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TOURISM HIGHLIGHTS

® Tourism spending in Canada totaled e (Canada's international travel e Trips taken by overseas residents
$62.7 billion in 2005, a 7.2% account deficit was at reached 4.2 million for a gain of
increase compared to 2004. $5.8 billion in 2005. 7.7%, partially offsetting the

: \ The deficit increased for a setback in trips from the U.S,

e Canadian residents accounted for fourth consecutive year, the ) _

72.1% or $45.2 billion while forei- highest since 1993. Whl(:,h dec-lmed by 4.6% to 14.4
gners spent $17.5 billion or 27.9%. million trips.
* Employment in Canada's ) . . .

e Total tourism Gross Domestic e * Combined, international tourists
Product (GDP) reached 625,800 jobs in 2005, for made 18.6 million overnight
$26.1 billion in 2005 or 2.0% an increase of 1.6% over the trips to Canada in 2005, a 2.2%
of Canada's GDP. previous year. decline over 2004.

Tourism in the Canadian Economy Overnight Trips to Canada

$ billions 05:/04 Trips | 05/04 |Spending| 05/04
d 000's | % $ M %

Total Demand United States Leisre 12,427 51 59 9.8
Domestic 45.2 10.9 United States MC & IT 1,964 -1.4 1.5 -3.8
Total United Stat 14,390  -4.6 7.5 -3.2

International 17.5 -1.3 otal Lnited states !

- Proportion of all countries % 77.3 56.8

Tourism GDP 26.1 7.0 UK EE E ] BT
Source: Statistics Canada, National Tourism Indicators France 351 4.3 0.5 14.4
Germany 311 4.9 0.4 3.2
Canada's International Travel Account Mexico 179 6.1 0.2 3.3
Japan 398 1.8 0.6 0.7

All South Korea 173 5.0 0.2 6.3

$ billions Australia 179 3.0 0.3 55

Recelpts 16.5 9.0 75 Total Overseas Core Markets 2,592 7.1 3.6 8.6
Proportion of all countries % 13.9 27.3
Payments 22.3 12.4 9.8 Other Overseas Countries 1,630 7.5 2.1 4.9
Proportion of all countries % 8.8 15.9
Balance e M
Source: Statistics Canada, International Travel Account Source: Statistics Canada, International Travel Survey

* Note to users: the 2005 Tourism Snapshot Year Review replaces the former Canadian Tourism Facts & Figures produced in collaboration with Statistics Canada.

The 2005 Year Review provides data only on international markets. Domestic results will be reported on www.canadatourism.com as they become available from the
new Travel Survey of Residents of Canada.
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CTC Core International Markets - Overnight Travellers Characteristics

Note: Travel characteristic levels and proportions do not include 'not stated' responses.

UNITED STATES

2005

Total Total
International CTC Core LeLiJs?Jre Lo Uz Il\{ll_C
Markets Markets

Overnight Person-trips (000's) 14,390.3 - 12,426.7 KT 1,963.6
Overnight Travel Receipts ($M) 5,939.5 K] 1,523.4
Average Party Size 2.25 ety 1.4
Average Trip Duration (Nights) CREY -OSERE] 34| |
Receipts per Trip ($) : : 477.96 K] 775.81
Receipts per Person-Night ($) [ EE] a2 BEEN)]  -5.0] 115.90 [ 25120
Seasonality (000's) Proportion - % Proportion - %
1t. Quarter a7203[ T 25002 [0 4363 D
2nd. Quarter 48173 ] 43760 ] 316758 sss.7 IEE]
3rd. Quarter [ emad] 420 miEs] 0 422 5,568.9 [ 531.2
4th, Quarter Cosassal L 20360 aa0.0 S|
Main Trip Purpose (000's)
Business | 2224 [T 2307 R 0.0 I 19636 R
Visiting Friends and Relatives sG] 224 ElEERN)] 209 2,823.6 o IER
Pleasure 99512 I | 93822 ) oooos Y o I
Other g7 IS 171674 IR 20007 HEE o I
Gender (%) 05/04 - % 05/04 - % [ |
Male T soo] ool sor] oo [ERE so2 [ oo I
Female I I T IYS (4913 sl 332 IEEEI
Age (000's) Proportion - % Proportion - % -
24 & Under ez I (23620 MY o022 MEED v NER oo NENERED
25-34 2740 [T | 1,8606 ] 15535 MR 10971 2164
35-44 [ 2796 [ 25147 0T 21046 1,672.5 432.1
45-54 35705 M 3,0875 K] 2054 W] 21179 7.5 R
55+ 62370 5897 [ sni0s MER] 45939 516.4
Accommodation Types (000’s Person-Trips)
Hotel Only 5,889.3 ENE  4,352.1 A 1,537.2 o[
Motel Only 1,450.7 BEERE] 1,325.9 [BEIE] 1248 -

