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Data in Many Forms... 

Statistics Canada disseminates data in a variety of 
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Maps and other geographic reference materials are 
available for some types of data. Direct access to 
agqreqated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 
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Canada. 
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The following standard symbols are used iii Statis-
tics Canada publications: 

Figures nut available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expreied. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of the 
Statistics Act. 

MITE ON CANSIM 

Most of the data published in the Consijuer Price 
index (Catalogue 62-001) and Consijuer Prices and Price 
indexes (Catalogue 62-910) is also available in ma-
chine readable form through CANSIM (Canadian Sucig-
Economic information Management System). In general, 
CANSIM provides a longer historical series. For 
further information on CANS1M call (613) 951-8200 or 
write to EIctronic Data Dissemination flivision, 
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Detailed information on the methodoloqy 	aid 
concepts of the CPI is contained in The Cer 
Price Index Reference Paper, Updating Based on 1986 
Expenditures, (Occasional), Catalogue 62-555. 
Information regarding the Family I:xpeiiditure Surveys 
is contained in two volumes: Family Food Expenditure, 
1986, Catalogue 62-554, and Family Expenditure in 
Canada 1986, Catalogue 62-555. 

Consumer Price index series for Canada and eighteen 
cities, in addition to other related price information 
are also available in Consumer Prices and Price 
Indexes, (Quarterlt), Catalogue 62-010. In addition, 
selected educational and promotional material are 
available. For these anti further information, contact 
the Consumer Prices Section, Prices Division, 
Statistics 	Canada, 	Ottawa, 	Ontario 	K1A 	1116 
(613-951-9606 or 613-951-9607). 

SIGNIS CONVENt LONNI 

Les siqnes conventionnels suivants sont mnployés uniformé-
ment dana lea publications de Statistique Canada: 

nornbres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres pruvisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de Ia Loi sur la 
statistique relatives au secret. 

MITE ONCERP1ANT CANSIM 

La plupart des dorinées oubliées dans I • indice des prix a la 
consoation (no 62-901 au catalogue) et Prix a is coresmua-
tion at indices des prix (n° 62-010 au catalogue) peuvent Atre 
ohtenue3, anus forme lisihle par machine, de CNSlM (Système 
canadien dinformationi socio-économique). Lea series histori-
ques aunt généralement plus lonques dans CANSIM. Pour olue 
dinformation sur CANSIM, signaler (613) 951-flP  
Division tie is diffusion informatique des duuu 
I- 	 P I 	 , 	 -, 

lluuuu,icuir'untiil p 	: uuu,çul(nuuut 	II It': 	 I 	puilil 	iii 11111:, 	II uruuu'x,; 

Les méthodes et lea concepts de I IP[ sont décrits eli 
detail dana le Document de rCférence de Pindice des prix h Is 
consoimnation, Nise è jour foixlée au, lea dépenses de 1986 
(hors série), it0  62-553 au catalogue. Des renseiaitements su 
suet ties enquAtes sijr lea dépenses des families se retrouvent 
dans deux volumes distincts: Dépenses alimentaires des 
families an Canada, 1986, no  62-554 au catalogue: et Dépenses 
des FamilIes an Canada, 1986, no 62-555 au catalogue. 

Des series d'indices des prix 7A la consomination pour le 
Canada et dix-huit villes, ainsi qua dautros renseigneinents 
sur lea prix sort pub lies dana Prix è Ia consommatiori at 
indices des piix, (trirnestriel), no  62-010 au catalogue. De 
plus, certains documents éducatifs et publicitaires sont 
disponibles. Pour plus de renseiqnements, communiquer avec la 
Section des prix ii la consummation, Division des prix, 
Statistique Canada, Ottawa (Ontario) K1A 016 (613-951-9606 ou 
613-951-9607). 

Pre-Recorded Information 

Selected information on the latest CPI is pre-
recorded and available to the public at any time of 
the day. The telephone numbers providiog this service 
are as follows: 

Québec 	 (514) 285-4498 

National Capital Region 	 (613) 951-7431 

lnfor.at ions pré-enreqistrCes 

Certairies informationns concernant le dernier IPC aunt 
pré-enregistrées at aunt disoonibles au public en tout tmnps 
de la journée. Lea numéros de téléphone pour cc service aunt 
les suivants: 

Québec 	 (514) 283-4463 

Region de [a capitale nationale 	 (613) 951-74 
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Release Dates for the Constiner Price Index - 1989 

Dates d'éMssion de l'indice des prix h la consonv,ation - 1989 

index for the Month of 
	

Release Date 

Indice pour le mois de 
	

Date d'émission 

April 	- 1989 - avril 

May 	- 1989 - mai 

June 	- 1989 - juiri 

July 	- 1989 - juillet 

Auqust 	- 1989 - aot 

September - 1989 - septenihre 

October 	- 1989 - octobre 

November - 1989 - novembre 

December - 1989 - décembre 

May 19 - 	1989 - 19 mai 

June 16 - 1989 - 16 juin 

July 14 - 1989 - 14 juil.Let 

Auqust 18 - 1989 - 18 aoOt 

September 15 - 1989 - 15 septernhre 

October 2fl - 1989 - 20 octobre 

November 17 - 1989 - 17 riovemhre 

December 15 - 1989 - 15 décembre 

January 	19 - 1990 - 19 jorivier 
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All- itmms 

The All-items Consumer Price Index (CPI) for Canada 
increased by 0.5% between February and March to reach 
o level of 148.5 (1981100). All seven major com-
ponent indexes registered increases ranging from (1.1% 
to 0.8%. Advances of 0.6% in the Housing index and 
0.7% in the Transportation index accounted for approx-
imately one half and one quarter respectively of the 
latest monthly rise in the CPI. In addition, a rise 
of 0.8% in the Recreation, Reading and Lducatiun index 
contributed noticeably to the latest overall change. 

in seasonally adjusted terms, the All-items index rose 
by 0.5%, the same rate as that reported in the pre-
vious month. 

The year-over-year increase in the CPI, between March 
1988 and March 1989, was 4.6% the same rate as was re-
corded in February. The compound annual rate of 
increase based on the seasonally adjusted index levels 
over the latest three-month period (Decemher to March) 
was 5.9%, up sharply from the increase of 5.0% observ-
ed in the previous three-ninth period eiidiiiq in 
February. 

Food 

The Fi,iid index moved up slightly by 0.1% in March com- 
pared to the advance of 0.8% reported in February. An 
increase of 0,5% in the Food Purchased from Restaur- 

index combined with a decline of 0.1% in the in- 
(or Food Purchased from Stores accounted for the 
,t change. 

H 1.1% decline in the index for Food Purchased from 
nes resulted from a sharp (-10.0%) decline in the 
.h Veqetables index mostly counterbalanced by in-

creases in the indexes for Fresh Fruit (4.6%), Meat 
(11.5%) and Soft Drinks (6.9%). The Fresh Vegetables 
index fell as sharp price reductions were observed for 
salad-type vegetables (lettuce, -21.3%: cucumbers, 
-20.4%; tomatoes, -19.8%). Following shortages in 
February which resulted in a short term price rise, 
abundant supplies from producing areas in the United 
States and Mexico resulted this month in widespread 
price "specials" on these commodities. At the same 
time, s,oraqe type vegetables (potatoes, cabbages and 
carrots) registered seasonal price increases. The in-
crease in the fresh Fruit index was due, in lorqe 
part, to a 15.1% rise in banana prices (drop in avail-
ability between shipments) and seasonal shortages 
observed for other fruit. The Meat index responded 
largely to a rise of 3.7% in chicken prices (supplies 
have not matched demand) and an increase of 0.6% in 
beef prices (attributable in part to an upswinq in 
herd-building activity). The rise in soft drink 
prices reflected the net outcome of promotional price 
activities. 

Over the 12-month period, March 1988 to March 1989, 
the Food index advanced by 4.3%, up from the increase 
of 4.0% observed for February. The latest movement 
comprised increases of 3.91  in the Food Purchased from 
Stores index and 5.5% in the Food Purchased from Res-
taurants index. 

All-its excludinq Food 

in a month-to-month basis, the All-items excluding 
nod index rose by 0.5% in March compared to 0.7% in 

• . 'ruary. Most of the upward pressure on this index 
.ited from increases in the Housing (0.6%), Trans- 
lation (0.7%), and the Recreation, Reading and (du- 
mi (0.8%) indexes.  

I'HINI S ',Altl ANI S ii I lNl)ICL NAI I(INAI 

Tndig'o d'pns1e 

Linidice densemble des pnix h is consummation (IPC) pour le 
Canada a aurjmei,té de 0.5% entre février et mars pour sétshlir 

148.5 (198110fl). Lea sept iuiriices de composontes priori-
pales ant affiché des hausses comprises entre 0.1% et 0.R%. 
La progression de 0.6% de lindice de Ihahitation explique is 
moitié environ de is dernière hausse meiisueile ile i'IPC et 
i'avance de 0.7% de l'iridice des transports an explique envi-
ron le quart. En outre, Ia montêe do 0.8% lie Lindice des 
luisirs, do Ia lecture et de Ia formation a contrihuê not able-
ment 5 is dernire variation de lindice d'ensmnble. 

Lindice densemhle désaisonnalisé a qrimoC do 0.5%, soit Ic 
même taux dougmentation gu'au mois prêcêdent. 

La progression d'uno annCe b lautre de l'LPC ontre 'ears 1988 
et mars 1989 a dtd de 4.6%, soit iw, taux identique b celui oh-
serve en Février. Le taux de progression annuel compose fonde 
sur lea indices désaisonnalisés des trois derniers 'eais (de 
décembre 6 mars) a Cté de 5.9%, suit beaucoup plus gue laug-
mentation de 5.11% ohservêe au cours de Is période de trois 
mois prêcédente terminiée en février. 

Ali.ontis 

Liiirlice des alimeiits a qrimpC de 11.1% N neilie en mars slurs 
qu'il avajt augmeiité de (1.8% en février. Le relèvement do 
0.5% de Pindice des aliments achetés au restaurant, et le re-
cul de 0.1 1  de lirdice des aIlments schetés au magasin, 
expliquer,t le dernier mouvement. 

Le recul de 0.1% de lindice des ailments articles so magasin 
est le rêsultat dune forte haisse (-111.11%) de l'jr,dice des 
legumes frais, qul a été en qrande partie contrebaloncée par 
les hausses des indices des fruits frais (4.6%), de is viaixle 
0.5%) et des boissns gazeuses (6.9%). L'indice iles léqumes 
frais a chute h is suite des fortes haisses tie prix pour lea 
legumes b salade (laitue, -21.3%; concombres, -211.4%: tomates, 

Aprs ies péniuries do février gui ont fait qrimper 
lea prix moment anément , lea arrivages import ants des regions 
productrices des Ftats-Unis et du Mexique ont entrainé cc 
mois-ci des "soides" generalises sur ces prodults. Per all-
leurs, ii y a eu hausse saisonriière des prix des legumes d'en-
treposaqe (pommes do terre, choux at caruttes). L'auqmenta-
tion de l'indice des fruits frais ost dO, dana one large me-
sure, 1 Ia rsuntée do 15.1% des prix des haranes (diminution 
des stocks entre los iivraisons) et aux pénuries saisonnires 
ohservées pour d'autres fruits. L'auqmeritation de l'indice dc 
ia viaride rCsuite dans one large mestire ile Ia muntée de 3.7 1  
des prix do pouiet (!offre n'a Dos suffit A la dema,ide) et Ti 
l'accroissement tie 0.6% des prix du hoeuf (en nartie parce que 
i'on a chorc'hé davantaqe Ti roconstituer les troopeaux). La 
hausse tie prix des hoissons qazeuses a été le résultat net des 
activités prumotionnellos. 

Au coors do 15 période de 12 mois ailant do mars 1988 Ti mars 
1989, lindice des ailments a avancC de 4.5%, en hausse par 
rapport su taux do 4.11% observe en février. Le dernier mouve-
ment eat le résultat do relTivement do 3.9% do lindice dos 
aiiments achetés au magasin et de i'accroissement de 5.5% do 
l'indice des aiimeuits ochetCs so restaurant. 

Induce d'enseiuble sans lea alimonts 

Sur one base mensuelle, l'indice d'ensemhte sans les aliments 
a grimpé de 0.5% en mars, alors qu'il avait auqmenté tie 0.7% 
en février. Leffot d'entraineinent aur cot induce a surtout 
été exercé per ies hausses ties indices tie ihohitation (0.6%), 
ties transports (0.7%) at des loisirs, do Ia lecture ci de is 
formation (11.8%). 



A major proportion of the rise in the Housing index 
was due to an increase of 0.9% in the Owned Accommoda-
tion component. The latter reflected relatively sharp 
increases in the Mortgage Interest Cost index (1.1%) 
and the prices of new homes (1.6%). Moderate increas-
es were also registered in Rented Accommodation char-
ges (13.3%). Higher prices were also observed for 
household textiles, plastic and foil suppties arid pet 
care. the Household Equipment component gained 1.0% 
reflecting price increases for kitchen utensils arid 
selected hand tools. 

The 0.7% rise in the Transportation index comprised 
increases of 0.4% in the Private Transportation and 
4.1% in the Public Transportation components. A large 
pert of the increase in the former component resulted 
from higher gasoline prices. Automobile rental char-
ges also rose mainly as promotional rates returned to 
normal levels. Higher automobile insurance premiums 
were reported, mainly in Alberta arid Saskatchewan. 
The Public Transportation index advanced in response 
to a 9.11% seasonal rise in the Air Fares index. The 
latest increase was, in part, due to reduced 'seat 
sales" activity and increased fares for Trans-Atlantic 
and Southern destinations. 

