
OVERVIEW

Friday,  September 13, 1996

(continued on page 2)

Ontario and Quebec lead
employment gains

In August, strong gains in full-time employment wiped out job
losses recorded in July. The addition of an estimated 82,000
jobs — including 75,000 full time — brought year-to-date gains

to 153,000. Thanks to this surge, the unemployment rate dropped
0.4 percentage points to 9.4%, about the same level as the January-
May period.

Ontario and Quebec led August’s employment gain. Quebec
saw employment increase by 41,000, partially offsetting the esti-
mated 76,000 losses in June and July. Ontario built on July’s 31,000
job increase, posting 51,000 new jobs in August. That brought
year-to-date employment growth in Ontario to 102,000.

In August, employment fell 11,000 in both Alberta and British
Columbia, though both provinces posted year-to-date gains of
2.1%. Saskatchewan, Manitoba and all four Atlantic provinces
showed little or no change. Year-to-date losses were posted by
Newfoundland (-4,000) and Nova Scotia (-12,000).

Adults aged 25 and over accounted for 70,000 of the job gains
in August. Since the beginning of the year, adults have absorbed
all of the 153,000 total gain in employment. Youth continued to face
a difficult labour market. Despite a slight gain in employment
among 15 to 24 year-olds in August, there has been no overall

u Ontario and Quebec lead employment
gains
In August, strong gains in full-time employment wiped
out job losses recorded in July. The unemployment rate
dropped to 9.4%.

u Auto sales fall from June
Consumers purchased fewer cars and trucks in July,
causing new motor vehicle sales to fall 2.9% from June.

u Industries increase their capacity use
For the first time since late 1994, Canadian industries
increased their use of  production capacity in the
second quarter of 1996.

u Dual-pensioner families grow in
number
In the last quarter century, the growth in the number of
families in which both spouses work has resulted in
more elderly families with two pensioners at retirement.

u Downward trend in housing prices
continues
In July, the new housing price index decreased 2.2%
from the year before. This was the same rate as June’s
year-over-year decline.

Full-time employment
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growth in youth employment in 1996. Younger students (aged 15
to 19) continued to struggle to find jobs; their unemployment rate
rose 2.2 percentage points to 17.9% in August.

Women recovered nearly all of the job losses observed in June
and July, netting 51,000 full-time jobs in August. Full-time employ-
ment among men increased 24,000, bringing men’s employment
gains since June to 81,000. Since the beginning of the year, full-
time employment has grown for both men and women.

Of the goods-producing industries, manufacturing, construc-
tion and agriculture led the August increase. Manufacturing em-
ployment rose by a robust 41,000. Since the beginning of the year,
manufacturing has added 91,000 jobs, reflecting higher second-
quarter merchandise exports. Construction increased by 13,000
jobs and agriculture by 8,000 in August, each a 1.8% gain. In
keeping with second-quarter growth in housing starts, construc-
tion employment since May grew 26,000, though the industry
remained well below 1995 year-end levels.

The service-producing industries posted little overall change
in August, despite a 30,000-job jump in community, business and
personal services.

Public sector employment stabilized, after back-to-back losses
in June and July. Total year-to-date losses in public-sector em-
ployment were 46,000, or -2.2%. Private-sector and self-employed
workers gained 41,000 and 36,000 jobs respectively in August.
Year-to-date figures show a 208,000 increase in private-sector
employment and a slight drop of 9,000 in self-employment.

Available on CANSIM: matrices 2074, 2075, 2078-2107 and
table 00799999.

The August 1996 issue of The labour force (71-001-XPB, $23/
$230), will be available shortly. For further information, contact
Doug Drew (613-951-4720), Household Surveys Division. (See
also “Current trends” on page 7).

