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Btu dPtCc ictudC dWttaedHtti CgtdSi tuodExtcu iitdSummCtrd PCgtdi 
 

EXECUTIVE SUMMARY 
 

BACKGROUND AND STUDY OBJECTIVES 

Ttutiumdiud CICeC’udIumbttdtItduttiictdtxptt ,dttpttutI iIgdCamtu d2%dtodgttuudetmtu icdptteuc dCIed
tmpatriIgdhuIetteudtod htuuCIeudtodwttkttudiIdtutCadCIedutbCIdCttCu.ddGatbCaar,d tutiumdiudgttwiIgd
txptItI iCaardCIe,dwhiatd CICeCdhCudttctI arduttIdiIcttCutudiIdiI ttIC itICadiiui ttu,dtutdptui itIdCudCd
 tutiumdetu iIC itIdhCudetcaiItediId htdoCctdtodu ttIgdctmpt i itI. 
 
A  tCc itIudCIedetu iIC itIudCttdktrdctmptItI udtod htd tutiumdutc ttdCIedCduigIioicCI diIoautIctdtId
 tCitadpaCIudCIedetu iIC itIdchtict.ddOItdtod htdptitti itudtod htdFtettCadTtutiumdS tC tgrd(FTS)diud htd
pttmt itIdtodptteuc detitatpmtI dCIediIitu mtI udiId CICeiCId tutiumdCuut udCIedptteuc u.ddAud htd
atCedetpCt mtI duIettd htdFTS,d Ieuu trd CICeCdhCudbttIdwttkiIgd tdout httd htdgtCadtodu ttIg htIiIgd
 htduIettu CIeiIgdtod“u tC tgicCaardimptt CI d tutiumdetu iIC itIudCIedC  tCc itIu”dCIed htitdttatdiId
u imuaC iIgdtctItmicdgttw h.dddThiudttutCtchdpttjtc dtIdWttaedHtti CgtdSi tudiudpCt dtod Ieuu trd CICeC’ud
wttkdtId hiudgtCa. 
 
Thiudu uerdwCudctmmiuuitItedbrd htdTtutiumdBtCIchdC d Ieuu trd CICeC.dd  udtittCaadputptutdiud td
ctmpat tdCdctmpCtC iitdu uerdtodWttaedHtti CgtdSi tud(WHS)diId CICeC,d htdUIi tedS C tudCIedAuu tCaiCd
 tod 

• ExCmiItd htdtx tI d tdwhichdtCchdctuI trdCIeduutttuIeiIgdctmmuIi itudpttmt t,dmCICgtudCIed
atittCgtud htutdCuut udCudetmtu icdCIediI ttIC itICad tutiu dC  tCc itIu.d 

• UIettu CIed htduigIioicCI dotC uttud hC dctI tibu td td htduucctuudtodWttaedHtti CgtdSi tudCud
 tutiu dC  tCc itIu. 

• Dt ttmiItdbtu dptCc ictudwi hdttuptc d td tutiumdC dWttaedHtti CgtdSi tu. 
•  etI iordimpaicC itIudottd CICeCdCtiuiIgdtu dtod htdbtu dptCc ictu. 

METHODOLOGY 

Thtdu uerdiIitaite  htttdphCutudtodwttkdCIedCdctmbiIC itIdtodptimCtrdCIedutctIeCtrdttutCtch. 
Thtd htttdphCutudwtttod 

• PhCutdOItod Ii iCadtittiitwdtod htdktrdchCtCc ttiu icudtodCaadWttaedHtti CgtdSi tudiId CICeC,d
Auu tCaiCdCIed htdUIi tedS C tudCIedttctmmtIeC itIudottdtigh dcCutdu uerdui tu. 

• PhCutdTwt: ThtdcCutdu ueitudCIedietI ioicC itIdtoduucctuudoCc ttu.d 
• PhCutdThtttodDt ttmiIC itIdtodbtu dptCc ictudCIedimpaicC itIudottd CICeC 

 
ThtdttutCtchdmt htetatgrdttaitedptimCtiardtIdutctIeCtrdttutCtch,dttiitwiIgdmC ttiCadctmpiatedottm Cd
iCtit rdtodututctu.dd  dwCudctmpatmtI tediIdPhCutd2dbrdiI ttiitwudwi hdui tdmCICgtmtI dCIed
u CkthtaettudottdtCchdtod htdcCutdu ueitu. 
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CASE STUDY WORLD HERITAGE SITES 

Eigh dWttaedHtti CgtdSi tudwtttdutatc tedottdcCutdu ueitu.ddThtrdCtto 
• GttudMttItdNC itICadPCtk,d CICeC 
• WttedBuooCatdNC itICadPCtk,d CICeC 
• HtCe-SmCuhte- IdBuooCatdJump,d CICeC 
• PutIuauaudNC itICadPCtk,dAuu tCaiC 
• KCkCeudNC itICadPCtk,dAuu tCaiC 
• WiaaCIetCdLCktudRtgitI,dAuu tCaiC 
• MtuCdVttetdNC itICadPCtk,dUIi tedS C tu 
• HCwCiʻidVtacCIttudNC itICa PCtk,dUIi tedS C tu 
 

FiIeiIgudottmd htdcCutdu uerdttutCtchdated tdC uttitudtodbtu dptCc ictudttgCteiIg wCrud tdmtttdouaard
atittCgtd htd tutiumdpt tI iCadtodWttaedHtti CgtdSi tu,dCIed htttbrdcttC t iIcttCutedtctItmicdCc iii r.d 

BEST PRACTICES 

ThtdCICaruiudto  htdoCc ttudtoduucctuudCttuIed tutiumdC dWttaedHtti CgtdSi tuduhtwted hC o 
 
1. ThtdiI ttIC itICaduigIioicCIctd

tod htdptt tc tedhtti Cgtd
iCautu to WttaedHtti CgtdSi tud
iudC d htdctttdtod htitdCpptCad td
CueitIctu.ddThtdptt tc itIdtod
 htutdiCautudiudctI tCa  td htitd
atIg- ttmduuu CiICbiai r CIed
uucctuu. 

 
2. Thtdbtu dptCc ictudmCrdbtd

gttuptediI t oiitd
iI ttctIItc tedCIed
iI ttetptIetI dcC tgttituo 
o ViuitIdCIed taaCbttC itI 
o ThtdViui tt 
o ThtdPtteuc  
o ThtdDtu iIC itIdAttC,dCIe 
o MCtkt iIg 
 

3. ThtdoiitdcC tgttitudtpttC tdCudC uru tmdiIduupptt dtodpttuttiiIgdCIedotu ttiIgdctIItc itIdwi hd htd
Ou u CIeiIgdUIiittuCadVCautdtod htdWttaedHtti CgtdSi t, Cudiaauu tC tediId htdgtCphic. 
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Thtdbtu dptCc ictudietI ioitedottmd htdttutCtchdCIedttgCIizteduIettd htutdoiitdcC tgttitudCtto 
 
Vision and Collaboration 

o MCximiziIgdCiCiaCbatdouIeudottdcCpi Cadpttjtc udCIedtpttC itIu. 
o HCiiIgdCIdtittCaadiiuitIdCIed htdatCettuhipd tdimpatmtI di . 
o  taaCbttC iIgdwi hdFtitIeudCuutciC itIu,dctmmuIi itudCIedt htt ItI-pttoi datcCadttgCIizC itIu. 
o  IitaiiIgd ht ptiiC tdutc ttdiIdetaiittiIgduttiictudCIedpttgtCmu. 
o  t-tpttC iIgdwi hdAbttigiICadu Ckthtaettu  tdtIhCIctd htd tutiumdtoott.   

 
The Visitor 

o  taatc iIgdu C iu icudCIeduutitrdeC CdtIdcutttI diiui ttu. 
o UIettu CIeiIgdetmtgtCphicdCIedmCtkt d ttIeudCIedwhC d htr mtCIdottd htdWttaedHtti Cgtd

Si t. 
o  etI ioriIgd Ctgt dmCtkt udCIed htitdItteudCIedtxptc C itIu. 

 
The Product 

o OoottiIgdCdchtictdCIedeiittui rdtodtxpttitIctud Ctgt ted tdiiui ttdiI tttu u. 
o  IitaiiIgdAbttigiICadpttpatu CIe/ttdatcCadhtu udiId htdetitatpmtI dCIedetaiittrdtodpttgtCmud

CIeduttiictu. 
o HCiiIgdup- t-eC t,dwtaa-mCiI CiItediiui ttdiIotCu tuc utt. 

 
The Destination Area 

o HCiiIgdCdcti icCadmCuudtodtxpttitIctudCIedCmtIi itudiId htdetu iIC itIdCttC. 
o HCiiIgdgtted tCIuptt C itIdCcctuudwi hdtp itIu.  
o PttiieiIgdwCroiIeiIgdCIe,dCudCppttptiC t,diI ttICad tCIuptt C itIdIt wttku. 

 
Marketing 

o HCiiIgdCdu ttIgdbtCIed hC dctmmuIicC tud htdptui itIiIgdCIedbtItoi ud t  Ctgt dmCtkt u. 
o UuiIgd htdWttaedHtti CgtdSi tdbtCIediIdmCtkt iIgd tdcttC tdpttoiatdCIedC  tCc diiui ttu. 
o HCiiIg Cdu ttIgdCIedctIuiu tI dpttoiatdiIdetu iIC itIdmCtkt iIg,diIcaueiIgdictIicdimCgtud t 

cCp uttdC  tI itI. 
o HCiiIgdet Ciate,dtCur- t-uutd tipdpaCIIiIgdiIottmC itIdtI-aiIt. 
o HCiiIgdCdu ttIgdCIe tIgCgiIgdutciCadmteiCdpttutIct.
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 HAPTERd1o  NTRODU T ON 
 

1.1 BACKGROUND 

 
 Id2014,d tutiumdCc iii itudttpttutI tedCamtu d2%d($34.4dbiaaitI)dtodgttuudetmtu icdptteuc  CIedtmpatrted
huIetteudtod htuuCIeudtodwttkttudiIdtutCadCIedutbCIdCttCu Ccttuud htdctuI tr.dd  diud CICeC’udIumbttdtItduttiictd
txptt dwi hdttitIutudtodetmtu icdCIediI ttIC itICadiiui ttudtxctteiIgd$88.5 biaaitI.dd Id htdaCu d htttdrtCtu,d
iI ttIC itICad tCitad td CICeCdhCudbttIdgttwiIg.ddOittCaa,diI ttIC itICadiiui ttudiId2014dwtttdupd2.9%dtittd2013.d 
 
A  tCc itIudCIedetu iIC itIudCttdktrdctmptItI udtod htd tutiumdutc tt CIe CduigIioicCI diIoautIctdtId tCitadpaCIud
CIedetu iIC itIdchtict.dd Ieuu trd CICeCdiud htdatCedetpCt mtI duIettd htdFtettCadTtutiumdS tC tgrd(FTS).dOItdtod
 htdptitti itu tod htdFTS iud htdpttmt itIdtodptteuc detitatpmtI dCIediIitu mtI udiId CICeiCId tutiumdCuut ud
CIedptteuc u.dd Id hiudctI tx ,di diudimptt CI d tdu ttIg htI  htduIettu CIeiIgdtod“u tC tgicCaardimptt CI d tutiumd
etu iIC itIudCIedC  tCc itIu”dCIed htitdttatdiIdu imuaC iIgdtctItmicdgttw h.ddd 
 
 Ieuu trd CICeC’udtoott udhCitdiIcauetedCdai ttC uttdttiitwdtIdu tC tgicCaardimptt CI d tutiumdetu iIC itIudCIed
C  tCc itIud( I ttVISTAS  tIuua iIg,d2012)dCIedCdFttumdtod htdFTSdS tttiIgd tmmi  tt,dpttiiIciCadCIed ttti ttiCad
ttpttutI C iitudCIediIeuu trdu CkthtaettudtId htduCmtd tpicd(2013).ddAudCdotaatw-updiIi iC iit,d htrd
ctmmiuuitIted hiudttutCtchdpttjtc  otcuute tIdWttaedHtti CgtdSi tudCud tutiumdetu iIC itIu. 
 

1.2 STUDY PURPOSE AND OBJECTIVES 

 
Thiudu uerdwCudctmmiuuitItedbrd htdTtutiumdBtCIchdC d Ieuu trd CICeC.dd  udtittCaadputptutdiud tdctmpat tdCd
ctmpCtC iitdu uerdtodWttaedHtti CgtdSi tud(WHS)diId CICeC,d htdUIi te S C tudCIedAuu tCaiCd to  

• ExCmiItd htdtx tI d tdwhichdtCchdctuI tr CIeduutttuIeiIgdctmmuIi itudpttmt t, mCICgtudCIed
atittCgtud htut Cuut udCudetmtu icdCIediI ttIC itICad tutiu  C  tCc itIu.d 

• UIettu CIed htduigIioicCI dotC uttud hC dctI tibu td td htduucctuudtodWttaedHtti CgtdSi tudCud tutiu d
C  tCc itIu. 

• Dt ttmiItdbtu dptCc ictudwi hdttuptc d td tutiumdC dWttaedHtti CgtdSi tu. 
•  etI iordimpaicC itIudottd CICeCdCtiuiIgdtu dtod htdbtu dptCc ictu. 

 

1.3 ORGANIZATION OF THIS REPORT 

 
Thiudttptt diudpttutI tediIdoiitdchCp ttudCatIgdwi hdutittCadCpptIeictu. 
 
 hCp ttd1dpttiietudctI tx uCadiIottmC itIdtIdWttaedHtti CgtdSi tu CIed htitdttatdiId tutiumdCIedetuctibtud htd
ttutCtchdmt htetatgr.dd hCp ttd2dpttiietudCIdtittiitwdtodWttaedHtti CgtdSi tu iId htd htttdctuI titudCIed ht 
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mt htetatgrdottdutatc iIgdtigh dui tudCudcCutdu ueitudottd hiudpttjtc .dd hCp ttd3dpttiietudktrdoiIeiIgudottmd htd
cCutdu uerdttutCtchdiIcaueiIgdCdctmpCtC iitdCICaruiudtod htutdui tu. 
 
 hCp ttd4 pttutI ud htdbtu dptCc ictu wi hdttuptc d td tutium C  WttaedHtti CgtdSi tu CudietI ioitedeutiIgd ht 
cCutdu uerdttutCtch.dd hCp ttd5 txpatttudimpaicC itIudottd htd tutiumdpt tI iCadtod CICeC’udWttaedHtti CgtdSi tu 
CtiuiIgdtu dtod htdietI ioitedbtu dptCc ictu.  StittCadCpptIeictudpttiietduuppatmtI CadiIottmC itIdCIedCdaiu dtod
CcttIrmu CudwtaadCudCdbibaitgtCphr. 
 
AdutpCtC tdbCckgttuIedetcumtI dctI CiIud htdet CiatedcCutdu uerdoiIeiIgudCatIgdwi hdmtttdiIottmC itIdtIdCaadtod
 ht WttaedHtti CgtdSi tu iId CICeC,dAuu tCaiCdCIed htdUIi tedS C tu.  
 

1.4 WORLD HERITAGE SITES AND TOURISM 

BACKGROUND ON THE DESIGNATION AND ROLE OF WORLD HERITAGE SITES 

WhtId htdWttaedHtti Cgtd tIitI itIdwCudCetp tedbrdUNES Odmtttd hCIdott rdrtCtudCgt  tdcttC tdCdWttaed
Htti Cgtdaiu ,d htdmCiIdgtCadwCud tdetitatpdCId“iIu tumtI dtodiI ttIC itICadcttpttC itId tdietI ior,dptt tc ,d
pttutI dCIed tCIumi d tdou uttdgtIttC itIud htdwttae’udtu u CIeiIgdIC utCadCIedhtti Cgtdui tu”.ddTtutiumdCIed
C  tCc iIgdiiui ttudwttt It dmCjttdctIuiettC itIu C d hC d imt.ddSiIctd htI,dgatbCad tutiumdhCudtxpatetedCIedmCIrd
WttaedHtti CgtdSi tu hCitdbtctmtduigIioicCI d tutiumdC  tCc itIu,dgtIttC iIgdtctItmicdCIedutciCadimpCc udottd
 htdetu iIC itIudiIdwhichd htrdCttdatcC te.ddHtwtitt,d htttdhCitdto tI bttIdItgC iitdimpCc udottmdiIcttCuted
iiui C itIdCIedi dhCu,dC dutmtdui tu,dptutedchCaatIgtudwi hdttuptc d tdptt tc iIgd htitdIC utCadCIedcua utCad
iI tgti r.ddSiIctd htdmie-1990u,dutmtdIC itIudhCitdbttIdmt iiC tedbrdutcit-tctItmicdoCc ttud tduttkdiIuctip itId
tId htdWttaedHtti Cgtdaiu ,duuuCaardotcuutedCttuIed htdtctItmicdbtItoi udtod tutium.ddMtttdttctI dItmiIC itIud
Cttdttquitted tdiIcauetd tutiumdctIuiettC itIu iId htitduubmiuuitIudottdiIuctip itIdtId htdWttaedHtti Cgtdaiu . 
 
Stmtdetu iIC itIudCIedCgtIcitudpttmt tdCIedpttoiatd htitdWttaedHtti CgtdSi tu tx tIuiitar,duuiIgd htmdCudCd
“httk”d tdC  tCc diiui ttud td htitdctuI tr/u C t/ttgitI.ddO httudCttdatuudctIcttItedwi hdiiui C itIdatitau,d
ttctgIiziIgd htdItgC iitdimpCc ud hC dmtttdiiui ttudctuaedhCitdtId htdui t.ddGtIttCaar,d htdchCaatIgtdiudtItdtod
bCaCIctd– ptt tc iIg  ht iI tgti rdtod ht ttututctdCIedmCICgiIgdiiui C itIdutdCud tdtp imiztd htdmu uCadbtItoi u.dd 
 
Thtdotcuudtod hiudCuuigImtI diudtIdietI ioriIgdbtu dptCc ictudottmdCd tutiumdCIedtctItmicdimpCc dpttuptc iit.dd
WhiatdCckItwategiIgd htdcti icCadimptt CIctdtodmCICgiIgd tutiumdCIediiui C itId tdmiIimiztdCIedmi igC td
ItgC iitdimpCc udtId htdIC utCadCIedcua utCadiCautudtodCdui t,dwtdhCitdIt dCeettuutedCppttCchtudottdetiIgd hiu. 
 
  diudCautdimptt CI d tdttctgIiztd hC dWttaedHtti CgtdSi tu Ctt,dbrd htitdittrdIC utt,d“wttaedcaCuu”.ddThtr hCitd
bttIdiIuctibtedtId htdWttaedHtti Cgtdaiu dbrdUNES Odottd htitduIiqutdCIedCu htI icdIC utCa CIe/ttdcua utCad
ttututctu.ddOo tI,di diud htutdittrdotC uttud hC  Cttd htd‘etmCIedgtIttC tt’d–  htdmt iiC itId– ottdpttpat  t iiui .d
O httdtxpttitIctudC d htdui tdttdiId htdetu iIC itIdCttCdhtapd tdbttCetId htdCpptCa,datIg htIdu CrudCIeduptIeiIgd
CIedptuuibardtx tIed htdtpttC iIgdutCutI.ddGiitId htduIiqutdIC uttdtodWttaedHtti CgtdSi tu,d ht oiIeiIgudtod hiud
u uerdmCr,d htttottt, It dItctuuCtiardCppard t Caad tutiu dC  tCc itIu,dpCt icuaCtardIt d td htutdaCckiIgduIiqutdttd
tu u CIeiIgdotC uttu. 
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IMPACTS AND BENEFITS OF THE WORLD HERITAGE SITE DESIGNATION 

Outdai ttC uttdttiitwdietI ioitedmCIrdu ueitudtId htduubjtc dtodWttaedHtti CgtdSi tu CttuIed htdwttae.ddStittCad
 hC dwtdttiitwtedattkteduptcioicCaardC d htdbtItoi udtodWttaedHtti CgtdSi tdu C uudCIedutmtdtod htitdoiIeiIgudCttd
iI tttu iIgdiId htdctI tx dtodtutdwttk.dd 
 
OItdu uer1 iIitu igC ted htdctu udCIedbtItoi udtodWttaedHtti CgtdSi t u C uu,dattkiIgdC d17dWttaedHtti CgtdSi tu 
 httughtu d htdUIi tedKiIgetm.ddThtdu uerdctIcaueted hC dctmpCtiIgdctu udwCudeiooicua deutd td htdeiootttIctud
iId htduiztu,dtwIttuhip,dIC uttdCIedatcC itIdtod htdui tu.ddHtwtitt,d htrdeiedietI iordtigh dbtItoi dCttCudCatIgd
wi hd htit btItoiciCtitu.ddThtutdwttto 
 

• PCt Ittuhipd– btItoi  iIgdatcCadttuietI udCIediiui ttudiIeittc ard httughdimpttitedmCICgtmtI ; 
• Aeei itICadFuIeiIgd– btItoi  iIgd htdui tdi utao; 
•  tIuttiC itId–  btItoi  iIgd htdatcCadttuietI udCIediiui ttudwhtdtIjtrdtIhCIctedctIuttiC itI,dCudwtaadCud

 htdwiettdptpuaC itIdgiitId htdatIg  ttmdpttuttiC itIdtod htdui tu; 
• Ttutiumd–  btItoi iIgdatcCad tutiumdbuuiItuutudeutd tdiIcttCutediiui ttduptIeiIg; 
• RtgtIttC itI – btItoi  iIgdatcCadttuietI udCIedbuuiItuutudeutd tdiIcttCutdatitaudtodtctItmicdCc iii r; 
•  iiicdPtietd– btItoi  iIgdatcCadttuietI udwhtdtIjtrdiIcttCutedctIoietIctdiId htdCttCdCIedimpttitedquCai rd

todaiot; 
• StciCad Cpi Cad– btItoi  iIgdatcCadptpuaC itIudCIedttgCIizC itIudbrdcttC iIgdtpptt uIi itu ottdiI ttCc itI 

CIedtIgCgtmtI ; 
• EeucC itIdCIedatCtIiIgd– btItoi  iIg iiui iIgdteucC itICadgttupu. 

 
AdutctIedu uer2 attktedC dutitIdWttaedHtti CgtdSi tu ottmdCttuIed htdwttae,duttkiIgdttctmmtIeC itIud hC d
wtuaedhtapdmCximiutd htdutciCa,dtctItmicdCIedtIiittImtI CadbtItoi u ottdUNES OdetuigIC tedui tudiIdSct aCIe.dd
ThtrdietI ioitedotutdktrdbtItoi ud hC dCcctuted tdmCIrdtod htdui tuo 

• EIhCIctedatittCgtd tdpuaadiIdouIeiIgdottdCdwietdtCIgtdtodputptutu 
• S imuauud tdCwCttItuudtCiuiIgdCIe teucC itICadiIi iC iitu 
• EIhCIcted tutiumdimCgtdCIedpttoiat 
• EIhCIctedtpptt uIi itudottdIichtdbtCIeiIgdtodatcCadptteuc udCIeduttiictu 

 
ThtrdctIcaueted hC d htdbtItoi udCpptCtted tdbtdtIhCIctediIdcCutudwhtttd htttdwCuduubu CI iCadctmmuIi rdbur-
iI.ddThtrdCautdet ttmiIted hC d htdCc uCadimpCc dtodCdItwdui tdwtuaedetptIedittrdaCtgtardtId htutd htttdoCc ttuo 

• Exiu iIgdgttgtCphrd– Cdttmt tdui tdwi hdCdumCaadatcCadptpuaC itIdCIedCdoiIi td tutiumdmCtkt dwiaadhCitd
aimi tedutciCadCIedtctItmicdbtItoi u. 

• Thtduru tmdtodgtittICIctd– Cduru tmdtoottiIgdtIardaimi tedCIedottmCadiIitaitmtI d td htdatcCad
ptpuaC itIdwiaadhCitdCdmiIimCadimpCc dtIdctmmuIi rdcCpCci r. 

                                                           
1 PtictWC tthtuut ttpttu,dThtd tu udCIedBtItoi udtodWttaedHtti CgtdSi tdS C uudiId htdUKdDtpCt mtI dtodMteiC,d ua uttd
CIedSptt , 2007 
2 HCmbttrd tIuua iIg,dStciCa,dEctItmicdCIedEIiittImtI CadBtItoi udtodWttaedHtti CgtdSi tu,dBituphtttdRtuttitudCIed
GttpCtku,d2007 
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• LtcCadatCettuhipd– whtttdctIoietI dui tdmCICgtmtI datittCgtudptwttdwi hdu ttIgdatcCadbuuiItuudCIed
ctmmuIi rdatCettu,dtctItmicdCIedutciCadimpCc udmCrdbtdmtttduigIioicCI . 

 
AIt httdu uer3 wCudetuigIted tdietI iordbtu dptCc ictudC dWttaedHtti CgtdSi tu  hC duuccttetedC dctIitt iIgd
utcit-tctItmicd‘’tpptt uIi rdottmdetuigIC itIdiI tdCeiCI Cgt”.dThtrdattktedC dCaadWttaedHtti CgtdSi tu CIed
ctIeuc ted14duptcioicdcCutdu ueitu. 
 
ThtdCu httdctI tIete  hC d"sites that have achieved significant impacts have had a clear logic chain from the 
identification of the issues and problems they wished to address, a clear understanding of how World Heritage 
Site status could be used to catalyse change, following through to investing in the resources, activities and 
processes to deliver the impacts desired."ddThtdCu httdCgtttedwi hdCdpttiituudu uerd(WttaedHtti Cgtdottd htd
NC itIod etI ioriIg,dPtt tc iIgdCIedPttmt iIgdtutdWttaedHtti Cgt,d2008)d hC du C te  htd“benefits that the sites 
attribute to WHS status are therefore strongly related to the motives they had for bidding and correspondingly 
what they have used the status for.” 
 
ThtdCu htt ctIcauete  hC dottdCduigIioicCI dIumbttdtodui tudbtiIgdetuigIC tedC WttaedHtti CgtdSi t,dCdctaatc iitd
qutu itIdCtiutudCmtIgu datcCadu Ckthtaettu,d“WhrdiudtutdpaCctduIiqut,duptciCadCIedgatbCaardimptt CI ?"ddHtd
caCimtedi diud hiudqutu itId hC dottmud htdbCuiudtodtootc iitd tutiumdmCtkt iIg.ddFttd htutdwhtdhCitdCIuwttted htd
qutu itI,d htrdbtctmtdpCt dtodCdgttupdwhichduttkud tdotcuud htdtctItmicdetitatpmtI dtodCdpaCctdtIdi ud
uIiqutItuu,dCu htI ici r,deiu iIc dutIutdtodpaCct,dCIe etp hdtodietI i rdCIedcua utt.dd"They use the added stimulus 
of World Heritage Site status to engage with the rest of the world from a position of confidence selling distinct 
products and services at added value based upon their provenance."d ThtdoCc d hC dCdui tdhCudbttIdetuigIC tedCd
WttaedHtti CgtdSi t Cu tmC icCaar btu twudtIdi d htdmCI atdtodCu htI ic,duIiqut CIedwttaedcaCuu. 
 

1.5  APPROACH TO THE STUDY 

 
Thiu u uerdiIitaited htttdphCutudtodwttkdCIedCdctmbiIC itIdtodptimCtrdCIedutctIeCtrdttutCtch. 

THREE PHASES OF WORK 

 Thtd htttdphCutu wtttod 
• PhCutdOItod Ii iCadtittiitwdtod htdktrdchCtCc ttiu icudtodCaadWttaedHtti CgtdSi tu iId CICeC,dAuu tCaiCdCIed

 htdUIi tedS C tudCIedttctmmtIeC itIudottdtigh dcCutdu uerdui tu. 
• PhCutdTwt: ThtdcCutdu ueitudCIedietI ioicC itIdtoduucctuudoCc ttu.d 
• PhCutdThtttodDt ttmiIC itIdtodbtu dptCc ictudCIedimpaicC itIudottd CICeC 

RESEARCH METHODOLOGY 

ThtdttutCtchdmt htetatgrdttaitedptimCtiardtIdutctIeCtrdttutCtch,dttiitwiIgdmC ttiCadctmpiatedottmdCdiCtit rdtod
ututctu.dd  dwCudctmpatmtI tediIdPhCutd2dbrdiI ttiitwudwi hdui tdmCICgtmtI dCIedu CkthtaettudottdtCchdtod htd
cCutdu ueitu. ThtdttutCtchdwCudquCai C iitdIt dquCI i C iitduiIctdi dwCudbCutedtIdCdcCutdu uerdCppttCch. 
 

                                                           
3 RtbCIkud tIuua iIgdCIedTttIeudBuuiItuudRtutCtchdL e.dRtutCtchdCIedAICaruiudtod htdStcit-EctItmicd mpCc dPt tI iCadtod
UNES OdWttaedHtti CgtdSi tdS C uuodUKdLCktdDiu tic dWttaedHtti CgtdPttjtc d,d2009 
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 SptcioicdttutCtchd CukudiIcaueteo 
• Wtb-bCutedttutCtchd tdctmpiatdbCuicdiIottmC itIdtIdCaadWttaedHtti CgtdSi tudiId CICeC, Auu tCaiCdCIed

 htdUIi tedS C tu ottdPhCutdOIt.ddFttd htdcCutdu ueitu,dCeei itICadwtbdttutCtchdututctedmtttdet Ciated
iIottmC itIdCIedttptt udCIedCautdpttiietediIuigh udiI tdhtwd htdiCtituudui tudCttdmCtkt te.  Audwtaa,dwtd
ttiitwted tutium wtbui tudtId htdetu iIC itIdCttCuduutttuIeiIgdtCchdui t. 

• Rtiitwdto ttutCtchdttptt u,diiui ttduutitrudCIedttutCtch,du C iu icCadttptt u,dmCICgtmtI dpaCIu,dCIed
tctItmicdimpCc du ueitudttaC ted td htdutatc ted CutdS uerdWttaedHtti CgtdSi tu,dCatIgdwi hdttptt ud
ottmdu C t/pttiiIciCadCIedIC itICadpCtkudCIed tutiumdCgtIcitu. 

• Fttd htdcCutdu ueitu,diI ttiitwudwtttdutugh dwi h 2d– 4dktrdu CkthtaettudCuutciC tedwi hdtCchdui t.dd
TCtgt diI ttiitwttudwttto 

o Si tdmCICgttdttdutIittdmCICgtmtI dpttutI; 
o StIittdttpttutI C iitdtodktrdpCt IttuhipdttgCIizC itI(u),dwhtttduuchdttgCIizC itIudtxiu te; 
o StIittdttpttutI C iitdtod htdttgitICadCIe/ttdu C t/pttiiIciCad tutiumdmCtkt iIgdCgtIcitu. 

•  I ttiitwudwi h utIittdPCtkud CICeCdmCICgttu,dEx ttICadRtaC itIudCIedViui ttdExpttitIctdbtCIch. 
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 HAPTERd2o WORLDdHER TAGEdS TES  Nd
 ANADA,dAUSTRAL AdANDdTHEd
UN TEDdSTATES 

 
ThiudchCp ttdpttiietudCIdtittiitwdtod htdWttaedHtti CgtdSi tu iId CICeC,dAuu tCaiCdCIed htdUIi tedS C tudCIed
 htIdotcuutudtId htdcCutdu ueitud– oitu ,dhtwd htdtigh dui tudwtttdutatc tedCIedutmtdktrdiIottmC itIdtIdtCch,d
 htIdCdctmpCtC iitdCICaruiudtod htutdui tu. 
 
2.1 OVERVIEW  

 
Ttgt htt,d htd htttdctuI titudhCitd58dWttaedHtti CgtdSi tu CuduummCtiztediIdTCbatd1.ddOittdhCaod htdui tudCttd
IC utCadui tu;dAuu tCaiCdCIed htdUS hCitdutmtdmixtedui tu,dbu d CICeCdettudIt .ddMtu dui tudCttdiIdtutCadatcC itIu;d
tCchdctuI trdhCudCdotwdWttaedHtti CgtdSi tudiIdutbCIdatcC itIudCIedCdotwdttmt tdui tu4. 
 
 IdCaad htttdctuI titu,d htdotettCadgtittImtI udhCitdCdmCjttdttatdiId htdtwIttuhipdCIe mCICgtmtI dtodWttaed
Htti CgtdSi tu.ddS C t/pttiiIciCadgtittImtI udCttdCautdhtCiiardiIitaite,dpCt icuaCtardiIdAuu tCaiC.ddO httd
ttgCIizC itIuduuchdCudIt -ott-pttoi dCIedAbttigiICa ctmmuIi rdgttupudCttdiIitaited tdiCtriIgdetgtttudiIdCaad htttd
ctuI titu,dbu  It dgtIttCaardCu  htdptimCtrdui tdtwItt/mCICgtt. 
 

Table 1 
World Heritage Sites in Canada, Australia and the United States 

 Canada Australia United States 
Total WHS Sites 17 19 22 

 ua utCadSi tud 8 3 9 
 NC utCadSi tu 9 12 12 
 Mixte 0 4 1 

Sites by Location    

 UtbCI 2 3d 4 
 RutCa 11 8  17d(1dpCt ardttmt t) 
RutCad(CcctuuibatdbrdttCe)dbu dRtmt t 2 3 0 
Rtmt td(It dCcctuuibatdbrdttCe) 2 5d 1 

Major Ownership/Management 
(utmt imtud htutdCtt jtiI dttatu) 

   

FtettCadGtittImtI d 12 9 18 
 S C t/PttiiIciCadGtittImtI dd 6 14 4 
O httd(NFP,dFitu dNC itI,dMuIicipCai r,dt c.) 7 5 3 

 
                                                           
4 Rtmt tdui tudCttd htutdIt dCcctuuibatdbrdttCe.dAdutpCtC tdcC tgttrdiud htutdtutCadui tud hC dCttdCcctuuibatdbrdttCedbu dCttd
huIetteudtodkiatmt ttudottmd ht ItCttu duigIioicCI dctmmuIi r. 
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ApptIeixd   pttiietuduummCtrdiIottmC itIdtIdtCchdtod htdWttaedHtti CgtdSi tu iId htd htttdctuI titudiIcaueiIgo 
• YtCtdtodiIuctip itI 
• Trptdtodui t 
• LtcC itId(tutCa,dutbCI,dttmt t,dtutCa/ttmt t) 
• MCjttdCc iii itu 
• OwIttuhipdCIedmCICgtmtI  
• A  tIeCIctdCIediiui ttdttigiIud(It td hC d hiudiIottmC itIdiudaimi tediIdutmtdcCutu) 
• Wht httdi diudwi hiId200kmdtodCdmCjttdci rd 
• Wht httd htttdCttdt httduigIioicCI dC  tCc itIudItCtbr 

 
StmtdktrdoiIeiIgu5o 

• Viui C itIdatitaudiCtrduigIioicCI ar,dottmdotwttd hCId1,000dC dttmt tdui tud td3d– 5dmiaaitIdC dictIicdui tud
uuchdCud CICeC’udRtckrdMtuI CiIdPCtku,d htdS C utdtodLibtt rdCIedGtCIed CIrtI. 

 
• Si tudwi hiId200kmdtodmCjttdci itud tIed tdhCit highttdiiui C itIdatitau,dbu d hiudiudIt dCawCrud htdcCut.dd 

 
• Viui C itIdC d CICeiCIdui tud(t httd hCIdQuébtcd i rdCIed htdRtckrdMtuI CiIdPCtku)d tIeud tdbtdC d htd

atwttdtIedtod htdtCIgt,dwi hdmCIrdui tuduIettd200,000diiui ttu.dOId htdt httdhCIe,diiui C itId td htdUS 
ui tudiudC d htdhighttdtIedtod htdtCIgt,dIt duutptiuiIgdgiitId htdmuchdhighttdttuietI dptpuaC itIudCIed
 tutiu diiui C itIdatitau.ddOItdttmt tdUS ui t,dpCt dtod htdKauCIt/WtCIgtaa-S .dEaiCu/GaCcittd
BCr/TC uhtIuhiIi-Aautkdgt udutmtd500,000diiui ttud– eutd tduhtttdtxcutuitIudottmdctuiutduhipu.  

 
• Mtu dtod htd CICeiCIdui tudCttdhighardutCutICa,dtuutI iCaardcatuiIgdetwIdiId htdwiI tt.dMCIrdAuu tCaiCId

ui tudCttdCautdittrdutCutICadeutd tdiICcctuuibatdttCeudCIedCttCudeutiIgd htdwt dutCutIu. 
 

• Auu tCaiCIdui tuduttdCdbttCedtCIgtdtodiiui C itI.dd I tttu iIgar,dutmtdtod htdmtttdttmt tdui tud(t.g.dGttC d
BCttittdRtto,dUautu-KC C-Tju C)dhCitdttaC iitardhighdiiui C itIdIumbttu. 

 
• Thtdmtu dpttiCatI dCc iii itudC d htdIC utCadui tu Ctt,dtodctutut,dtu etttdttcttC itI uuchdCudhikiIg,d

wiaeaiotdiitwiIgdCIedtbuttiiIgd htduIiqutdotC uttud hC dCttdktrdoCc ttudiIdWttaedHtti CgtdSi tdiIuctip itI.dd
MCIrdtod htdui tudhCitd I ttptt iitdttdDiuctittrdctI ttudtodutmtdkiIe.dA d htdcua utCadui tu,diitwiIgdbuia d
htti CgtdttdictIicdCtchi tc uttdttdFitu dNC itIu/ IeigtItuudpttpatdcua utCadtxpttitIctudCttdmtu d
ctmmtI. 
 
 
 
 
 

 

                                                           
5 DC CdiudottmdiCtituudututctuduutediIdctmpiaiIgdiIottmC itIdtId htdWttaedHtti CgtdSi tu.dViui C itIdeC CdwCudututctedottmd
wtbui tudCIedttptt udtod htdgtittImtI detpCt mtI udwi hdttuptIuibiai rdottdmCICgtmtI dtod htdui t.ddApptIeixd  dpttiietud
iIottmC itIdtId htdiiui C itId tdtCchdtod htutdui tudCIedCautdietI ioitud htdui tdmCICgttu. 
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2.2 SELECTION OF EIGHT WORLD HERITAGE SITES FOR THE CASE STUDIES 

 
Admt htetatgrdwCudtu Cbaiuhted tdutatc d htdtigh dcCutdu uerdui tu.dd  dotaatwtedotutdu tpuo 

1. ELIMINATE A NUMBER OF SITES FROM CONSIDERATION FOR A RANGE OF REASONS 

OIdttiitwiIgdiIottmC itIdtId ht WttaedHtti CgtdSi tu iIdCaad htttdctuI titu (uttdApptIeixd  ),di dbtcCmtdtiietI d
 hC d htttdwtttdCdIumbttdtodui tud hC dwtuaedIt dbt gttedutatc itIudottd htdcCutdu ueitu ottdCdiCtit rdtodttCutIu.   
ThtdtC itICat ottdtaimiIC iIgd htutdui tudiudetuctibtedbtatw;d htdui tudtaimiIC tedottmdctIuiettC itIdCttdaiu tediId
ApptIeixd   .ddNt td hC dutmtdui tudwtttdtaimiIC tedottdmtttd hCIdtItdttCutI. 
 
Sites that have only recently been designated as World Heritage Sites: 
Thtutdui tudCttdti httdu iaadgt  iIgdtu CbaiuhtedottmdC mCICgtmtI dpttuptc iitdttdCttdtxptc ted tdhCitdai  atd
iIottmC itIdtId htd rptudtodbtu dptCc ictudwtdCttdattkiIgdott.ddAaadui tudiIuctibtedtId htdWttaedHtti Cgtdaiu  iId
2010dttdaC ttdwtttdtaimiIC tedottd hiudttCutI. 
 
