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A Weekly Review

Friday, September 20, 1996 Trade surplus shrinks slightly

anada’s exports advanced 2.1% in July to a record $22.5
OVE RVI EW billion. The value of imports grew for a second straight
month (+3.2%), reaching $19.4 billion — their highest
. . level since February. Canada’s trade surplus dropped slightly
¢ Trade surplus shrinks slightly from June’s level to $3.1 billion. Growth in surpluses with Japan
Record exports in July did not keep the trade surplus and the United States was overshadowed by increased trade defi-

from shrinking, since imports grew more rapidly. cits with all other trading partners.
Exports received their greatest boost in July from lumber
hiomen vance marked| sal_es_to the United States. Sh|p_mer_1ts shot up by _nearly a th_|rd.
L SIISMERES SETee sineel) ) This increase represents the first installment during the third
July was a robust month for manufacturers as ship-  quarter that softwood companies are allowed to sell in the United
ments climbed 3.0% to $34.4 billion. States under the new lumber agreement. Lumber exports have

also benefited from higher prices, reflecting an improved U.S.
housing market.

July’s robustness in exports was equally felt by the automotive
products sector (+1.2%). Auto production south of the border was
strong, despite sluggish sales in both June and July. Exports of

¢ Annual inflation rate remains low

The annual inflation rate as measured by the Consumer
Price Index was 1.4% in August, up from 1.2% in

July. light trucks climbed 8.0%, whereas car exports dropped 6.7%.
L . . Mixed movements in the energy sector brought about a mar-
¢ Composite index maintains steady ginal increase in the exports of energy products. Crude oil exports
growth rose as did those of coal. Meanwhile, unseasonably cool weather

in the United States cut the need for air conditioning, reducing

LG Sl sl e L T R LI demand for Canadian natural gas at U.S. utilities.

steady rate of 0.4%.

(continued on page 2)

& Foreigners made fewer trips to Canada
in July

After June’s record number, foreigners made fewer
overnight trips to Canada in July.

Trade balance

$ billions, seasonally adjusted
5

& Literacy in Canada: Unchanged from 4k i
five years ago

The fundamental story on literacy in Canada remained

in 1994 the same as five years earlier, according to an 2
extended analysis of data from the International Adult
Literacy Survey.
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... Trade surplus shrinks slightly

In the agricultural sector, shipments of grain continued to
decline, pulling down exports for a second consecutive month

- 0, i i
(-6.5%). Stocks of grains remain low, but are expected to b cludes trade in services. In the second quarter of 1996} an

replenished with new stocks by September. overall merchandise trade surplus of $9.9 billion cgn-

_ Further weakening July’s gain were reduced exports of indus{ trasted with a current account surplus of $1.1 billion.
trial goods (-0.8%) and machinery (-0.7%).

_The majority of July's growth in imports was atributable 0 ayaijable on CANSIM: matrices 3611-3616, 3618-3629, 3651,
industrial goods (+6.5%) and machinery and equipment (+3.6%).2685.3713  3718-3720 and 3887-3913.
Industrial goods were bolstered by increased purchases of metal '

chemical products and precious metals. Meanwhile, a secondrade (65-001-XPB, $19/$182) will be available shortly. Cur-
consecutive rise in machinery imports reflected the strength of'€nt account data (incorporating statistics on merchandise

aircraft and other transportation equipment imports, as well agdrade, services transactions, investment Income and trans-
industrial and agricultural equipment imports. fers) are available on a quarterly basis @anada’s balance

. . ) of international payments(67-001-XPB, $36/$120). For fur-
Automotive products imports were buoyed by parts imports, her information, contact Suzie Carpentier (613-951-9647 or

consistent with July’s unseasonably robust manufacturers’ 5hip'1-800-294—5583) International Trade Division. (See also
ments in the motor vehicle industry. Down were imports of cars«c rrent trends” c;n page 8.

and trucks, in part reflecting poor sales in Canada during June
and July.