Much of the 0.8% increase in the Recreation, Reading 
arid F:ducat ion index was due to a 1.0% rise in the Re-
creation irrdex. This was heavily influenced by a sea-
sonal rise of 7.4% in Packaged Holiday quotations, as 
March is the peak month for winter travel to Florida 
and other southern holiday resorts. 

Increases in the indexes for Clothinq (0.2%), for 
Tobacco Products and Alcoholic Beverages (0.1%) and 
for Health and Personal Care (0.1%) contributed 
marginally to the latest rise in the All-items 
excluding Food index. The rise in the first index was 
mairrly due to a 0.8% advance in the Men's Wear index 
reflecting higher prices for suits and footwear. The 
second index rose as a result of hiqher prices for 
cigarettes and liquor purchased from stores. A rise 
in eye-care charges (1.3%) explained the change in the 
third index. 

Over the 12-month period, March 1988 to March 1989, 
the All-items excluding Food index advanced by 4.6%, a 
rate sliqhtty slower than the 4.8% increase reported 
in the 12-month period ending in February. 

Goods and Services 

The Goods index rose by a moderate 0.3% in March com-
pared to the 11.8% increase posted in February. The 
Services index advanced by 0.7% in the latest month, 
movinq slightly faster than the 0.5% increase noted in 
February. Over the 12-month period, March 1988 to 
March 1989, the Goods index advanced by 4.1% (3.9% in 
February) while the Services index gained 5.1% (5.3% 
in February). 

City Highlights 

Between February and March, changes in the All-items 
index for cities for which CPI's are published ranged 
from increases of 1.2% in Saint John and Montréal to 
0.9% in Edmonton. In Saint John, lower than national 
increases were observed in all major component indexes 
other than Transportation. A decline in Food prices 
and lower than average increases for Housing and 
Transportation explained the rate observed in 
Montréal. Higher than national increases in Clothing 
arid Transportation accounted for Edmonton's above av-
erage result. 

Between March 1988 and March 1989, increases in city 
All-items indexes varied from 2.0% in Calgary to 6.6% 
in Toronto. 

La progression He lindice He l'hahitation est due dens o 
large mesure h Is hausse de 1.9% He Ia conrprrsante du logernert 
en propriété. La montée He cette dernière composante s'expl i - 
gue en qrande partie par l'accroissement relativement imp; 
tant He l'indice des intêrts hypothAcaires (1.1%) et des pr: 
des maisons neuves (1.6%). Las Irais He loqement en locat; 
ont aussi midérément auqmenté (0.3%). On a éqalement ohser6 
ucla hausse du orix des articles ménaqers en matire textile et 
des articles méuragers en piastique et en papier d'alumjnjijrn et 
one hausse Has frais hAs auni soins d'animaux He maison. La 
coinposante He léquipement mAunaqer a pruqressA de 1.0% A cause 
He Is rnajorationr des prix des usteirsiles He cuisine et He 
certains outiLs h main. 

La nrcntAe de 0.7% He l'indice des transports découle He 
l'accroissement He 1.4% He is cumposante du transport privA at 
de Is progression de 4.1% He Is coinposante do transport pub-
lic. La progression He Is premThre coinposante est due pour 
une bonne part au renchArisse'nent He lessence. Lea frals de 
location d'automobiles ont aussi auqmentA avec is fin des pro-
motions et Is retour aux tarifs normaux. (1es hausses des 
primes d'assurance-automohile ont aussi etC signalCes, surtout 
en Alberta at an Saskatchewan. L'indice do transport public a 
grirnipC en raison d'unm hanissa saisonnière He 9.0% He l'indice 
des tarifs aériens. La dernnièra haussa est due en partie ii sn 
mnins grand nombre He "soldes de places" et au relvement des 
tarifa sur l'Atiantique et vers le Sod. 

L'auqcnentatic)n cia 0.8% cia l'indice des loisirs, He Is lecture 
at He Is formation est due clans u,ie large mesure h Is nmintCe 
do 1.0% de l'indice des loisirs. Cela s'exphique en grande 
partie per l'augmentation saisonnière He 7.4% des prix des 
voyages organisCs tout coinpris, mars Ctant he 'mis ui lea 
voyages h destination He Is Floride et d'outres destinations 
cia villCqiature du sud aunt Ic plus en niemanide. 

Las hausses des indices He lhahillement (0.2%), des products 
du tobac et des boissons alcoolisCes (0.1%) at de Is sante 
des sums personnels (0.1%) ont quelgue peu contrihué 
dernire progression He lindice densemble sans 1 
aliments. 	La rmintCe do premier induce eat due surtout 
l'indice des vAtements pour hommes qui a ava,rcé de 0.8' 
cause de Is mejoration des prix des complets et 	1' 
chaussures. 	le deuxime induce a grimpé b Is suite 
relèveerent des princ des cigarettes et des spriritueux achet63 
au maqasin. Ouant au troisibnne in,dice, sa progression 
s'exphique par Is hausse des coOts pour lea soins oculaires 
(1.3%). 

Au cours de Is periode cia 12 mois allant de mars 1988 b mars 
1989, l'indice d'ensemble sans les ailments a avancC He 4.6%, 
suit no taux lCqèremernt moms rapide qua celui He 4.8% observe 
pour Is période de 12 muis terminée en fCvrier. 

Rices et services 

L'inclice des hiens a auqmenté He 0.3% b paine an mars, alors 
qu'il avait proqressC He 0.8% en fCvrier. L'indice des servi-
ces a avancA de 0.7% au cours du mois CcoulC, ce qui est lAqè-
rement superieur au taux d'auqmentation He 0.5% note en 
fCvrier. Au coors He Is pCriode He douze mois allan,t He mars 
1988 a mars 1989, h'indice des biena a avsncC de 4.1% (3.9% en 
février) at l'indice des services, He 5.1% (5.3% en fAvrier). 

Points saillants das indices des villes 

Entre février et mars, les variatiorns He l'indice d'anse'nhle 
clans les villas pour lasqualles on publie no IPC vont de 11.2% 
a Saint John et Montréal b (1.9% h Edmonton. A Saint John, des 
hausses infArieures a Is 'miyenne nationale ont Ate observCes 
pour tous las indices cia coinposantes principalas, sauf celui 
des transports. La recul du prix des ahiments at des hausses 
infArieures h Is nnoyenne clans Ia cas He l'habitation at des 
transports expliquent Is taux observe a MontrCal. Les tatrc 
d'augmentation des composantes He l'habillement at des traiis-- - 
ports ont Ate supArieurs 4 is 'nuyenne natjona1 i Idrnnrtnrn, 
qui explique quo Is taux d'auqcnentation de 1 
clans cette villa a dApassA Is cvuyenne natiornsl 

Entre mars 1988 at mars 1989, las aiqmentnt 
d'ansemhle clans lea villes ont Ate compri;:: 
Calgary at 6.6% a Toronto. 
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1ABLE 1. The Consumer Price Index and Major Components (Not Seasonally Adjusted), Canada(1), 19R110hJ 

I AOL I ALL 1. 	iiidice des prix N Ia consoninatiun et composantes priricipales (non désaisonnalisés), 
[;iiiada(1), 1981100 

Indexes Percentage change - 

March 1999 from 

Indices Faux de variation - 
Mars 1999 contre 

March Fehruar, March February March 
1989 1989 188 1989 1988 

Mars Février Mars Février Mars 
1989 1989 1988 19119 1988 

All-item. - Ensemble 148.5 147.8 142.0 fl. 4.6 

Food - Ailments 139.5 139.2 133.5 0.1 

All-items excluding food - Ensemble 
saris les aliments 151.1 150.3 144.4 0.5 4.6 

Hotisiriq - Habitation 149.7 148.8 142.5 0.6 5.1 

Element 15.2 134.9 129.2 0.2 4.6 

1)1 	- 	Transports 146.4 145.4 142.6 0.7 2.7 

Health and personal care - Sante et 
sums personnels 149.6 149.4 143.2 0.1 4.5 

Recreation, reading and education - 
Loisirs, 	lecture et formation 149.7 148.5 142.5 0.8 5.1 

tobacco products and alcoholic bever- 
ages - Produits du tabac et hoissons 
alcoolisées 204.1 203.8 192.2 0.1 6.2 

Purchasing power of the consumer 
dollar expressed in cents, compared 
to 1981 	- Pouvoir d'achat do dollar 
h la consommation, (en cents) par 
rapport h 1981 67.3 67.7 70.4 

All-items Consumer Price Index con- 
verted to 1971100 - L'indice 
d'ensemble des prix a Ia consum- 
mation converti b 1971100 	 351.8 

1) For aggregation of indexes see "Techni.al Notes (The Consumer Price Index) - Weiqhts and Linking" 
at the end of this publication. 

1) Pour l'aqréqation des indices voir "Notes techniques (L'indice des prix b Ia consummation) - ron-
dérations et erichainement" h Ia fin de cette publication. 
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Chart-i (T 

The Consumer Price Index for Canada (1981 = 100) 
Indice des prix a Ia consommation pour le Canada (1981 = 100: 
Not seasonally adjusted - Non désaisonnalisés 
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Percentage Change in the Consumer Price Index from the Same Month a Year Ago, Canada 
Taux de variation cle I'indice des prix a Ia consommatiOn au mois correspondant 
de I'année précédente, Canada 
Not seasonally adjusted - Non désaisonnalisés 
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(13*3*1 2, Consiaer Price Index for Canada, All-it 	(Nut SeaacneJly Adjusted), 3974 - 19*39, 1981r10111 

All 7. Irlice des prix k 1s consation pour le Canada, ireilce d'eneemble (non d6aaiaoonaiis8), 1974 - 1989, 1981xlflfl 

Indexes - Indicea 

January February March Apr41 Ma) June July Aunost September october November December Annual 
aserage(I) 

Jensior Fvrier Mars Avril Mat Join Jottlet SoOt cep(eeibre 'lctohre Noneo*,re D4cemhre Nuyenne 
arwa,elle(1) 

49,9 541.4 91.9 51.2 52.1 52.3 53.3 53,7 54.0 54.5 55.1 55.6 52.8 
55.9 56.3 56.6 56.9 57.4 58.2 59.0 59.6 59.7 4*1.3 6(1.11 60.9 511.5 

6 61.2 61.5 61.7 62.0 62.5 62.3 65.11 63.3 63.6 64.!) 64.2 64.5 62.9 
7 65.11 65.6 66.3 66.7 67.2 47.7 613.3 M*.6 69.0 69.6 70.1 70.6 67.9 

B 70.13 73.5 72.1 72.3 13.3 13,0 15.11 75.1 14.9 75.7 76.3 76.5 13.9 
9 77.1 77.8 78.8 79.3 30.1 90.', 1*1.1 31.4 32.1 132.7 133.5 34.0 811.1 
0 1313.1, 85.2 86.1 116.6 87.6 *3.6 89.3 90.1 911.9 91.7 92.9 93.4 813.9 
1 94.6 95.6 96.3 97.6 9*3.4 100.0 100.8 101.6 102.3 103.3 104.2 104.1 1011.0 

2 105.4 106.7 103.0 108.6 1111.1 311.2 111.11 112.3 112.9 113.6 114.4 114.4 110.11 
S 114,1 114.6 115.3 115.3 116.1 117.4 117.9 113.5 11*1.5 110.2 139.2 319.6 117.2 
4 120.2 120.9 121.2 121.5 121.7 122.2 122.9 122.9 123.0 123.2 124.0 324.1 122.$ 
5 24.6 325.4 125.7 126.2 126.5 121.2 121.6 127.3 128.0 123.4 1211.9 129.5 121.2 

150,3 330.6 130.9 *31,1 151.7 131,9 132.9 133.3 133.3 134.0 134.7 134.9 152.4 
7 135.2 135.8 136.4 137.0 137.8 138.2 159.2 139.3 139.5 139.13 1451.4 140.5 1313.? 
11 140.8 141.3 142.0 342.5 143.4 143.6 144. 1, 144.9 145,0 145.7 146.1 146.1 141.11 
9 146.11 147.13 148.', 

Percentaqe cbanqe from the previous month 

laus de variation par rapport mu .s,is pr3cdent 

January February March April May June Jul) Auaust September October November December 

Jonster Fdsrier Mars Aril Hsi Jul', Juillet 13o04 Septembre Octotire Novembre D4cre 

4 0.8 1.11 1.11 11.6 1.8 1.3 0.6 1.1 0.6 0.9 1.1 0.9 
5 0.5 0.1 0.5 (1.5 0.9 1.4 1.4 1.0 0.? 1.0 0.11 0.2 
6 O.' 0.5 13.1 015 0,11 0.5 31.3 0.5 0.5 0.6 '1.3 13.5 
7 0.3 0.9 1.1 *1.6 0.7 0.7 0.9 *1.8 0,6 11.9 n.i 0,7 

8 0.3 0.7 1.1 1.3 1.4 0.13 1.5 0.1 .0,3 1.1 0,11 0.3 
9 11.8 0.9 L3 *1.6 1.0 0,5 0.7 0.4 0.9 0,7 1.0 fl,6 
0 (1.6 0.1* 1.1 0.6 1.2 1.1 0.11 0.9 0.9 0.9 1.1 0.5 * 1.3 3.1 1.5 1.8 0.8 1.6 0.8 13,8 0.7 1,3) 0,9 13,5 

