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Introducing…
A Valuable New Resource

The Public Opinion Research Directorate of Public Works and Government
Services Canada (PWGSC) is proud to launch its new newsletter on public
opinion research, which will be available both electronically and in hard copy.

The purpose of the newsletter is to draw attention to the wealth of 
information contained in custom public opinion research studies completed
each year by the Government of Canada and to share results. The newsletter
will also offer practical advice on research methods and provide information
about new developments in research techniques. It is designed to be a
forum for sharing your research experiences with your counterparts in
other departments and agencies. Suggestions and articles are welcome. 

The Public Opinion Research Directorate At Your Service

PWGSC’s Public Opinion Research Directorate (PORD) is your key
resource when it comes to doing any public opinion research in your
department or agency. 

PORD advisors can guide you through all stages of a research project,
from planning, through the procurement process to the production of
your final report. Other services include coordination and
sharing of final reports, advice on methodology,
knowledge transfer and networking,
learning events and provision of 
information about research trends 
within and outside of the Government 
of Canada.  

Are you thinking of doing a research 
project? Contact your departmental 
POR coordinator, then contact us at 
(613) 943-5130, e-mail por-rop@pwgsc.gc.ca
or consult our listing of advisors on CommNet 
at http://commnet.gc.ca.

HIGHLIGHTS OF A
CUSTOM REPORT
West Nile Virus Tracking Survey 

Health Canada, 
by Decima Research, September 2003

The purpose of this telephone survey was to
track target audiences of the West Nile Virus
(WNv) campaign to measure changes in
awareness, attitudes, knowledge and behaviour
from the baseline survey done in May. It was
also to  investigate what Canadians knew
about the potential threat of WNv and to gauge
how they were responding. 

As part of the social marketing campaign
on WNv, Health Canada developed information
materials consisting of posters, small counter
displays and brochures that were placed in
over 3,700 selected retail stores across Canada.

Survey results indicated that the aware-
ness of WNv was very high at 91%, highest in
the Prairies and lowest in Quebec. Thirty two
percent of Canadians remembered seeing 
the WNv material in stores over the summer,
and the majority of those understood the key 
message. In addition, Canadians who saw 
the brochure (51%) were much more likely to
wear insect repellent than those who did not
(41%). Seeing the display also increased the 
positive performance rating received by the
GoC (59% vs. 32%).

The Directorate has these and other valuable
resources available in either hard copy or 
on-line at http://commnet.gc.ca or 
www.communication.gc.ca/services/index_e.html

• Public Opinion Research in the Government
of Canada: An Orientation Guide

• Annual Reports (2001-2002 and 2002-2003)

• Research Techniques: Guideposts to Value

• Successful Communication: Literacy and You

To obtain copies of these publications, please
call (613) 943-2976 or e-mail por-rop@pwgsc.gc.ca.
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Methodological 
Insights You Can Use
The Use and Abuse of Qualitative Research

THE RESEARCH
CORNER

The Research Corner is produced 
by the Public Opinion Research
Directorate, Government
Information Services Branch of
PWGSC for the public opinion
research community in the
Government of Canada. It 
provides information about custom
research projects, offers ideas 
and information about research
developments, and provides a
forum for the exchange of 
experiences and best practices.

Submissions and correspon-
dence should be addressed to 
the Editor at:

por-rop@pwgsc.gc.ca
or (613) 943-2325

Produced by the Public
Opinion Research Directorate, 
Government Information Services
Branch, PWGSC.

EDITORIAL

One lesson that all users of public
opinion research (POR) must 
learn is how to make proper use of 
qualitative research results. While
qualitative research offers users of
POR valuable information, by its
very nature, qualitative research is
exploratory and directional only.
The results are not statistically
representative of the population.
Quantitative research is more
appropriate when statistically 
valid results are required.

Qualitative research provides
individuals and organizations with
more in-depth information of 
a higher quality. It provides
researchers with a fuller picture 
of why people hold the opinions
they do.

Quantitative surveys offer POR
users an accurate description of how
many Canadians share a particular
stand on a specific issue. 

No matter how well crafted,
opinion surveys have limits: 
they cannot discern the linkages
individuals make in their minds
and the reasons people possess 
certain attitudes. But such 
information is often exactly what
users of POR need to know: 

• What is it about an advertise-
ment or marketing campaign
that Canadians like and do 
not like?

