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New Home Market
Starts Weakening

Date Released: Spring 2006

In 2006 single-detached starts will
drop 14.4 per cent from the
previous year to total 950 units. The
decline will be due to rising mortgage
rates and increasing choice in the
resale market. Single-detached
construction in the Windsor census
metropolitan area (CMA) continues
to retreat from the cyclical peak
reached in 2002.
The average new single-detached
home price is forecast to increase
nine per cent in 2006 to be above
$255,000. The average price of a
new single-detached home was just
under $235,000 in 2005, an increase
of 10 per cent from 2004. Factors
which will pull prices up include

skilled labour shortages, rising
material costs and higher
development charges. The New
House Price Index (NHPI) which has
generally increased less than one per
cent a year in Windsor, jumped up
three per cent in 2005. The land
only component increased seven per
cent.
The steady increase of singledetached new home prices along
with the large gap between new
home and existing home prices will
drive first time buyers into the resale
market.
In 2006 the new home market will
be dominated by move-up home
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buyers who have accumulated
substantial equity. Higher end
homes have been increasing market
share and this trend will be carried
into 2006. The supply of new homes
priced under $175,000 continues to
shrink. Single-detached homes in
this price range represented 29 per
cent of total starts in 2005
compared to 40 per cent in 2004.
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Upscale condominium apartment
and townhouse projects targeting
empty nesters, along with an
affordable rental development will
contribute to 428 multiple family
home starts in 2006. Multiple family
home construction has been strong
during the past several years.

Empty-nesters have been the driving
force behind this demand. Empty
nesters account for 17 per cent of
the total population in WindsorEssex and their percentage is
expected to grow as baby boomers
age.
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Resale Market
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Strong Sales With
Greater Choice

2

In the first quarter of 2006, MLS
home sales in the Windsor-Essex
area, while down slightly from last
year, were healthy and close to the
record level of 2004. The strong
start will guide total sales in 2006 to
be the third highest with a volume of
5,550 homes, down two per cent
from the previous year level. Sales
activity will l be buoyed by stronger
employment levels and positive
demographic factors.

Source: CMHC
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In fact, job growth and wage
increases combined with healthy net
migration since 2002 will all
contribute to the buoyant resale
market activity.
While rising prices in the resale
market have attracted numerous
new listings from homeowners eager
to cash in on capital gains, new
listings in 2006 will continue to rise
and take some of the pressure off of
home prices.
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Strong supply, coupled with lower
sales, will keep the resale market in a
balanced state. Neither the buyer
nor the seller will have a negotiating
advantage and price increases will be
in line with inflation. The sales-to-new
listings ratio, a leading indicator of
future price growth, will move closer
to the bottom boundary of a
balanced market range.
The average MLS sales price is
forecast to reach $165,500. More
choice for buyers will create an
environment where homes stay on
the market longer. The result will be
an easing in the pace of price growth
to 1.5 per cent from five per cent in
2005.

Rental Market
Vacancy Rate Peaks
Vacancy rates are forecast to drop to
7.5 per cent in 2006 as the cost gap
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between owning and renting widens.
Similarily, strong immigration and
healthy youth job growth will further
support rental demand.
In 2005, landlords were aggressively
competing for tenants as the vacancy
rate for apartments in the Windsor
CMA hit 10.3 per cent, the highest in
the county. The rental market has
been softening since 2004 as lower
borrowing costs made
homeownership more than
competitive to rental costs. Rental
increases have been less than
inflation since. A high level of
vacancies in 2005 suggests that a
tenant market will be sustained In
2006,
Average rents are forecast to move
up by less than one per cent to $784
for a two bedroom units as the
market remains competitive.

Economic Trends
Employment to Grow
in 2006

MLS Sales Still Strong
M L S s a le s to s till s tr o n g
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Job creation is an essential ingredient
feeding into housing demand.
According to the Manpower survey,
hiring intentions in the area for the
second quarter of 2006 are positive
for the coming months. Employment
in the CMA is forecast to edge
higher by two per cent in 2006. This
comes on the tail of two years when
the local economy struggled with a
higher Canadian dollar.
2 Windsor Housing Outlook, Spring 2006

Construction and manufacturing
posted the strongest employment
gains in 2005 of 6.5 and 7.5 per cent
in the Windsor CMA. Nonresidential construction will remain
strong in 2006. Major projects
include the DaimlerChrysler paint
shop, the renovations at Casino
Windsor and an ethanol plant.

