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Labour force update: Youths and the labour market
1998-1999

This issue updates information on the youth labour market first published in the
Spring 1997 edition of the Labour force update. At that time, young people were still
suffering the effects of the recession and had yet to see any major improvements in their
chances of finding work. However, this has since changed and the labour market for youth
has dramatically improved during the last two years.

Each quarter, Labour force update features the latest information and relevant trends
relating to a particular labour market issue. Informative commentary, charts and analytical
tables provide concise and up-to-date information and is a useful starting point for further
research.

The Autumn 1999 issue of Labour force update (71-005-XPB, $29/$96) is now
available. See How to order publications. You can also visit In depth on Statistics
Canada’s Web site (www.statcan.ca). For more information about the product, contact
Jeannine Usalcas (613-951-4720; fax: 613-951-2869; usaljea@statcan.ca), Labour
Statistics Division.
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Products shipped by Canadian manufacturers -
CD-ROM
1988-1997

The CD-ROM on Products shipped by Canadian manufacturers, 1988-1997 is now
available. The CD-ROM is a database of goods produced by Canadian manufacturers.
This analytical tool helps you research the value and quantity of goods manufactured in
Canada and in each province. It also provides the origins of manufactured goods by SIC
(Standard Industrial Classification).

The CD-ROM is user-friendly — using a commodity code or word search, you can
obtain in seconds the value and quantity of a product shipped. You can also follow the
trend of manufactured goods or simply calculate the market share in Canada or a province.
In addition, this product contains a system that allows users to trace any historical changes
in commodity codes, and includes the Standard Classification of Goods and the Standard
Industrial Classification.

The CD-ROM on Products shipped by Canadian manufacturers, 1988-1997 (31-211-XCB, $430) is now available. For more
information, contact Jean-Marie Houle (613-951-9497; fax: 613-951-3522; manufact@statcan.ca), Manufacturing, Construction, and
Energy Division.
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MAJOR RELEASES

Labour force update: Youths and the
labour market
1998-99

The job picture for young people has brightened
dramatically during the past two years.

During the first 11 months of 1999, employment
rose an estimated 54,000, or 2.5%, among youth
aged 15 to 24. This increase followed substantial
growth of 145,000, or 7.1%, for 1998 as a whole.
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As a result of these gains, the unemployment rate
among youth aged 15 to 24 has declined from 15.8%
at the start of 1998 to 13.2% in November 1999. This
marks the lowest level since August 1990, when the rate
was 12.9%.

Unlike the aftermath of the recession in the
early 1980s, the labour market for young people did
not rebound immediately following the recession of
the early 1990s. Employment rates and participation
rates declined steeply during most of the 1990s, hitting
teenagers particularly hard.

However, following more than a year of job growth
for adults, the labour supply may have tightened to a
point where employers began to hire young people again
in 1998. This trend has continued through 1999.

Note to readers

This report is based on an analysis of the labour market for young
people aged 15 to 24 in the Autumn 1999 edition of Labour force
update, available today.

The material updates information on the youth labour market
first published in the Spring 1997 edition of the publication. At
that time, young people were still suffering the effects of the
recession and had yet to see any major improvements in their
chances of finding work.

This analysis draws heavily on data from the Labour Force
Survey.
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In November, 55.3% of young people had a job,
almost a seven-year high, but still far short of the level
of 62.7% prior to the recession in 1989.

Labour market conditions have improved for all
age groups from 15 to 24. However, unemployment
rates are still highest for teenagers, especially those
aged 15 and 16.

Complementing the recent job growth, the
percentage of young people who have never worked has
dropped slightly, from 24.5% in 1997 to 23.9% in 1998.
Despite this decline, the youth work inexperience rate is
still up dramatically from the rate of 9.7% in 1989. On
average, youth of all ages are less likely to have work
experience than the youth at the start of the decade.

Compared with 1989, there are now more teenagers
in the youth population and relatively fewer older youths.
Although the impact is minor, this has contributed to
a higher unemployment rate and lower employment
and participation rates for youth as a whole because
teenagers have more difficulty finding work.

Statistics Canada - Cat. no. 11-001E 3
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Family status among youth changed dramatically
during the 1990s

While the labour market for young people
aged 15 to 24 changed dramatically during the 1990s,
so did their family status.

In short, fewer young people today live away from
their parents. This is because of a youth population
which has more teenagers and fewer people in their
twenties, and because young people today are more
likely to be attending school.

In 1989, about 16% of young people
aged 15 to 24 had spouses or partners and lived
away from their parents. By 1998, this proportion had
dropped to 11%.

Instead, young people were much more likely to be
living with their parents. In 1989, slightly more than
two-thirds of young people were living at home. By 1998,
this ratio had increased to almost three-quarters.

As a result, unemployed young people are now more
likely to be teenagers who are in school, and living at
home with their parents. In 1998, 32% of unemployed
young people were aged 15 to 19, going to school and
living at home with their parents, up from 23% in 1989.

At 10%, the proportion of unemployed young people
who had spouses or partners and lived away from home
in 1998 was half the level in 1989.

