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Housing starts move higher in
October

The seasonally adjusted annual
rate' of housing starts rose to

223,200 units in October, from
209,000 units in September.

The rise in housing starts in
October reflected higher
multiple starts, which rebounded

from a two-year low in
September. Single starts, the
bellwether component of the
new home market, fell to their
second lowest level of the year.
Despite the increase in October,
the pace of housing starts since
August has been slower than in
the first half of 2006. This is
consistent with our view that
residential construction will

continued on page 2...
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Monthly housing starts numbers published in Housing Now Canada are final and may differ from
the preliminary numbers in the starts press release

" All starts figures, other than actual starts, are seasonally adjusted annual rates (SAAR) that are
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decrease gradually between now and the end of
2007.

Multiple starts increased sharply while singles
were down

The seasonally adjusted annual rate of urban
starts increased 8.3 per cent to 191,700 units in
October compared to the previous month.

Urban multiples rose 23 per cent to 99,900 units
in October, while singles decreased 4.2 per cent
to 91,800 units.

Urban starts were up in Quebec, British
Columbia, and Ontario

Urban starts increased in three out of five re-
gions in October compared to September.
Higher start levels were recorded in Quebec,
British Columbia, and Ontario where urban
starts were up 28.2 per cent,|0 per cent, and 9.7
per cent, respectively. The increase in these re-
gions was entirely due to a rise in urban multiple
starts. Indeed, urban single starts were down in
all regions except British Columbia, where they
were unchanged in October. Urban starts de-
creased 6.4 per cent and 15.7 per cent in the
Prairie and Atlantic regions, respectively.

Rural starts in October were estimated at a
seasonally adjusted annual rate of 31,500 units.

Year-to-date actual starts are up slightly
compared to the same period last year

For the first ten months of 2006, total actual
starts in all urban and rural areas across Canada
increased |.6 per cent compared to a year ago.
Looking only at urban areas, the year-to-date
increase in housing starts was slightly lower at

|.3 per cent. Both year-to-date actual urban single
starts and actual urban multiple starts rose com-
pared to the same period in 2005, by 1.6 per cent
and |.| per cent, respectively.

Across the regions, on a year-to-date basis, actual
urban starts were up in the Prairies (17.2 per
cent) and British Columbia (6.4 per cent), but
were down in the Atlantic (0.9 per cent), Ontario
(5.1 per cent), and Quebec (6.3 per cent) re-
gions.

New house prices increased in September

The year-over-year increase in the price of new
homes, as measured by the New Housing Price
index (NHPI), rose | 1.9 per cent in September
2006 compared to September 2005. The
increase is mainly attributable to the rapid rise
in house prices in Calgary and Edmonton. High
demand for new housing, higher building
material and labour costs, and increasing land
values all contributed to the increase in house
prices.

Existing Home Market
MLS® sales slip in September

Seasonally adjusted MLS® (Multiple Listings
Service) sales were down 1.9 per cent to
38,890 units in September 2006, compared to
39,657 units in August 2006.

From January to September 2006, actual MLS®
sales were up slightly to 386,366 units, a 0.8
per cent increase over the same period in
2005.

MLS® new listings rose in September

Seasonally adjusted MLS® new listings increased
by 2.3 per cent to 68,872 units in September,
compared to 67,329 units the previous month.

Actual new listings from January to September
of 2006 were up 5.5 per cent compared to the
same period in 2005.

continued on page 3...
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Sellers’ market conditions across Canada
continue to support growth in house prices

An indicator of price pressure in the existing
home market is the sales-to-new-listings ratio'.
New listings are a gauge of supply of existing
homes, while MLS® sales are a proxy for de-
mand.

Sellers' market continues to support rising

house prices
MLS® price, $
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The sales-to-new-listings ratio for Canada
remained in sellers’ market territory in
September, but continued to decrease below
the 60 per cent threshold for a third month at
about 56 per cent in September. It supports
the fact that the resale market is slowly moving
toward more balanced conditions.The Canada-
wide average MLS® price increased by 9.3 per
cent in September 2006 compared to
September 2005.

' Taking the Canadian market as a whole, a sales-to-new-listings ratio
below 35 per cent has historically accompanied prices that are rising
at a rate that is less than inflation, a situation known as a buyers’
market. A sales-to-new-listings ratio above 50 per cent is associated
with a sellers’ market. In a sellers’ market, home prices generally rise
more rapidly than overall inflation. When the sales-to-new-listings
ratio is between these thresholds, the market is said to be balanced.