... Ontario and Quebec lead employment gains

Labour Force Survey, August 1996
Seasonally adjusted

Labour force Employment Unemployment

'000 % change, '000 % change, '000 Rate (%)
previous previous

month month

Canada 15,155 0.2 13,723 0.6 1,432 9.4

Newfoundland 235 -0.4 193 0.5 42 17.9
Prince Edward Island 70 0.9 61 1.8 10 13.7
Nova Scotia 439 1.2 383 0.5 56 12.8
New Brunswick 357 -0.6 316 -0.6 41 11.5
Quebec 3,639 0.7 3,208 1.3 431 11.8
Ontario 5,859 0.2 5,360 1.0 499 8.5
Manitoba 561 -1.1 521 0.0 40 7.1
Saskatchewan 494 -0.6 462 0.0 32 6.5
Alberta 1,511 -0.8 1,409 -0.8 102 6.8
British Columbia 1,982 0.4 1,803 -0.6 179 9.0

u

Auto sales fall from June

Consumers purchased fewer cars and trucks in July, causing
new motor vehicle sales to fall 2.9% from June. The trend in
sales has been flat since the beginning of the year. Early

indicators from the auto industry suggest little change in August.

July’s sales were 4.3% higher than those in July 1995, a fourth
consecutive year-over-year gain. This was due to last year’s sales
slump, rather than any real improvement in sales. July’s sales were
just under the average monthly level for 1995.

Although truck sales fell 2.8% (to 42,130) from the previous
month, July’s level was still well above the 1995 average.  Passen-
ger car sales declined 2.9% (to 54,268), the fourth drop in seven
months. Compared with last year’s average, about 1,500 fewer cars
were sold in July 1996.

The Big Three automakers reported a 1.5% decrease in passen-
ger car sales from June; other automakers were hit harder as their
sales dropped 5.1%. On a year-over-year basis, the picture was
reversed — the Big Three reported a decline of 5.6%, while sales
by other automakers jumped 10.4%. (continued on page 3)

New motor vehicle sales

¹ The short-term trend represents a moving average of the data. 
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(continued on page 4)

... Auto sales fall from June

The Big Three’s share in the truck market has increased from
82% during January to July 1991 to 89% in the same period of 1996.
On the other hand, the Big Three has lost some ground in the
passenger car market. During the first seven months of 1996, their
share fell to 65% from 67% reported in same period of  both 1994
and 1995.

Available on CANSIM: matrix 64.

The July issue of New motor vehicle sales (63-007-XPB, $16/
$160) will be available shortly. For further information, contact
Mary Beth Lozinski Garneau (613-951-9824), Industry Division.

u

Industries increase their capacity
use

In the second quarter of  1996, Canadian industries increased
their use of production capacity to 82.7%, a 0.3 percentage
point rise from the previous quarter. This marked the first time

since late 1994 that capacity use advanced.

Responding to stronger export demand and increased busi-
ness spending on plant and equipment, manufacturers were the
major contributors to this upturn. After four consecutive declines,
they increased their use of capacity to 83.4% in the second quar-
ter. Sixteen of the 22 manufacturing industries reported advances.

Most notable among these was the transportation industries
group, where capacity use increased by 4.8 percentage points to
85.7%. A marked rise in production following a strike affecting the
auto industry was responsible for the gain. Both the non-metallic
mineral products and chemical products industries saw their ca-
pacity use grow by 4.4 percentage points to 76.9% and 89.9%
respectively.

On the other hand, some important decreases occurred as well.
In  the electrical and electronic products industries, cutbacks in
the production of office machinery led to a substantial reduction
in the use of production facilities (-6.0 percentage points), bring-
ing the rate to 79.8%. Output also declined in the paper and allied
products industries as a result of reduced newsprint production
— the rate of capacity use fell by 3.2 percentage points to 88.0%.

In the non-manufacturing industries, a mixed pattern prevailed.
Several quarterly decreases in output by pulp and paper produc-
ers contributed to a sharp decline in activity in the logging and

Note to readers

An industry’s capacity utilization is the ratio of its actual
output to its estimated potential output. Statistics Canada
derives estimates of an industry’s potential output from meas-
ures of its capital stock.

Industrial capacity utilization rate
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forestry industries, where the rate of capacity use fell by 6.4
percentage points to 73.1%. Capacity use in the mining, quarrying
and oil wells sector dropped 2.2 percentage points to 84.7%. In
mining, drilling was sharply curtailed in April and May, due to a
prolonged spring thaw and the output of iron mines was reduced
by labour disputes during the same period.