Higher proportion of full-time students
juggled school and work

A higher proportion of full-time students were
juggling school and work in 1998 compared with the
year before.

In 1998, 35% of full-time students had a job,
up from 32% in 1997. Despite this improvement,
the employment rate for full-time students has not
rebounded to its pre-recession high of 41% in 1989.

Full-time students aged 15 to 24 worked an average
of 14 hours a week in 1998, a level that has remained
stable during the past few years. Just over one-third
(34%) of full-time students worked in trade in 1998,
almost all in retail trade. Another 22% worked in
accommodation and food services.

Full-time students aged 15 to 24 made an average
of $7.74 an hour in 1998, compared with $10.15 for
those in the same age group who were not students.
In contrast, the average hourly wage for employees
aged 25 and over was $17.29.

Labour force update: Youths and the labour
market, 1998-99 (71-005-XPB, $29/$96) is now
available. See How to order publications.

For more information, or to enquire about the
concepts, methods or data quality of this release, contact
Geoff Bowlby (613-951-3325; bowlgeo@statcan.ca),
Labour Statistics Division.

4 Statistics Canada - Cat. no. 11-001E



The Daily, December 23, 1999

Youth unemployment rate, participation rate and employment rate for selected years, annual averages

1989 1997 1998 1989
to

1998

1997
to

1998
% percentage point change

Unemployment rate
15 and over 7.5 9.2 8.3 0.8 -0.9

15-24 11.2 16.7 15.2 4.0 -1.5
15-16 14.4 27.3 23.1 8.7 -4.2
17-19 12.5 19.8 18.8 6.3 -1.0
20-24 10.0 13.6 12.3 2.3 -1.3

Participation rate
15 and over 67.5 64.8 65.2 -2.4 0.3

15-24 70.6 61.2 62.0 -8.6 0.8
15-16 45.7 30.3 31.6 -14.1 1.3
17-19 66.7 57.9 59.0 -7.7 1.1
20-24 81.3 75.6 76.0 -5.3 0.4

Employment rate
15 and over 62.4 58.9 59.7 -2.7 0.8

15-24 62.7 51.0 52.6 -10.1 1.6
15-16 39.1 22.0 24.3 -14.8 2.3
17-19 58.4 46.4 47.9 -10.5 1.5
20-24 73.2 65.3 66.7 -6.5 1.4

Youth population, employment and unemployment by family status, September to December
average for 1998 and percentage point change since 1989

1998 1989 to 1998
Population Employment Unemployment All

youths
Working

youths
Unemployed

youths
All

youths
Working

youths
Unemployed

youths
’000 % percentage point change

All youths 15 to 24 4,010 2,086 330 100.0 100.0 100.0

Youth is son, daughter or other relative living
with family 2,946 1,385 246 73.5 66.4 74.5 5.2 4.1 8.9

15 to 19, going to school 1,551 495 106 38.7 23.7 31.9 3.8 -0.5 9.2
15 to 19, not going to school 314 202 53 7.8 9.7 15.9 -0.5 -0.1 -0.7
20 to 24, going to school 471 207 18 11.8 9.9 5.4 3.5 4.4 3.0
20 to 24, not going to school 610 482 70 15.2 23.1 21.2 -1.6 0.4 -2.6

Youth is a member of a couple, living without
parents 442 307 32 11.0 14.7 9.7 -4.9 -4.3 -9.9

Spouse is working 334 251 19 8.3 12.0 5.8 -4.3 -3.7 -8.2
Spouse is not working 108 57 13 2.7 2.7 3.8 -0.5 -0.6 -1.8

Youth has no spouse, not living with parents
but responsible for relatives1 151 74 14 3.8 3.5 4.1 1.6 1.9 2.0

Youth living alone or with non-relatives 472 320 39 11.8 15.3 11.7 -2.0 -1.8 -1.0
Living alone 154 107 12 3.8 5.1 3.6 -0.7 -0.7 -0.1
Living with non-relatives 318 212 27 7.9 10.2 8.1 -1.3 -1.0 -0.9

1 Includes single parents.
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National tourism indicators
Third quarter 1999

Canadian tourists and foreign visitors spent $18.3 billion
on tourism in Canada from July to September, up 6.0%
from the same three months in 1998. This rate of growth
was slightly faster than the year-over-year gains during
the first two quarters of 1999. However, it was just short
of the annual average of 7.0% for 1998.

Spending by Canadians (+6.1%) and by
non-residents (+5.8%) contributed almost equally
to the overall growth from July to September.

III IV I II III IV I II III
0

2

4

6

8

10

12

14

Canadians and foreign visitors contributed equally 
to the growth
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Tourism demand 
in Canada
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Spending increased in all major categories, led by
a 9.6% gain in transportation.

Tourism spending increased at an annualized
rate of 1.3% between the second and third quarters
of 1999 after adjusting for seasonal variation and
inflation. This followed a 2.2% increase between the
first and second quarters this year. Spending between
the second and third quarters increased in all major
categories except accommodation.