Note to readers

Merchandise trade is one component of the current |ac-
count of Canada’s balance of payments, which alsofin-

‘
Shipments advance markedly Note to readers

J uly was a robust month for manufacturers as shipments Unfilled orders are the stock of orders that will contribiite

climbed 3.0% to $34.4 billion. Until a few months ago, the | [© future shipments, assuming they are not cancelled.

trend in shipments had been flat. The latest increase wa{ New orders represent orders received, whether shipped
widespread, occurring in 17 of the 22 major industry groups,| in the current month or not. They are measured as the|sum
which accounted for almost 90% of total shipments. Atypical of [ of shipments for the current month (i.e., orders received
the season, July’s burst of strength came mainly from the motol this month and shipped within the same month) plus| the
vehicles and parts sector (+5.6%). The electrical and electroni¢ change in unfilled orders.
products and the wood industries also shone.

Shipments from the motor vehicle and parts sector, the larg- ghipments
est component of manufacturing, jumped 5.6% even though

most auto plants were shut down for two weeks for customaryg pillions semi-log
holidays and re-tooling. Those that remained open stepped uj3g

activity due to strong demand from the United States. Motor

vehicle shipments rose 6.0%, while motor vehicle parts and 5, | — Seasonally adjusted _%_
accessories increased 4.7% >V-QD7_

Shipments of electrical and electronic products bounced back
a significant 10.7% after steep declines that had seen them fal
more than 11% from an all-time high in February 1996. The
earlier declines were caused by stiff competition from overseas?2® [~
manufacturers in the office machines industry. The situation
now appears to have stabilized, thanks to added buoyancy fron 27
the telecommunications equipment industry.

Wood products shipments rose 7.9% in July, the first month
of a new quarter under the quota-based trading agreement witl 25
the United States. Manufacturers, having reached the previou:
guarter’'s imposed limit, rushed to meet pent-up housing-related
demand from the United States. The budding recovery in ship-23
ments of the paper and allied products industry vanished in July
as flood damage in Quebec forced several mills to close.

Inventories declined for a fourth consecutive month in July,
falling 0.4% to $44.4 billion. After rising during most of 1995,
inventory growth recently hit a ceiling and began to trend down-and electronic products (-3.1%). Inventories of paper and allied
ward. Total inventories are now 2.4% below the all-time high products continued to trend downward for a fifth month. In-
reached in March 1996. The most significant decreases in invenereases in inventories occurred in the food (+1.2%) and motor
tories in July were in aircraft and parts (-5.0%) and electrical vehicle (+3.2%) industries.

J J J J J
1993 1994 1995 1996

(continued on page 3)
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... Shipments advance markedly

The rise in shipments and the fall in inventories reduced theg"ei';‘;ﬁﬁ;“;;[fstj‘g‘ ipments, - July 1996
inventories-to-shipments ratio from 1.34 in June to 1.29 in July,
its lowest level in 17 months. The ratio reached a three-year high $ millions % change,
of 1.43 in March 1996. (When falling, the ratio points to a previous month
possible undersupply, suggesting output may have to be in-
creased.) The changed direction in inventories is welcome, acCanada 34,355 3.0
cording to the July Business Conditions Survey. Moreover, manu-y .« diand 133 144
facturers are now less worried about inventory levels and morepince Edward Island 19 10.0
optimistic about production prospects. Nova Scotia 515 0.6

Manufacturers’ backlog of unfilled orders, a key determinant gﬁ‘é"bi::“”swwk g gig 8'3
of future shipments, rose 0.7% to $34.4 billion in July. Unfilled onario 18,413 a1
orders have settled into a changing pattern of increases antanitoba 733 2.8
decreases after weakening significantly in late 1995. Unfilled Saskatchewan 435 3.8
orders remained 2.9% below the all-time high reached in April Brti’tiesmacmumbia s 28

1995. Two of the most significant increases in unfilled orders
were in machinery (+4.4%) and electrical and electronic parts . . ) .
(+1.2%), which turned up after three consecutive declines. The\vailable on CANSIM: matrices 9550-9593.

order books of the aircraft and parts industry were slimmer in The July 1996 issue oMonthly survey of manufacturing
July. Orders of aircraft have levelled off in recent months after (31-001-XPB, $19/$190) will be available shortly. For fur-
growing strongly during 1994 and most of 1995. ther information, contact Robert Traversy (613-951-9497),

New orders were up 3.7% to $34.6 billion. Industry Division. (See also “Current trends” on page 8.)