Industrial capacity utilization rates

Change*

Industry 2nd quarter 1st quarter 2nd quarter previous previous
1995 1996 1996   year quarter

Total, non-farm goods-producing industries 83.6 82.4 82.7 -0.9 0.3

Logging and forestry 82.8 79.5 73.1 -9.7 -6.4
Mining, quarrying & oil wells 85.7 86.9 84.7 -1.0 -2.2
Manufacturing 84.3 82.7 83.4 -0.9 0.7

Durable goods 84.1 82.9 83.6 -0.5 0.7
Non-durable goods 84.5 82.4 83.2 -1.3 0.8

Construction 77.5 76.9 77.8 0.3 0.9
Electric power and gas distribution systems 87.0 84.6 85.2 -1.8 0.6

* Change expressed in percentage points

Note to readers

Motor vehicles are divided into two categories: passenger
cars and trucks. Passenger cars include cars used for per-
sonal and commercial purposes. Trucks include minivans,
sport utility vehicles, light and heavy trucks, vans, coaches
and buses.

Monthly data have been seasonally adjusted unless other-
wise specified. Market shares are based on unadjusted data.
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On the positive side, capacity use in the construction indus-
tries increased 0.9 percentage points to 77.8%, mostly due to a
strong upturn in residential construction. Capacity use rose in the
electric power and gas distribution systems group as well.

... Industries increase their capacity use

u

Dual-pensioner families grow in
number

The number of  families with two pensions has been increas-
ing in Canada. Dual-pensioner families represented only
6% of all elderly families in 1981; by 1994 they made up 20%.

Single pensioner families have also increased in number, repre-
senting 46% of all elderly families in 1994.

This trend can be attributed to the fact that during the last 25
years, there has been a dramatic growth in the number of families
in which both spouses work. Among families with spouses of
working age, 7 in 10 had both spouses working in 1994, compared
with only 3 in 10 in 1967.

Dual-pensioner families recorded the highest 1994 incomes of
the families studied, averaging $56,200. At the other end of the
spectrum, families in which neither spouse received private or
public pension income averaged $21,900. Single-pensioner fami-
lies averaged $39,700. From 1981 to 1994, only no-pensioner fami-
lies saw their real incomes declines.

The contribution of private pensions to the total income of
dual-pensioner families has increased from 26% in 1981 to 38% in
1994. These families drew an average of $21,600 in private pension
income in 1994, compared with $12,900 in 1981. Investment income
represented only 19% of dual-pensioner families’ total income in
1994 compared with 29% in 1981.

The recent enthusiasm for registered retirement savings plans
(RRSPs) had as much to do with the increase in dual-pensioner
families as had the rise in the number of workers in employer-
sponsored pension plans. When RRSP annuities and registered
retirement income funds (RRIFs) are removed from the 1994 pen-
sion income, the percentage of dual-pensioner families drop from
20% to 12%. If one looks only at those dual-pensioner families
with RRSP and RRIF income, average family income is $61,200. For
those without these sources, the average is just $46,400.

It is difficult to predict whether the number of dual-pensioner
families will increase. Growth in private pension plan coverage has
certainly been effected by women’s increased participation in
employer-sponsored pension plans, and by legislation that pro-

Note to readers

In the families in this study, both husband and wife are present
and aged 65 or over. In a dual-pensioner family, both spouses
receive private pension income; in a single-pensioner family,
one spouse receives it; and in a no-pensioner family, neither
spouse receives it.

Private pension income refers to income received from em-
ployer-sponsored pension plans, registered retirement sav-
ings plan (RRSP) annuities, and registered retirement income
funds (RRIFs).

The incidence of dual-, single-, and no-pensioner families

Source: Survey of Consumer Finances
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vides vesting after two years of participation in a private pension
plan and that allows part-time workers to participate in such plans.

The Autumn 1996 issue of Perspectives on labour and income
(75-001-XPE, $17/$56) is now available. For further informa-
tion, contact Jeffrey Smith (613-951-6894), Labour and House-
hold Surveys Analysis Division.

u

Available on CANSIM: matrix 3140.

