
Total housing starts in the first quarter increased
42 per cent when compared to the same period
in 2005.The majority of the rise in starts was
due to the 81 per cent increase in activity
in Nova Scotia and 36 per cent increase in
New Brunswick.

This is predominantly due to the 100 plus per
cent increase in Halifax and close to 100 per
cent increase in Moncton. Rural starts were up
10 per cent in the first quarter in Atlantic
Canada when compared to the same period in
2005 driven upward by increased activity in rural
Nova Scotia and Newfoundland and Labrador.

Other urban centres’ activity was also up
significantly in the first quarter including
Charlottetown, (88 per cent), Kentville (over
100 per cent), and Fredericton (over 
100 per cent). Most of the declines were
limited to a few centres including Truro 
(-30 per cent), Cape Breton (-24 per cent)
and St John's (-14 per cent).

Completions were down 6 per cent in the
first quarter with the level of units under
construction rising 22 per cent.
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MLS® sales were up 15 per cent in February
compared to a year ago.The trend of positive
(double digit) monthly year over year sales
growth has been sustained since May 2005.

Price growth continues to be strong.The
average price is up 6 per cent overall in
Atlantic Canada for February 2006 as compared
to February 2005 with provincial prices up
27 per cent in Prince Edward Island and
12 per cent in New Brunswick.The number of
listings rose 24 per cent, in Atlantic Canada, for
the combined period (January-February 2006).
It is expected that the continued growth in
listings will eventually dampen the pace of price
growth.

MLS ® Sales  Continued to Grow in Februar y

For March the labour force increased 0.5 per
cent.There was also a 0.6 per cent gain in total
employment in Atlantic Canada. As a result the
unemployment rate fell to 10.2 per cent in
2006 from 10.5 per cent in 2005.

Strength in the housing market has been
previously bolstered by continued low interest
rates and strong consumer confidence.With
another 7,000 jobs estimated to have been
created during the first quarter, mortgage rates
rising marginally during the quarter and
consumer confidence stable, it is evident that
these factors continued to remain positive for
the housing sector. Consumers also continued
to spend, with retail sales rising eight per cent in
January although sales activity is also being
impacted by the use of gift cards by consumers.

Growth in the Housing Sector in Atlantic
Canada during the first quarter was also
supported by significantly better weather
conditions contributing to the much stronger
level of activity for both singles as well 
as multiples.

Although interest rates for a five year mortgage
increased less than a quarter point, from 6.25%
to 6.45%, during the first quarter of 2006 and
rates remain low in historic terms the housing
sector is being impacted by higher prices as a

result of increases in material prices and labour
as well as land costs. As a result the first time
home buyer will continue to be challenged as
prices for both new and existing homes will
continue to increase four to seven per cent 
in 2006.

As a result it is anticipated that the rebound in
the first quarter is not going to carry over into
the second quarter of 2006 as other economic

factors will also soften the level of activity.This
includes weaker population growth, as a result
of the rise in out-migration from Atlantic
Canada to Western Canada, the continuing high
Canadian dollar and higher energy costs.

Economic Factors are Inf luencing the Housing Sector
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Need More Detailed Information?
Market Analysis products and services are designed to suit your needs.

CMHC is the source for expert analysis and comprehensive data on housing. If you are in the housing
industry, it is critical that you understand the trends and factors influencing Atlantic Canada's housing
markets.There is no substitute for the thorough, concise analysis of housing market developments that you
get with CMHC's market data and analysis.

Contact Alex MacDonald today:
Telephone: (902) 426-8964
Email: amacdona@cmhc-schl.gc.ca
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CMHC – Home to Canadians

Canada Mortgage and Housing Corporation (CMHC) has been Canada’s national housing agency for over 60 years.

Together with other housing stakeholders, we help ensure that Canada maintains one of the best housing systems in the
world. We are committed to helping Canadians access a wide choice of quality, affordable homes, while making vibrant, healthy
communities and cities a reality across the country.

For more information, visit our website at www.cmhc.ca

You can also reach us by phone at 1 800 668-2642 or by fax at 1 800 245-9274.

Outside Canada call (613) 748-2003 or fax to (613) 748-2016.

Canada Mortgage and Housing Corporation supports the Government of Canada policy on access to information for people
with disabilities. If you wish to obtain this publication in alternative formats, call 1 800 668-2642.

The Market Analysis Centre’s (MAC) electronic suite of national standardized products is now available for free on CMHC’s
website. You can now view, print, download or subscribe to future editions and get market information e-mailed automatically
to you the same day it is released. It’s quick and convenient! Go to www.cmhc.ca/housingmarketinformation

For more information on MAC and the wealth of housing market information available to you, visit us today
at www.cmhc.ca/housingmarketinformation

To subscribe to priced, printed editions of the national standardized product suite or regional specialty publications,
call 1 800 668-2642.

©2006 Canada Mortgage and Housing Corporation. All rights reserved. CMHC grants reasonable rights of use of this publica-
tion’s content solely for personal, corporate or public policy research, and educational purposes. This permission consists of
the right to use the content for general reference purposes in written analyses and in the reporting of results, conclusions,
and forecasts including the citation of limited amounts of supporting data extracted from this publication. Reasonable and
limited rights of use are also permitted in commercial publications subject to the above criteria, and CMHC’s right to request
that such use be discontinued for any reason.

Any use of the publication’s content must include the source of the information, including statistical data, acknowledged as follows:

Source: CMHC (or “Adapted from CMHC,” if appropriate), name of product, year and date of publication issue.

Other than as outlined above, the content of the publication cannot be reproduced or transmitted to any person or, if acquired
by an organization, to users outside the organization. Placing the publication, in whole or part, on a website accessible to the
public or on any website accessible to persons not directly employed by the organization is not permitted.  To use the content
of any CMHC Market Analysis publication for any purpose other than the general reference purposes set out above or to
request permission to reproduce large portions of, or entire CMHC Market Analysis publications, please contact: the
Canadian Housing Information Centre (CHIC) at chic@cmhc.gc.ca; (613) 748-2367 or 1 800 668-2642

For permission, please provide CHIC with the following information:
Publication’s name, year and date of issue.

Without limiting the generality of the foregoing, no portion of the content may be translated from English or French into any
other language without the prior written permission of Canada Mortgage and Housing Corporation.

The information, analyses and opinions contained in this publication are based on various sources believed to be reliable, but
their accuracy cannot be guaranteed. The information, analyses and opinions shall not be taken as representations for which
Canada Mortgage and Housing Corporation or any of its employees shall incur responsibility.

http://www.cmhc.ca
http://www.cmhc.ca/housingmarketinformation
http://www.cmhc.ca/housingmarketinformation
mailto: chic@cmhc.gc.ca


CANADIAN WOOD-FRAME

This national best-selling guide to constructing a wood-frame house is the ideal learning tool and job-site
manual. The new edition of Canadian Wood-Frame House Construction has been updated to reflect the
residential requirements of the 2005 National Building Code of Canada.  In addition, many changes have been
made to bring the book in line with current building science research, construction methods and construction
materials.  Order noOrder noOrder noOrder noOrder now at w at w at w at w at wwwwwwwwwwwwwww.cmhc.cmhc.cmhc.cmhc.cmhc.ca.ca.ca.ca.ca or call 1 800 668-2642

subscribe now!
Access CMHC’s Market Analysis Centre publications
quickly and conveniently on the Order Desk at
www.cmhc.ca/housingmarketinformation.
View, print, download or subscribe to get market information
e-mailed to you on the day it is released.

New ! CMHC’s electronic suite of national standardized
products is now available for free.

https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en
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