
A Newsletter about Custom Public Opinion Research (POR)
in the Government of Canada

ISSN 1705-6551

Web based and online services RFSO
The Communications Procurement Directorate (CPD) and the Public Opinion
Research Directorate (PORD) of PWGSC, with input from federal departments
and the market research industry, are preparing a request for standing offer (RFSO)
for Web-based and online public opinion research services.

The RFSO will cover research services such as the testing of Government 
of Canada Web sites including usability testing, using conventional and/or online
qualitative methods and/or online quantitative methods. Web sites could be under
development, in a near final stage, or already completed and functional. It will also
include online research that uses the Web or any other online technology to gather
information from target audiences. This includes qualitative methods such as virtual
groups and virtual bulletin boards and quantitative methods such as online surveys
and e-mail.

In 2005 PORD consulted with departmental POR coordinators to obtain 
input on the upcoming Web RFSO. Further comments and suggestions came from
departmental members of the bid evaluation team. PORD and CPD developed a
draft RFSO document and posted it on MERX in December 2005 to obtain industry
feedback. They are currently reviewing the comments they received in January 2006
and expect to post the final RFSO document on MERX in the Spring-Summer 2006.

New Features on the Research Information
Management System
Are you looking for one or more partner departments to take part in an upcoming
research project? Why not take a moment to post your project on the new
Partnering Billboard on the Research Information Management System (RIMS).
This new feature was launched in February in response to several departments’
requests for a vehicle to share information about partnership opportunities.
Departmental POR coordinators can now submit project information on the bill-
board. They briefly describe the project, its objectives, target audience and timing,
along with contact information, and post the information for a period of time 
specified by them. Once posted, the author can easily make revisions. Indian 
and Northern Affairs Canada successfully used this new feature to 
find a partner for a large-scale Northern research project. 

Another new feature on RIMS is the link to the on-line 
final POR reports that are being catalogued and posted on the
Library and Archives Web site. A simple click on “POR Reports”
on the left navigation bar on RIMS will lead you to this site.

Finally, we have added the time-saving, hassle free “Forgot
your login or password?” feature, that will email your forgotten
coordinates to you instantly, making it that much easier to use
RIMS. Visit RIMS at http://rims-sgir.gc.ca.

HIGHLIGHTS FROM 
THE 2004-2005 
ANNUAL REPORT

The fourth Annual Report on Public Opinion
Research in the Government of Canada
was released in November 2005. The report
provides an overview of research projects
coordinated by PWGSC to help departments
and agencies fulfill their research needs. 
It also highlights trends in public opinion
research across the Government of Canada.

In 2004-2005, over 600 research projects
were initiated for a contract value of 
$29 million, using the services of 74 research
firms across Canada. The 460 custom
research projects accounted for 87 percent
of the total contract value, while the 161
syndicated studies represented 13 percent,
and a contract value of $3.8 million. The
custom research breaks down as follows:

� Policy Development and 
Program Evaluation (35%)

� Advertising Initiatives (18%)

� Quality of Service (18%)

� Market Research (17%)

� Web Testing (10%)

� Other (2%).

The report also summarizes the
research undertaken in the ten most active
departments and agencies, and illustrates

the activities of the research firms for
both custom and syndicated research. 

The report and other valuable
resources are available on-line at
http://commnet.gc.ca/por_rop/
publication/index_e.html. 
To obtain print copies of the report,
please call the Public Opinion
Research Directorate at 
(613) 943-2976 or e-mail 
por-rop@communication.gc.ca.
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THE RESEARCH
CORNER

The Research Corner is produced 
by the Public Opinion Research
Directorate, Government Information
Services Branch of PWGSC for the
public opinion research community
in the Government of Canada. It 
provides information about custom
research projects, offers ideas 
and information about research
developments, and provides 
a forum for the exchange of 
experiences and best practices.

Submissions and correspon-
dence should be addressed to 
the Editor at:

por-rop@pwgsc.gc.ca
or (613) 943-2976

Produced by the Public 
Opinion Research Directorate, 
Government Information Services
Branch, PWGSC.

The Directorate has valuable
resources available in either 
hard copy or on-line at 
http://commnet.gc.ca or 
www.communication.gc.ca/
services/index_e.html

� Public Opinion Research 
in the Government of Canada: 
An Orientation Guide

� Annual Reports 

� Research Techniques: 
Guideposts to Value

� Successful Communication: 
Literacy and You

To obtain copies of these publi-
cations, please call (613) 943-2976 
or e-mail por-rop@pwgsc.gc.ca.

EDITORIAL

Expert Advisory Panel 
to Assist PWGSC

In recent years the Public Opinion
Research Directorate (PORD) 
of PWGSC, as well as a number 
of federal departments have had
concerns about survey quality issues.
In particular, declining response
rates to telephone surveys have been
a key preoccupation and a discussion
item at meetings of the public opinion
research (POR) community of 
practice. At the same time, marketing
research industry associations, and
more recently the Office of the
Auditor General, have raised 
similar concerns.  

