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New Home Market

Housing starts move lower in
December

The seasonally adjusted annual
rate1 of housing starts decreased
to 212,600 units in December,
from 229,100 units in November.
Even with the slowing trend in
residential construction in
recent months, new home starts
at 227,395 units in 2006

surpassed the level in 2005 and
reached their second highest
level in nearly two decades.

Growth in 2006 housing starts
was driven by low mortgage
rates, solid employment and
income growth, and a high level
of consumer confidence.
Housing starts are expected to
remain above the 200,000 unit
level for a sixth consecutive year
in 2007.
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Urban single and multiple starts decreased in
December

The seasonally adjusted annual rate of urban
starts declined 8.3 per cent to 181,500 units in
December compared to the previous month.
Urban multiples fell 12.9 per cent to 94,600 units
in December, while singles decreased 2.8 per cent
to 86,900 units.

Urban starts decreased in all five regions

All regions saw urban starts fall in December
compared to a month earlier.  The largest declines
were in the Prairie region and the Atlantic region
where urban starts fell by 20.5 per cent and 17.9
per cent, respectively.  Weaker activity in the
urban multiples sector drove the decreases
registered in both of these regions.  Ontario,
British Columbia, and Quebec recorded smaller
declines of 3.5 per cent, 3.2 per cent, and 1.5 per
cent, respectively.

Rural starts in December were estimated at a
seasonally adjusted annual rate of 31,100 units.

Starts in 2006 surpass 2005

For the year 2006, total actual starts in Canada
increased 0.8 per cent compared to 2005.  Actual
starts in urban areas in 2006 also rose 0.8 per
cent while rural starts were up 1.1 per cent.
Actual urban starts of single and multiple homes
were up 0.1 per cent and 1.4 per cent in 2006,
respectively.

Across the regions, actual all area starts in 2006
were up in the Prairies (17.7 per cent) and
British Columbia (5.1 per cent), but were down
in the Atlantic (-1.2 per cent), in Quebec (-6.0
per cent), and Ontario (-6.8 per cent).

New house prices remain strong in November

The year-over-year increase in the price of new
homes, as measured by the New Housing Price
index (NHPI), grew 11.4 per cent in November
2006, with both the house and land components
recording double digit gains.  Much of the increase
in the national NHPI is due to large year-over-
year increases in the Calgary (49.8 per cent) and
Edmonton (42.8 per cent) markets.

Existing Home Market

MLS® ® ® ® ® sales inched up in November

Seasonally adjusted MLS® (Multiple Listings
Service®) sales were up 1.2 per cent to 39,721
units in November 2006, compared to 39,273
units in October 2006.

Year-to-date actual MLS® sales from January to
November were up 0.1 per cent to 459,239
compared to the same period in 2005.

MLS® new listings were down slightly in
November

Seasonally adjusted MLS® new listings in
November 2006 edged down by 2.7 per cent to
67,024 units compared to 68,859 units in the
previous month.

Actual new listings were up 6.0 per cent between
January and November 2006 over the same
period in 2005.

continued on page 3...
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Sellers’ market conditions across Canada
continue to support growth in house prices

An indicator of price pressure in the existing
home market is the sales-to-new-listings ratio1.
New listings are a gauge of supply of existing
homes, while MLS® sales are a proxy for demand.

The sales-to-new-listings ratio for Canada
remained in sellers’ market territory in
November at 59 per cent.  The Canada-wide
average MLS® price was 9.6 per cent higher in
November 2006 compared to November 2005.

January 2007

Data are seasonally adjusted and annualized

Sources: CMHC, Canadian Real Estate Association (CREA), MLS®
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Economic conditions

In December, employment increased by 61,600
jobs.  Over half of the gains were in full time
employment (36,900 jobs) while part time jobs
accounted for about 40 per cent of the increase
(24,800 jobs).

The unemployment rate dipped 0.2 percentage
points to 6.1 per cent in December, which is
equal to its lowest level over the past three
decades.

For the the year 2006, employment was up 1.9
per cent, and a total of 314,600 net new jobs have
been created, most of which were full-time jobs.

The seasonally adjusted employment-to-
population ratio remained close to its historical
peak level at 63.1 per cent in December. In other
words, a near record share of Canadians were
employed, which is supporting high levels of
consumer confidence and strong demand for
housing.

The Bank of Canada maintained its target for the
overnight lending rate at 4.25 per cent on January
16th.  According to the Bank of Canada, the
Canadian economy is operating at or just above
its production potential.  The Bank predicts that
the economy will continue to operate near its
capacity throughout this year and next and that
the current level of the overnight lending rate is
consistent with achieving its inflation target.