Prices of goods and services purchased by tourists
increased 3.9% at annual rates in the third quarter after
rising 4.6% in the second quarter, higher rates than
inflation as measured by the Consumer Price Index,
which increased 2.6% in the third quarter and 3.0% in
the second quarter.

Spending by Canadians on the rise

Canadian tourists spent $11.7 billion in Canada on
goods and services during the third quarter of 1999,

Note to readers

Data are unadjusted for seasonality and expressed at current
prices, unless noted otherwise. The first and second quarter
estimates were revised.

up 6.1% from the same period last year. Annual
increases were recorded in all major spending
categories, especially transportation (+10.3%).
Domestic demand continued to be the major component
of total demand (64%), despite the very strong growth
in foreign demand in recent quarters.

The Canadian dollar was up 1.9% against its
American counterpart during the third quarter. This
may have contributed to the first annual increase
in the number of trips south of the border (+6.6%)
after 12 consecutive quarterly declines.

The total number of trips outside the country
increased 5.7% in the third quarter of 1999. The
number of the more expensive overnight trips to the
United States was up 12.8% while same-day trips
increased 3.4%. The number of trips to countries other
than the United States dropped 4.6%, the first decline
since the first quarter of 1992. Nevertheless, this drop
was not enough to offset the increase in trips south of
the border.

After adjusting for seasonal variation and inflation,
tourism spending by Canadians in the country
increased 1.5% (at annual rates) from the second
quarter of 1999, with all major categories of expenditure
showing increases except accommodation.

Slowdown in spending by non-residents

Spending by non-residents in Canada (or tourism
exports) reached $6.6 billion in the third quarter of 1999,
a 5.8% increase from the same period last year. This
represents about 36% of every tourism dollar spent
in Canada. Spending rose markedly in all major
categories, with the biggest gains in transportation
(+7.6%) and in the recreation and entertainment
services (+7.3%).

Spending by visitors from other countries in Canada
was up 7.3% for the first three quarters of 1999, a much
slower pace than the annual average of 11.4% for 1998.
This situation reflected the slowdown in the influx of
visitors from the United States. The more expensive
overnight trips increased by only 3.6% for the first three
quarters of 1999 compared with the annual average
of 11.0% for 1998. Same-day trips were up 2.4%
compared with 7.0% for 1998.

Tourism from the Asia-Pacific region recovered
as the number of travellers increased for the third

6 Statistics Canada - Cat. no. 11-001E
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consecutive quarter. The number of visitors from Japan
increased 10.5% during the third quarter after nine
quarterly declines.

After adjusting for seasonality and inflation,
non-resident spending posted a 0.9% increase at
annual rates from the second quarter of 1999, with
declines in accommodation, and food and beverage
services.

Employment generated by tourism rose marginally

Employment generated by tourism activities, as
measured by the number of part-time and full-time
employed persons, reached 543,600 in the third quarter
of 1999, up 0.6% from a year earlier.

Annual growth in employment generated by tourism
activities has been weakening since the first quarter
of 1998. Increases were recorded in transportation
(+5.4%) as well as in the other tourism industries
(+0.9%). Declines were posted in accommodation
(-1.5%) and in food and beverage services (-0.2%).

Growth of employment generated by tourism 
is weakening

year-to-year % change, unadjusted data
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III IV I II III IV I II III
0

1

2

3

4

5

6

1998 19991997

On a seasonally adjusted basis, tourism
employment was up 0.8% at annual rates from the
second quarter of 1999. For the sixth consecutive
quarter, growth in tourism employment was outpaced
by growth in the overall business sector (+3.4%).

Available on CANSIM: matrices 1835-1854.

The third quarter 1999 issue of National
tourism indicators (13-009-XPB, $21/$70) is now
available. To order the publication, contact the client
services officer (613-951-3640; fax: 613-951-3618;
iead-info-dcrd@statcan.ca), Income and Expenditure
Accounts Division.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact Sylvain Venne (613-951-3835) or Katharine
Kemp (613-951-3814), Income and Expenditure
Accounts Division.
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Tourism expenditures

Third
quarter

1998

Fourth
quarter

1998

First
quarter

1999

Second
quarter

1999

Third
quarter

1999

Third
quarter

1998
to

third
quarter

1999
$ millions at current prices, unadjusted for seasonality % change

Tourism expenditures
Tourism demand in Canada 17,288 9,293 9,432 12,102 18,329 6.0
Tourism exports 6,274 2,362 2,050 3,996 6,641 5.8
Tourism domestic demand 11,014 6,931 7,382 8,106 11,688 6.1

Transportation
Tourism demand in Canada 6,096 4,041 4,031 4,861 6,679 9.6
Tourism exports 1,636 578 512 1,029 1,760 7.6
Tourism domestic demand 4,460 3,463 3,519 3,832 4,919 10.3

Accommodation
Tourism demand in Canada 2,708 1,176 1,147 1,825 2,854 5.4
Tourism exports 1,368 481 468 949 1,449 5.9
Tourism domestic demand 1,340 695 679 876 1,405 4.9

