B 5147
Electric power generation, transmission and distribution 1999 57-202-XPB 30
Monthly Survey of Manufacturing May 2001 31-001-X1B 15/147
Natural gas transportation and distribution, Vol. 43, no. 3 March 2001 55-002-X1B 13/125
PRICES

Construction price statistics Q12001 62-007-XPB 24/79
Consumer Price Index June 2001 62-001-X1B 8/77
Consumer Price Index June 2001 62-001-XPB 11/103
SERVICE INDUSTRIES

Servicesindicators Q12001 63-016-XIB 26/87
Servicesindicators Q12001 63-016-XPB 35/116
TRANSPORTATION

Aviation service bulletin, Vol. 33, no. 6 51-004-X1B 8/82

Catalogue numbers with an -X1B or an -X|E extension are Internet versions (B signifies bilingual, E signifies English); those with -XMB or -XME are microfiche; and -XPB
or -XPE denote the paper version. XDB means the electronic version on diskette, while -X CB denotes a compact disc.
Note: All products are priced in Canadian dollars and exclude applicable sales taxes. Shipping charges will be added for delivery outside Canada.

How to order products and services

Toorder Infomat or other products:

Please refer tothe ® Title ® Catalogue number ® Volume number ® Issue number ® Your VISA or MasterCard number.

In Canada and outside Canada call: (613) 951-7277 or 1 800 267-6677
Fax your order to us: (613) 951-1584 or 1 877 287-4369
Or e-mail your order: order @statcan.ca

Toorder on thelnternet: Visit the Statistics Canada web site at www.statcan.ca and click on “Our products and services’.

Toorder by mail, writeto: Circulation Management, Statistics Canada, 120 Parkdale Avenue, Ottawa, Ontario, K1A OT6.

Include a chegue or money order payable to Receiver General of Canada/Publications.

Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.

For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

For address changes: Please refer to your customer account number.

Visit Statistics Canada anytime at www.statcan.ca. Click on “Our products and services’ to access the CANSIM database. Or consult the tablesin “Canadian
statistics’.
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Subject index: January 12 to June 29, 2001

AGRICULTURE

CRIME AND JUSTICE

Title and reference period: I ssue date:
Net farm income increases for first timein threeyears, 2000 June 15

Title and reference period: Issue date:
Caseload for youth courts continues to decline, 1999/2000 June 15

Off-farm share of income increases for farm families, 1998 June 1 Twice as many female police officers as 10 years ago, 2000 January 26
BALANCE OF INTERNATIONAL PAYMENTS (CURRENT ACCOUNT) CULTURE AND LEISURE
Reference period: Issue date: Title and reference period: I ssue date:
Q4 2000 and year 2000 March 9 Cultural deficit shrinks for the first time in five years, 2000 June 29
Q1 2001 June 8 Cultural spending up for thefirst timein fiveyears, 1998/99  February 16
Sales of films and videos hit record high, 1998/99 February 16
BUILDING PERMITS
DEMOGRAPHY
Reference period: Issue date: ) .
November 2000 January 19 Titleand refgrence period: I ssue date:
December 2000 and year 2000 February 16 Number of seniors expected to double by 2026,
January 2001 March 16 2000 to 2026 projections March 23
February 2001 April 12 Population growth remains below 1%, July 1, 2000 April 20
March 2001 May 11
April 2001 June 15 EDUCATION AND TRAINING
BUSINESS CONDITIONS SURVEY : MANUFACTURING INDUSTRIES Titleand reference period: _ Issue date:
Adult education and training: participation rate declines
Reference period: Issue date: slightly, 1997 May 18
Full-time enrolment in preparatory/special training declines,
oo 000 ,\F,,eg;“f‘lry o 1997/98 February 16
Parents not putting enough aside for their children’seducetion  May 18
CANADA’S INTERNATIONAL TRANSACTIONS IN SECURITIES Training receives boost from implementation of computer
technology, 1999 March 2
Reference period: | ssue date: EMPLOYMENT, EARNINGS AND HOURS
October 2000 January 12 :
November 2000 February 2 Refer ence period: | ssue date:
December 2000 and year 2000 March 2 October 2000 January 12
Jenuary 2001 March 30 November 2000 February 9
February 2001 May 4 December 2000 March 9
March 2001 and Q1 2001 June 1 January 2001 April 6
February 2001 May 4
CANADIAN INTERNATIONAL MERCHANDISE TRADE March 2001 June 8
Reference period: | ssue date: EMPLOYMENT INSURANCE (INCLUDED IN LABOUR FORCE SURVEY)
October 2000 January 12
November 2000 January 26 Reference period: I ssue date:
December 2000 and year 2000 March 2 October 2000 January 19
January 2001 March 23 November 2000 February 16
February 2001 April 27 December 2000 March 16
March 2001 June 15
COMPOSITE INDEX
Refer ence period: | ssue date: FINANCIAL STATISTICS FOR ENTERPRISES (BUSINESS PROFITS)
December 2000 February 2 Reference period: Issue date:
January 2001 February 23 Q4 2000 and year 2000 March 9
February 2001 March 30 Q1 2001 June 15
March 2001 May 4
April 2001 June 1 GROSS DOMESTIC PRODUCT AT FACTOR COST BY INDUSTRY
May 2001 June 29
Reference period: Issue date:
CONSUMER PRICE INDEX October 2000 January 12
A . November 2000 February 9
Reference period: Issue date: December 2000 March 9
December 2000 January 26 January 2001 April 6
January 2001 February 23 February 2001 May 4
February 2001 March 30 March 2001 June 8
March 2001 April 27
April 2001 May 25 HEALTH
May 2001 June 22 - -
Title and reference period: I ssue date:
CONSUMER SPENDING The health divide: How the sexes differ, 1998/99 June 1
Title and reference period: | ssue date: Many Canadians suffer from migraine, 1998/99 March 23
Households spend more on automobiles and home HOUSEHOLDS AND FAMILIES
heating, 1999 February 2 - -
Sales by large retailers on therise, January 2001 May 4 Title and reference period: I'ssue date:
Sales of automotive fuels, oils and additives soar, 2000 May 11 Househol ds spend more on automobiles and home heating,
February 2
Survey of Financia Security: Highlights, 1999 April 12
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Subject index: January 12 to June 29, 2001 - concluded