‘
Annual inflation rate remains low Consumer price index, August 1996
% change, previous year*
he annual inflation rate as measured by the Consumer :
I Price Index (CPI) was 1.4% in August, up from 1.2% in ey Food - Energy Housing Transpor-
July. So far in 1996, the average of each month’s annual
rate has been 1.4%. In August, consumers faced significant pric&anada 1.4 1.6 2.0 0.1 33
increases for new vehicles, gasoline, telephone_ services, travg\gewfoundland 15 ”7 16 03 17
services and meat other than beef. But they paid less for mortpyince Edward Island 18 46 03 0.6 16
gage interest, new houses and beef. These changes traced tNevaScotia 18 3.1 1.8 18 0.9
price trends seen in July, when inflation posted it lowest annualgﬁ‘g’b%rcuns""'d‘ 18 2 13 e 2
rate since January 1995. Ontario 13 0.8 20 04 42
. : . Manitoba 2.4 2.6 2.4 0.6 5.3
In monthly terms, after seeing prices remain unchanged be-saskatchewan 18 28 28 24 22
tween June and July, consumers saw only a marginal price inAlberta _ 2.4 2.1 7.8 0.9 4.7
crease (+0.1%) from July to August. Much of the upward pres- Bfiish Columbia o 92 93 s a2
sure came from clothing and footwear (+1.2%) and transporta-yellowknife 13 12 42 01 46

tion (+0.2%); these were offset by lower prices for food (-0.3%)
and shelter (-0.1%).

Among the increases, the rise in the clothing and footwear Across Canada, British Columbians continued to enjoy the
component was led by a 2.2% jump in the price of women’s country’s lowest annual inflation rate, while Manitobans and
clothing. Although many clothing prices returned to normal in Albertans experienced the highest. On a monthly basis, the all-
August after summer sales, higher costs of cotton, polyesterjtems index remained unchanged in Quebec, dropped in Prince
silk and lace hiked prices for women'’s clothing. Food prices Edward Island (-0.4%) and British Columbia (-0.1%), and notched
showed a seasonal change as fresh vegetable prices droppeg by between 0.1% and 0.3% in the other provinces.

10.6%; the decline in food prices was moderated by higherqiiapie on CANSIM: matrices 7440-7454 and 7477-7478.
prices for bakery products, apples, oranges, pork and processe . o

meat. As for transportation, the increase was driven by higherThe August 1996 issue he consumer price index62-001-
vehicle insurance premiums in Ontario and Prince Edward IslandXPB, $10/$100) is available. For further information, contact

Gasoline prices crept 0.2% higher as price wars ended in th&andra Shadlock (613-951-9606; fax: 613-951-2848;
Maritimes and Quebec. Internet: shadsan@statcan.ca), Prices Division. (See also

The decline in shelter charges reflected lower mortgage in- Current trends,” page 8.)
terest charges (-0.5%) and homeowners’ maintenance and repair
charges (-1.2%), as carpet prices decrease. Rented accommoda-
tion charges moved higher (+0.1%).

