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MONTHLY RADIO TIME SALES

In January of this year, a monthly survey of ra-
dio stations' time sales was inaugurated to meet a
growing demand for this information and to provide s
ugeful indicator of advertising revenues placed with
this media.

The survey includes all commercial radio sales

including those of C.B.C. Radio Stations placed in
Canada, The data includes both gross and net sales.
The gross sales are generally the cost of radio adver-

. tising to the client or customer including advertising
agenciea’' or similar commissions. The net sales are
with the advertising agencies' or similar commissions
removed,

The difference between National snd Local sales
is at times difficult to distinguish. In this survey,
national air time sales are those booked through the
stations' national representatives and locsl sales are
those booked through the radio stations' sales verson-
nel,

The response to the survey has been excellent
with data available for radio stations on a monthly
basis. There are only four radio stations in rela-
tively small markets with commercial time sales who
have not to date returned their survey forms, If
these stations did respond they would probably affect
the total results by approximately 1%.

Respondents were asked to complete the returns
in respect of the sales of both AM and FM Radio Sta-
tions. Since there are less than three FM Radio Sta-
tions in some metropolitan markets both the AM and FM
sales have been combined for all metropolitan areas.

For further information contact Patrick Crosby,
(613-996-9274) Communications Section, Transportation
and Communications Division, Statistics Canada,
Ottawa, K1A 0OV5,
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VENTES DE TEMPS D'ANTENNE DE LA RADIODIFFUSION —
DONNLES MENSUELLES

En janvier de cette année, on a lancé une nouvelle en-
quéte mensuelle sur les ventes de temps d'antenne de ia ra-
diodiffusion. Cette enquéte répondsit a une demande croias-
sante de renseignements sur ce sujet, et elle constitue ainei
un indicateur utile sur les recettes au titre de la publicité
pour cet organe d'informatiom.

L'enquéte porte sur toutes les ventes de nature commer-
ciale de la radiodiffusion, y compris celles des Ststious
nationales de radiodiffusion de Radio-Canada, Les donnéss
portent également sur les ventes brutes et les ventes nettes,
Les ventes brutea représentent généralement le cofit de la pu-
blicité radiophonique pour le client, y compris les frais su
titre des agencea de publicité et autres commissions sembla-
bles. En déduisant ces deux derniers éléments on obtient le
montant des ventes nettes.

I1 est parfois difficile de faire la différence entre
les ventes nationales de temps d’'antenne et les ventes locales.
Pour les fins de 1'enquete, les ventes nationales de temps
d'antenne sont celles qui sont conclues avec les représentants
nationaux des statfons, tandis que les ventes locales sont
celles conclues avec le personnel des ventes des stations de
radiodiffusion.

Nous sommes trés satisfaits du taux de réponse de 1'en-
quéte mensuelle sur les poates de radiodiffusion, Quatre
stations radiophoniques seulement déclarant des ventes com-
merciales de temps d'antenne et desservant des secteurs relas-
tivement restreints n'ont pas encore renvoyé leur question-
naire diment rempli, S'fls le font, le résultat total va-
riera d'environ 1 7.

Les enquétés devalent remplir les questionnaires sur
les ventes des chafnes AM et FM des Stations de radiodiffu-
sion, Puisque qu'il y a moins de trois poates de radio FM
dans certaines zones métropolitaines, les ventes des chafnes
AM et FM ont été combinées pour 1'ensemble des régions.

Pour plus de renseignements, communiquer avec M, Patrick
Crosby (613-996-9274), Section des communicationa, Division
des transports et des communications, Statistique Canada,
Ottawa, K1A OVS.

BUREAUX REGIONAUX
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TABLE 1. Monthly Survey of Radio Broadcasting Stations