2 0.1 1.2 1.2 0.6 1.4 1.11 0.5 0.4 0.5 0.6 0.1 0,0 
5 -0.3 0.4 1.0 0.1) '1.3 1.1 0.4 0.5 0.11 0.6 0,13 0.3 
4 0.5 0.6 1.2 (1.2 31.2 0.4 0.6 0.11 0.1 0.2 0.6 0.1 
5 0.4 13.6 1.2 11.4 *3,7 0.6 (3.3 0.2 0.2 0.3 0.4 0.5 

6 0.5 *1.4 0.2 0,2 0.5 0.2 (3,3 0,3 0.0 0.5 0.5 0.1 
7 0.2 0.4 0.4 *1.4 0.6 0.3 0.7 0.1 9,31 (3,4 0,4 0.1 
8 1.2 0.4 (1.5 (1.4 0.6 0.1 0.6 0.5 0.1 0.5 0.3 0.0 
9 0.5 0.7 0.5 

Percentaqe change from the sane month a year ago 

laos ne variation par rapport mu ..uis correspondent cIa lann3e pr4c4dente 

.January February March April May kae July Auqust Septer October November December Annual 
averaqe( 1) 

Janvier Fvrier Mars Asril Mai Juin Juillet AoOt Septeebro Octobre Movembre Ddcmabre Moyenne 
any,uelle(1) 

8 0.2 9.6 115.4 9.9 11.1 11.8 11.1 11.0 10.9 11.7 12.13 12.3 10.9 
5 12.0 11.7 11.2 11.1 10.2 10.2 11.1 11.0 10.6 1(1.6 30.3 9.5 10.3 
6 9.5 9.2 9.0 9.11 8.0 7.9 6.8 6.2 6.5 6.1 5.6 5.0 7.5 
1 6.2 6.7 7.5 7.6 7.5 7.8 8.4 13.4 8.1, 8.8 9,7 0.5 7.9 

8 13.0 8.7 9,7 8.8 9.1 9.2 9.1* 9 • 5 3.4 8.8 11.8 13.4 9.8 
9 8.9 9.1 0.5 9.7 9.3 8.9 8.1 8.4 9.6 9 .2 9.4 9.11 9,2 
0 0.6 9.5 9.3 9.2 9.4 10.1 10.1 10.7 10.7 10.0 11.3 11.2 10.2 
1 *2.0 12.2 *2.4 32.1 12.3 12.9 12.9 12.8 12.5 12.6 12.2 32.3 12.5 

2 11.8 13.6 11.6 11.3 13.9 11.2 113.9 10.5 10.4 10.0 0.8 9.5 10.8 
5 8.3 1.4 7.2 6.6 5.4 5.6 5.5 5.5 5.0 4.9 4.2 4.5 5,11 
4 5.3 5.5 4.1 4.9 4.8 4.1 4.2 1.7 3.11 1.4 4.11 5.8 4.4 
5 3,7 3.7 5,1 3.9 3.9 4.1 3.11 4.0 4.1 4.2 8.31 4.4 4.1) 

6 4.4 8.1 4.1 3.9 4.1 3.7 4.2 4.3 4.1 4.4 4.5 4.2 4.1 
7 3.9 4.0 4.2 4.5 4.6 4.8 4.7 4.5 4.5 4.3 4.2 4.2 4.8 
8 4.1 4.0 4.1 8.0 4.1 3.9 3.8 4.0 4.1 8.2 4.1 8.0 8.3 
9 4.3 4.6 4.1, 
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percentage change based ,a, annual averaqes compares the avaraqa of the 12 monthly indexes of one year to the average of the 12 monthly indexes 
the previous sear. 
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Chart-3 	 Graphique -- 

Percentage Change from the Previous Month by Major Component and t}- ia r tmpct 

on the Movement in the All-items lndex,( 1 )Canada, March 1989 
Taux de variation par rapport au mois précédent, selon Ia compo'ane pn n pae 
et leur impact sur le mouvement de I'indice d'ensemble(') Canada, mars 1989 

% 
-1- Food - Aliments Health and personal care 	 Tobacco products and 
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Produits du tabac et 
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(1) The impact of each major corn ponent on the All-items CPI is measured by the surface area of the respective blocks The horizontal 
axis relates to the corresponding "basket" values in the respective previous period prices 
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Percentage Change from Previous Month and from Same Month a Year Ago 
by Major Component for Canada, March 1989 
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I 	nc.umer Price Indexes for Canada, Major Components, Selected Sub-groups and Special Aggregates (Not Seasonally 
Ijusted), 1981=100 

I 	1 Pli i,dices des prix a Ia consom,nation pour Ic Canada, composantes principales, certains sous-qroupes et aqrégats 
spéciaux (non désaisonnalisés), 1981=100 

Indexes 	 Percentage change - 
March 1989 from 

Indices 	 faux de variation - 
Malur components, selected suh-qroups and special aqqreqates 	 Mars 1989 cuntre 

Composantes prineipales, certains sous-groupes at aqréqats 	March 	February 	March 	February 	March 
spCciaux 	 1989 	1989 	1988 	1989 	1988 

Mars 	FCvrier 	Mars 	Février 	Mars 
1989 	1989 	1988 	1989 	1988 

ALL-IILMS - LNS(Mf3tL 148.5 147.8 142.11 11.5 4.6 

Major components and selected sub-qroups - Composantes 
principales at certains sous-groupes 

fond - Atiments 139.3 139.2 133.5 0.1 4.3 

Food purchased from stores - Aliments achetés so maqasin 136.0 136.2 130.9 -0.1 3.9 

Meat - Viande 153.1 132.4 129.9 0.5 2.5 
Fresh or 	Frozen meat 	(except poultry) - Viande fraiche ou 

cunqelée (sauf Ia volaille) 129.4 128.5 126.1 11.7 2.6 
Reef - Boeuf 126.2 125.4 124.5 0.6 1.4 
Pork - Porc 141.3 140.3 134.1 0.7 5.4 
.h or frozen poultry meat - Viande de volaille, 	fraiche 
conqelée 138.0 134.3 127.9 2.8 7.9 

;"d meat - Viande de salaison 144.2 143.1 150.5 0.8 -4.2 
1 	preparations and ready-cooked meat - Preparations 
inse de viande at viandes cuites 140.9 163.5 140.2 -1.7 11.5 

- Poisson 164.1 165.1 155.3 -0.6 5.7 

Dairy products and eggs - Produits laitiers at oeufs 137.9 138.6 152.9 -11.5 $.8 
Dairy oroducts - Produits laitiers 141.1 141.5 156.2 -0.3 3.6 

Fluid whole milk - Lait eritier de coriso,enation 141.5 141.5 135.1 0.11 4.7 
Low-fat milk (2%) - Lait h basse teneur an gras (2%) 150.5 131.7 124.6 -0.9 4.7 

Logs - Oeufs 111.3 114.2 1114.9 -2.5 6.1 

Bakery and other cereal products - Produits de boulangerie 
at autres produits céréaliers 139.1 138.2 134.1 0.7 3.7 
Bakery products - Pruduits de boulauiqec'ie 139 .7 138.8 134.9 0.6 3.6 

Bread - Pain 158.2 157.0 136.1 0.9 1.5 
Other cereal grains and cereal products - Autres grains 

de cérésles at produits céréaliers 141.7 140.3 135.9 1.0 4.3 

Fruit - Fruits 140.7 136.9 142.2 2.8 -1.1 
Fresh fruit - Fruits frais 142.7 136.4 147.4 4.6 -3.2 
Fruit juice (except concentrated) - Jus de fruits (sauf 

couicentré) 134.5 133.3 133.4 11.9 0.8 

Vegetables - Legumes 135.1 145.7 120.8 -7.3 11.8 
Fresh vegetahies - legumes f'rais 125.5 139.3 110.3 -10.11 15.6 
Frozen vegetables - Legumes conqelés 151.4 149.5 139.6 1,3 8.5 
Canned vegetables and vegetable preparations - LCgisnes at 

preparations h base de legumes, an bolte 157.8 157.5 149.5 0.2 5.6 

Sugar and sugar preparations - Sucre at preparations 
base de sucre 102.6 105.3 95 • 3 -0.7 7.7 

Sugar - Sucre 83.5 84.1 74.2 -0.7 12.5 

Coffee and tea - Café at the 1116.7 106.5 106.2 11.2 0.5 

As and oils - Huiles at matires grasses 133.1 135.4 121,0 -0.2 10.0 

foods, food preparation materials and food prepara- 
"is - Autres aliments, 	ingredients at preparations 
inentaires 134.8 134.2 13fl,5 11.4 5.5 

nrchased from restaurants - Aliments achetés au 
restaurant 149.4 148,7 141.6 0.5 5.5 
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TABLE 3. Coris&mier Price Indexes for Canada, Major Components, Selected S-qroups and Special Aqqreqates (Not Seasonally 
Adjusted), 1981z190 - Coot tiitjr1 

TABlEAU 3. Indices des prix a Ia consomation pour le Canada, composantes principales, certains sous-qroupes at réqal . 
sp&iaux (non désaisonnalisés), 19131=100 - suite 

Major components, selected sub-qroups and special aqqreqates 

Composaiites principales, certainis sous-groupes et aqréqats 

Indexes 

Indices 

Percentage chanqe - 

March 1989 f rum 

taux de variation - 

Mars 39130  contra 

March February March February March 
spéciaux 19139 19319 19318 19339 19138 

Mars Février Mars Février Mars 
19139 19139 19138 1989 19813 

Housing - Habitation 14.7 1413.13 142.5 0.6 5.1 

Shelter - Loqement 155. 9  153.0 145.31 11.6 5.6 

Principal accommodation - Loqement principal 155.5 152.6 145.6 11.6 5.4 
Rented accommodation - Loqement en location 148.7 1431.3 341.7 0.3 4.9 

Rent - Lover 149.5 1431.13 141.9 0.3 5.2 

Owned acconinodation - Loqemeiit en propriété 156.7 155.3 146.4 0.9 7.0 
Mortgage interest cost - CoOts d'intérêt hypothécaire 150.5 1413.9 141.3 1.1 6.5 
Replacement cost - CoOt de remplacemeitt 155.2 152.8 141.2 1.6 9.9 

Water, fuel and electricity for principal accommodation- 
Eau, combustible at electricité pour le toqement principal 146.9 146.7 145.4 0.1 1.0 
Water - Eau 165.1 165.0 153.0 0.1 7.9 
Fuel oil and other liquid fuel - Mazout et autres 

combustibles liquides 122.31 121.9 1213.1 13.7 -4.' 
Piped gas - Gaz natural 133.13 133.8 137.1 0.13 -2.. 
Electricity - riectricite 155.4 155.3 150.0 0.1 

Non-principal accoTinliodatiun - Loqetnelit 	secondaire 159.7 159.4 149.5 13.2 
Traveller accommodation - Héberqement des voaqeurs 162.5 162.3 151.5 0.1 

Household operation - Uéoenses de mêiiaqe 142.4 141.7 1331.13 13.5 2.6 

Communications 125.7 125.7 134.5 0.13 6.5 
Telephone services - Services télephor,iques 114.3 114.3 123.5 1.13 -7.4 

Deterqent and soap (except personal care) - Détersif et savon 
(sauf pour les soins personnels) 139.13 1313.9 132.5 0.1 4.9 

Cleaning and polishing preparations and products - Produits de 
nettoyaqe et de polissaqe 156.5 154.8 151.13 1.1 3.1 

Household chemical specialities - Produits chimiques ménaqers 
spéciaux 148.9 147.4 139.6 1.13 6.7 

Paper, plastic and foil household supplies - Articles inénaqers 
en papier, en plastique at en papier daluminium 140.9 138.9 131.1 1.4 7.5 

Household furnishings, equipment and related services - 
Articles d' ameublement, équipement ménaqer at services 
connexes 137.9 136.7 131.13 0.9 4.6 

Household furnishings - Articles d'ameublement 1313.0 137.3 132.1 0.5 4.5 
Furniture - Meubles 139.7 139.7 134.0 0.13 4.3 
Household textiles - Articles nenaqers an matière textile 154.8 131.9 127.7 2.2 5.6 

Household equipment - lquipement ménaqer 134.4 133.1 128.5 1.0 4.6 
Household appliances - Appareils ménaqers 124.9 124.7 121.7 0.2 7.6 

Services related to household furnishinqs and equipment - 

Ser 	 iijx 	mt ic1. 	1 	,iFI,rr,t 	et 	6riipempnt 
I. 
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I All! 1 1. ('1Jns1er Price Indexes for Canada, Major Components, Selected 5th-groups and Special Aggregates (Not Seasonally 
djusted), 1981=1(1(1 - Cont inued 

I l! I AU . Indices des prix a Ia conaonation pour le Canada, composantes principales, certains sous-qroupes et aijreqats 
spéciaux (non désaisonnalisés), 1981=100 - iiite 

Indexes Percentage cliau,qe - 

March 1989 from 

Indices Taux de variation - 
Mars 1 989 couitre 

March February March February March 
1989 1989 1988 1989 1988 

Mars Février Mars FCvrier Mars 
1989 1989 1988 1989 1988 

Major components, selected sub-groups and special aggregates 

Counposantes principales, certains sous-groupes et agrCqats 
spéciaux 

Clothing - Habillemerut 135.2 134.9 129.2 0.2 4.6 

Women's wear - Vêtements pour femmes 134.1 134.1 128.4 0.0 4.4 

Girls' wear - Vétemeruts pour filles 134.4 134.0 128.7 0.5 3.4 

Men's wear - VCtements pour hoewnes 132.7 131.7 126.4 (1.8 5.1) 

Boys' wear - VCtements pour qarcouis 133.4 133.1 127.2 0.? 49 

Clothinq material, notions and services - Tissu pour vêtemeiuts, 
menus articles at services vestimentaires 147.3 146.9 141.3 0.5 3.7 

