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Annual vehicle sales hit high

New motor vehicle sales posted their strongest monthly gain
of the year in December, pushing annual sales up to their
highest level since 1989. Dealers sold 144,555 new motor

vehicles in December, up 14.6% from November 1997 and 32.8%
from December 1996. Both truck (+20.9%) and car (+8.0%) sales
were up over November. Compared with December 1996, truck
sales jumped by 51.4%, while new car sales rose 16.2%.

Dealers in Saskatchewan (+57.4%) enjoyed the largest year-
over-year increase in new motor vehicle sales (unadjusted), well
above the national average (+42.1%). Prince Edward Island posted
the smallest advance in sales (+25.7%). Again, the large increases
were sparked by new truck sales. New car sales increased 20.3%
compared with December 1996.

Robust car and truck sales led to an 18.2% annual increase in sales
for 1997. Strong monthly sales of trucks throughout the year helped
push sales for the Big Three up 14.3%. The other automakers saw
annual sales rise 29.7%. Annual sales increases exceeded the national
average in 5 of the 10 provinces. Alberta, which enjoyed a healthy
economy in 1997, posted a particularly strong increase (+25.4%).

The popularity of trucks (especially minivans and sport utility
vehicles) was observed throughout the year. A record 685,830 new

uuuuu Annual vehicle sales hit high
New motor vehicle sales posted a strong gain in
December, lifting annual sales to their highest level
since 1989. Trucks were more popular than cars.

uuuuu Manufacturers end year on high note
Manufacturers experienced robust growth in
December, capping off a good year. Growth in the
motor vehicle sector was strong.

uuuuu Household spending virtually
unchanged
In 1996, household spending patterns in the four major
spending categories remained virtually unchanged
from 1992.

uuuuu Housing prices move upward
In December, the New Housing Price Index posted
another year-over-year increase—the 10th consecutive
such rise.

uuuuu More RRSP contribution room
Canadians have more room than ever before for
contributions to registered retirement savings plans in
the 1997 tax year.

uuuuu Canadians make more overseas trips
Canadians travelled to overseas countries more than
ever in 1997, while Americans continued to make more
trips to Canada.

uuuuu Environmental wealth
Three of Canada’s natural resources—energy, minerals
and timber—contributed one-tenth of the nation’s
wealth in 1995.
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Note to readers

Passenger cars include those used for personal and commercial
purposes (for example, taxis and rental cars). Trucks include
minivans, sport utility vehicles, light and heavy trucks, vans,
coaches and buses.

The Big Three comprises General Motors, Ford and Chrysler.

All numbers have been seasonally adjusted unless otherwise
specified.

u

... Annual vehicle sales hit high

trucks were sold in 1997. Trucks were most popular in Western
Canada; for example, 65.3% of new vehicles sold in the Prairies
were trucks, compared with 46.1% in Ontario. Trucks were less
popular east of Ontario, with the exception of New Brunswick,
where 51.1% of new vehicles sold were trucks.

Available on CANSIM: matrix 64.
For further information, contact Serge Dumouchel (613-
951-2210), Distributive Trades Division.

Manufacturers end year on high
note

T otal manufacturing shipments rose 2.0% to $37.6 billion in
December. Shipments were up in 19 of the 22 major groups,
representing 92.4% of total shipments. The largest increase

was in the motor vehicle industry (+7.2%), where plants that
experienced shutdowns and supplier delays throughout the fall
had unseasonably high shipments. The aircraft and parts, electrical
and electronic products, and machinery industries also contributed
to December’s growth.

Although December’s strong performance followed a month
with no growth, it capped off a good year. Shipments rose by 6.9%
in 1997, led by strong growth in the motor vehicle sector. The
largest contributors to the annual increase were the motor vehicle
(+14.0%), wood (+9.8%), machinery (+14.8%) and motor vehicle
parts (+9.1%) industries. Paper and allied products (–1.5%) posted
the only offsetting decrease.