TABLEAU 1. Station de radiodiffusion — déclaration mensuelle

Total Canada, 1974
National time sales Local time sales Other
i = revenue
Ventes de temps d'antenne (national) Ventes de temps d'antenne (local) from
operations
AM. A.M. F.M. F.M. AM. AM, F. M. FiM. Autres
Gross Net Gross Net Gross Net Gross Net receftes
- Ly . — 1 - - - de 1'en~-
Brutes Nettes Brutes Nettes Brutes Nettes Brutes Nettes ploitation
dollars
January — Janvier 2,680,970 | 2,276,590 164,592 139,684 | 8,545,707 7,936,309 601,752 562,488 99,086
February — Février 3,760,593 | 3,194,981 250,332 213,116 | 8,601,309 7,924,476 635,796 582,475 125,118
March — Mars ...... 4,377,353 | 3,725,082 290,466 247,054 | 10,269,552 | 9,511,025 762,671 704,325 120,146
Year —~ to — date .. | 10,818,916 | 9,196,653 705,390 599,854} 27,416,568 | 25,371,810 2,000,219 1,849,288 344,350
TABLE 2A. Monthly Survey of Radio Broadcasting Stations
TABLEAU 2A. Station de radiodiffusion — déclaration mensuelle
Total Provincial 1974
January — Janvier
National time sales Local time sales Other
= - revenue
Province Ventes de temps d’antenne (national) Ventes de temps d'antenne (local) from
operations
AM, AM, HeM., FaM. AM, AM. F.M. L Autres
Gross Net Grose Net Gross Net Gross Net recettes
- - - - - - - - de 1'ex-
Brutes Nettes Brutes Nettes Brutes Nettes Brutes Nettes ploitation
dollars
Atlantic —

Atlantique ...... 167,822 143,003 1,066 309 742,066 699,546 2,589 2,201 2,921
Québec . ... .o, . . 502,167 429,398 45,660 38,311 1,566,776 1,457,263 134,715 127,114 25,045
OnTAGEON.Jo s Valiinre « oo & 1,214,204 | 1,035,136 103,320 88,095 | 2,927,937 2,728,525 334,735 317,250 36,175
Manitoba .......... 132,709 110,162 3,666 3,116 384,912 352,211 27,485 23,902 2,677
Saskatchewan ...... 86,617 73,026 I 1,852 1,543 409,579 368,168 16,055 14,578 5,163
Alberta ...... . 248,547 211,728 2,289 1,894 925,796 860,442 12,423 11,359 13,965

{
Yukon, N,W.T. and

British Colum-

bia - Yukon,

Territoires du

Nord-Ouest et

Colombie Britan-

nique ..... 000000 328,904 274,137 6,799 5,816 | 1,588,641 1,470,154 73,750 66,084 13, 140

MO CATE W4 . o tepioie 2,680,970 | 2,276,590 164,592 139,684 | 8,545,707 7,936,309 601,752 562,488 99, 0i%
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2B. Monthly Survey of Radio Bromdeastia: e

shions

TalLZIAU 2B. Station de radiodiffusion — déclaration mensuelle

Total Provincial 1974
February — Février

Other

National ilme sales Local ti:e sales i

Province Ventes de temps d'antenne (national) Ventes de temps d'antenne {(local) ope:::Tona
AM, A.M, F.M. F.M. AM, A.M. F.M. F.M. vi

Gross Net Gross Net Gross Net Gross Net Autres

» ik = b i — _ - recettes

de 1'ex-
Brutes Nettes Brutes Nettes Brutes Nettes Brutes Nettes ploitliten

dollars
Atlantic —

Atlantique ..... e 244,395 206,977 628 533 777,616 731,068 2,355 2,002 6,085
Québec ...... il 722,501 659,829 68,474 58,214 | 1,480,619 | 1,321,136 159,242 140,453 30,475
GALBI0" ) « 0 ar0r0id o sparens! 1,670,413 | 1,425,687 155,226 132,184 | 3,012,929 | 2,794,012 340,878 320,853 45,344
Manitoba ......... .. 191,570 160,733 7,688 6,535 400,595 370,043 26,313 22,999 6,658
Saskatchewan ....... 133,270 112,588 1,979 1,694 446,614 402,323 14,689 13,566! 6,333
Alberta .....cce0n0. 317,179 269,240 1,798 1,528 949,160 882,925 15,294 13,947 16,198
Yukon, N.W.T. and

Brit{sh Columbia —

Yukon, Territoires

du Nord-Ouest et

Colombie Britan-

nEGNe % i o A 431,255 359,927 14,539 12,428 | 1,533,776 | 1,422,969 77,025 68,655 14,025

Wotal | 5 itk e | 3,760,593083;1841.98] 250,332 213,116 | 8,601,309 7,924,476 635,796 582,475 125,118