Sites that are not publicly accessible or get no visitors: 
Si tud hC dCttdtIardCcctuuibatdottdttutCtchdputptutudttd hC dCttdtx ttmtardttmt tdhCit ittrdotwdiiui ttu CIedatwd
pt tI iCadCud tutiumdetu iIC itIu.dd 
   
Sites that are very different or unusual: 
Thtut ui tudCttdtCch gtIttCaarduIiqutdC  tCc itIudCIedhCitdai  atdctmpCtiutId tdCIr hiIgdCiCiaCbatdiId CICeC.dd
WttaedHtti CgtdSi tu wi hdmua ipatdatcC itIudwhtttdi  wtuaedbtdeiooicua d tdiutaC tdbtu dptCc ictudwtttdCautd
iIcauetediId hiudaiu .   
 
Sites with National or International Iconic Status: 
ThtutdCttdui tud hC dhCitdbttIdiI ttIC itICaardtu Cbaiuhted tutiumdictIudottdmCIrdrtCtudCIedwhtttd htdWHSd
iIuctip itIdhCudpttbCbardhCedatuudtodCIdimpCc .dd  diudaiktard hC d htutdui tudwiaadCawCrudC  tCc daCtgtdiiui ttdIumbttud
CIedwtdhCitdctIcaueted hC dbtu dptCc ictudtodttatiCIctd td CICeiCId tutiumdptteuc udCttdaiktar aimi te.d 
  
Sites that are incorporated in another destination or cover a broad area: 
Wi hd htutdui tu,di dwtuaedbtdittrdeiooicua d tdiutaC tdptCc ictudCIedimpCc udCuutciC tedwi hd htdWttaedHtti Cgtd
Si t ottmd htutdCuutciC tedwi hd htdetu iIC itIdCudCdwhtat;dCudwtaadutmtdtod htutdui tudetdIt dhCitdCdmCtkt d
pttutIctd hC diudutpCtC tdottmd htdtI ittdetu iIC itI. 
  
TwtI r- wtdui tudwtttdtaimiIC tedottmdctIuiettC itIdottd htdcCutdu ueitu.d 

2. SELECT SOME REMOTE SITES  

Rtmt tdui tudwtttdetoiItedCud htutdtIardCcctuuibatd httughdoar-iIduttiictu,dbtC dttdott dtt brdttCe bu dttquitiIgd
huIetteudtodkiatmt ttudtod tCitad httughdaCtgtarduIptpuaC tedCttCu.dd 
 
Thtdttmt t ui tudCpptCad tdCdittrdaimi tedmCtkt ,dhCitdgtIttCaardatwdiiui C itIdatitaudCIedCttdiIdCttCudtodumCaad
ptpuaC itIu.dAudCdttuua ,d htitd tutiumdCIedtctItmicdimpCc udCttdmuchdmtttdaimi te.ddHtwtitt,d CICeCdhCudCd
Iumbttdtoduuchdui tudCIed htrdhCitdiIcttCuiIgdCpptCad tdutmtdmCtkt u,dpCt icuaCtardiI ttIC itICa  tutiu u.dd  dwCud
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 htttotttdetcieted tdiIcauet  wt ttmt tdui tu,dtItdiId CICeCd(WttedBuooCatdNC itICadPCtk)dCIedtItdiIdAuu tCaiC 
(PutIuauaudNC itICadPCtk). 

3. SELECT THE CANADIAN SITES BASED ON SEVERAL CRITERIA 

Thtdt httd CICeiCIdcCutdu ueitu wttt  htdoitu d tdbtdutatc te,dCcctteiIgd td htdotaatwiIg cti ttiCo 
• RtaC iitdctI tibu itIdtod htdui td td tutiumdC d htdetu iIC itIdCIed htdtctItmrdtod htdttgitI 
• Rtatdtod htdctmmuIi rd(etoiItedbttCeard tdiIcauetdttuietI u,dFitu dNC itIu,dIt -ott-pttoi dgttupu,dptiiC td

utc tt)diIdui tdmCICgtmtI dCIedetaiittrdtodiiui ttduttiictu. 
• RtuptIuiitItuud tdmCtkt d ttIeu. 
• Viui C itIdoCc ttudiIcaueiIgdtittCaa  ttIedCIedimptt CIctdtod tutium iiui ttud 
• NC utCadiudcua utCadui tu 
• GttgtCphicdatcC itIdwi hiId CICeC 
• NC itICadiudpttiiIciCadiIitaitmtI diIdtwIttuhip/mCICgtmtI . 

 
Thtdtu ctmtdwCud wtd CICeiCIdui tud– GttudMttItdNC itICadPCtkdiIdNtwotuIeaCIedCIedLCbtCettdCIedHtCe-
SmCuhte-iIdBuooCatdJumpdiIdAabtt C. 

4. SELECT AUSTRALIAN AND UNITED STATES SITES THAT HAVE SOME COMPARABILITY TO 
THE CANADIAN SITES 

WhiatdWttaedHtti CgtdSi tudCttdbrdIC uttduIiqut,d ht ttiitwdtodCaadt httdAuu tCaiCIdCIedUIi tedS C tudui tud
otcuutedtIdutatc iIgdCdmixdtodIC utCadCIedcua utCadui tud hC dhCedutmtdctmpCtCbiai rd td htdutatc ted CICeiCId
ui tu.ddThtdtu ctmtdwCud wtdAuu tCaiCIdui tud(KCkCeudNC itICadPCtkdCIedWiaaCIetCdLCktudRtgitI)dCIed wtdUIi ted
S C tudui tud(HCwCiʻi VtacCIttudNC itICadPCtkdCIedMtuCdVttetdNC itICadPCtk). 
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2.3 THE EIGHT CASE STUDY WORLD HERITAGE SITES 

 
Thtdtigh  WttaedHtti CgtdSi tudutatc tedottd htdcCutdu ueitudCttdaiu tediIdTCbatd2dCatIgdwi hdutmtdbCuicd
iIottmC itIdtIdtCch.  
 

 

Table 2 
The Eight Case Study World Heritage Sites 

Country  & Site 
 

Type of Site, 
Year of 

Inscription 

Location Ownership/  
Management 

Reason for WHS 
Inscription 

CANADA     

GttudMttItdNC itICad
PCtk 
NtwotuIeaCIedCIed
LCbtCett 

NC utCa,d1987 RutCa 
 

PCtkud CICeCd GttatgicCadaCIeottmud– 
iIaCIedoitteudCIed
 CbataCIeu 

HtCe-SmCuhte- Id
BuooCatdJump 
Aabtt C 

 ua utCa,d1981 RutCa 
 

PttiiIctdtodAabtt C AtchCttatgicCadui td– 
buooCatdjumpdtmbteetediId
aCIeucCpt 

WttedBuooCatdNC itICad
PCtk 
Aabtt C/Ntt hwtu d
Tttti ttitu  

NC utCa,d1983 RutCa,dbu d
Rtmt t 

PCtkud CICeC 
 

BtttCadaCIeucCptdCIed
iIaCIedeta Cdwi hdbiutId
CIedwhttpiIgdctCItu 

AUSTRALIA     

PutIuauaudNC itICadPCtk 
Wtu ttIdAuu tCaiC 

NC utCa,d2003 RutCadbu d
Rtmt t 

Wtu ttIdAuu tCaiCd(S C t) 
iIdctaaCbttC itIdwi hd
 IeigtItuud tCei itICa 
aCIetwIttu 

GttatgicCadaCIeottmud– 
uCIeu tItdtCIgt 

WiaaCIetCdLCktudRtgitI 
NtwdStu hdWCatu 

NC utCa/d ua utCa,d
1981 

RutCa NtwdStu hdWCatu CIed
 tCei itICad tibCadgttupu.d
Mtu ardptiiC t 
aCIetwIttu. 

SCIedottmC itIu;d
ptthiu tticdCtchCttatgicCad
ui tu 
 

KCkCeudNC itICadPCtk 
Ntt httIdTttti ttr 

NC utCa/ ua utCa,d
1981 

RutCa  t-mCICgtedbrdAuu tCaiCId
FtettCadGtittImtI dCIed
 IeigtItuud tCei itICad
aCIetwIttu 

 IeigtItuudttckdCt ;d
bitttgitIdaCIeucCptudwi h 
mua ipatdCIe eiittutd
uptcitu 

UNITED STATES     

MtuCdVttetdNC itICad
PCtk 
 tattCetd  

 ua utCa,dd1978 RutCa US NC itICadPCtkudSttiict AtchCttatgicCadui td– 
NC iitdAmtticCI caiood
ewtaaiIgudtmbteetediId
aCIeucCpt 

HCwCiʻi VtacCIttud
NC itICadPCtk 
Bigd uaCIe,dHCwCii 

NC utCa,d1987 RutCa US NC itICadPCtkudSttiictd GttatgicCadaCIeottmud- 
itacCIttu 
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 HAPTERd3o  NS GHTSdFROMdTHEd ASE 
STUD ES 

 
ThiudchCp ttdoitu dpttiietudCIdtittiitwdtodtCchdtod htdcCutdu uerdui tu.dd  dgttudtId tdpttiietdCdctmpCtC iitd
CICaruiudtod htdui tu,dotcuuuiIgdtIduimiaCti itudCIedeiootttIctudCttuIedCduttitudtod tpicu. 
 

3.1 OVERVIEW OF THE CASE STUDY WORLD HERITAGE SITES 

GROS MORNE NATIONAL PARK, CANADA  

LtcC tediIdwtu ttIdNtwotuIeaCIed& LCbtCett,dutmtd35dkmdItt hdtodDtttdLCktdAitptt ,dGttudMttItdNC itICad
PCtkd(GMNP)diudCIdCttCdtodetCmC icdIC utCadbtCu rd– mtuI CiIu,doitteu,dtctCIdctCu aiItdCIedbCru,dpaC tCuu,d
otttu u,dbCtttIudCIedwt aCIeu,d CbataCIeudCIediI ttIC itICaarduigIioicCI dgttatgicCadotC uttu.ddEigh dumCaad
ctmmuIi ituduhCttdbtuIeCtitudwi hd htdPCtkdCIedpttiietdiiui ttduttiictudCIediIotCu tuc utt.d Viui ttudcCId
txpttitIctdtu etttdCeitI uttd– hikiIg,dkCrCkiIg,dwiaeaiotdiitwiIg,dbtC d tutu,dcCmpiIgdCIeduigh uttiIg,diiui d wtd
iiui tt/iI ttptt iitdctI ttu,d
utittCadhtti Cgtdui tudCIed
pCt icipC tdiIdCdtCIgtdtodguieted
CIedutao-guietedatCtIiIgd
txpttitIctu,dCaadwi hiId htdPCtkd
btuIeCtitu.dAIdtx tIuiitdtoottiIgd
todcua uttdCIedtI tt CiImtI ,d
otu iiCaudCIediiui ttdCmtIi itudCttd
otuIediId htdCejtiIiIgd
ctmmuIi itu. ThtdpCtkdiud
tpttC tedbrdPCtkud CICeC.  
 
GttudMttItdNC itICadPCtkdiudCIdictIdottdNtwotuIeaCIedCIedLCbtCettd tutium.ddAtguCbar,di dhCudpaCrtedCdktrdttatd
iId htdgttw hdiId tutiumdiId htdpttiiIctdtittd htdpCu d15drtCtu.dddViui C itI6  td htdui tdhCudiIcttCutedu tCeiar,d
ttCchiIgd193,000diId2013/14dCIed htdttgitIdC  tCc udCduigIioicCI dpttptt itIdtodCaadiiui ttud td htdpttiiIct,d
pCt icuaCtard htutdottmd htdUSdCIedtittutCu.dd 

HEAD-SMASHED-IN BUFFALO JUMP, CANADA 

HtCe-SmCuhte- IdBuooCatdJumpd(HS BJ)diudCId
CbttigiICa,dCtchCttatgicCadui tdatcC tediId htd
PttcupiItdHiaaudiIdutu hwtu dAabtt C,d180dkmdottmd
 CagCtr.ddThtdui tdctmptiutud4,000dhtc CttudtodttaaiIgd
gtCuuaCIedutgmtI tedbrdCIdimmtIutduCIeu tItdcaioo,d
btatwdwhichdbuooCatdCIedcua utCadttmCiIudCttdbutited

                                                           
6 PCtkud CICeC,dPCtkud CICeCdA  tIeCIctod2009-10d– 2013-14. 
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10-mt ttudettp.dAdmua i-atitad I ttptt iitdctI ttdttctuutediI td htdbauoodpttiietudtxhibi udCIediI ttptt iitd
iIottmC itI,dCdcCoédCIedgio duhtp,dwhiatdwCakiIgd tCiaudCoottedutmtdaimi tedtxpattC itIdtod htdaCIeucCpt.dFitu d
NC itIudiI ttptt ttudpttiietd tutu,dCIimC tedpttgtCmu,dpttottmCIctudCIedguietedhiktu.d 
 
Thtdui t,dwhichdiudmCICgtedbrd htdAabtt CdDtpCt mtI dtod ua uttdCIed tutium,dttctiitudiiui C itIdCittCgiIgd
CttuIed60,0007 CIIuCaar,dCbtu dhCaodtodwhichdiudtu -to-pttiiIctd tutiu u. 

WOOD BUFFALO NATIONAL PARK, CANADA 

WttedBuooCatdNC itICadPCtkd(WBNP)diud htdaCtgtu d
IC itICadpCtkdiId CICeC.ddLtcC tedtId htdpaCiIudtod
Itt h-tCu dAabtt CdCIedutu httIdNtt hwtu d
Tttti ttitu,d htdpCtkdiud750dkmdottmdYtaatwkIiot.dd
Ftt dSmi hd(ptpuaC itId2,500)dpttiietud htdcatutu d
uttiictu,diIcaueiIgdCitdCcctuu.dThtd4.48dmiaaitId
htc Cttu tIctmpCuutud htdwttae’udaCtgtu diIaCIed
eta C,dC d htdmtu hdtod htdPtCctdCIedA hCbCucCd
Riittu.ddThtdui tdiudmCICgtedbrdPCtkud CICeC. 
 
WBNPduuu CiIudNtt hdAmtticC'udaCtgtu dptpuaC itId

todwiaedbiutI CIediudCdIC utCadItu iIgdpaCctdottd htd
 httC tItedwhttpiIgdctCIt.dd  diudCautdCdDCtkdSkrdPttuttit,dwi hdtu u CIeiIgdiitwudtod htdAutttCdBtttCaiu.dd Thtd
“pCtkduupptt udCIedptt tc udmCIrduIiqutdIC utCadCIedcua utCadttututctu,dottmdeiittutdtcturu tmudCIedtCttd
uptcitud td htd tCei itICadCc iii itudtodAbttigiICadttuietI u”8.dd 
 
ThtdPCtkdtoottudtu etttdCc iii itud– hikiIg,dcCmpiIg,dcCIttiIg,doiuhiIgdCIedbtC iIgdCudwtaadCudtpptt uIi itud tduttd
 htdbiutI,dwhttpiIgdctCItdCIedmCIrdt httduptcitudtodbiteudCIedmCmmCau.dd 
 
AIIuCadiiui C itI9 hCudbttIdiId htd1,300d– 2,000dtCIgtdtittd htdpCu doiitdrtCtu. 

PURNULULU NATIONAL PARK, AUSTRALIA 

LtcC tediIdWtu ttIdAuu tCaiC,d300km utu hdtod
KuIuIuttCd(ptpuaC itId4500),dPutIuauaudNC itICad
PCtkd(PNP)dotC uttudu tikiIgdgttatgicCadottmC itIud
cCaatedBuIgatdBuIgatuduutttuIetedbrdtu u CIeiIgd
tu bCckductIttr.d RtCchtedbrdCd52dkmdeit dttCed
tood htdmCiIdhighwCr,di  iudCdu CtdC  tCc itIdtod htd
ttgitIdCIediIdttctI drtCtudhCu tItdtod htdictIicd
etu iIC itIudtodAuu tCaiC, otC uttedpttmiItI ardiId
u C tdCIedIC itICad tutiumdmCtkt iIgdcCmpCigIu,d
                                                           
7 HtCe-SmCuhte-iI-BuooCatdJumpdui tdmCICgtmtI . 
8 PCtkud CICeC,dh  po//www.pc.gc.cC/tIg/pI-Ip/I /wttebuooCat/IC cua.Cupx 
9 PCtkud CICeC,dPCtkud CICeCdA  tIeCIctod2009-10d– 2013-14;iI ttiitwudwi hdui tdmCICgtmtI  
 

Source: Tourism Australia Website 

Photo Credit: Parks Canada; John McKinnon 
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etupi tdtIardbtiIgd“eiuctittte”diId1983.d 
 
SiIctdiIetptIetI diiui C itIdttquittud4WDdithicatudCIedCdetgtttdtodutao-uuooicitIcr,dptiiC td tutdtpttC ttudpaCrd
CIdimptt CI dttatdiIdpttiieiIgd tCIuptt C itIduttiictu,dategiIgdCIedguieiIg.dThtdpCtkdiudtptIdeutiIgd htdetrd
utCutIdtIard(Aptiad tdNtitmbtt),dbu dCdaCtgtdptt itIdtodi ud ttti ttrdiudcatutedtood td htdpubaicdrtCtdttuIe. 
PutIuauaudiudtwItedCIedtpttC tedbrd htdWtu ttIdAuu tCaiCdDtpCt mtI dtodPCtkudCIedWiaeaiot. 
 
ThtdctttdCc iii r iudiitwiIgd htduIiqutdBuIgatdBuIgatudottmC itIudtIdhiktudCIedottmd htdCit.dStittCadeCrdhikiIgd
 tCiaudiId htdpCtkdatCed tdittrdpht tgtIicdiitwptiI udtittattkiIgd htdictIicdbtthiit-aiktdottmC itIu.dObuttiiIgd
oattCdCIedoCuIC (pCt icuaCtard130+dbiteduptcitu)duptcioicd td htdCttC iudCIt httdCc iii rdCatIgdwi hdbuuhwCakiIgdCIed
tittIigh dbCckpCckiIg. 
 
Viui C itId td htdui tdhCudiIcttCutedu tCeiardiId htdpCu d20drtCtu,dbu dhCudu CaatedttctI ar.ddJuu duIettd26,00010 
pttpatdiiui ted htdui tdiId2013/14,dCduigIioicCI dptt itIdiI ttIC itICadiiui ttudwhtdCttdcaitI udtod htdptiiC td
tpttC ttudiId htdpCtk. 

WILLANDRA LAKES REGION, AUSTRALIA 

ThtdWiaaCIetCdLCktudRtgitIdWttaedHtti CgtdSi t iud
atcC tediId htdoCtdwtu ttIdttgitIdtodNtwdStu hdWCatu.d
Thtdui tdiIcauetud htdetrdaCktbteudtodutitIdottmttdaCktud
CIediudtichdiIdotuuiaudCIedgatbCaardimptt CI dtCtardhtmtd
uCpitI oiIeiIgu.dddd A di udhtCt diudMuIgtdNC itICadPCtk,dCd
paCctdtodgttC duigIioicCIctd td IeigtItuu  tibtudCIedui td
tod htdCtchCttatgicCadoiIeudtodMuIgtdMCIdCIedMuIgtd
WtmCI,d htdwttae’udtaetu dhumCIdcttmC itIu.dddMuIgtd
NC itICadPCtkdiu twItedCIedtpttC tedbrd htdNtwdStu hd
WCatudgtittImtI dCIe iu  htdtIardCttCdwi hdiiui ttd
txpttitIctudwi hiId htdWttaedHtti CgtdSi tdRtgitI.dThtd
bCaCIctdtod htdWttaedHtti CgtdSi tdiudptiiC tardtwIted(ptimCtiarduutedottduhttpdgtCziIg)dCIedhCudItdiiui ttd
oCciai itu. WiaaCIetCdLCktudRtgitIdiudCcctuuibatdbrdcCt.dThtdItCttu dctmmuIi itudwi hdCIdCitptt dCttdCbtu 110dkmd
CwCr. 
 
HighdwiIeudCIedtttuitIdiId htdCttCdottmdtCttdaCtgtduCIedCIedcaCrduhCptudCIedeuItu;dtItdtod htdmtu dimptuiIg,d
CIedCdctttdiiui ttdC  tCc itI,diudkItwIdCud htd‘WCaaudtod hiIC’.dd 
 
ThtdCttCdhtaeudgttC duigIioicCIctd td htttd tCei itICad tibCadgttupudwhtdCttdcatutardiIitaitediId htdui tduIettdCd
gttuIe-bttCkiIgdmCICgtmtI dCgtttmtI detitatptediId htdmie-1990u.  PtiiC tdbuuiItuutu,diIcaueiIg CbttigiICa 
buuiItuutu,dpttiiet guietedtxpttitIctu. 
 
AIIuCadiiui C itId t MuIgtdNC itICadPCtkdiudCttuIed35,00011 CIedhCudetcaiItediId htdpCu detcCet. 

                                                           
10 PutIuauaudNC itICadPCtkdui tdmCICgtt. 
11 EmCiadcttttuptIetIctdwi hdRtedTttwbtiegt,d hitodExtcu iitdOooictt,dMiaeutCdTtutium,dMCrd2015 
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KAKADU NATIONAL PARK, AUSTRALIA 

KCkCeudiud htdaCtgtu d ttttu tiCadpCtk iIdAuu tCaiCdCIediudkItwIdottdbt hdIC utCadCIedcua utCadaCIeucCptu.d  diudtItd
toduixdIC itICadpCtkudmCICgtedbrdPCtkudAuu tCaiC.dSi uC tediId htdTtpdEIedtod htdNtt httIdTttti ttr,d htdPCtkd
ttctiitudCbtu d220,000diiui ttu12 CIIuCaardCIediudjtiI ar-mCICgtedwi hd IeigtItuudpttpatudwhtdtwIdCIedatCutd
 htdaCIe  tdPCtkudAuu tCaiC.d 
 
A d htdiI ttutc itIdtodotutdbitttgitIu,d htdPCtkdtIctmpCuutudCdeiittutdaCIeucCptdu tt chiIgdottmdtctCId td
uCIeu tItdpaC tCuud hC diIcauetudoattepaCiI,duCiCIICh,dtCiIotttu dCIedwtteaCIedtIiittImtI u.    diudttctgIizted
ottdCdtichdCIedeiittutdtIiittImtI ,dptuutuuiIgdtIt- hitedtodbitedoCuICdCIedtIt-quCt ttdtodmCmmCadoCuICdiId
Auu tCaiC,d1,600dpaCI duptcitudCIed htdmtu dottuhwC ttdoiuhduptcitudiIdAuu tCaiC.d  diudhtmtd tdAbttigiICadpttpatd
wi hdCdcua uttdeC iIgdbCckd htuuCIeudtodrtCtudCIedwhtdu iaadaiitdCIedwttkdtIdaCIedItwdwi hiId htdPCtk.d 
 
KCkCeudNC itICadPCtkdiud htd
mCjttdC  tCc itIdiId htd
Itt httIdttgitIdCIediud
mCtkt ted tdiI ttIC itICad
 tutiu udbrdTtutiumdAuu tCaiC Cud
CIdictIicdetu iIC itI.dd  diudCd
otut-htutdetiitdottmdDCtwiI,d
 htdmCiIdptpuaC itIdctI ttdCIed
Citptt .  

MESA VERDE NATIONAL PARK, UNITED STATES 

MtuCdVttetdNC itICadPCtkdiudhtmtd td htdtuiIudtodCIcitI dPutbatdiiaaCgtudttpttutI iIgdutmtdtod htdbtu -
pttuttitedcaioodewtaaiIgudiId htdwttae.d ttC tediId1906,d hiudCtchCttatgicCa pttuttitdtodCamtu d5,000d
CtchCttatgicCadui tudCIed600dcaioodewtaaiIgudiud htdaCtgtu  iId
 htdUIi tedS C tu.dOpttC tedbrd htdUS NC itICadPCtkudSttiict,d
 htdui t tccupitud81.4duquCttdmiatudiId tattCetdiI  htdFtutd
 ttIttu ttgitIdwhtttdotutdu C tudiI ttutc dCIedwhtttdetutt d
mtt ud htdRtckitudwi hdtatiC itIudtittd7,000dott .  
 
Viui ttudCttdCbatd tdtxpatttdCdiCtit rdtodcaioodewtaaiIgudeC iIgd
ottmd600d td1300dADdCIedatCtIdCbtu d htdAIctu tCadPutbatCId
cua uttdottmdPCtkdtCIgttudCIedutmtdNC iitdAmtticCI  tutd
guietu.dThtdPCtkdcCIdbtdtxpatttedbrdcCt,dbicrcatdttdtIdott .ddd
ThtdPCtkdCautdpttiietudhikiIgd tCiau.dd ua utCadpttgtCmudCttd
toottted httughd htdMuutumudAuutciC itI.     ttctiitudCbtu d
CdhCaodmiaaitIdiiui ttudCIIuCaar13. 
 

                                                           
12 h  po//www.tIiittImtI .gti.Cu/ tpicu/IC itICa-pCtku 
13 NC itICadPCtkdSttiictdViui ttdUutdS C iu icud(www.itmC.Ipu.gti/S C u/Rtptt u/PCtk?MEVE) 
 

http://www.irma.nps.gov/Stats/Reports/Park?MEVE
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HAWAIʻI VOLCANOES NATIONAL PARK, UNITED STATES 

HCwCiʻi VtacCIttudNC itICadPCtk (HVNP)diudatcC tedtIdHCwCiʻi  uaCIe,d htdaCtgtu dtodHCwCii’udiuaCIeu,dCIediudutmtd
150dkmdottmd htdmCiIdCitptt dCIed tutiu detu iIC itIdCttC,dKCiauC-KtIC.    diIcauetud wtdCc iitditacCIttuodKiaCutC 
VtacCItd‘ htdwttae’udtIardetiit-iIditacCIt’ CIedMCuIC LtCdVtacCItdCIediudhtmtd tdCdeiittui rdtodpaCI d
ctmmuIi itudCIeditgt C itId rptu,dwi hdaCIeucCptudtCIgiIgdottmd ttpicCadtCiIotttu ud tductubdCttCu.d  diudCautdCd
uCcttedpaCctdottd htdHCwCiiCIdpttpat. HVNPdiudtpttC tedbrd htdUS NC itICadPCtkudSttiict.dd 
 
Viui ttudcCIdutt,dhtCt,dumtaadCIed Cu td htditacCIicd
Cc iii rdwhichdiudpCt icuaCtarduptc CcuaCtdC dIigh .dd
ThtdPCtkdtoottudtx tIuiitdhikiIgdtpptt uIi itudwi hd
miatudtod tCiaudtCIgiIgdottmduhtt du ttaaud httughd
etuutt udCIe tCiIotttu d tdbCck-ctuI trd ttkudtittd
tuggtedaCiCdpaCiIu.ddThtttdiudCdptiiC tardtpttC ted
ht tadwi hiId htdpCtk. 
 
Viui C itId td htdui tdwCudCamtu d1.7dmiaaitI14 iId
2014,dupd37%duiIctd2009,dCdmtttduigIioicCI d
iIcttCutd hCId htd28%diIcttCutdiIdiiui C itId td htd
S C tdtittCaa. Viui C itIdjumpudwhtIdtItdtod htd
itacCIttudiudCc iit. 
 

3.2 COMPARATIVE ANALYSIS OF THE CASE STUDY WORLD HERITAGE SITES  

 
TCbatud3d httughd7dpttiietdC ctmpCtC iitdCICaruiudtod htdtigh  cCutdu uerdWttaedHtti CgtdSi tudattkiIgdC dutmtdtod
 htitduimiaCti itudCIedeiootttIctu.dThtd CbatudCttdu tuc uttedCudotaatwu.d Ftt Ceei itICadet Ciau tId htdui tu,dpatCutd
ttottd tdApptIeixd V. 
 
TCbatd3odLtcC itIdCIedSt  iIg 

o LtcC itI/Acctuu 
o Dtu iIC itIdAttC 
o StCutICai r 

TCbatd4odViui ttdExpttitIct 
o Whrdiiui  
o Viui ttdtoott 
o LtIg hdtodu Cr 

TCbatd5odViui ttdPttoiat 
o A  tIeCIct 
o Viui ttdpttoiatd 
o MCtkt d&diiui ttdttutCtch 

TCbatd6od tmmuIi rd IitaitmtI  
o RtatdtodItI-pttoi d‘FtitIeu’ 
o RtatdtodAbttigiICadgttupu 
o RtatdtodptiiC tdutc tt 

TCbatd7odMCtkt iIg 
o WttaedHtti CgtdSi tdbtCIe/ptui itIiIg 
o MCtkt iIg 
o StciCadmteiC 

 

  

                                                           
14 NC itICadPCtkdSttiictdViui ttdUutdS C iu icud(www.itmC.Ipu.gti/S C u/Rtptt u)d 
 

http://www.irma.nps.gov/Stats/Reports
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Table 3 
Case Studies Summary: Location and Setting 

Site Location / Access Destination Area Seasonality 
Gros Morne 
National Park 
Canada 

Wtu dctCu dtod
NtwotuIeaCIe,d35dkmdottmd
DtttdLCktdCitptt . 

Eigh d twIdui tudiIdttdCejCctI d td htdPCtkd
toottdCdeiittui rdtodcua utCadC  tCc itIu,d
eiIiIgd&dategiIg.d 
GttudMttItdNPdiud htdptimCtrdttgitICad
C  tCc itI. 

StCutICadbu dwi hdu ttIgd
uhtuaettdutCutI.dMCIrd
oCciai itudcatutediIdtoo-
utCutI. 

Hawaiʻi 
Volcanoes 
National Park 

HCwCi’id(Big)d uaCIediud htd
aCtgtu dtod htdHCwCi’id
iuaCIeu.d 
Si tdiud3-htutdetiitdottmd
Citptt dCIedmCiIdctI tt. 
 

Bigd uaCIediudtItdtod htdmCiIdHCwCiid
etu iIC itIu.dLimi tedoCciai itudC d htdPCtkd
bu dutmtduttiictudCiCiaCbatdiIdItCtbrd
ctmmuIi r.dMtu diiui ttudetiitdtu dottd htd
eCrdottmd htdctCu .dSigIioicCI dctIgtu itId
cCIdtccutdetiiiIgd tdCIedC d htditacCIt.d
ThtdPCtkdiud htdptimCtrdC  tCc itI. 

Viui C itIdiudtitIard
eiu tibu tedrtCt-ttuIe. 

Kakadu 
National Park 

TtpdEIedtodAuu tCaiCd
tu bCck,d4-htutdetiitdottmd
DCtwiIdCIediI ttIC itICad
Citptt . 

ThtdPCtkdiudimmtIutdwi hd htttdeiu iIc d
iiui ttdItetudut doCtdCpCt dCIediIcauetudCd
 twIdui t,dCaadtoottiIgdeiIiIgd&dategiIg.d 
KCkCeudNPdiud htdptimCtrdttgitICad
C  tCc itI. 

DtrdutCutIdiud htdbtu d
 imtd tdiiui ;dCcctuud
aimi tedeutiIgdtCiIrd
utCutI.d I ttIC itICad
iiui ttud tIed tdCttiitd
eutiIgd htdtCiIr,datwd
utCutId(ctiIcietudwi hd
Itt httIdwiI tt). 

Head-Smashed-
In Buffalo Jump 
World Heritage 
Site 

Stu hwtu ttIdAabtt C,d3-
htutdetiitdottmd CagCtrdCIed
iI ttIC itICadCitptt . 

Thtdui tdiudttCutICbardctmpCc .dNtdmCjttd
C  tCc itIudItCtbr;daimi tedategiIgdiIdFtt d
MCcatted18dkmdCwCr.d 
HS BJdiudCdutctIeCtrdC  tCc itIdiId htd
ttgitI. 

StCutICa.d I ttptt iitd
 tI ttdiudtptIdbrd
CpptiI mtI deutiIgd
wiI tt,dt.g.dottduchttad
gttupu. 

Mesa Verde 
National Park 

Stu hwtu ttId tattCetdC d
Ftutd ttIttu,dCdptpuaCtd tutd
etu iIC itI.dSi tdiudCdtIt-
htutdetiitdottmdItCtbrd
 twIu 

Limi tedategiIgd&deiIiIgdtIdui t,dbu dmCIrd
uttiictudtu uietdPCtkdgC tudCIediIdttgitI.d
MCIrdC  tCc itIudiIdttgitI,diIcaueiIgd
GtCIed CIrtI.d 
 

StCutICa.dFCciai itudCIed
ttCeudcatutediIdwiI tt. 

Wood Buffalo 
National Park 

Rtmt tdatcC itI. 
BttettdtodAabtt CdCIedNWT,d
750dkmdottmdYtaatwkIiot.d
LtcCadCitptt dC dFtt dSmi h.d
MCiIdCcctuudiudbrdCit. 

ThtdPCtkdiudimmtIutdbu dtIardCdai  atdiud
Ccctuuibat.dFtt dSmi hdItCtdPCtkdtI tCIctd
toottudutmtdategiIgdCIedeiIiIg,dCudwtaadCud
Cdiiui ttdctI tt;dCautdFtt d hiptwrCI.dPCtkd
iudIt d htdptimCtrdttgitICadC  tCc itI. 

StCutICad(uummtt)dbu d
iiui ttdctI ttdtptIdrtCt-
ttuIe.d 

Purnululu 
National Park 

Rtmt tdatcC itI. 
Wtu ttIdAuu tCaiCdtu bCckd
1150dkmdottmdDCtwiI;d
ttquittud52dkmdetiitdiId
4WD. 

NtdItCtbrd twIdttdC  tCc itIu.d  diudCd
ptimCtrdetu iIC itIdiIdttgitI.dStmtd
ategiIg/eiIiIgdtu uietdPCtk.d 

StCutICa.dRtCeudCttd
catutedeutiIgdtCiIrd
utCutI. 

Willandra Lakes 
Region/Mungo 
National Park 

RtaC iitardttmt tdatcC itI. 
NtwdStu hdWCatudtu bCck,d
110dkmdottmdmCiIdCitptt . 

 udCdptimCtrdetu iIC itIdiIdttgitI;dItd
ItCtbrd twIdttdC  tCc itIu.dLtegiIgdCIed
t httduttiictudCejCctI d t pCtk. 

StCutICa.dRtCeudCttd
catutedeutiIgdtCiIrd
utCutI. 

 
 
 
 



17 | P C g t  
 

LOCATION AND SETTING: CASE STUDIES FINDINGS 

SIMILARITIES 

 
o Aaadtod htdui tudCtt iIdtutCadatcC itIudCIed wtdCttdittrdttmt t. 
o PtiiC td tutdtpttC ttudtoottd tCIuptt C itId tdCaadui tudtxctp dWttedBuooCatdNC itICadPCtk.dThiudiudCdItwd

uttiictdC dHtCe-SmCuhte- IdBuooCatdJumpdbtiIgdiI tteuctediId2015. 
o Wi hd htdtxctp itIdtodHCwCiʻidVtacCIttudNC itICadPCtk,dCaadtod htdui tudhCitdutCutICadiiui C itIdwi hd

aimi tedCcctuudCIedcatutedoCciai itudeutiIgd htdtoo-utCutI.d 
 

DIFFERENCES 

 
o  IdctI tCu d td htdt httd CutdS uerdui tu,dWttedBuooCat CIedPutIuauaudNC itICadPCtku hCitdttmt td

atcC itIudeiooicua d tdttCch,dwi hdmtttdaimi tediiui ttdCmtIi itudCIedtCIgt todCc iii itu. 
o WiaaCIetCdLCktudRtgitI,dwhichdiudCautdttaC iitardttmt t, ctI CiIudCdNC itICadPCtkd(MuIgt)dwi hiIdi ud

bttettudCIedCaadiiui ttdCc iii itudCIedCmtIi itudCttdatcC tedwi hiId hiudpCtk.ddThtttdCttdItdiiui ttdCc iii itud
iId htdttu dtod htdRtgitI. 

o BtcCuutdtodi diudtCuiardCcctuutedbrdttCe,d htditacCItdC dHCwCiʻidVtacCIttudNC itICadPCtk iudCdmCiId
C  tCc itI ottdiiui ttud tdHCwCii,dpCt icuaCtardwhtId htditacCItdiudCc iit,dIt  iIgdi dittrdhighdiiui C itI. 
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Table 4 
Case Studies Summary - Visitor Experience 

Site Why Visit Visitor Offer Length of Stay 
Gros Morne 
National Park 

ExpttitIctduIiqutd
aCIeucCptu.ddPCt icipC tdiId
cua utCadtitI udCIedotu iiCaudiId
CductIicdatcC itI. 

StittCadeiuctt tdiiui ttdItetud
toottdCdbttCedCttCrdtodCc iii ituod
uctIicdetiiiIg,dhikiIg,dbtu iIg,d
wC tt-bCutedCc iii itu;d
aigh htuut  tutu,dmuuic,d
 htC tt,du ttr taaiIgdCIedai ttCtrd
titI u,dtxhibi u,dcCmpiIg.dd
LtegiIg/eiIiIgdCiCiaCbat. 

Viui ttudCittCgtd3.6deCru. 

Hawaiʻi 
Volcanoes 
National Park 

ExpttitIctdCIdCc iitditacCIt. 
ExpatttdiCtitedaCIeucCptu. 

Dtiitd td htditacCIt.dHikt,dwi hd
CdtCIgttdttdutao-guiete.d ua utCad
CIedatCtIiIgdpttgtCmu,dtxhibi u.d
Limi tedtI-ui tdategiIg/eiIiIg. 

Mtu diiui ttudmCktdCdeCrdiiui . 
 

Kakadu 
National Park 

ExpatttdttckdCt . 
 I ttCc dwi hdiIeigtItuud
pttpat. 
ExpttitIctdeiittutdwiaeaiotd
CIedaCIeucCptu.d 

Dtiit,dhikt,dbtC ,doiuh,duwim. 
 ua utCadpttgtCmudCIed tutu.d
MCIrdtp itIudottd
ategiIg/eiIiIg. 
 
 

Viui ttudCittCgtdCd2.8deCrdiiui . 
 

Head-Smashed-
In Buffalo Jump 
World Heritage 
Site 

Viui diI ttptt iitdctI tt. 
 I ttCc dwi hdFitu dNC itIud
pttpat. 
WCakdaCIeucCpt. 

Ttutdmuutumdtxhibi u;datCtIiIgd
CIedcua utCadpttgtCmu;dhikt.d
OI-ui tdcCoé;dItd
CcctmmteC itI. 
 

Viui ttuduptIedtIdCittCgtdCd
hCao-eCr. 
 

Mesa Verde 
National Park 

ExpatttdNC iitdAmtticCIdcaiood
ewtaaiIgu.d 

Dtiit,dhikt,dcrcat. 
Ttutdtxhibi u,datCtIiIgd
pttgtCmu.dLimi te tI-ui td
ategiIg/eiIiIg. 
 

Mtu diiui ttuduptIedCdhCao-eCrd
tIdui t. 
 

Wood Buffalo 
National Park 

SttdbiutIdhtteudiId htdbtttCad
wiaettItuu.dThtdtIard
whttpiIgdctCItdItu iIgdCttCd
iIdwttaed(It dcutttI ard
Ccctuuibatd tdiiui ttu).d 

Ou etttdCeitI uttodDtiit,dbtC ,d
pCeeat,doiuh. 
ExpttitIctdDCtkdSkr. 
Viui ttdctI ttdiIdFtt dSmi hdC d
PCtkdtI tCIct.d CmpiIgd
CiCiaCbatdiIdPCtk;dCaad
ategiIg/eiIiIgdiudiIdFtt dSmi h. 

