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Travel to Canada from CTC’s overseas 
key markets has maintained levels in 

visitation as compared to 2007, reaching 
2M trips year‑to‑date September.

In September 2008, outbound trips by 
Canadians fell 3.5% year‑over‑year, the first 

monthly decline since September 2003.

The U.S. Consumer Confidence Index 
posted a slight gain in September – up 

1.3 percentage points over August 2008 
to reach 59.8 points. In September 2007 

however, the Index stood quite higher at 99.8.

t o u r i s m  re v i e w

International trips
International travellers made just under 
1.7M overnight trips to Canada in 
September 2008, a decline of 11% 
over the previous year;  

U.S. visits to Canada (accounting for 
68% of September trips) fell 15.7%, 
while non‑U.S. trips to Canada rose by 
0.5%;

Year‑to‑date, international visits to 
Canada reached 14 million, a decline of 
4.7% over the same period in 2007.

For the Jan.‑Sep. 2008 period, visits 
from the U.S. fell 7.3% to just under 
10.2 million trips, while visits from 
non‑U.S. countries increased 3.2% 
over 2007, reaching just over 3.8 million 
trips;

Regionally, Canada experienced 
increases in trips from China and 
Australia year‑to‑date while the other 
CTC Asian markets posted declines 
with Japan down 15.6% and South 
Korea down 3.9%. Trips by Mexicans 
were up 10.6% and European markets 
showed gains with the exception of the 
UK posting a 4% decline year‑over‑year. 

United States
Overall trips by Americans fell 15.7% 
in 2008 with automobile, plane trips 
and “other” U.S. trips to Canada falling 
21.7%, 10.4% and 5.8% respectively;













Overnight Trips To Canada
Sept.  
2008

08/07 Sept 
% Change

Jan‑Sept 
2008

Year‑to‑date 
% Change

United States Total 1,123,444 ‑15.7 10,175,980 ‑7.3

Automobile 566,813 ‑21.7 6,032,431 ‑8.1

Plane 318,928 ‑10.4 2,813,813 ‑5.7

Other 237,703 ‑5.8 1,329,736 ‑7.4

Mexico 23,510 8.0 222,601 10.6

Americas Total 1,146,954 ‑15.3 10,398,581 ‑7.0

Overseas Key Markets

France 55,186 14.5 350,122 14.6

Germany 49,589 5.6 271,111 3.2

UK 104,858 ‑9.6 714,165 ‑4.0

China 18,793 2.3 126,310 6.7

Japan 38,575 ‑17.2 219,425 ‑15.6

South Korea 17,897 ‑10.3 155,229 ‑3.9

Australia 30,113 14.8 196,250 10.9

Overseas Key Markets (Total) 315,011 ‑2.3 2,032,612 0.2

As % of Key Markets 21.5 16.4

Other Countries 198,554 4.3 1,571,891 6.3

Total Non‑US Countries 537,075 0.5 3,827,104 3.2

Total Countries 1,660,519 ‑11.0 14,003,084 ‑4.7

Note: Statistics Canada preliminary estimates.

Source: Statistics Canada, International Travel Survey.
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Although, year‑to‑date, U.S. trips to Canada declined 7.3%, 
U.S. trips increased to 3 provinces (NFLD: 90.1%; P.E.I: 
17.6%; and N.S.: 5.9%);

Automobile trips (which accounted for 59% of all U.S. 
trips to Canada) declined at a faster rate (‑8.1%) than 
non‑automobile trips (‑6.3%) in the Jan.‑Sep. 2008 period.

Mexico
Mexico posted another gain in September 2008, up +8% 
and a Jan.‑Sep. increase of 10.6% or +21,354 trips over 
last year.  The last time a year‑over‑year monthly decrease 
was registered from Mexico was in March 2006.

Overseas key markets
In September 2008, CTC’s overseas key markets fell 2.3% 
over the same month in 2007, reaching 315,011 overnight 
trips to Canada;

Year‑to‑date, trips from Canada’s key overseas markets 
marginally increased by 0.2% to reach just over 2 million 
trips; 

Increases in visitation from France (+14.6%), Australia 
(+10.9%), China (+6.7%) and Germany (+3.2%) were offset 
by decreases from Japan (‑15.6%), the UK (‑4%) and South 
Korea (‑3.9%).

Overnight Trips by Non‑Residents
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Note: Statistics Canada preliminary estimates.  Source: Statistics Canada, International Travel Survey.

