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Reservations at Simpcwetkwe River and Adventure
Company in McLure were way up for the summer of 2003,
and Bob Hearn and his partners were expecting their best
year ever.  But when the wildfires hit the North Thompson
region, highways were closed and a backcountry travel ban
effectively shut them down for the rest of the summer.  Their
�best ever� year became their worst.

Simpcwetkwe (pronounced seemp-kek-wee � the Shuswap
language meaning River of the People) has been offering
outdoor adventures on the North Thompson River since 1992.
They take tour groups floating on the river and teach them
about the history of the area, view historical sites and see
wildlife up close.  The small business also runs mountain bike
tours and fishing adventures.  Last summer was a big blow
to their business.

�On August 2nd the whole world came tumbling down around
us,� says Hearn.  �The fires burned from our doorstep on the
North Thompson River to the doorstep of the lodges in the
mountains where we fly in people on helicopter fishing trips.�

The world-renowned Wells Gray Provincial Park virtually shut
down as people could not access the park.  Campgrounds in
the area were vacant.  By the time the fires were out and the
backcountry was reopened, most of the summer tourist season
for the region was over.

While floating on the North Thompson River in a pontoon boat,
Simpcwetkwe River and Adventure Company�s passengers learn
about the area�s history, view historical sites and enjoy the
abundance of wildlife.

Continued on next page
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Venture Kamloops Boosts Regional Tourism
Continued from front page
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�Last summer was very difficult for our tourism industry,�
says Alison Stewart, tourism manager with Venture Kamloops.
�A lot of operators rely heavily on their summer tourist traffic,
and they lost half their season.  They need an exceptional
spring, summer and fall season this year to even begin
recovering.�

To help bring tourists back to the North Thompson
Country, Venture Kamloops, with support from
Western Economic Diversification Canada (WD), produced
a spring and summer advertising program with newspaper
supplements and direct mail to the Lower Mainland and
Fraser Valley.  A map of outdoor activities in and around
Wells Gray Provincial Park was offered as part of the direct
mail campaign.

WD funding was also put towards developing and
implementing a strategy to generate media coverage for the
region in domestic and international travel media.

Venture Kamloops is the tourism and economic development
agency for Kamloops and the Thompson-Nicola region.  This
campaign helped North Thompson communities and tourism
businesses gain increased exposure for the 2004 summer
season.

And it�s working.  Response to the publicity campaign has
been good.  Calls to Venture Kamloops and hits to their

Web site � www.adventurekamloops.com � have increased
significantly.  Bookings are up too.

�People are feeling pretty good about this summer, certainly
better than last year,� says Stewart. �It�s been busy.�

Hearn says all the publicity is helping his business recover.
�The more times we�re mentioned the better,� he notes.  �Lots
of people are reaching us thanks to Venture Kamloops.  When
people see our pontoon boat in their brochure, it gives us the
exposure we couldn�t get on our own.�

Ironically, Hearn has had a lot of bookings from people
who want to go on river tours to see the magnitude of
last year�s fire.  �It was a huge, uncontrolled firestorm
that sucked 100-foot spruce trees out of the ground, and
one of the greatest ways to see the aftermath is from the
river,� he says.  �People want to see what happened, and
we go through a cool, clean lush corridor where you can
really see the magnitude of the fire.  And even though
the fire went through here, people like to see that just
over the hill it still is green.�

The 2004 summer season has seen increased reservations
for Simpcwetkwe, with some groups who missed their tours
when the fires hit last year rebooking.  �Last year was
supposed to be our best year, but now 2004 will be our best,�
says Hearn.
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Vancouver�s Inner City Residents
Gain Employment Skills
by Jillian Glover

At the project�s graduation ceremony last spring, students spoke
proudly about the benefits of the Vietnamese Work and Business
Orientation Project.

Columbia

Living in a foreign country without a solid understanding
of its language and culture is an intimidating reality for
many immigrants.  This is especially true in Vancouver�s
Downtown Eastside, a poor neighbourhood where English
is a second language for 37 per cent of the population.

To help the area�s Vietnamese residents develop
employment and business skills needed to successfully begin
a new life, Western Economic Diversification Canada
supported the Vietnamese Work and Business
Orientation Project.