2,201.6 [EN] 2,160.7 40.8 m-
455.7 - 4511 Kl 46
1,106.7

2159 | EEE 510 EEA

1,396.4 [CE] 123.3.

Home of Friends or Relatives Only
Camping or Trailer Park Only

Cottage or Cabin Only

Hotel & Motel

Other Combinations of Two or More Types
Top Activities (000’s)*

Go Shopping 8,648.6 [JEE 7,8135 - 8351 [EEIN
Go Sightseeing 7,247.7 E 6,600.1 oa7.0 A
Visit Friends or Relatives 4,523.6 4,284.1 - 239.4
Visit a Historic Site 4,052.3 3,701.1 3512 [
Participate in Sports/Outdoor Activities 4,272.7 4,102.1 170.7

Visit a National or State Nature Park
Go to a Bar or Night Club

Visit a Museum or Art Gallery 3,079.9

Visit a Zoo, Aquarium/Botanical Garden 1,576.5 EXY] 1, 4701 - 106.5 RN
Attend Cultural Events 1,660.3 1,576.8 s3.5 I
Attend a Festival or Fair 1,084.7 1,014.0 70.7

Provinces Visited (000’s)*

Newfoundland sooEE 1 EE - IEEl
Prince Edward Island 154.8 EEE  151.9 EER 2.9

Nova Scotia 4115 m 385.0 BIKY 265

New Brunswick 372.2 350.8 IOENA 21.4

Quebec 2,195.9 1,825.0 [EE] 3700 ST
Ontario 7,214.2 6,187.0 [IEHE 1.027.2 | IEE
Manitoba 257.6 BEE] 35.2
Saskatchewan 1603 EEE] 200 AL
Alberta 961.0 W 7904 S 1706 .
British Columbia 35359 [ EE 31774+ IR 3585 EER
Yukon 230.9 2 ™ 1IN

*Travellers may visit more than one province and participate in more than one activity while on a trip.

Northwest Territories

26.1 [ 22.3 [ 3.8 [IEEEN

Canadian Tourism Commission
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Continued: CTC Core International Markets - Overnight Travellers Characteristics
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1,245.6 [JEEIG
13.4
1,403.0 NG
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142.7
233.2
353.8
158.2

91.9 19.2
285.8 12.3

15.9 [EEE
43.9 K]
16.6 L)
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16.3 -26.9
226.2 -1.0
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16.6
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7
161.9

60.6 5.2

111.2
171.7

25.6 18.0

45.9 5.4

308.4

208.3 1.7

185.8

130.0 55

190.7 I EH

8
1337
181.4
1235

76.2

60.3 v

281.8 8.5
108.4

Tourism

OB German
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310.9 [
410.1 [EE
iy 0.0
15.8
1,318.8
83.7
35.9
782 KR
152.6 IR
44.2
57.1
78.3 [ R
157.8 K
17.8 BB
52.9 [IEE
a7.1 KX
45.6 [IEDG
54.6
63.6 IEE
59.3
76.6
91.3
5.0
63.7
12.0
5.2
8.9 [EEE
109.2
263.7
244.7
1516 BB
157.3
114.6 IR
190.5 [EH]
874 EZ
1243
77.6
45.7
34.5
29 IBXX
] 1363
23.1
9.0 [EREG
66.9 [
123.3 [ BB
6.4
Zx] 125
87.4 EE]
1115
14.7
1.9

Mexico
178.9
239.7

17.6
1,340.0 AL
76.1
28.6
44.1
74.0
32.1
343 EE
36.3 [EEE
85.7
22.0 EEE
58.0 [EE
22,0 EE
45.2
43.8
35.3
17.8
23.8
83.5
35.1
05
& 2000
315
166.9 IELE
124.4
80.1
81.1
40.7
95.0
69.7
66.1
60.1
20.2 IR
29.4
15 B
02
52.9 I
s1.9 [IEQ
02
17.4 BE
59.5
o0 I