Manufacturers’ backlog of unfilled orders declined 0.4% to
$42.5 billion in December. The largest decrease was in the aircraft
and parts industry (– 4.1%), while the largest offsetting increase
was in the motor vehicle industry (+6.6%). Unfilled orders increased
by 24.2% in 1997, a marked departure from a flat performance in 1996.

Inventories slipped 0.4% to $47.9 billion in December, the first
decrease since July. The major contributors to the monthly decline
were the machinery (– 6.1%), motor vehicle (– 6.8%) and electronic
products (–1.3%) industries. The largest offsetting increases were
observed in the motor vehicle parts (+4.0%) and paper and allied
products (+1.3%) industries.

December’s increase in shipments and decline in inventories
resulted in a decreased inventory-to-shipments ratio of 1.27, down
from 1.30 in November. Although the inventories-to-shipments

Note to readers

Unfilled orders are a stock of orders that will contribute to
future shipments, assuming that orders are not cancelled.

New orders represent orders received whether shipped in
the current month or not. They are measured as the sum of
shipments for the current month (that is, orders received this
month and shipped within the same month) plus the change in
unfilled orders. Some people interpret new orders as orders
that will lead to future demand. This is not appropriate since
the new orders variable includes orders that have already
been shipped. Users should be aware that the month-to-month
change in new orders may be volatile, particularly if the
previous month’s change in unfilled orders is large in relation
to the current month’s change.

Some orders will not be translated into Canadian factory
shipments, as portions of large contracts can be subcontracted
out to other countries.
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Manufacturers’ shipments, December 1997
Seasonally adjusted

$ millions % change,
previous month

Canada 37,649 2.0

Newfoundland 145 – 0.7
Prince Edward Island 73 – 5.6
Nova Scotia 529 – 1.9
New Brunswick 733 5.1
Quebec 8,735 1.3
Ontario 20,266 3.2
Manitoba 871 – 1.9
Saskatchewan 537 4.5
Alberta 296 – 0.8
British Columbia 279 – 0.7
Yukon and Northwest Territories 3 7.7

ratio fluctuated around the 1.24-to-1.30 range throughout 1997,
the trend for the year was flat at historically low levels.

Available on CANSIM: matrices 9550–9555, 9558, 9559, 9562–
9565, 9568–9579, 9581–9595.

The December 1997 issue of Monthly Survey of Manufacturing
(31-001-XPB, $20/$196) is now available. For further information,
contact Craig Kuntz (613-951-7092), Manufacturing, Construction
and Energy Division. (See also “Current trends” on page 7.)
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Household spending virtually
unchanged

A ccording to the 1996 Family Expenditure Survey (FAMEX),
each Canadian household spent an average of $49,100—
on everything from taxes to travel—in 1996. This represents

an 8% increase over 1992, the reference year for the previous
FAMEX.

In 1996, households spent approximately the same proportion
of their household budgets as in 1992 on each of the four largest
spending categories. Personal taxes took 22 cents of every dollar,
followed by shelter (17 cents), then transportation (12 cents) and
food (12 cents). The remaining share (37 cents) was spent on a
variety of items, including recreation, personal insurance and
pension contributions, household operation, clothing, and gifts
and contributions to charity. Between 1992 and 1996, the average
amount spent on personal taxes increased 15%. (Personal taxes
include income tax, which could include back taxes, minus any tax
refunds.)

Household spent an average of $530 on tobacco products in
1996 (–35%). This was almost entirely due to a drop in the price of
cigarettes, although the proportion of households spending money
on tobacco also edged down slightly. Spending on alcoholic
beverages increased slightly to $620 per household. Almost 80%
of households reported buying alcoholic beverages. Canadians
spent $2,100 on clothing (–5%), continuing an 18-year trend of
spending proportionately less of their budgets on clothing.

Spending on education (supplies and tuition fees) rose 29% to
an average of $560 per household, with two-thirds going to tuition
fees. Health care spending was up 16% to $1,000, due mainly to
increased spending on dental care and medicines and
pharmaceuticals (both prescription and non-prescription).

