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Welcome to the Science Monitor: Volume 6, Issue 1, a report of the external 
communications activities that promote Agriculture and Agri-Food Canada (AAFC) 
science, innovation, and technology transfer. This issue covers the period from 
July 1 to September 30, 2014.

You’ll notice some changes in how we are presenting information, starting with this 
new quarterly distribution. Information has been condensed, with detailed lists of 
activities moved to an Annex.

We’ve also combined the reporting of several communications activities under a new 
“National Media Outreach” category to better refl ect the way we use multiple tools to 
reach varied audiences. This activity includes traditional media pitches and feature 
articles, as well as the use of new media tools like Twitter, Flickr, and YouTube videos.

This quarter, AAFC’s Public Affairs Branch participated in 18 announcements, 
responded to 66 media calls, participated in 33 public events, issued 20 media 
pitches, posted 40 Tweets, and launched four new videos, all relating to science and 
innovation.

Science and innovation underpin much of what makes the agricultural sector so 
successful. Our communications activities raise awareness about the Government’s 
investments in agricultural research that supports the growth of trade pportunities, 
productivity, sustainability, and the quality and safety of agricultural products.

INTRODUCTION
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News Releases
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The producers of the Science Monitor welcome feedback, 
comments or suggestions. 

Send an e-mail to sciencemonitor@agr.gc.ca or 
call us at (613) 773-2775.
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SCIENCE IN THE NEWS

Thirteen new science-related projects or initiatives were publicly announced by the 
Minister or other elected offi cials at media event announcements.

Five new science-related projects or initiatives were publicly announced via news 
releases issued by AAFC.

EXHIBITS AND PUBLIC EVENTS

This period, AAFC participated in 33 individual events where we demonstrated 
AAFC’s science at work.

Corporate Exhibits (6)
Pest Management Centre Exhibits (4)
Public Events (23 total)

• Doors Open and Trails Open (1)
• Open Houses, Open Farm Days, and Field Days (12)
• Other Signifi cant Regional Events Featuring AAFC Science and 

Technology (10)

REGIONAL AND NATIONAL 
OUTREACH

Regional Media Outreach
A targeted outreach process is applied in cases where science stories are primarily 
regional in focus or interest; for example, promoting Open Houses and Field Days. 
Regional media pitches result in consistently strong media coverage, particularly 
in regional papers and sector magazines.

Regional Communications Teams pitched 15 topics to local media and interest groups. 
A tweet from AAFC’s departmental Twitter account was issued when appropriate. 

AAFC brings 
agricultural 
science and 
technology 
closer to 
Canadians by 
participating in 
exhibits and by 
hosting public 
events at research 
facilities across 
the country.
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National Media Outreach
An important way we get the word out about our research, innovation, environment and technology transfer is by actively pitching 
success stories to media and offering interview opportunities with scientists via feature articles, social media posts, and videos.

National Science Pitches
Our science pitching process has evolved beyond the traditional text format and involves an integrated suite using multiple 
platforms. All pitches now include a web Feature Article, photos linked to the Departmental Flickr account, Tweets, links to AAFC 
website content, and a video or association with a hashtag theme (e.g., #CoolScience) where applicable. These are strategically 
targeted to audiences in the format they use most.

Advance-planning, coordination at a national level, and the use of new media tools extend our outreach across the country and 
have resulted in increased national media/social media coverage. An increasing number of media calls come from reporters 
seeing stories posted on AAFC’s Twitter account.

Four national story ideas were pitched this quarter using our new integrated approach.

Three were grouped together for National Biotechnology Week 2014 (September 29-October 1, 2014) during which we also 
participated in a “Tweet-up” event on September 29, 2014 on food safety and regulations using #FoodMyths.

• National Biotechnology Week – September 29-October 1, 2014
 � DNA Barcoding: Science Helping Farmers Identify Friend from Foe
 � Limiting Contamination from Pesticide Spills, Splashes and Rinses
 � Green Solutions Send Orchard Pests Packing

• Canadian Scientists Contribute to International Effort to Sequence the Canola Genome
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Homepage Carousel Features

The AAFC Homepage Carousel allows us to extend the life of our outreach efforts by re-promoting science stories that continue 
to have relevance even after initial outreach activities are completed. Six new or existing Feature Articles were highlighted for 
approximately two to three weeks, getting the fi rst of three spots in the rotation during the fi rst week. 