* Data are not seasonally adjusted.
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Composite index maintains growth in services employment continued to slow, pulled back
by the personal services sector, as incomes remained weak.
Steady grOWth Meanwhile, sales of existing homes levelled off, dampening the

- . housing index’s growth from 1.9% in July to 1.1% in August.
I n August, the leading indicator continued to grow at a steadyyqsing starts have been recovering gradually, however, con-

rate of 0.4%, the same rate as in July and similar to the gaingjp, ting to slightly improved furniture and appliance sales
recorded so far this year. Widespread increases in spending g gty Imp PP '

offset a slowdown in the financial markets. Notably, 9 of the  Financial components remained sluggish after making rapid

index’s 10 components expanded, versus 8 in July and 6 in Jundlains earlier this year. The pickup in the stock market in August

. . L was not enough to offset the losses in June and July. As well, the
Manufacturing was particularly strong. Recent gains in new merchandising sector remained weak.

orders were reflected in shipments and demand for labour, while )

inventories fell to their lowest level in over a year. This upswing Available on CANSIM: matrix 191.

in manufacturing mirrored greater demand for durable goods,The September 1996 issue Gfanadian economic observer
led by spending on autos and capital goods. The trend of spend11-010-XPB, $22/$220) is now available. THestorical sta-

ing on durable goods has turned up. The increased value ofistical supplement (11-210-XDB, $50) is also available for
building permits in July and the upward revision of investment the first time ever in electronic format, allowing manipulation
intentions at mid-year suggest a rebound in investment spendingf the CEO’s data in any software. For further information,
as well. contact Francine Roy (613-951-3627) or Dominique Pérusse

Household demand remained mixed: an upturn in the demand613-951-1789), Current Economic Analysis Group.
for goods accompanied a slowdown for services. The rate of

*

Foreigners made fewer trips to Note to readers

Canada in July Month-to-month comparisons use seasonally adjusted data
) . ) ) (data adjusted for variations that repeat annually and ffor
I n July, foreigners made 1.5 million overnight trips to Canada, | variability caused by the different volumes of travellgrs

a 2.2% drop from June’s record. This type of travel has beer| associated with different days of the week). Year-oyer-

on a upward trend since mid-1992. Residents of countrie§ year comparisons use unadjusted data (the actual traffic
other than the United States made 375,000 of those trips, dow| counts).

1.7% from the record high in June. Americans, who are Canada’

largest source of foreign visitors, made 1.1 million overnight ) _ ) o
trips, a 2.3% drop from June. Canadians' overnight trips to overseas destinations

Canadians meanwhile took 1.6 million overnight trips outside 000 Iy adusted
the country in July, a 0.9% decrease from the previous month _ > S¢2sonaly adjuste

. Lot 2
Of those, 303,000 trips were to overseas destinations. The numbe 320
310 | -
Travel between Canada and other countries,
August 1996 300 F i
% change, % change,
previous previous 290 | .
‘000 month ‘000 year
seasonally adjusted unadjusted 280 b,
Canadiantripsabroad 270\IJIIIlIilllllllllllJlllll;
Auto trips to the United States
Same day 2,979 29 3,599 59 1994 1995 1996
One or more nights 811 1.2 1,408 4.4
Tgtﬁ!'ttr(ijpgi one ormore nights 1243 6 Las6 1 of these trips rebounded 2.2% in July, after having declined for
nite ates y -1. y -1. H H
Other countries 303 22 269 23 four months since reaching a record last February.
However, Canadians took fewer overnight trips to the United
Travelto Canada States in July (1.2 million, -1.6% from June). The number of
Auto trips to the United States . . .
Same day 1,944 14 2.844 1.0 such 'grlps reached its most_ recent peak in December 1991
One or more nights 685 6.1 1,533 75 (1.8 million), when the Canadian dollar was worth US$0.88.
Total trips, one or more nights The num_ber of same-day cross—.border car trips between Canada
United Statest 1,077 23 2201 35 and the United States decreased in July: Canadians took 3.0 mil-
Other countries? 375 1.7 723 9.8 lion trips of this type (-2.9%), while Americans made 1.9 mil-

. 140 . . . ,
1 Estimates for the United States include counts of cars and buses, and estimatelcliOn ( ]('j'4ﬁ))' It V\tl)as(;he IargteSt nllor.]thly gegllne Inl(;grS]a(XanS_
numbers for planes, trains, boats, and other methods. same-gay Cross-border car travel since rFebruary - Amert-

2 Figures for other countries exclude only same-day entries by land via the .
United States. (continued on page 5)
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... Foreigners made fewer trips to Canada in July

cans’ same-day excursions by car into Canada have been slowl

declining in number every month since February 1996.