Share of entry
In the first 9 months of 2008, there were just under 10.2 million 
U.S. visitors, accounting for 82% of the total visitors from 
our key markets.  Almost half of these trips were made by 
automobile; while 23% were by plane; and just under 11% 
consisted of trips by other modes of transportation;















Year‑to‑date, key European markets made 1.3 million 
overnight trips to Canada, accounting for 11% of total key 
markets.  Notable, the U.K. accounted for just under 6%; 

0.7 million visitors from Asia/Pacific markets accounted for 
just under 6% of total tourists from our key markets, with 
Japan accounting for almost 2% year‑to‑date;

Overseas key markets accounted for 16.4% of total travel 
from CTC key markets Jan. to Sep. 2008, making total of 
2 million trips year‑to‑date.

As Canada continues to experience setbacks in visitation 
by Americans, overall the overseas market has performed 
well, the share of overseas travel continues to increase, now 
representing 16.4% share of all key market travel, increasing 
one percentage point over 2007 and almost two points 
compared to 2006.

Market watch
Hong Kong posted the largest growth rate over 2007, 
growing 13.4% or +12,387 trips during the Jan.‑Sep. 2008 
period, followed by Spain with growth of 12.3% or +6,543 
trips.  Taiwan is the only market that has posted a decline 
compared to last year, down 14,646 trips or almost 22%;

Spain has continued to post impressive growth rates in trips 
to Canada, up 35% Jan.‑Sep. 2008 compared to 2006.  
India and Hong Kong have also posted double‑digit growth 
rates over 2006 with trips from India growing by 31% and 
Hong Kong 19% as compared to 2006;

Taiwan and Brazil are the only two markets that have 
declined compared to 2006, with a 30% drop in trips from 
Taiwan and a 9% drop from Brazil.

Trips to Canada, by Selected Markets
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Overnight Trips by Canadians
September 

2008
08/07 Sep  
% Change

Jan‑Sep 
2008

Year‑to‑date 
% Change

United States 1,478,187 ‑4.9 15,151,725 11.5

Other Countries 524,993 0.7 6,453,069 9.9

Total Trips from Canada 2,003,180 ‑3.5 21,604,794 11.0

Note: Statistics Canada preliminary estimates. 
Source: Statistics Canada, International Travel Survey.
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c o m p e t i t i v e  r e v i e w  ( J u l y  2 0 0 8 )

For the first seven months of 
2008, international visitors to the 
U.S. increased 9.5%, Australia 
1%, while trips to Canada 
decreased by 4%;

Compared to the U.S., Canada 
posted stronger growth in trips 
from Mexico (+12.4%, vs. ‑3.3%) 
and Australia (+8.1% vs. +5.5%);

Jan‑Jul. 2008, Canada and the 
U.S. both posted declines from 
Japan with a 16.4% decline for 
Canada; 3.9% from the U.S. 
with Australia posting the most 
significant decrease from Japan 
of 18.8%;

Please Note: UK statistics are only 
available quarterly.







International Travel Matrix, January‑July 2008 (In 000s)

Trips From:

Trips To:

Canada United States Australia

#
08/07 

Change
#

08/07 
Change

#
08/07 

Change

Total International 9,677 ‑4.0 29,260 9.5 3,223 1.0

United States 7,017 ‑6.5 … … 278 ‑0.1

Mexico' 168 12.4 3,673 ‑3.3 … …

Other Key Markets

France 221 10.1 702 26.5 48 17.8

Germany 171 1.5 996 19.7 89 7.9

United Kingdom 497 ‑2.0 2,587 7.9 378 ‑1.3

China* 89 9.1 372 22.3 333 56.0

Japan 146 ‑16.4 1,898 ‑3.9 264 ‑18.8

South Korea 114 ‑1.5 473 ‑0.2 139 ‑10.5

Australia 137 8.1 387 5.5 … …

Canada … … 11,108 13.8 74 12.8

Total Key Markets 1,376 0.0 18,523 ‑9.5 1,325 4.7

…Data not available or not applicable.   *U.S. data: includes Hong Kong, SAR.   
 'US data: Arrivals to the interior only.

Sources: Statistics Canada; Australian Bureau of Statistics; and ITA, Office of Travel and Tourism Industries (USA).

Note: Statistics Canada preliminary estimates.

c o n s u m e r  o u t l o o k

Winter travel intentions

UNITED STATES**:  In the August 2008 survey, 37.4% of 
Americans surveyed  stated that they planned to take a 
vacation in the next 6 months – down from 41.7% in August 
2007.  Of the 37.4%, only 8.1% said they planned to travel 
outside the U.S. (down dramatically from 2007 when intentions 
to travel outside the country were 35.1%). 