Mtu diiui ttuduptIedatuud hCIdCd
eCr;dCbtu dtIt- hitedcCmpd
tittIigh . 

Purnululu 
National Park 

Ou etttdCeitI uttdiId htd
“aCu dottI itt”dtod htdBuIgatd
BuIgatduCIeu tItdtCIgt. 
 I ttCc dwi hdiIeigtItuud
pttpatu. 

Ou etttdCeitI uttodHikt,dhtai-
 tut,dcCmp,dtittIigh d
buuhwCaku;dHigh-tIedategiIg.d
MCIrdetdoar-tittd tutudwi htu d
aCIeiIgdiIdPCtk. 
High-tIedtct- tutiumdategiIgdiId
PCtk. 

Mtu diiui ttudu CrdtittIigh . 

Willandra Lakes 
Region / Mungo 
National Park 

Ou etttdCeitI uttdotcuuted
tIduCIedeuItudCcttuudetrdaCktd
bte. 
 I ttCc dwi hdiIeigtItuud
pttpatu. 

Ou etttdCeitI uttodHikt,d
mtuI CiIdbikt,dcCmp. 
Ac iii itudaimi ted tdMuIgtdNPd
CttC. 
 

Mtu diiui ttudu CrdtittIigh . 
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VISITOR EXPERIENCE – CASE STUDIES FINDINGS 

SIMILARITIES 

 
o Aaadui tudtoottdCdctmbiIC itIdtodguietedCIedutao-guietedtxpttitIctu. 
o Aaadui tudtoottdutmt hiIgd tuarduIiqutdCIedCu htI ic. 
o Aaadtod htdui tudtoottdtittIigh dCcctmmteC itIdttdcCmpiIg,dtxctp dHtCe-SmCuhte- IdBuooCatdJump. 

 

DIFFERENCES 

 
o Aa htughdGttudMttItdNC itICadPCtk iudetuigIC tedCdWttaedHtti CgtdSi tdottdIC utCadiCautu,d htd

etu iIC itIdCttCdtoottudCdu ttIgdCIediCtitedcua utCadpttgtCm,dwhichdbttCetIudCIedeiittuioitud htdiiui ttd
txpttitIctu. 

o HtCe-SmCuhte- IdBuooCatdJumpdiud htdtIardui tdwi hdCdu tic ardcua utCadtoott,dotC utiIgdCdmuutum-u ratd
atCtIiIgdtxpttitIctdwi hdFitu dNC itIudcua utCadiI ttCc itIu;dttcttC itIdiudaimi te. 

o ThtdUS NC itICadPCtkudSttiict aimi ud htdtCIgtdtodCcctmmteC itI/eiIiIgdtp itIudiIdPCtkudtId htdbCuiud
 hC di udctttdbuuiItuudiudctIuttiC itIdCIedteucC itI,dIt dhtupi Cai r. 

o Thtd httt mtttdttmt tdui tu (WttedBuooCatdNC itICadPCtk,dWiaaCIetCdLCktudRtgitIdCIedPutIuauaud
NC itICadPCtk) Cttdeiooicua d tdCcctuudCIedCpptCad td htutduttkiIgdwiaettItuudCeitI uttdtxpttitIctu. 

o ThtdCittCgtdatIg hdtodiiui diCtitudottmdCdhCao-eCrd tdCamtu dotutdeCru.dd  diudCootc tedbrd htdCiCiaCbiai rdtod
tittIigh dCcctmmteC itIdCIed htdtCIgt CIedIC utt todCc iii itu. 
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Table 5 
Case Studies Summary - Visitor Profile 

Site Attendance Visitor profile Market & Visitor Research 
Gros Morne 
National Park 

2014- 190,000+d 
TttIediudupwCte. 
Hightu diiui C itIdiId
ttgitI. 

Thttt-quCt ttudCttdiiui ttud td
NFLD;d22%diI ttIC itICa;d81%d
oitu - imt. 

RtguaCtdiiui ttdetmtgtCphicdCIed
uC iuoCc itIduutitru;dptu CadctetudCttd
ctaatc tedCIeduuted tdCICarutdiiui ttd
pttotttIctu;dExpattttdQut itI d
utgmtI C itIdiudCppaite;dtctItmicd
impCc dtu imC tediId2009dC d$37.6d
miaaitId DN 

Hawaiʻi 
Volcanoes 
National Park 

2014d– 1.7dmiaaitI;d
upwCted ttIed– 
ptCkudwhtIditacCItd
Cc iit;diudgttwiIgdiId
u tpdwi hd uaCIed
iiui C itI. 
Viui C itIdtitId
 httughtu drtCt. 

Twt- hiteudCttdottmdmCiIaCIed
US;dptpuaCtduhtttdtxcutuitIdottd
ctuiutduhipu. 

Limi tedttutCtchd– ttardtIdBigd uaCIed
DMOdottdiIot;dtctItmicdimpCc d
tu imC tediId2014dC d$137dmiaaitIdUS. 

Kakadu 
National Park 

2013d– 200,000;d
etwIwCted ttIe,d
C  tibu ted td
etcaiIiIgd
iI ttIC itICadiiui ttud
 tdAuu . 

Abtu d50/50d
Auu tCaiCI/iI ttIC itICa;dPCtkd
C  tCc udCdrtuIgttdetmtgtCphicd
 hCId tdttgitIdiIdgtIttCa;dCbtu d
40%diiui dwi hdctmmttciCad tutd
tpttC ttu. 

LCu dmCjttduutitrdiId2000-01;dtctItmicd
impCc dtu imC tediId2007dC d$15dmiaaitId
AU;  htdui t  Ctgt ud‘ExpttitIctduttkttu’d
pttdTtutiumdAuu tCaiC’udmCtkt d
utgmtI C itI 

Head-Smashed-
In Buffalo Jump 
World Heritage 
Site 

2014d– 56,000;d
u CbiaiziIgd ttIed
(etwIdottmd85,000d
iId2003),dbu dIt d
mCiI CiIiIgdmCtkt d
uhCttdctmpCtted td
t httdhtti Cgtd
C  tCc itIu. 

HCaodottmdtu uietdAabtt Cd
(ctmpCtted td htdttgitIdwhichd
C  tCc ud90%diI-pttiiIct);d73%d
oitu - imt. 

LCu diiui ttduutitrdiId2008;dtctItmicd
impCc dtu imC tedC d$3.5dmiaaitId DNdiId
2008;dptu CadctetudcCp utte;dItwd
CppariIgdExpattttdQut itI d
utgmtI C itIduutedbrdTtutiumdAabtt C. 

Mesa Verde 
National Park 

2014d– 500,000;d
u Cbatd ttIed htughd
etwIdottmdtCtaittd
rtCtu. 

80%dUSdiiui ttu;dmtttd
iI ttIC itICadiIduhtuaettd
utCutI;d75%doitu - imt. 

Viui C itIdCIedCcctmmteC itIduuCgtdCttd
 tCcktedmtI har;dItdttctI duutitru;d
tctItmicdimpCc dtu imC tediId2014dC d
$50dmiaaitIdUS. 

Wood Buffalo 
National Park 

2014d– 1,300;detwId
ottmd2,000diId2013d
(otttu doittudiId2014) 

78%d DN iiui ttudottmdwtu ttId
 CICeC;d79%doitu - imt. 

LCu diiui ttduutitrdiId2011;detdIt dctaatc d
ptu Cadctetud(iiui C itId ttdumCaa)dbu detd
tmpatr ExpattttdQut itI dutgmtI C itI;d
ItdtctItmicdeC C.d  

Purnululu 
National Park 

2014d– Cbtu d26,000;d
u Cbatd ttIed(upd
ottmd17,000diId1992) 

Abtu d50/50d
Auu tCaiCI/iI ttIC itICa;dmtu d
iiui dwi hdctmmttciCad tutd
tpttC ttu;dttctiitudCbtu d10%d
todiiui ttud td htdttgitI. 

Vttrdaimi tedttutCtchd 

Willandra Lakes 
Region / 
Mungo 
National Park 

2014d– Cbtu d35,000;d
etwIwCted ttIe 

Mtu ardAuu tCaiCIdiiui ttud– 
Cbtu d5%diI ttIC itICa. 

Vttrdaimi tedttutCtch 
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VISITOR PROFILE – CASE STUDIES FINDINGS 

SIMILARITIES 

 
o ThtdiCu dmCjtti rdtodiiui ttudCttdoitu - imtdiiui ttu CIedmtu dCttdottmdtu uietd htdttgitI. 
o  tmiIgdupdwi hdCccutC tdCIedctIuiu tI diiui ttdctuI udiudCdchCaatIgt ottd htdui tu. 
o Viui C itId td htdui td tIeud tdbtdCootc tedbrd tutiumd td htdttgitIdiIdgtIttCa. 

 

DIFFERENCES  

 
o Viui C itIdtCIgtudottmduIettd2,000d tdtittd1.7dmiaaitI. 
o Viui ttdttigiIudiCtrdottmdctuI trd tdctuI tr,dCudiaauu tC tediIdTCbatd5. 
o WhiatdCaadui tudetdutmtdiiui ttdttutCtch,d htdIC uttdCIedottqutIcrdiCtitudgttC ar. 
o Thtd CICeiCIdui tudCIed htdotettCaardmCICgtedAuu tCaiCI ui td(KCkCeu) uIett Cktdmtttdiiui ttdCIed

mCtkt dttutCtchd hCId htdUSdui tu ttd htdu C t-mCICgtedAuu tCaiCIdui tu,dCIedhCitdCetp tediIItiC iitd
utgmtI C itIdu tC tgitudCudCdmtCIudtoduIettu CIeiIgdiiui ttudCIe etitatpiIgdtxpttitIctud(t.g.dEQ)d td
htapdetiitdCueitIctdgttw h. 

o ThtdUSdui tudCttdatcC tediIdptpuaCtd tutiumdttgitIudwi hdaCtgtditaumtudtodiiui ttudCIe/ttdCttdtCuiard
CcctuutedbrdaCtgtdptpuaC itIdbCutu,dttuua iIgdiIdmuchdhighttdiiui C itIdottdbt hdHCwCi’idVtacCIttudCIed
MtuCdVttetdNC itICadPCtku  hCIdottd htd CICeiCIdttdAuu tCaiCIdui tu. 

o RtaC iitd td htdIumbttdtodetmtu icdiiui ttu,d htdUSdui tudCpptCtd tdhCitdpttptt itIC tardotwttd
iI ttIC itICadiiui ttud hCIdti httd htd CICeiCIdttdAuu tCaiCIdui tu,dwhichdmCrdbtdCdouIc itIdto  htd imtdtod
rtCtd htdiiui ttduutitrudwtttduIett CktIdttdtod htdgtIttCaardmuchdaCtgttdAmtticCIdptpuaC itI. 

o ThtdtIardui td tdbtdtptIdCIedhCitdtitIardeiu tibu tediiui C itIdrtCt-ttuIediudHCwCiʻi VtacCIttudNC itICad
PCtk. 
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Table 6 
Case Studies Summary - Community Involvement 

Site Role of non-profit ‘Friends’ 
and Volunteers 

Role of Aboriginal 
Groups 

Role of Private Sector 

Gros Morne 
National Park 

 ttpttC iIgd‘FtitIeu’dCuutciC itId
tuIudgio duhtpudCIedcua utCad
pttgtCmu,diIitaiiIgditauI tttu. 

NtdCppttciCbatd
iIitaitmtI  

PtiiC tdtu oi  ttudtpttC tdbtC d tutud
CIedguietedCeitI uttu. 

Hawaiʻi 
Volcanoes 
National Park 

‘FtitIeu’dCuutciC itI tpttC tu 
bttkdu tttudCIedpubaiuhiIgd
pttgtCm;ditauI tttdpttgtCm 
txiu u ottdctIuttiC itIdwttk. 

AduCcttedui t;dtIgtiIgd
ctIuua C itI,dottmCadCIed
iIottmCa,dwi hd htdNC iitd
HCwCiiCIdpttpat. 
 

Ad hitedpCt rdtpttC tud htdtI-ui td
ategiIg/eiIiIgdoCciai r. 

Kakadu National 
Park 

Shtt - ttmdctmmttciCad
itauI tutiumdtpptt uIi itudCttd
mCetdCiCiaCbat. 

 t-twIdCIedct-mCICgtd
 htdPCtk;detaiittdcua utCad
pttgtCmu 

ThtdPCtkdCc iitardutaici udptiiC td
tpttC ttud tdpttiietdguieted
txpttitIctu,dategiIgd&deiIiIg. 

Head-Smashed-In 
Buffalo Jump 
World Heritage 
Site 

Nt -ott-pttoi dCuutciC itI 
tpttC tu iiui ttduttiictudCIedgio d
uhtp. 
NtditauI tttu. 

HittedCudu CoodCIed td
etaiittdcua utCad
pttgtCmu. 

ThtdtI-ui tdcCoé iu atCuted tdCd hite-
pCt rdtpttC tt.d 

Mesa Verde 
National Park 

‘FtitIeu’dCuutciC itIdtpttC tu 
bttkdu tttudCIedpubaiuhiIgd
pttgtCm;ditauI ttt pttgtCmd
txiu udott ctIuttiC itIdwttk. 

Stmtdu CoodhitiIg. 
LtgiuaC tedctIuua C itIud
wi hdatcCadbCIedctuIciaud
ctIcttIiIg  htd
ptt tc itIdtodcua utCad
ttututctu. 

Ad hitedpCt rdtpttC tud htdtI-ui td
ategiIg/eiIiIgdoCciai r. 

Wood Buffalo 
National Park 

StmtdatcCaditauI tttudottduptciCad
titI u. 

 t-tpttC iitd
mCICgtmtI dpaCIdwi hd
11dFitu dNC itIudiud
cutttI ardbtiIgd
etitatpte.d 

OItdptiiC tdtu oi  ttdtoottud
wiaettItuudtxpttitIctu. 

Purnululu 
National Park 

NtItdCppCttI .  taaCbttC tdiIdPCtkd
mCICgtmtI ,dCttdtId
u CoodCIedtoottdguieted
txpttitIctu. 

Pttiietd tutudCIedategiIg/eiIiIgdCud
wtaadCud tCIuptt C itI. 
 
ThtdPCtkdutaici udptiiC tdtpttC ttud td
pCt icipC tdCIediIitu . 

Willandra Lakes 
Region / Mungo 
National Park 

NtItdCppCttI . Dtaiittdcua utCad
pttgtCmu. 

PttiietdCdumCaadIumbttdtodguieted
txpttitIctu. 
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COMMUNITY INVOLVEMENT – CASE STUDIES FINDINGS 

SIMILARITIES 

 
o Si tudCttdCaadpubaicardtwIte. 
o Si tudCttdCaadtpttC tedbrdIC itICadttdpttiiIciCa/u C tdpCtkdCgtIcitu. 
o AcctuuiIgduuooicitI douIeudottdcCpi CadCIedtpttC iIg ctu udiudCdchCaatIgt. 
o Si tudu tuggatd tdbCaCIctdiiui ttdItteudwi hdtpttC itICadctIu tCiI u. 
o Si tudhCitdmCICgtmtI dpaCIu,d htughdIt dCaadCttdcutttI . 
o Aaadui tudhCitdutmtdottmCadCttCIgtmtI udwi hd htdptiiC tdutc tt,d htughd htdetgtttdCIedIC uttdtod htd

ttaC itIuhipdiCtitu. 
o WhtttdCppttptiC t,dui tudiIitaitdiIeigtItuudpttpatdiIdpttgtCmdetaiittr. 

 

DIFFERENCES  

 
o USdui tudhCitdCcctuud tdouIeudottmd htdNC itICadPCtkudSttiict FtuIeC itI.d 
o USdui tudhCit Cdut dottmuaCdottdtt CiIiIgdtCtItedttitIut. 
o GttudMttItdhCudPtiIcipatudottdEIgCgiIgd tmmuIi itu;dCautdittrdu ttIgdCIeduucctuuouad ttpttC iIgd

AuutciC itI. 
o US,dCIedpCt icuaCtardAuu tCaiCI ui tu,dCttdmtttdptt-Cc iitardiIitaitedwi hd htdptiiC tdutc tt. 
o ThtdAuu tCaiCIdpCtkdCemiIiu tC itIudCc iitardutaici dptiiC td tutdtpttC ttud tdtwIdCIedtpttC td tutudCIed

ategiIg/eiIiIgduttiictudiId htdPCtku,duubjtc d tdaictIuiIg. 
o ThtdUS NC itICadPCtkudSttiictdctI tCc udtu d htdtpttC itIdtodPCtk-twItedategt/eiIiIgdoCciai itudCIed

etaiittrdtodCeitI uttd tutu. 
o Bt hdUS CIed CICeiCIdui tudbtItoi dottmd htdCc iitdiIitaitmtI dtodItI-pttoi dotitIeudCuutciC itIudwhtd

iIitu d htdttitIutdgtIttC tedottmdteucC itICadCIedcua utCadpttgtCmudbCckdiI td htdui t.d 
o Auu tCaiCIdpCtkdCu htti itudttgCtedatcCadCbttigiICadgttupudCud tCei itICadaCIetwIttudCIedti httdtooiciCaard

ct-mCICgtdttdCc iitardctaaCbttC tdwi hd htutdCbttigiICadgttupudtIdpCtkdmCICgtmtI .d 
o ThtdUS CIed CICeiCIdui tudhittdatcCadCbttigiICadu Coodottdcua utCadpttgtCmdetaiittrdCIedt httdttatu,dCud

CppttptiC t,dbu detdIt diIitaitdCbttigiICadgttupudiIdct-mCICgtmtI d( htughdWttedBuooCatdiudiId htd
pttctuudtodetitatpiIgdCdct-tpttC iitdmCICgtmtI dpaCI.)d 

o ThtdNC itICadPCtkudSttiict ctIuua udatcCadCbttigiICadgttupudtIardiIdttgCted td htdctIuttiC itIdtod
ptt tc tedcua utCadttututctu,dCudttquittedbrdaCw. 
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Table 7 
Case Studies Summary - Marketing 

Site World Heritage 
Site Brand/ 
Positioning 

Marketing Social Media 

Gros Morne 
National Park 

WHA status is 
promoted in 
marketing materials 

It is a provincial icon with very 
high profile in N&L Tourism. 
Parks Canada, the regional DMO 
and Gros Morne Cooperating 
Association also promote. 

Active on social media channels 
operated by a third party site, 
vistigrosmorne.com. 
No links on Parks Canada website to 
social media channels. 

Hawaiʻi 
Volcanoes 
National Park 

WHS is not prominent 
in marketing. 

NPS does not market but DMO 
does – is a key feature that 
distinguishes the Big Island from 
rest of Hawaii. 

Very active on social media with daily 
posts and visitor engagement. 

Kakadu National 
Park 

WHS is prominent in 
marketing materials. 

Is actively promoted by Tourism 
Australia to international visitors 
as an iconic destination. Is the 
icon for Northern Territory 
tourism. Developed a Brand 
Strategy in 2008 and Tourism 
Plan in 2009.  

Active on social-media channels, 
managed by Parks Australia. 

Head-Smashed-
In Buffalo Jump 
World Heritage 
Site 

Incorporates WHS 
into its name and 
promotes in 
marketing materials. 

Has low profile in Tourism 
Alberta; is a Destination Canada 
Signature Experience for 
aboriginal experiences; regional 
DMO promotes it as a destination 
on ‘circle’ drive tours. 

Posts on Facebook every few days; 
low Twitter followers. 

Mesa Verde 
National Park 

WHS is not prominent 
in marketing. 

NPS does not market but regional 
DMO does, as does the Friends 
association and private-sector 
lodging provider. 

Has many Facebook followers, 
posting every few days; account 
managed by the NPS. 

Wood Buffalo 
National Park 

WHS status is 
promoted in 
marketing materials. 

Parks Canada undertakes some 
awareness promotion; has a 
limited profile in both NWT 
Tourism and Tourism Alberta. 

Very limited social media presence. 

Purnululu 
National Park 

WHS used in all 
marketing materials 

Western Australia and federal 
tourism bodies promote to 
international visitors; branded as 
iconic remote Australian 
destination. 

Facebook and Twitter for all Western 
Australia Parks, nothing specific for 
Purnululu 

Willandra Lakes 
Region / Mungo 
National Park 

WHS is identified on 
website and in the 
limited marketing 
materials. 

Limited marketing and little 
profile from state/federal 
tourism bodies; website has good 
trip-planning info and 
downloadable park guide. 

Facebook page for all New South 
Wales parks, nothing specific to 
Willandra or Mungo NP. 
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MARKETING – CASE STUDIES FINDINGS 

SIMILARITIES 

 
o LtCedCgtIcituduIett Cktdaimi tedmCtkt iIgd– CwCttItuu,dwtbui t,dmteiCdCIedpubaicdttaC itIu. 
o Si tudttardtIdIC itICa/pttiiIciCa/ttgitICadDMOudottdmCtkt iIg. 
o Aaadui tudhCitdwtbui tudwi hd tipdpaCIIiIgdiIottmC itI. 
o AaadCttdiIitaitedwi hdutciCadmteiC,d tdiCtriIgdetgtttu. 
o Thtd tCitad tCetdCeitt iutudttgCIizted tipud tdtCchdtod htdui tu;dhtwtitt,d htdmtttdCcctuuibatd htdui t,d htd

mtttdIumtttuudCIedeiittutd htd tutdpCckCgtu.d 
 

DIFFERENCES 

 
o OIardtItdui td(KCkCeu) hCuduIett CktIdCdui t-uptcioicdbtCIedu tC tgr. 
o Twtdui tud(KCkCeu,dGttudMttIt)dCttdittrdiIitaitediIdetu iIC itIdCttCd tutium,dCIedhCitdptteuctedatIgd

 ttmd tutiumdpaCIu. 
o StittCadtod htdui tud(KCkCeu,dPutIuauau,dGttudMttIt, HCwCiʻi)dbtItoi dottmdhigh-atitadmCtkt iIg toott u brd

pttiiIciCa/u C tdDMOu CIedCudCdttuua dhCitdbtctmt ptimCtr etiittudtodttgitICad tutiumdCc iii r. 
o OIard htd CICeiCIdui tudCIedtItdAuu tCaiCI ui td(KCkCeu)dhighaigh d htdWttaedHtti CgtdSi t btCIe. 
o PCtkud CICeCdiud htdtIardCgtIcrdIt d tdptu daiIkud tdutciCadmteiCdchCIItaudtIdi udwtbui t. 
o HCwCiʻidVtacCIttu NC itICadPCtk iudbrdoCtd htdmtu dCc iitdtIdutciCadmteiC.  
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 HAPTERd4o BESTdPRA T  ESdFORdTOUR SMd
ATdWORLDdHER TAGEdS TES 

 

4.1 INTRODUCTION 

 
 IdCICaruiIgd htdoCc ttudtoduucctuudCttuIed tutiumdC dWttaedHtti CgtdSi tu,d htttdptiI udbtcCmtdcatCtardtiietI o 
 
1. Tht iI ttIC itICaduigIioicCIctdtod htd

ptt tc tedhtti CgtdiCautudWttaed
Htti CgtdSi tudiudC d htdctttdtod htitd
CpptCad tdCueitIctu.ddThtdptt tc itIdtod
 htutdiCautudiudctI tCad td htitdatIg-
 ttmduuu CiICbiai rdCIeduucctuu. 

 
2. Thtdbtu dptCc ictudmCrdbtdgttupted

iI tdoiitdiI ttctIItc tedCIed
iI ttetptIetI dcC tgttituo 
o ViuitIdCIed taaCbttC itI 
o ThtdViui tt 
o ThtdPtteuc  
o ThtdDtu iIC itIdAttC,dCIe 
o MCtkt iIg 
 

3. ThtdoiitdcC tgttitudtpttC tdCudCduru tmd
iIduupptt dtodpttuttiiIgdCIedotu ttiIgd
ctIItc itIdwi hd htdOu u CIeiIgd
UIiittuCadVCautdtod htdWttaedHtti CgtdSi t, Cudiaauu tC tediId htdgtCphic. 

 
Thtdotcuu tod htdbtu dptCc ictudiudtIdwCrud tdmtttdouaardatittCgtd htd tutiumdpt tI iCadtodWttaedHtti CgtdSi tu,d
 htttbrdcttC iIgdiIcttCutedtctItmicdCc iii r.d 
 
UIettdtCchdtod htutdhtCeiIgu,d htttdCttdCdIumbttdtodbtu dptCc ictu.ddThtrdCtt uummCtiztediId htdchCt dtId htd
Itx dpCgtdCIed htIdeiucuuute,d tgt httdwi hdtxCmpatudCIediaauu tC itIu utatc tedottmd htdcCutdu ueitu. 
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Vision & 
Collaboration

• MCximiziIgd
CiCiaCbatdouIeudottd
cCpi Cadpttjtc udCIed
tpttC itIu.

• HCiiIgdCIdtittCaad
iiuitIdCIed htd
atCettuhipd td
impatmtI di .

•  taaCbttC iIgdwi hd
FtitIeud
CuutciC itIu,d
ctmmuIi itudCIed
t httdItI-pttoi d
atcCadttgCIizC itIu.

•  IitaiiIgd htd
ptiiC tdutc ttdiId
etaiittiIgduttiictud
CIedpttgtCmu.

•  ttpttC iIgdwi hd
AbttigiICad
u Ckthtaettudd td
tIhCIctd htd
 tutiumdtoott.

The Visitor

•  taatc iIgdu C iu icud
CIeduutitrdeC CdtId
cutttI diiui ttu.

• UIettu CIeiIgd
etmtgtCphicdCIed
mCtkt d ttIeudCIed
whC d htrdmtCId
ottd htdWttaed
Htti CgtdSi t.

•  etI ioriIgd Ctgt d
mCtkt udCIed htitd
ItteudCIed
txptc C itIu.

The Product

• OoottiIgdCdchtictd
CIedeiittui rdtod
txpttitIctud
 Ctgt ted tdiiui ttd
iI tttu u.

•  IitaiiIgd
AbttigiICadpttpatud
CIe/ttdatcCadhtu ud
iId htd
etitatpmtI dCIed
etaiittrdtod
pttgtCmudCIed
uttiictu.

• HCiiIgdup- t-eC t,d
wtaa-mCiI CiIted
iiui ttd
iIotCu tuc utt.

The Destination 
Area

• HCiiIgdCdcti icCad
mCuudtod
txpttitIctudCIed
CmtIi itudiId htd
etu iIC itIdCttC.

• HCiiIgdgtted
 tCIuptt C itId
Ccctuudwi hd
tp itIu.

• PttiieiIgd
wCroiIeiIgdCIe,dCud
CppttptiC t,d
iI ttICad
 tCIuptt C itId
It wttku.

Marketing

• HCiiIgdCdu ttIgd
btCIed hC d
ctmmuIicC tud htd
ptui itIiIgdCIed
btItoi ud td Ctgt d
mCtkt u.

• UuiIgd htdWttaed
Htti CgtdSi tdbtCIed
iIdmCtkt iIgdd td
cttC tdpttoiatdCIed
C  tCc diiui ttu.

• HCiiIgdCdu ttIgd
CIedctIuiu tI d
pttoiatdiId
etu iIC itId
mCtkt iIg,d
iIcaueiIgdictIicd
imCgtud tdcCp uttd
C  tI itI.

• HCiiIgdet Ciate,d
tCur- t-uutd tipd
paCIIiIgd
iIottmC itIdtI-
aiIt.

• HCiiIgdCdu ttIgd
CIedtIgCgiIgdutciCad
mteiCdpttutIct.

World Heritage Sites: Outstanding Universal Value
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4.2 VISION AND COLLABORATION  

 
FttdWttaedHtti CgtdSi tu,dhCiiIgdCdiiuitIdiud htdotuIeC itIdottd
mCICgtmtI dpaCIudCIedu tC tgitu.ddWi htu dtItdi diudeiooicua   tdut  
gtCaudCIedmtitdottwCtediIdCdcthtuiitdCIedetaibttC tdmCIItt.dd
Whiatd htduupptt dtod tutiumdCIedtctItmicdCc iii rdiudCdmt iiC itId
ottduttkiIgdiIuctip itI,d htdiiuitIdottdCdWttaedHtti CgtdSi tdItteud
 tdbCaCIctd hiudtbjtc iitdwi hd htdimpttC iitd tdptt tc d htd
tu u CIeiIgduIiittuCadIC utCadCIe/ttdcua utCadiCautudtod htduptciCad
paCct.ddThtdcCutdu uerdWttaedHtti CgtdSi tu  hC dhCitdetitatptedCd
ottmCa iiuitI eiedutdctaaCbttC iitardwi hdu Ckthtaettud– 
aCIetwIttu,dctmmuIi itu,dgtittImtI ,dCbttigiICa pttpatudCIed
ucitI iu udCudwtaadCudui tdtwIttudCIedmCICgttu. 
 
A dWttaedHtti CgtdSi tudwhtttd tutiumdCIedtctItmicdetitatpmtI d
Cttdktrdmt iiC itIu,di diudCautdimptt CI d tdhCitdCIdtittCaadiiuitId
ottd tutiumdiId htdetu iIC itIdCttC.ddThtut iiuitIu ttctgIiztd hC d
uucctuuouaardetitatpiIgdCIdiI ttIC itICad tutiumdetu iIC itId Cktud
u CriIgdptwttdtittdCdatIgd imt, CIedC  tI itId tdCdwietdtCIgtdtod
iuuutu.ddddAgCiI,d htut  tutiumdiiuitIudhCitdbttIdetitatpted
ctaaCbttC iitardwi hdctmmuIi itu,d htdptiiC tdutc ttdCIedt httd
u Ckthtaettu. 
 
 taaCbttC itIdC dCaadatitaudbtctmtudctuciCad tdCchitiiIgd htutd
iiuitIu.ddWhtttd htrdhCitdbttIduucctuuoua,dgtittImtI dCgtIcitudC d
eiootttI datitaudhCitdbttIdtI-uietdwi hdptaicitu,dttguaC itIu,d
ouIeiIgdpttgtCmudCIedu tC tgitu, CIedctmmuIi itud(iId htd
bttCetu dutIut)dhCitdouaardtmbtCcte  tutiumdCIedi udimpaicC itIu.dd 
 
A di udmtu douIeCmtI Ca,dCchitiiIgdCdiiuitIdiudCbtu dhCiiIgdtItughdmtItrdCIed htdtigh dpttpatd tdgt d
 htdjtbdetIt. 

4.2.1  MAXIMIZING AVAILABLE FUNDS FOR CAPITAL PROJECTS AND OPERATIONS. 
Mtu dWttaedHtti CgtdSi tud(iIcaueiIgdCaadbu dtItdtod htdcCutdu ueitudottd hiudttutCtch)dCttdtwItedCIe/ttd
mCICgtedbrdgtittImtI dC dti httd htdotettCa/IC itICadttdu C t/pttiiIciCadatita.ddWi hdiIcttCuiIgd
pttuuuttudtId htdpubaicdpututdtittd htdaCu d wtI rdrtCtu,dctttdouIeiIgdatitaudhCitdetcaiIte.ddAgiIgd
iIotCu tuc uttdCIediIcttCuiIgdtpttC iIgdctu udctmbiItedwi hdhighttdiiui C itIdatitaudCIedCdmttt 
etmCIeiIgdcuu tmttdmtCI  hC dui tudCttdottqutI ardchCaatIgted tdkttpdupdwi hdwhC dItteud tdbtdetIt.dd 
 

BEST PRACTICES: 
VISION AND 

COLLABORATION 

4.2.1 MCximiziIgdCiCiaCbatd
ouIeudottdcCpi Cadpttjtc udCIed
tpttC itIu. 

 
4.2.2 HCiiIgdCIdtittCaad
iiuitIdCIed htdatCettuhipd td
impatmtI di . 

  
4.2.3  taaCbttC iIgdwi hd
FtitIeudCuutciC itIu,d
ctmmuIi itudCIedt httdItI-
pttoi datcCadttgCIizC itIu. 

 
4.2.4  IitaiiIgd htdptiiC td
utc ttdiIdetaiittiIgduttiictud
CIedpttgtCmu. 

 
4.2.5  ttpttC iIgdwi hd
AbttigiICadu Ckthtaettud td
tIhCIctd htd tutiumdtoott. 
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Opptt uIi itud tdmCximiztd htdouIeudCiCiaCbatdottdcCpi Cadpttjtc udCIedtpttC itIudiCtrdottmdui td tdui td
CIedbrdjutiueic itI.ddHCwCiʻi VtacCIttudNC itICadPCtkdu iaiztudCdiCtit rdtodmt hteud tdmCximiztdouIeiIg,d
CudetuctibtediId htdiaauu tC itI. 
 
GtIttCaar,dptCc ictudottdmCximiziIgdouIeiIg 
ttdctI CiIiIgdctu udiIcaueto 
•  IcttCuiIgdttitIutdtCtIted(CIed

tt CiIte)dtI-ui t.ddThiudcCIdbtd
pttbatmC icdgiitIdgtittImtI dptaicitud
CttuIedut  iIgdptictudCIedtt CiIiIgd
ttitIut.dd tmmtIdCppttCchtud hC d
hCitdbttIduutedwi hiIdWttaedHtti Cgtd
Si tudiIcaueto 
o HCitdCd‘FtitIeu’dttgCIizC itId hC d

tpttC tudttitIut-gtIttC iIgd
uttiictud(t.g.dgio duhtp,dotted
uttiict)dwi hdmtIitudtCtItedbtiIgd
uutedottduptciCadpttjtc u.  

o  tI tCc dwi hd htdptiiC tdutc ttd
ttdItI-pttoi dgttupud tdetaiittd
uttiictu.  

• UuiIgd‘FtitIeu’dttgCIizC itIud tdtCiutd
mtItrdottm t httdututctud(t httd
gtittImtI dCgtIcitu,detIC itIu,d
uptIuttuhipudCIedt httdkiIeudtod
ouIetCiuiIg)d hC diud htIduutedottdcCpi Cad
ttdtpttC iIgdpttjtc u. 

• UuiIgditauI tttud tdetaiittduttiictudCIed
pttgtCmu.  

• StutciIgdmtItrdeittc ard httughd
FtuIeC itIu,duuchdCu  htdNC itICadPCtkud
FtuIeC itIdiId htdUS. 

•  tI tCc iIgdwi hd htdptiiC tdutc ttd td
buiaedCIe/ttdtpttC tdiiui ttdiIotCu tuc utt. 

• Dittc dCaatcC itIdtodouIeudiIdaigh dtodWttaedHtti CgtdSi tdiIuctip itId-  IdAuu tCaiC,d htdotettCad
gtittImtI dpttiietudutmtdaimi tedCIIuCadouIeiIgd(AUd$250,000)d tdWttaedHtti CgtdSi tu.d 

 
Findings from the Case Studies: 

• Gros Morne National Park & Hawaiʻi Volcanoes National Park have ‘Friends’ organizations 
that operate services on-site, with the funds generated used for special projects. 

Illustration:  
Hawaiʻi Volcanoes National Park, US 

LiktdmCIrdgtittImtI -tuIdCgtIcitu,dHCwCiʻidVtacCIttud
NC itICadPCtkdiudCaatcC tedctttdouIeiIgdottmd htdotettCa 
gtittImtI dbu di diudIt duuooicitI dottd htitdcCpi CadCIed
tpttC iIgdItteu.ddThtdPCtkdwttkud tdmCximiztd htdouIeudi dhCud
CiCiaCbatd httughdCdiCtit rdtodmtCIuo 
• AppariIgdottdpttjtc -uptcioicdgtCI ud httughd htdUSd

NC itICadPCtkudFtuIeC itId–  htdtooiciCad hCti rdtod htdUS 
NC itICadPCtku.d Id2013,d htdFtuIeC itIdtCiuted$23dmiaaitId
iIduupptt dtodUSdNC itICadPCtkudCIediIitu ted$16dmiaaitIdiId
gtCI udCmtIgdetztIudtodpCtku,dpttgtCmudCIedFtitIeud
gttupu. 

• ThtdPCtkdtt CiIud80%dtodi udtCtItedttitIutdtI-ui tdwi hd
 htdbCaCIctdgtiIgd tdCdgtIttCadNC itICadPCtkudSttiictdouIed
 hC dhtapuduupptt dpCtkudwi hdItdottu.ddSi tdCemiuuitIdottud
( htdptimCtrdututctdottdtCtItedttitIutu)dCttdttguaC ted
IC itICaardbu dCdttctI dptaicrdetciuitId tdgtCeuCaard
iIcttCutdottudtittdutittCadrtCtudwiaa pttiietduigIioicCI d
Ceei itICadouIeu. 

• ThtdFtitIeudtodHCwCiʻi VtacCIttudNC itICadPCtkdouIetCiutu,d
CcctuutudgtittImtI dgtCI udCIedtCtIudpttgtCmdottud td
uupptt dpCtkdiIi iC iitu.ddOItdtod htutdiudCIdCIIuCad
$500,000dPCtkdRCIgttdYtu hd I ttIuhipdPttgtCm.ddThiu 
ttgCIizC itIdCautdcttteiIC tud40d– 50,000dhtutudpttdrtCtd
toditauI tttd imtdwhichdiudiIiCauCbatd td htdPCtk. 

• ThtdPCtkdcCIdCautdCppardottdpttjtc douIeud httughdt httd
gtittImtI dCgtIcitu. 
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• Mesa Verde National Park, Hawaiʻi Volcanoes National Park, Gros Morne National Park, 
Purnululu National Park, Kakadu National Park & Head-Smashed-in Buffalo Jump all have  
private or not-for-profit organizations involved in delivering services to varying degrees. 

• Hawaiʻi Volcanoes National Park, Mesa Verde National Park and Gros Morne National Park 
have ‘Friends’ organizations that raise money from various sources for projects, and/or 
coordinate volunteer help for initiatives. 

• Purnululu National Park has contracted with the private sector to build and operate 
accommodation infrastructure. 

4.2.2  HAVING AN OVERALL VISION AND THE LEADERSHIP TO IMPLEMENT IT. 

AudIt tediId htdiI tteuc itI,dhCiiIgdCId
tittCaadiiuitIdiudctuciCa.dThtdiiuitIdiud
otuIeC itICad td htdui tdmCICgtmtI d
paCIdwhich,dCmtIgdt httd hiIgu,d
uuuCaardiIcauetudCdpaCIdottdiiui ttd
txpttitIctudCIedttaC itIuhipudwi hd
ItCtbrdctmmuIi itu. 
 
SiIct txpttitIctudCIedCmtIi itudiId htd
etu iIC itIdCttCdCttdktrd tdmCximiziIgd
 tutiumdCIedtctItmicdimpCc u,dCd
 tutiumdiiuitIdottd htdtI ittdCttCdiud
Cautdimptt CI .ddTht  tutiumdiiuitId
Itteud tdbtdCaigItedwi hd htdui tdiiuitId
CIedtu CbaiuhtedctaaCbttC iitar wi hd
 htd tutiumdiIeuu tr,datcCad
ctmmuIi itu,dt httdgtittImtI d
CgtIcitu, CIedu Ckthtaettu.ddKCkCeud
NC itICadPCtkdhCudtmpatrted hiud
pttctuu,dCudiaauu tC te. 
 