There is currently no single,
standard set of data quality indicators,
nor accepted norms or benchmarks
to judge the quality of data resulting
from surveys of public opinion.
Instead, individual researchers or
survey organizations use their own
criteria and judgment. Consequently,
there are no set standards or existing
benchmarks to ensure a common
approach to assessing and reporting
data quality in survey reports 
commissioned by the Government
of Canada. 

However, despite the lack of
universally agreed upon standards and
benchmarks, a wealth of knowledge
on survey quality elements does exist
both within and outside government.

In an effort to draw on this
available knowledge, PORD is
establishing a ten-member expert
advisory panel. The panel will be 
a balance of government and non-
government members (including
academia and industry experts) who
have relevant research expertise 
and experience, and knowledge of
Canadian and international marketing
research industry standards. 

Over the coming months, the
panel is to review and discuss current
Canadian and international standards,
benchmarks, and documentation
practices related to survey quality,
with a particular focus on response
rates and population coverage. It
will consider and advise on appro-
priate survey quality standards for
Government of Canada POR, 
specific benchmark levels of quality,
standard methods for reporting call
dispositions, and methods of calcu-
lating response rates, with a view to
identifying one or more formulae
for use in Government of Canada
POR surveys. 

Given the lack of universally
accepted standards and benchmarks,
the expert panel will not be expected
to come to consensus recommenda-
tions. Rather, its advice is to be
practical and feasible for use in
PWGSC’s renewed POR contracting
tools in 2007. The focus will be 
primarily on telephone survey quality
and value for money (balance of 
cost and quality), with fitness for use
concepts and benchmarks that are
adaptable to individual projects and
the intended uses of research. The
outcome may be new standard con-
tract requirements that departments
would incorporate in their POR
contracts with suppliers.
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Input of Multicultural Intermediaries
into the Revision of Canada’s Food Guide
to Healthy Eating
Health Canada, 
by Ipsos-Reid Corporation, 
October 2005

As part of the work of revising Canada’s Food
Guide to Healthy Living, Health Canada took
into consideration the changing cultural 
profile of the country. A qualitative study was
conducted with 26 in-depth interviews with
intermediaries who promote healthy eating 
in multicultural communities (i.e. Nutritionists,
dieticians, nurses, etc.). The objectives of the
research were to inform the content of the
revised food guide, support and resource
materials including Web site, so they are
more relevant to multicultural communities,
and to inform Health Canada how best to 
support intermediaries in meeting the needs
of multicultural communities.

Overall participants tended to react 
positively to the Food Guide, describing it as 
clear, concise, useful, and visually appealing.
Intermediaries’ top three suggestions for
improvements were translating the guide into
different languages, including more culturally
specific foods, and simplifying the description
of daily servings.  

Participants also reviewed a revised Food
Guide with images of commonly available 
ethnic foods and were almost unanimous in
their support for it. Some suggested separate
guides for different ethno-cultural groups, 
citing a worry that to attempt to create one
all-inclusive Guide would increase the number
of images to the point where they might be
over-crowded and adversely affect the
Guide’s strong visual presentation. 

Two Internet-based interactive tools
received suggestions to fine-tune them, 
however, intermediaries noted that they 
do not generally direct their clients to the
Internet because of lack of access and levels
of illiteracy among the client population.

Northern Voices: Qualitative Research
into the Lives of Aboriginal and 
Non-Aboriginal Canadians in Four
Communities North of 60
Indian and Northern Affairs, 
by EKOS Research Associates Inc., 
June 2005

Flowing out of the first-ever jointly developed
Northern Strategy framework released in
December 2004 by the Prime Minister and
First Ministers of the Northwest Territories,
Yukon and Nunavut, this qualitative study was
to engage Aboriginal and Non-Aboriginal
Canadians living in the North about the
opportunities and challenges they face, both
as individuals and as community members.
Twelve focus groups were conducted in four
communities in the Yukon, the North West
Territories, Nunavut and Nunavik from May
24- June 1, 2005. Eight groups were with
Aboriginal people (including two in Inuktitut)
and four were with non-Aboriginal people.

The study revealed that participation in
political life is significant among Aboriginal
people while participation in the labour 
market, particularly at the middle and upper
stratum seems limited. Aboriginal people face
challenges in the area of education and skills
development coupled with cultural factors
and the challenge of quickly adopting
Southern ways of life, particularly in education
and work. These pressures and the influx of
Southerners into the Northern labour market
has lead to some tension and resentment as
the unemployment rates among Aboriginals
remain high. Aboriginal people are not resisting
change, but rather have difficulty in dealing
with the magnitude and pace of change.
Traditional ways of life have given way to a
culture of winners and losers and a social
safety net based on welfare rather than
family. While some Aboriginal people 

are succeeding, many are falling behind.
Depression, drug and alcohol abuse and

increased crime are serious problems.
The experiences and the challenges of
non-Aboriginal Northerners are very 
different. They express dissatisfaction

with some aspects of government, but
overall have relatively few problems.