TABLE 2C. Monthly Survey of Radio Broadcasting Stations
TABLEAU 2C. Station de radiodiffusion — déclaration mensuelle
Total Provincial 1974
March = Mars
National time sales Local time sales Other
= & revenue
Province Ventes de tempa d'antenne (national) Ventes de temps d'antenne (local) from
operations
AN, AN, F.M. F.M. AM, ALM, F.M, F.M, =
Gxgas NSF Griss Nit Grgns Nit Grgss Nit r:z:::ZG
Brut Nette Brut N Brut Nett 4 s excn
e P -~ TR g Brused | sNeucle 0l oldicatisn
dollars
Atlantic —

Atlantique ....... 262,286 221,243 530 451 937,820 883,789 1,759 1,495 5,494
Québec ....iiennanne 1,007,518 866,823 100,349 85,309 1,886,050 | 1,747,144 203,286 183,944 26,733
Ontario .....cenaees 1,868,504 | 1,591,962 159,292 135,485 3,560,930 ( 3,293,413 400,687 377,916 41,874
Manitoba ........... 197,099 165,400 7,895 6,711 456,254 421,329 32,278 27,973 6,329
Saskatchewan ....... 151,012 126,085 3,059 2,617 483,795 435,658 19,324 18,330 5,528
Alberta ............ 382,116 324,110 2,409 2,047 1,153,223 | 1,070,544 20,049 18,392 21,537
Yukon, N.W.T. and

fritish Columbia —

Yukon, Territoires

du Nord-Ouest et

{olombie Britan- ]

AR = oo g 508,818 429 ,459 16,932 14,434 | 1,791,480 1,659,148 85,288 76,275 12,651

TR LB o oia o s oo WE T [1GIgIN75 353 F357 257082 290,466 247,054 | 10,269,552 | 9,511,025 762,671 704,325 120,146




TABLE 3A. Monthly Survey of Radio Broadcasting Stations

TABLEAU 3A. Station de radiodiffusion — déclaration mensuelle

Metropolitan areas — Agglomérations métropolitaines 1974
January — Janvier
National time sales Local time sales gl
Metropolitan areas - ii Tevenue
< from
Ventes de temps d'antenne Ventes de temps d'antenne
Agglomérations métropolitaines (national) A.M. and/et F.M. e WA :nd/et F.M. operations
Autres
Gross Nil: Gross N:t .
= r- de 1'ex-
Brutes Nettes Brutes Nettes ploitation
dollars
HolLah . ... ... ompe.osod Jill o o0 .. S . 35,918 30,201 123,555 123,467 0
Cries o S Ap | S T ri 50t ooonea Ry 68,025 58.297 182,386 177,603 3,120
T T N e ) P 400, 623 343,302 826,497 749,300 11,344
Hull-Ottawa ........co-rccevacocee = L . . i 131,488 110,991 355, 907 348,230 3,061
S ... ......800. o - e i R e Sl s - b . 687,417 584,641 1,022,221 947,532 B, 526
Haniiliton ., . . .sh.e. P S e . S NN 96,714 | 83,089 224,844 213,858 10, BB4
i versl o o ISSRRR T T o BT SR T SSSRES i Rt Y 74,707 63, 545 170,219 155, 805 656
EERAInED. RN Dt v Bl o6 o el s o ofine o S 88, 527 75, 248 306,720 274,149 2,622
IRETRIRN .. oviken - POV § 5 DO, . o o R - s 33,541 28,663 136,295 125,471 3,406
CAlBATY ....cc.cuvienvenvocnranres T B7,022 74,071 331,434 293,599 4,767
EQENBOn: . .0 .. . cuc5v .0 0u i . o . o 92,329 79,403 307,035 287,402 5,316
WAHTEIRURT ‘ro1.,o PR s 100 2 o o Fi¥ENs - oxamsrs oleiaishe o¥ele 1io7s o7a's & 160,422 136, 650 759,765 673,047 6,851
T R T T A 39,342 28,703 208, 945 208,194 0
Other = AULTES .. ... .cocuirivrirocanranneaencannsy 849, 487 719,270 4,191,636 3,921,140 38,533
Tossl .......... e oo s eion oo v sansschdaaaorseaon 2,845,562 2,416,274 L A = BR.498,797 99,086
-
TABLE 3B. Monthly Strved of Radio Broadcasting Scations
TABLEAU 3B, Station de radiodiffusion — déclaration mensuelle
Metropolitan areas — Agglomérations métropolitaines 1974
February — Février
National time sales Local time sales L
Metropolitan areas o i revenue
= from
Ventes de temps d'antenne Ventes de temps d'antenne
Agglomérations métropolitaines (national) A.M. and/et F.M. | (local) A.M. and/et F.M. P
Gross Net Gross Net AREne
= I i B recettes
Brutes Nettes Brutes Nettes p‘:;i:a::c—m
dollars
ST S TTECE P S SRR SN T TR e S 70,861 59, 643 129,619 129,476 0
S e T s = v e i - g0 T EL 104,757 B9, 486 176,407 171,127 6,812
b R S 631,083 541, 514 858, 556 713,908 11,784
HUBE-ORDRNHE . .. cmmle s v e s cfamempac o ombehoreessnsan 178,617 150,957 343,621 336,916 2,638
. ) TR e S TSR e O 907,713 774,221 1,118, 4850 1,020,325 7,598
Lo CEERRER) e ST, T AL R S (e — 150, 848 128,448 219,052 208,486 23,898
L e B e T [, WK B PP, 112, 555 95,679 170,159 155,812 751
Winn#Res" ., .- . <o W e e oa il a0 o bkl an wie b 145, 584 123,746 | 315,811 285,367 2,313
Regina ........... L L — TR T s T S 5% 4 44,783 147,344 135,316 4,916
ETRN) ULk, - = 0 ikt Bovans ons o¥ie, o0 e shoushols (e18 dhavsie s e ¢ oo 115,619 98, 442 319,991 282,982 5, 600
EQuOMEDN ........co00v0crc0t0ne il el . .o, . 120,168 103, 247 323,229 302,503 6,336
VOmEE . .7 .f.ceicecoracioora M - i 259,320 220,649 706,422 627, 511 8,949
T T N PRI = 48,845 35,869 192,542 191, 856 0
OtHBE = AhEFeS ..o e avime nivenrionronenins 1,112,484 941,413 4,221,302 3,945,366 43,523
;SRS U AL DL S T - 4,010,925 3,408,097 9,237,105 8,506,951 125,118