Social Media on Twitter

Twitter is another tool that allows us to extend the life of our outreach efforts. Carousel items, the use of hashtag themes, promotion of 
AAFC YouTube videos, and retweets of government and industry partner Tweets help to keep science at the fore of AAFC’s Twitter activity.

AAFC sent approximately 155 Tweets from each account this quarter, with science-related Tweets accounting for 25%.

Content Breakdown - Twitter

Science Videos and YouTube

AAFC made its debut on YouTube in August 2012. As of September 30, 2014, the AAFC YouTube channel has 43 videos, the 
majority of which are science-related. Accessible versions of all AAFC videos are also available on the AAFC website. AAFC 
delivered four new science videos in this period:

• Oats – Check out Agriculture
• Let’s Keep a Good Thing Growing
• Mustard – Check out Agriculture
• Cultivating Excellence: London Greenhouse

Current 
Quarter

Previous 
Quarter

Science-related Tweets 40 44

  ¾ Retweets 170 158

  ¾ Replies 4 9

  ¾ Conversions (visits to website as a result of Tweet) 293 371
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STATISTICS ON RESPONSIVE MEDIA

AAFC received and responded to 66 media calls through the AAFC media line related to research, innovation, environment, 
technology transfer, and pesticides during this reporting period. Sixty-one per cent of calls were referred directly to researchers 
working on projects, with an additional 29% answered with a written response coordinated with research staff. The remaining 
10% of calls were not related to AAFC research and were referred to other departments or industry partners.

Media Call Responses

Number of Science-related Calls by Month
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PUBLICATIONS

AAFC science is also being promoted through a variety of written products which 
go to specific stakeholder groups. These products allow us to effectively target our 
messaging.

Innovation Express
Innovation Express is a quarterly newsletter meant for partners and stakeholders, 
produced by the Science and Technology Branch (STB) with support from Public 
Affairs Branch (PAB). Articles provide information on new and emerging science and 
technologies, programs and collaborative research, and business opportunities for 
the Canadian agri-food sector. From July 1 to September 30, 2014, one issue of this 
newsletter was produced and distributed:

2014: Volume 5, Issue 2 – Pest Management Centre (PMC): This 
issue celebrated the 10th anniversary of the PMC. It included a look back at 
accomplishments and a look ahead to how our research capacity will continue to 
provide Canadian growers with excellent minor use pest control products and new 
crop protection practices that reduce dependence on pesticides.

FINAL WORDS

In the next issue, we’ll see results of implementing a new Feature Article template 
to better meet the needs of media outlets and maximize our integrated national 
outreach approach. The new format highlights a key quote, has a minimum of two 
photos, and provides links to existing online content, particularly AAFC website 
content, YouTube videos, and photos on AAFC’s new Flickr account.

Also, look for changes in content and presentation in the next few issues as we 
adjust to our new quarterly format. We’ll be working to bring you the most relevant 
information in more visually appealing ways.

This report has been produced by AAFC Public Affairs Branch, in consultation with 
AAFC Science and Technology Branch. Special thanks to all of our scientists and 
staff whose work makes it possible for us to tell the great story of agricultural 
science and innovation in Canada.

Look for changes 
in content and 
presentation 
in the next few 
issues as we 
adjust to our new 
quarterly format. 
We’ll be working 
to bring you the 
most relevant 
information in 
more visually 
appealing ways.
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ANNEX 

List of News Releases
Two GF2 Federal–Provincial Cost-shared Announcements:

• British Columbia’s agri-foods industry, British Columbia AgriInnovation Program, $1.4M issued on August 25, 2014 in 
British Columbia.

• Agri-Innovators Committee final report to FPT Agriculture Ministers, issued on July 17, 2014 in Manitoba.

Three Other News Releases:

• New Brunswick Open Farm Day, issued on September 16, 2014 in New Brunswick.
• Newfoundland and Labrador Open Farm Day, issued on September 16, 2014 in Newfoundland and Labrador.
• Prince Edward Island Open Farm Day, issued on September 16, 2014 in Prince Edward Island.