Commission

05/04 ! 05/04 . 05/04 05/04
Japan e China Australia S Korea %

1.6 I

398.3

557.1
14 I
11.9
1,398.7
117.3 [
59.8
100.5
145.3
92.7
56.4
71.4
219.8 [END
50.7
1.8 [EE
58.2
72,5
124.1
56.6 [IELE
36.9
90.8
245.6
54.3 R
e 121

=4
3385 IR
314.3

141.8 .

94.7
89.5 :
182.7 [EE)
68.8 [
87.4
59.3
29.5
43.0

2.1 S
92
87
34
443 LS
173.9 R
10.2
3.6 R
109.5
2035

AsIA/PACIFIC

113.2 [
2102
1.2 IR

32.9 KR
1,935.7 1
58.9
16.1
29.5
40.5
27.1

172.7

146.8 14.3
135.9 13.9
98.3 5,7/

Source: Statistics Canada. International Travel Survey.
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Distribution of International Tourists to
Canada by Purpose

U.S. Residents Overseas Residents

Othfr Business Other Business
10% 14% 1% 159

Visiting
Friends or . .
Relatives Hollday/\/nacaho isiting Friends or
Holiday/ 20% 44% Relatives
Vacation 30%
56%

Source: Statistics Canada, International Travel Survey

International Tourists to Canada, overnight trips (M)
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Source: Statistics Canada, International Travel Survey

International Travel Competitive Review (000’s)

OVERNIGHT TRIPS TO:

Canada United States

Australia

05/04 05/04 05/04 05/04
TRIPS FROM:

Distribution of International Tourists to
Canada by Quarter

U.S. Residents Overseas Residents

Oct - Dec Jan - Mar Oct - Dec Jan- Mar
16% 13% 19% 14%

April - June
July - Sept 26% July - Sept
45% 41%

April - June
26%

Source: Statistics Canada, International Travel Survey

Top Ten Overseas Countries Visited by Canadians

. ) : .| Spending
Trips 000’s | Nights 000’s

United Kingdom 898.2 11,370.0 1,090.9
Mexico 794.4 8,779.6 910.1
France 616.0 7,770.5 828.9
Cuba 517.9 4,573.8 470.2
Dominican Republic 505.8 4,487.6 457.3
Italy 382.7 4,860.3 616.0
Germany 317.1 3,204.6 275.7
Netherlands 197.1 1,601.5 131.8
Spain 169.6 2,300.1 222.7
China 160.8 2,996.0 304.1

Source: Statistics Canada, International Travel Survey

Sources of Information

International Travel Survey (ITS)
United Kingdom Travel Characteristics - The ITS is an ongoing
quarterly survey conducted by Statistics Canada
that provides a wealth of data on international
characteristics such as expenditures,

Total International 18,612 -2 41,149 8 5,497 5 29,971 tip ¢ o
activities, places visited and length of stay.
United States 14,390 =5 = = 446 3 3,436 5
Other Core Markets Volume of International Travelers - With the
France 351 4 879 13 64 10 3,333 > help of Canada Border Servic.e.s Ager)cy, all po.rts
Germany 311 5 1,416 7 146 4 3,318 12 of entry across Canada partfmpate in collecting
. . monthly census counts of vehicles and passengers
United Kingdom 888 11 4,345 1 708 5 — | entering or re-entering Canada by country of
Vlexico 179 6 4,605 15 77 15 residence and mode.
China 113 19 405* 24* 285 13 127 -9
Japan 398 2 3,884 4 686 -4 326 -6 For more current information,
South Korea 173 5 705 13 250 18 p|ea5e refer to the
Australia 179 3 582 12 - - 915 16 monthly Tourism Snapshot
Canada — — 14,865 7 103 4 803 9 _
www.canadatourism.com
Total Core Markets 16,982 -3 31,685 8 2,688 4 12,335 5
... Data not available. — non-applicable. *Includes Hong Kong, SAR.

Sources: Statistics Canada; Australian Bureau of Statistics; National Statistics (UK); and ITA. Office of Travel and Tourism

Industries (USA).
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