In December, the price of goods and services
included in the Consumer Price Index (CPI)
basket increased 1.6 per cent compared to the
same month in 2005.  Much of the increase in the
CPI was due to higher homeowners’ replacement
costs.  For the year 2006, the CPI advanced 2.0
per cent compared to 2005. 

1 Taking the Canadian market as a whole, a sales-to-new-listings ratio
below 35 per cent has historically accompanied prices that are rising
at a rate that is less than inflation, a situation known as a buyers’
market.  A sales-to-new-listings ratio above 50 per cent is associated
with a sellers’ market.  In a sellers’ market, home prices generally rise
more rapidly than overall inflation.  When the sales-to-new-listings
ratio is between these thresholds, the market is said to be balanced.
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WHICH DWELLING TYPES DO THE DIFFERENT HOMEBUYER GROUPS PREFER ?
As households age, they go through changes which have an impact on the size and type of house they
prefer.  This article explores the current state of buyer preferences and future trends in housing
demand.
As households get older, their needs change, and
these changes are reflected in their housing
preferences.  For example, young couples who are
becoming parents may start looking for larger
homes to accommodate their growing families,
while empty nesters may wish to downsize their
homes in order to reduce maintenance and up-
keep.  To examine the impact of these changes as
households age, we separate home buyers into
three age categories: young households between
25 – 34 years of age, households between 35 and
54 years of age, and households between 55 to
75 years of age. Households aged 25-34 will
mostly be first time buyers, while households
aged 35-54 will more typically be move-up buy-
ers. Older households, aged 55 to 75, will contain
a significant number of empty nesters.1  The
proportion of couple households varies little
across the three buyer age groups, with approxi-
mately two-thirds of households comprised of
couples.  The share of one-person households
dips from 22 per cent to 18 per cent as house-
holds enter the 35 to 54 year age group and
increases to 29 per cent for households in the 55
to 75 year age group.

Partly as a result of this shift in household com-
position, buyer preferences change as households
move through their lifecycle.   The biggest swing in
dwelling type preference occurs as households
enter the 35 to 54 age group, which is associated
with family growth.  The proportion of house-
holds living in apartments declines from 36 per
cent in the 25 to 34 age group to 20 per cent for
the 35 to 54 year age group.

continued on page 5...

1We are making a simplifying assumption when we say house-
holds between 25 and 34 years of age are predominantly first
time buyers, households between 35 and 54 are mostly move-
up buyers, and households between 55 and 75 years of age are
mostly empty nesters.  While these assumptions are representa-
tive of households in these age groups, in reality, some house-
holds will not fit this pattern. For example, some households
under the age of 35 will be move-up buyers and some house-
holds under 55 years of age will be empty-nesters.
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Perhaps surprisingly, the shift in dwelling types is
not as marked for households in the 55 to 75
year age group compared to the 35 to 54 year age
group.  For both of these groups, nearly two-
thirds of households live in single detached
homes.   While older households (55 to 75 years
of age)  are likely to downsize after their children
leave home, this data suggests that they generally
prefer to stay in a single detached home rather
than move to an apartment or other type of
multiple unit.  This may be because more than half
of these older households own their current
home outright (without a mortgage), so any finan-
cial motivation to downsize to a less expensive
apartment or other type of multiple dwelling may
be outweighed by the comfort and space of a
single detached home in a familiar neighbourhood.
However, the tendency toward apartment living
does increase in the later retirement years, taking
a sharp turn upwards after about the age of 75,
when seniors increasingly begin to face challenges
with daily activities or health.

continued on page 6...

2The Intentions to Buy or Renovate (ITBR) Survey was conducted in the first quarter of 2006 using a sample of approximately
4,000 households in each of the following 5 centres:  Vancouver, Calgary, Toronto, Montréal and Halifax.  Respondents were asked
about their plans to buy a home during the next 12 months.  Demographic information related to income, family size, age and
current tenure was also gathered.  An aggregate 5-centre total was derived by weighting each centre’s results by 2006 population
projections.. Detailed tables are available for home buying and renovating intentions for each of the 5 major centres and for the
overall results.  Data in the overall tables are weighted to be representative of the total population in the five centres.  Major
market highlights and detailed data tables reports are available for free on CMHC’c web site at www.cmhc.ca.