Note to readers

The 1996 Family Expenditure Survey was conducted between
January and March 1997 in all the provinces, plus Whitehorse
and Yellowknife. It captured detailed information on all
aspects of household spending from almost 11,000 households.
The results contribute to updating the basket of goods and
services used for the Consumer Price Index. Comparisons of
expenditures are based on current dollars. All figures have
been rounded.

Each household spent about $2,600, or 5% of the budget, on
recreation. Much of this 15% advance was due to higher spending
on recreation equipment, which covers a vast array of items (sports
equipment, toys, computer equipment and photographic supplies,
for example). Spending on entertainment and performances, another
part of the recreation category, rose more than one-third to $430,
driven mainly by cable television charges. Average spending on
computer equipment and supplies was $300 (+124%).

Households in Ontario had the highest average spending of all
provinces, estimated at $54,200. New Brunswick recorded the
lowest overall spending ($41,500). Spending on shelter,
transportation and personal taxes was highest in Ontario, while
spending on food was highest in British Columbia. In the
metropolitan areas, the northern centres of Whitehorse ($60,700)
and Yellowknife ($79,700) reported the highest average spending
levels, followed by Toronto ($58,900).

The publication Family expenditure in Canada, 1996
(62-555-XPB) will be available in the spring. For further information,
contact the Dissemination Unit (1 888 297-7355; 613-951-7355;
Internet: Expenditures@statcan.ca), Household Surveys Division.

Household expenditure by province,  1996

Food Shelter Transportation Personal Total
taxes expenditure

$

Newfoundland 5,900 5,800 5,700 7,700 42,100
Prince Edward Island 5,500 7,100 6,000 7,600 43,300
Nova Scotia 5,400 6,900 5,600 8,100 42,400
New Brunswick 5,500 6,100 5,600 7,500 41,500
Quebec 5,800 7,200 4,900 9,900 42,800
Ontario 6,200 9,900 6,700 12,500 54,200
Manitoba 5,600 7,200 5,800 9,100 45,200
Saskatchewan 5,100 6,200 5,800 8,000 42,300
Alberta 6,100 8,200 6,600 10,500 52,800
British Columbia 6,300 9,400 6,400 10,600 51,400
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Housing prices move upward

I n December 1997, the New Housing Price Index showed an
increase of 1.3% compared with December 1996—the 10th
consecutive year-over-year increase. The largest decreases

were noted in Saint John–Moncton–Fredericton (– 4.4%) and
Vancouver (–3.3%), where market conditions continued to be very
competitive. The 4.0% rise in the rejuvenated Toronto market was
a major factor in the increase at the national level.

Between November and December, the index posted a 0.1%
advance, continuing the generally upward movement that began
in November 1996. This was the 10th monthly increase in 14
months.

The general improvement in new housing markets has been
attributable to higher consumer confidence, favourable mortgage
interest rates and strong resale activity. But the competitive nature
of housing markets has moderated increases or has contributed to
decreases, especially in surveyed cities on both the West and
East coasts.

The outlook for future housing construction remains encouraging.
Canada Mortgage and Housing Corporation has reported that the
total number of housing starts in 1997 was up by 17.9% compared
with 1996. As well, the Canadian Real Estate Association has
stated that the resale market was up 2.5%.

Available on CANSIM: matrix 2032.

The fourth quarter 1997 issue of Construction price statistics
(62-007-XPB, $23/$76) will be available shortly. For further
information, contact Elvira Marinelli (613-951-3350; fax: 613-
951-2848; Internet: infounit@statcan.ca), Prices Division.

New Housing Price Indexes (1986=100),
December 1996 to December 1997
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More RRSP contribution room

A ccording to data from 1996 personal income tax returns,
Canadians have more room than ever before for
contributions to registered retirement savings plans in the

1997 tax year. Just over 17 million taxfilers are entitled to contribute
$203.6 billion (current dollars) to RRSPs, up 14% from the 1996 tax
year. About one-quarter of this amount ($48.3 billion) represents
new RRSP room. New room for the 1997 tax year equals 18% of
1996 earned income, minus the pension adjustment. The pension
adjustment represents the value of the benefits earned in 1996
under a registered pension plan or a deferred profit-sharing plan.