INCOME PrRODUCTIVITY
Title and reference period: I ssue date: Title and reference period: Issue date:
Personal income increases all over the country, 2000 May 11 Labour productivity growth on the rise since the end of
Survey of Financia Security: Highlights, 1999 April 12 1998, Q3 2000 January 19
Labour productivity growth slowsin last two quarters of
INDUSTRIAL CAPACITY UTILIZATION RATES 2000, Q4 2000 and year 2000 April 6
) Overview of productivity growth in Canada from 1961
Reference period: |ssue date: to 1999 February 23
Q4 2000 and year 2000 March 16
Q1 2001 June 15 RETAIL TRADE
INDUSTRIAL PRODUCT PRICE AND RAW MATERIALS PRICE INDEXES Reference period: | ssue date:
. ] October 2000 January 12
Reference period: Issue date: November 2000 January 26
November 2000 January 19 December 2000 and year 2000 March 2
December 2000 February 9 January 2001 March 30
January 2001 March 9 February 2001 April 27
February 2001 April 6 March 2001 and Q1 2001 May 25
March 2001 May 4 April 2001 June 29
April 2001 June 1
SERVICE INDUSTRIES
INTERNET USE
- . ] Title and reference period: | ssue date:
Titleand reference period: ) ) Issue date: Lowest quarterly increase for services sector in more than
E-commerce up sharply, but fewer businesses selling over ] two years, Q4 2000 May 11
the Internet, 2000 April 20 Service sector grows faster than goods sector, Q3 2000 February 2
Households shop very little on the Internet, 1999 March 23
Internet use has tripled since 1994, 2000 April 6 SOCIETY
L ABOUR FORCE SURVEY (UNEMPLOYMENT RATE, JOB GROWTH) Title and reference period: | ssue date:
Reference period: | ssue date: Canadians eating more cereal products, 2000 June 22
’ ’ Ex-smokers narrowly outnumber smokers, February to
December 2000 January 19 June 2000 April 20
January 2001 February 16 Participation in activities has positive influence on children,
February 2001 March 16 1998/99 June 8
March 2001 April 12
May 2001 June 15
3 Title and reference period: I ssue date:
ABOUR MARKETS Higher fuel costs affect tourism spending, Q3 2000 February 2
Title and reference period: |ssue date: International travel deficit up for first timein three years,
c K 2000 June 8 2000 March 23
omputer use at work soars, 2 ) une More overseas travellers visit Canada, 2000 March 16
Training receives boost from implementation of computer
technology, 1999 March 2
Y ear-end labour market review, 2000 February 2 WHOLESALE TRADE
; Reference period: Issue date:
L ARGE RETAILERS SALES
October 2000 January 12
Reference period: I ssue date: November 2000 January 26
October 2000 January 19 ?aﬁjﬁ'apfgoégoo and year 2000 March 2
November 2000 February 16 February 2001 Aoril 27
December 2000 and year 2000 March 16 » arcr?r2y001 and O1 2001 M%y b
MONTHLY SURVEY OF MANUFACTURING April 2001 June 29
Reference period: I ssue date: OTHER ARTICLES
November 2000 January 26 Titleand reference period: I ssue date:
December 2000 and year 2000 February 23 : cep ) . )
January 2001 March 30 A profile of Canadian exporters, 1993 to 1999 April 27
February 2001 April 27 Biotechnology revenues up sharply, 1999 February 23
March 2001 May 25 Canada’ s net foreign liability declines for the first time
; in six years, 2000 April 12
April 2001 June 22 . it o .
Deposit-accepting intermediaries improve their
NATIONAL ECONOMIC AND FINANCIAL ACCOUNTS (QUARTERLY GDP) performance, 1999 . Jdune 1
Foreign control in the Canadian economy grows
Reference period: | ssue date: G moderatetl)]:_, 1998 0 s 2000/01 ‘I;/IJay %g
overnment finances swing to strong surplus, ne
8‘{ 3882 and year 2000 gﬁﬁrg g 9 Investment in residential construction posts good
performance, 2000 March 16
Medium and large firms: manufacturing outperforms
NEW MOTOR VEHICLE SALES all other sectors, 1999 February 9
Reference period: |ssue date: More direct flights out of Toronto, Montréal and Halifax,
November 2000 January 19 1999 - June 29
D ber 2000 and 2000 Feb Y >3 National net worth posts high growth rate, 2000 April 12
ecember and year ruary Robust revenue growth for couriers, local messengers,
January 2001 March 23 1999 June 22
’\Fﬂe:r%’r?%gcl)oa% d Q1 2001 ':‘AF;;I 1280 Spending on plant and equipment slows, intentions 2001 March 2
April 2001 June 22 Strong growth in aquaculture industry, 1999 April 20
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