Transportation - Transports 146.4 145.4 142.6 11.7 2.7 

ite transportation - Transport privC 143.1 142.6 137.7 0.4 5.9 

chase of automotive vehicles - Achat de véhicuies 
wtomohiles 143.1 143.1 155.6 0.0 5.5 

Irat ion of automotive vehicles - Utilisation do véhicules 
iiutomuhiles 144.9 144.1 140.6 0.6 5.1 
Gasoline (includinq diesel fuel) - Essence (y comoris le 

carburauit diesel) 131.6 130.1 130.9 1.2 0.5 
Maintenance and repair jobs not covered by insurance - 

Reparations at travaux d'entretien non couverts par 
l'assurance 144.1 144.1 136.1 0.0 5.9 

Parkiuuq(1) 	- Stationnement(1) 132.1 131.4 121.5 0.5 8.7 
Private and public insurance premiums - Primes d'assuraruce 

(regimes publics at privés) 181.0 180.7 172.8 0.2 4.7 

Public transportation - Iransport public 176.7 169.7 178.1 4.1 -0.8 

Local and coeveuter transportation - Transport local at de 
banlieue 172.2 172.2 163.9 0.0 5.1 
Street car, city bus and subway - lramway, autobus et metro 182.3 182.3 172.3 0.0 5.8 
Local taxi - Taxi local 149 .5 149.5 145.3 0.0 2.9 

Inter-city transportation - Transport interurbain 181.6 168.8 181.5 7.6 -3.1 
Air - Avion 184.4 169.2 193.2 9.0 -4.6 
Highway bus - Autocar 155.4 155.4 152.7 0.0 1.8 

Health and personal care - Sante et soins personnels 149.6 149.4 143.2 0.1 4.5 

Health care - Sums de sante 166.5 165.9 158.3 0.4 5.2 
Medicinal and pharmaceutical products - Médicaments et produits 

pharmaceutiques 198.9 198.2 186.1 0.4 6.9 

Personal care - Soins porsonnels 138.8 138.8 133.6 0.0 3.9 
Supplies and equipment - Articles at accessoires 136.4 136.4 132.8 0.1) 2.7 

(1) December 1984=100 
(1) fléremhre 19ll471flIl 
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TABLE 3. Consuuier Price Indexes for Canada, Major Components, Selected Sub-qrnups and Special Aqqreqates (Not Seasonal I 
Adjusted), 1981=100 - roncludeci 

IABLIAL) 3. Indices des prix b Ia consoation pour le Canada, composantes principales, certains sous-qroupes et 	r61at 
spéciaux (non désaisonnalisés), 1981=100 - fin 

Indexes Percentage change - 

March 1989 from 

Indices laux de variation - 
Major components, selected sub-groups and special agqreqates Mars 1989 contre 

Composantes principales, certains sous-qroupes et agréqats March February March February March 
sijéciaux 1989 1989 1988 JqAq 1988 

Mars Février Mars Février Mars 
1989 1989 1988 1989 1q8 

Recreation, reading and education - Loisirs, lecture et formation 149.7 

143.5 

148.5 

142.1 

142.5 

136.6 

(1.8 

1.0 

5.1 

5.1 Recreation - Loisirs 

Recreation equipment and services - Materiel et 	services de 
loisirs 133.1) 132.5 126.0 0.4 5.6 
Sporting and athletic equipment - Materiel de sport et 

d'athiétisme 139.3 138.9 131.0 11.3 6.3 
Home-entertainment equipment and services - Materiel et 

services de divertissement au foyer 109.4 11)9.4 106.9 (1.1) 2.5 
Cultural and recreation services - Services cuiturels et 

récréatifs 161.5 158.2 153.6 2.1 5.1 

Reading materials and other printed matter - Materiel de lecture 
et autres imprimés 175.6 175.3 166.7 0.1 5.2 

Education - Formation 166.6 165.9 158.9 114 

Tuition fees - Frais de scolarité 162.5 162.5 155.1 0.0 

tobacco products and alcoholic beverages - Produits du tabac at 
204.1 203.8 192.2 0.1 6 boissons alcoolisêes 

lohacco products and smokers 	supplies - Produits du tabac at 
articles pour fumeurs 254.0 253.5 235.8 (1.2 8.6 
Cigarettes 255.7 255.2 235.2 (1.2 8.7 

Alcoholic heveraqes - Roissor,s alcoolisées 180.5 180.5 172.7 0.1 4.5 
Alcoholic drinks served in licensed premises - Roissuns 

alcoolisées servies dons des debits de hoissuri 176.2 176.2 167.6 0.0 5.1 
Alcoholic beverages purchased from stores - Boissons 

alcuulisées achetées dons des eagasins 182.5 182.2 175.3 0.2 4.1 

Reclassified by goods and services - ReclassC par biens et 
services: 

- 	Ajeis 143.5 143.1 137.8 0.5 4.1 

Durable goods - Biens durahles 136.0 135.8 130.0 0.1 4.6 
Semi-durable goods - Biens semi-durables 137.0 136.5 130.0 (1.5 5.4 
Non-durable goods - Biens non-durables 148.7 148.4 143.2 0.2 3.8 

Mon-durable goods excluding food purchased from stores - Riens 
non-durahles saris lee aliments achetés au moqasiri 160.3 159.5 154.6 0.5 3.7 

Goods exciudiriq food purchased from stores - (1iens sans las 
aliments achetés au maqasin 146.6 146.1 140.6 0.5 4.3 

Services 155.2 154.1 147.7 0.7 5.1 

Services excluding shelter services - Services sans lee services 
de 	loqemeiit 156.0 154.8 150.5 0.8 5.7 

Selected special mjqreqates - Certains aqrêqats spéciaux: 

All-items excluding food - Ensemble sans les aIlments 151.1 150.5 144.4 0.5 
Energy - 	 rergie 137.7 136.8 137.1 0.7 1. 
All-items excluding energy - Ensemble sans lenergie 149.0 148.3 142.0 0.5 1,1 

Food and energy - Aliments et energie 139.1 138.8 154.7 0.2 5. 
All-items excluding food and energy - Ensemble sans lea ailments 

et Penergie 152.1 151.2 144.7 0.6 
All-items excluding shelter - Ensemble sans le loqement 148.0 147.4 142.0 0.4 
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Sill 4. Cor,ser Price indesms mr Ci.da, wbjDr Cemponents and Special Aqqragates (Hot Seasonally Ad.justed)( I), 1951 rim 

Sill I iU 4. Idjie ki. pria & is consation pour Is Canada cxposantea principates at agrqat& sp&lani (non dsaironoalisés)(l). 1981r100 

4a,jor carponents - Conposontes principales 	 Special aggregates - Aqr&iats spéclaus 

md 

All- 
Wnts 

Housing 

Habi- 
tat ion 

Cloth- 
log 

Hshll- 
lement 

Irons- 
portal son 

I cans- 
ports 

Health 
and 
personal 
care 

Santi et 
solos 
oerson- 
nels 

Recrea- 
tion, 
reading 
and 
education 

Loisirs. 
lecture 
ci forma- 
lion 

tobacco 
products 
and rico- 
hour 
beverages 

Pruduits 
du tahac 
at buis- 
sons al- 
coulls6es 

roods 

tiens 

Services 

All-Items 
escluding 
food 

Ensemble 
sans las 
aIlments 

All-items 
esrlu,Iinq 
enerqy 

Ensemble 
sw,s 
lnergie 

All-Items 
excluding 
food mid 
energ) 

Ensemble 
sans les 
aliments 
ci 
1 1 #iiergle 

Energy 

rrgir 

Annual average - 

Moyenne annuelle: 

1973 42.4 49.2 56.5 44.3 49.7 56.1 511.6 46.5 49.6 40 • 7 49.1 52.1 12.44 
1978 49.4 55.5 41.7 453.7 54.0 61.13 53.4 52.1 53.5 54_fl 54.3 56,4 17.6 
1975 55.33 59.9 65.4 54.4 60.2 67.3 59.9 57.13 59.3 59.5 631.1 61.0 47.7 
1976 57.5 65.4 69.0 60.3 65.5 71.5 64.7 611.6 66.5 65.1 64.2 67.5 49.2 
1977 62.13 71.5 73.7 64.6 70.7 74.7 68.7 115.1 72.5 70.2 69.1 7..7 55.2 
978 71.6 76.9 76.5 68.5 74.2 71.6 74.1 71.7 77.4 76.7 75.1 76.6 110.4 

1979 81.11 92.5 83.6 74.9 82.31 92.9 79.6 79.5 82.0 831.6 82.1 42.5 66.1 
1980 99.8 89.0 93.4 84.5 90.2 911.8 88.6 119.4 99,7 89.7 931.1 911.2 76.9 
1981 10010 100.0 100.0 100.0 100.0 100.0 lflfl.11 100.0 100.0 100.0 5310.0 1031,0 100.0 
1982 107.2 112.5 104.6 114.1 110.6 1118.7 135.5 ¶139.4 112.9 111.8 109.8 110.11 139.8 
1985 113,2 120,7 100,8 119.8 118.2 115.8 130.13 115.1 120.2 1t9,fl 116.31 137,3 129.1 
1984 117.4 178.7 112.5 124.9 122.8 119.7 18fl.6 120.7 124.8 123.8 120.9 177.? 156,5 
3985 120.9 129.0 135.6 130.9 127.2 124.5 154.0 125,4 129.7 129.0 125.4 127.0 141,9 
1986 176.8 112.9 118.9 135.0 132,6 130.3 172,1 329.6 136.3 138,1 131.9 111,7 135,6 
1987 112.4 138.1 121.8 139.9 139.2 137.3 183.9 134.9 142.8 139.9 157.9 139.8 137.1 
1998 135,9 144.3 110.2 142.6 145.5 145.0 197,4 150.7 140.4 146,1 145.8 146,5 157.9 

1986, 

January - Janvier 324.11 1 50.9 115,11 115.8 129.7 126.6 163.0 129.5 132.4 131.8 128.1 179.6 148.6 
February - F6vrier 171.5 111.4 137.6 156.2 130.1 127.5 166.0 1233.9 133.1 132.6 129.7 130.5 1435.5 
March - Mars 125.5 131.8 119.1 135.5 130.1 129.4 167.5 128.7 134.0 133.13 179.5 131.4 143.5 
April - Avril 124.9 131.9 119.4 133.7 131.5 129.8 171.3 128.5 154.7 152.9 110,4 152.4 133.7 
may - Hal 125.8 132.8 118.7 355.2 132.0 129.8 172.9 128.9 155.7 155.4 131.4 353,3 1111.5 
Ju,,e - Join 126,0 152.5 138.4 133.6 152.3 150.1 173.? 129.0 155.9 135.6 151.6 133.6 1311.0 

- .Jujllet 127.6 135.0 118.1 136.7 115.0 110.2 174.4 129.6 157.6 154.4 132.7 154.4 120.7 
- AoQt 128,5 133.5 119,4 135.9 133.3 130.0 174.0 129.9 157.9 134,A 333.2 15",fl 124.2 

i-mber - Septembre 129.9 135.5 139.9 133.7 134.0 112.0 175.1 130.3 157.7 154.6 133.4 114.11 177,1 
her - Octobre 129.3 134.7 119.8 133.7 134.5 133.0 175.8 130.4 118.0 135.4 118.2 115.9 126.4 

- Novembre 130.1 154.7 120,5 135.9 535.0 133.2 176.7 131.5 159.0 356,0 154.8 156.5 127,7 
04cr - D6ceathre 129,9 115,2 120.3 136.4 135,0 133.5 176.7 131.6 139.4 136.4 135.0 136,8 128.2 

- Ja,,vier 131.3 135.4 110.8 136.4 135.6 112,6 177.3 132.5 159.2 136.8 155.2 136.6 129.9 
February - Févrimr 151.3 136.1 122.0 136.1 156.3 134,4 179.2 132.9 139.9 137.1 155.7 117.7 152.5 
March - Mars 131.2 156.5 122.6 157.5 136.9 155,1 179.1 153.4 140.6 137. 9  136.1 357,11 115.1 
April - AsciI 151.2 137.1 121.0 157.7 137.9 156.0 183.4 133.9 161.3 158.6 136.6 138.4 156.1 
May - Maj 152.4 157.5 123.9 158.2 158.9 157.5 185.3 114.8 141.9 139.3 137.4 159.7 156.1 
June - Join 133,9 117,8 125.2 138.8 139.1 157.2 185.1 155.4 147.7 139.5 137.8 339.1 137.9 
Jul3 	- JollIet 154,2 138.5 122.13 145.1 139.8 157.5 195.4 155.9 141,8 140.7 138.9 140.5 ¶18.4 
August - Aoit 152.9 118.9 124.7 142.7 140,0 118.0 186.1 135.6 144.1 141,1 318.9 140.9 139.1 
September - Septembre 132.1 119.2 125.4 141.8 141.0 159.1 186.4 155.5 144.5 141.6 538.8 141.1 140.0 
October - Octobre 132.8 1813.4 125.5 141.3 140.9 140.0 196.5 156.3 144.0 141.9 139.4 141.7 139.7 
November - Noseebre 133,0 140.9 126.6 142.0 141.7 5411,2 186.9 156.9 145.2 142.5 140.0 142.4 140.2 
December - Dêcembre 152,7 140.9 126.0 142.7 141.6 140.5 186.9 156.6 145.7 142.6 140.0 147,4 140.2 

5988: 

