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GERMANY IS THE LARGEST IMPORTER OF FRESH 
BERRIES IN THE EUROPEAN UNION 

 

 According to Comtrade, per capita consumption of fruits in Germany was 
66.1kg in 2012/2013, down 15.9% from 2005/2006 (78.6kg). This may be 
due to price, or increasing out-of-home eating habits.  

 However, the 2014 Nielson Global Snacking Survey indicated that 37% of 
respondents said that fresh fruits were their preferred snack, followed by 
chocolate (12%), yogurt (6%), bread/sandwiches (6%), cheese (4%), and 
vegetables (4%).  
 

GERMANY IMPORTED 12.5 TONNES OF FRESH, 
FROZEN, AND PROCESSED BERRIES FROM 

CANADA IN 2015 
 

 

 Germany imported CAD$1.4 billion worth of fresh, frozen, and processed 
berries from the world in 2015. Imports from Canada were CAD$52.6 
thousand.  

 Canada and the U.S. are the main suppliers of cranberries in the world. In 
Europe, cranberries are more often sold dried or frozen rather than fresh. 

TRADE 

 

 
GERMANY’S VALUE OF FRESH, FROZEN, AND 

PROCESSED BERRY IMPORTS FROM THE WORLD GREW 
BY 13% IN 2015 

 
 Germany’s total value of fresh, frozen, and processed 

berry imports has increased 46% over the past five years. 

 

GERMANY’S VOLUME OF FRESH, FROZEN, AND 
PROCESSED BERRY IMPORTS FROM THE WORLD GREW 

BY 8% IN 2015 
 

 Germany imported 12.5 tonnes of fresh, frozen, and 
processed berries from Canada in 2015. 

 Germany’s total volume of fresh, frozen, and processed 
berry imports has increased 10% over the past five years. 
Volume of imports from Canada grew by 53% in 2015.  
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Import Volume of Fresh Berries in 2015, 
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Germany 22%

United Kingdom 15%

France 14%

Netherlands 7%

Italy 7%

Belgium 6%

Austria 5%

Lithuania 4%

Spain 4%

Other 16%

CHALLENGES  

 Consumers are becoming more conscious about 

buying local seasonal fruit, causing a threat to 

import growth. 

OPPORTUNITIES 

 Consumers enjoy variety and berry mixes, they 

are thus becoming more popular. 

 Consuming berries as a healthy convenience 

snack is gaining popularity. 

 Growing interest in organic products. 
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HOW WE CAN HELP 
We offer multiple programs and services to help you achieve your international business goals, such as the Agri-Food Trade Service, AgriMarketing 

Program, and Canada Brand. 
International Trade Commissioners are also an excellent point of contact for export advice and can provide Canadian industry with on-the-ground 

expertise regarding market potential, current conditions, and local business contacts. 
 

HAVE WE PIQUED YOUR INTEREST? 
For more information on opportunities in Germany or to join our distribution list, make suggestions, or request more information, contact 

Single Window at MAS-SAM@agr.gc.ca 
 Find out about our programs, services and tools 

to support your exporting efforts. 

Exporting from Canada 

 

INNOVATION  
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Relaunch                      

New Products                      

Product Line Diversity                      

Health & Wellness Claims                      

Total Innovation Rank                      
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Germany's Top Companies to Launch 
Blueberry Products from 2011-2015 

Visit our online library of public 
reports for more information on this 
and other markets. 

TOP INNOVATIVE MARKETS FOR BERRY PRODUCTS IN EUROPE 

Germany is the country with 

the second largest number of 

new berry product launches 

worldwide 

Declining Claims 
1. High/Added Fiber 
2. Cardiovascular Health 
3. All Natural 
4. Premium 
5. Low/No/Reduced Calorie 

Top Packaging Types 
1. Tub 
2. Jar 
3. Flexible 

Top Packaging Materials 
1. Plastic unspecified 
2. Glass plain 
3. Polypropylene plastic 

Growing Claims 
1. Vegetarian 
2. No Additives/Preservatives 
3. Low/No/Reduced Fat 

INCREASE IN VEGETARIAN AND LOW SUGAR 

EATING HABITS 

GROWING FOCUS ON CONVENIENT AND 
ECO-FRIENDLY PACKAGING 
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Germany's Top Companies to Launch 
Cranberry Products from 2011-2015 

http://www.agr.gc.ca/eng/programs-and-services/?id=1362675650980
http://tradecommissioner.gc.ca/trade-commissioner-delegue-commercial/search-recherche.aspx?lang=eng
mailto:MAS-SAM@agr.gc.ca
http://www.agr.gc.ca/eng/industry-markets-and-trade/exporting-and-buying-from-canada/?id=1410072148276
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