Economic conditions

After four months of relative stability,
employment increased by a robust 51,000 jobs
in October. Gains in full time jobs (68,000)
more than offset a small decline in part time
employment (17,000 jobs).

The unemployment rate edged down by 0.2 of a
percentage point to 6.2 per cent in October,
which is still one of the lowest levels in three
decades.

For the first ten months of the year,
employment was up 1.6 per cent and a total of
261,000 net new jobs have been created.

The seasonally adjusted employment-to-
population ratio remained close to its historical
peak level at 63.0 per cent in October. In
other words, a record share of Canadians are
employed, which is supporting high levels of
consumer confidence and strong demand for
housing.

After six consecutive increases that ended in
May 2006, the Bank of Canada maintained its
target for the overnight lending rate at 4.25
per cent on October 17th, According to the
Bank of Canada, the price pressures resulting
from the economy operating above its capacity
will be offset by the impact of the high dollar
which will soften import prices.

In October, the price of goods and services
included in the Consumer Price Index (CPI)
basket increased by 0.9 per cent compared to
the same month in 2005. The increase was
mainly due to higher homeowners’ replacement
costs, mortgage interest costs, and electricity
prices. These increases were restrained by a
drop in prices of gasoline and computer
equipment and supplies. ®
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ARE CONSUMERS PLANNINGTO IMPROVETHE ENERGY EFFICIENCY OF THEIR
HOMESTHROUGH RENOVATIONS?

This article looks at findings from CMHC’s 2006 Intentions to Buy or Renovate (ITBR)
Survey regarding the extent to which households are planning to improve the energy
efficiency of their homes in the next 5 years.

The 2006 CMHC Intentions to Buy or Renovate
(ITBR) Survey asked homeowners and renters in

the five metropolitan areas of Vancouver, Calgary, Intentions to Make Home More Energy Efficient

Toronto, Montréal, and Halifax if they plan make By Income Group

their residence more energy efficient in the next $40,000 | $80000 | ¢ 00000 | No

five years'. According to the survey, 60 per cent O cromns | st1agn | T | proed|
of households in the five surveyed centres intend st of all incendere T O I Vi R
to renovate their homes to improve energy effi-

ciency. Intentions across the centres surveyed e eeenderathin | g% | es% | e% | en | s | e
showed little variation, ranging from 54 per cent

in Vancouver to 65 per cent in Toronto. Source:. CHHC ITBR Survey

Intentions to Make Home More Energy
Efficient by Centre

The results suggest that the two middle income
groups account for the highest proportion of
households that plan to undertake energy effi-

64%  65% s ciency improving renovations. These findings are

generally consistent with the income distribution
of the population surveyed for this question. The
lower-middle income group has a marginally
higher propensity to do these types of renova-

tions. continued on page 5...
o e o‘\qb@\ " %@d > 6\.\@*‘(0‘0&0 ,,e&\\
oW Intentions to Make Home More
Energy Efficient by Income Group

Source: CMHCITBR Survey

50%
'"The Intentions to Buy or Renovate (ITBR) Survey was con- N <$40,000 1 $40,000-$79,999 M $80,000-$119,999 [ $120,000+
ducted in the first quarter of 2006 using a sample of approxi- %
mately 4,000 households in each of the following 5 centres:
Vancouver, Calgary, Toronto, Montréal and Halifax. Respondents .
were asked about their plans to undertake renovations to
improve the energy efficiency of their home during the next 5
years. Demographic information related to income, family size, e
age and current tenure was also gathered. An aggregate 5-
centre total was derived by weighting each centre’s results by 10%
2006 population projections. Detailed tables are available for
home buying and renovating intentions for each of the 5 major 3 e e e
centres and for the overall results. Data in the overall tables are Falfax Monereal - Toronto - Calgary - Vancouer Oreral

weighted to be representative of the total population in the five
centres. Major market highlights and detailed data tables
reports are available for free on CMHC’c web site at
www.cmhc.ca.

Source: CMHCITBR Survey
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Looking at intentions by age group, those in the Intentions to Make Home More Energy
middle two age groups have the highest inten- Efficient by Age
tions to make their home more energy efficient. 5%

Again, these results are consistent across all "l B3NS BV Res

centres surveyed. Compared to the age distribu-

tion of the surveyed population, the two younger -
groups have slightly higher intentions than their
share of respondents would suggest, while the -
opposite is true for the two older age categories.
This points to the younger age groups having a 10%
higher propensity to undertake renovations to
) Halifax Montreal  Toronto Overall

increase energy efficiency compared to the older
groups.