List of Announcement Events
Seven GF2 Agricultural Innovation Program (AIP) Announcements:

• Ontario Ginseng Growers Association, $423K announced on September 10, 2014 in Ontario.
• Centre de recherche en sciences animales de Deschambault, $250K announced on September 10, 2014 in Quebec.
• La Coop fédérée, $182.5K announced on September 10, 2014 in Quebec.
• Competitive Green Technologies, $3M announced on September 9, 2014 in Ontario.
• Vineland Research and Innovation Centre, $2.5M announced on July 30, 2014 in Ontario.
• Chicken Farmers of Saskatchewan, $275K announced on July 24, 2014 in Saskatchewan.
• Composites Innovation Centre, $715K announced on July 16, 2014 in Manitoba.

Two GF2 AIP Research Cluster Announcements:

• Organic Science Cluster, Organic Federation of Canada, $8M announced on September 12, 2014 in Nova Scotia.
• Bioindustrial Cluster, Bioindustrial Innovation Canada, $7M announced on September 11, 2014 in Ontario.

Four GF2 Federal–Provincial Cost-shared Announcements:

• Hemp Oil Canada, Manitoba Enabling Commercialization and Adoption Program, $4.6M announced on September 26, 
2014 in Manitoba.

• Western Feed Grain Development Co-op, Manitoba Growing Innovation - Agri-food Research and Development Initiative, 
$400K announced on September 25, 2014 in Manitoba.

• Prairie Agricultural Machinery Institute, Manitoba GF2, $735K announced on August 27, 2014 in Manitoba.
• Manitoba Diversification Centres, Manitoba Growing Innovations Program, $45K announced on August 8, 2014 in 

Manitoba.

List of Regional Media Outreach
British Columbia (1):

• Open House at PARC–Summerland.

Alberta and Territories Region (1):

• Hypena Opulenta Moth.



 Science Monitor – Volume 6, Issue 1 11  

Ontario Region (1):
• Hypena Opulenta Moth.

Quebec Region (6):

• 100th anniversary of Sherbrooke – Better Beef Feed and Reducing GHG.
• 100th anniversary of Sherbrooke – Bioreactor Anaerobic Manure Treatment.
• 100th anniversary of Sherbrooke – Grain-fed Veal.
• 100th anniversary of Sherbrooke – Local Collaboration.
• 100th anniversary of Sherbrooke – Vitamin B-12 in Milk.
• 100th anniversary of Sherbrooke – Summary of five previous pitches.

Atlantic Region (6):

• How to grow the right barley for beer;
• Open Farm Day in Atlantic Canada;
• Open House at the Atlantic Food and Horticulture Research Centre;
• Open House at the Harrington Research Farm;
• Open House at the Atlantic Cool Climate Research Centre;
• Research Centre agronomist Aaron Mills evaluating new crops for PEI, including fava beans.

List of Homepage Carousel Features
• Bringing Agriculture and Agri-Food Canada’s Research Results to the Farm
• Grass Fed Beef
• Check out Oats!
• Agri-Innovators Committee Final Report Makes Recommendations to Advance Sector Innovation (MINO – news release)
• Cultivating Excellence: London Greenhouse
• Harper Government Invests in Canada’s Bioproducts Sector (MINO – news release)

List of Corporate Exhibits
• Les portes ouvertes sur les fermes du Québec, September 7, Montreal, Québec
• Meet Your Farmer at the Mall (Ag in the City event), August 23-24, Halifax, Nova Scotia
• The Kent County Agricultural Fair, August 21-24, Sainte Marie de Kent, New Brunswick
• Whoop Up Days, August 19-23, Lethbridge, Alberta
• The Canadian National Exhibition, August 18, Toronto, Ontario
• Old Home Week, August 8-12, Charlottetown, Prince Edward Island

List of Public Events
Doors Open and Trails Open

Every year, Doors Open events invite Canadians to discover first-hand their communities’ hidden heritage treasures, some of 
which have never been open to the public. Trails Open events are similar, but focus more on the environment. One AAFC research 
centre participated this year and provided visitors with an opportunity to see first-hand the research being conducted in the labs, 
the fields and research plots, to talk to scientists and technicians, and better understand how the results of that research benefit 
their communities, farmers and Canadians.
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Doors Open Quebec (September 7, 2014)

Roughly 1,200 visitors attended this year’s event. The Dairy and Swine Research and Development Centre presented a scientific 
demonstration on animal transport, animal health, and meat quality. Check Out Agriculture videos and the Big Deal tomato cut-
out were a hit with visitors. The opportunity was also taken to promote the 100th Anniversary of the research centre in Sherbrooke 
and extend invitations to the Open House on October 4, 2014.