Food and beverage services
Tourism demand in Canada 2,989 1,457 1,410 2,024 3,088 3.3
Tourism exports 1,405 594 499 905 1,465 4.3
Tourism domestic demand 1,584 863 911 1,119 1,623 2.5

Other Tourism commodities
Tourism demand in Canada 1,737 835 1,147 1,192 1,821 4.8
Tourism exports 581 221 191 376 623 7.2
Tourism domestic demand 1,156 614 956 816 1,198 3.6

Other commodities
Tourism demand in Canada 3,758 1,784 1,697 2,200 3,887 3.4
Tourism exports 1,284 488 380 737 1,344 4.7
Tourism domestic demand 2,474 1,296 1,317 1,463 2,543 2.8

8 Statistics Canada - Cat. no. 11-001E
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Tourism expenditures

1997 1998 1997
to

1998

Second
quarter

1999

Third
quarter

1999

Second
to

third
quarter

1999

$ millions at current prices % change
$ millions at current prices

(seasonally adjusted)
% change

(annual rate)

Tourism expenditures
Tourism demand in Canada 43,987 47,049 7.0 12,312 12,470 5.2
Tourism exports 12,734 14,189 11.4 3,737 3,767 3.3
Tourism domestic demand 31,253 32,860 5.1 8,575 8,703 6.1

Transportation
Tourism demand in Canada 17,627 18,510 5.0 4,919 5,016 8.1
Tourism exports 3,347 3,613 7.9 940 950 4.3
Tourism domestic demand 14,280 14,897 4.3 3,979 4,066 9.0

Accommodation
Tourism demand in Canada 6,188 6,720 8.6 1,741 1,758 4.0
Tourism exports 2,813 3,159 12.3 841 850 4.3
Tourism domestic demand 3,375 3,561 5.5 900 908 3.6

Food and beverage services
Tourism demand in Canada 7,085 7,716 8.9 2,017 2,031 2.8
Tourism exports 2,911 3,290 13.0 878 877 -0.5
Tourism domestic demand 4,174 4,426 6.0 1,139 1,154 5.4

Other Tourism commodities
Tourism demand in Canada 4,444 4,800 8.0 1,244 1,263 6.3
Tourism exports 1,169 1,321 13.0 352 357 5.8
Tourism domestic demand 3,275 3,479 6.2 892 906 6.4

Other commodities
Tourism demand in Canada 8,643 9,303 7.6 2,391 2,402 1.9
Tourism exports 2,494 2,806 12.5 726 733 3.9
Tourism domestic demand 6,149 6,497 5.7 1,665 1,669 1.0

$ millions at 1992 prices % change
$ millions at 1992 prices (seasonally

adjusted)
% change

(annual rate)

Tourism expenditures
Tourism demand in Canada 39,659 41,626 5.0 10,661 10,695 1.3
Tourism exports 11,617 12,668 9.0 3,283 3,290 0.9
Tourism domestic demand 28,042 28,958 3.3 7,378 7,405 1.5

Transportation
Tourism demand in Canada 15,677 16,285 3.9 4,196 4,219 2.2
Tourism exports 3,111 3,362 8.1 866 875 4.2
Tourism domestic demand 12,566 12,923 2.8 3,330 3,344 1.7

Accommodation
Tourism demand in Canada 5,470 5,681 3.9 1,430 1,422 -2.2
Tourism exports 2,479 2,660 7.3 684 681 -1.7
Tourism domestic demand 2,991 3,021 1.0 746 741 -2.7

Food and beverage services
Tourism demand in Canada 6,592 7,015 6.4 1,807 1,810 0.7
Tourism exports 2,706 2,981 10.2 784 780 -2.0
Tourism domestic demand 3,886 4,034 3.8 1,023 1,030 2.8

Other tourism commodities
Tourism demand in Canada 3,932 4,157 5.7 1,065 1,069 1.5
Tourism exports 1,020 1,121 9.9 293 296 4.2
Tourism domestic demand 2,912 3,036 4.3 772 773 0.5

Other commodities
Tourism demand in Canada 7,988 8,488 6.3 2,163 2,175 2.2
Tourism exports 2,301 2,544 10.6 656 658 1.2
Tourism domestic demand 5,687 5,944 4.5 1,507 1,517 2.7

Statistics Canada - Cat. no. 11-001E 9
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OTHER RELEASES

Employment, earnings and hours
October 1999 (preliminary)

In October, average weekly earnings for all employees
remained virtually unchanged from the previous month
at $613.00. Over the preceding 12 months, employees’
average earnings have increased 0.9%.

At the provincial level, average earnings in the
preceding 12 months ranged from a 2.1% increase
for employees in New Brunswick to a 0.6% decline for
employees in Quebec, where weakness in earnings
was mostly due to a decline in average paid hours for
employees in manufacturing.

Hourly rated employees in all industries earned
an average of $15.43 per hour, an increase of 2.3%
compared with October 1998. Average overtime hours
worked per week was unchanged in the past year.