Ja,,uary - Ja.wier 134.1 141.6 125.9 140.5 142.0 159.9 199.6 117.8 185.4 142.7 140.4 142,5 1811.0 
February - Février 133.9 141.8 128.6 140.5 142.9 141.6 192.0 157.7 146.5 145,4 141,1 145,5 158,2 
March - Mars 155.5 142.5 129.2 142.6 143.2 362.5 192.2 137.8 147.7 144.4 142.0 144.7 117.1 
April - Avril 134.2 142.7 130.2 142.0 144,5 141.0 195.7 138.5 148,0 144.9 142,4 145.1 138.7 
May - Mai 135.0 145.4 150.4 142.6 145.2 344,9 398.8 139.7 148.5 145.7 143.2 145.9 139.9 
June - Juin 136,2 145.5 130.6 142.1 145.2 144.9 199.4 140.1 146.5 145,7 141.5 146.0 159,4 
July - Juillet 157.4 144.4 129.8 148.51 145.5 145.1 199.4 140.6 140.7 146,5 144.4 146.8 159,7 
August - AoQt 137.9 144.9 135.8 145.5 146.1 145.5 200.0 140.8 150.6 146.0 185.0 147.5 137.4 
September - Septembre 137.5 145.4 131.5 142.4 146.9 186.9 2031.0 140.7 150.9 147,1 145,2 147.7 137.5 
October - Octobre 137.5 146.9 131,9 142.11 147.0 148.4 2013.2 140.9 152,0 147.9 345.9 149.7 136.6 
Noseeber - Novembre 136.9 147.2 131.7 144.3 147.6 148.5 2131.6 141.4 152,5 148.7 146.5 140.6 155.5 
December - Décembre 136.5 147.5 131.6 145.9 147.8 188.7 203.9 341.2 152.7 1453.9 146.6 149.8 135.0 

19339: 

Janoary - Janvier 138.1 148.1 131.9 145.4 148.4 146.7 202.9 141,9 151.5 149.5 147.3 1513.2 136.2 
February - F44vrier 139.2 148.9 134.9 145.4 149.4 148.5 203.9 143.1 154.1 150.1 1453.3 151.2 136.5 
March - Mars 159.5 149.7 135.2 146.8 149.6 149.7 204.1 145.5 144.2 141.1 149,0 552.1 337.7 
April - Asril 
May - Hal 
June - Join 
July - .luillet 
August - Aolit 
September - Septembre 
lubber - Octobre 

other - Novembre 
-mber -  D#ceebre 

• For inFor.atioo on the costinuity of the series see "lechnical Notes (The Consucer Price lr,des) - Weights and Linking" at the end of this pL1ica-
I ion. 
Pour information concernant 1' aspect co,,t inue des series voir "Notes techniques (1' Indice des pris A is consommation) - Ponddrat ions at enchatne-
cent" I Ia Fin de cette publication. 
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TMLL S. 14,nth-to-aunth Percentage Changes in the Seasonally Adjusted Corsoa,er Pr ice Index and Current Acawial Rate of Charpie (Based on Seasonal 
Adjusted Vmveaent in Latest three Pnths Compounded at Aonual Rates), Canada( 1) 

IAIIIIAU 5. faux de variation don anis 4 lautre d. Iindice des prix 8 Is coe,agation ,l8saisonnaliaA at taux de variation courant .mel (fonI( 
les Laos de variation cnapos8s des trois derniers anis ais teux swiels), Canada(i) 

*ll-iteeu(2) 

tj,sealyle(2) 

Food 

Alisents 

All-items excluding food 

':nseithle sans 1ev aliments 

Seasonally Seasonally Seasonally 
Month-to-sooth adjusted current Month-to-month adjusted current Month-to-sooth adjusted current 
seasonally adjusted ar,nual 	rate seasonally adjusted annual rate seasonally adjusted anrajal 	rate 
percentage change of change oerceotaqe cha,eie of change oercentaqe change of change 

faux rle variation laos ne variation Taos de variation Taos de variation faux de variation laux Ic variation 
lAxatsoiirrnlisA d'ut, cuura,,t 	arv,uel rfêsoisi,r,i,alisd 	d'tgu coura,,t arw,uel dAsalsonnalisé d'un courant a,v-ajel 
,jis 8 lautce nl6salsnnnalls6 mois S 	l'antre dsaisonn,alisé .uis 4 l'autre dsolsonnalis6 

1987 

Jw,uary 	- Ja,wier 0.2 4.9 0.2 4.7 n.1 4.8 
February - FAvrier 0.1 5.6 1.1 l.h 0.4 4.' 
March - Mars '1.4 3.9 0.1 2.4 0.4 4.2 
April - Avril 0.4 4.11 -0.2 0.6 0.4 4.7 
May - f4ai 0.1 4.8 0.1 3.1 0.3 4.4 
Jul* - Jul" fl.4 4.8 0.7 4.6 13.4 4.1 
July - Julllet 0.7 5.7 -0.1 4.3 11.9 6.7 
August - A0f4t 0.1 4.0 -IL" fl.5 ff3 6.? 
September - Septe.thre 0.3 3.8 0.0 -2.4 0.2 4.6 
October - Octubre 0.2 2.0 (1,7 -1.2 0.1 2.6 
Nosember - Novembre 0.5 3.' '1.6 5.4 0.6 3.7 
December - Ddcedere 0.1 4.1 1.1 4.0 0.3 4.0 

1988 

January - Janvier 0.2 4.1 11.1 3.7 0.2 4.3 
February - FAvrler 0.2 2.9 0.11 1.2 13.3 n. 
March - Mars 0.6 4.0 fl.1 1.2 '1.6 
April - Axrll 0.3 4.1 11.4 2.1 0.3 
May - Mal 0.4 4.9 1.3 LI 0.4 
June - Jul', 0.1 3.7 1.4 4.4 0.2 
Jul) 	- Julllet 0.6 4.9 1.4 4.8 0.4 
August - AoOt 0.3 4.8 0.8 7.0 0.2 
September - Septeebre 0.2 4.4 11.3 6.3 fl.2 
October - Octubre 0.1 1.4 0.1 4.8 0.3 
November - Noxembre 0.4 1.6 -0.4 0.0 0.6 
December - DAcevthre 0.3 3.9 1.3 -fl.9 (1.3 5. 

1989 

January - Janvler 0.4 4.4 fl.1 11.0 0.4 4.9 
February - Fvrier 0.4 4.0 (1.9 5.3 11.4 4.9 
March - Mars 0.5 5.9 11.4 7.2 0.5 5.5 
April - Avril 
May - Mai 
June - Join 
July - Juillet 
August - AoDt 
September - Septembre 
October - Octobre 
November - Novembre 
December - DAcend,re 

(I) Seasonal adjustment or the Consumer Price Index for Canada is undertaken separately for each of the seven major cueponents of the CPI with the cal-
culation being made before linking or chaining takes place. The resulting level, major component ineleves as well as the All-items and All-items ox-
cludir,q Food aggregates are then • linked or 'chained to form coot inuous series starting from January 1978. The seasonally adjusted sonthl y  data 
are published without Further revision until the year end, she,, revisions to any ,a.,nths data may he made from January 1984 forward (the start of the 
1982 basket). Ihese revisions are published with the .lsox.ary release. 

(1) ta dAsalson,,alisstio,, de li,,dice des prix 8 Is consolmeation pour is Canada est effectude sAparAment pour choc,.ne des sept composantes principale de 
1' IPC. Ics calculs soot laits avant de procAder 4 lenchatneeent. Los indices des sept composantes principales, rl'ense'vble et ,fensemhle sans les 
ali.ents ainsi obtenus sont ensuite enchalnds' pour dAterminer les series continues 8 oartir de janvler 1978. Lea donnAes ddsaisonnalisAes len-
suelles aunt publiAs sans autre rAvision jusqu'8 Is fin do tannAe oj one rAvision peut Atre effectoAe pour tout wuis It compter de )flr,vier 1985 (Ic 
d4but do panier de 1982). Ces rAvisions soot Amis avec Is publication ic janvier. 

(2) ISie to rounding, the percentage change in the Seasonally Adjusted All-items index may fall outside the range of its sub-aggregates. 
(2) Les chtffres ayant Ate arrondia, Is taos do vartation de 1'lndice d'ense,mble ddsaisonnalisA pout toaher 4 lextdriwur des lieltes do ses sius-

agrAgats. 



19 

PRINCIPAUX FACTEURS DES CHAN(NCNTS P&NSLIELS Dl I • IM)ICE 
DENSIJIILE, PAR VILLE 

St. John's 

L'indice d'ensemble a avancé de 0.6%, en raison de ieffet 
d'entralnement exercé surtout par las composantes do Phahita-
tion et de l'hebillement. La progression de lindice de l'hs-
billement est an majeure partie attrihuabie a is hausse do 
prix des vête'nents pour lea temmes. L'indice de Fhabitation 
a auqmenté surtout h cause du relèvement des frais de loqement 
en propriété, do prix du mazout et des dépenses de ménaqe. 
Lea tarifs aériens et Is prix de Pessence ont éqalement auq-
menté, tout comme lea prix des aliments dans l'ensembie (en 
particulier lea produits laitiers et lea fruits et les légtrtes 
frais). Depuis mars 1988, l'indice d'ensemble a progressé do 
3.0%. 

MAIN 10NTRIBU10RS TO WltH1Y DlANS IN THE ALL-ITEMS  
INDEX, BY CITY 

;t. John's 

Ihe All-items index rose 0.6%, with most of the upward 
pressure originating in the Housing and Clothing com-
ponents. The advance in the Clothing index was large-
ly the result of higher prices for women's wear. The 
Housing index rose, mainly reflecting increased char-
ges For owned accommodation, higher prices for fuel 
oil and increased expenses relating to household op-
eration. Air fares and gasoline prices also advanced, 
as did overall food prices (must notably dairy pro-
ducts and fresh produce). Since March 1988, the All-
items index has risen 3.0%. 

charlottetown/Serside 

La cnontée de 0.6% de lindice der,semhle est surtout attrihu-
able b l'accroissemeit des frais d'hahitation, an particulier 
des frais de loqement en propriété, d'électricité, des dépen-
ses do nnaqe at des Irals do loqemont an location. Los prix 
des vêtements pour hommes et pour F emmes ont également augmen-
té, tout comma las tarifs aériens et les primes d'assurance-
automohile. En outre, Los prix des aliments se sont accrus, 
en particulier ceux do Ia volaille, des fruits frais et des 
boissons gazeuses. Depuis mars 1988, l'inllce denseahle a 
avancé do 3.1%. 

Halifax 

La najoration des frais dhabitatiun et de transports est Is 
principal facteiir gui a contrihuê a la muntAe do 0.3% de i'm-
dice d'ensemble. Pans Is cas do l'habitation, on a observe 
tse hausse des frais de loyer, des coGts d'intérét hyputhé-
caire, des dépenses de ménaqe et des Drix des articles 
d'ameuhlement et do l'équipemer,t rnénager. Dana Is ems dos 
transports, l'effet d'entralnement a surtout été exercé par la 
hausse du prix do l'essence, des primes d'assurance-automuhile 
at des tarifs aériens. L'augmentation des freis do loisirs a 
également exercé one influence a is hausse notable. Dens 
Pensemhle, l'indice de l'habiltement est deineuré stable, car 
Is hausse des prix des vétanents pour hoewnes et pour qarons a 
étê contrehalancée par Is baisse des prix dos vtements pour 
femmes et pour filles. La diminution do l'indice des ailments 
a exercC i.ti effet modérateur considerable (on a observe an 
particulier ui recul des prix du boeuf, do pore, des produits 
laitiers et des legumes frais). De mars 1988 h mars 1989, 
Pindice d'enseinblo a avancé do 3.6%. 

chariot tetown/Siju.ersida 

The 0.6% rise in the All-items index was mainly due to 
higher Housing charges, particularly for owned ac-
commodation, electricity, household operating expenses 
and rented accommodation costs. Prices for men's and 
women's wear also advanced, as did the cost of air 
fares and vehicle insurance premiums. Food prices 
were also up, particularly for poultry, fresh fruit 
and soft drinks. Since March 1988, the All-items 
index has risen 

Halifax 

ligher Housing charges and increased Transportation 
costs explained most of the 0.3% rise in the All-items 
uidex. Within Housing, increased charges were noted 
for rent, mortgage interest, household operation and 
household furnishings and equipment. Within Transpor-
lation, most of the upward impact originated in higher 
prices for gasoline, increased vehicle insurance pre-
miums and higher air fares. Higher recreational char-
ges also exerted a notable upward impact. The Iloth-
ing index remained iichanged overall, as higher prices 
for men's and boys' wear were offset by lower prices 
for women's and qirls wear. A decline in the Food 
index had a considerable dampening effect (particular-
ly lower prices for beef, pork, dairy products and 
fresh veqetables). From March 1988 to March 1989, the 
All-items index advanced 3.6%. 

Saint John 

Le principal facteur qui a contribué h Is hausse de 0.2% de 
l'indice denseohie est Paccroisseiuient des composantes do 
l'hahitetion et des transports. La montée do l'indice de 
l'hahitation s'explique surtout par Is hausse des cotta 
d'intérêt hypothecaire et des prix dos maisons neuves. On a 
éqaienient observe one progression des depenaes de inénaqe at 
des frais de loqement en location. Lavance do l'indico des 
transports est attribuable a Ia mojoration do prix do l'es-
sence, des tarifs aCriens at des frais de location do véhicu-
los. L'accroissement des frals do loisirs, en particulier do 
materiel do loisirs, des jouotS et des voyages orgenisés tout 
compris, a également exercé on offet d'entralnmnent considé-
rable. La diminution des indices do l'hahillement at des ail-
ments a provoqué ui effet nudérateur notable. Dana Is cas des 
aliments, Is recul eat surtout attrihuahle au flCchissement 
des prix do boeuf, des produits laitiers, des legumes frais et 
des hoissons qazeuses. Depuis mars 1988, Pindice denselo 
a grimpé de 4.0%. 