Open Houses, Open Farm Days, and Field Days

These events are similar to Doors Open events, but focus on farms and farming operations with local private farm operations 
offering to host the public. Visitors enjoy the opportunity to visit farms, meet farmers, explore farm operations, watch 
demonstrations, learn more about farm products, and ask questions about farm life. AAFC participated in 12 events.

Saskatchewan Region

Low Input Field Day, Semiarid Prairie Agricultural Research Centre (SPARC), Swift Current (August 7, 2014) 
About 60 people participated in this field day. Research profiled included organic management practices and forages. Golden 
West Radio was present.

AAFC and North East Agriculture Research Foundation, Melfort (July 23, 2014) 
Roughly 150 people attended this event. Numerous new crop production technologies were demonstrated and explained. Local 
media were in attendance.

AAFC and Indian Head Agricultural Research Foundation Field Day, Indian Head (July 22, 2014) 
Approximately 180 people attended this annual field day. Highlights included research and demonstration trials, with tours led by 
invited speakers from across Western Canada. The Western Producer was in attendance.

AAFC and Western Applied Research Foundation Open House, Scott (July 16, 2014) 
Approximately 200 people attended this all-day event, which focused on winter and spring wheat research projects. Media 
present included RealAgriculture.com and NorthWest Herald.

Canada–Saskatchewan Irrigation Diversification Centre Field Day, Outlook (July 10, 2014) 
Approximately 170 people attended this all-day event with tours to current projects and demonstrations. Media present included 
Western Producer, The Outlook, and CTV Saskatoon.

Atlantic Region

13th Annual Open Farm Day in Atlantic Canada (September 21, 2014) 
An increase to 130 participating farms, pre-event buzz, and a spectacular fall day across much of the region led to an estimated 
record-breaking 45,000 visitors attending this year’s events.

A good portion of pre-event coverage was based on the federal-provincial-industry news releases issued by AAFC, with 
many papers including the quote by Minister Ritz. There was a significant social media component to this year’s events, with 
participating farms and organizers turning to Facebook, Twitter, and blogs to get the word out, including six Tweets from AAFC’s 
Twitter account. Post-event coverage focused on visitor experiences and the reactions of participating farmers, with only rare 
mentions of government involved. Media coverage included CBC TV and Radio, Radio Canada, Charlottetown Guardian, Island 
Farmer, Summerside Journal Pioneer, Chronicle Herald, Cape Breton Post, Kings County Advertiser, Amherst Daily News, Moncton 
Times, Fredericton Daily Gleaner, Victoria Star, and St. John’s Telegram.
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Individual provincial summaries:

Open Farm Day, New Brunswick (September 21, 2014)

• A total of 32 farms throughout New Brunswick opened their doors to record public attendance. More than 14,000 
people of all ages, including many people from outside the province, visited participating farms. Visitors toured the 
participating farms to learn and appreciate how farmers feed communities and the world. The attendance numbers are 
a true reflection that the event is growing in popularity and people are increasingly interested in learning where their 
food comes from and how it is produced.

Open Farm Day, Nova Scotia (September 21, 2014)

• Fifty-one farms across Nova Scotia welcomed over 20,000 visitors to Nova Scotia’s 13th Annual Open Farm Day. The 
success of this year’s event is attributed largely to the extensive pre-event advertising at agricultural exhibits and social 
media hype in the weeks leading up to the big day. The Open Farm Day Ap, launched in Nova Scotia last year, proved to 
be a valuable ally for many urban dwellers travelling on back roads into unknown farming territory. The web application 
provided information on each participating farm along with map directions for traveling between farms. A record 
breaking 22,000 social media hits were recorded in Nova Scotia by September 21st.

Open Farm Day, Prince Edward Island (September 21, 2014)

• This year marked the 13th Annual PEI Open Farm Day and, like last year, it was an overall success. There were over 
14,000 visitors in total during the day, and 29 host farms from across the Island participated this year.

Open Farm Day, Newfoundland and Labrador (September 21, 2014)

• A total of 17 farms throughout Newfoundland and Labrador opened their doors to the public on September 21, 
2014. More than 2,600 visitors of all ages visited participating farms and had an opportunity to learn and chat about 
agriculture in the province. Visitors toured farms, picked vegetables, and enjoyed wagon rides through fields.