Payroll employment increased substantially in
October. Total employment increased by 46,000 with
strong gains in manufacturing, business services and
accommodation and food. Retail trade employment
was somewhat weak in October due to a decline in
employment by department stores. Employment levels
increased in all provinces, with the strongest growth in
Ontario and Alberta.

Note: Statistics Canada has completed the third
phase of its redesign in the use of administrative

records for the production of employment, earnings
and hours estimates. With the change in methodology,
employment estimates derived from administrative
records may show a different seasonal pattern than
the previous data, which were derived from survey
questionnaires. The impacts on seasonal patterns due
to this change can only be assessed over a longer
time period. Statistics Canada will continue to monitor
these impacts and will help users interpret its data. To
minimize impacts, data from the Survey of Employment,
Payrolls and Hours, particularly employment data,
should be used in the context of longer time periods for
detailed industry distributions.

Available on CANSIM: matrices 4285-4466,
9438-9452, 9639-9664 and 9899-9911.

Detailed industry data and other labour market
indicators will be available in January through standard
tables in the monthly publication Employment, earnings
and hours (72-002-XPB, $32/$320). Annual averages
for 1998 are now available through CANSIM, on diskette,
CD-ROM, via the Internet and by custom tabulations
from Labour Statistics Division.

For more information, or to enquire about the
concepts, methods or data quality of this release,
contact Jean Leduc (613-951-4090; fax: 613-951-4087;
labour@statcan.ca), Labour Statistics Division.
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Average weekly earnings for all employees

Industry group (1980 S.I.C.) October
1998

September
1999r

October
1999p

September
to

October
1999

October
1998

to
October

1999
seasonally adjusted

$ % change

Industrial aggregate 607.54 612.82 613.00 0.0 0.9

Logging and forestry 755.86 777.96 783.53 0.7 3.7
Mining, quarrying and oil wells 1,112.04 1,124.77 1,099.36 -2.3 -1.1
Manufacturing 758.43 761.49 745.49 -2.1 -1.7
Construction 689.77 698.86 704.54 0.8 2.1
Transportation and storage 735.34 739.87 740.33 0.1 0.7
Communication and other utilities 796.04 818.79 813.71 -0.6 2.2
Wholesale trade 666.58 662.15 662.30 0.0 -0.6
Retail trade 370.87 373.28 372.63 -0.2 0.5
Finance and insurance 809.19 806.82 799.08 -1.0 -1.2
Real estate operators and insurance agencies 638.41 642.47 645.96 0.5 1.2
Business services 693.50 698.81 705.23 0.9 1.7
Education-related services 661.03 659.83 673.88 2.1 1.9
Health and social services 523.12 528.59 531.58 0.6 1.6
Accommodation, food and beverage services 232.43 235.79 238.82 1.3 2.7
Public administration 731.00 746.18 745.59 -0.1 2.0
Miscellaneous services 405.30 412.25 412.20 0.0 1.7

Provinces and territories
Newfoundland 535.63 543.29 545.49 0.4 1.8
Prince Edward Island 481.31 480.28 479.81 -0.1 -0.3
Nova Scotia 509.84 515.57 517.02 0.3 1.4
New Brunswick 527.01 539.28 537.93 -0.3 2.1
Quebec 575.42 572.56 571.80 -0.1 -0.6
Ontario 647.29 656.46 656.45 0.0 1.4
Manitoba 546.78 540.15 543.76 0.7 -0.6
Saskatchewan 543.84 545.49 542.87 -0.5 -0.2
Alberta 613.72 622.46 624.00 0.2 1.7
British Columbia 620.66 622.91 625.57 0.4 0.8
Yukon 673.88 713.03 686.56 -3.7 1.9
Northwest Territories and Nunavut 722.98 783.53 787.33 0.5 8.9

r Revised estimates.
p Preliminary estimates.

Statistics Canada - Cat. no. 11-001E 11
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Number of employees

Industry group (1980 S.I.C.) August
1999

September
1999r

October
1999p

August
to

September
1999

September
to

October
1999

seasonally adjusted

thousands % change

Industrial aggregate 11,796 11,844 11,890 0.4 0.4

Logging and forestry 65 65 66 0.0 1.5
Mining, quarrying and oil wells 135 134 135 -0.7 0.7
Manufacturing 1,910 1,929 1,947 1.0 0.9
Construction 516 519 522 0.6 0.6
Transportation and storage 500 502 502 0.4 0.0
Communication and other utilities 382 386 388 1.0 0.5
Wholesale trade 766 777 776 1.4 -0.1
Retail trade 1,428 1,434 1,425 0.4 -0.6
Finance and insurance 530 533 532 0.6 -0.2
Real estate operators and insurances agencies 195 194 195 -0.5 0.5
Business services 860 867 877 0.8 1.2
Education-related services 927 924 923 -0.3 -0.1
Health and social services 1,214 1,218 1,221 0.3 0.2
Accommodation, food and beverage services 846 850 860 0.5 1.2
Public administration 676 678 679 0.3 0.1
Miscellaneous services 697 703 711 0.9 1.1

Provinces and territories
Newfoundland 150 155 156 3.3 0.6
Prince Edward Island 51 53 53 3.9 0.0
Nova Scotia 326 330 331 1.2 0.3
New Brunswick 263 267 269 1.5 0.7
Quebec 2,792 2,806 2,811 0.5 0.2
Ontario 4,668 4,677 4,688 0.2 0.2
Manitoba 458 460 464 0.4 0.9
Saskatchewan 353 353 353 0.0 0.0
Alberta 1,225 1,228 1,237 0.2 0.7
British Columbia 1,470 1,472 1,477 0.1 0.3
Yukon 15 15 15 0.0 0.0
Northwest Territories and Nunavut 26 27 27 3.8 0.0

r Revised estimates.
p Preliminary estimates.