HCiiIgdCdu ttIgdiiuitIdiud htdbtgiIIiIg.dd
ThtdatCettuhipd tdimpatmtI di diudCd
utctIe, tquCaardimptt CI doCc tt.ddThiud
iIcauetudatCettuhipdottm  ht ui tdi utaod
CIe Caut ottmdwi hiId htduutttuIeiIgd
ctmmuIi itudCIed tutiumdiIeuu tr.dd
ThtdWttaedHtti CgtdSi t,dCud htdctttd
C  tCc itI,diudiIdCdptui itId tdpttiietd
atCettuhipd tdguietdCaad htdpCt IttudiId
wttkiIgd tdCchititdCdctmmtIdiiuitI.dd

Illustration:  
Kakadu National Park, AU 

AdpaCIdtI i ated“WCakiIgd td htdFu uttdTtgt httd– CdShCttedViuitId
ottdTtutiumdiIdKCkCeudNC itICadPCtk”dwCudctmmiuuitItedbrd htd
KCkCeudBtCtedtodMCICgtmtI dCIed htdGtittImtI udtodAuu tCaiCd
CIed htdNtt httIdTttti ttr.ddThtdpttjtc dttquitted htd tCmd td
“Develop a shared vision for tourism in Kakadu National Park.  
The vision must reposition Kakadu National Park as a unique 
destination with exceptional natural and cultural attributes; it 
must be effectively owned by key stakeholders and capture the 
public imagination”.ddThtdViuitIdCIedi udbtCIedptui itIiIgdwtttd td
pttiietdCdu tC tgicdpaC ottmd td CktdKCkCeud tutiumdottwCtedCIed
 tdottediI td htduubutqutI dmCICgtmtI dpaCI. 
 
Ao ttdCIdtx tIuiitdpttctuudiIcaueiIgdctaaCbttC itIdCIed
ctIuua C itIdwi hdCdwietdtCIgtdtod‘ctmmuIi itu’,d htdViuitId
Cgttted tdwCuo 
 
“Kakadu National Park is one of the great World Heritage Parks, 
recognised universally as a place with... 

• a living Aboriginal culture – home to the 
Bininj/Mungguy; 

• extraordinary natural landscapes and a rich variety of 
plants and animals; 

• enriching and memorable experiences for visitors; 
• a strong and success partnership between Traditional 

Owners, governments and the tourism industry, 
providing world’s best practice in caring for country and 
sustainable tourism.” 

Source: Kakadu… Walking to the Future Together, February 2005 
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Si tdu CoodCautdhCudkItwategtdCIedCcctuud tdttututctud hC dcCIdhtapdbuiaedcCpCci rdwi hiId htdctmmuIi r. 
 
Findings from the Case Studies: 

• Kakadu NP produces a management plan every seven years that sets out long-term goals.  It is 
developed in consultation with stakeholders, partners and the public. 

• Gros Morne NP was a leader, working with other stakeholders, in preparing the Viking Trail 
Sustainable Tourism Accord, which set the scene for the development of tourism in the region. 

4.2.3  COLLABORATING WITH FRIENDS ASSOCIATIONS, COMMUNITIES AND OTHER NON-
PROFIT LOCAL ORGANIZATIONS. 

LtIgd ttmdctaaCbttC itIdwi hdatcCad
ctmmuIi itudCIedItI-pttoi dCuutciC itIuduuchd
Cud‘FtitIeu’ ttgCIizC itIu cCIdgtdCdatIgdwCrd td
mCkiIgdC WttaedHtti CgtdSi tduucctuuoua. 
 
LtcCadctmmuIi itud hC dCttduupptt iitdto  htd
WttaedHtti CgtdSi tdCIedCc iitardtIgCgtedwi hd
 htdui tdCttdpCt IttudiIdi uduucctuu.ddAud
pCt Ittu,d htrdCttdmtttdaiktard tdwttkd
 tgt httd tdetitatpdCIedimpatmtI du tC tgitud
 tdCeettuudiuuutu,dwht httd htrdCttdttaC ted td
 htdatIgd ttmdptt tc itIdtod htdttututctdttd td
mCICgiIgd tutiumdCIedcttC iIgdtctItmicd
Cc iii r.ddGttudMttItdNC itICadPCtkdhCud
tu Cbaiuhtedu ttIgdctmmuIi rdttaC itIuhipu,d
Cudiaauu tC te. 
 
 tmmuIi itudCIed‘FtitIeu’ ttgCIizC itIudcCId
btdiIiCauCbatdiIdCeitcC iIgdCIedbuiaeiIgdpubaicd
CIedmteiCduupptt diIdwCrud hC dCttdIt d
ptuuibatdottdgtittImtI dCgtIcitu.ddThtrdcCId
CautdCcctuudouIeudottmdt httdgtittImtI d
CgtIcitudottdui t-ttaC tedpttjtc u,dCIed
oCciai C td htdpCt icipC itIdtod htdptiiC tdutc ttd
CIedt httdIt -ott-pttoi dgttupudiId
u ttIg htIiIgd htdui tdCIed htdetu iIC itId
CttC. 
 
Findings from the Case Studies: 

• Mesa Verde NP relies on its ‘Friends’ group (Mesa Verde Museums Association) to manage 
retail operations, a publishing program and education programs, funded through earned 
revenues. 

Illustration:  
Gros Morne National Park, CAN 

Gros Morne National Park has a set of Principles for 
Engaging Communities:  

• Seek First to Understand the Local Communities 
• Be a Good Citizen and Neighbour 
• Celebrate Who We Are 
• Good Community Relations Involve All Staff 
• Keep Promises, Come through on Commitments  
• Be Proactive – Don’t Wait to be Asked 
• Build a Strong Partnership with Communities 

 
The Park has a strong relationship with its adjoining 
communities, establishing a Mayor’s Forum in 2001.  Joint 
working groups from the Park and the communities work 
together to develop strategies to address issues using a 
collaborative approach. 
 
The Park’s Friends organization – the Gros Morne 
Cooperating Association earns revenue and sources funding 
to enhance visitor activities and conservation programs at 
the Park.  They have also been instrumental in building and 
nurturing partnerships with community groups and the 
private sector to strengthen the destination area. 
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• The ‘Friends’ of Hawaiʻi Volcanoes NP delivers customized guided programs using volunteer 
leaders and runs nightly programs for on-site hotel guests. 

• Visitor services at Head-Smashed-In Buffalo Jump are delivered by a local non-profit historical 
association that funds visitor operations through admissions and program fees. 

• Head-Smashed-In Buffalo Jump hires and invests in building the capacity of members of the 
local Blackfoot First Nation. 

4.2.4  INVOLVING THE PRIVATE SECTOR IN DELIVERING SERVICES AND PROGRAMS.  

ThtdptiiC tdutc ttdhCudmtttdtpttC itICad
oatxibiai rd hCIdgtittImtI dCgtIcitu,dcCId
gtIttCaardttCc dmuchdmtttdquickar,dCIedbtd
ptt-Cc iitdtIdiuuutu.ddThtrdCttdmtttdIimbatd
CIedatuu-ttu tic te,dpCt icuaCtardwhtIdi d
ctmtud tdmCtkt iIgdCIedu CooiIg,dCIe uuuCaard
mtttdctu -tooicitI .ddOItdtod htdktrdotC uttud
todCttCIgtmtI udwi h  htdptiiC tdutc ttdCttd
catCtardtu CbaiuhtedtpttC iIgdCIed
pttottmCIctdguietaiItu. 
 
ThtttdCttdiCtituudCppttCchtud tdiIitaiiIgd
 htdptiiC tdutc ttdiIdWttaedHtti CgtdSi tu.dd
Thtdmtu dbCuicdiudpttmi  iIgdptiiC td
tpttC ttud tdetaiittdpttgtCmud td htitd
cuu tmttu uuiIgd htdiIotCu tuc uttdtod htd
WttaedHtti CgtdSi t.d 
 
O httudiIcaueto 

•  tIctuuitIdCttCIgtmtI udwhtttbrd
 htdptiiC tdutc ttdetaiittudutatc  
iiui ttduttiictu,dutmt imtudiIcaueiIgd
 htdItctuuCtrdiIotCu tuc utt,dottdCId
CgttteduptI ott,duIettdcatCtard
tu CbaiuhtedtpttC iIgdCIed
pttottmCIctdctIei itIu.ddThiudctuaed
btdottedCIedbtittCgtduttiictu,d
CcctmmteC itIudttdiiui ttd
txpttitIctu.  

• LictIciIgdutatc tedptiiC tdtpttC ttud
 tdetaiittdpttgtCmud td htitd
cuu tmttudiId htdWttaedHtti Cgtd
Si t,dttu tic iIgdCcctuud tdtIard htutdtpttC ttudwhtdCttdaictIcte.ddAgCiI,dutmtdutt dtodottudCatIgd
wi hdtpttC iIgdCIedpttottmCIctdctIei itIudwtuaedCppar. 

Illustration:  
Purnululu National Park, AU  

A dPutIuauau NC itICadPCtk,duix r-utitIdctmmttciCadtpttC ttud
CttdaictIuted tdctIeuc dbuuiItuudiId htdpCtk.ddFtutdtpttC ttud
hCitdCdphruicCadpttutIctdwi hiId htdPCtkd– tItdpttiietud
htaictp ttd tutudCIedCIdCitu tip,d htdt httudCcctmmteC itIud
– CdategtdCIedcCmpgttuIeu. 
 
OItdtod htdcCmpgttuIeu,dBtabutI,dhCudauxutr,duCoCtid tI -
u ratdCcctmmteC itIudwi hdtI-uui tdbC hu,dht duhtwttu,d
gtutmt dmtCau,dbteudCIedaiItIud– ptictedC dAU$200d- $700d
pttdIigh d– iIdCdttmt t,dwiaettItuudtu bCckdut  iIg. 
 
ThtdBtabutIdcCmpdwCudtu Cbaiuhted httughdWtu ttId
Auu tCaiC’udNC uttbCIkdiIi iC iit,dCdpttgtCmdjtiI ardmCICgted
brd htdDtpCt mtI dtodEIiittImtI dCIed tIuttiC itIdCIed
TtutiumdWtu ttIdAuu tCaiC.dNC uttbCIkd“oCciai C tud
tpptt uIi itudottdptiiC tdetitatpttud tdcttC tdtxctp itICad
txpttitIctud hC  pttiietdiiui ttudwi hdCIdCppttciC itIdtod
IC utCadCIedcua utCadiCautu”.ddGtittImtI dettud‘ptt-ttatCut’d
wttkd tdtb CiIdetitatpmtI dcatCtCIctudCIed htIdiIii tud
ExpttuuitIudtod I tttu dottmd htdptiiC tdutc tt;duhtt aiu ted
pttptItI udCttdiIii ted tduubmi douaa pttptuCau.ddThtd
uucctuuouadbieettdiudtootttedCdatCutdwi hdutciCadCIed
tIiittImtI CadpttottmCIctdcaCuutu.ddLtCutdctIei itIudttoatc d
 htdatitadtodcCpi CadiIitu mtI dttquittedCIed htdtpttC iIgd
tiuk;d htrdmCrdCautdiIcauetdpttottttedCcctuud tdctt CiIdpCtkd
uttiictu. 
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• Pttmi  iIgd(CIedCc iitardtIctutCgiIgdCIe/ttduupptt iIg)d htdptiiC tdutc ttd tdetitatpdCIed
tpttC tduigIioicCI diiui ttdiIotCu tuc uttdwi hiId htdui t,dutmt hiIgd hC dcCIIt dbtdetItdbrd htd
ui tdi utao.ddThiudwtuaedti httdoiaadCIdietI ioitedIttedttdtptIdupdItwdmCtkt u,dCgCiIdwi hdutmtd
utt dtodottudCIedtpttC iIgdCIedpttottmCIctdctIei itIu.dd 

 
A dPutIuauaudNC itICadPCtkdiIdAuu tCaiC,d htttdhCudbttIdCdptt-Cc iitdtoott   tdiIitaitd htdptiiC tdutc ttd
It dtIardiIdetaiittiIgdpttgtCmudCIedtxpttitIctudwi hiId htdPCtk,dbu dCautdiIdetitatpiIgdCIedtpttC iIgd
iiui ttdiIotCu tuc uttdCudetuctibtediId htdiaauu tC itIdtId htdItx dpCgt. 
 
Findings from the Case Studies:  

• Gros Morne NP has a concession arrangement with the private business that operates boat 
tours on Western Brook Pond. 

• Mesa Verde NP outsources all hospitality services to a major corporation that also handles 
booking and packaging of these visitor amenities.  This company provides similar services at 
other US National Parks. 

• At Kakadu NP, a significant portion of visitors arrive with private tour operators. 
• Purnululu NP has 67 commercial operators licensed to conduct business in the park. 
• At Hawaiʻi Volcanoes NP, the on-site hotel is operated by the private sector. 

4.2.5  COOPERATING WITH ABORIGINAL STAKEHOLDERS TO ENHANCE THE TOURISM 
OFFER 

MCIrdWttaedHtti CgtdSi tudCttdtIdaCIed
 hC dhCud tCei itICadtwIttudttdiudtodmCjttd
cua utCaduigIioicCIctd td IeigtItuud
pttpatu.d IdutmtdcCutudCdatgCaardbiIeiIgd
CgtttmtI dgtittIudttaC itIudbt wttId
gtittImtI dCIed IeigtItuu gttupud
ctIcttIiIgd htdmCICgtmtI dtod htdWttaed
Htti CgtdSi t,dCudiud htdcCutdC dWiaaCIetCd
LCktudRtgitId(uttdiaauu tC itIdtId htdItx d
pCgt).d Idt httdcCutud htdttaC itIuhipdiud
muchdatuudtooiciCadttdu tuc utte.dRtgCteatuud
tod htdottmCai rdtod htdCttCIgtmtI ,di diud
gtIttCaardiId htdiI tttu dtod tutiumd
etitatpmtI d tdtIgCgtdCIediIitaitd
CbttigiICadu CkthtaettudiId htd tutiumd
txpttitIctdtod htdui t.d 
 
MCIrd tutiu ud– pCt icuaCtardiI ttIC itICad– 
txptc dCdoitu -hCIedtxpttitIctdtod
 tCei itICadCbttigiICadcua uttdwhtId htrd

Illustration:  
Willandra Lakes Region, AU 

WiaaCIetCdLCktudRtgitIdWHSdiudeiootttI dottmd htdt httd
cCutdu uerdui tudiId hC di diIcauetudtx tIuiitdptiiC td
aCIehtaeiIgudCudwtaadCudCdNC itICadPCtkd(MuIgt).dd  diud
gtittItedbrdCdctmptthtIuiitdPaCIdtodMCICgtmtI d
pttpCttediId1996dCo ttdCdgttuIe-bttCkiIgdctaaCbttC iitd
paCIIiIgdpttctuudiIitaiiIgd htd htttdTtCei itICadTtibCad
Gttupudwhtdtccupited htdaCIeu,dptiiC tdaCIetwIttu,d
ctmmuIi itu,ducitI iu udCIedgtittImtI .dThtd htttdTtibCad
GttupuduhCttdmCICgtmtI detciuitIudwi hiId htdWttaed
Htti CgtdSi tdCttCd httughdCdjtiI dEaettud tuIcia.d 
 
Mtmbttudtod hiud tuIciadCttdCautdiIitaitedtId htdAeiiuttrd
 tmmi  ttdottdMuIgtdNC itICadPCtkdCIedhCitdCdat dtod
iIpu diI tdhtwd htdPCtkdiudmCICgtedottmdbt hdCId
tIiittImtI CadCIed tutiumdpttuptc iit.dECchduchttad
htaieCrdpttite,dtItdtod htd htttdTtibCadGttupudtuIud htd
DiuctittrdGuietedTtutdpttgtCmdC d hiudPCtk. 
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BEST PRACTICES: 
THE VISITOR 

4.3.1  taatc iIgdu C iu icud
CIeduutitrdeC CdtIdcutttI d
iiui ttu. 
 
4.3.2 UIettu CIeiIgd
etmtgtCphicdCIedmCtkt d
 ttIeudCIedwhC d htrd
mtCIdottd htdWttaed
Htti CgtdSi t. 
 
4.3.3  etI ioriIgd Ctgt d
mCtkt udCIed htitdItteud
CIedtxptc C itIu.d 

iiui dCIdCbttigiICadui t,dtitIdiod htdttCutIdottdetuigIC itIdttaC tud tdptCc ictudoCtdiId htdpCu .dThtd
iIitaitmtI dtodCbttigiICadpttpatdiIdpttgtCmdetaiittrdcCIdtIhCIctd htdiiui ttdtxpttitIctdbrdhtapiIgd td
CIimC tdCIedbtiIgd tdaiotdCIdt httwiutdu C icdCtchCttatgicCadttututct;dhtwtitt,d htdIC uttdtod hiud
CIimC itIdmuu dbtdetcietedjtiI ardwi hd htdCbttigiICadu Ckthtaettu.d 
WttaedHtti CgtdSi tudcCIdbtdiIu tumtI CadiIdbtiIgiIgdptui iitdtmpatrmtI dtpptt uIi itudCIedtctItmicd
etitatpmtI d tdatcCadCbttigiICadctmmuIi itu.dFitu ,d htrdcCIdhittdatcCadFitu dNC itIudCudu Coo,dbt hdottd
pttgtCmdetaiittrdCIedgtIttCadui tdmCICgtmtI .dStctIed htrdcCIdhtapd tdbuiaed htdcCpCci rdtodatcCad
tI ttpttItutud t pttiietd tutiumduttiictudiId htdetu iIC itIdCttC.  
 
Findings from the Case Studies: 

• At Willandra Lakes Region, not only are Traditional Tribal Groups actively involved in co-
management, they also share the delivery of guided experiences at Mungo National Park. 

• Wood Buffalo NP is in a process to develop a cooperative management board involving First 
Nations groups that have an interest in the site. 

• At Kakadu NP, involvement of the Bininj/Mungguy peoples in the visitor experience is 
fundamental to the site’s vision and guiding principles. 

• At Purnululu NP, three out of four park rangers are members of the indigenous Aboriginal 
community. 

• At Head-Smashed-In Buffalo Jump, members of the local Blackfoot First Nation comprise a 
significant portion of the overall staff complement. 
 

4.3 THE VISITOR  

 
ThtduucctuudtodCdWttaedHtti CgtdSi tdCu Cd tutiu  C  tCc itId
btgiIudwi hd htdiiui ttd- Attd htrdiiui iIg?ddAttd htrdtt utIiIg?dd
Attd htrduptIeiIg?dAttd htrduC iuoite?ddHCitd htrdhCedCdgtted
 imt? –  htutdCttd htdouIeCmtI Caud hC dmtCuuttd htduucctuudtod
 htd tutiumdiIeuu trdCIedetiitdi d twCteu txctaatIct.d 
 
PttpatdCttdetCwId tdCdWttaedHtti CgtdSi tdIt djuu dbtcCuutdtod
i u wttae-caCuud‘u Ct’dptwttdbu dCautdbtcCuutd htdpaCctdCaigIud
wi hd htitdiI tttu u.dAIed htrdctmtdCwCrduC iuoitedwhtIdi d
mtt udttdtxctteud htitdtxptc C itIu,dpttiieiIgdCdptui iitd
txpttitIctd hC dhtptouaardpttiietudttCutId tdtt utI.dStittCad
btu dptCc ictudwtttdietI ioited hC dgtdiI tdCchitiiIgd hiud
CaigImtI dbt wttId htdWttaedHtti CgtdSi tu’  tutiumdptteuc u 
CIediiui ttduC iuoCc itI,dCIedi du Ct udwi h,d“kItwiIgd ht 
cuu tmtt”.d 
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4.3.1 COLLECTING STATISTICS AND SURVEY DATA ON CURRENT VISITORS  

Thtdmtu dbCuicdiIeicC ttdtodCdWttaedHtti CgtdSi t’udpttottmCIctdCudCd tutiumdetu iIC itIdiud htdIumbttd
todiiui ttudCIedhtwd hiudIumbttdctmpCttudtittd imt CIedwi hdt httdttgitICad tutiu dC  tCc itIu.d  ’udgtted
ptCc ictd tdhCitdCduru tmdiIdpaCctd td
ttaiCbardctuI diiui ttud hC dtI ttd htd
ui tdCIe,dietCaar,d td tCckdwhtttd htrdgtd
CIedwhC d htrdet.dThiudeC CdtICbatud
 htdpat  iIgdtodiiui C itId ttIeudtittd
 imt,diIottmudtpttC itIud(t.g.dCejuu iIgd
ottdptCkdiiui C itI)dCIedcCIdCautdbtd
uuted tdctmpCttdttuua udCgCiIu d
ctmpt i ttu.  
 
BtrtIedCdhtCe-ctuI ,dWttaedHtti Cgtd
Si tudcCIdbtItoi dottmdkItwiIgd
gtIttCaardwhtd htitdiiui ttudCtt,dwhrd
 htrdcCmtdCIedwhC d htr’ttdattkiIgd td
txpttitIct.dThtdmtu dbCuicd rptdtod
iIottmC itId tdctaatc diudetmtgtCphic,d
gtIttCaardcCp uttedC dptiI -to-uCatdttd
 httughdtI-ui tduutitrud hC dcCp uttd
 htdCgtdCIedpaCctdtodttigiIdtod htd
iiui tt.dAeed td hiudgttupduizt,d htd
ttCutIdottd htdiiui dCIedpC  ttIudtoduutd
wi hiId htdui td(uttiictuduutedCIedCc iii ituduIett CktI),dCIedui tdmCICgtmtI dwiaadbtdtquipptedwi hdktrd
iIottmC itId hC dcCIdbtduuted tdietI iord ttIeudCIed tdiIottmdtpttC itIudCIed htdpaCIIiIgdtodptteuc ud
CIedpttgtCmu. PCtkud CICeCdhCudmt htetatgitudiIdpaCctd tdCchititd hiu,dCudetuctibtediId htdiaauu tC itId
tId htdpttiituudpCgt. 
 
WttaedHtti CgtdSi tud hC duIett Cktdpttiteicdiiui ttduutitrudhCitd htdCeetedbtItoi dtodbtiIgdCbatd td
mtIi ttdatitaudtoduC iuoCc itI,datCtIiIgdCIedtIjtrmtI ,dCudwtaadCud tdutaici dottebCckdtIdimpttitmtI ud
 hC dctuaedtIhCIctd htdiiui ttdtxpttitIct.dFttebCckdiudCautdtCuiardCcquitted httughdctmmtI dcCteudCIed
tI-aiItdcuu tmttdttiitwdui tu,dwhichduhtuaedbtdttguaCtardmtIi tttedCIe,dCu ptuuibat,dCc teduptI. 
 
Findings from the Case Studies: 

• Mesa Verde NP collects and publishes visitor attendance and on-site accommodation use on a 
monthly basis. 

• Gros Morne NP and Wood Buffalo NP conduct extensive summer visitor surveys about every 
five years and produce VIP (Visitor Information Program) reports that include a comparison to 
earlier surveys. 

Illustration:  
Parks Canada Postal Code Data Capture, CAN 

PCtkud CICeCdctaatc udeC CdtIdiiui ttudiIdeiittutdwCru.dFitu ,di d
cCp uttud htdIumbtt,dCgtdCIedgttupduiztdtodiiui ttudC dptiI -to-
tI tr.dStctIe,di dctIeuc udCdottmCadiiui ttduutitrdtittrdotwdrtCtud
CimtedC datCtIiIgdmtttdCbtu d htdiiui tt,dmt iiC itIudCIedatitaudtod
uC iuoCc itI,datCtIiIgdCIedtIjtrmtI .dFiICaar,di dhCudimpatmtI ted
CIdiIItiC iitdptiI -to-uCatduru tmdC dmtu dtodi udatcC itIudiIcaueiIgd
GttudMttItdNC itICadPCtkd(WttedBuooCatdNC itICadPCtkdhCud ttd
otwdiiui ttu)d hC dtICbatud htdctaatc iIgdtodptu CadCIedzipdctetd
iIottmC itI.dBrdcttuu-ttotttIciIgd hiudiIottmC itIdwi hdCd
pttptit CtrdeC CbCutdcCaatedPtizmd 2,dPCtkud CICeCdCICaru udCttd
Cbatd tdatCtIdCdgttC detCadCbtu d htdhCbi udCIediI tttu udtodiiui ttud
bCuteduimpardtId htdItighbtuthttediIdwhichd htrdaiit.dThiudiI-
etp hdiIottmC itIdiud htIduutedbrdCdui td tdiIottmd htd
etitatpmtI dtodptteuc udCIedpttgtCmu,dCudwtaadCud htdbtu d
mCtkt iIgdmteiCd tdtmpatr. 

 
 



36 | P C g t  
 

• Tourism Northern Territory (Australia) publishes detailed quarterly statistics on visitors to 
Kakadu NP. 

4.3.2 UNDERSTANDING DEMOGRAPHIC AND MARKET TRENDS AND WHAT THEY MEAN 
FOR THE WORLD HERITAGE SITE. 

ThtdeC Cdctaatc tedtIdcutttI diiui ttudgiitudCduICpuht dtodwht’udiiui iIgd htdWttaedHtti CgtdSi tdtigh d
Itw.dBu ,dwhC dCbtu d htutdwhtdchttutdIt d tdiiui ?dWhtdtautdmigh dbtdC  tCc ted tdiiui diodeiootttI d
tpptt uIi itudwtttdmCetdCiCiaCbat;dCIedwhC dtxptc C itIudwiaadiiui ttudbtiIgd td htitdiiui diId htdou utt?d 
 
TtdCiediId htdpaCIIiIgdtodptteuc u,dpttgtCmu CIedtpttC itIu,dutmtdWttaedHtti CgtdSi tuduIett Cktd
ttutCtchdutdCud tdkItwd htd ttIeudCIedcitcumu CIctud hC dctuaediIoautIctdiiui ttdchtictudCIed
pttotttIctudiI td htdou utt.dThiudiIcauetudetmtgtCphicdchCIgtudCudwtaadCudutciCa,d tchItatgicCadCIed
tctItmicdoCc ttu.d HtCe-SmCuhte- IdBuooCatdJumpdctIuiettuduuchdttutCtch,dCudiaauu tC te. 
FttdtxCmpat,dwhiatdbCbrdbttmttud(Cgtd55+)dcutttI ardCcctuI  ottd htdaCtgtu dutgmtI dtodWttaedHtti Cgtd
Si tdiiui ttu,d htitd“MiaatIIiCa”dtoouptiIgdttpttutI d htdItx dgtIttC itIdtodiiui ttu.dMCIrdWttaedHtti Cgtd
Si tu CttdttCaiziIgd htrdmuu dCejuu d htitdpttgtCmud tdCcctmmteC td htdItteudCIedtxptc C itIudtod hiud
rtuIgdcthtt dbttIdiI tdCdeigi Cadwttaed hC dCuuumtud24/7dmteiCdCIedutciCadctIItc iii r.dA d htduCmtd
 imtd htrdItted tdCcctmmteC td htdItteudtod htitdCgiIgdiiui ttu,dottdtxCmpatdbrdpttiieiIgdhCte-uiete 
cCmpiIgd(“gaCmpiIg”)dtp itIuduuchdCud htdO’TtI ikd hC dPCtkud CICeCdttctI ardiI tteuctedC dGttudMttItd
NC itICadPCtk CudwtaadCudC dt httdpCtkudi dmCICgtudCcttuud htdctuI tr. 
 
Ad ttIedwi hiId htdctIuumttdtctItmrd
 hC dhCudhCedgttC dimpCc dtId htd tutiumd
iIeuu trdiId htdpCu detcCetdiud htd
tmphCuiudtIdcuu tmiztedptteuc udCIed
txpttitIctu.dTtCIuaC ted tdCdWttaed
Htti CgtdSi t,dwhtttdu C icdiI ttptt iitd
pttutI C itIudCIedguieted tutudwtttdtIctd
 htdu CIeCte,diiui ttudCttdiIcttCuiIgard
attkiIgdottderICmicdCIedimmttuiitd
txpttitIctudiIitaiiIgdCc iitdhCIeu-tId
iI ttCc itIdCIedutciCaduhCtiIg.dTtutiu ud
hCitdctmtd tdtxptc dchtictdjuu dCud htrd
hCitdiId htitduhtppiIg,deiIiIgdCIed
tI tt CiImtI dputuui u.d 
 
Findings from the Case Studies: 

• Kakadu NP has drawn on 
extensive market research 
undertaken by Tourism Australia 
and Tourism Northern Territory, 

Illustration:  
Head-Smashed-In Buffalo Jump WHS, CAN 
Viui C itIdC dHtCe-SmCuhte- IdBuooCatdJumpdhCudIt dktp d
pCctdwi hdt httd tutiumdC  tCc itIudiId htdttgitIdCIedui td
mCICgtmtI dhCudbttIdCICaruiIgdwhr.dStmtdtod hiudetcaiItd
CpptCtud tdu tmdottmdIt dmtt iIgd htdItteudtodiiui ttu.dFttd
txCmpat,dtItdaCtgtdiiui ttdutgmtI dhCudbttIdAmtticCIud
 tCitaaiIgdiIdttcttC itICadithicatudwhtdwtuaedcCmpdItCtbrd
CIedmCktdCIdtxcutuitId td htdWttaedHtti CgtdSi t.dThC d
cCmpgttuIedcatutedetwI,dhtwtitt,dutd htdRVudbtgCId
pCtkiIgdC dHS BJ.dBu ,dgtittImtI dttguaC itIudottbied
tittIigh dpCtkiIgdCIedtIctd htdbCIdcCmtdiI tdtootc d htdui td
uCwdCIdimmteiC tdettpdiIdiiui C itI. 
 
AIt httdtxCmpatdptt CiIud tdoCmiardCueitIctu.ddThtdui td
ttctgIiztud hC di dItteud tdtoottdmtttderICmicdhCIeu-tId
Cc iii itud tduC iuord hiudimptt CI d Ctgt dmCtkt dCIedutdiud
iI tteuciIgdItwdimmttuiitdpttgtCmud hiuduummttd hC d
tIgCgtdiiui ttudiId htdtxpttitIctdtod tCei itICadBaCckott d
cua utt.d 
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to inform their 2009-2014 Tourism Master Plan. 
• Hawaiʻi Volcanoes NP is looking at new ways of reaching out to younger markets and 

changing methods of delivering programs so as to connect with these markets. 

4.3.3 IDENTIFYING TARGET MARKETS AND THEIR NEEDS AND EXPECTATIONS. 

WtdaiitdiIdCdeC CdetiitIdwttaedCIedtItdtod htdbtItoi udottd htd tutiumdiIeuu trdiudCdbt  ttduIettu CIeiIgd
todctIuumttdbthCiitutdttgCteiIgd tCitadCIed tutium.d IottmC itI-tichdeC CbCutudhCitdupCwIted
pttptit CtrdmCtkt dutgmtI C itI  ttau,dutmtdtod htmdtmpatrtedC  WttaedHtti CgtdSi tu.d 
 
Au C  CIrd tutiumdC  tCc itI,dWttaedHtti CgtdSi tudmuu dmCktdcCttouadetciuitIudCbtu dwhtttdbtu d td
iIitu d htitdcCpi CadCIedtpttC itICadbuegt u.d  diuduIttCaiu icd td hiIkdCdui tdcCIdhtaedtquCadCpptCadCIed
iCautdottdCaadpttpat,dutdi diudptuetI d tdietI iord htut mCtkt dutgmtI udwi hd htdgttC tu dpt tI iCadCIed
otcuudtoott udtIdC  tCc iIgdCIeduC iuoriIgd htm.dAudCattCerdIt te,dctIuumttd Cu tudtitaitdCIediodWttaed
Htti CgtdSi tudCttd tdctmpt tdiId htd tutiumdutc ttd htrdItted tdbtdCwCttdtodCIedttuptIuiitd td htutd
chCIgtu.dBrduuiIgdmCtkt dutgmtI C itId ttaud tdpttiietdiIuigh udiI td htdItteudCIedtxptc C itIudtod
 Ctgt dmCtkt u,dWttaedHtti CgtdSi tudwiaadbtdwtaadtquippted tdoCciai C tdtxpttitIctud hC dCttdbt hd
ptui iitdCIedmtmttCbat,diId utIdhtapiIgd htdui td tduuccttedCudCd tutiumdC  tCc itI. KCkCeudNC itICad
PCtkdhCudCetp teduuchdCIdCppttCch,dCudetuctibtediId htdiaauu tC itIdtId htdItx dpCgt. 
 
Findings from the Case Studies: 

• Destination Canada (formerly known as the Canadian Tourism Commission) licenses Explorer 
Quotient (EQ) to both Parks Canada and Tourism Alberta for the benefit of their sites.  

• Tourism Australia has similarly introduced a market segmentation tool that Parks Australia 
employs at sites such as Kakadu NP, as described in the illustration below. 

 

 

Illustration:  
Kakadu National Park, AU 

DttiiiIgdottmdi udMCICgtmtI dPaCI,dKCkCeudNC itICadPCtk taCbttC tedCdTtutiumdPaCId tdiIottmdiiui tt-txpttitIctdpaCIIiIgd
ottmd2009-14.dEmpatriIgdTtutiumdAuu tCaiC’udmCtkt dutgmtI C itId tta,dui tdmCICgttudietI ioited‘txpttitIctduttkttu’dCud
 htd Ctgt dmCtkt d hC dbtu dmC chtud htdcutttI dCIedpt tI iCadtxpttitIctudKCkCeudhCud tdtoottdCIed hC dcCIdetaiittd htdbtu d
tu ctmtudottd htdPCtk.d 
 
Thiudgatbt- tt  iIgdutgmtI diudchCtCc ttiztedbrdCIdiI tttu diIdbtiIg tItichtedbrdcua uttdCIedaCIeucCpt,dCIed tduttkd
iIupitC itIdCIedutao-eiuctittrdCudwtaadCudttcttC itI,dCeitI utt CIedttaCxC itI.dTtdmtt d htdItteudto, CIedtIctutCgtd hiud
utgmtI d tduptIedmtttdIigh udiId htdPCtk,d htdui tdpaCIIted tdetitatpdCduui tdtodtxpttitIctudCIedoCciai itudCimtedC d
otu ttiIgdctIItc itIdwi hd htdaCIedCIedi udpttpat;dttoatc iIgd htdIC utCadeiittui rdtod htdPCtk,d IeigtItuudcua utt,dCIed htd
BiIiIjdcCatIeCtdtodutCutIu;dCIedtICbaiIgdiI ttCc itIdwi hd htd IeigtItuudcaCIdgttupu. 
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4.4 THE PRODUCT 

 
WttaedHtti CgtdSi tudhCitdbttIdetuigIC tedbrdUNES OdCud
iI ttIC itICaarduigIioicCI dottd htitdtu u CIeiIgduIiittuCadIC utCadttd
cua utCadiCautu.dThttughd htitdiIuctip itI,dWttaedHtti CgtdSi tudCttd
ptt tc tedCIedctIuttitedottdou uttdgtIttC itIu.dThtdptteuc udCIed
txpttitIctudtootttedmuu d htttottt,doitu dCIedotttmtu ,dtIuuttd htd
iI tgti rdtod htdcua utCadttdtctatgicCadttututct.dd 
 
A dutmtdui tu,d htdCu htI icdotC uttudCIediCautud hC dhCitdtCtIted
 htmdUNES Odptt tc itI Cttdptteuc udiId htitdtwIdtigh ,dCIedttquittd
ai  atdpttgtCmmiIgdtt taCbttC t iIotCu tuc uttd tdtIuutt CdquCai rd
iiui ttdtxpttitIctdCIedjuu iordCdiiui d(ottdtxCmpat,dHCwCiʻi VtacCIttud
NC itICadPCtkdwhtttd htdCc iitditacCItdiud htdctttdtxpttitIct).dd
Htwtitt,diod ht Ou u CIeiIgdUIiittuCadVCaut iudIt dCudtiietI d– ottd
txCmpat,d ht uigIioicCIctdtodHtCe-SmCuhte- IdBuooCatdJumpdttuietudiId
butitedCtchCttatgicCadtiietIctd– bu d htdui tdhCu Cd tutiumdCIe/ttd
tctItmicdetitatpmtI dmCIeC t,d htIdu ttIgdpttgtCmmiIgdcCI 
cttC tdCpptCaiIgdtxpttitIctud hC dwiaadC  tCc diiui ttu,dtx tIed htd
atIg h todu CrdCIedtIctutCgtdttptC diiui C itI. 
 
A d htduCmtd imt, i diudimptt CI d hC   htdptteuc udCIedtxpttitIctudtootttedttuptIed tdmCtkt d ttIeud– 
chCIgiIgdetmtgtCphicudCIediI tttu u,dCIedtxptc C itIudottdmtCIiIgoua,dhCIeu-tIdtxpttitIctudtC httd
 hCIdu C icdeiupaCru. 

4.4.1   OFFERING A CHOICE AND DIVERSITY OF EXPERIENCES TARGETED TO VISITOR 
INTERESTS  

Viui ttud tdWttaedHtti CgtdSi tudhCitdCdwietdtCIgtdtodmt iiC itIudottd htitdiiui dCatIgdwi hdiCtriIgd
iI tttu udCIedtxptc C itIu.ddFttdutmt,di diuduuooicitI duimpard tdetiitd httughdCIedotCu dtId htdIC utCad
btCu rdtod htdpaCctdwi htu dmCkiIgduutdtoduttiictudttdpttgtCmu.ddO httudwCI d tdaiIgttdCIedmtttdouaard
txpttitIctdwhC d htdui tdhCud tdtoott. 
 
WttaedHtti CgtdSi tud hC dbuiaedtId htitdctttdiCautu CIedCu htI ici r  tdcttC tdCdchtictdCIedeiittui rdtod
txpttitIctu,dpttiieiIgdiiui ttudwi hd htdtpptt uIi rd tdimmttutd htmutaitudiId htdttututctdCIed td
txpttitIctdi diIdwCrud hC duui d htm,dwiaadhCitdgttC ttduucctuudCud tutiumdetu iIC itIu. GttudMttItd
NC itICadPCtkdiudCIdtxctaatI dtxCmpatdtod hiudbtu dptCc ict,dCudeiucuuutediId htdiaauu tC itI. 
 
OoottiIgdCdeiittui rdtodtxpttitIctud hC dttuptIed tdiiui tt iI tttu udcCIdhCitdmCIrdimpCc uo 

•  mpCt dkItwategtdCIedatCtIiIgdCbtu d htdui t,di udIC utCadttdcua utCadtIiittImtI dCIedwhC d
mCktudi duptciCa. 

• EIctutCgtdatIgttdu CrudC d htdui td(ttdcatutdtItughd tdtxpttitIctd htdui tdtIdmua i-tccCuitIu).dd

BEST PRACTICES: 
THE PRODUCT 

4.4.1 OoottiIgdCdchtictd
CIedeiittui rdtod
txpttitIctud Ctgt ted td
iiui ttdiI tttu u. 
 
4.4.2  IitaiiIgd
AbttigiICadpttpatudCIe/ttd
atcCadhtu udiId htd
etitatpmtI dCIedetaiittrd
todpttgtCmudCIeduttiictu. 
 
4.4.3 HCiiIgdup- t-
eC t,dwtaa-mCiI CiIted
iiui ttdiIotCu tuc utt. 
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LtIgttdu Crud tCIuaC tdiI td
gttC ttd tutiumdCIedtctItmicd
impCc u.dNt td hC d hiud
ttquittudpaCIIiIgdbrdiiui ttudutd
hCiiIgdgttedptt- tipdpaCIIiIgd
iIottmC itIdtIdwhC d htttdiud td
uttdCIedetdCIedhtwdatIgdCdu Crd
iudItctuuCtrdbtctmtudtuutI iCa.  

• OptIdupd htdui td tdmtttd
iiui ttud– uuchdCud htutdwhtd
migh dIt dctIuiettd htdctttd
otC uttdtodiI tttu ,dttd htutd
whtdhCitdbttIdbtotttdbu d
tt utIdottdCIt httdtxpttitIct.d
AgCiI,d hiud tCIuaC tudiI td
gttC ttd tutiumdCIedtctItmicd
impCc u. 