**Seasonally adjusted. 

Sources: U.S. Conference Board Inc. as part of the US consumer confidence 
survey.

Consumer confidence

CANADA: Consumer Confidence rose 2.6 points in September 
2008, reaching 85.7, a third monthly increase.  Consumer 
confidence was 99.9 in September 2007. 

UNITED STATES: The U.S. Consumer Confidence Index 
posted a slight gain in September – up 1.3 percentage points 
over August 2008 to reach 59.8 points in September 2008.  
However, in September 2007, the Index stood at 99.8.

Source: The Conference Board (USA) and the Conference Board of Canada.

Canadian outbound trips
In September 2008, outbound trips by Canadians 
fell (‑3.5%) over 2007, the first monthly decline since 
September 2003.  Trips to the U.S. were down 4.9%, while 
a small increase of 0.7% was realized to non‑us outbound 
destinations;

Year‑to‑date, Canadians made 21.6 million trips abroad, an 
increase of 11% over last year;

With a strong Canadian dollar, trips to the U.S. increased 
11.5%, while those travelling to non‑US international 
destinations increased by 9.9% in Jan.‑Sep. 2008; 

From Q1‑Q3. 2008, Canadian outbound international travel 
rose in all provinces except for the Yukon. 

Outbound Trips by Canadians

‑

1

2

3

4

5

6

7

8

9

10

11

12

13

14

Jan‑Sep 200� Jan‑Sep 200� Jan‑Sep 2006 Jan‑Sep 2007

Tr
ip

s 
(in

 m
ill

io
ns

)

United States Other Countries
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In September 2008, the national occupancy rate 
fell by 2.8 percentage points over the previous year 
to 72.3%, although still above 2006 levels.  The 
Yukon posted the largest increase this month (+7 
points) while Nova Scotia posted the largest decline 
(‑7.1 points);

Year‑to‑date September, the national occupancy rate 
decreased 1.1 percentage points falling to 65.7%, 
after rising for the past five consecutive years during 
the Jan.‑Sep. period.

From Jan.‑Sep., the national average Revenue per 
Available Room (RevPAR) was $87.08, up 1.5% over 
last year.  Québec, Alberta, British Columbia and 
the Northwest Territories all posted rates higher than 
average RevPar during the aforementioned period;

The national Average Daily Rate from Jan.‑Sep. 2008 
was $132.58, up 3.3%, with again the provinces of 
Québec, Alberta, British Columbia and the Northwest 
Territories posting averages higher than the national 
average.

Source: PKF Consulting 









s t r a t e g i c  p e r f o r m a n c e

Against the set target for CTC’s core markets, we 
have fell short of meeting the target by 1.7% in the 
first three quarters of 2008;

Trips from Overseas key markets have exceeded 
their target by 3.2% or 64,000; trips from Asia/Pacific 
key markets have exceeded the set targets by 4.5% 
or 30,000 trips; trips from Europe exceeded the set 
target by 2.5% or 33,000 trips, while trips from the 
Americas fell short of meeting targets by 2.6% or 
283,000 trips;

The most notable performance was from France, 
tied most likely to the strong interest in Québec 400th 
celebrations, which exceeded the set target by 18.6% 
or 55,000 trips.

Please note: While these figures are indicative, 
generalizations concerning the state of visits from 
Canada’s key markets should not be drawn from only 
9 months of data.

Note: Targets are based on past proportions of the 
January‑September period and applied to 2008 
forecasts.







a c c o m m o d a t i o n s

Canadian Occupancy Rates*, By Province
Sep‑08

08/07 
Change^

Jan‑Sep 
2008

Year‑to‑date 
Change^

Alberta 75.8 ‑1.6 70.0 ‑3.1

British Columbia 71.8 ‑5.1 68.5 ‑1.3

Saskatchewan 78.0 2.5 72.2 0.9

Manitoba 73.5 5.2 67.5 2.0

Ontario 70.8 ‑2.9 63.1 ‑0.7

Quebec 72.7 ‑2.1 64.0 ‑1.2

New Brunswick 65.1 ‑6.0 61.9 ‑2.1

Nova Scotia 75.4 ‑7.1 65.0 ‑2.9

Newfoundland 80.5 1.1 66.9 2.0

Prince Edward Island 62.6 ‑0.7 51.4 0.7

Northwest Territories 67.0 ‑3.4 66.0 ‑2.8

Yukon 84.0 7.0 74.6 0.8

Canada 72.3 ‑2.8 65.7 ‑1.1

* Note: Data based on 200,944 rooms.  ^ - point change.