5

The July 1996 issue dfternational travel, advance informa-
jon (66-001-PPB, $7/$70) will be available shortly.
urther information, contact Luc Dubois (613-951-1674, fax:
613-951-2909, Internet: duboluc@statcan.ca), Education, Cul-

For

Available on CANSIM: matrices 2662-2697, 5780-6046 and tyre and Tourism Division.

8200-8328.

*

Literacy in Canada: Unchanged

from five years ago
T he fundamental story on literacy for Canada in 1994

remained the same as it did five years earlier: significant

numbers of adults had low-level literacy skills, which
constrained their participation in society and in the economy. At
the broadest level, literacy profiles have shown little change
since 1989. This lends little support to earlier predictions of a
continuing erosion of literacy skills in Canada.

In 1994, about 22% of adult Canadians over 16 years of age
fell in the lowest performance level of literacy. That is, they had
problems dealing with printed materials and most likely identi-

Note to readers

This article presents data from the Canadian component of
the International Adult Literacy Survey (IALS), which mefas-

ured literacy skills in seven developed nations. For |the

Canadian component, the survey covered 5,660 respond-
ents aged 16 and over.

The IALS, conducted in 1994, defined literacy as the abil-
ity to understand and employ printed information in daily
activities at home, at work and in the community, in order
to achieve one’s goals and to develop one’s knowlgdge
and potential. It identified five successive levels of literpcy
for each of three scales — prose, document and quatita-
tive.

fied themselves as having difficulty reading. Another 24% to
26% fell in the second lowest level. Such individuals could deal  qyerall. more than half of Canadians possessed skills in the
only with material that was simple and clearly laid out, and with top three literacy levels, meaning that they could meet most
tasks that were not too complex. They can read, but not well. everyday reading requirements. However, in Quebec and Atlan-

Several other factors exert an influence on literacy perform-tic Canada, the ratio was slightly less than half, whereas in the
ance levels. For example, literacy is strongly associated withfour Western provinces, almost 60% of individuals fell into the
economic opportunities in life. Notably, literacy is related to top three skill levels.

employment stability, unemployment and income. It goes with- A comparison of high-demand occupations with occupations
out saying that literacy is also closely associated with educaj, gecline indicated that Canadian workers will require high
tional attainment. However, education does not “fix” literacy |iteracy skills in future. The industries that have experienced

fs%rfgﬁr it can be influenced by what people do after leaving growth are those whose employees had relatively high levels of
: skills.

A significant number of seniors have weak literacy skills. In e reportReading the future: A portrait of literacy in Canada

1994, more than 1.6 million people aged 65 and over — just(gg 551-XPE, $49) is now available. See “How to order publi-
under half the total population of seniors — were in the lowestcations.” For further information, contact Special Surveys
performance level. This means a large portion of the populationpiyision (613-951-9476).

is restricted in their activities and often dependent on others to
cope with the literacy activities of daily life.
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New from Statistics Canada
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Canadian economic observer
September 1996

The September 1996 issue Gfanadian economic obseryestatistics Canada’s flagsh
publication for economic statistics, summarizes the major economic events that occy
August and features an article titled “The changing workweek: Trends in weekly ho
work”. A separate statistical summary contains a wide range of tables and graphs
principal economic indicators for Canada, the provinces and the major industrial nat

The Historical statistical supplemenis also now available in electronic format
additional cost. The Windows-based Adobe Acrobat Reader, which is built into this pr
lets you view, print and transport the CEO’s extensive range of data and graphics i
software of your choice.