Canadian interest and mortgage rates
increases in 2006.

2006. One, three and five-year
mortgage posted rates are lforecast
to be in the 5.75-6.75, 6.00-6.75, and
6.25-7.25 per cent range
respectively in 2006.

While still low by historical norms,
mortgage rates are expected to rise
gradually by 50-75 basis points in
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Consumer confidence climbed after
a sharp drop in the latter half of
2005. The Consumer Attitudes
Survey reported 52 per cent of
Ontarians felt it was a good time to
make a major purchase. In the
Windsor CMA, consumer
confidence is challenged by rising
consumer bankruptcies.
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Short-term mortgage rates move in
tandem with the prime rate while
mid- and long-term mortgage rates
vary in response to the cost of
raising funds in the bond markets.
Posted mortgage rates are forecast
to rise moderately as interest rates
head up in 2006. However, tame
inflation, a strong Canadian dollar visà-vis the U.S. dollar, and slower
economic growth in Canada will
restrain the size and speed of
3 Windsor Housing Outlook, Spring 2006
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Mortgage Rates Will Edge Up
15.0

Mortgage Rate
Outlook
Mortgage Rates Will Rise
Moderately in 2006
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Five Year Posted Fixed Rate (per
cent)

For 2006, the information, culture
and recreational sector will be at risk
following a 35 per cent decline in
2005. Threats to this sector include
the high Canadian dollar, competition
in Detroit from newer casinos and
the upcoming smoking ban in
workplaces and public spaces which
may affect up to 40 per cent of the
visits to Casino Windsor. Crossborder tourism will also be negatively
affected by these factors as well as
on going delays at the border due to
security concerns and traffic
congestion.

14.0
5-Year

13.0

Forecast

12.0
11.0
10.0
9.0
8.0
7.0
6.0
5.0
1988

1990

1992

1994

1996

1998

2000

2002

2004

2006

Source: Bank of Canada, CMHC Forecast

Consumer
Attitudes,
Major
Purchases
Consumer
Attitudes, Major
Purchases

% think it is a good time to buy
80
70
60
50
40
30
20
10
0
Dec2001

52%

Jun2002

Dec2002

Jun2003

Source: Conference Board of Canada

Dec2003

Jun2004

Dec2004

Jun2005

Dec2005

06F

Windsor Census Metropolitan Area
Forecast Summary

RESALE MARKET
MLS* Sales
MLS Average Price
MLS New Listings April
Sales-to-New Listings Ratio

2002

2003

2004

2005

2006(f)

%Change

5265
5300
$149,206 $152,000
797
831
61.3%
54.2%

5832
$159,597
1,031
53.8%

5661
$163,000
1,241
42.0%

5550
$165,500
1,300
40.0%

-3.1%
1.2%
1.0%

NEW HOME MARKET
Single-detached starts
Semi-detached starts
Row/Apt Ownership starts
Apt Rental/Life-lease starts

1726
350
384
30

1632
213
331
61

1539
194
427
127

1110
96
380
160

950
70
320
88

-14.4%
-27%
-15.6%
-45.0%

Total Starts

2490

2237

2287

1496

1428

-4.6%

$191,437 $206,000

$213,469

$234,959

$257,000

9.4%

Average New Home Price
RENTAL MARKET
Apartment Vacancy Rate
Average 2 Bedroom Rent

3.9
$765

4.3
$776

8.8
$776

10.3
$780

7.5
$784

0.4%

5.17
7.02
158.8
3451

4.84
6.39
163
2230

4.59
6.23
161.9
3000

5.06
5.99
161.3
3000

6.12
6.61
165
3200

2.3%
6.7%

ECONOMIC ASSUMPTIONS
Mortgage Rate (1-Year Term, %)
Mortgage Rate (5-Year Term, %)
Employment (000's)
Net Migration