Department store sales and stocks
November 1999

Department store sales totalled $1,439.4 million
in November, down 7.2% compared with October
(seasonally adjusted data). This decline followed
a pause in October when sales remained almost
unchanged. Part of November’s decline in department
store sales can be attributed to the closure of most
Eaton’s stores.

Department store sales have been advancing since
the beginning of 1996, except for a slight decrease in the
spring of 1998. However, this upward movement has
slowed down the past months due to the progressive
decline in activities by Eaton’s stores.

In November, there were 729 department store
locations, down 57 from October. Despite the decline
in the number of stores, average sales per location

remained unchanged compared with the previous
month. However, on a year-over-year basis, the average
sales per location advanced 11.0%, from $1.8 million in
November 1998 to $2.0 million in November 1999.

Adjusted for seasonality, cumulative year-to-date
sales of department stores were $16.5 billion in
November, up 6.5% from the same period in 1998.

Unadjusted for seasonality, department store
sales were 0.6% higher in November compared with
the same month a year earlier. At the provincial
level, sales varied from one province to another.
The largest increase was for the region formed by
Newfoundland and Prince Edward Island (+15.5%),
followed by New Brunswick (+8.8%). The group
consisting of Newfoundland and Prince Edward Island
also stands out with a 12.9% year-to-date increase
in sales compared with the same period in 1998. All
western provinces, except Saskatchewan, reported
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decreases in year-over-year department store sales.
They declined 4.7% in Manitoba, 4.2% in the region
formed by British Columbia, Yukon, the Northwest
Territories and Nunavut and 2.5% in Alberta.

Department store sales including concessions

Nov.
1998

Nov.
1999

Nov.
1998

to
Nov.
1999

Jan.
to

Nov.
1999

Jan.-Nov.
1998

to
Jan.-Nov.

1999
unadjusted

$ millions
%

change $ millions % change

Canada 1,804.0 1,814.7 0.6 15,251.0 7.2

Newfoundland and
Prince Edward
Island1 38.2 44.2 15.5 298.7 12.9

Nova Scotia 65.0 68.0 4.7 475.4 7.6
New Brunswick 47.7 51.9 8.8 350.9 6.2
Quebec 307.2 311.5 1.4 2,800.2 7.1
Ontario 780.9 789.5 1.1 6,538.5 8.7
Manitoba 76.2 72.6 -4.7 628.9 5.6
Saskatchewan 58.5 61.2 4.7 508.4 7.6
Alberta 211.5 206.2 -2.5 1,774.3 6.3
British Columbia,

Yukon, Northwest
Territories and
Nunavut1 218.8 209.6 -4.2 1,875.8 2.9

1 For reasons of confidentiality, data for Newfoundland and Prince Edward
Island are combined as are data for British Columbia, Yukon, Northwest
Territories and Nunavut.

Available on CANSIM: matrices 111-113.

For data or general information, contact the Client
Services Unit (613-951-3549 or 1 877 421-3067;
retailinfo@statcan.ca). For analytical information, or to
enquire about the concepts, methods or data quality of
this release, contact Clérance Kimanyi (613-951-6363;
kimacle@statcan.ca), Retail Trade Section, Distributive
Trades Division.

Steel primary forms
Week ending December 18, 1999 (preliminary)

Steel primary forms production for the week ending
December 18, 1999 totalled 328 521 tonnes, up 8.6%
from the week-earlier 302 613 tonnes and up 15.2%
from the year-earlier 285 290 tonnes. The cumulative
total at the end of the week was 15 508 914 tonnes,
a 1.1% increase compared with 15 338 140 tonnes for
the same period in 1998.

For more information, or to enquire about the
concepts, methods or data quality of this release, contact
Greg Milsom (613-951-7093; milsomg@statcan.ca),
Manufacturing, Construction and Energy Division.

Coal and coke statistics
October 1999

Reduced demand for coal for electric power generation
and export markets drove down overall coal production
in October to 6 083 kilotonnes, a 5.8% decrease from
October 1998. All coal-producing provinces registered
a decline in production. Year-to-date production stood
at 60 229 kilotonnes, down 4.7% compared with the
same period in 1998.

Weaker demand in Asian markets led to an 8.9%
decline in exports from October 1998 to 2 315 kilotonnes.
Exports to Japan (the largest consumer of Canadian
coal) decreased 9.7% to 921 kilotonnes during the
same period. Year-to-date total exports amounted to
28 191 kilotonnes, 2.8% below last year’s level.