• What do they see as the
strengths and weaknesses of a
particular Web site design?

• What do they think a 
particular government policy 
is attempting to do? 

While quantitative surveys do
a poor job at adequately answering
such questions, qualitative research
methods—whether it be focus
groups or in-depth interviews—
are designed to uncover this 
information. Qualitative research
helps POR users understand how
participants think about a series of
issues or react to a communications
campaign, product or service.  

Unfortunately, users of POR,
and even some POR researchers,
have confused these two techniques
by reporting percentages based
upon qualitative research methods
(principally focus groups). The
problem is that qualitative research
methods do not provide this infor-
mation. In fact, the Professional
Market Research Society now
states in its Rules of Conduct and
Good Practice that researchers
should not report percentages,
proportions or the number of 
individuals with a particular 
opinion when reporting results 
of qualitative research.  

As such, use qualitative
research for the valuable insights 
it can provide. If you, or someone
else in your department, needs 
to know what proportion of
Canadians hold a particular point
of view, you will need to turn to 
an existing opinion survey or have
your department commission a
quantitative study.
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More than 2,700 custom public opinion research reports have
been produced by the Government of Canada since 1994 and are listed
on-line (http://commnet.gc.ca). The reports can be reviewed at the
National Library of Canada or copies can be accessed using inter-library
loan through departmental and local libraries. 

The Research Corner will present highlights from selected reports 
in each of its issues. Five completed custom reports are featured below.

Canadian Attitudes Towards 
Climate Change: Spring 2004
Environment Canada and 
Natural Resources Canada, 
by Ekos Research Associates, April 2004.

This tracking study was designed to clarify
Canadians’ perceptions of a variety of issues
related to climate change and the Kyoto
Protocol. The study’s results are based on 
a telephone survey of 1,200 Canadians, 
18 years of age and older, conducted from
March 31 to April 7, 2004. 

Key findings in this third year of the study
show: there is strengthened support for the
environment as a national issue; awareness
and support for the Kyoto Protocol are very
strong and rising; Canadians have a strong
sense of responsibility when it comes to 
climate change; seven in ten Canadians
believe Canada’s efforts to address climate
change will have a positive impact on each
of the environment, air quality and health;
Canadians are quite open to initiatives
designed to encourage individuals and industry
to be more energy-efficient; and there is
overwhelming support for investing in new
technologies, increasing energy-efficiency
standards and enhancing current levels of
recycling in Canada.

Qualitative Research on Print Material
Regarding Divorce Law in Canada
Department of Justice, 
by Patterson, Langlois, March 2001.

Eight focus groups were conducted in three
major cities with the objective to pre-test the
text of an updated divorce booklet.  

Based on the results, the booklet succeeds
with remarkable ability in navigating a complex,
potentially emotion-charged subject.

International Space Station 
Public Awareness Study
Canadian Space Agency, 
by Compas, March 2002.

This survey was conducted to explore the
awareness and perceptions of Canadians with
respect to the International Space Station (ISS),
including Canada’s participation in the ISS.

Sixty-eight percent of respondents said
they recalled hearing or reading about space-
related activities during the past few years,
with 11% knowing what the acronym “ISS”
stands for.

Eighty percent think that Canadians are at
least moderately proud of Canada’s activities
in space.

Survey of Hiring Managers in 
the Federal Public Service
Public Service Commission, 
by Ipsos-Reid, May 2002.

This survey via the Internet randomly selected
5,000 names from the pool of EX, EX equivalent,
EX minus 1 and EX minus 2 population, with
973 completing the survey. It was a systematic
study of the hiring process from the perspective
of managers who hire term employees.

Fifty-five percent of managers say they
hire term employees to meet short-term 
operational needs, 34% say it’s to fill a position
quickly (i.e., replace temporarily absent 
indeterminate employees) and 24% cite hiring
a term employee to “try someone out.”

Marine Services Portal Concept
Development and Usability Findings
Environment Canada, Transport Canada
and Department of Fisheries & Oceans,
by Phase 5, April 2001. 

One-on-one observational interviews and
mini-groups were conducted among recre-
ational boaters, commercial fishers and
marine infrastructure workers to explore the
participants’ information needs and their
response to a proposed Web prototype for
marine services. Participants came from 
St. John’s (NF), Halifax (NS), Gaspé and
Montreal (QC), St. Catherines (ON), and
Vancouver (BC).