About three-quarters of the total RRSP room represents unused
room. Many taxfilers who are eligible to make RRSP contributions
do not use their entire contribution limit each year, and this
unused room is carried forward. The unused room, and
consequently the total room, have increased consistently since
1993, but always at a slower pace. This is partly attributable to the
increasingly larger amounts being contributed to RRSPs.

The maximum new room amount for 1997 is $13,500, unchanged
from 1996. In general, changes to this maximum have little effect on
the overall growth of new RRSP room because very few Canadians

Note to readers

Total RRSP room represents the “deduction limit” that
Canadians can claim with respect to contributions made to
these plans. It does not include income eligible for transfers,
such as retiring allowances and severance pay that may be
rolled over into RRSPs. The sum of the “deduction limit” and
rollovers represents the maximum amount that can be claimed
as a deduction on the personal income tax return.

are entitled to such an amount. Since 1993, almost half of the
taxfilers with new room were entitled to an annual amount of $2,500
or less, and only 3% were entitled to $10,000 or more.

The number of people entitled to new room in 1997 increased in
all provinces and territories, except in Newfoundland where their
number decreased for a fourth consecutive year.

For more information on RRSP room (17C0011), contact
Client Services (613-951-9720; fax 613-951-4745; Internet:
saadinfo@statcan.ca), Small Area and Administrative Data
Division.

u
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Canadians make more overseas
trips

I n 1997, Canadians travelled to overseas countries more than
ever (4.0 million trips, +8.5%). Americans, meanwhile, continued
to make an increasing number of car excursions and overnight

trips to Canada. And overseas residents made fewer overnight
trips to Canada during the year.

Canadians reduced their number of overnight trips to the United
States in 1997, the fifth annual decrease in six years. The decline
was entirely attributable to fewer car trips. However, Canadians
made a record 4.6 million plane trips of one night or more to the
United States.

Americans made 25.3 million car excursions to Canada in 1997,
up 6.1% from the previous year. The increase was mainly
concentrated in the Niagara Falls region, where a casino opened
on the Ontario side in December 1996. The number of excursions
Americans made into Canada via the Rainbow Bridge (located
near the casino) jumped 55% in 1997. Compared with 1996,
Canadians made 4.2% fewer car excursions into the United States.

Americans stayed at least one night in Canada on 13.3 million
occasions in 1997 (+3.4%), the greatest number of overnight trips
since Expo 86 was held in Vancouver. The number of overnight
trips by Americans flying to Canada rose 4.8% over 1996. The
automobile remained the favourite mode of transportation for
Americans travelling into Canada, as the number of overnight car
trips rose 0.9% to 8.4 million.

Residents of countries other than the United States made
4.3 million trips of one or more nights to Canada in 1997 (–3.4%).
Among Canada’s 10 most important markets other than the United
States, tourists from Hong Kong and Japan recorded the largest
reduction in the number of trips to Canada, while only residents of
the United Kingdom and Taiwan made substantially more overnight
trips to Canada than in 1996. Overall, foreigners made a record
17.6 million trips of at least one night to Canada (+1.6%) in 1997.

In December, foreigners made 1.5 million trips of at least one
night to Canada, up 3.7% from November. Americans took
1.2 million trips of one night or more to Canada, while overseas
residents made 354,000 such trips (+5.8%). Canadians made
347,000 trips to destinations other than the United States,
unchanged from November. They also made 1.3 million overnight
trips to the United States (+0.7%). Americans crossed the border
by car on 2.2 million occasions for a same-day trip into Canada, the
same level as in November. Canadians made 2.8 million same-day
cross-border car trips (–1.2%).