Source: PKF Consulting 

Travel Volumes, Jan. ‑ Sep. 2008
Trips Made (000s)

Target Actual % Difference

United States 10,472 10,176 ‑2.8

Mexico 209 223 6.5

Americas (Total) 10,681 10,399 ‑2.6

Overseas Key Markets

Germany 258 271 5.2

UK 749 714 ‑4.7

France 295 350 18.6

China 125 126 1.3

Japan 203 219 8.3

S Korea 154 155 1.1

Australia 186 196 5.4

Overseas Key Market (Total) 1,969 2,033 3.2

Total 12,651 12,431 ‑1.7

Note: as per most recent Strategic Plans
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Air Capacity, Q3 (July‑September) 2008
Q� 

2008**
08/07 

% Change

Australia* 49,680 86.0

China 302,731 0.1

Japan 106,812 ‑9.3

South Korea 78,941 ‑9.7

France 391,290 9.8

Germany 337,827 5.7

United Kingdom 684,584 ‑16.5

Mexico 119,418 18.0

United States 4,047,513 3.8

Note: Non-stop flights.  *Includes one stop. **Estimate. 
Source: OAG data as provided by the BACK Aviation

The North American economy further contracted in Q3 
fuelled by the ongoing crisis in the financial market.  GDP 
posted modest growth from June to September in all 
North American markets with the largest growth rate in 
Mexico (1.6%).  Europe also faced substantial economic 
setbacks registering weaker GDP growth in all CTC markets 
compared to Q2 2008, while Asian markets experienced 
less decline as a result of the unstable economic global 
market situation;

Inflation rates in the 
U.S. and Mexico 
posted a 1.0 and 0.6 
percentage increases  
Germany and the UK 
posted a 0.2 point 
and 1.4 point rise in 
inflation, while France 
remained constant 
with a 3.3 point rise.  
Australia, Japan 
and South Korea all 
saw rises in inflation, 
while China’s 
inflation rate fell in 
Q3, experiencing a 
2.5 point drop; 





The Canadian dollar weakened against key North American 
currencies in Q3 compared to Q2 2008, while the dollar 
appreciated against the Euro and British Pound.  In Asian 
key markets, the dollar remained constant against the 
Japanese Yen and the Korean Won, while the value of the 
Australian dollar depreciated and the Chinese Renminbi 
appreciated in value against the Canadian dollar. 



e c o n o m i c  i n d i c a t o r s

Economic Indicators, Q2 ‑ Q3, 2008

N. America
Canada USA Mexico

Q2 2008 Q� 2008 Q2 2008 Q� 2008 Q2 2008 Q� 2008

Real GDP growth (yoy, %) 0.7 0.1 2.1 0.7 2.1 1.6

Consumer Price Index (yoy,%) 2.3 3.4 4.3 5.3 4.9 5.5

Exchange Rate (1LCU:C$) 1.000 1.000 1.008 1.042 0.096 0.101

Europe 
France Germany UK

Q2 2008 Q� 2008 Q2 2008 Q� 2008 Q2 2008 Q� 2008

Real GDP growth (yoy, %) 1.2 0.6 1.9 0.8 1.5 0.3

Consumer Price Index (yoy,%) 3.3 3.3 2.9 3.1 3.4 4.8

Exchange Rate (1LCU:C$) 1.573 1.562 1.573 1.562 1.995 1.967

Asia Pacific
Australia China Japan South Korea

Q2 2008 Q� 2008 Q2 2008 Q� 2008 Q2 2008 Q� 2008 Q2 2008 Q� 2008

Real GDP growth (yoy, %) 2.7 2.0 10.1 9.0 0.8 0.6 4.8 3.9

Consumer Price Index (yoy,%) 4.5 5.0 7.8 5.3 1.4 1.6 4.8 5.5

Exchange Rate (1LCU:C$) 0.946 0.922 0.144 0.152 0.010 0.010 0.001 0.001
Source: Bank of Canada; and Oxford Economics

a i r  c a p a c i t y

In the third quarter of 2008, there are notable double digit 
increases in air capacity from Australia (+86%) and Mexico 
(+18%);

Air capacity from the UK fell 16.5% in Q3 2008 compared 
to 2007, with decreases also from South Korea (‑9.7%) and 
Japan (‑9.3%);





C T C  M a r k e t i n g 
M a r k e t  R e s e a rc h