The concept of a marine information por-
tal was welcomed. Participants recommend-
ed several changes to the original prototype.
Most of them have been reflected in the final
prototype (www.marineservices.gc.ca):

• make site purpose and audience clear
• segment the site by audience groups
• present info by region
• include a key-word search on the 

home page
• add visual appeal
• use imagery on the splash page to 

communicate with the target audience and 
illustrate purpose of the site

• provide good and easy-to-print charts
• reduce redundancy
• use clearer language in labels
• include links to related sites

public opinion research
Highlights Have

you heard?
Did you miss our popular “From Pop-up to Panels” seminars? If so, you can still receive a copy of the presentations featured. Please contact us at por-rop@pwgsc.gc.ca or (613) 943-2976 to get a copy.

!
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PORD is the repository for all custom
research reports completed by the

Government of Canada. The reports can be
reviewed at the National Library of Canada or copies can be accessed
using inter-library loan through departmental and local libraries. Many
are useful resources for the Government of Canada research community.
Below is a sample of the reports received. 

ON THE SHELVES

� Youth at Risk Qualitative
Research (Human Resources
Development Canada, April 2002)

� Qualitative Research with Focus
Group Testing of Social Marketing
Creative Concepts for the
Tobacco Control Positioning
Strategy “Morgue Concept” 
(Health Canada, January 2002)

� Final Report on the Canadian
Survey of Pediatricians’ and
Family Physicians’ Beliefs and
Practices Around Educating
Parents About Child Passenger
Safety (Transport Canada, 
March 2002)

� Environment Canada’s Site:
Brainstorming Sessions on 
On-line Survey (Environment
Canada, March 2002)

� National Profile of Family
Caregivers in Canada – 2002 
(Health Canada, September 2002)

� Canada Student Loan Program
HRDC Client Satisfaction Survey
(Human Resources Development
Canada, July 2002)

� 2003 Client Satisfaction Survey
(Veterans Affairs Canada, 
June 2003)

� Attitudes Towards the Use of 
Both Official Languages Within
the Public Service of Canada –
Qualitative, Quantitative and 
Executive Report (Treasury Board 
of Canada, September 2002)

� Public Attitudes Towards 
HIV-AIDS in Canada – executive 
summary and banner tables
(omnibus questions) 
(Health Canada, September 2002)

� Qualitative Research with First
Nations’ Women and Men Living
On-Reserve (Indian and Northern
Affairs Canada, October 2002)

� Research Study for Biotechnology
2002 (Industry Canada, July 2002)

� Awareness of the Virtual Museum
of Canada (Canadian Heritage, 
May 2002)

� A Study of Perceptions and
Attitudes of Less Literate
Canadians (Communication
Canada, June 2002)

ARE YOU INTERESTED IN 
SOCIAL MARKETING?  

Check out the Web site of Health Canada. With valuable information on
social marketing, it also offers a practical step-by-step guide to the
development of a social marketing strategy. The Web site presents 
case studies, public opinion research, public awareness projects/
campaigns, practical links and other resources.

www.hc-sc.gc.ca/english/socialmarketing/index.html

� Health Canada National SARS
Survey (Health Canada, July 2003)

� Perceptions and Opinions of the
Canadian Correctional Service –
Quantitative and Qualitative 
(Correctional Services Canada,
April 2002)

� Public Opinion Research on 
Food Labeling Regulations 
(Canadian Food Inspection Agency,
October 2003)

� Needs Assessment Related to 
an On-Line Survey Tool for 
the Canada Site, Gateways and 
Clusters (Treasury Board of Canada, 
January 2004)

� Marriage Legislation
Communications Focus Groups
(Justice Canada, October 2003)

� Qualitative Research on Television
Advertising Concepts: Canadian
Forces Recruiting 
(Department of National Defence,
February 2004)

� Focus Group Findings – Climate
Change and Kyoto Ad Recall Study
(Natural Resources Canada, 
March 2003)

� Evaluation of Parks Canada 
Call Centre Service and Vacation
Planner Use (Parks Canada, 
March 2003)

Questionsor Suggestions 
Do you have questions about public opinion research or suggestions about content for an upcoming issue? Contact the Editor at por-rop@pwgsc.gc.ca

?