The September 1996 issue ©anadian economic observefl1-010-XPB, $22/$220) i
now available. To order theHistorical statistical supplement, 1995-96n diskette
(11-210-XDB, $50), contact Cynthia Bloskie (613-951-3634; fax: 613-951-5403)
further information, contact Cynthia Bloskie (613-951-3634) or Francine Roy (|
951-3627), Current Economic Analysis Group. (Internet: ceo@statcan.ca).
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A Profile of the Métis

Target groups project

A profile of the Métis
Based on the 1991 Aboriginal Peoples Surn/eyrofile of the Métigaints a broad portral

t

of the Métis people, one of Canada’s three aboriginal groups. Among other characteristics,

this report profiles the following: family status; education; labour force activity; and h
and housing. It also examines many aspects of their cultural life, such as language, p
tion in traditional activities, time spent on the land, and use of the aboriginal-language

This report includes in the Métis population those who indicated aboriginal ances

the 1991 Census and who stated that they identified with the Métis people on the

Aboriginal Peoples Survey.

A profile of the Métis (89-547-XPE, $37) is now available. For further informatic
contact Josée Normand (613-951-2094; fax: 613-951-0387), Housing, Family and
Statistics Division.
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New from Statistics Canada

statcan: statcan: StatCan: CANSIM disc
@ primn e September 1996

Disc

A comprehensive collection of data, simple retrieval software and excellent documentatiof make
StatCan: CANSIM disa valuable source of socio-economic information on Canada. The Septem-
ber 1996 edition of the CD-ROM puts over 700,000 series of current and historical data @t your
fingertips.

Retrieving data and reference material from the disc is easy. You can search by keyword or
select from lists of progressively narrower topics to locate the information you need. f few
keystrokes will give you data on subjects ranging from agriculture to zinc mining.

In Canada, theStatCan: CANSIM disccosts $1,995 for an annual subscription (one copy gach
year); in other countries, US$1,995. Semi-annual subscriptions (the current release pllis one
update) cost $2,995 in Canada and US$2,995 in other countries. Discounted subscriptipns for
educational institutions are also available. For further information, contact your nearest
Statistics Canada Regional Reference Centre.

StatCan: CANSIM time series directory
September 1996

The CANSIM time series directoserves as a guide to the data contained in Statistics Canada’s CANSIM time series dataljase. It i
available three ways: on paper, CD-ROM and on-line. On-line access to the database is available world-wide through afnumber
distributors.

The CD-ROM version of the directory makes searching fast and easy by keyword or topic. The disc also contains the |Statistic
Data Documentation System (SDDS), a database of information about the agency’s surveys and statistical programs. In additic
there is a thesaurus of terms, an instructional module called “About Statistics Canada data”, as well as further information gn data a
services that are available.

The September 1996 edition of t@ANSIM time series directoryis now available on paper or CD-ROM. On paper, the
directory is a three-volume set with a semi-annual amendment (Canada: $250; United States: US$300; other dountries
US$350). An annual subscription to the CD-ROM (Canada: $100; United States: US$120; other countries: US$140) com:-
prises four quarterly issues. For further information, contact your nearest Statistics Canada Regional Reference Cdntre.
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Current trends

Gross domestic product

% change,
previous month
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Real gross domestic product at factor cost was unchanged
in June.

Composite index

% change,
previous month
10 ]

ol il
e

S J J J A
1993 1994 1995 1996

The composite index grew by 0.4% between July and August.

Consumer price index

% change,

previous year
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Consumers paid 1.4% more for goods and services in August
1996 than the year before. Food prices rose by 1.6%.

Unemployment rate

%

11 1

10 1
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In August, the unemployment rate fell to 9.4%.

Manufacturing

$ billions
36 r B
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Unfilled orders

Shipments
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Manufacturers' shipments advanced 3.0% in July to $34.4
billion. The level of unfilled orders rose 0.7% to $34.4 billion.

Merchandise trade

$ billions
251 b
Exports
20 b
15 F 1
10 pr v by v v v e s by e r et by
A J J J
1993 1994 1995 1996

In July, the value of merchandise exports rose 2.1% from June
to $22.5 billion. Imports advanced 3.2% to $19.4 billion.

