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Pierre Roy is a twelfth-grade teacher at Mathieu-Martin high school in Dieppe, New
Brunswick, who has incorporated The City into his mathematics course. He believes
that it should be incorporated into all Grade 12 curricula: it teaches essential
knowledge and skills, such as the different types of financial institutions, how credit
works, the risks associated with credit use and how to create a budget.“The links with
the school curricula are already made, so it is very easy for a teacher to take the
resources and incorporate them into their lessons,” Pierre says.

The City also allows the teacher to track the progress of each student and see where
they might be struggling and what modules they have completed.The website is
very appealing and students are excited to use it.“What | liked best was probably the
characters,” explains Samuel, one of Pierre’s students.”You can live the life of a
character, like in a fictional world. | thought it was pretty funky, so to speak.| find that
capturing your attention like that helps you learn.”

Pierre’s students enjoy using The City because they have learned how to make
budgets and what using credit cards can mean. Some of the students draw on their
own experiences, while others prefer to identify with the characters in the Web
resource.

This Success Story is part of a series.To view FCAC’s other Success Stories, please visit
moneytools.ca

With educational materials and interactive tools, FCAC provides objective information about financial products and services and informs
consumers about their rights and responsibilities when dealing with banks and federally regulated trust, loan and insurance companies.
Through its financial literacy programs, FCAC helps Canadians increase their financial knowledge and confidence in managing their personal
finances. FCAC also makes sure that federally regulated financial institutions respect the laws and agreements that protect consumers.
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