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key highlights

In November 2007, spurred by
exceptional gains in Australia, France,
and the U.K., CTC key overseas markets

As the Canadian dollar reached parity
with the U.S. dollar, 1.2% less Americans
travelled to Canada over Nov. 2006 (to

Trips from Mexico posted the largest
growth rate of all CTC key markets

experienced a growth rate of 3.0% over reach 673,914 trips in Nov. 2007). (31.3%).
the previous year.
tourism review Overnight Trips to Canada
. . Nov. 07/06 Nov § Jan-Nov jYear-to-date

International trips 2007 J% Changefl 2007 % Change
B This month, international travellers made AMERICAS

879,801 overnight trips to Canada, fora  ynited States (Total) 673,914 1.2 12,642,822 -2.8

marginal increase of 0.6% over

November 20086. Automobile 404,820 0.1 7,493,051 -3.8
B Year-to-date, total international visits to Plane 226,760 -4.5 3,494,796 -2.9

Canadg reached 16.9 million trips Other 42,334 6.0 1654975 25

(a decline of 1.3%). .
W Visits from the Americas reached piSco 31 Sy —it° e

12.9 million (down 2.5% over the first Americas Total 685,045 -0.8 12,869,227 -2.5

11 months of 2006).
B Trips from key overseas markets

OVERSEAS

increased 1.2% to reach 2.3 million in France 14,390 108 349,244 14
Jan.-Nov. 2007. Other overseas Germany 10,127 -0.7 292,649 1.7
markets increased by 4.7% to reach
1.7 million. UK 34,132 %) 847,052 5.1
M With the exception of the Asia region China 10,225 0.7 142,036 5.3
(-1.9%), Canada saw increases from all Japan 17,575 -10.5 315,695 14.6
other overseas regions in Jan.-Nov.
2007. South Korea 9,687 -2.1 185,692 3.4
. Australia 9,238 20.1 198,307 9.1
United States
Overseas Key Markets Total 105,374 3.0 2,330,675 1.2
B U.S. trips to Canada fell in November e o
2007 (-1.2% over the previous year) to Ame:icas 13.3 15.3
reach 673,914 trips. While 'other trips'
posted an increase of 6%, automobile Other Overseas Countries 89,382 9.1 1,698,488 4.7
trips posted a slight increase of 0.1%, Non-US Countries 205,887 6.8 4,250,568 3.3
and plane trips posted a decline of
4.5%. Total Countries 879,801 0.6 16,893,390 -1.3

Note: Statistics Canada preliminary estimates.
Source: Statistics Canada, International Travel Survey.
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Overnight Trips by Canadians

November
2007

United States 1,478,891
Other Countries 472,326
Total Trips from Canada 1,951,217

Note: Statistics Canada preliminary estimates.
Source: Statistics Canada, International Travel Survey.

B Year-to-date, US visits fell 2.8% below the same period in
2006. While both automobile and plane trips posted
declines (-3.8% and -2.9% respectively), 'other trips' posted
a year-to-date increase of 2.5%.

B Gains in US trips to P.E.I, Yukon, New Brunswick, Alberta,
and Nova Scotia partially offset declines in other provinces.

Mexico

07/06 Nov %

B This month, Mexico posted the largest growth rate (31.3%)
of all CTC key markets to reach 11,131 overnight trips.
Year-to-date, trips from Mexico increased 17.5% to reach
226,405.

Overseas Key Markets

B In the month of November, 4 of the 7 overseas key markets
posted increases (Australia, +20.1%; France, +10.8%; the
U.K., +7.5%; and China, +0.7%).

B Year-to-date, overnight trips from overseas key markets
increased for the second consecutive year (+1.2% in 2007)
to reach a high of 2.3 million overnight trips.

B From Jan.-Nov. 2007, Australia posted the highest growth
rate (+9.1%), followed by China (+5.3%), and the U.K.
(+5.1%). Japan posted a decline of -14.6%. All other
markets posted growth between 1.4%-3.4%.

Ovemight Trips by Non-Residents
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Note: Statistics Canada preliminary estimates. Source: Statistics Canada, International Travel Survey.