40%

Calgary  Vancouver

Source: CMHC ITBR Survey

Intentions to Make Home More Energy Efficient

By Age Group

18-34 yrs | 35-44 yrs | 45-64 yrs 65+ yrs Total

% of all intenders 26% 34% 35% 5% 100%

% of all intenders within

. 65% 62% 58% 50% 60%
each income group

Source: CMHC ITBR Survey

continued on page 6...
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The most popular types of renovations for im-
proving energy efficiency include replacing win-
dows (37%), upgrading attic insulation (14%),
installing a high efficiency furnace (13%), and
sealing drafts (12%)% In all five of the centres
surveyed, replacing windows is the top ranked
renovation among households who intend to
improve the energy efficiency of their home.The
percentage of respondents planning to install a
high efficiency furnace as a means of increasing
energy efficiency is high in all centres except
Montreal where only 4 per cent of households
intend to do so. The relatively lower proportion
reported for Montréal can be attributed to the
fact that Quebec homeowners are more likely to
use electric baseboard heaters than are residents
of other provinces.

While respondents from each of the centres
chose replacing windows as the top type of reno-
vation for increasing the energy efficiency of their
home, there is some variation in the second
ranked type from city to city. Halifax follows the
overall trend, awarding the second rank to up-
grading attic insulation, as do Montréal residents,
who are equally likely to insulate their basement
or attic or to upgrade their heating system. In-
stalling a high efficiency furnace is the second
most popular renovation for those in both To-
ronto and Calgary. Meanwhile,Vancouverites said
they are more likely to opt for sealing drafts in
the house or upgrading their current heating
system.

Intentions to Do Various Types of Renovations to Increase Energy Efficiency

Halifax Montréal Toronto Calgary Vancouver Overall
Replace Windows - 53% 30% 34% @ 45% 37%
Upgrade Attic Insulation 18% 14% 13% 13% 14% 14%
High Efficiency Furnace 10% 14% 20% 15% 13%
Seal Drafts 12% 10% 10% 14% 18% 12%
Insulate Basement 16% 14% 11% 9% 7% 11%
Upgrade Heating System 8% 14% 7% 7% 10%
Programmable Thermostat 2% 4% 2% 3% 5%
Insulate Hot Water Tank 4% 5% 4% 4% 7% 5%

Source: CMHC ITBR Survey

2 Only those respondents who indicated that they were planning to make their home more energy efficient in the next 5 years
were asked what type of renovations they were planning for this purpose.
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This Month’s Housing Data (SAAR)

2005 QIl:06 Q2:06 Q3:06 M08:06 M09:06 M10:06

Housing starts, units, 000s

Canada. Total. All areas 225.5 248.0 228.9 219.6 214.2 209.0 223.2
Per cent change from previous period -3.4 10.4 -7.7 -4.1 -9.1 -2.4 6.8
Canada. Total. Rural areas 32.0 32.0 35.3 32.0 32.0 32.0 31.5
Per cent change from previous period 10.2 -5.0 10.3 -9.3 0.0 0.0 -1.6
Canada. Total. Urban areas 193.5 216.0 193.6 187.6 182.2 177.0 191.7
Per cent change from previous period -5.3 13.1 -10.4 -3.1 -10.6 -2.9 8.3
Canada. Single. Urban areas 94.0 105.4 92.1 94.5 94.9 95.8 91.8
Per cent change from previous period -9.5 I1.5 -12.6 2.6 2.0 0.9 -4.2
Canada. Multiple. Urban areas 99.5 110.6 101.5 93.1 87.3 81.2 99.9
Per cent change from previous period -1.0 14.7 -8.2 -8.3 -21.1 -7.0 23.0
Newfoundland. Total. All areas 2.5 2.7 2.1 2.5 2.5 2.7 1.8
Per cent change from previous period -13.0 12.5 -22.2 19.0 8.7 8.0 -33.3
Prince Edward Island. Total. All areas 0.9 1.5 0.5 0.7 1.2 0.4 0.6
Per cent change from previous period -6.2 87.5 -66.7 40.0 100.0 -66.7 50.0
Nova Scotia. Total. All areas 4.8 7.1 5.3 4.4 3.2 4.2 4.1
Per cent change from previous period 1.2 44.9 -25.4 -17.0 -42.9 31.3 -2.4
New Brunswick. Total. All areas 4.0 4.2 4.6 4.3 4.0 4.7 3.8
Per cent change from previous period 0.3 0.0 9.5 -6.5 -7.0 17.5 -19.1
Quebec. Total. All areas 50.9 50.7 45.8 44.5 47.9 43.6 52.8
Per cent change from previous period -12.9 2.4 -9.7 -2.8 13.8 -9.0 21.1
Ontario. Total. All areas 78.8 83.5 76.6 70.1 66.9 64.2 70.9
Per cent change from previous period -7.4 11.8 -8.3 -8.5 -15.7 -4.0 10.4
Manitoba. Total. All areas 4.7 5.2 5.5 4.4 4.9 3.9 8.2
Per cent change from previous period 6.6 10.6 5.8 -20.0 14.0 -20.4 110.3
Saskatchewan. Total. All areas 3.4 3.4 3.5 3.9 3.2 4.1 3.9
Per cent change from previous period -9.1 -5.6 2.9 I1.4 -28.9 28.1 -4.9
Alberta. Total. All areas 40.8 49.7 50.4 48.6 47.0 47.3 40.4
Per cent change from previous period 12.6 15.6 1.4 -3.6 -8.6 0.6 -14.6
British Columbia. Total. All areas 34.7 40.0 34.6 36.2 33.4 33.9 36.6
Per cent change from previous period 5.3 8.7 -13.5 4.6 -18.9 I.5 8.0