Available on CANSIM: matrices 2661–2697, 5780–6046 and
8200–8328.

The December 1997 issue of International travel: Advance
information (66-001-PPB, $8/$73) is now available. For further
information, contact Luc Dubois (613-951-1674; fax: 613-951-
2909; Internet: duboluc@statcan.ca), Culture, Tourism and the
Centre for Education Statistics.

Travel between Canada and other countries,  December 1997

thousands % change, thousands % change,
previous previous

month year

seasonally adjusted year-to-date

Canadian trips abroad
Auto trips to the United States

Same-day 2,767 – 1.2 34,758 – 4.2
One or more nights 761 0.1 9,203 – 3.9

Total trips, one or more nights
United States1 1,274 0.7 15,130 – 1.1
Other countries 347 – 0.1 3,984 8.5

Travel to Canada
Auto trips from the United States

Same-day 2,153 0.1 25,252 6.1
One or more nights 739 2.6 8,399 0.9

Total trips, one or more nights
United States1 1,177 3.1 13,342 3.4
Other countries2 354 5.8 4,267 – 3.4

1. Estimates for the United States include counts of cars and buses, and
estimated numbers for planes, trains, boats and other methods.

2. Figures for other countries exclude same-day entries by land only, via
the United States.

Note to readers

Month-to-month comparisons use seasonally adjusted data
(data adjusted for variations that repeat annually and for
variability caused by the different volumes of travellers
associated with different days of the week). Year-over-year
comparisons use unadjusted data (the actual traffic counts).

A tourist is a traveller who spends at least one night in a
place visited. An excursion is a same-day trip.

Environmental wealth

A ccording to data from the 1997 information system
Econnections, three of Canada’s natural resources—
energy, minerals and timber—contributed one-tenth, or

$316 billion, to the nation’s wealth in 1995. If previously existing
estimates of agricultural and developed land were added to arrive
at a broader measure of environment-related wealth, the sum
would reach $972 billion, or 31% of national wealth.

However, the environment’s total contribution to national wealth
is even greater than these figures show. Many manufactured assets
(factories, machinery and infrastructure) are directly used in
processing natural resources; therefore, the wealth they represent
is indirectly attributable to the environment. As well, non-material

Note to readers

These data represent the first time that Statistics Canada has
estimated Canada’s environmental wealth. Beginning in 1997,
they will be included in the official estimate of national wealth
in the National Balance Sheet Accounts.

Measuring environmental wealth is important for two
reasons. First, it puts the environment’s contribution to
Canada’s economic well-being on the same footing as other
assets. This allows trade-offs to be more carefully considered.
Second, it allows changes in this contribution to be monitored
annually. This, in turn, will help signal changes in the
country’s long-term income potential.

(continued on page 6)
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environmental benefits, (cleaning polluted air and water, for example)
have not yet been included in the estimates of environmental
wealth.

Household demand for energy fell on average. In 1992, the
energy used for each $1,000 of household purchases (adjusted for
inflation) was 11% lower than a decade earlier. This means that an
average $1,000 basket of household purchases in the early 1990s
led to less energy use by households and by the industries
producing the goods and services than in the early 1980s. Two
factors explain this decline: increased energy efficiency and a shift
in household purchasing patterns towards goods and services
that demand less energy.

During the 1980s, greenhouse gas emissions related to
household spending rose. Between 1981 and 1992, the emissions
of greenhouse gases for every $1,000 of household spending
(adjusted for inflation) fell 19%. At the same time, economic growth
put more money in consumer’s pockets, and population growth
put more people in the shops and malls. Consequently, total
household spending increased 41% over the period, more than
offsetting the reduction in greenhouse gas emissions per unit of
spending.

Another important energy-related factor was a shift to natural
gas. Between 1981 and 1992, natural gas’s share of fossil fuel use
related to household spending increased from 35% to 44%. Because
natural gas produces the lowest carbon dioxide emissions per unit
of energy of any fossil fuel, this switch helped slow the growth in

total greenhouse gas emissions related to household spending.
Finally, shifts in purchasing patterns away from products that
create a lot of greenhouse gases also helped moderate growth in
total greenhouse gas emissions related to household spending.