Canadian Small Business Survey,
Internet Privacy and Security Concerns 
Industry Canada, 
by Decima Research, 
October 2005

This quantitative study investigated the extent
to which online privacy and security issues
are affecting productivity and the cost of
operating a small business in Canada. Small
businesses targeted in this study were those
with less than 15 employees and with annual
revenue of less than $5 million (Cdn) in 2004.
The data was collected by telephone in late
September 2005.

The study showed that the majority 
of Canadian small business owners (62%) 
surveyed use the Internet. Most of these small
business owners reported being adversely
impacted by privacy and security issues.
Receiving spam and email and dealing with
viruses and worms were widely regarded as
having a negative impact on the productivity
of those working in these businesses. 

Many (40%) noted having to increase their
expenditures in the past year to deal with
these challenges, while one in four reported
cost increases beyond the cost of electronic
security measures taken. The majority of
those reporting increases stated they have
risen by 10% or less.

public opinion research

Highlights

Final

Reports,

Please!

We receive hundreds of final

reports each year. This enables us 

to share research findings across

departments and with the public.

Please ensure that you send us

your final reports as soon as

they are complete.

!

More than 3,300 custom public opinion research reports have been produced by the Government of
Canada since 1994 and are listed on CommNET. The reports can be reviewed at Library and Archives
Canada, some of the reports can be accessed on-line, or they can be accessed using inter-library
loan through departmental and local libraries. Three custom reports are featured below.
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ON THE SHELVES

PORD is the repository for all custom
research reports completed by the
Government of Canada. The reports 

can be reviewed at Library and Archives Canada or
accessed on-line, or copies can be accessed using inter-library loan through
departmental and local libraries. They are are useful resources for the
Government of Canada research community. Below is a sample of the
reports received. 

� Qualitative Pre-Test of Census 
2006 Advertising 
(Statistics Canada, September 2005)

� Corporate Communications 
Tracking Survey 
(Privy Council Office, 
November 2005)

� Qualitative Pre-Test of Advertising
Concepts and a Guide for Seniors
(Social Development Canada,
October 2005)

� Public Views of Privacy and 
Security on the Internet 
(Industry Canada, August 2005)

� Qualitative Ad Testing 
(Canadian Human Rights
Commission, January 2006)

� Development of a Health-Based 
Air Quality Index for Canada 
(Health Canada, May 2005)

� Official Language Training at 
The Language Training Centre: 
The Views of Visible Minority and
Non-Visible Minority Students
(Canada School of Public Service,
November 2005)

The Marketing Research and Intelligence
Association’s annual conference is 
coming soon, May 31 to June 2, 2006, 
at the Westin Hotel in downtown
Calgary, Alberta. For information, visit
www.ascent2006.ca/NEWS/default.asp.

� 2005 Survey of Federal Government
Employees on Multiculturalism
(Canadian Heritage, August 2005)

� Towards a Coherent Government 
of Canada Internet Presence 
(Public Works & Government
Services Canada, March 2005)

� Determining Attitudes and Values 
of Snowmobilers in Gros Morne
National Park 
(Parks Canada, June 2005)

� Public Views on Information Sharing
(Public Safety and Emergency
Preparedness Canada, April 2005)

� Interviews on ‘Canada on 
the Move’ Partnerships 
(Canadian Institute of Health
Research, March 2005)

� Attitudes Towards Bilingualism –
Attitudes Towards Tourism Benefits
(Omnibus questions) 
(Canadian Heritage, October 2005)

� Air Quality Index 2004 
Post-event Surveys 
(Environment Canada, 
March 2005)

Questionsor Suggestions 
Do you have questions about public opinion research or suggestions about content for an upcoming issue? Contact the Editor at por-rop@pwgsc.gc.ca

?

The World Association for Public
Opinion Research is holding its 59th
annual conference in Montreal, Quebec
May 16-18, 2006. For further information
visit: www.unl.edu/WAPOR/

DID YOU KNOW? 

� Impacts of Free Trade in 
R&D Services in Canada 
(Industry Canada, May 2005)

� Study of Stakeholders’ Perceptions 
of the Exporting Situation in
Atlantic Canada 
(Atlantic Canada Opportunities
Agency, July 2005)

� Northern Voices: Qualitative
Research into the Lives of Aboriginal
and Non-Aboriginal Canadians in
Four Communities North of 60
(Indian & Northern Affairs
Canada, June 2005)

� National Aboriginal Day: 
Awareness and Participation 
(Indian & Northern Affairs
Canada, October 2005)

� On-Line Survey for Incomplete 
My Account Online Registration
(Canada Revenue Agency,
November 2005)

� Ontarians’ Attitudes Towards
Canadian Forces 
(National Defence, October 2005)