For further information, contact Susanna Wood (613-951-0655),
Investment and Capital Stock Division.
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Downward trend in housing
prices continues

Housing prices have been falling for two years. However,
during the past three months, the rate of decline has
slowed. The housing price index fell 2.2% compared with

July 1995.  This was the same rate as the annual decrease reported
for June, but lower than the 2.5% drop in May. Compared with a
year earlier, new housing prices fell in 7 urban centres, increased in
5 and remained unchanged in 9.

From June 1996 to July 1996, the housing index dropped 0.1%.
In 9 of the 21 cities surveyed, contractors reported stable or
offsetting new home selling prices, resulting in no monthly changes
in their total city indexes. In the five cities showing monthly price
increases, the largest was recorded for London (+0.4%). Of the
seven cities registering monthly declines, the largest were for
Charlottetown (-0.5%), Ottawa-Hull (-0.4%) and Victoria (-0.4%).

Builders have reported that some price increases were attrib-
uted to increased construction costs, but these were counterbal-
anced by decreases, which builders felt were due to competitive
market conditions in most of the surveyed cities.

New housing price index

% change, previous month
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Available on CANSIM: matrix 2032.

The third quarter 1996 issue of Construction price statistics (62-
007-XPB, $23/$76) will be available in December. For further
information, contact Paul-Roméo Danis (613-951-3350; fax:
613-951-2848; the Internet: danipau@statcan.ca), Prices Division.

u
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New from Statistics Canada

Community profiles
1994

Community profiles, based on 1994 tax records filed in the spring of 1995, are available today. These data are ideal for supporting policy
analysis as they provide a comprehensive picture of more than 5,000 communities across Canada.

The profile for each community consists of five tables: taxfilers and dependants, family characteristics, sources of income, labour
force participation, and economic dependency. Data on each community can be compared with similar provincial data to show how
communities fit into the broader picture. These data can also be used to assess trends over the last four years.

High standards of confidentiality ensure that no individual can be identified from these profiles.

For further information, or to order Community profiles, contact Client Services (613-951-9720; fax: 613-951-4745; Internet:
saadinfo@statcan.ca), Small Area and Administrative Data Division.

Insights on...
Summer 1996

Insights on..., Statistics Canada’s newsletter on trends in business and trade, analyses emerg-
ing trends in Canadian industry, documents what’s new in Canadian business, and shows how
businesses are responding to new challenges and opportunities.

The Summer edition of Insights on... contains three articles: “Financing small business”
looks at the success of small businesses in obtaining financing from various sources; the
second article examines “Emerging trends in Canada’s food processing industry”, including
shifts in domestic and external demand; and finally, “Canada’s maturing wine industry” shows
how the Canadian wine industry has responded to changing market forces and how it is now
holding its own.

The Summer 1996 issue of Insights on... (61F0019XPE, free) is now available. For further
information, contact Roger Purdue (613-951-3425), Business and Trade Statistics Field.
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Current trends
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Real gross domestic product at factor cost was unchanged 
in June.

The composite index grew by 0.5% between June and July.

Consumers paid 1.2% more for goods and services in July 
1996 than the year before.  Food prices rose by 0.9%.

In August, the unemployment rate fell to 9.4%.

Manufacturers' shipments slipped 0.4% in June to $33.1 
billion.  The level of unfilled orders rose 0.1% to $34.2 billion.

In June, the value of merchandise exports fell 1.8% from May to 
$22.0 billion.  Imports advanced 2.3% to $18.9 billion.
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Latest monthly statistics

Published by authority of the Minister responsible for Statistics Canada.
© Minister of Industry, 1996.  All rights reserved. No part of this publica-
tion may be reproduced, stored in a retrieval system or transmitted in any
form or by any means, electronic, mechanical, photocopying, recording or
otherwise without prior written permission from Licence Services,
Marketing Division, Statistics Canada, Ottawa, Ontario, Canada K1A 0T6.