Econnections: Linking the environment and the economy—
Indicators and detailed statistics, 1997 (16-200-XKE, $80) is
now available. For further information, contact Robert Smith
(613-951-2810; fax: 613-951-0634; Internet: smitrob@statcan.ca),
National Accounts and Environment Division.

Environmental wealth and national wealth
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New from Statistics Canada

“RRSP contributions and withdrawals: An update” and “Tapping unused RRSP room”
1991 to 1996
Statistics Canada recently released two articles entitled “RRSP contributions and withdrawals: An update” and “Tapping unused RRSP
room.” These articles examine the most recent data available on registered retirement savings plan contributions, withdrawals and
unused room. They are available by fax and will be published in the Spring 1998 issue of Perspectives on labour and income
(75-001-XPE, $18/$58) in March.

“RRSP contributions and withdrawals: An update” examines factors behind the rapid growth in RRSP contributions since 1991 and
explains how and why the composition of contributions has changed. It also provides data on regional differences in RRSP
participation and traces pre-retirement withdrawals from the plan in recent years. “Tapping unused RRSP room” examines how much
room has accumulated since 1991, who uses this room, and the possible effects of changing demographics on future room.

For further information on contributions and withdrawals, contact Ernest Akyeampong (613-951-4624). For information on
tapping unused RRSP room, contact Hubert Frenken (613-828-4581). To order the articles by fax ($40), contact Jeannine Usalcas
(613-951-4628), Labour and Household Surveys Analysis Division.

Ethnic origin and visible minorities
1996 Census
The following 1996 Census products on ethnic origin and visible minorities were recently released:

From The Nation series: six tables, which provide data for Canada, the provinces and territories, and in most cases for census
metropolitan areas (93F0026XDB96000; set or any subset, $60). Extracts from three of these tables will be available free of charge on the
Statistics Canada Internet site (www.statcan.ca) under “1996 Census.”

From the Area Profiles series: electronic area profiles for census divisions and census subdivisions. Profiles for the remaining
geographic levels-CMA/tracted CA/CT, CMA/CA, FED (1987 and 1996 Representation Orders)/EA, and FSA-will be released on
March 17, 1998. Prices for area profiles vary depending on the format and geographic level required by the user.

For further information, contact your nearest Statistics Canada Regional Reference Centre.
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Current trends
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Real gross domestic product at factor cost declined 0.3% 
in November.

The Composite Index grew by 0.3% in December.

Consumers paid 0.7% more for goods and services in 
December 1997 than the year before.  Food prices rose
by 1.2%.

In January, the unemployment rate rose 0.3 percentage points 
to 8.9%.

Manufacturers’ shipments increased 2.0% in December to 
$37.6 billion.  The level of unfilled orders declined 0.4% 
to $42.5 billion.

In November, the value of merchandise exports jumped 1.5% 
from October to $25.6 billion.  Imports declined 0.9% to 
$24.5 billion.
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Latest monthly statistics
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Latest monthly statisticsLatest monthly statisticsLatest monthly statisticsLatest monthly statisticsLatest monthly statisticsLatest monthly statisticsLatest monthly statisticsLatest monthly statisticsLatest monthly statisticsLatest monthly statisticsLatest monthly statistics
Change, Change,

previous previous
Period Level period year

GENERAL
Gross domestic product  ($ billion, 1992) November 697.6 – 0.3% 3.3%
Composite Index  (1981=100) December 202.2 0.3% 9.2%
Operating profits of enterprises  ($ billion) Q3 1997 27.7 2.7% 11.9%
Capacity utilization  (%) Q3 1997 86.2 1.2† 2.9†

DOMESTIC  DEMAND
Retail trade  ($ billion) November 19.5  – 1.2% 4.4%
New motor vehicle sales (thousand of units) December* 144.6 14.6% 32.8%