�This is the first program of its kind that I have seen
available for Vietnamese people,� said Thu Dang, a
program graduate who moved to Canada eight years
ago.  �In addition to gaining employment skills and
giving me the confidence to plan my future, the
project helped me form a good support network with
other members of the Vietnamese community.�

The 16-week program helped Vietnamese Canadians
learn about employment opportunities and how to establish
a small business.  Students completed 70 hours of
work experience, participated in entrepreneurship
workshops and toured local small businesses and business
loan offices.  They also learned about word processing,
how to write resumes and cover letters, conduct
job searches and create business plans.

�Before this program, I didn�t know about businesses,�
commented Van Nguyen, a graduate aspiring to establish
a home-based company.  �I was scared and unsure.
Now I have the knowledge and confidence to
start my own business in the future.�

Vancouver�s Downtown Eastside is home to a large immigrant
population, many of whom face barriers to employment.
To empower them with confidence and skills to succeed,
Western Economic Diversification Canada works under
the umbrella of the Vancouver Agreement with other
levels of government, businesses and the community to
support a number of pre-employment skills training
programs for local residents.

Signed March 9, 2000, the Vancouver Agreement is an
urban development agreement between the federal,
provincial and municipal governments, which work together
to develop and implement a coordinated strategy
to promote and support sustainable economic,
social and community development.  The agreement�s first
focus is the Downtown Eastside.  For more information,
visit www.vancouveragreement.ca.
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Tile Company Gets
by Tom Wakefield

Attracting quality employees who can help grow a company
is a challenge faced by many small businesses, particularly
those on a limited budget.  Tilano Decorative Products Inc.
was faced with that challenge last year.

�We were just starting to export,� says Charles Brodeur,
operations specialist with Tilano.  �We were looking for people
to help, but didn�t have the resources to get someone who
was qualified.�

Tilano Decorative Products produces user-friendly, decorative
tile-making kits to transfer pictures or artwork onto fresco
tiles, marble coasters and other paintable surfaces.  Their
do-it-yourself Tilano Fresco kits allow customers to give their
personal photographs and images a quality fresco effect
without ruining the original print.  �Fresco� refers to the art of
antiquing walls and tiles with cracks.  Once glazed, images
and photographs are transferred onto that surface to create
an Old World effect.

In stores since Fall 2001, the Tilano kits were an instant
success.  One store sold out four times the very first week.
By November 2003 the company was selling its kits in the
United States and sales exceeded $1 million.

Reaching this crucial point, Tilano set its sights on the global
market.  But with a staff of just three people, the small
company was already stretched beyond its capabilities
meeting North American demand.  Despite their financial
concerns, Tilano needed another employee.

Narissa Wallace jumps for joy at her
as Charles Brodeur looks on.

That led Brodeur and Tilano to
Western Economic Diversification
Canada�s International Trade
Personnel Program (ITPP).
The program helps small
businesses with less than
250 employees hire recent
post-secondary graduates to
work on international trade
projects.  Applicants to the
program may be eligible for
50 per cent of  each graduate�s
salary, to a maximum of $20,000.

�We were looking for candidates
with a really good attitude
and a bit of background and
theoretical knowledge,� says
Brodeur.  The ITPP fit Tilano�s
needs perfectly.

In July 2003, after more than
100 applicants and three rounds
of interviews, the company
hired Narissa Wallace to join the
team as marketing manager.
Thanks to the ITPP and Western
Economic Diversification Canada,
the Marketing Management
graduate of B.C. Institute
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 Export Assistance

(Belgium-Netherlands-Luxembourg) region.  Negotiations
with other western European distributors are currently in the
works, with distribution throughout Europe the eventual goal.

�Our plan is to be in five continents in five years,� says
Brodeur, noting that an order for 1,200 pieces has just come
in from Australia.

The success of Tilano Fresco has not gone unnoticed.
Recently, the company was nominated for an Ernst and Young
World Business Award.  �We�re pretty excited,� says
Brodeur.  �Hopefully the nomination will allow the company
to attract investors and strong people who want to see what
the company does and want to be leaders in their field.�

And, according to Brodeur, the International Trade Personnel
Program has played an important part in the success of Tilano
Decorative Products Inc.  In fact, the company plans on
applying for another employee through the program to focus
specifically on international trade and logistics.

�The program really helped us grow quickly,� says Brodeur.
�It removed the element of risk.�

For more information about Tilano Decorative Products Inc.,
visit: www.tilanofresco.com.