Coke production in October increased to 282
kilotonnes, up 7.5% from October 1998.

Available on CANSIM: matrix 9.

The October 1999 issue of Coal and coke statistics
(45-002-XPB, $12/$114) will be available shortly. See
How to order publications.

For more information, or to enquire about
the methods, concepts and data quality of this
release, contact André Lefebvre (613-951-3560;
alefeba@statcan.ca), Energy Section, Manufacturing,
Construction and Energy Division.

Monthly railway carloadings
October 1999

The freight loaded by railways in Canada during
October totalled 21.9 million metric tonnes (excluding
intermodal traffic). The intermodal tonnage, represented
by "container-on-flat-cars" and "trailer-on-flat-cars"
amounted to 2.2 million metric tonnes.

The cumulative freight loaded (excluding
intermodal traffic) for the first 10 months of 1999
reached 196.0 million metric tonnes.

Available on CANSIM: matrix 1430.

The October issue of publication Monthly railway
carloadings (52-001-XIE, $8/$77) is now available. See
How to order publications.

For more information, or to enquire about the
concepts, methods or data quality of this release, contact
J.R. Larocque (613-951-2486; fax: 613-951-0009;
laroque@statcan.ca), Transportation Division.
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Stocks of frozen meat products
December 1999

Total frozen meat in cold storage at the opening
of the first business day of December amounted
to 57 732 tonnes, up from 52 173 tonnes last month
and 57 078 tonnes a year ago.

Available on CANSIM: Matrices 87 and 9518-9525.

Tables for stocks of frozen meat in cold storage
(23-009-XIE) are available free on Statistics Canada’s
Web site (www.statcan.ca) under Products and services
followed by Downloadable publications (free).

For more information, call toll-free 1 800 216-2299.
To enquire about the concepts, methods or data quality
of this release, contact Jamie Duffy (613-951-6356) or
Robert Plourde (613-951-8716; duffjam@statcan.ca),
Agriculture Division.

Annual wholesale and retail trade
1997

Annual wholesale and retail trade data for 1997 are now
available.

For more information, or to enquire about
the concepts, methods or data quality for
this release, contact the Client Services Unit
(613-951-3549; 1 877 421-3067; retailinfo@statcan.ca;
wholesaleinfo@statcan.ca).

Industrial monitor on CD-ROM
December 1999

The Industrial monitor on CD-ROM offers up-to-date
data on more than 150 manufacturing industries
and 33 other industries covering construction, wholesale
trade and retail trade. This information is offered
for 25 sectors and can be purchased by individual
sector or as a complete package.

For each industry, up to 50 variables are organized
in the table viewer according to five table types:
supply, demand, price, labour/employment, and
investment/capital stock. The underlying database is
also available via the series browser for more extensive
time-series analysis and inter-industry comparisons.

The Industrial monitor on CD-ROM is linked
to the Standard Industrial Classification manual,
provides pop-up textual descriptions for every series
and embodies consistent data conventions — all
features designed to make analysis easy and accurate.
State-of-the-art functions offer searching, graphing,
viewing, exporting and transforming capabilities,
providing you the information quickly and easily.

The December 1999 issue of the Industrial
monitor on CD-ROM is now available. An annual
subscription (one CD-ROM per month) to the full
package (15F0015XCB) costs $995, a savings of more
than 80% off the annual subscription price of $258 per
individual sector.

For more information, or to request a free
demonstration CD-ROM, contact Yolande Chantigny
(1 800 887-IMAD (4623); 613-951-IMAD (4623); fax:
613-951-3688; imad@statcan.ca), Industry Measures
and Analysis Division, or contact your nearest Statistics
Canada Regional Reference Centre.
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PUBLICATIONS RELEASED

Railway carloadings, vol. 76, no. 10
Catalogue number 52-001-XIE
(Canada: $8/$77).

Labour force update, Youths and the labour
market, 1998-99, Autumn 1999
Catalogue number 71-005-XPB
(Canada: $29/$96; outside Canada: US$29/US$96).

Service bulletin, Science statistics: Distribution of
federal expenditures on science and technology, by
province and territory, 1997-98, vol. 23, no. 10
Catalogue number 88-001-XIB
(Canada: $6/$59).

All prices exclude sales tax.

Catalogue numbers with an -XIB or an -XIE extension
are Internet versions; those with -XMB or -XME are
microfiche; and -XPB or -XPE denote a paper version.

How to order publications

Simplify your data search with the Statistics Canada Catalogue (11-204-XPE, $16; outside Canada: US$16).

Its keyword index will guide you to statistics on Canada’s social and economic activity.

Order publications by phone:
Please refer to the • Title • Catalogue number • Volume number • Issue number • Your VISA or MasterCard number.

In Canada and the United States call: 1-800-267-6677
From other countries call: 1-613-951-7277
To fax your order: 1-877-287-4369
Address changes or account inquiries: 1-800-700-1033

To order a publication by mail write: Statistics Canada, Circulation Management, Operations and Integration Division,
Ottawa, K1A 0T6. Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers
add 7% GST and applicable PST.