• Rtuua diIdgttC ttdiiui ttd
uC iuoCc itI - wi hiIdiIeiiieuCad
iiui ttudCIe wi hiIdgttupudtod
iiui ttudwi hdeiootttI diI tttu u.dd
ThttughdtI-aiItdttiitwudCIed
wttedtodmtu hdpttmt itI,d hiud
CautdcCIdctI tibu td tdgttC ttd
 tutiumdCIedtctItmicdimpCc u. 

 
WttaedHtti CgtdSi tuduhtuaedCautd
ctIuiett hCtItuuiIgdmtbiatd tchItatgrd
CudCdmtCIudtodeiittuioriIgd ht iiui ttd
txpttitIct CIedctIItc iIgdwi hdItwdCueitIctu.  AugmtI tedRtCai rd(a live direct or indirect view of a 
physical, real-world environment whose elements are augmented (or supplemented) by computer-
generated sensory input such as sound, video, graphics or GPS data; Source: Wikipedia.) iudtItduuchd
txCmpatd hC  cCIdCaatwdiiui ttud tdhCitdCdmtttdiI-etp h,dutao-guietedtxpttitIct. 
 
Findings from the Case Studies: 

• Wood Buffalo NP has identified an opportunity to offer unique and special experiences related 
to the endangered Whooping Crane, to international birding markets, thereby attracting a 
new market to the site. 

• Mesa Verde NP recommends a selection of things to do, essentially itineraries, according to 
the time available for visiting the park. 

• Head-Smashed-In Buffalo Jump has identified its primary visitor segments using EQ profiles. 

Illustration:  
Gros Morne National Park, CAN 

GttudMttIt NC itICadPCtkdiudCIdiIeuu trdatCettdiIdhtwdbtu d td
ietI iordCIedetitatpdtxpttitIctud hC dttuptIed td htdiI tttu udtod
iiui ttu.ddThtdpttctuudbtgCIdwi hd htdietI ioicC itIdtod Ctgt d
mCtkt uduuiIgdEQd(ExpattttdQut itI ),d htdiIItiC iitdmCtkt d
utgmtI C itId tta bCutedtId htducitIctdtodpurchtgtCphicud
(h  po//tI.etu iIC itIcCICeC.ctm/ttututctu-iIeuu tr/txpatttt-
qut itI ), etitatptedbrdDtu iIC itId CICeC CIedaictIuted tdPCtkud
 CICeC.dEQdhtapudbt  ttduIettu CIed htdmt iiC itIudCIedItteudtod
iiui ttud– CIedwhC d rptudtodtxpttitIctudiI tttu d htm – ttuua iIgd
iIdmtttd Ctgt tedtoottiIgudmC chted td htdItteudCIediI tttu udtod
iiui ttu.d 
 
Wi hdkItwategtdtod htdPCtk’udptimCtrdEQd Ctgt u,dCdViui ttd
ExpttitIctdOpptt uIi itud tIctp d(VEO )dpttctuudiIitaited
tx tIuiitdbtCiIu ttmiIgdwi hdu Ckthtaettudottmdwi hiIdCIed
tu uietd htdPCtk,d tdietI iordCIedetitatpdtxpttitIctud hC d
mC chted htutdutgmtI u. 
 
OItdtod htdctIctp ud hC dtmttgtediud‘ThtdRted hCitudExpttitIctd
PttgtCm”.ddThiudpttgtCmdtIctutCgtudiiui ttud tduttkdtu d htdRted
 hCitu,du tC tgicCaardpaCctedC daCIeucCptdiitwptiI ud tdtIhCIctd
 htitdtxpattC itIdtod htdui td– CIed tduhCttd htitdtxpttitIctd
 httughdutciCadmteiC.ddThtdRted hCitudhCitdpttitIdut ptpuaCtd
 htrdCttdItwdiIdmCIrdPCtkud CICeCdui tudCcttuud htdctuI tr. 

 

https://en.wikipedia.org/wiki/GPS
http://en.destinationcanada.com/resources-industry/explorer-quotient
http://en.destinationcanada.com/resources-industry/explorer-quotient
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4.4.2  INVOLVING ABORIGINAL PEOPLES AND/OR LOCAL HOSTS IN THE DEVELOPMENT 
AND DELIVERY OF PROGRAMS AND SERVICES. 

MCIrdWttaedHtti CgtdSi tu,dbt hdcua utCadCIed
IC utCa,dCttdimptt CI d tdFitu dNC itIu/NC iitd
AmtticCIu/dAbttigiICa/ IeigtItuudpttpatud
CIe/ttdCttdtId tCei itICadaCIeu.ddThtutd
pttpatudCttdiIhtttI arditu tediId htutdui tu,d
utmtdtodwhichdCttduCcttedpaCctudttdptuutuud
imptt CI dcua utCaduigIioicCIct.d 
 
WhtId htdAbttigiICadiCautudtodCdWttaed
Htti CgtdSi tdCttdiI tgtCad td htdUNES Od
S C tmtI dtodSigIioicCIct, i dbtctmtudmuchd
mtttdcti icCa  hC dAbttigiICadpttpatudbtd htd
tItud td taad htdu ttitudtod htutdui tu. 
 
Viui ttu,dpCt icuaCtard htutdottmdiI ttIC itICad
mCtkt u,dhCitdCdu ttIgdiI tttu diIdatCtIiIgd
Cbtu d tCei itICadcua uttudCIedpttutICaard
ctIItc iIgdwi hdAbttigiICadpttpatu.ddSi tud
 hC diIitaitdAbttigiICadpttpatudiIdpttgtCmd
etaiittr,doitu -pttutIdiI ttptt C itIdCIed
CIimC itIdCttdCbatd tdtoottdmtttdCu htI icdtxpttitIctud hC dbt hdmtt diiui ttdtxptc C itIudCIedttuptc d
 htdcua utCadiCautudtod htdui td hC dtCtItedi di udWttaedHtti CgtdLiu  iIuctip itI.  A dHtCe-SmCuhte- Id
BuooCatdJump,dFitu dNC itIudpttpatudCttdtx tIuiitardiIitaitediIdpttgtCmdetaiittr, CudetuctibtediId htd
iaauu tC itI. 
 
 IitaiiIgdatcCadhtu ud– pttpatdottmdItCtbrdctmmuIi itud– iIdpttgtCmdetaiittrduimiaCtardtItichtud htd
iiui ttdtxpttitIctdbrdtICbaiIgdoitu -hCIe,diIottmCadctI Cc dwi hdatcCadpttpatudCIedcua utt ttgCteatuudtod
t hIici r. 
 
Findings from the Case Studies: 

• At all three Australian sites – Kakadu NP, Purnululu NP and Willandra Lakes Region, 
Aboriginal people from traditional tribal landowners are actively involved in program delivery, 
either as staff or through business that deliver guided experiences. 

• At Hawaiʻi Volcanoes NP, a site that is sacred to native Hawaiians, traditional cultural 
experiences are offered to visitors. 

• At Head-Smashed-In Buffalo Jump tours and programs are delivered by local Blackfoot people. 
  

Illustration: Head-Smashed-In Buffalo 
Jump WHS, CAN 

ExpttitIciIgd htdmCjtu icdaCIeucCptdCIed htdui tdwhtttd
biutIdwtttdhttetedtittd htdtegtdtodhighdcaioou C dHtCe-
SmCuhte- IdBuooCatdiudtItichtedbrdtIt-tI-tItd
iI ttCc itIdwi hdFitu dNC itIudpttpat.ddMtmbttudtod htd
atcCadBaCckott dctmmuIi rdCttdCc iitardiIitaitediId htd
tpttC itIdtod htdui t.dAbtu d75%dtod htdu Coo,dbt hd
utCutICadCIedouaa- imtdiudottmd htdBaCckott dctmmuIi r,d
CIedmtu dtod htdiiui ttduttiictudu Coodiu BaCckott .dd 
 
Thtutdu Coodgttt diiui ttudCIedpttiietdCIdttitI C itI.dd
ThtrdCautdetaiittdCd45dmiIu tdiI ttCc iitdpttgtCmdwhichd
iudtItdtodDtu iIC itId CICeC’u SigIC uttdExpttitIctu.d
O httdFitu dNC itI’udcua utCadtxpttitIctu,duuchdCud
etummiIgdCIedeCIciIgdCttdtootttedttguaCtar,dCatIgdwi hd
tccCuitICaduattp-tittudiId ttpttu. 
 
 
 

 



41 | P C g t  
 

4.4.3 HAVING UP-TO-DATE, WELL-MAINTAINED VISITOR INFRASTRUCTURE. 

TtutiumdmCtkt udgtIttCaardhCitdbtctmtdhCted
 tdpatCutdCIediiui ttud tdWttaedHtti CgtdSi tud
CpptCtd tdbtdItdtxctp itI.ddKttpiIgdiiui ttd
iIotCu tuc uttdup- t-eC tdCIedwi hdtxptc ted
uttiictudiudCIdimptt CI dtatmtI dtodiiui ttd
uC iuoCc itI.dd 
 
BCuicdiIotCu tuc uttduuchdCudttCeudCIedbtiegtu,d
 tiat udCIedcCmpgttuIedoCciai itudiud
otuIeC itICad td htdiiui ttdtxpttitIctdCIediud
ottd htdmtu dpCt d CktIdottdgtCI te.dFttd
txCmpat,dttCeudtICbatdtxpattC itIdtodCdpCtk 
CIedCcctuud tdiitwptiI u,dcCmpgttuIeud
tICbatdtittIigh dtxpttitIctu,dCIediiui ttd
ctI ttudpttiietdiIottmC itIdCIedt httd
uttiictu.dHtwtitt,dCIrdiIotCu tuc uttdhCudCdaiotdupCIdCIed  diudwhtI  htutdIt wttkudCIedoCciai itudCttdIt d
pttutI dttdiIdgttedctIei itIdttdwttkiIgdttettd hC d htrdcCI tIedupdoigutiIgdItgC iitardiIdCdiiui tt’ud Ckt-
CwCrdmtmttr.d 
 
 Id teCr’udctIItc tedwttae,dtxptc teduttiictuduuuCaardiIcauetdWi-FidCcctuu.dViui ttdctI ttudCtt to tId
txptc ted tdtmpatrd htdaC tu dmteiCdiIdiI ttptt iitdpttutI C itIu.dMtuCdVttetdNC itICadPCtkdhCud
Ceettuuted htutdiuuutudwi hdCdItwdiI ttptt iitdoCciai r,dCudiaauu tC te. 
 
Wi hd htdgttwiIgdptpuaCti rdtodtittuiztdttcttC itICadithicatu,dpttuuuttdiudtIdWttaedHtti CgtdSi tud td
ctIoiguttdcCmpui tudCIedttCeuietductIicdiitwptiI ud tdCcctmmteC td htutdithicatu.dKttpiIgduttiictud
CIediIotCu tuc uttduuchdCud htutdupd tdeC tdCIediIdgttedctIei itIdcCIdbtdtx ttmtardctu ardottdCdWttaed
Htti CgtdSi tdbu dmuu ,dItitt htatuu,dbtdoCc tttediI tdtpttC itIu.ddStmtdui tudiId htdUSdhCitdiIitaited
 htdptiiC tdutc ttdiId htitdtoott ud tdtIuuttdup- t-eC tdiiui ttdiIotCu tuc utt. 
 
Findings from the Case Studies: 

• At Hawaiʻi Volcanoes NP the on-site hotel, Volcano House, was totally renovated and 
refurbished in 2013 to keep up with visitor expectations. 

• Both Hawaiʻi Volcanoes NP and Mesa Verde NP are looking at how to configure roads and 
viewing areas to accommodate visitor traffic, in cars, on foot and by bike. 

 
 
  

Illustration 
Mesa Verde National Park, US 

MtuCdVttetdtptItedCdbtCIedItwdViui ttdCIedRtutCtchd
 tI ttdiId2012.ddThiudLEEDd(LtCettuhipdiIdEIttgrdCIed
EIiittImtI CadDtuigI)dctt ioitedbuiaeiIgdttpaCctedCIdCgiIgd
oCciai rdCIeduttitudCud htdptimCtrdptiI dtodtI trdottd
ttitI iIgdiiui ttud tdtxpttitIctudwi hiId htdWttaedHtti Cgtd
Si t.dd  dCautdhtuutudu C t-to- ht-Ct dttutCtchdCIedu ttCgtd
oCciai itudottd htdPCtk’udCtchiitu.dd  dpttiietudtxhibi udtId htd
ui tdCIed htdAIctu tCadPutbatdpttpat,dCudwtaadCudtIdi udtwId
tIttgrduCiiIgdCIeduuu CiICbiai rdotC uttu.dAdbttku ttt,d
wCuhtttmudCIedotttdWi-Fi CttdCautdotuIedC d htd tI tt. 
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4.5 THE DESTINATION AREA 

 
WttaedHtti CgtdSi tudCttdto tId htdetmCIedgtIttC ttdottdCd
etu iIC itIdCttC –  htdttCutIdottd htdiiui .ddHtwtitt,dbtiIgdCd
uucctuuouad tutiumdetu iIC itIdttquittudmtttd– etmCIed
uupptt ttud(t httd hiIgud tduttdCIedet),diiui ttdCmtIi ituduuchd
CudategiIgdCIedeiIiIg,duttiictuduuchdCudgCu,dCIed tCIuptt C itId
CcctuudCIedIt wttkud tdhtapdiiui ttudoiIed htitdwCrdCttuIe.  

4.5.1  HAVING A CRITICAL MASS OF EXPERIENCES AND 
AMENITIES IN THE DESTINATION AREA. 

WttaedHtti CgtdSi tu,dbrd htitdittrdIC utt,dtoottdCduIiqutdttd
uptciCadtxpttitIctd hC dC  tCc udiiui ttu;d htrdCttd htd‘httk’.dd
Stmt imtud htutdtxpttitIctudCttduuooicitI dbrd htmutaitud td
kttpdiiui ttu ottdutittCadeCru.ddMtttdottqutI ar,dhtwtitt,d htd
ui tdcCIdbtdtxpttitIctediIdCdmuchduhtt ttd imt,dCdhCao-eCrdttd
atuu. 
 
MCximiziIgd htd tutiumdCIedtctItmic impCc udCuutciC tedwi hd
 htdWttaedHtti CgtdSi t ttquittudtt CiIiIgdiiui ttudatIgttd
 htttbrdiIcttCuiIg  htitduptIeiIg.ddThiudmtCIudpttiieiIgdmtttd
 hiIgudottd htmd tduttdCIedetdiId ht etu iIC itIdCttCd–  otu iiCaudCIedtitI u,dtI tt CiImtI ,dcua utCadCIed
tu etttdCc iii itu,duhtppiIg,dwttkuhtpudCIedatCtIiIgdpttgtCmu,dmuutumudCIedgCaattitu,dhtti Cgtdui tu,d
u ttr taaiIg,dmuuic,dt c.dd Id htdGttudMttItdNC itICadPCtkdCttCdctmmuIi itu,dptiiC tdutc ttdCIedt httud
hCitdwttkted tdtu CbaiuhdCdu ttIgdmixdtoduuchdtxpttitIctu,dCudetuctibtediId htdiaauu tC itIdtId htdItx d
pCgt. 
 
Adcti icCadmCuudtodtxpttitIctudiId htdCttCdcCIdhtapdC  tCc diiui ttud td htdWttaedHtti CgtdSi tdi utao brd
bttCetIiIgd htdtoottdCIedCpptCadtod htdCttC.ddThtrdcCIdCautdhtapdtx tIed htdutCutI,dwhichduupptt ud
buuiItuudiiCbiai r. Viui ttdCmtIi itud– CcctmmteC itI,dottedCIedbtittCgtdCIedbCuicduttiictuduuch CudgCud
CIedbCIkiIgdCttdCautdItctuuCtrd tdkttpdiiui ttudiId htdCttC.    
 
Muchdtod htdetu iIC itIdCttCdiIotCu tuc uttdCIedCmtIi itudCttduuppaitedbrd htdptiiC tdutc tt.dAc iitard
iIitaiiIgd htmdiIdetu iIC itIdCttCdetitatpmtI diudcti icCa;d htduttiictud htrdpttiietdItted td‘mC ch’d
wi hd htdItteudtod htd Ctgt dmCtkt udietI ioitedottd htdWttaedHtti CgtdSi tdCIedbtduuooicitI d td
CcctmmteC tdptCkdetmCIedpttiteu,dCudwtaadCudtx tIetedtpttC iIgdutCutIu. 
 
Findings from the Case Studies: 

• Mesa Verde NP has limited accommodation on-site but nearby communities provide 
accommodations, campgrounds and other visitor amenities. 

BEST PRACTICES: 
THE DESTINATION 

AREA 

4.5.1 HCiiIgdCdcti icCad
mCuudtodtxpttitIctudCIed
CmtIi itudiId htd
etu iIC itIdCttC. 
 
4.5.2 HCiiIgdgtted
 tCIuptt C itIdCcctuudwi hd
tp itIu. 
 
4.5.3 PttiieiIgd
wCroiIeiIgdCIe,dCud
CppttptiC t,diI ttICad
 tCIuptt C itIdIt wttku. 
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•  Kakadu National Park 
offers an assortment of 
activities, both cultural 
and recreational, on-site 
as well as a range of 
dining and 
accommodation options in 
three visitor nodes. 

4.5.2 HAVING GOOD 
TRANSPORTATION 
ACCESS WITH OPTIONS  

WttaedHtti CgtdSi tudatcC tediIdttd
catutd tdmCjttdutbCIdctI ttudttdiId
mCjttdetu iIC itIdCttCudwiaad
IC utCaardbtdmtttduucctuuouadiId
C  tCc iIgdaCtgttditaumtudtodiiui ttud
twiIgdiIdpCt d td htdttaC iitdtCutd
wi hdwhichd htrdCttdCcctuute. 
 
FttdtutCadui tu,dpttximi rdCIedtCutd
todCcctuudottmdCitptt udwi hdeittc d
ttdctIItc iIgdiI ttIC itICaduttiict,d
CIe/tt ottmdmCjttdutbCIdctI ttudiud
imptt CI .d tIItc iIgdaiIkudottmd
 htutdCitptt udtt utbCIdctI ttudCttd 
cti icCad– wi hdutao-etiitd(t.g.dcCtd
ttI Ca)dCIdtuutI iCaduttiictdCIed
pubaicd tCIuptt C itIdttdptiiC td
 tutdtp itIudimptt CI d tdutmtdmCtkt dutgmtI u. 
 
Fttdmtttdttmt tdui tu,dCcctuudti httdbrdttCe,dbtC dttdoar-iIduttiictdptutudmuchdmtttdtodCdchCaatIgtdCIed
cCIdbtdittrdctu ar,dttquitiIgdCdctmmi  tedetciuitId tdiiui d htdui tdttdetu iIC itIdCttCdCIed htdmtCIud td
Coottedi .dd 
 
Fttd htutdui tu,dhCiiIgdCdIumbtt todeiootttI dtp itIudCiCiaCbatdCIedmCkiIgdi dtCurdottdpt tI iCadiiui ttud td
oiIediIottmC itIdtId htutdtp itIudwiaadoCciai C td htdetciuitId tdiiui .ddFttdutmtdtod htutdui tu,d htd
ttmt tItuudCIedCcctuudchCaatIgtudCttdpCt dtod htdCpptCa.  AdgttedtxCmpatdiudPutIuauaudNC itICadPCtk,d
etuctibtediId htdiaauu tC itI,dwhtttd htttdCttdiCtituud tCIuptt C itIdtp itIu. 
 
 

Illustration:  
Gros Morne National Park, CAN 

ThtdGttudMttItd ttpttC iIgdAuutciC itId(GM A)dhCudwttktedwi hd htd
PCtk,dctmmuIi rdgttupu,dt httdCgtIcitudCIedptiiC tdbuuiItuutud td
oCciai C tdetitatpmtI dtodCIdtx tIuiitdtCIgtdtodcua utCadCIed
tI tt CiImtI dtp itIu.ddThtutdiIcauetdotu iiCau,d htC tt,d‘iI-ttuietIct’d
pttgtCmu,du ttr taaiIgdCIedmuuic.ddGM AdhCudIut uttedCIeduupptt ted
(oiICIciCadCIedhumCI)dctmmuIi rdgttupud tdgt d htutdpttgtCmu tood
 htdgttuIe.ddAIe,dottdutmt,d htrdhCitdbttId htdatCedttgCIizC itI.dd
StmtdCttdwi hiId htdPCtk,dt httudiId htdCejtiIiIgdctmmuIi itu.dd
PCt icuaCtdC  tI itIdhCudbttIdpCied tdCc iii itud hC dhtapdtx tIed htd
utCutI,duuchdCudtCtardCIedaC tdutCutIdotu iiCau.dExCmpatudiIcaueto 

o GttudMttItdThtC ttdFtu iiCa,d twdHtCed– u ttr taaiIg,deiIIttd
 htC tt,dmuuic,detCmC 

o Wti ttudC dWtterdPtiI d– Cd4deCrdai ttCtrdotu iiCa 
o GttudMttItdSummttdMuuicd– CdcaCuuicCadmuuicdotu iiCa 
o LiitdmuuicdpttottmCIctudiIdatcCaditIutu,duuchdCudAIchttud

Awtigh 
o At iu -iI-ttuietIctdpttgtCmu 
o SptiIgd“TtCiau,dTCatud&dTuItu”dFtu iiCa 
o  twdHtCedLtbu ttdFtu iiCa 
o GttudMttItdFCaadFCit 
o PCuuiIgd htdTimtdiIdTttu dRiittd– tItdtitIiIgdCdwttkdtodmuuicd

CIedcua uttdotC utiIgdatcCadpttottmttu 
 
OItdimptt CI dtu ctmtdhCudbttIdmCkiIgd htdCttCdCdmtttdCpptCaiIgd
CIediibtCI dpaCctd tdaiit,du Ct dCdbuuiItuudCIedtCiutdCdoCmiar. 
 
 

 
 



44 | P C g t  
 

Findings from the Case Studies: 
• At Head-Smashed-in Buffalo 

Jump, a new service will be 
inaugurated in 2015 to provide 
commercial bus day-tours from 
Calgary.  It is hoped that this will 
help to increase visitation, 
particularly from visitors to 
Calgary that may not have a 
vehicle. 

• At Willandra Lakes Region 
(Mungo National Park) a tour 
operator provides day trip 
service from the nearest 
communities. 

4.5.3 PROVIDING WAYFINDING 
AND, AS APPROPRIATE, INTERNAL TRANSPORTATION NETWORKS. 

OIctdiiui ttudCttiitdC dCdWttaed
Htti CgtdSi t,d htrdItted tdoiIed htitd
wCrd tdpaCctu,dCc iii itudCIed
txpttitIctudtodiI tttu dCatIgdwi hd htd
ItctuuCtrdiiui ttduttiictu.ddOItdtod htd
mtttdctmmtIdctmpaCiI uduttIdiId
iiui ttduC iuoCc itIduutitrudCIedtI-aiItd
ttiitwudiudptttduigICgtdttdeittc itIud
wi hiId htdui tu.  
 
 I ttICad tCIuptt C itIduru tmudwi hiId
ui tudCttdto tIdetptIetI dtId
Cu tmtbiatu.ddA dWttaedHtti CgtdSi tud
whtttd htttdCttdtItdttd wtdktrdpaCctud
todiI tttu dCIedhighdiiui C itIdatitau,dctIgtu itIdcCIdbtctmtdCdbigdchCaatIgtdCIedItgC iitardimpCc d htd
ui t’udIC utCadtIiittImtI dCIed htdiiui ttdtxpttitIct,dCudwtaadCudcCuutduCot rdiuuutu.ddThtutdchCaatIgtud
cCIdbtdctmptuIetedC dui tud hC dttctiitd tutudottmdctuiutduhipudwi hdaCtgtdIumbttudtodmt ttdctCchtudiId
Cdbtitodpttitedtod imt.ddGttedithicatdcitcuaC itIduru tmudwi hdcatCtduigICgtdCIed tchIiqutudottdhCIeaiIgd
cttweudbtctmtdcti icCa.ddA d htduCmtd imt,dpCtkdmCICgttudCttdbCaCIciIgdiiui ttdCcctuudwi hd htdItted td
ptt tc d htdttututctdCIedmiIimiztd htdott ptiI dtodbuia diIotCu tuc uttd(t.g.daCtgtdttCedIt wttku)d hC d
cCIdtittwhtamd htdui t. MtuCdVttetdNC itICadPCtkdiudCeettuuiIgd htutdiuuutudiIdpaCIIiIg,dCudiaauu tC te. 
 

Illustration:  
Purnululu National Park, AU 

ThiudiudCdttmt tdui td– 250dkmdtId htdhighwCrdCIed52dkmdtId
CIduIpCitedttCe,dttctmmtIetedottd4WDdithicatu.ddViui ttud
hCitdCdIumbttdtod tCIuptt C itIdtp itIuo 
• TCktdCdoaigh uttiIgd tutdottmd htdItCttu dctmmuIi rd

(wi htu daCIeiIg). 
• TtCitad td htdPCtkdbrdCitd–  htttdiudCIdCitdu tipdwi hiId htd

PCtkdCIedptiiC tdCitduttiictdiiCdhtaictp ttdCIedoixte-wiIgd
CitctCo d(45dmiIu tu). 

• Dtiitd td htdHighwCrdjuIc itId(iIdtwIdithicatdttdttI ted
cCtdottmd htdItCttu dctmmuIi r),dpCtkdCIed CktdCdptiiC td
uhu  atduttiictdottd htd52dkmdttCediI td htdPCtk. 

• DtiitdrtutdtwIdithicatdiI td htdPCtk. 
 

Illustration:  
Mesa Verde National Park, US 

MtuCdVttet NC itICadPCtkdiu oCciIgdiI ttICad tCIuptt C itId
chCaatIgtud– hCIeaiIgdctIgtu itIdC dptCkd imtudwi htu dItgC iitard
impCc iIgd htdtIiittImtI dttd htdiiui ttdtxpttitIct.dd 
 
ThtdPCtk iudcutttI ardetiIgdCdViui ttdDiu tibu itIdCIed
TtCIuptt C itIdMCu ttdPaCIdwi hdCdgtCadtodtteuciIgdtittcttweiIgd
C dktrdatcC itIudeutiIgdptCkdpttiteudCIedimpttiiIgdwCroiIeiIg.d
PCt dtod hiudiudimpatmtI iIgdCdmua i-mteCad tCIuptt C itIduru tmd
wi hiId htdPCtkdwhichdwtuaedCautdtptIdupdItwdCttCud tdiiui ttu. 
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StmtdWttaedHtti CgtdSi tudhCitdimpatmtI tedotttduhu  atdbuuutud tdCeettuud htutd rptudtodchCaatIgtu.dd
ThtutduttiictudCautdpttiietdiiui ttudCttiiiIgdwi htu dCdcCtdCdwCrd tdtxpatttd htdui tdCIedcCIdhtapdctI ttad
Ccctuud tdutIui iitdCttCu.  
 
Findings from the Case Studies: 

• Hawaiʻi Volcanoes National Park is in the midst of a new Park management plan. One of the 
key strategic elements is dispersing use to create a less congested and more tranquil 
experience, and reducing conflict between vehicles and visitors (which includes evaluating a 
shuttle option). 

 

4.6 MARKETING 

 
MCtkt iIgdiudCdbttCed ttmd hC dtIctmpCuutudCdhtu dtodCc iii itu.d
WhiatdotwdWttaedHtti CgtdSi tudtIgCgtdiI pCiedCeitt iuiIgdCIedmCrd
mCiI CiId hC dmCtkt iIgdiudIt dCdctttdouIc itI,d htrdetdItitt htatuud
uIett CktdCc iii itud hC duttitd tdtCiutdCwCttItuudCIedC  tCc diiui ttud
 td htdui t.dFttdtxCmpat,dCaadui tud tdCdgttC ttdttdatuuttdetgtttdmCICgtd
wtbui tu,dptteuctdauttdCIed tip-paCIIiIgdptiI dmC ttiCau,dhCIeatd
mteiCdCIedpubaicdttaC itIu,dwttkdwi hd htd tCitad tCet,dCIediI ttCc d
wi hdatcCad tutiumdtpttC ttudCIedetu iIC itI mCtkt iIgdttgCIizC itIud
C diCtituudatitau.d 
 
TtdmCximizt  tutiumdCIedtctItmicdimpCc u,dCdctIuiu tI dCIed
cttteiIC tedmCtkt iIgdtoott ,diodIt dbrd htdui tdi utao,d htIdbrdt httd
 tutiumdmCtkt iIgdttgCIizC itIu iudctuciCa.ddThtdu Ct iIgdptiI dottdCaad
tootc iitdmCtkt iIgdtoott udiudCdcatCtardtIuIciC tedbtCIedCIedmCtkt d
ptui itI;dutmtdWttaedHtti CgtdSi tudhCitdiIitu tedmtttdtoott diId hiud
 hCIdt httu. 

4.6.1 HAVING A STRONG BRAND THAT COMMUNICATES 
THE POSITIONING AND BENEFITS TO TARGET 
MARKETS. 

GttedbuuiItuudptCc ictdbtgiIudwi hdCdcatCtardCt icuaC tediiuitIdtodwhC d
rtudhCitd tdctI tibu t,dhtwdrtutdptteuc  wiaadmCktdCdeiootttIct,dwhrd
ctIuumttuduhtuaedburd– iIdtootc ,drtutdptui itIdwi hiId htd
mCtkt paCct.dWttaedHtti CgtdSi tudtpttC tdCudC  tCc itIudwi hiId htd
 tutiumdiIeuu trdCIe,  td hC dtIedCtt,diIdtootc ,dbuuiItuutu.  AIe,diod
 htdgtCadiud tdmCximiztd tutiumdCIedttgitICadtctItmicdimpCc u,dCd
buuiItuu-ttitI tedCppttCch,dpCt icuaCtardCttuIedmCtkt iIg,diudCd
ouIeCmtI CadgttedptCc ict. 

BEST PRACTICES: 
MARKETING 

4.6.1 HCiiIg Cdu ttIgd
btCIed hC dctmmuIicC tud
 htdptui itIiIgdCIedbtItoi ud
 td Ctgt dmCtkt u. 
 
4.6.2 UuiIgd htdWttaed
Htti CgtdSi tdbtCIediId
mCtkt iIgd tdcttC tdpttoiatd
CIedC  tCc diiui ttu. 
 
4.6.3 HCiiIg C u ttIgdCIed
ctIuiu tI dpttoiatdiId
etu iIC itIdmCtkt iIg,d
iIcaueiIgdictIicdimCgtud t 
cCp uttdC  tI itI. 
 
4.6.4 HCiiIgdet Ciate,d
tCur- t-uutd tipdpaCIIiIgd
iIottmC itIdtI-aiIt. 
 
4.6.5 HCiiIgdCdu ttIgdCIed
tIgCgiIgdutciCadmteiCd
pttutIct. 
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Thtdoitu du tpdiIdetitatpiIgdCdbtCIediudhCiiIgd
Cdptui itIiIgdu tC tgrd– uIettu CIeiIgdwhC d
rtudhCitd tdtoottd hC diudctmptaaiIgdCIed
eiootttI iC tudrtudottmd htdctmpt i itIdiId
ietI ioited Ctgt dmCtkt u.ddBtiIgiIgd htutd
 tgt httdiI tdCdmtuuCgtd hC dctIitrud htd
btItoi udtodrtutdptteuc d tdcuu tmttu,dCIed
 htIdctmmuIicC iIgd hiudmtuuCgtdiIdCId
C  tI itI-gt  iIgdoCuhitIdtu CbaiuhtudCdbtCIe.  
KCkCeudNC itICadPCtkdhCudbttId httughd htd
btCIeiIgdpttctuu,dCudiaauu tC te. 
 
AdbtCIedbtItoi udmtttd hCIdmCtkt iIgd
toott u.d  diIottmud htdietI ioicC itIdtod Ctgt d
mCtkt udCIedhtapud tdguietdCIedCaigIdu Coo,d
u CkthtaettudCIedpCt IttudiId htitdCc iii itud
CIediIitu mtI udiId htdWttaedHtti CgtdSi t,d
iIcaueiIgdwCrdoiIeiIg,diiui ttdtxpttitIctdCIed
iIotCu tuc utt,dhtapiIgd tdtIuuttd hC d imtd
CIedmtItrdCttduptI dwiutardCIed tdmCximumd
tootc . 
 
Findings from the Case Studies: 

• Purnululu National Park is positioned as an iconic, last frontier destination for Western 
Australia and for Australia overall. 

• Head-Smashed-in Buffalo Jump and Purnululu National Park have distinctive names that 
resonate with visitors and help create an image of the attraction. 

4.6.2  USING THE WORLD HERITAGE SITE BRAND IN MARKETING TO CREATE PROFILE AND 
ATTRACT VISITORS 

WhtId htdWttaedHtti Cgtd tIitI itIdwCudCetp tedmtttd hCId40drtCtudCgt,dC  tCc iIgd tutiu ud td htd
ui tudwCudIt dCdmCjttdctIuiettC itI.ddWi hd htdtxpatuitIdiIdgatbCad tutiumdiId htdpCu d30drtCtu,dmCIrd
WttaedHtti CgtdSi tudhCitdbtctmtduigIioicCI d tutiumdC  tCc itIud–  htdui tu,dbrd htitdittrdIC utt,dCttd
Cu htI ic,duIiqut,deiootttI dCIeduptciCadIC utCadttdcua utCadpaCctud–  htd rptudtodpaCctudutugh dbrd teCr’ud
 tCitaattudwhtdwCI dCu htI icdCIedmtmttCbatdtxpttitIctudCIedtpptt uIi itud tdatCtIdCbtu d htd
etu iIC itIud htrdiiui .ddTtutiumdCIedttaC tedutcit-tctItmicdimpCc udhCitdbtctmtdmtttdimptt CI d
mt iiC itIdoCc ttudottdWttaedHtti CgtdSi t etuigIC itIduiIctd htdmie-1990u.  
 
Thtdai ttC uttduuggtu ud hC dWttaedHtti Cgt Si tdu C uudettudiIettedpttiietdCdpttmt itICadCeiCI Cgtd
CIedCdbtCIeiIgdtootc d hC dcCIdbttu diiui C itId(PriceWaterhouseCoopers, 2007).ddTht ai ttC uttdCautd

Illustration:  
Kakadu National Park, AU 

KCkCeudNC itICadPCtkdhCudbtItoi tedottmd htdtoott udtod
TtutiumdAuu tCaiCdCIedPCtkudAuu tCaiCd tdmCtkt dAuu tCaiCd
CudCIdiI ttIC itICad tutiumdetu iIC itIdtodchtict.dThtutd
CgtIcitudhCitdtmpatrtedutuIedbuuiItuudptCc ictu,dCIed
btCIedetitatpmtI diudCdctttdotC utt. 
 
 IdCaigImtI dwi hd htutdCgtIcitu,dKCkCeudNC itICadPCtk 
uIett ttkdCIdtxttciutd tdetitatpdi udbtCIedptui itIiIgd
CIedimpatmtI C itIdu tC tgr,duIett CktIdiIdctaaCbttC itId
wi hdu Ckthtaettud httughdCduttitudtodwttkuhtpu.ddThiud
pttctuudiIcauetedietI ioriIgd Ctgt dmCtkt u.d 
 
ThtdbtCIedu C tmtI  ttCeu – “Kakadu is a 50 000-year-old 
living cultural landscape that interacts with nature and the 
seasons. The awesome, ancient Arnhem Land escarpment 
frames this World Heritage-listed wetland. It is a place 
with deep spiritual richness and history that inspires the 
senses, commands deep respect and provides self-
discovery, enlightenment, adventure and relaxation.” 
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ttitCaud hC d htdWttaedHtti CgtdSi td
etuigIC itIdbtu twuduptIdCdui td htdmCI atdtod
‘Cu htI ic,duIiqutdCIedwttaedcaCuu.’ (Rebanks 
Consulting and Trends Business Research Ltd, 
2009).  
 
WhC diudIt dtiietI diud htdtx tI d t whichd htd
WttaedHtti CgtdSi tdbtCIedhCudCIdimpCc dtId
pttmt iIgdiiui C itI.ddOItdututctduuggtu ud
 hC d htdimpCc diudmCtgiICa,d htughdu ttIgttd
ottdatuudoCmtuudttdictIicdui tu.d
(PriceWaterhouseCoopers, 2007).ddd 
 
Wi hd htdaCtgtdIumbttdtodWttaedHtti Cgt ui tud
(cutttI ardtittd1000)dCttuIed htdwttae,d htttd
iudgttwiIgdCwCttItuudtod htdUNES Od
etuigIC itI.dd  dwtuaedCpptCt,dottmdtutd
ttutCtch,d hC d htdWttaedHtti CgtdSi tdbtCIedhCudmuchdmtttdtodCIdimpCc dtIdiI ttIC itICadmCtkt ud hCId
i dettudtIdetmtu icdmCtkt u,dpCt icuaCtardUSdetmtu icdmCtkt u. 
 
HtCe-SmCuhte- IdBuooCatdJumpdWttaedHtti CgtdSi tdiudCIdtxCmpatdtodCdui td hC duutud htdWttaedHtti Cgtd
Si tdbtCIedCIeduttudi dCudhCiiIgdCdbigdimpCc dtIdiI ttIC itICadiiui ttu,dCudeiucuuutediId htdiaauu tC itI. 
 
Findings from the Case Studies: 

• Research at Gros Morne NP illustrates that the role of the WHS brand in attracting visitors has 
been increasing, although it is still a relatively minor factor. 

• At Purnululu NP, the WHS designation is actively used in all marketing materials; however, the 
impact on attracting visitors is unknown. 

• Mesa Verde NP acknowledges the importance of the WHS brand for attracting international 
visitors, but believes it is less meaningful for Americans.  

4.6.3  HAVING A STRONG AND CONSISTENT PROFILE IN DESTINATION MARKETING, 
INCLUDING ICONIC IMAGES TO CAPTURE ATTENTION. 

StmtdWttaedHtti CgtdSi tud(t.g.dHCwCiʻi VtacCIttudNC itICadPCtk)dCttdiIdatcC itIudwi h uuch aCtgtd
Iumbttudtodiiui ttudCIe/ttdCttduuchdictIicdui tud(t.g.dSreItrdOpttCdHtuut,dS C utdtodLibtt r)d hC d
tx tIuiitdmCtkt iIgdiudItdatIgttdItctuuCtr  tdtIctutCgtdiiui C itI.dd 
 
FttdmCIrdWttaedHtti CgtdSi tu, htwtitt, pCt icuaCtard htutdiIdtutCadCIedttmt tdCttCu,duigIioicCI dCIed
ctIuiu tI dmCtkt iIg toott udCttdii Cad tdC  tCc iIgdiiui ttudCIedmCximiziIgd htitd tutiumdCIedtctItmicd
impCc u.   
 

Illustration:  
Head-Smashed-In Buffalo Jump, CAN 

HtCe-SmCuhte-iI-BuooCatdJumpdWttaedHtti CgtdSi tdiud
 htdouaadICmtdottd hiudui tdCIediuduuted hiudwCrdiId htitd
twIdmCtkt iIgdtoott u.ddPttmt itIdtod htdui tdbrdAabtt Cd
TtutiumdCIedDtu iIC itId CICeCdmtI itIud htdWHSd
etuigIC itI,dbu dettudIt dCawCrudiIcauet i dCudpCt dtod
 htdICmt. 
 
