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There was a healthy level of home
building activity in Metro Halifax last month
as weather conditions allowed for the
initiation of new structures. There was a
decreased level of construction activity in
February 2004 as a result of the severe cold
and White Juan.  At first glance, this makes
last months levels look quite high when in
fact they were average for the month.

Starts were up 18 per cent to 79
units in Metro Halifax last month compared
with 67 units in February 2004. Increases
were seen in single-detached and row starts
while there was a decrease in semi-detached
starts.  Condo and rental starts remained
unchanged.

Halifax posted healthy increases in
completions and absorptions in February.
There were 156 units completed last month,
more than double the 73 completions in
February 2004.  Total absorptions were up
28 per cent in the month; however, rental
unit absorptions fell below last year’s pace.

Dartmouth City continued to have
the highest level of starts activity of all the
sub-markets within Metro Halifax this month,
falling just 1 start behind the 23 starts in
February 2004. Halifax City, Sackville and
Halifax County Southwest were the only
submarkets that saw an increase in start
levels comparing last month to February of
2004 while Fall River- Beaverbank and
Halifax County East saw declines comparing
the same time period.

On the completions side, 5 of the 7
sub-markets saw an increase in activity
month over month with Fall River-
Beaverbank and Halifax County East
remaining at approximately the same level
of completion activity when comparing
February 2005 to February 2004.

There was an increase in the number

Fair Weather Conditions Lead to
Healthy Level of Home Building Activity

of units under construction last month
compared with the previous year in 6 of 7
sub-markets within Metro Halifax. The one
area that saw a decrease was Halifax City,
where there were significantly less condo
and rental projects under construction last
month compared with February 2004,
responsible for the majority of the decline.

The number of sales and the average
price of a new single-detached homes sold
in Halifax last month increased by 28 and
14 per cent respectively last month,
compared with February 2004. Of the 73
units sold last month, 47 of them were two-
storey homes almost doubling the 25 two-
storey homes that were sold in February
2004.  The average sales price increased
from $214,072 in February 2004 to
$244,007.  The average price growth of new
homes last month was significantly higher
than the 8 per cent average price growth
experienced on the MLS® market last year.

Sackville had an exceptional month
on the resale market as the number of MLS®

sales increased by 61 per cent from 28 sales
in February 2004 to 45 sales in February
2005. During the same time period, average
sale price also increased 22 per cent from
$114,764 to $139,517. Fall River-Beaverbank
also saw 8 per cent growth in number of
sales and more than 20 per cent average
sale price growth from $155,828 in
February 2004 to $201,667 last month. The
remaining sub-markets in Metro Halifax
posted more modest increases in average
sale price while Halifax County Southwest
was the only other sub-market that saw an
increase in number of sales month over
month.
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Housing Now Atlantic Canada
Housing Information for the Atlantic Region in

One Publication

Recently added to the Market Analysis suite of products is
Housing Now Atlantic Canada. Included in this publication you will
find information on new home construction activity, MLS resale
activity as well as financial and economic indicators for each of
the Atlantic Provinces.

For more information or to subscribe to this product please call
Michèle Clark, Market Research & Client Service Specialist at
(902) 426-4708.

TABLE 3

UNDER CONSTRUCTION BY AREA

AND INTENDED MARKET

HALIFAX CMA

FEBRUARY 2005

OWNERSHIP
FREEHOLD GRAND

SINGLE SEMI ROW CONDO RENTAL TOTAL

HALIFAX CITY
Current Month 27 10 22 108 453 620
Previous Year 56 26 48 516 643 1289

DARTMOUTH CITY
Current Month 89 8 42 179 221 539
Previous Year 80 14 44 92 26 256

BEDFORD-HAMMOND PLAINS
Current Month 62 0 13 115 11 201
Previous Year 37 2 33 36 90 198

SACKVILLE
Current Month 22 2 9 0 5 38
Previous Year 13 0 0 0 0 13

FALL RIVER-BEAVERBANK
Current Month 31 2 0 0 0 33
Previous Year 30 0 0 0 0 30

HALIFAX COUNTY SOUTHWEST
Current Month 63 4 0 0 0 67
Previous Year 47 0 0 0 0 47

HALIFAX COUNTY EAST
Current Month 44 2 0 0 0 46
Previous Year 37 0 0 0 6 43

Source: CMHC



Research is an important part of CMHC’s commitment to helping Canadians and the housing
industry.  We conduct leading edge research to help address national housing issues, improving affordability,
choice, housing and living conditions, and to support market competitiveness. We conduct joint research with
other organizations and provide grants and awards to foster innovation and the development of the external
housing research community. To discuss your research needs and to find out more of the types of research CMHC
has to offer:

FIND OUT MORE about WHAT
CMHC RESEARCH HAS TO OFFER

Contact Kris Leaman today.
Tel.: (902) 426-4686
Fax: (902) 426-9991
 Web site: http://www.cmhc-schl.ca

'Note: Total single detached sales data above may not match single detached absorption data in table 1.Discrepancies are due to dwellings which
are absorbed but for which no price data are collected being included as absorptions in Table 1 but not as sales in Table 4 above. These dwelling
are typically mobile homes on leased land which are not priced due to nature of land tenure.