To order by Internet: write to order@statcan.ca or download an electronic version by accessing Statistics Canada’s
Web site (www.statcan.ca), under the headings Products and services, Downloadable publications.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

Statistics Canada’s official release bulletin
Catalogue 11-001E.

Published each working day by the Communications Division, Statistics Canada,
10-H, R.H. Coats Bldg., Tunney’s Pasture, Ottawa, Ontario K1A 0T6.

To access The Daily on the Internet, visit our site at http://www.statcan.ca. To receive The
Daily each morning by E-mail, send an E-mail message to listproc@statcan.ca. Leave the
subject line blank. In the body of the message, type "subscribe daily firstname lastname".

Editor: Dan Smythe (613-951-1103, smytdan@statcan.ca)
Head of Official Release: Chantal Prévost (613-951-1088), prevcha@statcan.ca

Published by authority of the Minister responsible for Statistics Canada. © Minister of
Industry, 1999. Citation in newsprint, magazine, radio, and television reporting is permitted
subject to the requirement that Statistics Canada is acknowledged as the source. Any other
reproduction is permitted subject to the requirement that Statistics Canada is acknowledged as
the source on all copies as follows: Statistics Canada, The Daily, catalogue 11-001E, along
with date and page references.
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REGIONAL REFERENCE CENTRES

Statistics Canada’s Regional Reference Centres offer a full range of the Agency’s products and services. Each
reference centre is equipped with a library and sales counter where you can consult or purchase publications,
diskettes, CD-ROM discs, microfiche, maps and more.

Each centre has facilities to retrieve information from CANSIM and E-STAT, Statistics Canada’s data retrieval
systems. A telephone inquiry service is available with toll-free access for those located outside local calling areas.
Many other valuable services—from seminars to consultations—are also offered. For information, contact your nearest
Regional Reference Centre.

Newfoundland and Labrador, Nova
Scotia, Prince Edward Island and
New Brunswick
Advisory Services
Statistics Canada
1741 Brunswick Street
2nd Floor, Box 11
Halifax, Nova Scotia
B3J 3X8

Local calls: (902) 426-5331
Toll free: 1-800-263-1136
Fax: 1-902-426-9538
E-mail: atlantic.info@statcan.ca

Quebec and Nunavut
Advisory Services
Statistics Canada
4th Floor, East Tower
Guy Favreau Complex
200 René Lévesque Blvd. W.
Montréal, Québec
H2Z 1X4

Local calls: (514) 283-5725
Toll free: 1-800-263-1136
Fax: 1-514-283-9350

National Capital Region
Statistical Reference Centre (NCR)
Statistics Canada
Lobby, R.H. Coats Building
Holland Avenue
Tunney’s Pasture
Ottawa, Ontario
K1A 0T6

Local calls: (613) 951-8116
Fax: 1-613-951-0581
E-mail: infostats@statcan.ca

Ontario
Advisory Services
Statistics Canada
10th Floor
Arthur Meighen Building
25 St. Clair Avenue East
Toronto, Ontario
M4T 1M4

Local calls: (416) 973-6586
Toll free: 1-800-263-1136
Fax: 1-416-973-7475

Manitoba
Advisory Services
Statistics Canada
Via Rail Building, Suite 200
123 Main Street
Winnipeg, Manitoba
R3C 4V9

Local calls: (204) 983-4020
Toll free: 1-800-263-1136
Fax: 1-204-983-7543
E-mail: statswpg@solutions.net

Saskatchewan
Advisory Services
Statistics Canada
Park Plaza, Suite 440
2365 Albert Street
Regina, Saskatchewan
S4P 4K1

Local calls: (306) 780-5405
Toll free: 1-800-263-1136
Fax: 1-306-780-5403
E-mail: statcan@sk.sympatico.ca

Southern Alberta
Advisory Services
Statistics Canada
Discovery Place, Room 201
3553-31 Street N.W.
Calgary, Alberta
T2L 2K7

Local calls: (403) 292-6717
Toll free: 1-800-263-1136
Fax: 1-403-292-4958
E-mail: degagnej@cadvision.com

Northern Alberta and the Northwest
Territories
Advisory Services
Statistics Canada
15th Floor, Park Square
10001 Bellamy Hill
Edmonton, Alberta
T5J 3B6

Local calls: (780) 495-3027
Toll free: 1-800-263-1136
Fax: 1-780-495-5318
E-mail: ewieall@statcan.ca

British Columbia and the Yukon
Advisory Services
Statistics Canada
Library Square Tower, Suite 600
300 West Georgia Street
Vancouver, B.C.
V6B 6C7

Local calls: (604) 666-3691
Toll free: 1-800-263-1136
Fax: 1-604-666-4863

National toll-free enquiries line (Canada and the United States): 1-800-263-1136
Toll-free order-only line (Canada and the United States): 1-800-267-6677
Toll-free fax order line (Canada and the United States): 1-877-287-4369
Toll-free telecommunications device for the hearing impaired: 1-800-363-7629
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