Results from CMHC’s Intentions to Buy and
Renovate Survey suggest that most re-
spondents intend to buy a single-detached
home

Results of the 2006 CMHC Intentions to Buy or
Renovate (ITBR) Survey22  indicate that a majority
of the Repeat Buyers in the major centres sur-
veyed intend on buying a single detached home.
Overall, 74 per cent of current homeowners
intend to purchase a single detached home, with a
high of 85 per cent in Halifax and a low of 65 per
cent in Montréal.  Intentions to buy an apartment
ranged from 3 per cent in Halifax and Calgary to
13 per cent in Vancouver, with an average of 6 per
cent overall.
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The majority of First Time Buyers also intend to
make their next home purchase a single detached
house, compared to other dwelling types.  How-
ever, in all of the major centres surveyed, the
proportion of households intending to buy a
single detached home is considerably lower than
for Repeat Buyers, while the opposite is true for
multiple unit homes such as semi-detached, row
and apartment units.  Once again, Halifax has the
highest intentions to buy a single detached home
and the lowest intentions to buy any types of
multiples.  Vancouver, where house prices are
relatively high, had the highest proportion of first-
time buyers who intended to buy an apartment.
Montréal and Toronto had the highest proportion
of first-time buyers who intended to buy a semi-
detached unit.  Montréal also had the highest
proportion of first-time buyers who intended to
buy a row or townhouse.

January 2007

Results of the ITBR Survey suggest that overall,
about 55 per cent of repeat buyers plan on mov-
ing up to a larger home than they currently oc-
cupy.  However, only 46 per cent of current home-
owners surveyed expect to pay more for their
next home.  Nearly one quarter of repeat buyers
intend to move to a smaller home within the next
12 months.  Meanwhile, 30 per cent plan to pay
less for their next home purchase, compared to
the value of their current home.

Whether starting a family, or downsizing as chil-
dren leave the home, the changing needs of
households as they mature have an impact on the
types of homes that best meet their needs.  The
increase in the share of homeowners and the
popularity of single homes as households mature
reflect these evolving needs. 
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SOURCE:  CMHC, Starts and Completions Survey.  All data are seasonally adjusted and annualized. This seasonally adjusted data
goes through stages of revision at different times through the yearly cycle resulting in finalization of preliminary data.  These revisions
take place at the end of each month, quarter and year.

This Month’s Housing Data (SAAR)

January 2007

2006 Q 2:06 Q 3:06 Q 4:06 M 10:06 M 11:06 M 12 :06

H o u sin g  starts, un its, 000s

  C anada. T ota l. A ll areas 227.4 227.8 219.7 222.4 224 .9 229 .1 212 .6
      Per  cent change from  prev ious period 0 .8 -6 .7 -3 .6 1 .2 8 .2 1 .9 -7 .2

  C anada. T ota l. R ura l areas 32.4 34.5 32.2 31.1 31 .1 31 .1 31 .1
      Per  cent change from  prev ious period 1 .1 10 .9 -6 .7 -3 .4 -3 .4 0 .0 0 .0

  C anada. T ota l. U rban  areas 195.0 193.3 187.5 191.3 193 .8 198 .0 181 .5
      Per  cent change from  prev ious period 0 .8 -9 .2 -3 .0 2 .0 10 .3 2 .2 -8 .3

  C anada. S ing le . U rban  areas 94.1 92.3 93.5 89.7 92 .7 89 .4 86 .9
      Per  cent change from  prev ious period 0 .1 -12 .1 1 .3 -4 .1 -1 .7 -3 .6 -2 .8

  C anada. M u ltip le . U rban  areas 100.9 101.0 94.0 101.6 101 .1 108 .6 94 .6
      Per  cent change from  prev ious period 1 .4 -6 .5 -6 .9 8 .1 24 .2 7 .4 -12 .9

  N ew found land . T ota l. A ll a reas 2 .2 2 .0 2 .4 2 .2 2 .1 2 .3 2 .2
      Per  cent change from  prev ious period -10 .6 -25 .9 20 .0 -8 .3 -16 .0 9 .5 -4 .3

  P rince  Edw ard  Is land . T otal. A ll areas 0 .7 0 .6 0 .7 0 .6 0 .6 0 .5 0 .6
      Per  cent change from  prev ious period -14 .4 -57 .1 16 .7 -14 .3 100 .0 -16 .7 20 .0

  N ova  Scotia . T ota l. A ll areas 4 .9 5 .0 4 .3 4 .7 4 .2 5 .6 4 .2
      Per  cent change from  prev ious period 2 .5 -25 .4 -14 .0 9 .3 2 .4 33.3 -25 .0

  N ew  B runsw ick . T otal. A ll areas 4 .1 4 .4 4 .3 3 .5 3 .4 3 .5 3 .4
      Per  cent change from  prev ious period 3 .2 4 .8 -2 .3 -18 .6 -26 .1 2 .9 -2 .9