PANLN 3E.

Monthly
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TaBLEAU 3C. Station de radiodiffusion — déclaration mensuelle

Metropolitan areas — Agglomérations meétropoliitaines 1974

March ~ Mars

National time sales Local time sales Other
- - revenue
Hetropolitan ateaa Ventes de temps d'antenne Ventes de temps d'antenne from
(national) (local) operations
Agglomérations métropolitaines | AM, gndlet F.M, AM. and/st F.M -
Gross Net Gross Net Autres
it ‘S . s recettes
de 1'ex-
Brutes Nettes Brutes Nettes plolitacion
dollare
Bakilax 5. ......L B i 0. A b . 76,452 64,275 166,966 166,966 0
Québec ....... oy b LT ok N b o o I 164,784 146,217 171,704 169, 486 4,527
Montréal ................. snanse N XL s . i N9 1 776,628 665,847 1,162,872 1,053,558 11,607
HINAE OLERWA '« 5 oo 5« tjwssrstong 5o ors7e 55 01528 o R ) B 193, 628 164,937 407,120 398,199 2,574
T N e S ey |, T 931,755 792,740 1, 385, 606 1,271,974 8, 684
Ramiiliton. - S . aot-alaBy . R MO SIS | L T - 143,914 122,408 223,977 211,303 20,472
London ....... " o Shan WE e PN P -y 112,513 95,196 214,197 195,276 85
Wlalheg ... 0.0 e dos.. JdagBREE. .. o ) 158,718 134,912 369,044 333,153 3,363
R . . <. .o .o . Rl W 50,754 43,525 162,159 148,802 3,881
Glgaey - .....5....0. b= " | A .. 131,046 111, 389 386,332 341,415 7,864
BRIMONTEORE o Kok vgs T o ¢ o088 + 5.0, 0 o0t SMEEPIHD D S 139,377 118,572 393,851 367,116 8,824
NARGOUVER & o= T e i s e e O o 271,181 230,615 876,878 777,909 7,532
ViEtor Al o NI N . N e, T el 59,598 44,399 220,605 220,415 [1]
r . NS TR SR - | RS L R S AT 1,457,471 1,237,104 4,890,912 4,559,778 40,7313
Motials MR ..o Jeuds i o R viee oo AR 4,667,819 3,972,136 11,032,223 10,215,350 120,146
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