AcctteiIgd tdiI ttiitwttu,d htd“WHSdBtCIediudhugt”d
pCt icuaCtardottdiI ttIC itICadiiui ttudwhtdCeed ht ui td td
 htitd‘buckt daiu ’deutiIg  htitd tutdtodAabtt C.d
 I ttIC itICadiiui ttudCttdCIdimptt CI dmCtkt dutgmtI d
ottd htdui td- CcctuI iIgdottdutmtd35%dtodiiui ttud(CIed
CIt httd17%dCttd CICeiCIudottmdtu uietdAabtt C). 
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PttiiIciCa/u C tdCIedIC itICad tutiumdmCtkt iIgdttgCIizC itIudCttdiId htdbtu dptui itId tdetd hiud–  htrd
hCitd htdtxptt iut,d htdpttutIctdiId Ctgt tedetmtu icdCIediI ttIC itICadmCtkt u,dCIedCdutaie 
uIettu CIeiIgdtodwhC dC  tCc ud tutiu ud td htitdetu iIC itI.  GttudMttItdNC itICadPCtkd(uttdiaauu tC itI)d
iudtItdui tdwhtttdpttiiIciCadCIedIC itICadmCtkt iIgdtoott udhCitdbttIdctIuiu tI dCIedhigharduucctuuoua. 
 
OItdchCaatIgtdottd htdWttaed
Htti CgtdSi tudiud tdtIuuttd hC d
 htitdpttoiatdwi hiId htd
etu iIC itI’udmCtkt iIgdtoott udiud
iiuibat,dctIuiu tI dCIed
mCiI CiItedrtCtdtittdrtCt.ddOutd
ttutCtchdhCuduhtwId hC diod htd
mCtkt iIgdpttoiatdiudeimiIiuhte,d
iiui C itIdatitaudcCIdetcaiIt. 
 
Findings from the Case Studies: 

• Purnululu NP is 
promoted by the 
regional DMO, Western 
Australia Tourism 
(where it is featured in 
promotion to domestic 
and international 
markets) and Tourism 
Australia where it is 
often featured in major 
campaigns for 
international markets.  
A significant portion of 
visitation to the Park is 
from international 
markets. 

• Kakadu NP benefits from co-ordinated marketing efforts at the national and regional levels, 
and Parks Australia has partnered with Tourism Australia to promote iconic destinations such 
as Kakadu to international markets. Again, international visitors comprise an important 
percentage of overall visitation. 

4.6.4  HAVING DETAILED, EASY-TO-USE TRIP PLANNING INFORMATION ON-LINE. 

Thtd I ttIt diud htdpttmittdututctdottdpt tI iCad tCitaattuduttkiIgdiIottmC itIdCbtu detu iIC itIud htrd
CttdiI tttu tediIdiiui iIg.ddWtaa-etuigIte,diiui tt-ttitI tedwtbui tudpttiietdCdptui iitdoitu -impttuuitI.dd
ThtrdCttdCautdiCauCbatd ttaudottdpttiieiIgdmtttdet CiatedteucC itICadiIottmC itIdCIedttututctudtId htd

Illustration:  
Gros Morne National Park, CAN 

GttudMttItdNC itICadPCtkdhCudbttIdpttoiatedCudtItdtod
NtwotuIeaCIed& LCbtCett’udictIicdetu iIC itIudottdmtttd hCId tId
rtCtu.ddThtdpttiiIciCadDtpCt mtI dtodTtutiumdttguaCtarduutudictIicd
imCgtudtod htdPCtkd(CIedietI ioitudi dCudGMNP)diIdetmtu icd
Ceitt iuiIgdCIedi diudpttoiatediIdtI-aiItdmCtkt iIg.ddGMNPdiudotC utted
CudtItdtod htd tpdetu iIC itIudiId htdpttiiIct.ddThtdPCtkdiudCautd
pttoiatediIdiI ttIC itICadmCtkt iIgdtoott ud(pCt icuaCtard htdUKdCIed
NtwdEIgaCIe/Mie-A aCI icdUS)d httughdttgitICad(A aCI icd CICeCd
TtutiumdPCt Ittuhip)dCIedIC itICadpCt Ittuhipud(Dtu iIC itId
 CICeC),duuiIgdctIuiu tI dimCgtudCIedmtuuCgiIg.ddThtdttgitICadDMOd
(GOdWtu ttIdNtwotuIeaCIe)duutud htduCmtdimCgtudCIedmtuuCgiIgd
iIdi udwttkdwi hd tCitadmteiCdCIed htd tCitad tCet. Gttu MttItdiud htd
otC uttedimCgtdtIdCttiiCadC d htdDtttdLCktdCitptt . 
 
Thtutdtoott udhCitdbttIduucctuuoua.dd23%dtodCaadiiui ttud td
NtwotuIeaCIed&dLCbtCettdiiui ted htdGttudMttItdCttCdiId2011,dupd
ottmd16%diId2003/04d(CIedwi hdCdmuchdaCtgttdbCutdtodiiui C itI).dUS 
(29%)dCIediI ttIC itICad(40%)diiui ttud td htdpttiiIctdwtttdmuchd
mtttdaiktard tdgtd td htdGttudMttItdCttC1. 
 
1   GtittImtI dtodNtwotuIeaCIed&dLCbtCett,dTtutiumdRtutCtchdDiiiuitI,d
2011dExi dSutitrodPttoiatdtodNtI-RtuietI udViui iIgd htdWtu ttIdRtgitId
(EctItmicdZtItud6d– 10) 
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ui t’udIC utCadtIiittImtI ,dcua utCadhtti Cgt,dptt tc itIdCIedctIuttiC itI,dCIedmCICgtmtI .  KCkCeud
NC itICadPCtk’udCppttCchd tdtI-aiItd tipdpaCIIiIgdiudetuctibtediId htdiaauu tC itI. 
 
WttaedHtti CgtdSi tudcCIdmCktdmCximumduutdtod
 htitdwtbui tud tdpttiietd htdet Ciated
iIottmC itIdiiui ttudItte,diIcaueiIgo 

• Ptt- tipdpaCIIiIgdiIottmC itIduuchdCuo 
o TtCIuptt C itIdCcctuudCIedtp itIu 
o ExpttitIctudCiCiaCbatdCIedhtwd td

bttkdCIedpCrdottd htm,diod
CppttptiC t 

o Htwdmuchd imtd tdpaCIdottdCdiiui d
CIedwhC d tdetdottdeiootttI datIg hud
todu Cr 

o BCuicdiIottmC itIdtId htd
uutttuIeiIgdetu iIC itI 

o LiIkud tdatcCadDMOd(Dtu iIC itId
MCtkt iIgdOtgCIizC itI)dwtbui tud
ottdet CiaudtIdCcctmmteC itIu,d
t httdC  tCc itIudiId htdttgitI,dt c. 

o  Cu itIudCbtu dui tdttu tic itIu,d
wtC htt,dcatuuttu,dt c. 

o LiIkud tdptiiC tdtpttC ttudtoottiIgd tutud t/wi hiId htdui t 
• OI- tip/tI-ui tdpaCIIiIgduuch Cuo 

o BttkiIgdCIedputchCuiIgd ickt u 
o Dt CiaudtIdtxpttitIctudCiCiaCbatd 
o Up- t-eC tdiIottmC itIdtIdui tdctIei itIu 

 
Wi hdiIcttCuiIgduutdtodmtbiatd tchItatgr,dpCt icuaCtardottdtI- tipdiIottmC itI,dwtbui tudItted tdbtd
mtbiat-otitIear.  
 
S ttIgdaiIkudottmdWttaedHtti CgtdSi t wtbui tud td‘tooiciCa’datcCa/ttgitICad tutiumdui tudCttdimptt CI d td
pttiietdiiui ttudwi hdiIottmC itIdtId ht t httdtxpttitIctudC  etu iIC itIdCttCdCIediiui ttdCmtIi itu,dCIed
 tdtIctutCgtdtx tIetedu CrudCIeduptIeiIg. 
 
Findings from the Case Studies: 

• Hawaiʻi Volcanoes NP’s website provides up-to-date information on volcanic activity at the 
park as well as suggestions as to what to do for varying lengths of stay. 

• Gros Morne NP and Wood Buffalo NP websites provide detailed trip planning information on 
access and visitor experiences with links to regional tourism websites with more detail on the 
surrounding destination areas. 

Illustration: 
 Kakadu National Park, AU 

PCtkudAuu tCaiCdwCudttctiiiIgdItgC iitdottebCckdottmd
iiui ttudCbtu dwtbui tdquCai rdCIedetcieted td CktdCc itI.d
GtiIgdbCckd tdoitu dptiIcipatudi dbtgCId htdttItwCad
pttctuudbrdietI ioriIgdtbjtc iitudCIed Ctgt dCueitIct tod
 htdwtbui t.dThiudated td htdiIItiC iitdetciuitId tdet Cchd
 tipdpaCIIiIgdottmdcttpttC tdiIottmC itIdbrdcttC iIgd wtd
utpCtC tdbu daiIktedwtbui tu,dtCchdwi hdCdeiu iIc d
putptut,d tItdCIeditict.d 
 
ThtdtIedttuua diudCdhighardiiuuCadCIedCaautiIgd tutium-
ttitI tedwtbui td(www.pCtkuCuu tCaiC.gti.Cu/kCkCeu/)d
 hC dmCtkt udC d htduCmtd imtdCudi dpttiietud
ctmptthtIuiitd tipdpaCIIiIgdiIottmC itI.dFttd
iIottmC itIdtId htdmCICgtmtI dtod htdPCtk,diitwttudCttd
eittc ted td htdcttpttC tdtI i r. 
 

 
 

 

http://www.parksaustralia.gov.au/kakadu/
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4.6.5  HAVING A STRONG AND ENGAGING SOCIAL MEDIA PRESENCE.  

StciCadmteiCdhCudchCIgted htdwCrdbuuiItuutud
ctIItc dwi hdctIuumttudCIe  htdwCr 
ctIuumttudctIItc dwi hdbuuiItuutu;d hiudiud
ittrdtiietI diId htd tutiumdutc tt.ddTtCitaattud
uutdutciCadmteiCd tdatCtIdCbtu d hiIgud tduttd
CIedet,doiIedet CiatediIottmC itI,duttkdtu d
etCau,dCIe gt dttiitwudCIeduuggtu itIudottm 
otaatwd tCitaattu.ddThtdpttaiottC itIdtodutciCad
mteiCdiudtiietIctedbrdCdttctI dPht uuWtigh d
u uerd hC dotuIed hC d90%dtodtu btuIedUSd
 tCitaattudwtttdCc iitdtIdutciCadmteiC. 
 
StciCadmteiCdCaatwud tutiumdbuuiItuutud tdhCitd
tIt-tI-tItdctIittuC itIu wi hdpttuptc iitd
caitI u CIed tdbuiaedCdcuu tmttdttaC itIuhip;di d
Caatwud htdbuuiItuud td taad htitdu ttrdiIdCdwCrd
 hC dcCIdbtduhCttedout httdCIedoCu ttd hCId
titt.ddWhiatdCaadCgtdgttupuduutdutciCadmteiC,di d
iudCIdCbutau tardtuutI iCadmCtkt iIgd Cc icd td
ctIItc dwi hdrtuIgttdgtIttC itIu.d 
 
ThtttdCttdmCIrdutciCadmteiCdchCIItau,d htdmtu dptpuaCtdbtiIgdFCctbttk,dTwi  tt,dYtuTubtdCIed 
 Iu CgtCm.dd hCIItaudctIu CI ardtitaitdCIedmtttdCIedmtttdCttdbtiIgdtu CbaiuhtedtCchdrtCt.dd 
 
StciCadmteiCdmCtkt iIgdItteudu tC tgicdmCICgtmtI ,dCdpaCIdtodtxtcu itIdCIed htdiIitu mtI dtod
ttututctud(humCIdCIedoiICIciCa)d tdCchititdi udpt tI iCadottdiIeiiieuCadui tu. DiootttI du tC tgitudCttd
ttquittedottdeiootttI d Ctgt dmCtkt u. HCwCiʻi VtacCIttudNC itICadPCtk’udhCudimpatmtI tedCdutciCadmteiCd
u tC tgr,dCudiaauu tC te. 
 
Findings from the Case Studies: 

• Most sites are active on social media (primarily Facebook and Twitter) to some extent, but 
often under the same umbrellas as other parks in the organization and/or in the same 
geographic region. 

• Potential visitors to HCwCiʻidVtacCIttudNC itICadPCtkdCttdCbatd tduutdutciCadmteiCd tdoiIedtu d htd
u C uudtodCIrditacCIicdCc iii rdCudwtaadCudt httdui tdctIei itIu.  

Illustration 
Hawaiʻi Volcanoes National Park, US 

HCwCiʻi VtacCIttudNC itICadPCtkdaCuIchtedCdutciCadmteiCd
u tC tgrdiId2012.d I 2014d htrdtu CbaiuhtedCdmua i-
eiucipaiICtrdutciCadmteiCd tCmd tdtIuuttd hC dctI tI d
wCudeiittutdottuhdCIediIottmC iit.ddECchdpttgtCmdCttCd
wi hiId htdPCtkdhCudCditictdtIdwhC d htrdottadiudimptt CI d
 tdiiui ttud–  tCmdmtmbttudottmdui tdMCiI tICIct,d
 I ttptt C itI,dAemiIiu tC itI,d ua utCadRtututctu,d
NC utCadRtututctudCIedPtt tc itIdpttgtCmudCaad
ctI tibu td td htdPCtk’udFCctbttkdpCgtu.ddFCctbttkdptu ud
cttuu-ptaaiIC tdt httdutciCadmteiCdpaC ottmu. HVNPdhCud
i udtwIdTwi  ttdCcctuI dwi hd4500dotaatwttu. 
 
FCctbttkdaiktudhCitdjumpteduiIctd hiud tCmdwCudottmted
– gttwiIgdottmd12,000diIdMCtchd2014d td68,000diIduptiIgd
2015.ddThtttdCttdmua ipatdptu udCdeCrdottmd htdPCtk,dCIed
at udtodtIgCgtmtI dwi hdotaatwttu. 
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 HAPTERd5o  MPL  AT ONS FORd ANADA 
 
BuiaeiIgdtId htdbtu dptCc ictuduttIdiId htdtigh dcCutdu ueitudtodWttaedHtti CgtdSi tudiId CICeC,dAuu tCaiCd
CIed htdUIi tedS C tu,d hiudutc itIdctIuiettudwhC di dmtCIudottd CICeiCId tutiumdetu iIC itIu.dWhC dCttd
 htduigIioicCI dotC uttud hC dctI tibu td td htduucctuudtod CICeiCIdWttaedHtti CgtdSi tudCudCd tutiumd
etCw?d HtwdcCId CICeiCIdWttaedHtti Cgtdui tudatittCgtd htdiI ttIC itICadttctgIi itIdpttiietedbrd
UNES Od tduupptt d tutiumdgtCaudCIedtctItmicdetitatpmtI diId htitdttgitI.d 
 
ThtdotaatwiIgdiudCdctaatc itIdtod tIdhigh-atitadoiIeiIgudottdctIuiettC itI.d 

1. PROTECTING THE HERITAGE RESOURCE  

 Iuctip itIdtId htdWttaedHtti CgtdLiu diudptteicC tedtId htdptt tc itIdCIedctIuttiC itIdtod htdcua utCad
CIe/ttdIC utCadiCautudctIuietttedtodOu u CIeiIgdUIiittuCadVCaut,dottdwhichd htdui tdwCudetuigIC te.dThtd
uuu CiItediI tgti rdCIedCu htI ici rdtod htutdhtti Cgtdttututctudottdou uttdgtIttC itIudiudCIdimpttC iitd
 hC dmuu dIt dbtdctmpttmiutedCIeduhtuaediIottmdCaadtpttC itIudCIedCc iii itu.dA d htduCmtd imt,d htd
WttaedHtti CgtdSi tdhCudCdmCIeC td td“pttutI dCIediIottm”,dCchititedbrdoCciai C iIgdpubaicdCcctuu,d
teucC itIdCIedtIjtrmtI .d IiCtiCbar,dCeitcC tudottdtCchdtod htutd wtdhCaitudtod htdWttaedHtti Cgtd
mCIeC tdtIgCgtdiIdCdeiCatc icdctIcttIiIgd htdbtu dwCrd tdmCICgtd htdui t.d tIu CI dct-tpttC itIdCIed
ctaaCbttC itIdCmtIgu d htutdpaCrttudwiaadtIuuttd hC dCdttCutICbatdbCaCIctdiudCchitite. 

2. TAKING A VISITOR PERSPECTIVE  

WttaedHtti CgtdSi tudiIottmdCIedteucC td htdgtIttCadpubaicdbrdtICbaiIgdbt hdphruicCadCcctuud td htdui td
CIediI taatc uCadCcctuud td htdctI tI .ddBu d htdtxpttitIctdtodCdui tdiudhighardpttutICa.dViui ttudCttduIiqutd
iIeiiieuCaudwi hdeiootttI diI tttu udCIedmt iiC itIu,dCIed htutd tCIuaC tdiI tduptcioicdItteudCIed
txptc C itIudottd htdiiui .dWttaedHtti CgtdSi tudiId CICeCdcCIdgCiIdiIuigh diI td htitdiiui ttudbrdctaatc iIgd
iIottmC itIdCbtu dCIedottebCckdottmdcutttI diiui ttu,dCIedmtIi ttiIgdmCtkt dCIedetmtgtCphicd ttIeud
 hC dctuaediIoautIctdiiui ttdpttotttIctudiId htdou utt.dAtmtedwi hd hiudiIottmC itI,dui tudwiaadbtdCbatd td
ietI iord htitd Ctgt dmCtkt uduuiIgdutgmtI C itId ttauduuchdCudExpattttdQut itI dCIed tdiIitu d htitd
ttututctudwiutard twCtedC  tCc iIgdCIeduC iuoriIgd htutdiiui ttu.dBrdttguaCtardmtIi ttiIgdttuua udCudwtaadCud
 htdtitaiiIgdtIiittImtI ,dui tudwiaadbtdCbatd tdCejuu dtpttC itIu,dbCaCIctedwi hdctIuttiC itIdItteu,d td
mCximiztdiiui ttdtIjtrmtI .d 

3. HARNESSING THE WORLD HERITAGE BRAND  

Ttutiumdiud htdoCu tu dgttwiIgdtctItmicdutc ttdgatbCaar.ddAttuIed htdwttaedpttpatdCttdtId htdgt,d
uptIeiIgdatiuuttd imtdCIedmtItrd tdtxpatttdCIedtxpttitIctdItwdpaCctudCIedcua uttu.dThtd tutiumd
mCtkt paCctdiudhighardctmpt i iitdCIedpaCrttudC dCaadatitau,dottmdIC itICad tdatcCa,dCttdjtcktriIgd tdtI ictd
iiui ttud td htitdetu iIC itIu.dWi hdi udpttmiutdtodwttae-caCuudquCai rdCIedictIicdeiu iIc itI,d htdWttaed
Htti CgtdbtCIediuduIiqutdwi hiId htd tutiumdmCtkt paCct.d tmmuIicC iIgdiIdCdaCIguCgtd hC d tCIuaC tud
CcttuudIC itIu,di diudCdhttkd tdC  tCc diI ttIC itICadCueitIctudwhtdmigh dIt dt httwiutdbtdoCmiaiCtdwi hdCd
IC itICadpCtk,dhiu tticdui tdttdt httdptt tc tedttututct.dAuu tCaiCdCIed CICeCdCpptCtd tduIettu CIed hiud
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btCIedptwttdCIedCttdmCkiIgduutdtodi .dWttaedHtti CgtdSi tudiId CICeCdwiaadbtItoi dbrdctI iIuiIgd td
pttmt td hiudbtCIe,dpCt icuaCtardiIdmCtkt iIgdCimtedC diI ttIC itICadCueitIctu.d 
 
ThtdWttaedHtti CgtdbtCIedmCrdC  tCc d htdC  tI itIdtodpt tI iCadiiui ttu,dbu d htttdCttdmtttd hCIdCd
 htuuCIedWttaedHtti Cgtdui tudCttuIed htdwttaedottmdwhichd tdchttut.dWhiatdtCchdcCttitudCduIiqutd
ttCutIdottdetuigIC itI,d htdetciuitIdottd tutiu ud tdiiui diudCautdiIoautIctedbrd htdpttmiutdtodCIdtIjtrCbatd
CIedmtmttCbatdtxpttitIct.dSi tud hC doCciai C tdtpptt uIi itudottdtxpttitIciIgd htduIiqutdchCtCc ttiu icud
tod htdptt tc tedhtti CgtdpaCctdwiaadcttC tdCduptciCadIichtdiId htdmCtkt paCct,dwhichdiId utIdwiaadttiIottctd
 htdpttmiut,dttdbtCIe,dtod hC datcC itI.d 

4. CREATING A VISION  

GttedpttpatdCIedCetquC tdoiICIciCaduupptt dCttdctttd td htdtpttC itIudtod CICeC’udWttaedHtti Cgtd
Si tu.dBu dCI iIupitiIgdiiuitIdut ud htdctutut.dAdcatCtdiiuitIdtICbatud htdut  iIgdtodgtCaudCIedguietud
iIitu mtI udiIdmCtkt iIg,diiui ttdtxpttitIctdCIeduupptt iIgdiIotCu tuc utt,dCaadwi hdCIdtrtd tdtIuutiIgd
ctIuiu tIcrdCIedumCt diIitu mtI dchtictu.dAIdiIupitiIgdiiuitIdbCcktedbrdu ttIgdatCettuhipdhtapud td
gCaiCIiztd htdtoott udtodu CkthtaettudiIcaueiIgdu Coo,dItI-pttoi dgttupu,dptiiC tdutc tt,dCIed htd
ctmmuIi r;dhtapudutaici doiICIciCadctI tibu itIudottmdouIettu;dCIedpttmt tudCdttguaC ttrdtIiittImtI d
ctIuiu tI dwi hd tutiumdgtCau.dViuitIdCIedatCettuhipdCautduupptt dCIedoCciai C td htdatcCadetu iIC itIdCttCd
 tdetitatpdatcCad tutiumdptteuc dctIuiu tI dwi hd htdWttaedHtti CgtdSi tdbtCIe,dhtapiIgd tdgttwdCd
erICmicdttgitICad tutiumdtctItmr.d 

5. DIVERSIFYING THE EXPERIENCE 

ThtdmtttdeiittutdCIedwiet-tCIgiIgd htdtpptt uIi itudottdtxpttitIciIgdCdWttaedHtti CgtdSi tdCIedi ud
tIiittIu,d htdgttC ttd htdC  tCc itIdptwttdottdiiui ttu.dMtu dtod htdWttaedHtti CgtdSi tudiId CICeCdCttd
atcC tediIdtutCadCttCu,dutmtdtod htmdittrdttmt t,dwi hdupCtutdptpuaC itIudCIedaimi tediIotCu tuc utt.d
FttdmCIr iiui ttu,d htdictIicdu C uu,dCu htI ici r CIedttmt tdIC uttdtod htdWttaedHtti CgtdSi tdctIu i u td
 htdittrdetCwdtod htdpaCctdCIedai  atdiIotCu tuc uttdiudttquitte.dFttd htdttu dtoduu,dCdcti icCadmCuudto 
Cc iii itudCIeduttiictudC d htdui tdCIe/ttdiId htdetu iIC itIdCttC mCrdhtapd tdjuu iord htdiIitu mtI dtod
 imtdCIedtxptIutdtod tCitaaiIgd httt.d  diudimptt CI ,dhtwtitt,d tdtIuuttd hC d htdCeetedpttgtCmudCIed
Cc iii itud CktdiI tdCcctuI dCIedttuptc d htdCu htI icdiCautudtod htdui t. 
 
Thttughd htitdu Ctdptwtt,dWttaedHtti CgtdSi tudiId CICeCdCttdwtaadpaCcted tdbtdatcCadtctItmicdetiittu;d
 htdmtttdttmt td htdatcC itI,d htdmtttdimptt CI d htitdttatdiIdC  tCc iIgd tutiu u.dThtutdui tudhCitdCId
tpptt uIi rd tdetmtIu tC tdatCettuhipdbrdjtiIiIgdtoott udwi hd htdctmmuIi rdCIedptiiC tdutc ttd td
etitatpdCdcti icCadmCuudtodC  tCc itIudCIeduttiictud tdtI ictd tCitaattud td htdttgitI.dFttdtxCmpat,d
u tC tgicCaard imtedotu iiCaudCIedtitI udu tt chd htdutCutI,dCuduttIdC dGttudMttItdNPdwhtttdPCtkdCIed
ctmmuIi itudhCitdctaaCbttC ted tdcttC tdCdu ttIgd tutiumdetCw.dWttkiIgdwi hd htd tCitad tCetd td
ptteuct  tutiIgdpCckCgtudCimtedC d Ctgt dcaitI tatdiudCIt httdimptt CI d Cc icdottdC  tCc iIgdiiui ttud td
 htdttgitI. 
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6. INVESTING IN INFRASTRUCTURE   

 IotCu tuc uttdiudIt d htdttCutId tdiiui dCdWttaedHtti CgtdSi t,dhtwtittdi dcCIdoCciai C tdiI ttCc itIudwi hd
 htdhtti CgtdiCautudtod htdui t.dThtughdiIotCu tuc uttdiudaCtgtard CktIdottdgtCI tedbrd htdiiui tt,di d
Ititt htatuudctmptiutudCdbCuicdctmptItI dtod htdtittCaadtxpttitIct.dFttdtxCmpat,dttCeu,dcCmpgttuIeu,d
etcku,d tiat u,diiui ttdctI ttu,deiIiIgdCIedategiIgdoCciai itu,duhta ttu,dCIedpicIic btIchtudCaaduupptt dCd
tCIgtdtoduutudbrd htdiiui tt.d IuuooicitI ,detgtCetedttdptttardmCiI CiItedoCciai itudCIed tCIuptt C itId
It wttkudwiaadet tCc dottmd htdtxpttitIctdtod htdptt tc tedhtti CgtdpaCct.d 
 
 IotCu tuc uttdcCIdbtdittrdctu ard tdbuiaedCIed tdmCiI CiIdutdi ’udimptt CI d tdhCitdcatCtdtbjtc iitud hC d
cttttuptIed tdiiui ttdItte.dPCtkud CICeC,dottdtxCmpat,diI tteuctedhCte-uieted tI ud(O’TtI iku)d td
CcctmmteC td htdchCIgiIgd Cu tudtodcCmpttu,dCIedWi-FidctIItc iii rdiudItwdctIuietttedCdbCuicduttiictd
ttquittmtI dtod tutiumdC  tCc itIu.dBrdmC chiIgd htdIC uttdtod htdiIotCu tuc uttd td Ctgt dCueitIctud
CIedmCtkt d ttIeu,d CICeC’udWttaedHtti CgtdSi tudwiaadgtdoCtd tdtIuutiIgd htitdetaaCtudCttdiIitu ted
wiutar. 

7. RAISING AWARENESS THROUGH MARKETING  

ThtdUNES OdetuigIC itIdmCrdbtdCdptwttouadbtCIe,dbu dottdpttpatd tdiiui dtItdtod CICeC’udWttaed
Htti CgtdSi tudi dhtapudoitu d tdkItwdutmt hiIgdCbtu di .dAdcatCtardetoiItediCautdpttptui itId– “whrdrtud
uhtuaediiui ”d- wiaadbt hdhtapd tdu ttCmaiItdmCtkt iIgdmtuuCgtudCIedptui itId htdui tdiId htdmiIeudtod
eiootttI dCueitIctu.dMCtkt iIgd CktudmCIrdottmud- wtbdui tu,d tip-paCIIiIgd ttau,dptiI dCIedtatc ttIicd
mteiC,dtitIduigICgtd– CIediudmtttdtootc iitdwhtId htdCppttCchdiudctIuiu tI dCcttuudCaadpaC ottmu.d atCtd
CIedtxpttuuiitdmtuuCgiIg,duupptt tedbrdtitcC iitdimCgtu,dwiaaduIiord htdtoott udtodmCtkt iIgdCgtIcitud
ottmd htdatcCad td htdpttiiIciCad td htdIC itICadatita.dd  dwiaadmCktdi dtCuittdottd htdpttiiIctd tdotC uttd htd
WttaedHtti CgtdSi tdCudCdptimtdetu iIC itIdCIedwiaadCautdhtapd tdcC chd htdC  tI itIdtod htd tCitad tCet.d 

8. TAKING SOCIAL MEDIA SERIOUSLY  

StciCadmteiCdCIedmtbiatd tchItatgrdCttdptwttouadottctudiId teCr’udutcit rdCIed htd tutiumdiIeuu trdiud
 CkiIgdu tpud tdtmbted htutd ttaudiId htitdtpttC itIu.dStciCadmteiCdiudktrd tdcttC iIgdCwCttItuu,d
pCt icuaCtardwi hd htdMiaatIIiCadgtIttC itI,dCIed tdbuiaeiIgdCIeduuu CiIiIgdcuu tmttdttaC itIuhipudbtottt,d
eutiIgdCIedCo ttd htdiiui ,dhtapiIgd tdtI ictdttptC diiui u.ddNtdCeitt iuiIgdiudmtttdptwttouad hCIdwtte-to-
mtu hdCIedutciCadmteiCdiudCdpt tI dpaC ottmdottdupttCeiIgd htdwtte.dThtduutdtodmtbiatd tchItatgrdiId
pttgtCmmiIgdCIediI ttptt C itIdcCIdtoottdItwdCIediIItiC iitdtxpttitIctud tdiiui ttu,dCudwtaadCud td
CueitIctudwhtdCttduICbatd tdiiui d htdui t.d 
 
RtCaiziIgd htdpt tI iCadtodutciCadmteiCdtI CiaudCIduIettu CIeiIgdtod htdtitt-chCIgiIgdchCIItaudCiCiaCbatd
CIed htitdttatiCIctdottd htdui tdCIed Ctgt dmCtkt u.d  dCautdmtCIudCc iitardtIgCgiIgdwi hdCueitIctud- 
aiu tIiIgd tdwhC d htrdCttdiI tttu tediI,dpCriIgdC  tI itId tdcuu tmttdttiitwu,dCIedttuptIeiIgd
CcctteiIgar.dBrdtIgCgiIgdwi hdCueitIctud httughdutciCadmteiC,d CICeC’udWttaedHtti CgtdSi tudwiaadbtd
bt  ttdCbatd tdmCiI CiId htitdttatiCIctdItwdCIediI td htdou utt. 
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9. INVOLVING THE PRIVATE SECTOR 

Wi hdaimi tedbuegt udCIedttututctu,dWttaedHtti CgtdSi tudcCIdbtItoi dottmdpCt Ittuhipudwi hdCIed htd
uupptt dtod htdptiiC tdutc tt.ddThite-pCt rdtpttC ttudcCIdpttiietduttiictudCIedoCciai itud tdtIhCIctdCIed
eiittuiord htdiiui ttdtxpttitIct,du tt chd htdutCutIdCIedhtapdC  tCc diiui ttud td htdui t.dThtdptiiC tdutc ttd
cCIdbtdctI tCc ted tdetaiittdtxiu iIgdeiIiIg,dCcctmmteC itI,d tCIuptt C itI,dttdt httduttiictu.d  dcCId
CautdbtdiIii ted tduubmi dpttptuCaudottdItwdCIediIItiC iitdCc iii itu,dpttgtCmu,dtitI udCIeduttiictud hC d
CttdctmpC ibatdwi hd htdiiuitIdtod htdui tdCIedmC chd Ctgt -CueitIctdItteu.dHttt,d htdui tdmuu dtIuuttd
 hC d htdItctuuCtrdttguaC ttrdtIiittImtI dCIeduttiictdetaiittrdu CIeCteudCttdiIdpaCctd tdCcctmmteC td
 hiudptiiC tdutc ttdiIitu mtI . 
 
 Id htdetu iIC itIdCttC,dWttaedHtti CgtdSi tudcCIduupptt d htdtoott udtod htdptiiC tdutc ttd tdtoottd
ptteuc u,duttiictudCIedCmtIi itud hC dhtapdbuiaedcti icCadmCuudCIedC  tCc dCIedtt CiId tutiu udiId htd
ttgitI.ddThiudmCrdiIitaitdhtapiIgd td tCiIdCIedbuiaed htdcCpCci rdtodumCaadbuuiItuudtpttC ttu.d  dmCrdCautd
ttquittdoiICIciCaduupptt dttdiIctI iitudiId htdtCtardrtCtud tduupptt d htdoategaiIgdtpttC itIudCud htr gCiId
 tCc itIdiId htdmCtkt paCct. 

10. COLLABORATING WITH COMMUNITIES, FRIENDS ASSOCIATIONS AND FIRST NATIONS 
GROUPS  

Thttughd htitdmCIeC tud tdpttuttitdtutdwttaedhtti Cgt,dWttaedHtti CgtdSi tudCttdttgCtetedCudptui iitd
ottctudiIdtutdutcit rdCIed hC dbtiIgu  htmdotitIeudCIeduupptt ttu.d CICeC’udui tudhCitd htdtpptt uIi rd td
hCtItuud hiuduupptt dIt djuu dottd htdbtItoi dtodctIuttiC itIdtoott udbu dottd htdiiui ttdtxpttitIctdtod htd
ui tdCIedottd htdbtItoi dtodatcCadtctItmitu.dBrdttCchiIgdtu d tdCIedbuiaeiIgdttaC itIuhipudwi hdatcCa,d
ttgitICa,dpttiiIciCadCIedotettCadu Ckthtaettu,d CICeC’udWttaedHtti CgtdSi tudcCIdgtIttC tdCdbttCedbCutd
toduupptt .ddS ttIgdctmmuIi rdttaC itIuhipudcCIdutcuttd htdCc itIdtoduupptt ttud tdCeitcC tdtIdbthCaod
tod htdui t’udIC utCadttdcua utCadiI tgti r.dThtd tutiumdtxpttitIctdiudtIhCIctedbrdouIetCiuiIgdCIedt httd
uupptt dpttiietedbrdFtitIeudCuutciC itIud tdCugmtI dCc iii itudCIeduttiictudC d htdui tdCIediId htd
uutttuIeiIgdCttC.dAIed htdiIitaitmtI dtodatcCadFitu dNC itIudpttpatudiIdpttgtCm etaiittrdttdtoo-ui td
uttiictudcCIdtItichd htdtxpttitIctdtodiiui ttudCudwtaadCudbtItoi datcCadctmmuIi itu. 
 
 CICeC’udWttaedHtti CgtdSi tudhCitd htdpt tI iCad tdtIhCIctd htdtctItmicdwtaoCttdtod htdetu iIC itId
CttC brdetCwiIgdiiui ttud td htdCttC;d htdumCaattd htdctmmuIi rd htdmtttdimptt CI d ht ttat tod htdui td
iIdC  tCc iIgdiiui ttu.dBtrtIedpttiieiIgdtmpatrmtI d tdatcCadttuietI u,d htdui tdcCIduhtwdatCettuhipdiId
ctaaCbttC iIgdwi hd htdctmmuIi rd tdttCaiztdCd tutiumdiiuitIdCIed tdhtapdbuiaed htdcCpCci rdtodatcCad
tI ttpttItutudCudumCaa-buuiItuudtpttC ttu.d
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APPEND Xd o L STdOFdA RONYMS 
 
ThtdotaatwiIgdiudCdaiu dtodCcttIrmudottqutI arduutediId hiudttptt o 
 
• ABodAabtt C 
• AUo Auu tCaiC 
•  ANodd CICeC 
• DMOodDtu iIC itIdMCtkt iIgdOtgCIizC itIdd(ctuaedbtdCdu C t/pttiiIct,dttgitIdttdctuI tr-bCuted

ttgCIizC itI) 
• EQodExpattttdQut itI ,dCdmCtkt -ttutCtchdbCutediIi iC iitdtodDtu iIC itId CICeC  hC dutgmtI ud

mCtkt udCcctteiIgd td htd rptdtod tCitaattd htrdCtt. 
• HAodHtc Ctt 
• N&LodNtwotuIeaCIedCIedLCbtCett 
• NPodNC itICadPCtk 
• NPSodNC itICadPCtkudSttiictdtod htdUIi tedS C tu 
• NWTodNtt hwtu dTttti ttitu 
• RTOodRtgitICadTtutiumdOtgCIizC itIu 
• USodUIi tedS C tu 
• WHSodWttaedHtti CgtdSi t 
• 4WDodFtutdwhtta etiit 

  



 

i | A p p t I e i x d    
 

Appendix II 
Summary of Key Information on World Heritage Sites: Canada, Australia and United States 

Country & Sites Type & Year of 
Inscription 

Location Key Activities Ownership & 
Management 

Attendance & 
Visitor Origins 

Within 200 
km of 

Major City 

Significant 
Attractions 

Nearby 
CANADA 
Head-Smashed-In 
Buffalo Jump, AB 

 ua utCa 
1981 

RutCa  I ttptt iitd tI tt Ptti’adGti 
 

60,000 
~d50%dtu dtodpttiiIct 

Ytu Nt 

Historic District of 
Old Québec, QC 

 ua utCa 
1985 

UtbCI VitwiIgdbuia dhtti Cgt,d
hiu tticdui tu 

Fte.dGti. 
Ptti’adGti. 
MuIicipCai r 

5dmiaaitI 
~d30%dtu dtodpttiiIct 

Ytu Ytu 

Landscape of 
Grand Pré, NS 

 ua utCa 
2012 

RutCa VitwiIgdIC utCad
aCIeucCpt,dNHSd– 

iI ttptt iitdpttgtCmu 

Fte.dGti. 
Ptti’adGti. 

MuIicipCai r,dNFP 

25,000d(NHSdtIar) 
~d75%dtu uietdA aCI icd

 CICeC 

Ytu Ytu 

L’Anse aux 
Meadows NHS, NL 

 ua utCa 
1978 

RutCa LiiiIgdhiu ttrdd
iI ttptt C itI;d

atCtIiIgd 

Fte.dGti. 22,000 
~75%dtu dtodpttiiIct 

Nt Nt 

Old Town 
Lunenburg, NS 

 ua utCa 
1995 

UtbCI VitwiIgdbuia dhtti Cgt Ptti’adGti. 
MuIicipCai r 

~300,000dtu dtod
pttiiIct 

Ytu Ytu 

Red Bay Basque 
Whaling Station, 
NL 

 ua utCa 
2013 

RutCa Htti Cgtd
iI ttptt C itI,d

atCtIiIg 

Fte.dGti.d ~7,500 
~75%dtu dtodpttiiIct 

Nt Nt 

Rideau Canal, ON  ua utCa 
2007 

RutCa &d
UtbCI 

VitwiIgdbuia dhtti Cgt,d
cCmpiIg,doiuhiIg,d

iitwiIgdaCIeucCptu 

Fte.dGti. ~920,000d(aCIe-bCute) 
~20%diI ttIC itICa 

Ytu Ytu 

S’Gang Gwaay, BC  ua utCa 
1981 

Rtmt t Fitu dNC itIud ua uttd Fitu dNC itI 
Fte.dGti. 

1,700 
NtdttigiIu 

Nt Nt 

Canadian Rocky 
Mountain Parks, 
BC 

NC utCa 
1984 

RutCa Ou etttdCc iii itu; 
wiaeaiotdiitwiIg,d tutu,d

atCtIiIg 

Fte.dGti. 
Ptti’adGti. 