  Q uebec. T otal. A ll areas 47.9 45.5 44.9 51.2 54 .9 49 .6 49 .0
      Per  cent change from  prev ious period -6 .0 -7 .5 -1 .3 14 .0 23 .4 -9 .7 -1 .2

  O ntario . T otal. A ll areas 73.4 76.2 70.1 67.9 69 .8 68 .1 65 .9
      Per  cent change from  prev ious period -6 .8 -7 .7 -8 .0 -3 .1 9 .4 -2 .4 -3 .2

  M an itoba . T otal. A ll areas 5 .0 5 .4 4 .3 5 .3 8 .1 3 .8 3 .8
      Per  cent change from  prev ious period 6 .3 5 .9 -20 .4 23 .3 113 .2 -53 .1 0 .0

  Saskatchew an . T ota l. A ll areas 3 .7 3 .5 3 .9 4 .1 4 .3 4 .1 3 .9
      Per  cent change from  prev ious period 8 .1 6 .1 11 .4 5 .1 4 .9 -4 .7 -4 .9

  A lberta . T ota l. A ll areas 49.0 50.6 48.4 47.2 39 .6 56 .5 45 .5
      Per  cent change from  prev ious period 19 .9 2 .4 -4 .3 -2 .5 -14 .7 42.7 -19 .5

  B r itish  C olum bia . T otal. A ll areas 36.4 34.6 36.4 35.7 37 .9 35 .1 34 .1
      Per  cent change from  prev ious period 5 .1 -12 .4 5 .2 -1 .9 12 .1 -7 .4 -2 .8
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*  Thousands of units, quarterly and monthly data are seasonally adjusted and annualized.

SOURCES: CMHC, Statistics Canada, Bank of Canada, The Canadian Real Estate Association.
n.a.     Figures not available
*        Quarterly and monthly data are seasonally adjusted and annualized (SAAR).
** Annual and quarterly data is actual.  Monthly data is seasonally adjusted.

Annual rate of housing starts, urban areas*

This Month’s Major Housing Indicators

January 2007

2006 Q2:06 Q3:06 Q4:06 M10:06 M11:06 M12:06

  Canada 195.0 193.3 187.5 191.3 193.8 198.0 181.5
  Newfoundland 1.5 1.4 1.6 1.4 1.3 1.5 1.4
  Prince Edward Island 0.5 0.4 0.5 0.4 0.4 0.3 0.4
  Nova Scotia 3.3 3.2 3.0 3.2 2.7 4.1 2.7
  New Brunswick 2.9 3.2 2.9 2.5 2.4 2.5 2.4
  Quebec 39.5 36.6 36.9 42.4 46.1 40.8 40.2
  Ontario 67.8 69.0 65.1 63.1 65.0 63.3 61.1
  Manitoba 3.2 3.4 2.5 3.9 6.7 2.4 2.4
  Saskatchewan 2.9 2.8 3.1 3.1 3.3 3.1 2.9
  Alberta 40.9 42.2 39.7 39.8 32.2 49.1 38.1
  British Columbia 32.6 31.1 32.2 31.5 33.7 30.9 29.9

2006 Q2:06 Q3:06 Q4:06 M10:06 M11:06 M12:06

New Housing

New & unoccupied singles & semis, units 000s 5.2 5.0 5.0 5.7 5.6 5.8 5.8
Per cent change from same period previous year -2.5 -7.9 0.5 11.9 8.5 12.3 14.9

New & unoccupied row & apartments, units 000s 8.4 8.2 8.0 9.0 8.3 9.1 9.6
Per cent change from same period previous year -6.9 -11.7 -14.2 5.5 -0.5 5.0 11.9

New House Price Index, 1997=100 n.a. 140.1 145.2 n.a. 146.7 147.5 n.a.
Per cent change from same period previous year n.a. 9.1 11.6 n.a. 11.4 11.4 n.a.

Existing Housing

MLS® resales*, units 000s n.a. 486.2 472.6 n.a. 470.8 476.7 n.a.
Per cent change from same period previous year n.a. -0.5 -5.6 n.a. -3.5 -3.8 n.a.

MLS® average resale price**, $C 000s n.a. 276.7 277.8 n.a. 284.7 283.6 n.a.
Per cent change from same period previous year n.a. 12.0 10.5 n.a. 10.1 10.5 n.a.