LABOUR
Employment  (millions) January 14.1 0.0% 2.5%
Unemployment rate (%) January 8.9  0.3† – 0.8†
Participation rate (%) January 64.9 0.1† 0.2†
Labour income  ($ billion) October 37.48 0.2% 3.8%
Average weekly earnings  ($) November 601.64 0.9% 1.5%

INTERNATIONAL TRADE
Merchandise exports  ($ billion) November 25.6 1.5% 7.4%
Merchandise imports  ($ billion) November 24.5 – 0.9% 15.4%
Merchandise trade balance  (all figures in $ billion) November 1.0 6.0 – 1.5

MANUFACTURING
Shipments  ($ billion) December* 37.6  2.0% 8.1%
New orders  ($ billion) December* 37.5 – 1.7% 6.9%
Unfilled orders  ($ billion) December* 42.5 – 0.4% 24.2%
Inventory/shipments ratio December* 1.27 – 0.03 – 0.04

PRICES
Consumer Price Index  (1986=100) December 137.8 – 0.1% 0.7%
Industrial Product Price Index  (1992=100) December 120.0 – 0.2% 0.8%
Raw Materials Price Index  (1992=100) December 118.4 – 4.1% – 10.9%
New Housing Price Index  (1986=100) December* 133.6 0.1% 1.3 %

Note:  All series are seasonally adjusted with the exception of the price indexes.
*  new this week
† percentage point
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How to order publications

Publications released from February 13 to 19, 1998
Price: Issue/Subscription

Division/Title of publication Period Catalogue Canada Outside Canada
number (C$) (US$)

To order Infomat or other publications:

Please refer to the  •  Title  •  Catalogue number  • Volume number  • Issue number  • Your VISA or MasterCard number.

In Canada and outside Canada call: (613) 951-7277 or 1 800 700-1033
Fax your order to us: (613) 951-1584 or 1 800 889-9734
Or order on the Internet: order@statcan.ca

To order a publication by mail, write to:  Statistics Canada, Operations and Integration Division, Circulation Management, 120 Parkdale Avenue,
Ottawa, Ontario, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications.
Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.
For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.
Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.
For address changes: Please refer to your customer account number.

CANADIAN CENTRE FOR JUSTICE STATISTICS
Juristat—Adult correctional services in Canada:

paper 1996/97 85-002-XPE 10/93 10/93
Internet 1996/97 85-002-XIE 7 7

CULTURE, TOURISM AND THE CENTRE
FOR EDUCATION STATISTICS

Touriscope—International travel: Advance information December 1997 66-001-PPB 8/73 8/73

CURRENT ECONOMIC ANALYSIS
Canadian economic observer February 1998 11-010-XPB 23/227 23/227

LABOUR
Employment, earnings and hours November 1997 72-002-XPB 32/320 32/320

MANUFACTURING, CONSTRUCTION AND ENERGY
Energy statistics handbook February 1998 57-601-UPB 387 387
Footwear statistics Q4 1997 33-002-XPB 8/25 8/25
Industrial chemicals and synthetic resins December 1997 46-002-XPB 7/62 7/62
Leather and allied products industries 1995 33-251-XPB 40 40
Monthly Survey of Manufacturing December 1997 31-001-XPB 20/196 20/196
Oils and fats December 1997 32-006-XPB 7/62 7/62
Particleboard, oriented strandboard and fibreboard December 1997 36-003-XPB 7/62 7/62
Primary iron and steel December 1997 41-001-XPB 7/62 7/62
Pulpwood and wood residue statistics December 1997 25-001-XPB 8/73 8/73
Refined petroleum and coal products industries 1995 45-250-XPB 40 40
Refined petroleum products November 1997 45-004-XPB 21/206 21/206
Rubber and plastic products industries 1995 33-250-XPB 40 40

NATIONAL ACCOUNTS AND ENVIRONMENT
National economic and financial accounts,

quarterly estimates:
paper Q3 1997 13-001-XPB 44/145 44/145
diskette Q3 1997 13-001-XDB 100 100