Share of Entry

B Year-to-date, overnight trips from the Americas totaled
12.9 million, accounting for 85% of the total visitors from
key markets. (83% were U.S. trips -- 49% were automobile
trips and 23% were plane trips and 11% were 'other
non-automobile trips').

B Visitors from our key overseas markets totaled 2.3 million,
accounting for 15% of the total visits from key markets (the
UK accounted for 6%).

Year-to-date %

Jan-Nov 2007

Change Change
29.5 16,523,365 10.3
13.6 6,827,060 9.8
25.2 23,350,425 10.1

B Overseas key markets have gained share of entry over the
Americas, reaching a four-year high of 15.3% in Jan.-Nov.
2007 - up 0.7 percentage point from 2005 and up 3.9
points from 2003.

Market Watch

B This month, Spain posted the largest increase over
November 2006 (+42.3%) while Taiwan posted the largest
decline (-30.1%).

B Year-to-date, 7 of the 8 markets posted increases. India,
Spain, and ltaly posted double-digit increases (17.2% and
16.8%, 11.2%, respectively). Taiwan posted the only
decline (-12.8%). All other countries posted a year-
over-year growth of around 2%.

B From Jan.-Nov. 2007, the Netherlands posted the largest
volume of trips to Canada (115,468), followed by Hong
Kong (104,508 trips), and India (96,515 trips).

B Compared to Jan.-Nov. 2005, trips from India and Spain
posted the largest growth rates 31.5% (or +23,092
overnight trips) and 31.3% (or 14,176 trips).

Trips to Canada, by Selected Markets
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Note: Statistics Canada preliminary estimates. Source: Statistics Canada, International Travel Survey .

Canadian Outbound Trips

B As the Canadian dollar reached parity with the U.S. dollar in
the fall of 2007 (for the first time since 1976), Canadian
outbound travel to the U.S. increased 29.5%. Outbound
travel to other international destinations increased 13.6% in
Nov. 2007.

B VYear-to-date, Canadian trips abroad increased 10.1%. Trips
to U.S. countries increased 10.3% while trips to non-US
countries increased 9.8%.

B Compared to the first eleven months or 2006, residents of
Newfoundland, P.E.I., and the Yukon are making fewer
international trips (-36.0%, -13.2%, and -4.1%,
respectively).
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Outbound Trips by Canadians (In millions) consumer outlook

16.0
140 Consumer Confidence
w 120
% 10.0 CANADA: Following a decrease in October 2007, the
£ 80 Canadian consumer confidence increased by 2 percentage
& 60 points in November 2007 to reach 100.2. In the same month
" 40 last year, the Canadian consumer confidence index had
20 reached 96.7.
Jan-Nov 2003 Jan-Nov 2004 Jan-Nov 2005 Jan-Nov 2006 Jan-Nov 2007 UNITED STATES The US consumer Conﬁdence Wthh has
= United States = Other Gountries been declining since August 2007, declined further in
November 2007 (-7.9 percentage points from Oct. 2007) to
Note: Sttistcs Ganac prelminan estimates. Souce: Statstes Ganzca, Inematonal Trave Suvey reach 87.3. The confidence index was at 102.9 in November

2006.

Sources: November 2007 Consumer Confidence Index, the Conference Board (USA); and
Index of Consumer Confidence, the Conference Board of Canada.

competitive review (Jan.- Sept. 2007)

International Travel, January-September 2007 (In 000s)

Trips to:

Umied States Umied Kingdom

Trips from: 07/06 07/06 07/06 07/06
P Change Change Change Change

Total International 14,710 - 36,135 4,065 25,150

United States 11,001 -4 341 0 2,870 -2
Mexico 201 17 4,874 18 g, - 44 -30
France 306 2 749 28 52 7 2,692 -11
Germany 263 2 INI37 8 106 2 2,675 0
United Kingdom 744 4 3,246 6 463 0
China 118 6 416 19 266 17 140 41
Japan 260 -15 2,671 -4 426 -12 261 2
South Korea 162 4 636 8 191 4

Australia 7.7 9 498 10 - - 744 3
Canada .. - 13,574 8 80 &) 692

Total Key Markets 2,030 -3 27,801 8 1,926 0 10,018 -3

...Not applicable or data not available. Note: 1. US figures for China includes Hong Kong, SAR; US figures for Mexico include arrivals to interior only.
2. Statistics Canada and National Statistics preliminary figures. Sources: Statistics Canada; Tourism Australia; National Statistics (UK); and ITA, Office of Travel and Tourism Industries (USA).