Saint Jowi 

Advances in the Housing and lrai,sportation components 
were the main contributing factors in the 0.2% rise in 
the All-items index. The rise in the Housing index 
mainly reflected increased mortgage interest costs and 
higher prices for new houses. Household operating ex-
penses and rented accommodation costs were also up. 
The Transportation index advanced due to higher prices 
for gasoline, air travel and vehicle rental charqes. 
Increased recreational costs, particularly for recrea-
tional equipment, toys and packaged holiday trips also 
exerted a considerable upward impact. The Clothing 
and Food indexes declined, resulting in a notable 
dampening effect. Within Food, most of the decline 
entered around lower prices for beef, dairy products, 
t.h vegetables and soft drinks. Since March 1988, 

itw All-items index has risen 4.0%. 
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Québec 

La montée de O.P. de lindice denseehle est surtout attn 
able a Ia hatisse des couts dintért hypothécaire, des i) 
des maisons neuves, do reazout, des articLes dameubiernent 
de l'équipement rnénager, associée A Ia majoration do prix 
lessence et des tarifs aéniens. L'accroissement do prix de, 
voyages organises tout cnpris a éqalement exercé no effet 
d'entrafnenient notable. 	Dons lensemble, lindice des 
alimeuits a riiminué car laugmentation des pnix do hoeuf, des 
produits de houlanqenie, des hoissoris qozeuses et des repas au 
restaurant a été plus que cant rebalancée per le fléchissement 
des prix do parc, do poulet, des viandes de salaison et des 
préparatinns a hose de viande, du poisson et des léqiines 
frais. De mars 1988 a mars 1989, lindice densemhie a gaqnê 
5.3%. 

Québec 

Advances iii mortgage interest costs, new house prices, 
fuel oil charges and household furnishings and equip-
meit costs, combined with higher prices for gasoline 
and increased air lares explained a large part of the 
0.5% rise in the All-items index. Hiqher charges for 
packaged holiday trips also exerted a notable upward 
impact. The Food index declined overall, as lower 
prices for pork, chicken, cured and prepared meats, 
tish and fresh vegetables more than offset higher 
prices for beef, bakery products, soft drinks and res-
taurant meals. From March 19813 to March 1989, the 
All-items index advanced 3.%. 

Montréal 

Higher shelter charges and increased prices br house-
hold furnishinqs and equipment combined with higher 
prices for gasoline, air travel and packaged holiday 
trips explained most of the 0.2% rise in the All-items 
index. Exerting a dampening effect were lower overall 
food prices, most notably for beef, eggs and fresh ve-
getables. Since March 1988, the All-items index has 
risen 3.9%. 

Montréal 

La majeure oartie de Faugmentation de 0.2% de l'indice d'en-
seinhle est attnibuahle a is hausse des frais de lagement et 
des prix des articles l'ammeuhlement et de l'êquipemeot métis-
qer associée a celle des prix de l'essence, des tarifs aériens 
at des voyages orqanisés tout compris. La diminution qiohale 
des pnix des aliments, en particulier rbu boeuf, des oeuts et 
des léqumea frais, a exercé un effet modérateur. Depuis mars 
1988, l'indice denseinhle a ovancé de 3.91%. 

The 0.14% rise in the All-items index was largel> due 
to increased owned accommodation charqes (particularly 
relating to mortgage interest costs and new house 
prices), higher air fares, increased charqes for per-
sonal care supplies and higher prices for packaged 
holiday trips. Household furnishings and equipment 
costs were also up. The Food index declined siiqhtly, 
as lower prices for fresh vegetables more than offset 
higher prices for chicken, cured meats, bakery pro-
ducts and restaurant meals. From March 1988 to March 
1989, the All-items index advanced 4.7%. 

La hausse de 0.4% de lindice d'ensen,ble sexplique aurtout 
par lauqmentation des frais ile logement en propriété (en oar-
ticulier des taux d'intérêt hypothécaire et do prix des mai-
sans neuves), des tonits aériens, des prix des produits de 
soins personnels et des voyages organisés tout compnis. fln a 
également observe no occroisseriient des prix des articles 
dameublement et de l'équipement ménoger. L'indice des oh-
meits a guelgue peu diminué car Le recul des prix des legumes 
frais a plus que contrebalancé l'auqmentation des orix do 
poulet, des viandes de salaison, des produits de houlanqenie 
et des repas au restaurant. De mars 198R b mars 1989, 
l'indice densemhle a proqressé de 4.7%. 

Toronto 

La hausse de 0.5% de lindice d'ensemhle eat en majeure partie 
attrihuahle a l'accroissement des frais dhahitation (en par-
ticulier des coOts dintérêt hypothécaire, do prix des maisons 
neuves, des dépenses de ménaqe et des frais de loqement en 
location). On a éqalement observe no renchérissement des prix 
des voyages organisés tout cnpris et des vtenents pour 
huewnes et pour femmes. Dans le cas de la composante des 
transports, Is hausse des tanifs aCniens a pius que cinpens 
is diminution do pnix de l'easence. Lindice des alirnents 
êqolement avancé en raison de La majorat ion des Irix do bueof.  
du parc, do poulet, des produits céréaliers et de houtangeni. 
des hoissons qazeuses et des repas au restaurant, lIe mn 
1988 a mars 1989, lindice d'ensemhle a orogressé de 6.6%. 

Toronto 

Higher Housing charges (most notably for mortgage in-
terest Costs, new house prices, household operating 
expenses and rented accommodation charges) explained a 
large part of the 0.5% rise in the All-items index. 
Higher prices for packaged holiday trips and increased 
charqes for men's and women's wear were also noted. 
Within the Transportation component, hiqher air fares 
more than offset lower onices for gasoline. The Food 
index also advanced, as price increases were noted for 
beef, pork, chicken, cereal and bakery products, soft 
drinks and restaurant meals. Between March 1988 and 
March 3989, the All-items index advanced 6.6%. 
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Thunder Bay 

La montée de 0.14% de linrilce densernhle est surtout attrihu-
able h Is progression des composantes de ihahitation et des 
transports. Dens le cas de Ihahitation, laqmentation s'ex-
plique surtout Dar Is hausse des c$épenses de ménaqe, des prix 
des articles dameublement et de l'équipement ménaqer at des 
coQts l'intérèt hypothécaire. Dans Is cas do Is composante 
des transports, Is progression résulte dons une large mesure 
de Is hausse des torus aériens. On a relevé dautre 
majoratioris notables des prix des voyages orgaruisés tout 
compris, des produits de sums personnels et des aliments. 
Dans Ce dernier cas, l'accru,issement traduit Is 
renchérissement des prix du hoeuf, do porc, des viandes do 
salaison, des produits laitiers, ties fruits frais at ties 
hoissons qazeuses. Lea prix des vtements ont diminué. 
Depuis mars 1968, Pinulice d'ensemhle a avanc6 de 4.8%. 

Ihunder Bay 

dva,ices in the Housinq and Transportation components 
counted for a large part of the 0.4% rise in the 
11-items index. The rise in the Housing index was 
ainly due to higher household ooerating expenses, 
increased costs for household furnishings and equip-
ment and a rise in mortgage interest costs. Within 
the fransportation component, the increase was mainly 
due to hiqher air fares. Other notable price advances 
were observed in packaqed holiday trips, personal care 
supplies and food. The rise in the latter mainly 
reflected higher prices for beef, pork, cured meats, 
dairy products, fresh fruit and soft drinks. Clothing 
prices declined. Since March 1988, the All-items 
index has risen 4.4%. 

Winnipeg 

La hausse des indices des alimeuits, de l'hahitation et des 
transports explique en majeure partie Is hausse tie 0.5% tIe 
l'indice densemble. Dens le cas des aliments, on a relevê 
des malu)rat ions ties prix do hoeuf, du porc, des produits céré-
aliers, des fruits frais, du sucre et des hoissons gazeuses. 
La orogression do Is composante tie l'hahitation découle tie Is 
hausse des frais d'intérét hypothécaire, des dépenses tie 
ménaqe et des prix des articles rlameubleeuent at do 
l'équipement ménaqer. Dons l'ensesnhle, l'indice des 
transports a augmenté car Is montée ties tarifs aêriens at ties 
frais de location tie véhicules a plus quo compensé le recul du 
prix de t'essence et des primes ui'assuraurce-autonuohile. 
L'iuudice do l'hahillement a légrement diminué car le 
fléchissement des prix des vtmnonts pour femmes et pour 
flUes a plus quo contrebalancé l'ouqmentatiun des prix des 
tements pour hommes. Depuis ears 1986, l'indlce r$ensemhle 
rrqressé de 4.15. 

Winnipeg 

Increases in the Food, Housing, and Transportation 
indexes accounted for most of the 0.5% rise in the 
All-items index. Within Food, advances were noted in 
the costs of beef, pork, cereal products, fresh fruit, 
sar and soft drinks. The Housing component advanced 
as a result of higher mortqaqe interest charges, 
increased household operating expenses and a rise in 
household furnishings and equipment costs. The 
Transportation index was up overall, as higher air 
fares and increased vehicle rental charges more than 
offset lower prices for gasoline and a decline in 
vehicle insurance premiums. The Clothing index 
declined sliqhtly, as lower prices for women's and 
iris' wear more than offset higher prices for men's 
ar. 	t,. 	Mrt 	19114, 	ho AIl-it'-'nj 4rIo 	!; ri:, 

Regina 

Au nornhre des principaux facteurs gui ont contrjhué h Is mon-
tee tie 0.5% tie lindice d'enseunble, on ctxnpte lea avances des 
indices de l'hahitation, des transports et des aliments. Dans 
le cas do l'hahitation, on a relevC des auqmentations des taux 
d'intérêt hypothécaire, du prix des maisons neuves, des dépen-
ses tie ménaqe, du prix des articles l'ameublement et tie 
l'equipement rnénaqer. Dons le errs des transports, on a obser-
ye des haussos plus marquees des primes d'assurance-automobile 
at des tarifs aériens. Pour ce qui eat de l'irudice ties eli-
ments, lea ajqmentations de prix lea plus notahies ont etC 
ceiles des fruits frais, ties boissons qazeuses, do boeuf at 
ties preparations & base do viandm. Lea prix des vétmeents ont 
éqalement augmente, en perticulier ceux ties vétements pour 
homes. Do mars 1968 è mars 1989, l'indice d'ensemhle a pro-
gresse tie 3.7%. 

Regina 

Among the main contributors to the 0.5% rise in the 
All-items index were advances in the Housinq, 
Transportation and Food indexes. In Housing, higher 
charqes were reported for mortgage interest, new 
houses, household operation, and household furnishings 
and equipment. Tn Transportation, increases in 
vehicle insurance premiums and air fares were most 
pronounced. In the Food index, the most notable price 
increases were observed for fresh fruit, soft drinks, 
beef and prepared meat products. Clothing prices were 
also up, particularly for men's wear. Between March 
1986 and March 1989, the All-items index rose 3,7%, 

Saskatoou 

The All-items index rose 0.4%. Amoruq the main contri-
butors were higher owned accormeodation charges, in-
creased household operating expenses and a rise in 
household furnishings and equipment costs. A rise in 
the Food index (particularly for beef and fresh fruit) 
erted a notable upward impact. The Transportation 

:ndex advanced, reflecting higher vehicle insurance 
remiums, increased air fares and a rise in vehicle 
:ental charges. Clothinq prices advanced as well. 
ince March 1988, the All-items index has risen 3.3%. 

Saskatoon 

Las principaux facteurs qui ont contrihué h Is montée tie 0.4% 
de l'indice d'ensembie sont Is hausse des frais do loqement on 
proprxétC, des dépenses de mCnaqe at des prix des articles 
d'ameublement at de l'équipement teenager. La proriression do 
l'indice des aliments (en part iculier pour Is hoeuf et los 
fruits frajs) a exercC un effet d'entranmnent notable. 
L'auqmentation de lindice ties transports traduit Is hausse 
des primes d'assurance-outomobile, ties tarifs aCriens et des 
frais de location tie vChicules. Los prix ties vtements as 
sont éqalement accrus. Depuis mars 1988, l'indice d'ensemhle 
a qrimpe de 5.3%. 
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(witon 

A rise in the Transportation index, reflecting higher 
prices for gasoline, increased vehicle rei,tal charges 
and higher air fares, was the main contributing factor 
in the 0.9% rise in the All-items index. Also contrj-
buti,iq a notable upward influence were higher owned 
accor'snodation charqes, especially relating to mortgage 
interest costs and new house prices. Higher prices 
for men's and women's wear also had a considerable 
upward impact. Dampening these advances was a decline 
in the Food index, which was largely due to lower 
prices for fresh vegetables and for cured and prepared 
meats. Since March 1988, the All-items index has 
risen 3.4%. 

Enton 

La progression de l'i,,dice des transoorts, gui tradult l'atil 
mentat jot, du prix de l'essence, des frais de location de vêh 
cules et des tarifs aêriens, est le principal facteur gui cll 
trihue 5 l'avance de 11.9% de l'indice d'ensemhle. La hau., 
des frais de loqemerut en propriété, et surtout des coOt.. 
d'intérêt hypothécaire at du prix des maisuns neuves, a 
éqalement exercé usu effet d'entratiiement notable, tout couuwne 
Ia majuration des prix des vêtements pour hommes at pour 
femes. Le fléchissement de lindice des aliments, attrihua-
hie en majeure part le a la haisse des prix des legumes Irais 
at des viandes de salaison et des prCparat ions h base de 
viande, a toutefois exercé on effet nudérateur. Depuis mars 
1988, l'indice d'ensemble a avancé de 3.4%. 