For more information about the International Trade
Personnel Program, visit:  www.wd.gc.ca/finance/programs/
innovative_business_prog_e.asp.

r job with Tilano Decorative Products

of Technology has begun her
marketing career with a company
hungry for her help.

�I was amazed at the work they
were doing with only three
people,� says Wallace, describing
her first impressions of the
company.  �They said they wanted
to conquer the world.�

Wallace has revelled in the
challenges posed by international
trade.  �It�s really interesting
because we have to learn the
different trade guidelines and
language requirements for
packaging,� she says.

�I love my job because I have the
liberty to take my ideas and test
them out,� she continues.  �It
helps that everyone�s so amazed
at our product.  It�s a totally unique
way to display memories.�

Recently, the company found
its first European distributor
in the Netherlands and will
soon expand into the Benelux

Columbia
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First Jobs Program Helps
Accelerate Medical Research
by Karl Yeh

Advancements in the field of human immune systems
are the forte of Inimex Pharmaceuticals Inc.  Based
in Vancouver, this leading biotechnology company develops
new medicines that utilize the natural human immune
response to prevent or treat disease.

Western Economic Diversification Canada�s First Jobs in
Science and Technology Program helped  Inimex move
forward in the growing biotechnology and life sciences sector,
allowing the company to hire  Brian Calvert and Jonathan
Ma who have been a boon  to the company�s recent success.

The contributions
of these two
young scientists,
hired with help
from the First
Jobs program,
have been vital
to  In imex�s
research into the
human response
sys tem.  New
medicines being
developed  by
the company will
lead to innovative
t h e r a p e u t i c
s t r a t e g i e s
for a wide range
of  d i seases ,

The First Jobs pro
and medium-siz

adopt new technol
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engineering grad
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Jonathan Ma, a graduate hired with help of
the First Jobs in Science and Technology
Program, works on new medical technology
with Inimex Pharmaceuticals.

including viral infections, inflammatory
disorders and even cancer.

�My time with Inimex has not only provided
me with a number of new technical
experiences, but has grown to include some
management opportunities,� says Calvert.
�This position has certainly contributed to my
laboratory skill set and knowledge base, and
will facilitate my continued success in the
biotech industry.�

Ma agrees.  �This opportunity has allowed
me to utilize knowledge from my education,
while allowing me to further develop and
refine my skills.  I�ve gained both technical
laboratory experience and current knowledge
about industry practices, which will prove
valuable in my future career.�

In the next three years Inimex will advance its first product
into human clinical trials for serious hospital-based infections.
The company expects this will be used in combination with
antibiotics as a routine component of standard treatment
protocols against bacterial infections.  Antibiotics are currently
the third largest sector within the global pharmaceutical
market with worldwide sales of more than $27 billion US in
2001.

For more information about Inimex, call (604) 225-2251 or
visit:  www.inimexpharma.com.
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Program Helps Grow Records
Management Software Company

OmniRIM Solutions Inc. is another
company that has been able to offer
recent graduates with work experience
through the Western Economic
Diversification Canada�s First Jobs
in Science and Technology Program.

Based in Vancouver, OmniRIM develops
and markets an enterprise software package
that allows a company or institution,
such as a government body or
municipality, to track paper records and
files throughout the organization based
on bar code information: subject, status,
critical date and physical location.

Records management has been a task
that most companies dread. With the volume
of information increasing, legal
and regulatory pressures have challenged
many companies to establish and enforce
efficient records management policies.

OmniRIM Solutions has provided an easier
method for records management.  Their system allows
business users to maintain ownership of, and access
to electronic content, while adhering to corporate
records management policies.

The technology company has been able to hire
several recent graduates with the expertise needed to
help it grow thanks to the First Jobs program.
These graduates have helped implement OmniRIM�s
technology and assist with quality assurance and
testing of the software code.

Mike Low is one of the students hired as new talent for
the company�s expanding operations.