T A B L E  4

S A L E S  A N D  P R I C E  O F  N E W  S I N G L E - D E T A C H E D   H O U S E S  B Y  T Y P E

H A L I F A X  C M A

F E B R U A R Y  2 0 0 5

T y p e  C u r r e n t  M o n t h  P r e v i o u s  Y e a r  Y e a r -T o -D a t e  2 0 0 5  Y e a r -T o -D a t e  2 0 0 4

B u n g a l o w
S a le s 1 2 1 0 2 1 2 5
A v e r a g e  P r ic e $ 2 0 0 ,2 0 0 $ 2 0 0 ,9 9 0 $ 1 9 9 ,1 7 6 $ 1 9 5 ,7 5 6
M e d i a n  P r i c e $ 1 8 9 ,9 5 0 $ 1 7 1 ,5 0 0 $ 1 8 9 ,9 0 0 N A

S p l i t  L e v e l
S a le s 5 1 0 2 0 1 1
A v e r a g e  P r ic e $ 2 1 8 ,1 8 0 $ 1 5 6 ,7 4 0 $ 2 3 0 ,0 6 5 $ 1 5 6 ,1 0 9
M e d i a n  P r i c e $ 1 7 9 ,9 0 0 $ 1 4 7 ,8 5 0 $ 2 2 5 ,9 0 0 N A

1 . 5  S t o r e y
S a le s 1 1 2 1
A v e r a g e  P r ic e $ 4 2 0 ,0 0 0 $ 3 2 5 ,0 0 0 $ 3 0 9 ,9 5 0 $ 3 2 5 ,0 0 0
M e d i a n  P r i c e $ 4 2 0 ,0 0 0 $ 3 2 5 ,0 0 0 $ 3 0 9 ,9 5 0 N A

2  S t o r e y
S a le s 4 7 2 5 8 1 6 6
A v e r a g e  P r ic e $ 2 6 0 ,6 1 9 $ 2 5 5 ,6 7 6 $ 1 0 1 ,8 7 0 $ 2 6 2 ,0 3 6
M e d i a n  P r i c e $ 2 4 9 ,5 0 0 $ 2 1 2 ,0 0 0 $ 2 3 8 ,9 0 0 N A

O t h e r
S a le s 6 1 1 1 5 2 1
A v e r a g e  P r ic e $ 1 9 4 ,2 1 7 $ 1 7 3 ,4 4 5 $ 1 7 2 ,5 0 7 $ 1 8 3 ,6 3 8
M e d i a n  P r i c e $ 1 8 8 ,2 0 0 $ 1 7 7 ,0 0 0 $ 1 7 9 ,5 0 0 N A

U n k n o w n
S a le s 2 0 2 0
A v e r a g e  P r ic e $ 2 4 2 ,4 0 0 $ 0 $ 2 4 2 ,4 0 0 $ 0
M e d i a n  P r i c e $ 2 4 2 ,4 0 0 $ 0 $ 2 4 2 ,4 0 0 N A

T o t a l
S a le s 7 3 5 7 1 4 1 1 2 4
A v e r a g e  P r ic e $ 2 4 4 ,0 0 7 $ 2 1 4 ,0 7 2 $ 2 3 3 ,8 7 9 $ 2 2 6 ,5 0 7

M e d i a n  P r i c e $ 2 2 9 ,9 0 0 $ 1 8 7 ,0 0 0 $ 2 2 0 ,0 0 0 N A
S o u r c e :  C M H C
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Market Analysis products and services are designed to suit your needs. CMHC is the source for expert
analysis and comprehensive data on housing. If you are in the housing industry, it is critical

that you understand the trends and factors influencing Nova Scotia’s housing markets.
There is no substitute for the thorough, concise analysis of housing market develop-
ments that you get with CMHC’s market data and analysis.

Need More Detailed Information?

Contact Dave McCulloch today.
Tel.: (902) 426-8465
Fax: (902) 426-9991
 Web site: http://www.cmhc-schl.ca

KEY ECONOMIC INDICATORS

HALIFAX
Indicator Period 2005 2004 % change

Metro Halifax Labour Force (000's) February 216.8 209.9 3.3%

Metro Halifax Employment (000's) February 201.7 196.4 2.7%

Metro Halifax Unemployment Rate February 7.0% 6.4% ---

Building Permits ($ 000's) January

Residential 11,364 17,523 -35.1%

Non-Residential 9,327 6,236 49.6%

Total 20,691 23,759 -12.9%

Metro Halifax Consumer Price Index January 125.8 122.8 2.4%

Metro Halifax New Housing Price Index January

Total 122.0 121.0 0.8%

House 123.8 122.9 0.7%

Land 116.5 116.3 0.2%

Sources:
Statistics Canada - Labour Force Survey
Statistics Canada - Monthly Building Permits Survey
Statistics Canada - Consumer Price Index
Statistics Canada - New House Price Index

Your Link to the Housing Market