Caiqary 

Lauqmentation de 0.7% de lindice d'ensemble s'explique sur-
tout par la hausse des frais de transports, en particulier du 
orix de l'essence, des primes d'assurance-autumohile et des 
tarifs aériens. L'accroissement de l'indice de l'hahitation 
attrihuahle surtout b la housse des frais du loqeunent en 
location, des coOts d'intêrCt hypothécaire, des irlx des 
maisons neuves, des articles dameuhlement et de l'éguipement 
ménager a exercé um effet d'entratnement considerable. Le 
renchérissement des prix des vêtements Dour hummes et pour 
femmes a également exercC usu effet d'entralneusent important. 
L'iuudice des aliments a progressC lCqrement car 
l'auqmentation des prix cku hoetif, du poulet et des hoissons 
gazeuses a plus que cumpensC Ia diminution des prix du parc et 
des fruits et legumes freis. De mars 1988 a mars 1989, 
I 'iuirlicp jet ;erihl' a aVrIrI(- 6 de )fl%• 

Calgary 

Higher transportation charges, mnst notably for gasol-
ine, vehicle insurance premiums and air fares, ex-
plained much of the 0.7% rise in the All-items index. 
A rise in the Housing index, especially for rented mc-
comrnudation charges, mortgage interest costs, new 
house prices and household furnishings and equipment 
costs, accounted for a large part of the overall up-
ward advance. Higher prices for men's and women's 
wear also hada considerable upward influence. The 
Food index advanced slightly, with higher prices for 
beef, chicken and soft drinks more than offsetting 
lower prices for pork and fresh produce. Between 
March 1988 and March 1989, the All-items index has 
risen 2.0%. 

Vai,couvt I 

L'ouqmeuitatiuri des Irais de luqemelul ecu prupriété, ecu part icu-
her du prix des maisons neuves, des coOts dintérêt hypothC-
caire et des primes dassurance h Ia charge du propriétaire, 
explique en majeure partie Ia montée de 0,6% de Pindice d'en-
semble. La hausse des tarifs aCriens et des frais de location 
de véhicules a &ialement exercC on effet ul'entratnmnent nota-
ble. lln a éqalement observe itu renchérissement des prix ties 
vétements Dour hommes. La faible haujsse de l induce ties oh-
ments est attribuable au fait que la majoration des prix du 
poulet et des fruits frais a plus que cumpensC le 
fléchissement des prix du hoeuf, des pruduits cCréahiers et de 
boulanqerie et ties legumes frais. Depuis mars 1988, l'indice 
densemble a progressé de 3.9%. 

Vancouver 

Higher owned accommodation charges, particularly for 
new houses, mortgage interest costs and humeuwr,ers 
insurance premiums, explained a large part of the 0.6% 
rise in the All-items index. Higher air fares and in-
creased vehicle rental charges also exerted a notable 
upward influence. Hiqher orices for men's wear were 
observed as well. The Food index advanced sliqhtly, 
as increased prices for chicken and fresh fruit more 
than offset lower prices for beef, cereal and bakery 
products and fresh veqetables. Since March 1988, the 
All-items index has risen 3.9%. 

Victoria 

Lauqmentation de l'indice de l'hahitat ion, de méne que celle 
des indices des transports at des loisirs, mont lea principaux 
facteura gui ont contribué b la montée de 0.4% de l'iuudice 
d'ansemhle. Daris he cas tie l'hahitation, lavance est surtout 
attrihuable h Ia Fcausse des coOts d'intért hypothécaire, du 
prix ties naisons neuves at des dépenses tie ménaqe. La pro-
gressioru de ha composante des transports s'exphique par la ma-
joration des tarjfs aériens (en partie contrehalancée par le 
fléchissement des prix de l'essence). L'accroissement des 
dépenses de loisirs, des frais de soins personnels et du ori 
des cigarettes et des spiritueux achetés au magasin a easT'-
ment exercC on effet d'entralnement notable. La diminution dr 

l'inuiice des aliments traduit la baisse des prix du boeuf, di 
porc, ties viandes tie salaison et ties preparations a base 'I 
viande, ties legumes frais et des hoissons gazeuses. De mar 
1988 è mars 1989, l'inlice d'ensernhhe a arimpé tie 3.81K. 

Victoria 

A rise in the Housing index combined with increases in 
the Transportation and Recreation indexes were anonq 
the main contributors to the 0.4% rise in the 
All-items index. Within Housing, much of the advance 
occurred in mortgage interest costs, new house prices 
and household operating expenses. The Transportation 
component advanced due to higher charges for air 
travel (partly offset by lower prices for gasoline). 
Higher recreational charges, increased personal care 
expenses and a rise in the price of cigarettes and 
liguor purchased from stores also exerted a notable 
upward impact. The Food index declined, reflecting 
lower prices for beef, pork, cured and prepared meats, 
fresh vegetables and soft drinks. Between March 1988 
and March 1989, the All-items index has risen 3.8%. 



0 	 1 	 2 	 3 	 4 	 5 	 6 

w 	 w 

Chart -5 

Percentage Changes in the Afl-items Index from Previous Month and from 
Same Month a Year Ago, by Cit y , March 1989 
Taux de variation de I'indice d'ensemble, par rapport au mois précédent et 
au mois correspondant de I'année précédente, par yule, mars 1989 

From Previous Month 	 From Same Month a Year Ago 
Par rapport au mois precedent 	 Par rapport au mois correspondant de lannée précédente 

0 	0.2 	0.4 	0.6 	0.8 	1 0% 	 0 	 1 	 2 	 3 

I 	I 	I 	I 	I 	I 

0 	0.2 	0.4 	0.6 	0.8 	1 0 0/b 

St. John's 

Charlottetown - 
Sunimerside 

Halifax 

Saint John 

Québec 

Montréal 

Ottawa 

Toronto 

Thunder Bay 

Winnipeg 

Regina 

Saskatoon 

Edmonton 

Calgary 

Vancouver 

Victoria 

Graphique - 5 

4 	 5 	 6 	 7% 

7% 

NJ 



24 

TABLE 6. Conser Price Indexes, Major Co.ponents, Selected Sub-groups and Special Aqqreqates (Not Seasonally Adjusted), h 
City (1981r100, Unless Otherwise Indicated) 

St. John's Char1ottetown/Summersi 

Perce,itwt 	.haiqc 	- Percentage change - 

Indexes - March 1989 from Indexes - 	 March 1989 from 
March March 

Major components, selected sub-groups 1989 laux de variation - 1989 	Toux do variation - 
and special aqqreq.ites Mars 1989 contre Mars 1989 contre 

Indices - Indices - 

Mars Mars 
1989 February March 1989 	February 	March 

1989 1988 1999 	1998 
No Fvrier Mars Février 	Mars 

1 All-items 141.8 ).6 3.0 139.3 0.6 3.1 

2 Food 126.2 0.4 3 • 9 130.2 0.6 4.1 
3 Food purchased from stores 123.2 fl.6 4.1 126.1 0.8 4.4 
4 Meat 1211.1 -0.6 1.0 119.7 2.0 4.4 
S Dairy products and eggs 133.3 2.2 5.9 133.8 -0.1 4.5 
6 Rakery and other cereal 

products 134.5 1.0 4.4 139." -0.1 0.9 
7 Fruit 126.4 5.7 -2.3 125.6 2.7 -1.2 
8 Vegetables 110.9 3.1 11.1 129.3 -2.0 13.7 
9 Sugar and sugar preparations 96.5 -2.3 25.7 75.8 -4.3 5.0 

11 Coffee and tea 110.9 -1.2 -0.4 103.7 -2.5 -6." 
11 Fats and oils 123.2 2.8 20.5 120.5 0.2 12.6 
12 Other foods, food preparation 

materials and food preparations 114.9 -1.5 4.6 126.5 1.0 4.5 
13 Food purchased from restaurants 142.3 0.1 3.0 146.0 0.1 3.0 

14 Housing 140.9 0.6 2.0 134.5 0.9 1.7 
15 Shelter 142.0 0.9 1.1 135.2 0.9 
16 Principal accoewnodatiori 141.5 0.8 1.1 134.9 1.0 
17 Reiited accommodation 140.9 0.4 1.6 144.6 0.3 
18 Rent 142.1 0.3 2.2 144.8 0.3 
19 Owned accommodation 140.0 1.2 3.1 143.1 0.8 
211 Water, 	fuel and electricity for 

principal accommodation 138.7 0.5 -3.1 109.1 2.3 
21 Household operation 139.4 0.6 3.5 137.4 1.0 
22 Household furnishings, equipment 

and related services 132.2 -0.4 4.1 130.3 0.7 1.6 

23 Clothing 142.7 3.0 5.4 129.0 0.9 4.1 
24 Women's wear 149.4 4.0 6.1 130.11 1.1 4.3 
25 Men's wear 142.2 1.9 4.3 125.4 1.7 4.7 

26 Transportation 140.1 0.5 1.0 135.1 0.7 0.5 
27 Private transportation 137.1 0.1 2.0 132.2 0.3 1.1 
28 Gasoline 126.9 0.6 -4.8 119.6 0.0 -6.3 
29 Public transportation 175.1 5.11 -5.1 168.9 4.5 -1.7 

30 Health and personal care 145.7 -11.5 3.2 155.7 0.1 5.11 
31 Health care 165.1 -0.6 3.9 181.5 1.7 6.7 
32 Personal care 135.6 -0.4 2.6 135.4 -0.1 3.8 

33 Recreation, reading and education 147.1 11.6 4.9 153.9 0.5 4.9 
34 Recreation 139.9 0.6 4.6 142.4 (1.6 4.9 
55 Reading materials and other printed 

matter 172.8 0.1 6.5 194.5 -0.3 5.2 
36 Education 158.3 0.9 5.0 180.5 0.9 5.4 

37 Tobacco products and alcoholic 
beverages 193.1 0.0 4.4 207.5 0.11 9.5 

38 tobacco products and smokers' 
supplies 214.4 0.0 0. 251.1 1.0 12.8 

39 Alcoholic beverages 178.9 0.0 6.2 183.8 0.11 5.6 

Selected special aqreqates: 

40 All-items excluding food 146.7 0.9 2.7 142.0 0.7 
41 Energy 131.5 9h5 -3.9 112.9 1.4 
42 All-items excludinq energy 141.9 0.7 3.7 142.2 0.6 
43 Food and energy 129.5 0.5 1.1 .124.9 0.9 -1.. 
44 All-items excluding food and energy 147.8 0.7 3.6 146.1 0.6 
45 All-items excluding shelter 144.6 0.6 3.4 143.2 0.6 

46 All-items converted to 1971100 360.3 265.5 	(1) 

(1) 1974100 
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I AliLLAU 6. Indices des prix a la consouuaation, coisposantes priocipales, certains muus-qroupes at aqr6qats spciaux 
(non désaisonnalisés), par villa (1981=100 saW' indication contraire) 

lalifax Saint John 

Percentaqe chanqe - Percentaqe ctanqe - 

Indexes - March 1989 from Indexes - March 1989 from 
March March 
1989 Taux de variation - 1989 laux de variation - Composantes principaLes, certains snus- 

Mars 1989 contre Mars 1989 contre qrounes et aqréqats spéciaus 
Indices - Indices -  ___________ 
Mars Mars 
1989 February March 1989 February March 

1989 1988 1989 1988 
Févrjer Mars Février Mars No 

145.1 0.3 3.6 145.1) 0.2 4.1) Ensemble 1 

135.6 -0.3 7.7 135.0 -0.4 4.7 Ailments 2 
129.4 -0.5 9.3 131.6 -0.5 5.1 Aliments achetés mu maqasin 3 
118.7 -0.1 7.6 120.5 0.8 3.1 Viande 4 
142.1 -0.6 7.6 138.0 -0.6 1.7 Produits laitiers at oeufs 5 

Proiluits de boulanrjerie at autres 6 
140.8 0.1 8.8 137.0 0.4 3.2 produits céréaliers 
115.6 0.0 2.1 142.1 2.7 5.0 Fruits 7 
140.5 -2.0 24.4 147.0 -7.1 211.1 Legumes A 
81.9 1.2 11.6 79.9 0.9 5.4 Sucre at preparations h base de sucre 9 

111.8 -5.5 1.5 111.4 -1.8 1.3 Café at the 10 
155.7 0.5 21.7 123.4 0.2 14.6 Huiles et matlères grasses 11 

Autres aliments, 	ingredients et 12 
127.8 -2.5 8.9 126.9 1).) 5.5 preparations alimentaires 
147.0 0.2 3.5 150.5 0.0 3.2 AIlments achetés mu restaurant 13 

144.1 0.3 2.6 146.6 0.3 2.5 Habitation 14 
0.1 2.2 146.5 0.5 2.4 Loqement 15 
0.1 1.9 146.2 0.5 2.7 Loqement principal 16 
0.3 3.5 144.5 0.1 3.3 Loqement an location 17 
0.3 3.5 144.8 0.1 3.5 Layer 18 

.0 0.0 2.8 152.4 1.0 4 • 0 Loqement en propriCté 19 
[mu, combustible et Clectricité 20 