Note: All series are seasonally adjusted except the consumer price index.
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Latest monthly statistics

Change, Change
previous previous
Period Level period year
GENERAL
Gross domestic product ($ billion, 1986) June 548.2 0.0% 1.4%
Composite index (1981=100) August* 179.6 0.4% 4.8%
Operating profits of enterprises ($ billion) Q21996 22.1 -1.6% -6.4%
Capacity utilization (%) Q21996 82.7 0.31 -0.9t
DOMESTIC DEMAND
Retail trade ($ billion) June 17.9 0.6% 1.4%
New motor vehicle sales ('000 units) July 96.4 -2.9% 4.3%
LABOUR
Employment (millions) August 13.7 0.6% 1.6%
Unemployment rate (%) August 9.4 -0.41 -0.1t
Participation rate (%) August 64.8 0.1t 0.1t
Labour income ($ billion) June 35.7 0.3% 2.1%
Average weekly earnings ($) June 588.87 0.3% 2.8%
INTERNATIONAL TRADE
Merchandise exports ($ billion) July* 22.5 2.1% 13.4%
Merchandise imports ($ billion) July* 194 3.3% 6.6%
Merchandise trade balance (all figures in $ billion) July* 31 -0.1 15
MANUFACTURING
Shipments ($ billion) July* 344 3.0% 7.6%
New orders ($ billion) July* 34.6 3.7% 7.3%
Unfilled orders ($ billion) July* 34.4 0.7% -2.6%
Inventory/shipments ratio July* 1.29 -0.05 -0.11
PRICES
Consumer price index (1986=100) August* 135.7 0.1% 1.4%
Industrial product price index (1986=100) July 128.8 -0.2% -0.5%
Raw materials price index (1986=100) July 135.8 0.9% 3.2%
New housing price index (1986=100) July 1315 -0.1% -2.2%

Note: All series are seasonally adjusted with the exception of the price indexes.
* new this week
t percentage point

Infomat

A weekly review
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Publications released from September 13 to 19, 1996
Price: Issue/Subscription
Division/title of publication Period Catalogue Canada United Other
number (Cdn.$) States countrieq
uss$

BALANCE OF PAYMENTS
Canada'’s balance of international payments Q21996 67-001-XPB 36/120 44/144 51/168
CURRENT ECONOMIC ANALYSIS
Canadian economic observer Sept. 1996 11-010-XPB 22/220 271264 31/308
HEALTH STATISTICS
Hospital indicators

microfiche version 1993-94 83-246-XMB 35 42 49

paper version 1993-94 83-246-XPB 50 60 70
Nursing in Canada: Rregistered nurses

microfiche version 1995 83-243-XMB 25 30 35

paper version 1995 83-243-XPB 30 36 42
HOUSING, FAMILY AND SOCIAL STATISTICS
A profile of the Métis 89-547-XPE 37 45 52
INDUSTRY
New motor vehicle sales July 1996 63-007-XPB 16/160 20/192 23/224
Oil pipeline transport June 1996 55-001-XPB 11/110 14/132 16/154
Oils and fats July 1996 32-006-XPB 6/60 8/72 9/84
Particleboard, oriented strandboard

and fibreboard July 1996 36-003-XPB 6/60 8/72 9/84
Production and shipments of steel pipe and tubing  July 1996 41-011-XPB 6/60 8/72 9/84
Refined petroleum products June 1996 45-004-XPB 20/200 241240 28/280
INTERNATIONAL TRADE
Exports by country

microfiche version Jan.-June 1996 65-003-XMB 60/200 721240 84/28(

paper version Jan.-June 1996 65-003-XPB 120/400 145/480 168/56(
Imports by country

microfiche version Jan.-June 1996 65-006-XMB 60/200 721240 84/28(

paper version Jan.-June 1996 65-006-XPB 120/400 145/480 168/56(
LABOUR
Employment, earnings and hours June 1996 72-002-XPB  31/310 38/372 44/434
TRANSPORTATION
Railway carloadings July 1996 52-001-XPB 10/100 12/120 14/140

How to order publications

To order Infomat or other publications by phone:

Please refer to th@ Title ® Catalogue numbef Volume number® Issue number® Your VISA or MasterCard number.