BCIoood3.3dmiaaitI;d50%d
iI ttIC itICa 

JCupttd2.1dmiaaitI 

Ytu Ytu 

Dinosaur 
Provincial Park, 

NC utCa 
1979 

RutCad  I ttptt iitd tI ttd- 
Ftuuiau 

Ptti’adGti. ~90,000deCrdiiui ttud&d
cCmpttu 

Ntd( CagCtrd
220dkm) 

Nt 
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Appendix II 
Summary of Key Information on World Heritage Sites: Canada, Australia and United States 

Country & Sites Type & Year of 
Inscription 

Location Key Activities Ownership & 
Management 

Attendance & 
Visitor Origins 

Within 200 
km of 

Major City 

Significant 
Attractions 

Nearby 
AB 85%d CICeiCI 
Gros Morne 
National Park, NL 

NC utCa 
1987 

RutCa Ou etttdCc iii itu,d
uummttd&dwiI tt;d
wiaeaiotdiitwiIg,d
atCtIiIg;dgttatgr 

Fte.dGti. 
 

193,000 
27%dA aCI icd CICeC;d
51%dO httd CICeC;d
19%d I ttIC itICa 

Nt Ytu 

Joggins Fossil 
Cliffs, NS 

NC utCa 
2008 

RutCa  I ttptt iitdctI ttd– 
Ftuuiau;dguieted tutu 

Nt -ott-Pttoi  11,000dpe. 
Mtu ardtu dtodpttiiIct 

Ytu Nt 

Kluane/Wrangell-
St. Elias/Glacier 
Bay/Tatshenshini-
Alesk, BC 

NC utCa 
1979 

RutCad– bu d
ttmt t 

Ou etttdCc iii itu,d
uummttdCIedaimi ted

wiI tt 

Fte.dGti. 
Ptti’adGti.d 

~33,000d@dKauCIt 
SttdUSdottdt httdui tu 

NtdttigiIdeC C 

Nt Nt 

Miguasha National 
Park, QC 

NC utCa 
1999 

RutCa  I ttptt iitdctI ttd- 
Ftuuiau 

Ptti’adGti. ~15,000dd 
NtdttigiIdeC C 

Nt Nt 

Nahanni National 
Park, NWT 

NC utCa 
1978 

Rtmt t Ou etttdCc iii itu;d
uummtt 

Fte.dGti. ~750 
NtdttigiIdeC Cd– mtu ard

 tutiu u 

Nt Nt 

Waterton Glacier 
International 
Peace Park, AB 

NC utCa 
1995 

RutCa Ou etttdCc iii itu,d
uummtt;dwiaeaiotd

iitwiIg 

Fte.Gti. 405,000d@WC tt tI 
64%d CICeC;d27%dUS;d

9%dOittutCu 

Ntd( CagCtrd
260dkm) 

Nt 

Wood Buffalo 
National Park, 
AB/NWT 

NC utCa 
1983 

RutCad– bu d
Rtmt t 

Ou etttdCc iii itu;d
uummttdCIedaimi ted

wiI tt 

Fte.dGti. ~2,000 
78%d CICeC;d22%d

iI ttIC itICa 

Nt Nt 

AUSTRALIA 
Australian Convict 
Sites (11) 

 ua utCad 
2010 

UtbCI,d
RutCa,dtItd
ttmt t 

 

Hiu tticdui tu S C tdGti.,dTtuu  NtdeC CdCiCiaCbat Ytud– utmtd
ui tu 

Ytud– utmtd
ui tu 
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Appendix II 
Summary of Key Information on World Heritage Sites: Canada, Australia and United States 

Country & Sites Type & Year of 
Inscription 

Location Key Activities Ownership & 
Management 

Attendance & 
Visitor Origins 

Within 200 
km of 

Major City 

Significant 
Attractions 

Nearby 
Royal Exhibition 
Building & Carlton 
Gardens 

 ua utCa 
2004 

UtbCI  ctIicdCtchi tc utt,d
wiaeaiot 

S C tdGti. 300,000 
HighdttuietI diiui u 

Ytu Ytu 

Sydney Opera 
House 

 ua utCad 
2007 

UtbCI  tIctt u,d tutu,dictIicd
Ctchi tc utt 

S C tdGti,/AgtIcr 2,200,000 
HighdttuietI diiui u 

Ytu Ytu 

Australian Fossil 
Mammal Sites (2) 

NC utCad 
1994 

RutCa  I ttptt iitd tI ttd– 
Ftuuiau;dhikiIg 

S C tdGti. 
 IeigtItuudPttpat 

40,000 
Highd tutiu diiui u 

Nt Ytu 

Fraser Island NC utCa 
1992 

Rtmt t Ou etttdCc iii itu,d
wiaeaiotdiitwiIg 

 IeigtItuudPttpat 
Fte.dGti.dS C td

Gti. 

350,000 Nt Ytu 

Gondawana 
Rainforests of 
Australia (41) 

NC utCa 
1986 

RutCa HikiIg;dwiaeaiotdiitwiIg Fte.dGti. 
S C tdGti. 

 IeigtItuudPttpat 

2,000,000 
HighdttuietI diiui u 

Nt Nt 

Great Barrier Reef NC utCa 
1981 

Rtmt t Ou etttdwC tt-bCuted
Cc iii itu 

FtedGti. 1,500,000 
Highd tutiu diiui u 

Ytu Nt 

Greater Blue 
Mountains Area 

NC utCa 
2000 

RutCa HikiIg;dwiaeaiotdiitwiIg S C tdGti. 1,000,000 
HighdttuietI diiui u 

Ytu Ytu 

Heard & McDonald 
Islands 
 

NC utCa 
1997 

Rtmt td
(It dtptId
 tdpubaic) 

ScitI ioicdCcctuudtIard FtedGti. Ntdpubaicdiiui u Nt Nt 

Lord Howe Island 
Group 

NC utCa  
1982 

Rtmt t Ou etttdCc iii itu S C tdGti. 32,000 
Highd tutiu diiui u 

Nt Nt 

Macquarie Island NC utCa 
1997 

Rtmt t WiaeaiotdiitwiIgd(utCau,d
ptIguiIu) 

FtedGti. NtdeC C 
Highd tutiu diiui u 

Nt Nt 

Ningaloo Coast NC utCa 
2011 

Rtmt t/Ru
tCa 

Ou etttdwC tt-bCuted
Cc iii itu,dwiaeaiotd
iitwiIgd(whCatu) 

FtedGti. 
S C tdGti. 

NtdeC C Nt Nt 
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Appendix II 
Summary of Key Information on World Heritage Sites: Canada, Australia and United States 

Country & Sites Type & Year of 
Inscription 

Location Key Activities Ownership & 
Management 

Attendance & 
Visitor Origins 

Within 200 
km of 

Major City 

Significant 
Attractions 

Nearby 
Purnululu National 
Park 

NC utCa 
2003 

Rtmt t/Ru
tCa 

HikiIg,dgttatgr S C tdGti. 25,000 Nt Nt 

Shark Bay, 
Western AU 

NC utCa 
1991 

RutCa Diuctittrd tI tt;d
wC ttdCc iii itu;d
wiaeaiotdiitwiIgd- 

etaphiIu 

S C tdGti. 100,000 Nt Nt 

Wet Tropics of 
Queensland 

NC utCa 
1988 

RutCa HikiIg,dwiaeaiotdiitwiIg PtiiC t 
S C tdGti. 

2,000,000 
HighdttuietI diiui u 

Ytu Ytu 

Kakadu National 
Park 

NC utCa/ ua utCa 
1981 

RutCa Ou etttdCc iii itu,d
cua utCadiI ttptt iitd

ctI ttu 

Fte.dGti. 
 IeigtItuud

Pttpat. 

500,000 
HighdttuietI diiui u 

Ytu Nt 

Tasmanian 
Wilderness 

NC utCa/ ua utCa 
1982 

RutCa Ou etttdCc iii itu,d
wiaeaiotdiitwiIg 

FtedGti. 
S C tdGti. 

NtdeC C Ytu Ytu 

Uluru-Kata Tjuta 
National Park 

NC utCa/  ua utCa 
1987 

RutCa Ou etttdCc iii itu,d
cua utCadiI ttptt iitdd

ctI ttu 

FtedGti. 
 IeigtItuud

Pttpat. 

400,000 
Highd tutiu diiui u 

Nt Nt 

Willandra Lakes 
Region 

NC utCa/d ua utCa 
1981 

RutCad HikiIg,duIiqutdaCIed
ottmud 

S C tdGti. 35,000 
(MuIgtdNP) 

Nt Nt 

UNITED STATES 
Cahokia Mounds 
State Historic Site 

 ua utCa 
1982 

RutCa  I ttptt iitd tI tt;d
Fitu dNC itIudcua utt 

S C tdGti./AgtIcr 1,000,000 
Highd tutiu diiui u 

Ytu Ytu 

Chaco Culture  ua utCa 
1987 

RutCa Ou etttdCc iii itu;d
Fitu dNC itIudcua utt 

Fte.dGti. 60,000 
Highd tutiu diiui u 

Ntd(250dkm) Ytu 

Independence Hall  ua utCa 
1979 

 

UtbCI  I ttptt iitd tI tt,d
htti Cgtdui t 

MuIicipCai r 
Fte.dGti.d 

600,000 Ytu Ytu 
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Appendix II 
Summary of Key Information on World Heritage Sites: Canada, Australia and United States 

Country & Sites Type & Year of 
Inscription 

Location Key Activities Ownership & 
Management 

Attendance & 
Visitor Origins 

Within 200 
km of 

Major City 

Significant 
Attractions 

Nearby 
La Fortaleza and 
San Juan National 
Historic Site in 
Puerto Rico 

 ua utCa 
1983 

UtbCI VitwiIgdbuia dhtti Cgt;d
 I ttptt iitd tI tt 

S C tdGti. 
FtedGti. 

2,000,000 Ytu Ytu 

Mesa Verde 
National Park 

 ua utCa 
1978 

RutCa HikiIg;dFitu dNC itId
ui tu 

FtedGti. 500,000 Nt Ytu 

Monticello and the 
University of 
Virginia in 
Charlottesville   

 ua utCa 
1987 

UtbCId 
 

VitwiIgdbuia dhtti Cgt;d UIiittui r;dPtiiC td
FtuIeC itI 

312,000dMtI ictaat 
100,000dUIiittui rdtod

VitgiIiC 

Ytu Ytu 

Monumental 
Earthworks of 
Poverty Point 

 ua utCa 
2014 

RutCa HikiIg,d I ttptt iitd
 tI tt;dFitu dNC itIud

ui tu 

S C tdGti. NtdeC CdCiCiaCbat Ytu Ytu 

Statue of Liberty  ua utCa 
1984 

UtbCI VitwiIgdbuia d
htti Cgt/ictIicd
Ctchi tc utt 

FtedGti. 3,200,000 
Highd tutiu diiui u 

Ytu Ytu 

Taos Pueblo  ua utCa 
1992 

RutCa LiiiIgdut  atmtI ;dFitu d
NC itIudcua utt 

 tmmuIi r 3,000,000 
Highd tutiu diiui u 

Ytu Ytu 

Carlsbad Caverns 
National Park 

NC utCa 
1995 

RutCa HikiIgdiIdcCitd uIItau;d
wiaeaiotdiitwiIgd(bC u) 

FtedGti. ~400,000 
Highd tutiu diiui u 

Nt Nt 

Everglades 
National Park 

NC utCa 
1979 

RutCa Ou etttdCc iii itu,d
wiaeaiotdiitwiIg 

FtedGti. 1,100,000 Ytu Ytu 

Grand Canyon 
National Park 

NC utCa 
1979 

RutCa VitwiIgdaCIeucCptu;d
hikiIg,dtCo iIg 

Fte.Gti. 4,700,000 Ytu Nt dcatut 

Great Smokey 
Mountains 
National Park 

NC utCa 
1983 

RutCa Ou etttdCc iii itud FtedGti. 10,000,000 
HighdttuietI diiui u 

Ytu Ytu 
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Appendix II 
Summary of Key Information on World Heritage Sites: Canada, Australia and United States 

Country & Sites Type & Year of 
Inscription 

Location Key Activities Ownership & 
Management 

Attendance & 
Visitor Origins 

Within 200 
km of 

Major City 

Significant 
Attractions 

Nearby 
Hawaii Volcanoes 
National Park 

NC utCa 
1987 

RutCa Ou etttdCc iii itu;d
gttatgr;d I ttptt iitd

 tI tt 

FtedGti. 1,700,000 Ytu Ytu 

Kluane/Wrangell-
St. Elias/Glacier 
Bay/Tatshenshini-
Alsek 

NC utCa 
1979 

PCt dRutCa,d
PCt d

Rtmt t 

Ou etttdCc iii itud– 
aCIe-bCute;dwC ttd

bCutedCautdC dttmt td
ui t;dwiaeaiotdiitwiIg 

Fte.dGti. RutCadCttCod75,000 
Rtmt tod500,000d– 
aCtgtardctuiutduhip 
Highd tutiu diiui u 

Nt Nt 

Mammoth Cave 
National Park 

NC utCa 
1981 

RutCa  CitdiitwiIg Fte.dGti. 522,000 
Highd tutiu diiui u 

Ytu Ytu 

Olympic National 
Park 

NC utCa 
1981 

RutCa Ou etttdCc iii itu;d
iitwiIgdaCIeucCptu 

Fte.dGti. 3,240,000 
HighdttuietI diiui u 

Ytu Ytu 

Redwood National 
and State Parks 

NC utCa 
1980 

RutCad HikiIg;diitwiIgd
aCIeucCptu 

Fte.dGti. 
S C tdGti. 

429,000 
HighdttuietI diiui u 

Nt Nt 

Waterton Glacier 
International 
Peace Park 

NC utCa 
1995 

RutCa Ou etttdCc iii itud FtedGti. 2,339,000 
GaCcittdNP 

Nt Nt 

Yellowstone 
National Park 

NC utCa 
1978 

RutCa  I ttptt iitd tI ttu;d
wiaeaiotdiitwiIg;d
uIiqutdIC utCad

otC uttud 

FtedGti. 3,500,000 Ytu Ytu 

Yosemite National 
Park 

NC utCa 
1978 

RutCa Ou etttdCc iii itud Fte.Gti. ~4,000,000d 
75%dUSd(62%d

 CaiottIiC);d25%d
iI ttIC itICa 

Ytu Nt dcatut 

Papahānaumokuā
kea 

NC utCa/  ua utCa 
2010d 

Rtmt t N/A Fte.dGti. Zttt Nt Nt 
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Appendix III 
List of Sites Eliminated from Consideration for Case Studies and Reasons for their Elimination 
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Canada      
RtckrdMtuI CiIdPCtku      
Hiu tticdDiu tic dtodOaedQuébtc      
RtedBCrdBCuqutdWhCaiIgdS C itI      
LCIeucCptdtodGtCIedPté      
OaedTtwIdLuItIbutg      
RietCud CICa      
Australia      
Auu tCaiCId tIiic dSi tu      
SreItrdOpttCdHtuut      
RtrCadExhibi itIdBuiaeiIgd&d Cta tIdGCtetIu      
NiIgCattd tCu d      
GtIeCwCICdRCiIotttu udtodAuu tCaiC      
GttC dBCttittdRtto      
HtCted&dMcDtICaed uaCIeu      
Uautu-KC CdTju CdNC itICadPCtkd(ArttudRtck)      
United States      
 IetptIetIctdHCaa      
S C utdtodLibtt r      
LCdFtt CatzCdCIedSCIdJuCIdNC itICadHiu tticd
Si t,dPutt tdRict 

     

MtI ictaatdCIed htdUIiittui rdtodVitgiIiCdiId
 hCtat  tuiiaatd 

     

MtIumtI CadECt hwttkudtodPtitt rdPtiI d      
 CtaubCed CittIudNC itICadPCtk      
MCmmt hd CitdNC itICadPCtk      
PCpChãICumtkuãtC      
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Appendix IV- Part 1 
Comparative Details on the Eight Case Study World Heritage Sites 

 Gros Morne National Park, CAN Hawaii Volcanoes National Park, US Kakadu National Park, AU 
Type of Site & 
Size 

NC utCa 
180,500dhC 

NC utCa 
87,940dhC 

NC utCadCIedcua utCa 
1.98dmiaaitIdhC 

Year of 
Inscription & 
Key Reasons 

1987 
GttatgicCadotC uttud(paC td tc tIicu)d&d
tu u CIeiIgdIC utCadbtCu r 

1987 
GttatgicCadiCautud( wtdCc iitditacCIttud
iaauu tC tdiuaCIe-buiaeiIg)dCIedtctatgicCadiCautu 
(5dmCjttdtcturu tmu;dtIeCIgttteduptcitu);dCautd
CtchCttatgicCadttmCiIu;dCautdCduCctted
 tCei itICadcua utCadui t. 

1981 
NC utCadiCautud(C d htdiI ttutc itIdtodotutd
bitttgitIu;deiittutdtIiittImtI dCIeduptcitu)d
CIedcua utCadiCautud( htuuCIeudtodttckdCt dui tud
ttcttedAbttigiICadaiotdtittdmiaatIIiC) 

Location  NtwotuIeaCIed&dLCbtCett 
35dkmdottmdDtttdLCktdAitptt dwi hd
eittc duttiictdottmdmCjttdutbCId
ctI ttu;dctIItc iIgduttiictdottmd
iI ttIC itICadttigiIu. 
8dumCaadctmmuIi itudwi hdiiui ttd
iIotCu tuc uttdCttdCejCctI   td htdpCtk. 

Bigd uaCIe,dHCwCii 
150dkmdottmdKtICd(iI ’adCitptt ;dptimtd tutiumd
CttC);d60dkmdottmdHiatdwi hdutctIeCtrdCitptt ,d
ctuiutdptt d&dutmtdiiui ttdiIotCu tuc utt. 
SmCaadctmmuIi rd(VtacCItdViaaCgt)dCejCctI d
wi hdumCaattducCatdCcctmmteC itI,dotted
uttiict,dCt iuCIu. 

TtpdEIedtod htdNtt httIdTttti ttr,dAuu tCaiC 
150dkmdottmdDCtwiId(iI ’adCitptt ,d ttti ttiCad
cCpi Ca). 
SmCaattdctI ttudcatutd tdpCtkdpttiietduttiictu. 
KCkCeudiudhtmtd tdBiIiIj/MuIggurd IeigtItuud
pttpatudCIed twIdtodJCbitu. 

Prime 
Owner/ 
Operator 

PCtkud CICeCd(otettCadgtittImtI ) U.S.dNC itICadPCtkudSttiictd(NPS)d(otettCad
gtittImtI ) 

PCtkudAuu tCaiCd(otettCadgtittImtI ) CIed
BiIiIi/MuIggurd IeigtItuudpttpat. 

Other 
Organizations 
Involved 

GttudMttItd ttpttC iIgdAuutciC itId
(ItI-pttoi )dtuIudgio duhtpu,dpttad 

HCwCiidPCtkudPCcioicdAuutciC itId(ItI-pttoi ;dottd
CaadNPSdui tudiIdHCwCii)dtpttC tud2dbttkdu tttu,d
pubaiuhtudutmtdguietu 
FtitIeudtodHCwCiidVtacCIttudNC itICadPCtkd
(ItI-pttoi )ddtCiutudmtItrdottdCIedetaiittudPCtkd
RCIgttdYtu hdPttgtCm; Cautdtoottudcuu tmizted
 tutud&datCtIiIgdpttgtCmu;dcttteiIC tud
itauI tttdtoott udiId htdpCtk;dtuIudcua utCad
pttgtCmudC dtI-ui tdht ta 
 

BiIiIj/MuIggurd IeigtItuudpttpatdCttd htd
TtCei itICadOwIttudtodpCtkdCIedct-mCICgtdwi hd
PCtkudAuu tCaiC  httughdottmCadCgtttmtI u. 
 

Private Sector 
Involvement 
within Park 

OpttC tdbtC d tutuduIettdctIctuuitId
CttCIgtmtI . 
O httudtoottdguietedCeitI uttd
txpttitIctudiId htdpCtkdbu d htttdCttd
ItdottmCadCttCIgtmtI u. 
 

OpttC tdVtacCItdHtuutdHt tad&d Cmpttd
 CbiIu. 
Ttutd&dCeitI uttdtpttC ttudtuIdguieted tutudiId
pCtk. 

OpttC tdcCmpiIg,dategiIgdCIedeiIiIgdoCciai itu,d
CIedCdeiittui rdtod tutud(btC ,doiuhiIg,duCoCti,d
buuhwCakiIg,dCIedcua utCad tutud- tittd100d
pttmi udCIed32daictIctudiuuuted tdctmmttciCad
tpttC ttudiId2014.) 
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Appendix IV- Part 1 
Comparative Details on the Eight Case Study World Heritage Sites 

 Gros Morne National Park, CAN Hawaii Volcanoes National Park, US Kakadu National Park, AU 
Core & 
Unique 
Customer 
Experiences 

SctIttrdiaauu tC tudaCrttudtod imt;dWCakd
tId htdECt h’udMCI at 
HikiIg,dkCrCkiIg,diitwdwiaeaiot,d
cCmpiIgd( tI ,d tCiattdCIedcCmpiIgd
cCbiIu),ductIttr,dbtC d tutudupdiIaCIed
ojtte. 
 
Htti Cgtdui tud&d I ttptt iitdctI tt. 
Guietedtu etttd&dcua utCadCeitI uttu. 
WiI ttdtu etttdCc iii itu 
At iu -iI-ttuietIctdpttgtCm 

Htmtd td htdwttae’udmtu dCc iitdCIed
ctI iIutuuardttup iIg,d&d‘etiit-iI’ditacCItd– 
KiaCutC;dutctIeditacCItdiudmtttdttmt tdbu d
CautdttguaCtardCc iit. 
Stt,dhtCtd&dumtaadCc iitdaCiCdoatwu;dpCt icuaCtard
ptpuaCtdC dIigh . 
 
HikiIgd tCiaud– tIdaCiCdoitae;d httughdtCiIotttu u;d
etutt u,dguieted&dutao-guiete;dcrcaiIg;ductIicd
etiiiIgd tut;dcua utCadtxpttitIctu. 
S CrdtI-ui td– ht ta,dcCmpiIg 

“Ad50,000drtCtdtaedaiiiIgdcua utCadaCIeucCptd hC d
iI ttCc udwi hdIC uttdCIed htdutCutIu”.d 
ExpatttdttckdCt ;dtxpttitIctd htdeiittutd
tIiittImtI d httughdbtC iIg,doiuhiIg,duCoCtiu,d
buuhwCakiIg.d I ttCc dwi hd IeigtItuud
iI ttptt ttudCIedctmmttciCadtpttC ttu. 
 CmpiIgdCIedtttotedCcctmmteC itI,d
iI ttptt iitdtxhibi udiIdiiui ttdctI ttu. 

Visitation & 
Trends 

2013/14d– 193,000dpttutIdiiui u;dupd
ottmd100,000diId1992d( htughdutmtdtod
 hiudeutd tdctuI iIgdmt htetatgr). 
PCtkdiudtptIdCaadrtCtdbu dwi hdaimi ted
wiI ttdCc iii itu;dctttdtpttC iIgd
utCutIdiudmie-MCrd httughdmie-
Oc tbtt. 
 
22%dCttdiI ttIC itICa;d59%dottmdt httd
 CICeC;d19%diI-pttiiIct 
AittCgtd3.6deCrdu CrdiId htdPCtk;dpauud
uimiaCtdu CrdiId htdttgitI. 
Hightu diiui C itIdiId htdttgitI. 
81%doitu d imtdiiui ttu. 

2013/14- Camtu d1.7dmiaaitI;diIcttCuiIgdu tCeiard
uiIctd2009 
Jumpu/ptCkudwhtIditacCItdiudCc iit.d 
AdmCjttdttCutIdottdiiui ud td htdBigd uaCIe;d
oCc ttdiIdiiui ud tdHCwCiidtuptciCaardwhtId
itacCItdiudCc iit. 
Appttx.d65%dmCiIaCIedUS;d14%dJCpCI;d7%d
 CICeC. 
AemiuuitIdottdgiitud7deCrdCcctuudutdpttutId
iiui udctuaedbtdmuchdhightt. 
Si tdiudtptId24dhtutudCdeCr,d7deCrudCdwttkdCaad
rtCtdCa htughd htttdiudItdu Coo tIdeu rdottmd10d
pmd td5dCm. 
Viui C itIdiudwtaa-eiu tibu ted httughtu d htd
rtCtdwi hdCdptCkdiIdwiI ttdmtI hu,duIatuud htttd
iuditacCIicdCc iii rdwhichdcCuutudCdjumpdiId
C  tIeCIct. 
 

2013d– 200,000.dThiudiudCdetcaiItdottmd2009dCIed
tCtaitt,dwhichdmittttudCdetcaiItdiIdAuu tCaiCId
 tutiumdpttdtctItmicdetwI utI. 
OptIdrtCt-ttuIe. 
Abtu d40%diiui dpCtkdwi hdctmmttciCad tutd
tpttC ttu. 
LCu duutitrdiId2000-01duhtwtedtitId
eiu tibu itIdbt wttIdetmtu icdCIed
iI ttIC itICadiiui ttu;dCIedCdrtuIgttd
etmtgtCphicd hCId td htdttgitIdiIdgtIttCa.d
 I ttIC itICadiiui ttud tIed tdiiui  iIdtCiIrd
utCutIdwhichdctiIcietudwi hdItt httIdwiI tt,d
bu dtoottudatuud hCIdietCadctIei itIudwi hdutmtd
pCtkdCttCudcatuted tdoatteiIg. 
 
81%doitu - imtdiiui ttu. 

Visitor & 
Market 
Research  

RtguaCtdViui ttdSutitrud&dViui ttd
SC iuoCc itIdttutCtch 
RtutCtchdiI tdiiui ttdpurchtgtCphicud&d
iI tttu ud(EQ)duuted tdetitatpd&dttoiItd
iiui ttdtxpttitIctu 

Limi te 
SmCaadiiui ttduC iuoCc itIduutitr;d 
RtardtIdeC Cdottd tutiumd tdBigd uaCIedtittCaa. 
EctItmicdimpCc dCICaruiudbrdUSdNC itICadPCtkud
Sttiict 

LCu dmCjttduutitrdiId2000-01,dbu dC  tIeCIctd
u C iu icudCttdttguaCtardcCp utte.d 
PttdTtutiumdAuu tCaiC’udmCtkt dutgmtI C itI,d
 htdExpttitIctdSttkttdhCudbttIdietI ioitedCud
KCkCeu’ud Ctgt dCueitIct.d 
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Appendix IV- Part 1 
Comparative Details on the Eight Case Study World Heritage Sites 

 Gros Morne National Park, CAN Hawaii Volcanoes National Park, US Kakadu National Park, AU 
Economic 
Impacts 

Tt Cadiiui ttduptIeiIgdiId2009d
tu imC tedC d$37.6dmiaaitI;d$27dmiaaitId
ottmdtu -to-pttiiIctdiiui ttu 

$137dmiaaitIdiIdiiui ttduptIeiIgdC  tibu ted td
HVNPdiId2014dd(NPSdu uer) 

$15dmiaaitIdAUd td htdttgitICadtctItmrdiId2007d
wi hdCIdCittCgtdeCiarduptIedtod$126dCIed
CittCgtd2.8dIigh udiIdttgitI. 

Operating 
Budget & 
Sources 

SCaCtitud$4.9dmiaaitIdd 
Gtteud&dSttiictud$1.4dmiaaitI 
 IdCeei itI,d htdui tduutuduttiictud
(oiICIct,dHR,dt c.)dottmd htdFitaedUIi d
tooict,d htdctu udtodwhichdCttdIt d
iIcauetedCbtit. 
Buegt dottmdGtittImtI dtod CICeC. 
 
ECtItedttitIutdottmd htdui tdiud
ctmbiItedwi hd hC dottmdt httdui tudiId
 htdoitaeduIi dCIedeiu tibu tedCmtIgd
 htd4dui tu. 

Tt CadiCtitud- $~10dmiaaitId td$13dmiaaitI+d
etptIeiIgdtIdpttjtc u. 
USd tIgttuu CaatcC itIod$7dmiaaitI 
80%dtodtI-ui tdttitIutu ($2.4dmiaaitI) Ctt 
tt CiItedbrdui t 
Appardottdt httdouIeu/gtCI udottduptciCad
pttjtc ud httughdt htt FtettCadCgtIcitud&d
NC itICadPCtkdFtuIeC itI 
SigIioicCI ditauI tttd(40,000d– 50,000d
htutu/rtCt)duupptt d httughd&drtu hdtCIgttd
pttgtCmd httughdFtitIeudCuutciC itIu 

2014od$22dmiaaitIdAUdtpttC iIgdCIed$2.5dmiaaitId
cCpi CadtxptIei uttu,dpttiietedbrdAuu tCaiCI 
gtittImtI . 
SCaCtituduICiCiaCbat. 
RtitIutdtod$3.5dmiaaitI. 

Destination 
Area  

23%dtodCaadiiui ttud tdNLdwtI d tdGttud
MttItdttgitIdiId2011. 
 
LtcCadctmmuIi itudhtu dtx tIuiitd
CttCrdtodcua utCad&datCtIiIgd
txpttitIctu,dotu iiCaudCaadtodwhichdhtapd
 tdtx tIedu CrdCIedutCutI. 
 
GttudMttItd ttpttC iIgdAuutciC itId
hCudbttIdktrd tdetitatpiIgdCIed
otu ttiIgd htutdtxpttitIctu. 
 
Twtdt httdWHSd(RtedBCrd&dL’AIutdCud
MtCetwu)dCttdatcC tediIdwtu ttIdNL. 

SmCaad‘Ct iu ’diiaaCgtd(VtacCItdViaaCgt)dCejCctI d
wi hdutmtdCcctmmteC itI (B&B,dumCaad
pttptt itu) 
 
HiatdhCudCitduttiict,dctuiutdptt . 
 
Mtu diiui ttudu Crd150kmdCwCrdCIedetiitd3d
htutud tduttdui t. 
 
HVNPduttudmtu dtod htdiiui ttud tdBigd uaCIe. 
 
WietdtCIgtdtodtu etttdCeitI uttdtxpttitIctud
 httughtu d htdCttC 

TtpdtIedtodNtt httIdTttti ttrdhCud htdaCtgtu d
 IeigtItuudptpuaC itIdiIdAuu tCaiC. 
MCiIdctI ttdiudDCtwiI,d htdcCpi Ca,dtIdtctCI. 
AaictdSptiIgu CautdiIdNtt httIdTttti ttr,dCdaCtgtd
etu iIC itIdetCw. 
 
LCIeucCptdiudeiittutdwi hdmCIrd tutiIgd
tpptt uIi itu.d 
 aimC tdiudht  wi hdCdpttItuIctedtCiIrdutCutI. 
 
 

Marketing – 
Key Agencies; 
Positioning in 
Destination 

PCtkud CICeC;dPttiiIciCadTtutium;d
RtgitICadDMOd&dGttudMttItd
 ttpttC iIgdAuutciC itId(GM A)dCttd
CaadCc iitardiIitaite. 
 

NPSdettudIt detd‘mCtkt iIg’dpttdutd– etdIt d
Ceitt iutdiIeiiieuCadIC itICadpCtkudbtcCuutd
 htitdptimCtrdmCIeC tdiudteucC itIdIt d
ttitIutdgtIttC itIdttdCueitIctdgttw h;d 
 

TtutiumdiudCIdtctItmic ptitti rdottdAuu tCaiCd
CIe gtittImtI diIitu udiId tutiumdttutCtchd
CIedmCtkt iIgdC dCaadatitau.dKCkCeudiudptitti izted
CudCIdictIicdAuu tCaiCIdetu iIC itI. 
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 Gros Morne National Park, CAN Hawaii Volcanoes National Park, US Kakadu National Park, AU 
GMNPdiudCdpttiiIciCad tutiumdictIdCIed
gt uduigIioicCI dctittCgtdiId htitd
mCtkt iIgdtoott u;duimiaCtdimCgtudCttd
ctIuiu tI arduutediIdpttmt itICad
toott udC dIC ’a,dptti’a,dttgitICad
mCtkt iIgdtoott u.dN&LdTtutiumdpttoiatd
CIedmCtkt iIgdtod htdui tdhCudbttId
ittrdimptt CI d tdi uduucctuu. 
 
PCtkud CICeCdettudmteiCdttaC itIu,d
pCt icipC tudiIdFAMS,dCIedC  tIeud
 tCetd&dctIuumttduhtwu;dGMNPd
wtbui tdpttiietudbCuicdiIottmC itI,d
 tipdpaCIIiIg,dPDFdtodbttchutt,daiIkud td
t httd tutiumdwtbdui tu. 
 
Si tdiudCduigIioicCI doCc ttdiIdC  tCc iIgd
iiui ttud td htdpttiiIct;dCIedktrd
etmCIe-gtIttC ttdottdWtu ttIdNL. 

HVNPdhCudCdwtbui td hC dpttiietud tipdpaCIIiIgd
iIottmC itI;dCautdetdPRdCIedmteiCdttaC itIu. 
 
Bigd uaCIedViui ttd&d tIitI itIdButtCud(B V B)d
pttoiatdHVNPdtx tIuiitardiId htitdmCtkt iIgd
toott ud– i diud htdtItd hiIgd hC dutpCtC tud htmd
ottmd htdt httdiuaCIeu;dHCwCiidTtutiumd
Au htti rdCautdotC uttudi dCudCIdCuut . 
 
B V Bduhio iIgd tdutciCadmteiCdCppttCchd– ottmd
CdpubaicdttaC itIudpttuptc iit;duuiIgdiIoautIcttud
 tdgt d htdmtuuCgtdtu ;dHVNPdiudCdu ttIgdCuut d
ottd hiudpCt icuaCtardwhtIditacCItdiudCc iit. 

RtpttutI ud htdNtt httIdTttti ttrdiId htd
NC itICadLCIeucCptdpttgtCm,dCdmCjtt 
mCtkt iIgdiIi iC iitdbrdTtutiumdAuu tCaiC  td
C  tCc diI ttIC itICad tCitaattu. 
 
 udCdktrdetiittdtod tutiumd td htdTtpdEIedtod
Auu tCaiCdCIed htd‘oCct’dtod htdNtt httId
Tttti ttrdDMO. 
 
 udptpuaCtdwi hdctmmttciCadpht tgtCphttu,doiamd
mCkttudCIedttutCtchttudwhtdpubaiciztd
iIeittc ar. 
 
DtitatptedCdui t-uptcioicdTtutium PaCIdiId2009,d
whichdiIcauetudmCtkt iIgdu tC tgitu. 
 
HCudCdwtaa-etuigIte,duuttdotitIeardwtbui td
CimtedC doitu - imtdiiui ttu.d 

Social Media 
Presence 

PCtkud CICeCdN&LdhCudTwi  ttdui td
(4000dotaatwttu);dctittudCaadui tu;d 
FB,dTwi  tt,dYtuTubt,dFaicktdCc iit 
pttutIctd httughdGttudMttItd
 ttpttC iIgdAuutciC itI-ttaC tedui tud
uuchdCudViui dGttudMttIt. 

HVNPdittrdCc iitdtIdFBd(68,000dotitIeu;d&d
Twi  ttd(4,300dotaatwttu);dmua i-ptu udeCiardCIed
mua i-ctIittuC itIu. 
 mptt CI dmt hted tdgt dtu diIotdtIdpCtkd
ctIei itIu,ditacCIicdCc iii r,dpttgtCmud&d
titI u. 

Ac iitdtIdCaadutciCadmteiCdchCIItau,dwhichd
mCICgtedctI tCaardbrdPCtkudAuu tCaiC.dKCkCeud
uhCttud htdFCctbttkdpCgtdwi hd htdt httd
IC itICadpCtku. 

Use of WHS 
Brand  & 
Positioning 

Ntdui tduptcioicdbtCIedCa htughdPCtkud
 CICeCdhCudguietaiItudtIdaCIguCgt,d
ctatutu,dt c. Wtbui tdCIediiui ttdguietd
iIeicC tdWHSdu C uu. 
 
MCtkt iIgdmC ttiCaudtodpttiiIctdCIed
pCt IttdCgtIcitudto tIduptCkd tdWHSd
etuigIC itI. 

Ntdui tdbtCIe;daimi teduutdtodWHSdbtCIe. Aetp tedCdItwdatgtdCIedbtCIedietI i rdiId2008d
- “KCkCeudiudCd50,d000-rtCt-taedaiiiIgdcua utCad
aCIeucCptd hC diI ttCc udwi hdIC uttdCIed htd
utCutIu…” 
Ptui itItedCudCIdCIcitI d IeigtItuudcua uttd
aiiiIgdiIdCdeiittut,duptcitu-tichdtIiittImtI d
iIii iIgdiiui ttdtxpattC itI. 
WHSdu C uudiudctttd td htdietI i rdtod htdPCtkd
CIediudbttCeardmCtkt tedbrdCaadu Ckthtaettu. 
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Comparative Details on the Eight Case Study World Heritage Sites 
 Head-Smashed-In Buffalo Jump, CAN Mesa Verde National Park, US 
Type of Site & 
Size 

 ua utCad 
4,000dhC 

 ua utCa 
21,043dhC 

Year of 
Inscription & 
Key Reasons 

1981 
OItdtod htdtaetu ,dmtu dtx tIuiitdCIedbtu -pttuttited
ui tudiaauu tC iIgdctmmuICadhuI iIgd tchIiqutudCIed htd
wCrdtodaiotdtodPaCiIudpttpat 

1978 
AIctu tCadPutbatd IeiCIdewtaaiIgudtId htdMtuCdVttetdpaC tCudpttiietud
iIuigh udiI td htdCIcitI dcua utCad tCei itIudupCIIiIgd700drtCtu;diIcauetud
Camtu d5,000dCtchCttatgicCadui tudCIed600dcaioodewtaaiIgu. 

Location  LtcC tediIdutu hwtu dAabtt C,d180dkmdottmd CagCtrdCIed
iI ttIC itICadCitptt . 
 atutu dctmmuIi rdiudFtt dMCcatte,d45dkm;dLt hbtiegtdiud
70dkmdtCu  

LtcC tediIdutu hwtu d tattCetdC dFtutd ttIttud-  htdiI ttutc itIdtod
 tattCetdAtiztIC,dU Chd&dNtwdMtxict. 
 atutu d twIdwi hdCitduttiictdiud tt tz,d tattCetd(21dmiatu)dDutCIgt,d
 tattCetd(Citptt )diud~60 miatu;dDtIittdiud~d400dmiatu. 
 

Prime Owner/ 
Operator 

PttiiIctdtodAabtt CdSi t mCICgtedbrdAabtt CdDtp’ dtod
 ua utCad&dTtutium,dHiu tticdSi tud&dMuutumudBtCIch 
 

U.S.dNC itICadPCtkudSttiictd(NPS)d(otettCadgtittImtI ).dThtdtIard ua utCad
pCtkdwi hiId htdNPSduru tm. 

Other 
Organizations 
Involved 

 IotCu tuc uttdAabtt CdmCiI CiIudbuiaeiIg 
PiIchttd tttkdHiu tticCadStcit rd(It -ott-pttoi )dpttiietud
iiui ttduttiictuduIettdCdSttiictdAgtttmtI  
75%dtodu Cood(ouaad imtdCIedutCutICa)diudottmdBaCckott d
 tmmuIi r 
 

MtuCdVttetdMuutumdAuutciC itId(It -ott-pttoi )dtuIudtt Ciadu tttud&d
pubaiuhiIgdpttgtCm;dutaaudmtmbttuhipu;dtuIud htdMtuCdVttetdFtuIeC itId
 tdtCiutdouIeudottdcCpi Cadpttjtc u 

Private Sector 
Involvement 
within Park 

OI-ui tdcCoédatCuted tdptiiC tdtpttC tt. Ftte,dtt CiadCIedCcctmmteC itIdctIctuuitIudiIcaueiIgdiCcC itIdpCckCgtu,d
CdbttkiIgduru tmd&dutmtdguietduttiictudCttdtuIdbrdCdptiiC tdtpttC tt,d
AtCmCtk,duIettdctI tCc . 

