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Exports increased by 0.7% in September, following three months of volatile growth, while imports declined by 1.3%, resulting in a
narrowing of the trade deficit from $2.7 billion in August to $1.7 billion in September. The increase in exports was mostly due to a
rise in export prices, as volumes remained largely unchanged, and was supported by advances in 5 of 11 categories, with non-energy
exports inching up 0.2%. Through the first nine months of 2015, total exports were down 1.3% compared to the same period in 2014.

Exports of consumer goods saw the highest growth rate among all categories (up 4.6%), supported by strong consumer demand
fundamentals in the United States. The moderate rebound in energy prices from the August trough supported energy exports in
September (up 3.7%) driven particularly by growth in crude and crude bitumen. On the other hand, exports of automotive products
declined 3.7%, but the year-to-date pace of exports for this sector remained among the strongest overall, supported by a very strong
trend in US vehicle sales.

The decline in Canada’s exports to the United States (-0.3%) for September was more than offset by increased demand from Europe.
Through the first nine months of 2015, Canadian exports to the US trailed those from the same period last year by 1.3%.
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Canadian Merchandise Exports Trade Balance
(y/y, %) SA vs. Canadian Dollar
40% 0
-500
20% -1000
L AT 5§"‘§\<Q T~ -1500
0% -2000
-2500
20% -3000
—— TRADE BALANCE (LS) -118
B g gL R JU SR pu g RO 3500 —— C5/USD(RS) 116
Oy g
CURRENT DOLLARS CONSTANT DOLLARS 3 g g g g g 3 g g
Source: Statistics Canada Source: Statistics Canada
PROVINCIAL PICTURE
Province Growth Rate Top Contributor Weakest Contributor
m/m YTD Sector Contribution Sector Contribution
NL 11.0% -32.9% Energy Products 0.7% Other consumer goods -0.1%
PE 57% 18.7% Agriculture and Fishing Products 0.0% Machinery and equipment -0.1%
NS 4.7% -3.0% Agriculture and Fishing Products 0.6% Industrial Products and Materials -0.1%
NB -0.8% -3.1% Agriculture and Fishing Products 0.2% Industrial Products and Materials -1.6%
QC 4.1% 8.8% Other consumer goods 0.4% Forestry Products -0.7%
ON 0.6% 9.7% Other consumer goods 3.0% Agriculture and Fishing Products -0.9%
MB 17.1% 1.3% Other consumer goods 3.1% Machinery and equipment -0.6%
SK 5.2% -7.2% Other consumer goods 1.8% Industrial Products and Materials -0.6%
AB -0.5% -21.7% Machinery and equipment 0.8% Agriculture and Fishing Products -2.0%
BC -0.6% 0.7% Industrial Products and Materials 1.1% Agriculture and Fishing Products -0.6%

These Reports are a compilation of publicly available information and are not intended to provide specific advice and should not be relied on as such. No action or decisions
should be taken without independent research and professional advice. While EDC makes reasonable commercial efforts to ensure that the information contained in the
Reports is accurate at the time it is placed on the site, EDC does not represent or warrant the accurateness, timeliness or completeness of the information contained in the
Reports. EDC is not liable whatsoever for any loss or damage caused by or resulting from any inaccuracies, errors or omissions in such information.
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