PRICES
Industry price indexes December 1997 62-011-XPB 22/217 22/217

TRANSPORTATION
Railway carloadings December 1997 52-001-XPB 11/103 11/103



Statistics Canada – INFOMAT Catalogue no. 11-002E February 20, 1998

10

Regional Reference Centres

Statistics Canada’s Regional Reference Centres offer a full range of the Agency’s products and services.  Each reference centre is
equipped with a library and a sales counter where users can consult or purchase publications, diskettes and CD-ROM discs, microfiche,
maps and more.

Each centre has facilities to retrieve information from CANSIM and E-STAT, Statistics Canada’s data retrieval systems.  A
telephone inquiry service is available with toll-free access for those who are located outside local calling areas.  Many other valuable
services –– from seminars to consultations –– are also offered.  For information, contact your nearest Regional Reference Centre.

Newfoundland and Labrador,
Nova Scotia,
Prince Edward Island  and
New Brunswick
Advisory Services
Statistics Canada
2nd floor
1770 Market Street
Halifax, Nova Scotia
B3J 3M3

Local calls:  (902) 426-5331
Toll free:  1 800 263-1136
Fax: (902) 426-9538
Internet:  atlantic.info@statcan.ca

Quebec
Advisory Services
Statistics Canada
Suite 412, East Tower
Guy Favreau Complex
200 René Lévesque Blvd. W.
Montréal, Québec
H2Z 1X4

Local calls:  (514) 283-5725
Toll free:  1 800 263-1136
Fax: (514) 283-9350

National Capital Region
Statistical Reference Centre (NCR)
Statistics Canada
Lobby, R.H. Coats Building
Holland Avenue
Tunney’s Pasture
Ottawa, Ontario
K1A 0T6

Local calls:  (613) 951-8116
Toll free:  1 800 263-1136
Internet:  infostats@statcan.ca
Fax: (613) 951-0581

Ontario
Advisory Services
Statistics Canada
10th Floor
Arthur Meighen Building
25 St. Clair Avenue East
Toronto, Ontario
M4T 1M4

Local calls:  (416) 973-6586
Toll free:  1 800 263-1136
Fax: (416) 973-7475

Manitoba
Advisory Services
Statistics Canada
Via Rail Building, Suite 200
123 Main Street
Winnipeg, Manitoba
R3C 4V9

Local calls:  (204) 983-4020
Toll free:  1 800 263-1136
Fax: (204) 983-7543
Internet:  statswpg@Solutions.net

Saskatchewan
Advisory Services
Statistics Canada
Park Plaza, Suite 440
2365 Albert Street
Regina, Saskatchewan
S4P 4K1

Local calls:  (306) 780-5405
Toll free:  1 800 263-1136
Fax: (306) 780-5403
Internet:  statcan@sk.sympatico.ca

Southern Alberta
Advisory Services
Statistics Canada
Discovery Place, Room 201
3553-31 Street N.W.
Calgary, Alberta
T2L 2K7

Local calls:  (403) 292-6717
Toll free:  1 800 263-1136
Fax: (403) 292-4958
Internet:  degagnej@cadvision.com

Northern Alberta  and the
Northwest Territories
Advisory Services
Statistics Canada
8th Floor, Park Square
10001 Bellamy Hill
Edmonton, Alberta
T5J 3B6

Local calls:  (403) 495-3027
Toll free:  1 800 263-1136
Fax: (403) 495-5318
Internet:  ewieall@statcan.ca

British  Columbia and the Yukon
Advisory Services
Statistics Canada
Library Square Tower, Suite 600
300 West Georgia Street
Vancouver, B.C.
V6B 6C7

Local calls:  (604) 666-3691
Toll free:  1 800 263-1136
Fax: (604) 666-4863
Internet:  stcvan@statcan.ca

Telecommunications Device for the Hearing
Impaired
Toll free:  1 800 363-7629