Open House at the Atlantic Food and Horticulture Research Centre, Kentville, Nova Scotia  
(September 13, 2014) 
The community was invited to come out and “Explore the Science of Agriculture” at the Atlantic Food and Horticulture Research 
Centre in Kentville. Almost 400 visitors enjoyed wagon rides through the orchards, tours of the gardens, an activities centre, and 
petting zoo. Research scientists and technical staff showcased their work through a dozen indoor and outdoor science exhibits 
which included 11 new apple and pear varieties, an Agri-Weather station, and the ever-popular bug display. The event gave 
scientists the opportunity to have meaningful conversations with people about their work and how research done at the Centre 
benefits producers and the Nova Scotia economy. Two AVR Network radio stations, Magic 94.9 and K-Rock 89.3, broadcast 
announcements throughout the day. Four live Tweets and several Facebook uploads also helped bring guests through the gates.

Open House at the Harrington Research Farm, Harrington, Prince Edward Island (August 23, 2014) 
An estimated 350 people attended the event, the majority of them families. Displays on water research, agricultural trade, 
and crops were popular, as were field tours and children’s science activities. One visitor found the department’s collaborative 
approach to science interesting, commenting, “I was surprised myself to learn on the field tour about the cooperative things you 
are doing with other countries and companies. I think that can attract both investment and trade.” Promotion of the open house 
included paid advertising, an interview with staff on CBC TV Charlottetown, a free PSA on CBC Radio, a promo article in Atlantic 
Farm Focus, and road signs outside the Crops and Livestock Research Centre in Charlottetown.
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56th Annual Farm Field Day at the Atlantic Cool Climate Crop Research Centre, St. John’s, Newfoundland 
(August 9, 2014) 
Close to 3,200 people attended this popular annual event, enjoying hay rides of the research grounds, science demonstrations, 
a 4-H calf showmanship and a cattle show, kid’s activity tent, farm animals, and a chicken BBQ hosted by the Chicken Farmers 
of NL and the Dairy Farmers of NL. Guided tours were done of research plots on nutrient management trials, drainage trials, and 
entomology research plots. The event generated extensive positive media coverage by NTV, VOCM Radio, CBC, the St. John’s 
Telegram, KIXX-FM, Hits FM, and K-Rock, with most outlets running promotional pieces before, during, and after the event.

Other Significant Regional Events Featuring AAFC Science and Technology

Each year AAFC participates in a number of regional events to raise awareness of the importance of agricultural science and 
technology and its impact in everyday lives of Canadians. From July 1, 2014 to September 30, 2014, AAFC participated in  
10 such events: 

British Columbia Region

• Fall Fair, Summerland (September 13-14, 2014)

Alberta Region

• Whoop Up Days, Lethbridge (August 19-23, 2014)

Ontario Region

• International Plowing Match, Ivy (September 16-20, 2014)
• Canadian National Exhibition, Toronto (August 18, 2014)
• Fall Fair, Harrow (August 28-September 1, 2014)

Atlantic Region

• Farm Day in the City, Charlottetown, Prince Edward Island (September 28, 2014)
• Farmer for a Day, Cole Harbour, Nova Scotia (September 23, 2014)
• Kent County Exhibition, Ste-Marie-de-Kent, New Brunswick (August 22-24, 2014)
• Meet your Farmer at the Mall (Ag in the City event), Dartmouth, Nova Scotia (August 21-22, 2014)
• Old Home Week, Charlottetown, Prince Edward Island (August 7-21, 2014)

Pest Management Centre staff attended four conferences and trade shows, displaying posters and handing out information to 
growers, grower/commodity groups, provincial crop specialists, minor use coordinators, integrated pest management consultants, 
and agronomists.

List of Pest Management Centre Announcements
• Crop Profiles - Carrot (2014-09-16); 
• Crop Profiles - Sweet Corn (2014-09-16);
• Sustainable Crop Protection Factsheet - Resistance of apple scab pathogen to fungicides (2014-09-10);
• Crop Profiles - Brassica (2014-08-11);
• Crop Profiles - Allium (2014-08-11);
• PMC Project Statuses for July 2014;
• Information about Integrated Pest Management;
• 2014 Implementation Project Summaries;
• 2014 Biopesticide Priorities