SOURCE: CMHC, Starts and Completions Survey. All data are seasonally adjusted and annualized. This seasonally adjusted data
goes through stages of revision at different times through the yearly cycle resulting in finalization of preliminary data. These revisions
take place at the end of each month, quarter and year.
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Annual rate of housing starts, urban areas*

2005 QI:06 Q2:06 Q3:06 MO08:06 M09:06 MI0:06
Canada 193.5 216.0 193.6 187.6 182.2 177.0 191.7
Newfoundland 1.8 1.9 1.4 1.6 1.6 1.8 1.4
Prince Edward Island 0.6 1.3 0.4 0.5 1.0 0.2 0.4
Nova Scotia 3.3 5.3 3.5 3.1 1.9 2.9 2.6
New Brunswick 2.7 2.8 3.3 3.0 2.7 3.4 2.6
Quebec 41.3 43.8 36.7 36.3 39.7 354 45.4
Ontario 73.2 77.1 69.5 65.4 62.2 59.5 65.3
Manitoba 2.9 3.0 3.4 2.5 3.0 2.0 6.3
Saskatchewan 2.5 2.9 2.8 3.0 2.3 3.2 3.1
Alberta 343 41.8 41.5 40.0 38.4 38.7 31.7
British Columbia 31.1 36.1 31.1 32.2 29.4 29.9 32.9

* Thousands of units, quarterly and monthly data are seasonally adjusted and annualized.

This Month’s Major Housing Indicators

2005 QI:06 Q2:06 Q3:06 M08:06 M09:06 MI10:06

New Housing

New & unoccupied singles & semis, units 000s 5.3 4.9 5.0 5.0 5.0 5.1 5.6
Per cent change from same period previous year 1.2 -12.7 -7.9 0.5 2.0 2.7 85
New & unoccupied row & apartments, units 000s 9.0 8.3 8.2 8.0 7.9 7.9 8.3
Per cent change from same period previous year 33.6 62  -11.7 -142 -16.7 -1 -0.5
New House Price Index, 1997=100 129.4 135.4 140.1 145.2 145.7 146.4 n.a.
Per cent change from same period previous year 5.0 7.0 9.1 1.6 12.1 1.9 n.a.

Existing Housing

MLS® resales*, units 000s 483.2 500.0 486.2 472.0 475.9 466.7 n.a.
Per cent change from same period previous year 4.9 9.9 -0.5 -5.7 -7.3 -6.7 n.a.
MLS® average resale price**, $C 000s 249.3 267.2 276.7 277.5 2769 277.6 n.a.
Per cent change from same period previous year 10.2 1.6 12.0 10.4 10.6 9.2 n.a.

Mortgage Market

Posted |-Year Mortgage Rate, % (period average) 5.06 5.90 6.37 6.47 6.40 6.40 6.40
Posted 5-Year Mortgage Rate, % (period average) 5.99 6.40 6.82 6.83 6.85 6.70 6.80

SOURCES: CMHC, Statistics Canada, Bank of Canada, The Canadian Real Estate Association.
n.a. Figures not available
* Quarterly and monthly data are seasonally adjusted and annualized (SAAR).
o Annual and quarterly data is actual. Monthly data is seasonally adjusted.
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CMHC — Home to Canadians

Canada Mortgage and Housing Corporation (CMHC) has been Canada’s national housing agency for over 60 years.