�I never realized that records information management could
be so complex,� says Low.  �While working with OmniRIM,
I have been exposed to several leading-edge technologies.
The learning curve at this company is straight up, and it�s
been very gratifying work.�

�We are delighted with our relationship with Western
Economic Diversification Canada,� said Sid Kemp, director
of business development for OmniRIM.  �The graduates
we�ve been able to hire have done a remarkable job in helping
us grow our technology.�

Established in 1996, OmniRIM also provides a full range of
professional services, including:  training, project management,
customization and conversions.  For more information, call
1-866-OmniRIM (666-4746) or visit:  www.omnirim.com.

by Karl Yeh

Mike Low and Katherine Teng from OmniRIM Solutions working on
the new record management operating system.
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Business Assistance is
Just a Phone Call Away!

Western Economic Diversification Canada (WD) established the
Western Canada Business Service Network to support western
Canadians and help them achieve economic success.  With over
100 points of service across the West, network partners provide
rural and urban entrepreneurs with the expertise they need to
establish a new business or make their existing business grow.

In addition to WD offices in Vancouver, B.C. network partners
include:

Canada/British Columbia Business Services Society
601 West Cordova Street
Vancouver BC  V6B 1G1
(604) 775-5525 or 1-800-667-2272
www.smallbusinessbc.ca

La Société de Développement Économique de la Colombie-Britannique
#200, 1555 � 7th Avenue West
Vancouver BC  V6J 1S1
(604) 732-3534
www.sdecb.com

Women�s Enterprise Society of B.C.
#103, 1635 Abbott Street
Kelowna BC  V1Y 1A9
(250) 868-3454 or 1-800-643-7014
www.wes.bc.ca

Community Futures Development Corporations
CFDC of Alberni Clayoquot, Port Alberni
1-877-724-1241
CFDC of Boundary Area, Greenwood/Grand Forks
(250) 445-6618 / (250) 442-2722
CFDC of Cariboo-Chilcotin, Williams Lake/Bella Coola
1-888-879-5399
CFDC of Central Interior First Nations, Kamloops
(250) 828-9833
CFDC of Central Island, Nanaimo
1-877-753-6414
CFDC of Central Kootenay, Nelson
(250) 352-1933
CFDC of Central Okanagan, Kelowna
(250) 868-2132
CFDC of Cowichan Region, Duncan/Sooke
(250) 746-1004 / (250) 642-1510
CFDC of Fraser Fort George, Prince George
(250) 562-9622
CFDC of Greater Trail, Trail
(250) 364-2596
CFDC of Haida Gwaii, Masset/Skidegate
(250) 328-5594 / (250) 559-4499

CFDC of Howe Sound, Squamish
(604) 892-5467
CFDC of Mount Waddington, Port McNeill/Port Hardy
(250) 956-2220 / (250) 949-7888
CFDC of Nadina, Houston
(250) 845-2522
CFDC of Nicola Valley, Merritt
(250) 378-3923
CFDC of North Cariboo, Quesnel
(250) 747-1212
CFDC of North Fraser, Mission
(604) 826-6252
CFDC of the North Okanagan, Vernon
(250) 545-2215
CFDC of Okanagan-Similkameen, Penticton
(250) 493-2566
CFDC of Pacific Northwest, Prince Rupert
(250) 622-2332
CFDC of the Peace Liard, Fort St. John/Dawson Creek
(250) 785-6794 / (250) 782-8748
CFDC of Powell River Region, Powell River
(604) 485-7901
CFDC of Revelstoke, Revelstoke
(250) 837-5345
CFDC of Shuswap, Salmon Arm
(250) 832-2118
CFDC of South Fraser, Abbotsford/Chilliwack
1-877-827-8249 / (604) 793-0196
CFDC of the S.E. Region of B.C., Cranbrook
(250) 489-4356
CFDC of Sto:lo, Chilliwack
(604) 858-0009
CFDC of Strathcona, Campbell River/Courtenay
1-877-338-2775 / (250) 334-4415
CFDC of Stuart-Nechako, Vanderhoof/Fort St. James
(250) 567-5219 / (250) 996-0112
CFDC of Sun Country, Ashcroft
(250) 453-9165
CFDC of Sunshine Coast, Sechelt
(604) 885-1959
CFDC of Thompson Country, Kamloops
(250) 828-8772
Nuu Chah Nulth Economic Development Corporation, Port Alberni
(250) 724-3131
16-37 Community Futures, Terrace
(250) 635-5449

Provincial CFDC Association:
Community Futures Development Association of B.C., Vancouver
(604) 685-2332
www.communityfutures.ca/provincial/bc/