Core & Unique 
Customer 
Experiences 

MCjtu icdaCIeucCptdwi hdIC utCa,dcua utCadCIedupiti uCad
otC uttudttpttutI iIgd htdBaCckott dwCrdtodaiot,d
uptcioicCaardCdmt htedtodhuI iIg. 
TtutdmuutumdeiupaCrudiIdiI ttptt iitdctI ttdwi hdoiamdtId
buooCatdjumpd&dctI tmpttCtrdBaCckott dpttpat.dHiktd
aCIeucCpt. 
ExpttitIctdFitu dNC itIudcua uttd httughdFitu dNC itIu 
iI ttptt iitd tutu,detmtIu tC itIu,du ttr taaiIg,dCIedetumd
eCIctu. 
 

DiuctittdhtwdAIctu tCadPutbatCIudaiitediIdcaioodewtaaiIgudhighdiIdCtied
 tattCetdmtuI CiIu.dTtutd htdewtaaiIgu,d I ttptt iitdctI tt,dCtchCttatgrd
muutum; 
 I ttptt iitdpttgtCmudtootttedbrdPCtkdtCIgttu;dCt iu -iI-ttuietIctd
pttgtCm,datc uttduttitu,d 
HikiIgd(6diId t Ca);ductIicd tutiIg,dcrcaiIg. 
OI-ui tdategtd(150dtttmu);dItdtI-ui tdcCmpiIg 
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 Head-Smashed-In Buffalo Jump, CAN Mesa Verde National Park, US 
Visitation & 
Trends 

55,000d– 65,000diIdttctI drtCtu.d 
StCutICadtpttC itIodMCr-Oc tbtt 
DtwIdottmd85,000dCig.dupd td2003/04dbu dCemiuuitIdwCud
otttdiIdtCtardrtCtudwi hdatIgttdtpttC iIgdhtutudCIedCdatcCad
RVdcCmpgttuIed(Itwdcatute). 
50%dCttdottmdtu uietdAabtt Cd– 16%diI ttIC itICa,d16%dUSd
CIed17%dt httd CICeC.d(ThiudctmpCttud td90%dAabtt CId
iiui C itIdiId htduutttuIeiIgdttgitIdiIeicC iIgd htdui tdhCud
mtttdaimi teduucctuudC  tCc iIgdiI-pttiiIctdmCtkt u). 
73%doitu - imtdiiui ttu 
 
MCtkt duhCttdiuduaippiIgdttaC iitd tdptttu. 

Abtu d500,000d t Ca;d 
Summttdiiui ttud80%dUS;d19%diI ttIC itICa;dmtttdiI ttIC itICadiiui ttudiI 
uhtuaettdutCutI. 
OptIdrtCt-ttuIedbu dmtu doCciai itudcatutdiIdwiI tt. 
75%dCttdoitu - imtdiiui ttu. 
2/3du CrtedtittIigh diIdpCtkdttdwi hiId50dmiatu. 
75%duptI datuud hCIdtItdeCrdiId htdpCtk;d25%duptI dCIdCittCgtdtod2.1d
eCru. 

Visitor & Market 
Research  

LCu  iiui ttduutitrdiId2008. 
TtCckdttigiIud httughdptu Cadctetu. 
UuiIgdEQd tdietI iordutgmtI u;dhtpiIgd tdbttCetIdCpptCad
 tdoi dbt  ttdwi hdAabtt CdTtutiumdtittCaadptui itIiIg 

AIIuCadiiui ttdctuI u 
RtguaCtdiiui ttduutitru 
EctItmicdimpCc dCICaruiudbrdUSdNC itICadPCtkudSttiict 

Economic 
Impacts 

Ou -to-pttiiIctdiiui ttuduptI d$3.5dmiaaitIdiId htdCttCdiId
2008. 

$50dmiaaitIduptI diIdttgitIdbrdiiui ttudiId2014,dcttC iIgd740djtbu. 
Viui ttuduptIedCittCgtd2.1dIigh udiIdttgitI. 

Operating 
Budget & 
Sources 

$1.5dmiaaitIdtpttC iIg. 
FTduCaCtitudCIedtpttC iIgdctu udctitttedbrdpttiiIciCad
gtittImtI . 
StCutICadu CoodCIedpttgtCmmiIgdctitttedbrdtCtIted
ttitIutudmCICgtedbrdHiu tticCadStcit r. 

Tt Cadbuegt d$6.2dmiaaitI 
USd tIgttuudCaatcC itI 
Abtu d11%dtod t CadiudtCtItedttitIutu. 
 
NtI-pttoi dotitIeudCuutciC itIdtCiutudmtItrd tdctittdtt Cia,dpubaiuhiIgdCIed
teucC itIdpttgtCmdctu u.dAdFtuIeC itIdtCiutudmtItrdottduptciCadpttjtc u. 

Destination Area  Limi tedcCmpiIgdiIdatcCadCttCdCIedttctI detciuitIdttdItd
RVudcCmpiIgdtI-ui tdiudimpCc iIgdtittIigh du CrudCIed
iiui C itI. 
Ftt dMCcatted&dLt hbtiegtdtoottdCcctmmteC itIdCIed
eiIiIg. 
StittCadC  tCc itIudiIdSWdAabtt CdiIcaueiIgdWC tt tId
NC itICadPCtkd(CautdCdWHS),dutittCadhiu tticdui tudCIed
muutumu.ddDiItuCutdPttiiIciCadPCtkd(CautdCdWHS)d&dRtrCad
TrttaadMuutumdCttd265kmdeiu CIct 
 

Ftutd ttIttudRtgitId(tIardpaCctdiIdUSdwhtttd4du C tudmtt );dtuggtedCIed
CtiedCttC 
RichdiIdCbttigiICadcua utt;dmtu dtodttgitIdbtatIgud tdNC iitdAmtticCIu. 
 MCIrdC  tCc itIudCiCiaCbatd– cCIrtIu,d tibCadpCtku,du C tdpCtkudCa htughd
MtuCdVttetdiud htdptimCtrdC  tCc itIdiId htdttgitI;dDutCIgtdiudbCutdottd
SctIicdRCiawCrduuiIgdiiI CgtdcCtu. 
LtcC tedItCtd wtdmCjttdetiiiIgd tutudtodutu hwtu dUS. 
15%dtodiiui ttdttptt tedi dwCud htitdptimCtrd tipdetu iIC itI;d56%d
iIeicC tedi dwCud htitdptimCtrdttCutI ottdiiui iIgd htdCttC. 
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 Head-Smashed-In Buffalo Jump, CAN Mesa Verde National Park, US 
Marketing – Key 
Agencies; 
Positioning in 
Destination 

TtutiumdAabtt CdhCudptimtdmCtkt iIgdttuptIuibiai rdbu d
ui tdhCudatwdpttoiatdiId htitdmC ttiCa.d(Htwtitt,dWHSdui tud
CttduttIdCudCdetCwdottdatIgdhCuadcua utCadtxpattttu) 
 
AdDtu iIC itId CICeCdSigIC utt ExpttitIct;dCIedotC utted
iIdDtu iIC itId CICeC pttmt itIdtodAbttigiICad
txpttitIctu. 
 
MCtkt iIgdbrdui tdCIedptti’adtpttC iIgdetpCt mtI diudittrd
aimi te. 
 
RtgitICadDMOdpttmt tud wtdcitcatd tutud hC diIcauetd htd
ui t. 

NPSdettudIt detd‘mCtkt iIg’dpttdutd– etdIt dCeitt iutdiIeiiieuCadIC itICad
pCtkudbtcCuutd htitdptimCtrdmCIeC tdiudteucC itIdIt dttitIut 
gtIttC itIdttdCueitIctdgttw h.d 
 
MCtkt iIgdiudpttiietedbrd htdmCIrdu CkthtaettdttgCIizC itIu,diIcaueiIgd
otitIe’udCuutciC itI,dFtuIeC itI,dDMO,dptiiC t-utc ttdhtupi Cai rd
pttiiett. 
 
 ud htdtbjtc dtodutittCadwtbui tudcCaatedMtuCdVttet,dtCchdtItdmCICgtedbrd
CdeiootttI du Ckthtaett.dThtdNPSdwtbui tdbatIeudcttpttC tdwi hd tutiumd
iIottmC itI. 
 
RtgitICadDMOdpttmt tud htdpCtkdCIeduutttuIeiIgdttgitI,dCautdGtd
 tattCetd(S C td tutium)dCIedptiiC tdutc tt.d udtId wtdictIicdSWdUSAd
etiitd tutu. 
 
NtdCppCttI dmCtkt iIgduIett CktIdC d htdIC itICadatita. 
 

Social Media 
Presence 

HS BJdhCudFCctbttkd(ptu udtIdFCctbttkdtittrdctupatdtod
eCru),dCautdTwi  ttd(atwdotaatwttu),dhCudiiettudptu tedtId
YtuTubt 

MtuCdVttetdNPdhCudmCIr FCctbttkdotaatwttud(10,000)dtIdCdpCgtd
mCICgtedbrd htdNPS,dCIedptu udupeC tudtittrdotwdeCru. 
 
 

Use of WHS 
Brand  & 
Positioning 

NtduptcioicdbtCIedietI i r. 
Ptui itItedCudCdmuutumdut diIdCdetCmC icdaCIeucCptd td
atCtIdCbtu dCIediI ttCc dwi hdBaCckott dhiu ttrdCIed
cua utt.d 
WHSdbtCIediudittrdimptt CI d td htdui t,dpCt icuaCtardiId
toott ud tdC  tCc diI ttIC itICadiiui ttu. 

NtduptcioicdbtCIedietI i r. 
Ptui itItedCudptt tc tedCtchCttatgicCadu tuc uttudiIdCdetCmC icdaCIeucCptd
 hC dcCIdbtdtxpattted tdatCtIdCbtu dCIcitI dCbttigiICadwCru. 
WHSdetuigIC itIdiudIt dC  Cchted td htdICmtdtod htdui tdiIduigICgt,dptiI d
mC ttiCaudttdtId htdwtbui t.dSi tdmCICgttudpaCId tdttc iord hiu,d htughd
 htrdbtaititd htdWHSdetuigIC itIdcCttitudoCtdatuudimptt CIctdottd
AmtticCIud hCIdottdiI ttIC itICadiiui ttu. 
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Comparative Details on the Eight Case Study World Heritage Sites 

 Wood Buffalo National Park, 
CAN 

Purnululu National Park, AU Willandra Lakes Region, AU 

Type of Site & Size NC utCa 
4,480,000dhC 

NC utCa 
239,723dhC 

NC utCa/ ua utCa 
240,000dhC 

Year of Inscription 
& Key Reasons 

1983 
OIgtiIgdtctatgicCadCIedbitatgicCad
pttctuutudtIctmpCuuiIgdaCtgtu d
uIeiu utbtedgtCuu CIedutegtd
mtCetwu;dwttae’udaCtgtu dhttedtod
 httC tItedwttedbiutI;dCautd
 httC tItedwhttpiIgdctCItu;diCu d
txpCIutudtoduIeiu utbtedbtttCad
wiaettItuu. 

2003 
GttatgicCadotC uttud– bCIete,dbtthiitd
uhCpted twttudtodctItdkCtu diIduCIeu tItd
cttC iIgd htdBuIgatdBuIgatdRCIgtdCIed
ttaC tedgttatgicCa,dbitatgicCadCIedcaimC icd
phtItmtIC. 
 

1981 
AtchCttatgicCadCIedgttmttphtatgicd
otC uttudiIcaueiIgdaCtgtarduIeiu utbteduCIed
ottmC itIudottmd htdPatiu tctItdEptch;d
CtchCttatgicCadtiietIctdtodhumCId
tccupC itIdottmd45,000d– 60,000drtCtudCgt. 

Location  Ntt hdWtu dTttti ttitu/Aabtt Cdbttett 
750dkmdbrdttCedottmdYtaatwkIiot;dFtt d
Smi hd(2500)diudCejCctI ;dhCudCitd
uttiict.ddAitdCcctuudCautdiiCdEemtI tId
CIedFtt dMcMuttCr. 

Wtu ttIdAuu tCaiC 
300dkmdutu hdtodKuIuIuttCd(hCudCitd
uttiict),d1150dkmdottmdDCtwiI.ddAcctuuted
iiCdCd52dkmdeit dttCedottmd htdGttC d
Ntt httIdHighwCr;dttquittud4WDdithicatd
 tdCcctuu. 

NtwdStu hdWCatu 
FCtdwtu ttId‘tu bCck’dttgitI;dcatutu d
ctmmuIi rdiudtIdbttettdwi hdS C tdtod
Vic ttiC,d110dkmd(wi hdCitptt ;d30,000d
ptpuaC itI). 

Prime Owner/ 
Operator 

PCtkud CICeC (otettCadgtittImtI ) 
 
 

DtpCt mtI dtodPCtkudCIedWiaeaiotdtod
Wtu ttIdAuu tCaiC 
(u C tdgtittImtI ) 
 

NtwdStu hdWCatudOooictdtodEIiittImtI d
CIedHtti Cgtd(u C tdgtittImtI )dtwIud
MuIgtdNC itICadPCtkdwhichdiudwi hiI  htd
WHSdttgitIdCIed htdtIardpCt dtod htdWHSd
 hC dtoottudCIrdiiui ttdtxpttitIctu.ddThtdttu d
tod htdttgitIdiudptiiC tardtwIte. 
 
WiaaCIetCdLCktudRtgitIdiudct-mCICgte and 
tu CbaiuhtedCdgttuIe-bttCkiIgdctIutIuuud
pttctuudwhtIdi dcttC ted‘Suu CiIiIgd htd
WiaaCIetCdPaCIdtodMCICgtmtI ’diId1995d
whichdiIitaited htttd tCei itICad tibCad
gttupu,d htdctmmuIi r,daCIedtwIttu,d
ucitI iu udCIedgtittImtI . 
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Comparative Details on the Eight Case Study World Heritage Sites 

 Wood Buffalo National Park, 
CAN 

Purnululu National Park, AU Willandra Lakes Region, AU 

Other 
Organizations 
Directly Involved 

 utttI ardetitatpiIgdCdcttpttC iitd
mCICgtmtI dpaCIdwi hd11dFitu d
NC itIu. 
 

OpttC tediIdctaaCbttC itIdwi hd tCei itICad
AbttigiICadaCIetwIttu;dFtettCad
GtittImtI dpttiietudutmtdtpttC iIgd
ouIeudiIduupptt dtodWHSdCc iii itu. 

A dMungo National Park pttpatdottmd htd
 htttd tibCad tCei itICadaCIetwIttudetaiittd
DiuctittrdPttgtCmud tdpCtkdiiui ttu.d 

Private Sector 
Involvement within 
Park 

OItdptiiC tdctmpCIrdaictIuted tdtoottd
guietedtxpttitIctudwi hiId htdpCtk. 
 
 

4dptiiC tdtpttC ttudhCitdCdpttutIctd
wi hiId htdpCtk;d3dpttiietd
CcctmmteC itI,dutmtdategt,dutmtd
cCmpiIg;d1dpttiietudhtaictp ttd tutudCIed
 tCIuptt C itIdiI td htdpCtk.dd67d
ctmmttciCadtpttC ttudCttdaictIuted td
ctIeuc d tutiumdbuuiItuudwi hiId htdpCtk. 
 

PtiiC tdbuuiItuutu,dutmtdAbttigiICa,d
pttiietdguietedtxpttitIctudwi hiId htdpCtk. 

Core & Unique 
Customer 
Experiences 

ExpttitIctdttmt tdwiaettItuudCttC;d
hikiIg,dcCmpiIg,dpCeeaiIg,dbtC iIgdCIed
oiuhiIg;diitwdwiaeaiotd– biutI,dItwdpiat d
pttptutedottd 2015dwi hdutittCad
tp itIud tduttdwhttpiIgdctCItd(umCaad
Iumbttu,dottu).ddLtCtIdCbtu daCtgtu d
iIaCIedottuhwC ttdeta C.ddDCtkdSkr 
Pttuttitdwi hdchCIctd tduttdAutttCd
BtttCaiu.d tIItc dwi hdAbttigiICad
cua utCad tCei itIu. 

VitwiIgd htdBuIgatdBuIgatdottmC itIudtId
hiktudCIedottmd htdCit;dpht tgtCphr;d
tbuttiiIgdoattCdCIedoCuICdiIcaueiIgd130+d
biteduptcitu;dhtaidCIedpaCItdiitwiIgdtod
ttu tic tedCttCud– u Ct iIgdiIuietdttd
tu uietd htdpCtk.dBCuicdcCmpiIgdpttiieted
C dpCtkdtuIdui tudttdhighdtIedategiIgdwi hd
 htdptiiC tdtpttC ttu.ddOittIigh d
buuhwCakiIg. 
 
 

Viui dMuIgtdNC itICadPCtkdCIeduttd htd
‘WCaaudtod hiIC’d– uCIedCIedeuItdottmC itId
u tt chiIgdottd30dkmdCcttuudetrdaCktdbte;d
atCtIdCbtu dAbttigiICadhtti Cgtd httughd
guieted tutu;dwiaeaiotdiitwiIg,dcCmpiIg,d
hikiIg,dmtuI CiIdbikiIg. 
 
RtCchdiIetptIetI ardttdtIdctCchdttd
CeitI uttd tutu;dptiiC td4du Ctdategtdjuu d
tu uietdMuIgtdPCtkdbtuIeCtr. 
 
Ntdiiui tt txpttitIctudiId htdttu dtod htd
WHSdttgitIdt httd hCIdMuIgt. 

Visitation & Trends Abtu d2,000diId2013/14d(updottmdatuud
 hCId1000)dbu detcaiIted td1,300diId
2014/15daiktardeutd tdhighdoittdutCutId
iIdNWT.ddd 
 
 
78%d CICeiCId(NWT,dAB,dB dptimCtiar);d
12%dUS;d10% tittutCu. 

Si tdwCudeiuctitttediId1983;d17,000d
iiui ttudiId1992dupd td28,000diId2008/09;d
ItwdCttuIed26,000.dPauud htutdwhtdoard
tittdbu detdIt daCIed(iId htd htuuCIeu).dd 
 
 
 
 

AppttximC tard35,000dpttdrtCtd(utaiediiui ttd
u C udCttdIt dCiCiaCbat);dhCudetcaiIte 
utmtwhC diIdpCu doiitdrtCtudeutd tdaCckdtod
etu iIC itIdmCtkt iIg,dmCuuiitdttCed
catuuttudeutd tdtIiittImtI CadiuuutudCIed
ctmpt i itIdottmdt httdui tu. 
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Appendix IV- Part 3 
Comparative Details on the Eight Case Study World Heritage Sites 

 Wood Buffalo National Park, 
CAN 

Purnululu National Park, AU Willandra Lakes Region, AU 

PCtkdiud tchIicCaardtptIdCaadrtCtdttuIed
(CIediiui ttdctI ttudtptIdCaadrtCt);dctttd
tpttC iIgdutCutIdiudJuItd httughd
Stp tmbtt. 

NtduptcioicdeC CdtIdttigiIu;diI ttIC itICad
iiui ttudtu imC tedC dCbtu d50%,dmtu dtod
whtmdCttdcaitI udtod htdptiiC tdtpttC ttu.d 
 

3%d- 6%diI ttIC itICad tutiu u;d55%d- 65%d
etmtu icd tutiu u;dbCaCIctdottmdwi hiIdS C td
(tCtard2000u) 

Visitor & Market 
Research  

Viui ttduutitrud(aCu dwCud2011);diiui ttd
uC iuoCc itIduutitr;dwttkiIgdtIduuiIgd
EQd ttaud tdetoiItdou uttdiiui ttd
txpttitIctu. 
 

Limi tediiui ttduutitrudCttuIed
uC iuoCc itI;dItdt httdui tduptcioicdiiui ttd
ttutCtch. 
 
 

Limi tediiui tt uutitrdeC CdottmdumCaad
uCmpatu;dIt hiIgdCpptCtud tdbtdetItdtIdCd
ttguaCtdbCuiu. 
 
Mtu dtodiiui ttudCttdAuu tCaiCIu,dittrdotwd
highdritaedoar- d tdMuIgtdLtegt;dIt duttIdCud
ttmt tdtItughd tdC  tCc diI ttIC itICad
mCtkt udattkiIgdottd“Cu htI icdtu bCckd
wiaettItuudtxpttitIct” 

Economic Impacts NtdtctItmicdimpCc deC CdCiCiaCbat. 
 
 
 
 

NtdtctItmicdimpCc deC C;dHtwtitt,dui td
gt udCbtu d10%dtodiiui ttud td htdttgitI;d
 tutiumdtxptIei uttudiId htdttgitIdCttd
tu imC tedC d$276dmiaaitId(2009) 
 

NtdtctItmicdimpCc deC Cdottd ht ui t.d 
 
ThtdMuttCrdRtgitIdhCed20,000diI ttIC itICad
tittIigh diiui ttudiId2014,duptIeiIgd$7d
miaaitIdAU;dCIedtittd1dmiaaitIdAuu tCaiCId
 tutiu uduptIeiIgd$15.3dAU. 

Operating Budget & 
Sources 

$1.6dmiaaitId t Cadottd htdPCtkdpauud
uupptt dottmdFitaedUIi du Coo iIdCttCud
uuchdCudoiICIct,dhumCIdttututctu. 
 
GtittImtI dtod CICeC;dumCaadCmtuI d
todtCtItedttitIut. 

$700,000dAUdctttdbuegt dpauud$240,000d
ottmdFtettCadgtittImtI d tduupptt dWHSd
Cc iii itu. 
 
AemiuuitIdottudCIedottudottmdptiiC td
tpttC ttudCudwtaa. 

NtdiIottmC itIdCiCiaCbat. 

Destination Area 
Characteristics  

NWTdtittCaadhCud92,000diiui ttu;d60%+d
Cttdatiuutt;dgttwiIgdJCpCItutdCIed
 hiItutdctmiIgdottdItt httIdaigh u;dd
WBNPdIt duttIdCud htdmCiIdetCwd– 
pttpatdCttdctmiIgd tdtxpttitIctd htd
Itt h;dFtt dSmi hdCttCdhCudiCtit rdtod
umCaattdC  tCc itIudCIediiui ttd
iIotCu tuc utt.dd 

KimbttatrdRtgitIdiudC dtx ttmtdItt hdtod
Wtu ttIdAuu tCaiC;dbttetttedbrd IeiCId
OctCI;dptimCtiardtu etttdetu iIC itIudCIed
ctCu Cadui tudbu dCaadC datCu d5dhtutudottmd
PutIuauau;ddSi tdiud htdptimCtrdC  tCc itIdiId
 htdttgitI,dwhichdgt udutmtd290,000d
iiui ttudC rtCtd(19%diI ttIC itICa,d47%dtu d
todu C tdAuu tCaiCIu).dStmtdbCuicd

LtcC tediIdThtdMuttCrdRtgitI,dCIdtu bCckd
CttCdwi hdutmtd2.4dmiaaitIdeCrdCIed
tittIigh d tipudiId t Ca. 
 
PtimCtiardtu etttdCeitI uttdCIed tutiIgd
Cc iii itu. 
 
MuIgtdLtegtdiudCd4du CtdCu htI icdtu bCckd
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Appendix IV- Part 3 
Comparative Details on the Eight Case Study World Heritage Sites 

 Wood Buffalo National Park, 
CAN 

Purnululu National Park, AU Willandra Lakes Region, AU 

 
WHSdetuigIC itIdIt duttIdCudCdotC uttd
 hC detCwudiiui ttud htughdi diud
mtI itItediIdpttiiIciCadmCtkt iIgd
mC ttiCau. 

iIotCu tuc uttd(CcctmmteC itIu,dotte)dC d
iI ttutc itIdtodPCtkdttCedCIedGttC d
Ntt httIdHighwCr;d tCitaattudcCId Cktd
guieted tutdottmdhttt. 
 

pttptt rdItCtd htdpCtk;dhCudptiiC tdCitdu tipd
CIedC  tCc udaimi tediI ttIC itICadmCtkt u.dd
(pttptt rdwCudpttiituuardCd3du CtdCIed hiudiud
CppCttI ardmtttdCppttptiC tdptui itIiIgdottd
 htdui t) 

Marketing – Key 
Agencies; 
Positioning  in 
Destination 

PCtkud CICeCdettudgtIttCadCwCttItuud
pttmt itI;dwtbui tdwi hd tipdpaCIIiIgd
iIottmC itI.ddSi tdiudhighaigh tediId
mCtkt iIgdtodNWTdTtutiumdCa htughd
It dCudCdptimtdotC uttdtod htd
etu iIC itI.dd(BigdotcuudiudtIdAutttCd
BtttCaiu);daimi tedtxptuuttd httughd
Aabtt CdTtutium.dd 
 
AautdotC uttediIdFtt dMcMuttCrdDMOd
mCtkt iIg.dd 
 
 

RtgitICadTtutiumdgttupd( tdetmtu icd
CueitIctu,d tipdpaCIIiIg),d 
 
Wtu ttIdAuu tCaiCdTtutiumdCIedFtettCad
TtutiumdCgtIcitu pttmt tu PutIuauaud td
iI ttIC itICadmCtkt u;dOo tIdotC uttedCudCd
 tp-caCuu,dictIicdttmt tdAuu tCaiCId
etu iIC itI.dd 
 
WHSdetuigIC itIdiudCc iitarduutediIdCaad
mCtkt iIgdmC ttiCau. 
 
 

RtgitIdiIdwhichdpCtkdiudatcC tedettudIt duttd
Cdat dtodetu iIC itIdmCtkt iIgdottmd
u C t/otettCadttgCIizC itIu;dgt udaimi ted
iiui C itIdCIedIt dCdptitti rdottdC  tI itI. 
 
PCtkudetpCt mtI dhCudaimi tedmCtkt iIgd
buegt .dHtwtitt,dwtbui tdhCudgtted tipd
paCIIiIgdiIottmC itI,dCautdCdetwIatCeCbatd
‘eigi CadpCtkdguiet’,dmCpudCIediiettu. 
 
MuIgtdNC itICadPCtkdiudittrdimptt CI dottd
 htd tutiumdiId htdttgitIdCIedptimCtrd
ttCutIdpttpatdgtd td htdCttCd– CIdCIchttd
etu iIC itI. 

Social Media 
Presence 

Limi tedutciCadmteiCdpttutIctd– PCtkud
 CICeCdhCudFCctbttkdottdCaadNWTdui tud
bu datwdotaatwttu;dNWTdCIedABd
 tutiumdutciCadmteiCdiudgtCtted tdktrd
etu iIC itIu/C  tCc itIudiId htitd
pttiiIctu. 

Wtu ttIdAuu tCaiCdPCtkudhCudCdFCctbttkd
CIedTwi  ttdpttutIctdbu dIt d htdui td
iIeiiieuCaar;d htdIumbttdtodotaatwttudiud
ittrdatw;dttguaCtdptu iIgudbu dai  atd
tIgCgtmtI dwi hduuttu. 
 

FCctbttkdpCgtdottdCaadNtwdStu hdWCatud
pCtku,dIt hiIgduptcioicdottdMuIgtdNC itICad
PCtkdttdWiaaCIetCdLCktudRtgitI. 

Use of WHS Brand 
& Positioning 

NtduptcioicdbtCIedptui itIiIg PutIuauaudiudptui itItedCudCd‘aCu dottI itt’d
tu bCckdwiaettItuu/ottI ittdui t. 
 
WHSdbtCIediuduutediIdCaadmCtkt iIgd
mC ttiCaudCa htughdimpCc dtIdiiui C itIdiud
It dkItwI. 

MuIgtdNC itICadPCtkdiud htd‘iiui ttd
txpttitIct’diId htdWiaaCIetCdLCktudRtgitI. 
 
ThtdMuIgtdwtbui tdotC uttudWHSd
etuigIC itIdCIedi diuduutediId htdaimi ted
mCtkt iIgdtoott u. 
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APPEND XdVodB BL OGRAPHY 
 

GENERAL 

 
1. PtictWC tthtuut ttpttu,dThtd tu udCIedBtItoi udtodWttaedHtti CgtdSi tdS C uudiId htdUKd

DtpCt mtI dtodMteiC,d ua uttdCIedSptt , 2007 
2. HCmbttrd tIuua iIg,dStciCa,dEctItmicdCIedEIiittImtI CadBtItoi udtodWttaedHtti CgtdSi tu,d

BituphtttdRtuttitudCIedGttpCtku,d2007 
3. RtbCIkud tIuua iIgdCIedTttIeudBuuiItuudRtutCtchdL e.dRtutCtchdCIedAICaruiudtod htdStcit-EctItmicd

 mpCc dPt tI iCadtodUNES OdWttaedHtti CgtdSi tdS C uuodUKdLCktdDiu tic dWttaedHtti CgtdPttjtc d,d
2009 

4. GtittImtI dtod CICeC,dd CICeC’udFtettCadTtutiumdS tC tgrodWtactmiIgd htdWttae, 2011 

HEAD-SMASHED-IN BUFFALO JUMP  

 
5. Wtu ttIdMCICgtmtI d tIuua CI udCIedRtCchdMCtkt dPaCIIiIgdLL ,d(PttpCttedottd CICeiCId

BCeaCIeudL edCIedAabtt CdTtutium,dPCtkudCIedRtcttC itI)d CICeiCIdBCeaCIeudTtutiumdDtitatpmtI d
PaCI,dPCt ud1dCIed2,d2008d 

6. BuooCatdTtCckuodEeucC itICadCIedScitI ioicdS ueitudottmdHtCe-SmCuhte- IdBuooCatdJump 
7. Aabtt CdTtutium,dPCtkudCIedRtcttC itIdCIedTtCitadAabtt C, Aabtt C’udTtutiumdFtCmtwttkd2013-2020,d

2013 
8. HtCe-SmCuhte- IdBuooCatdJump;d2012dPtCkdStCutIdViui C itIdSummCtr 
9. Aabtt CdDtpCt mtI dtod ua uttdCIedTtutium,dEctItmicd mpCc dtodPttiiIciCadHtti CgtdFCciai itudiId

Aabtt C,d2005 
10. Suutmiha,dGtItiitit,d“ ua utCadWttaedHtti CgtdCIed IeigtItuudEmptwttmtI odThtdui tudtodSGCIgd

GwCCrdCIedHtCe-SmCuhte- IdbuooCatdJump”diIdZti uchtio doütdKCICeC-S ueitId33.1d(2013)d51-77 
11. ShCbICmd ICIattdDCiattdCIedFti udPCIItkttk,d“NC uttdCIed ua uttodAdNtwdWttaedhtti Cgtd tI tx ”d

iId I ttIC itICadJtutICadtod ua utCadPttptt r,dVta.d15d(1),d(2008),d25-47 

GROS MORNE NATIONAL PARK 

 
12. PCtkud CICeC,dGttudMttItdMCtkt dAICaruiu,d2014 
13. PCtkud CICeC,dPCtkud CICeCdA  tIeCIctod2009-10d td2013-14,d2014 
14. PCtkud CICeC,dGttudMttItdNC itICadPCtkodViui ttd IottmC itIdPttgtCm,d2011 
15. PCtkud CICeC,dGttudMttItdNC itICadPCtkdWttaedHtti CgtdSi todAdmtetadiIdhtti Cgtdptt tc itIdCIed

pttutI C itId hCIkud td htdctaaCbttC iitdCc itIudtodu CkthtaettudCIedpCtkdmCICgtmtI  
16. PCtkud CICeC,dGttudMttItdNC itICadPCtkdtod CICeCodMCICgtmtI dPaCI,d2009 
17. GtittImtI dtodNtwotuIeaCIed&dLCbtCett,dTtutiumdRtutCtchdDiiiuitI,d2011dExi dSutitrodPttoiatdtod

NtI-RtuietI udViui iIgdThtdWtu ttIdRtgitId(EctItmicdZtItud6d– 10) 
18. GtittImtI dtodNtwotuIeaCIed&dLCbtCett,dTtutiumdRtutCtchdDiiiuitI,d2011dExi dSutitrodPttgtCmd

Highaigh u 
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19. REDdOchttdRtgitICadBtCted Ic.d(EctItmicdZtItd7),d TtutiumdStc ttdPttoiatd2010- EctItmicdZtItd7 
20. Bttwtt,dJCItdCIedAtutICua ,dNCIcr,dMCtkt dStgmtI C itIdCIedMtCIiIgouadViui ttdExpttitIctuo 

S ttIg htIiIgd tIItc itIudiIdGttudMttItdNC itICadPCtk/WttaedHtti CgtdSi td( CICeC),d2010 
21. Bttwtt,dJCIt,dGttudMttItdNC itICadPCtk,d CICeC iIdWttaedHtti CgtdMCgCziIt,d#65,dOc tbttd2012 

HAWAI’I VOLCANOES NATIONAL PARK 

 
22. NC itICadPCtkdSttiictd(USdDtpCt mtI dtod htd I ttitt),d2014dNC itICadPCtkdViui ttdSptIeiIgdEootc uod

EctItmicd tI tibu itId tdLtcCad tmmuIi itu,dS C tudCIed htdNC itI,d2015 
23. HCwCi’idTtutiumdAu htti r,d2013dAIIuCadViui ttdRtutCtchdRtptt  
24. HCwCi’idVtacCIttudNC itICadPCtk,dGtIttCadMCICgtmtI dPaCI/WiaettItuud

S uer/EIiittImtI Cad mpCc dS C tmtI odNtwuat  ttd3;dPttaimiICtrdAa ttIC iitu,d2011 
25. HCwCi’idVtacCIttudNC itICadPCtk,dDtCo dGtIttCadMCICgtmtI dPaCI,dWiaettItuudS uerdCIed

EIiittImtI Cad mpCc dS C tmtI ,dMCrd2015 
26. HCwCi’idVtacCIttudNC itICadPCtk,dd HCwCi’idVtacCIttudNC itICadPCtkdBuuiItuudPaCI. 
27. HCwCi’id uaCIedTtutiumdS tC tgicdPaCI,d2006-2015 
28. HCwCi’idVtacCIttudNC itICadPCtk,d2014dViui ttdSutitrd CtedDC CdRtptt ,d2014 

PURNULULU NATIONAL PARK 

 
29. PCtkudCIedWiaeaiotdtodWtu ttIdAuu tCaiC,dNC uttbCIkdExpttuuitIdtod I tttu d&dRFPd- 2009dGuietaiItud

FttdSubmiuuitI 
30. PCtkudCIedWiaeaiotdtodWtu ttIdAuu tCaiC,dNC uttbCIkd– Exctp itICadEct tutiumdDtitatpmtI d

Opptt uIi itudiIdWtu ttIdAuu tCaiC 
31. GtittImtI dtodAuu tCaiC,dNtmiIC itIdtodPutIuauaudNC itICadPCtkdiI tdWttaedHtti CgtdLiu . 
32. UNES O,dS C tmtI dtodOu u CIeiIgdUIiittuCadVCautd– PutIuauau 
33. TtutiumdWtu ttIdAuu tCaiC,dMteiCdKi d2014 
34. PutIuauaudNC itICadPCtkdMCICgtmtI dPaCId1995d– 2005d 
35. LtItardPaCIt dAuu tCaiC,d17 h tei itI,d2013 

WOOD BUFFALO NATIONAL PARK 

 
36. PCtkud CICeC,dPCtkud CICeCdA  tIeCIctod2009-10d td2013-14,d2014   
37. PCtkud CICeC,d WttedBuooCatdNC itICadPCtkd2011dViui ttdSutitr,d2011 
38. Ntt hwtu dTttti ttitud Ieuu tr,dTtutiumdCIed Iitu mtI ,d2010-2011dNWTdViui ttdExi dSutitrdRtptt ,d

2013 
39. Ntt hwtu dTttti ttitud Ieuu tr,dTtutiumdCIed Iitu mtI ,dNtt hwtu dTttti ttitudTtutiumdFCc dShtt  
40. PCtkud CICeC;d2010dWttedBuooCatdNC itICadPCtkdtod CICeCdMCICgtmtI dPaCI,d2015 
41. PCtkud CICeC,dThtdWttedBuooCatdWhttpiIgd tCItdExpttitIct,d(PDFdBttchutt),d2015 

MESA VERDE NATIONAL PARK 
 
42. NC itICadPCtkudSttiict,dNC utCadRtututctdRtptt dNPS/NRSS/EQD/NRR—2013/XXX,d  mpCc udtodViui ttd

SptIeiIgdtId htdLtcCadEctItmr,dMtuCdVttetdNC itICadPCtk,d2012d 
43. NC itICadPCtkudSttiict NC utCadRtututctdRtptt dNPS/NRSS/EQD/NRR—2015/947,d2014dNC itICad

PCtkdViui ttdSptIeiIgdEootc u: EctItmicd tI tibu itIud tdLtcCad tmmuIi itu,dS C tu,dCIed htdNC itI  
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44. NC itICadPCtkdSttiict,dViui ttdUutdS C iu icu  
45. NC itICadPCtkdSttiict,dMtuCdVttetdNC itICadPCtkdViui ttdSutitr,dSummttd2012 

WILLANDRA LAKES REGION 

 
46. Atchtt,dDCiied&dGtiooiI,dTtIr;dSuu CiICbatdTtutiumd ttpttC iitdRtutCtchd tI tt,d S uerdtodViui ttd

UutdCIedSC iuoCc itIdiIdMuIgtdNC itICadPCtk,d2005 
47. NtwdStu hdWCatudNC itICadPCtkud&dWiaeaiotdSttiict,dDtpCt mtI dtodEIiittImtI dCIed

 tIuttiC itI,dMuIgtdNC itICadPCtkdPaCIdtodMCICgtmtI ,d 2006 
48. Dtu iIC itIdNtwdStu hdWCatu,dTtCitad td htdMuttCrdTtutiumdRtgitI,dYtCtdtIetedStp tmbttd2014 

KAKADU NATIONAL PARK 

 
49. Mttut,dJthIdAM,dJthIdKiIgdCIedJtIIiottdBCt at  ,dWCakiIgd td htdFu uttdTtgt httd– CdShCttedViuitId

ottdTtutiumdiIdKCkCeudNC itICadPCtk,d2005 
50. PCtkudAuu tCaiC,dKCkCeudTtutiumdMCu ttdPaCI,d2009-14 
51. Auu tCaiCIdGtittImtI ,dDittc ttdtodNC itICadPCtku,dKCkCeudNC itICadPCtkdDtCo dMCICgtmtI dPaCI,d

2014 
52. TttmbaCr,dPCucCa,dEctItmicd tI tibu itIdtodKCkCeudNC itICadPCtkd tdTtutiumdiId htdNtt httId

Tttti ttr,d2007 
53. Auu tCaiCIdGtittImtI ,dDittc ttdtodNC itICadPCtku,dKCkCeudBtCIedS tC tgrd(DtCo ) ,d2007 
54. DtpCt mtI dtod htdEIiittImtI ,dGtittImtI dtodAuu tCaiC,dViui ttdSutitrdPttgtCmd2000-01,dKCkCeud

NC itICadPCtk,d2001. 
55. TtutiumdNtt httIdTttti ttr,dKCkCeudAtIhtmdRtgitICadRtptt dStp d2012d- Dtcd2014. 
56. TtutiumdNtt httIdTttti ttr,dRtgitICad tutiumdoCc duhtt    
57. TtutiumdNtt httIdTttti ttr,dRtgitICadiiui C itI  
58. KCkCeudutCutICadupeC tdottd tutdtpttC ttu 
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