Change, Change,
previous previous

Period Level period year

GENERAL
Gross domestic product  ($ billion, 1986) June 548.2 0.0% 1.4%
Composite index  (1981=100) July 179.1 0.5% 4.2%
Operating profits of enterprises  ($ billion) Q2 1996 22.1 -1.6% -6.4%
Capacity utilization  (%) Q2 1996* 82.7 0.3† -0.9†

DOMESTIC  DEMAND
Retail trade  ($ billion) June 17.9 0.6% 1.4%
New motor vehicle sales  (’000 units) July* 96.4 -2.9% 4.3%

LABOUR
Employment  (millions) August* 13.7 0.6% 1.6%
Unemployment rate (%) August* 9.4 -0.4† -0.1†
Participation rate (%) August* 64.8 0.1† 0.1†
Labour income  ($ billion) June 35.7 0.3% 2.1%
Average weekly earnings  ($) June 588.87 0.3% 2.8%

INTERNATIONAL TRADE
Merchandise exports  ($ billion) June 22.0 -1.8% 5.8%
Merchandise imports  ($ billion) June 18.9 2.3% 1.1%
Merchandise trade balance  (all figures in $ billion) June 3.1 -0.8 1.0

MANUFACTURING
Shipments  ($ billion) June 33.1 -0.4% 2.9%
New orders  ($ billion) June 33.2 -2.1% 3.9%
Unfilled orders  ($ billion) June 34.2 0.1% -2.2%
Inventory/shipments ratio June 1.35 -0.01 -0.03

PRICES
Consumer price index  (1986=100) July 135.6 0.0% 1.2%
Industrial product price index  (1986=100) July 128.8 -0.2% -0.5%
Raw materials price index  (1986=100) July 135.8 0.9% 3.2%
New housing price index  (1986=100) July* 131.5 -0.1% -2.2%

Note:  All series are seasonally adjusted with the exception of the price indexes.
*  new this week
† percentage point
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Please refer to the  •  Title  •  Catalogue number  • Volume number  • Issue number  • Your VISA or MasterCard number.

In Canada and the United States call: 1 800 267-6677
From other countries call: (613) 951-7277
Or fax your order to us: (613) 951-1584

To order a publication by mail, write to:  Sales and Service, Marketing Division, Statistics Canada, Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications.  Canadian customers, add 7% GST.
Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.
For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.
Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.
For address changes: Please refer to your customer account number.
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Price: Issue/Subscription

Division/title of publication Period Catalogue Canada United Other
number (Cdn.$) States countries

US$

AGRICULTURE
Field crop reporting series no.6: stocks of Canadian
   Canadian grain July 31, 1996 22-002-XPB 15/85 18/102 21/119

BALANCE OF PAYMENTS
Canada’s international transactions in securities June 1996 67-002-XPB 17/170 21/204 24/238

INDUSTRY
Asphalt roofing July 1996 45-001-XPB 6/60 8/72 9/84
Coal and coke statistics June 1996 45-002-XPB 11/110 14/132 16/154
Department store sales and stocks July 1996 63-002-XPB 16/160 20/192 23/224
Electric power statistics June 1996 57-001-XPB 11/110 14/132 16/154
Industrial chemicals and synthetic resins July 1996 46-002-XPB 6/60 8/72 9/84
Retail trade June 1996 63-005-XPB 20/200 24/240 28/280
Steel wire and specified wire products July 1996 41-006-XPB 6/60 8/72 9/84

INTERNATIONAL TRADE
Exports by commodity

microfiche version June 1996 65-004-XMB 35/350 42/420 49/490
paper version June 1996 65-004-XPB 75/750 90/900 105/1,050

Imports by commodity
microfiche version June 1996 65-007-XMB 35/350 42/420 49/490
paper version June 1996 65-007-XPB 75/750 90/900 105/1,050

INVESTMENT AND CAPITAL STOCK
Building permits

microfiche version July 1996 64-001-XMB 25/135 30/162 35/189
paper version July 1996 64-001-XPB 24/240 29/288 34/336

SERVICES, SCIENCE AND TECHNOLOGY
Business services 1991-1993 63-232-XPB 33 40 47

SPECIAL SURVEYS
Reading the future: a portrait of literacy in Canada September 1996 89-551-XPE 49 59 69