Together with other housing stakeholders, we help ensure that Canada maintains one of the best housing systems in the
world.We are committed to helping Canadians access a wide choice of quality, affordable homes, while making vibrant,
healthy communities and cities a reality across the country.

For more information, visit our website at www.cmhc.ca
You can also reach us by phone at | 800 668-2642 or by fax at | 800 245-9274.
Outside Canada call (613) 748-2003 or fax to (613) 748-2016.

Canada Mortgage and Housing Corporation supports the Government of Canada policy on access to information for people
with disabilities. If you wish to obtain this publication in alternative formats, call 1 800 668-2642.

The Market Analysis Centre’s (MAC) electronic suite of national standardized products is now available for free on CMHC’s
website.You can now view, print, download or subscribe to future editions and get market information e-mailed automatically
to you the same day it is released. It’s quick and convenient! Go to www.cmhc.ca/housingmarketinformation

For more information on MAC and the wealth of housing market information available to you, visit us today
at www.cmhc.ca/housingmarketinformation

To subscribe to priced, printed editions of the national standardized product suite or regional specialty publications,
call | 800 668-2642.

©2006 Canada Mortgage and Housing Corporation. All rights reserved. CMHC grants reasonable rights of use of this publica-
tion’s content solely for personal, corporate or public policy research, and educational purposes.This permission consists of
the right to use the content for general reference purposes in written analyses and in the reporting of results, conclusions,
and forecasts including the citation of limited amounts of supporting data extracted from this publication. Reasonable and
limited rights of use are also permitted in commercial publications subject to the above criteria,and CMHC'’s right to request
that such use be discontinued for any reason.

Any use of the publication’s content must include the source of the information, including statistical data, acknowledged as follows:
Source: CMHC (or “Adapted from CMHC,” if appropriate), name of product, year and date of publication issue.

Other than as outlined above, the content of the publication cannot be reproduced or transmitted to any person or, if acquired
by an organization, to users outside the organization. Placing the publication, in whole or part, on a website accessible to the
public or on any website accessible to persons not directly employed by the organization is not permitted. To use the content
of any CMHC Market Analysis publication for any purpose other than the general reference purposes set out above or to
request permission to reproduce large portions of, or entire CMHC Market Analysis publications, please contact: the

Canadian Housing Information Centre (CHIC) at chic@cmhc.gc.ca; (613) 748-2367 or | 800 668-2642

For permission, please provide CHIC with the following information:
Publication’s name, year and date of issue.

Without limiting the generality of the foregoing, no portion of the content may be translated from English or French into any
other language without the prior written permission of Canada Mortgage and Housing Corporation.

The information, analyses and opinions contained in this publication are based on various sources believed to be reliable, but
their accuracy cannot be guaranteed. The information, analyses and opinions shall not be taken as representations for which
Canada Mortgage and Housing Corporation or any of its employees shall incur responsibility.
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Hyperlinks to free reports:

STAY ON TOP OF
THE HOUSING MARKET

Enhance your decision-making with the latest information
on Canadian housing trends and opportunities.

Access accurate, comprehensive and current housing data on-line,
through a national suite of publications and a number of other
statistical reports and tables.

Also available: regional specialty reports

Canadian Housing Statistics Analysis of the Resale Market, Québec Centres
Consumer Intentions to Buy or Renovate a Home B.C. Seniors’ Housing Market Survey

Housing Information Monthly Greater Toronto Area (GTA) Condominium Report
Housing Market Outlook, Canada Housing Market Tables: Selected South Central Ontario
Housing Market Outlook, Major Centres Centres

Housing Now, Canada Market at a Glance, Prairie Centres

Housing Now, Major Centres Ontario Retirement Homes Report

Housing Now, Regional Residential Construction Digest, Prairie Centres
Monthly Housing Statistics The Retirement Home Market Study, Québec Centres

Preliminary Housing Start Data
Rental Market Provincial Highlight Reports

Rental Market Reports, Major Centres

Get the market intelligence you need today!
Visit: www.cmhc.ca/housingmarketinformation

Al ANADIAN WOOD-FIRAME
HOUSE COMS TRUCTICN

 E
E

CANADIAN WOOD-FRAME HOUSE CONSTRUCTION

This national best-selling guide to constructing a wood-frame house is the ideal learning tool and job-site
manual. The new edition of Canadian Wood-Frame House Construction has been updated to reflect the

residential requirements of the 2005 National Building Code of Canada. In addition, many changes have
been made to bring the book in line with current building science research, construction methods and

construction materials. Order now at www.cmhc.ca or call | 800 668-2642
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