Mortgage Market

Posted 1-Year Mortgage Rate, % (period average) 6.28 6.37 6.47 6.37 6.40 6.40 6.30
Posted 5-Year Mortgage Rate, % (period average) 6.66 6.82 6.83 6.60 6.80 6.55 6.45
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The information, analyses and opinions contained in this publication are based on various sources believed to be reliable, but
their accuracy cannot be guaranteed. The information, analyses and opinions shall not be taken as representations for which
Canada Mortgage and Housing Corporation or any of its employees shall incur responsibility.

©2006 Canada Mortgage and Housing Corporation. All rights reserved. CMHC grants reasonable rights of use of this publica-
tion’s content solely for personal, corporate or public policy research, and educational purposes. This permission consists of
the right to use the content for general reference purposes in written analyses and in the reporting of results, conclusions,
and forecasts including the citation of limited amounts of supporting data extracted from this publication. Reasonable and
limited rights of use are also permitted in commercial publications subject to the above criteria, and CMHC’s right to request
that such use be discontinued for any reason.

Any use of the publication’s content must include the source of the information, including statistical data, acknowledged as follows:

Source: CMHC (or “Adapted from CMHC,” if appropriate), name of product, year and date of publication issue.

Other than as outlined above, the content of the publication cannot be reproduced or transmitted to any person or, if acquired
by an organization, to users outside the organization. Placing the publication, in whole or part, on a website accessible to the
public or on any website accessible to persons not directly employed by the organization is not permitted.  To use the content
of any CMHC Market Analysis publication for any purpose other than the general reference purposes set out above or to
request permission to reproduce large portions of, or entire CMHC Market Analysis publications, please contact: the
Canadian Housing Information Centre (CHIC) at chic@cmhc.gc.ca; (613) 748-2367 or 1 800 668-2642

For permission, please provide CHIC with the following information:
Publication’s name, year and date of issue.

Without limiting the generality of the foregoing, no portion of the content may be translated from English or French into any
other language without the prior written permission of Canada Mortgage and Housing Corporation.

The Market Analysis Centre’s (MAC) electronic suite of national standardized products is now available for free on CMHC’s
website. You can now view, print, download or subscribe to future editions and get market information e-mailed automatically
to you the same day it is released. It’s quick and convenient! Go to www.cmhc.ca/housingmarketinformation

For more information on MAC and the wealth of housing market information available to you, visit us today
at www.cmhc.ca/housingmarketinformation

To subscribe to priced, printed editions of the national standardized product suite or regional specialty publications,
call 1 800 668-2642.

CMHC – Home to Canadians

Canada Mortgage and Housing Corporation (CMHC) has been Canada’s national housing agency for over 60 years.

Together with other housing stakeholders, we help ensure that Canada maintains one of the best housing systems in the
world. We are committed to helping Canadians access a wide choice of quality, affordable homes, while making vibrant,
healthy communities and cities a reality across the country.

For more information, visit our website at www.cmhc.ca

You can also reach us by phone at 1 800 668-2642 or by fax at 1 800 245-9274.

Outside Canada call (613) 748-2003 or fax to (613) 748-2016.

Canada Mortgage and Housing Corporation supports the Government of Canada policy on access to information for people
with disabilities. If you wish to obtain this publication in alternative formats, call 1 800 668-2642.

mailto: chic@cmhc.gc.ca
http://www.cmhc.ca/housingmarketinformation
http://www.cmhc.ca/housingmarketinformation
http://www.cmhc.ca


Find out More!

Starting December 2006 and throughout 2007, CMHC will introduce enhancements
to benefit all market participants.  To find out more visit our website regularly
and subscribe to CMHC’s FREE Market Analysis electronic products at:
www.cmhc.ca/housingmarketinformation

Announcing enhancements to CMHC’s
Market  Analysis Products and Services

NEW SURVEYS
AND NEW REPORTS
We Consulted . . . Clients Spoke . . . We Listened

Secondary Rental Market Information

Additional Spring Rental Market Survey

Annual Renovation Expenditure Survey
Covering 10 Major Centres

Publications for Additional Centres

Clients told us
that Canada Mortgage and Housing
Corporation (CMHC) products and
services are their best source of
housing market information. They rely
on them for comprehensive and up-
to-date facts and forecasts. Clients
also pointed out ways to make our
products even better.

Http://www.cmhc.ca/en/inpr/homain/homain_006.cfm
Http://www.cmhc.ca/en/inpr/homain/homain_006.cfm
Http://www.cmhc.ca/en/inpr/homain/homain_006.cfm
Http://www.cmhc.ca/en/inpr/homain/homain_006.cfm
Http://www.cmhc.ca/en/inpr/homain/index.cfm
http://www.cmhc.ca/en/inpr/homain/homain_006.cfm#CP_JUMP_113077
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