M In the first nine months of 2007, Canada posted a declinein M Compared to Australia, Canada posted a higher growth rate
international arrivals (-2%), while the U.K., Australia and the from the U.K. (+4%) than Australia (0%).
U.S. posted increases of +2%, +4%, and +10%,
respectively.

B With the exception of the U.K. (+2%), all other countries
experienced declines from the Japanese market - Canada
(-15%, or less 44,000 trips), Australia (-12%, or less 55,000
trips), and the U.S. (-4%, or less 113,000 trips).

B The U.S. outperformed Canada in all key markets.

B Compared to the U.K., Canada posted a higher growth
rates from France, Germany, Australia, and Mexico.
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accommodations

B In November 2007, occupancy rates in Canada  Canadian Occu pancy Rates, By Province”
increased 1.1 percentage points over the same

month last year. Saskatchewan posted the Nov 07/06 Jan-Nov | Year-to-dat
highest growth rate, followed by Alberta. 2007 Change” 2007 Change”

NoveEMBER 2007

B Year-to-date, Canada's occupancy rate Alberta 74.0 -0.9 73.0 04
increased 0.6 percentage point over Jan.-Nov. " .
2006. Despite a decline in occupancy British Columbia 56.1 1.3 68.5 13
(-0.4 percentage point), Alberta posted the Saskatchewan 76.1 4.3 71.7 4.8
highest occupancy rate (73.2%). Saskatchewan Manitoba 68.5 07 66.3 o8
posted the second highest occupancy rate i
(71.7%) with an increase of 4.8 points. Ontario 63.7 2.0 64.4 0.0
B For Jan.-Nov. 2007, properties with over Quebec 58.8 1.3 65.1 -0.4
500 rooms posted the highest occupancy rate New Brunswick 54.4 -2.4 62.7 2.3
(72.0%), while properties with under 50 rooms Nove Seeit 60.8 102 67.6 1.2
posted the lowest occupancy rate (55.0%).
i ) Newfoundland 65.0 8.7 65.7 4.9
B Year-to-date, the average daily rate in Canada )
was $127.48, up from $123.06 in Jan.-Nov. Prince Edward Island 33.4 -1.8 48.7 -1.1
2006. Quebec, B.C., and the Northwest Northwest Territories 68.4 6.3 68.6 5.5
Territories posted room rates above the national NG 58.8 5.9 70.9 45
rate.
oe Canada 62.7 1.1 66.7 0.6

B The national average room revenue per available _ ‘
room (RevPAR) was $85.05 as of November A’\,i‘;’z;ff;;g ;’g,ffse ".Efgfjg%%’;;gi;ﬁ;é"’ rooms (unweighted data).
2007, year-to-date. Quebec, Alberta, B.C., and Source: Pannell Kerr Forster Consulting Inc.
the Northwest Territories posted RevPAR above
the national RevPAR.

Source: PKF Consulting. Note: In order to release this publication to our readers at an earlier
date each month, PKF data will be used to provide occupancy rates.

strategic performance

Travel VOIUmeS’ ‘January - November 2007 B Qverall, trips to Canada from key markets
have exceeded the targets set by 1.1% or

165,000 overnight trips, in the first eleven

% DliErEnes months of 2007

B Trips from both the Americans and overseas
United States 11225115 12,642 1.0 key markets have exceeded their target by
Mexico 201 296 123 1.2% (151 ,8QO ovemight. trips) and 0.6%

(or 13,500 trips), respectively.
B Acain. the most notable bert
gain, the most notable performers are

France 352 349 0.8 Australia and Mexico, which exceeded set
Germany 301 293 -2.6 targets by 16.5% and 12.3%, respectively.
UK 823 847 3.0 Please note: Targets are based on past
China 155 142 -8.4  proportions of the January - November period
Japan 307 316 34 and applied to 2007 forecasts.
S Korea 190 186 -2.3
Australia 170 198 16.5
Total 15,034 15,199 1.1

Note: As per strategic plans.

CTC Marketing
Market Research





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.6
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType true
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