In Canada and the United States call: 1800 267-6677
From other countries call: (613) 951-7277
Or fax your order to us: (613) 951-1584

To order a publication by mail, write to: Sales and Service, Marketing Division, Statistics Canada, Ottawa, K1A 0T6.

Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers, add 7% GST.

Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.
For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.
Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

For address changesPlease refer to your customer account number.
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Regional Reference Centres

Statistics Canada’s Regional Reference Centres offer a full range of the Agency’s products and services. Each reference centr
equipped with a library and a sales counter where users can consult or purchase publications, diskettes and CD-ROM discs, microfic
maps and more.

Each centre has facilities to retrieve information from CANSIM and E-STAT, Statistics Canada’s data retrieval systems. A
telephone inquiry service is available with toll-free access for those who are located outside local calling areas. Many other valuat
services — from seminars to consultations — are also offered. For information, contact your nearest Regional Reference Centre.

Newfoundland and Labrador,
Nova Scotia,

Prince Edward Island and
New Brunswick

Advisory Services

Statistics Canada

North American Life Centre
1770 Market Street

Halifax, Nova Scotia

B3J 3M3

Local calls: (902) 426-5331
Toll free: 1-800-565-7192
Fax: 1-902-426-9538

Quebec

Advisory Services

Statistics Canada

Suite 412, East Tower

Guy Favreau Complex

200 René Lévesque Blvd. W.
Montréal, Québec

H2Z 1X4

Local calls: (514) 283-5725
Toll free: 1-800-361-2831
Fax: 1-514-283-9350

National Capital Region
Statistical Reference Centre (NCR)
Statistics Canada

Lobby, R.H. Coats Building
Holland Avenue

Tunney’s Pasture

Ottawa, Ontario

K1A 0T6

Local calls: (613) 951-8116

If outside the local calling area, please dial
the toll free number for your province.
Fax: 1-613-951-0581

Ontario

Advisory Services
Statistics Canada

10" Floor

Arthur Meighen Building
25 St. Clair Avenue East
Toronto, Ontario

M4T 1M4

Local calls: (416) 973-6586
Toll free: 1-800-263-1136
Fax: 1-416-973-7475

Manitoba

Advisory Services

Statistics Canada

Suite 300, MacDonald Building
344 Edmonton Street
Winnipeg, Manitoba

R3B 3L9

Local calls: (204) 983-4020
Toll free: 1-800-661-7828
Fax: 1-204-983-7543

Saskatchewan
Advisory Services
Statistics Canada
Avord Tower, 9th Floor
2002 Victoria Avenue
Regina, Saskatchewan
S4P 0R7

Local calls: (306) 780-5405
Toll free: 1-800-667-7164
Fax: 1-306-780-5403

Southern Alberta

Advisory Services

Statistics Canada

First Street Plaza, Room 401
138-4th Avenue Southeast
Calgary, Alberta

T2G 476

Local calls: (403) 292-6717
Toll free: 1-800-882-5616
Fax: 1-403-292-4958

Alberta and the Northwest
Territories

Advisory Services
Statistics Canada

8" Floor, Park Square
10001 Bellamy Hill
Edmonton, Alberta

T5J 3B6

Local calls: (403) 495-3027
Toll free: 1-800-563-7828
Fax: 1-403-495-5318

British Columbia and the Yukon
Advisory Services

Statistics Canada

Library Square Tower, Suite 600
300 West Georgia Street
Vancouver, B.C. V6B 6C7

Local calls: (604) 666-3691
Toll free: 1-800-663-1551
Fax: 1-604-666-4863

Telecommunications Device for the Hearing

Impaired
Toll free: 1-800-363-7629
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