*Multiple Listing Service, (MLS) is a registered certification mark owned by the Canadian Real Estate Association.
Source: Windsor-Essex County Real Estate Board, HRDC, Bank of Canada, CMHC
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CMHC – Home to Canadians
Canada Mortgage and Housing Corporation (CMHC) has been Canada’s national housing agency for over 60 years.
Together with other housing stakeholders, we help ensure that Canada maintains one of the best housing systems in the
world. We are committed to helping Canadians access a wide choice of quality, affordable homes, while making vibrant,
healthy communities and cities a reality across the country.
For more information, visit our website at www.cmhc.ca
You can also reach us by phone at 1 800 668-2642 or by fax at 1 800 245-9274.
Outside Canada call (613) 748-2003 or fax to (613) 748-2016.
Canada Mortgage and Housing Corporation supports the Government of Canada policy on access to information for people
with disabilities. If you wish to obtain this publication in alternative formats, call 1 800 668-2642.
The Market Analysis Centre’s (MAC) electronic suite of national standardized products is now available for free on CMHC’s
website. You can now view, print, download or subscribe to future editions and get market information e-mailed automatically
to you the same day it is released. It’s quick and convenient! Go to www.cmhc.ca/housingmarketinformation
For more information on MAC and the wealth of housing market information available to you, visit us today
at www.cmhc.ca/housingmarketinformation
To subscribe to priced, printed editions of the national standardized product suite or regional specialty publications,
call 1 800 668-2642.

2006 Canada Mortgage and Housing Corporation. All rights reserved. CMHC grants reasonable rights of use of this publication’s content solely for personal, corporate or public policy research, and educational purposes. This permission consists of
the right to use the content for general reference purposes in written analyses and in the reporting of results, conclusions,
and forecasts including the citation of limited amounts of supporting data extracted from this publication. Reasonable and
limited rights of use are also permitted in commercial publications subject to the above criteria, and CMHC’s right to request
that such use be discontinued for any reason.
©

Any use of the publication’s content must include the source of the information, including statistical data, acknowledged as follows:
Source: CMHC (or “Adapted from CMHC,” if appropriate), name of product, year and date of publication issue.
Other than as outlined above, the content of the publication cannot be reproduced or transmitted to any person or, if
acquired by an organization, to users outside the organization. Placing the publication, in whole or part, on a website accessible to the public or on any website accessible to persons not directly employed by the organization is not permitted. To use
the content of any CMHC Market Analysis publication for any purpose other than the general reference purposes set out
above or to request permission to reproduce large portions of, or entire CMHC Market Analysis publications, please contact:
the
Canadian Housing Information Centre (CHIC) at chic@cmhc.gc.ca; (613) 748-2367 or 1 800 668-2642
For permission, please provide CHIC with the following information:
Publication’s name, year and date of issue.
Without limiting the generality of the foregoing, no portion of the content may be translated from English or French into any
other language without the prior written permission of Canada Mortgage and Housing Corporation.

The information, analyses and opinions contained in this publication are based on various sources believed to be reliable, but
their accuracy cannot be guaranteed. The information, analyses and opinions shall not be taken as representations for which
Canada Mortgage and Housing Corporation or any of its employees shall incur responsibility.
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Subscribe now!
Access CMHC’s Market Analysis Centre publications
quickly and conveniently on the Order Desk at
www.cmhc .ca/housingmarketinformation.
View, print, download or subscribe to get market information
e-mailed to you on the day it is released.
New ! CMHC’s electronic suite of national standardized
products is now available for free.

64335_2006_B01

CANADIAN WOOD-FRAME
This national best-selling guide to constructing a wood-frame house is the ideal learning tool and job-site
manual.The new edition of Canadian Wood-Frame House Construction has been updated to reflect the
residential requirements of the 2005 National Building Code of Canada. In addition, many changes have been
made to bring the book in line with current building science research, construction methods and construction
materials. Order now at www.cmhc.ca or call 1 800 668-2642
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