.5 0.0 -4.0 132.9 0.0 -2.2 pour le loqement principal 

.6 0.6 6.1 150.2 0.3 2.5 Thépenses de nenaqe 21 
Articles d'ameuhleaent, équipetnerit 22 

135.0 1.1 0.6 143.5 -0.4 2.8 ménaqer at services connexes 

128.6 0.0 1.9 128.8 -0.2 2.5 Habillement 23 
125.6 -0.7 1.0 131.2 -1.1 2.3 Vétements pour fames 24 
129.1 0.9 2.5 126.4 0.8 2.8 Vétemenls pour hommes 25 

142.8 0.6 1.4 140.5 0.6 3.9 Transports 26 
139.0 0.3 2.4 138.1 0.2 4.2 Transport privé 27 
129.9 1.0 -4.1 135.3 11.8 3.11 Essence 28 
180.1 4.5 -1.5 174.3 4.6 -0.1 Transport public 29 

156.0 -0.1 4.3 144.7 0.6 4.6 Sante et soins personriels 30 
177.2 0.3 4.4 164.9 -0.1 5.6 Soins de sante 31 
141.2 -0.4 4.1 134.7 1.0 4.1 Soins oersannels 32 

156.2 0.6 4.6 154.2 0.5 4.5 Loisirs, lecture at formation 35 
149.3 0.7 4.2 146.0 0.8 5.1 Loisirs 34 

Materiel de lecture at autres 35 
176.2 0.4 6.7 175.3 -1.0 1.1 imorimCs 
177.3 0.7 5.6 195.3 -0.6 4.3 Formation 36 

Produjts du tabac at boissons 37 
206.4 0.1 4.4 212.2 -0.2 9.6 alcoolisCes 

Produits du tabac et articles pour 38 
262.4 0.0 3.9 268.1 -0.6 18.1 fumeurs 
178.0 0.1 4.5 177.8 0.0 2.7 Roissons alcoolisées 39 

Certains aqréqats apéciaux: 

0.3 2.7 148.2 11.3 3.8 Ensemble sans les eliments 40 
.7 0.5 -4.7 131.5 0.4 -0.2 Lnerqie 41 
.0 0.2 4.3 146.3 0.1 4.4 Ensemble sans l'enerqie 42 

• .9 -0.2 5.8 133.6 -0.1 3.0 Aliments at Cnerqie 43 
.9 0.4 3.5 150.4 0.3 4.4 Ensemble sans les aliments at l'Cnerqie 44 
.8 0.3 4.1 146.6 0.1 4.6 Ensemble sans Ic loqement 1*5 

• 	.6 546.0 Ensemble converti a 1971=100 46 
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IA&( 6. Conser Price Indexes, Major Components, Selected S&i>-qroups and Special Aqqreqates (Not Seasonally Adjusted), by 
City (1981r1flfl, Unless Otherwise Indicated) - Continued 

Quebec Merit real 

Percentage change - Percentage change - 

Indexes - March 1999 from Indexes - March 1989 from 
March March 

Major components, selected sub-groups 1989 Faux de variation - 1989 Faux de variation - 
and special aggregates Mars 1989 contre Mars 1989 coritre 

Indices - Indices -  __________ 	__________ 
Mars Mars 
1989 February March 1989 February March 

1989 1988 1989 1988 
No Fevrier Mars Février Mars 

1 All-items 148.2 n.5 3.3 150.0 0.2 3.9 

2 Food 141.3 -0.7 4.2 142.8 -0.6 4.3 
3 Food purchased from stores 139.0 -1.1 3.8 140.5 -1.2 3.4 
4 Meat 138.9 -2.3 1.0 137.8 -1.6 2.1 
5 Dairy products and eggs 145.9 -0.1 4.3 146.2 -0.1 4.4 
6 9aker5 and other cereal 

products 138.6 0.9 4.4 145.5 0.4 4.8 
7 Fruit 145.4 0.9 -3.5 147.8 5.0 -3.5 
8 Vegetables 134.2 -5.8 14.5 153.8 -10.4 10.7 
9 Sugar and sugar preparations 115.6 -2.0 7.8 113.4 -1.1 2.5 
10 Coffee and tea 106.3 -0.7 -2.6 102.4 0.2 -1.2 
11 Fats and oils 118.4 2.8 8.8 134.3 -1.3 8.1 
12 Other foods, 	food preparation 

materials and food preparations 133.4 0.2 5.2 136.2 0.7 4.9 
13 Food purchased from restaurants 151.6 0.3 5.4 150.7 1.2 7.6 

14 Housing 151.6 0.6 3.6 153.7 0.4 4.7 
15 Shelter 158.3 0.6 3.7 160.5 0.2 51 
16 Principal accoesrodation 157.8 0.6 3.5 160.6 0.2 
17 Rented accorenodation 159.5 0.1 3.8 158.4 0.2 
18 Rent 160.7 0.1 4.1 159.7 0.2 
19 Owned accommodation 160.2 0.8 3.6 168.9 0.3 
20 Water, 	fuel 	arid electricity 	for 

principal accommodation 146.8 0.7 2.2 140.3 0.0 0.9 
21 Household operation 135.5 0.2 2.6 137.0 11.1 2,3 
22 Household furnishings, equipment 

and related services 131.0 1.2 4.5 139.0 1.2 4.9 

23 Clothing 134.3 -0.1 3.4 153.3 0.1 4.0 
24 Women's wear 136,0 -0.4 2.3 133.5 -0.3 3.3 
25 Men's wear 130.6 0.7 4.8 131.2 1.0 5.5 

26 Transportation 143.3 0.6 1.1 148.9 0.3 1.8 
27 Private transportation 140.1 0.4 1.7 146.8 0.0 2.4 
28 Gasoline 141.3 2.0 0.2 142.0 11.7 -1.7 
29 Public transportation 179.3 1.8 -1.0 166.8 2.7 0.1 

30 Health and personal care 151.1 0.1 4.0 149.9 0.3 4.3 
31 Health care 173.7 0.2 5.7 160.0 0,9 5.5 
32 Personal care 136.8 -0.1 2.6 143.2 0.0 3.5 

33 Recreation, reading  and education 137.8 1.0 2.9 144.4 1.2 4.5 
34 Recreation 133.8 1.1 3.6 142.2 1.4 4.9 
35 Reading materials and other printed 

matter 162.2 0.2 1.0 167.8 0.2 4.6 
36 Education 130.1 0.7 2.3 127.3 1.0 2.8 

37 Tobacco products and alcoholic 
beverages 199.6 0.0 2.9 199.3 0.0 2.2 

38 Tobacco products and meokers' 
supplies 236.4 0.0 2.6 235.5 0.0 2.6 

59 Alcoholic beverages 178.6 0.0 3.2 175.9 0.0 1.9 

Selected special aqqreqates 

40 All-items excluding food 150.2 fl.5 3.1 152.6 0.4 
41 Energy 143.6 1.3 1.2 145.8 0.3 -fl. 
42 All-items excluding energy 147.9 0.2 3.4 149.9 0.1 4. 
43 Food and energy 142.9 -0.2 3.5 143.1 -0.3 
44 All-items excluding food and energy 150.1 0.4 3.2 152.9 0.4 
45 All-items excluding shelter 146.3 0.1 3.2 148.0 0.2 1. 

46 All-items converted to 1971r100 346.0 351.3 
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I ARI LAU 6. Indices des prix 6 is xinsoieation, composantes priricipales, certains suus-qroupes at iaréqats spécisux 
(non désaisonnaiisés) per villa 6981=100 saul' indication contraire) - suite 

Uttawa toronto 

Percentaqe chaciqe - Percentage change - 

Indexes - March 1989 from Indexes - March 1989 from 
March March 
1989 Tsux de variation - 1989 faux de variation - Composantes principales, certains snus- 

Mars 1989 cocitre Mars 1989 contre qroupes at agréqats spéciaux 
Indices - Indices - ___________ 
Mars Mars 
1989 February March 1989 February March 

1989 1988 1989 1988 
Février Mars Février Mars NO 

149.3 0.4 4.7 155.8 0.5 6.6 Ensemble 1 

134.6 -0.1 5.3 145.2 11.4 5.7 Aliments 7 
125.5 -0.5 5.5 141.4 11.4 5.4 Ailments achetés so maqasln 3 
118.1 0.6 5.0 139.5 2.6 5.0 Viande 4 
130.3 -0.5 4.9 140.9 ..fl,3 49 Drodujts laitiers at oeufs 5 

Produits ne boulanqerie at autres 6 
118.7 3.2 3.9 141.7 1.0 4.3 pruduits céréaliers 
139.1 0.1 -1.0 149.0 0.9 11.5 Fruits 7 
140.0 -7.3 15.1 143.3 -8.6 1(1.2 Léqunes B 
62.2 -3.4 -3.7 111.8 -1.1 17.4 Sucre at preparations b base de sucre 9 
96.6 1.5 7.9 108.2 -0.7 11.7 Café at the in 
98.8 0.1 9.4 136.4 0.8 9.7 Huiles et matiAres grasses 11 

Autres aliments, 	inqrérlients at 12 
128.9 -1.5 6.4 141.8 1.1 3.7 preparations alimeictaires 
157.4 0.8 5.1 155.3 0.5 6.2 Aliments achetés so restaurant 13 

152.7 0.5 4.2 162.0 0.9 8.3 Habitation 14 
159.4 0.5 4,9 168.1 0.8 9.1 Loqement 15 
'38.7 0.5 4.7 168.? 0.8 9.1 loqemecit principal 16 
31,4 13.2 5.4 154.4 0.3 6.3 Loqement an location 17 
"2.2 0.2 5.7 154.8 0.3 6.5 Loyer (A 

'62.6 0.8 4.8 176.6 1.5 12.3 Loqement an prooriCtC 19 
Esu, combustible at Clectricité 20 

152.2 0.0 1.9 153.2 0.2 1.9 pour is loqement principal 
41.7 (1.4 3.7 150.8 0.7 5.5 Dépenses de ménaqe 21 

Articles d'ameuhleccient, équipement 22 
135.0 0.6 1.4 138.8 0.9 5.1 cnênsqer at services connexes 

136.6 0.1 4.6 141.3 0.3 6.1 Habillement 23 
134.9 -0.1 4.2 138.7 0.7 6.0 VCtemenits pour femmes 24 
135.7 0.4 5,6 136.4 11.3 5.6 Vtements pour hommes 25 

151.4 0.3 3.3 151.3 0.1 3.2 Transports 26 
146.2 -0.1 4.7 148.1 -0.4 4.9 Transport privé 27 
133.3 -0.1 -1.0 126.3 -2.6 1.0 Essence 28 
191.3 3.5 1.2 173.6 4.11 0.1 frensport public 29 

155.8 1.2 7.3 154.3 13,0 5.7 Sante et soins personnels 30 
170.8 1.4 6.7 171.6 13.4 5.0 Soins de sante 31 
143.7 1.8 7.6 145.1 -0.3 6.1 coins personnels 32 

148.8 0.8 4.3 153.0 1.1 6.5 Loisira, lecture at formation 33 
138.0 1.0 6.1 146.0 1.5 6.9 Loisirs 34 

Materiel tie lecture at autres 35 
186.7 0.1 6.0 177.7 -0.3 4.3 imprimés 
175.4 0.2 4.4 171.8 0.1 5.9 Formation 36 

Produits du tabac at hoissons 37 
201.4 0.1 8.2 204.1 0.0 8.7 alcoolisCes 

Produits du tahac at articles pour 38 
258.0 0.2 13.6 257.6 -0.2 14.5 fumeurs 
175.5 11.0 4.5 180.7 11.1 5.2 Boissons alcoolisées 39 

Cert sins aqrqats spciaux: 

153.1 0.5 4.6 158.8 0.6 6.8 Ensemble sans lea sliments 40 
60.7 -0.1 0.1 136.9 -1.3 0.6 lnerqie 41 

139.6 0.4 5.1 157.0 0.6 6.9 Ensemble sans l'énerqie 42 
46.8 -0.1 4.0 143.4 0.0 4.4 Aliments at énerqie 43 
55.8 0.5 4.9 160.5 0.7 7.3 Ensemble sans les aliments at l'énerqie 44 
37.4 0.5 4.7 152.6 0.4 5.5 Ensemble sans le loqement 45 

445,5 366.3 Ensemble converti a 1971=100 46 
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1A8L1 6. Consumer Price Indexes, Major Components, Selected Sub-qroups end Special Aqgreqates (Not Seasonally Adjusted), by 
City (1981=100, Unless Otherwise Indicated) - Continued 

Thunder Bay Winnipeq 

Percentage chonqe - Percentaqe change - 

Indexes - March 1989 from Indexes - March 1989 from 
March March 

Major components, selected sub-groups 1989 Taux de variation - 1989 Taux de variation - 
and special aggregates Mars 1989 cuntre Mars 1989 contre 

Indices - Indices - 

Mars Mars 
1989 February March 1989 February March 

1989 1988 1989 1988 
No Féyrjer Mars Fvrier Mars 

1 I All-items 	 I 	147.3 	I 	0.4 	I 	4.8 	I 	146.8 	I 	0.5 	I 	4.6 

2 Food 136.5 0.4 4.0 132.9 1.1 5.8 
5 Food purchased from stores 132.5 0.5 3.4 128.9 1.5 6.5 
4 Meat 126.9 2.2 3.9 122.4 1.4 6.2 
5 Dairy products and eggs 140.3 0.4 3.2 132.3 -0.2 6.1 
6 Baker) and other cereal 

products 159.4 0.6 2.3 142.3 1.1 3.8 
7 Fruit 127.8 2.1 -1.2 121.9 5.6 7.1 
8 Veqetables 127.8 -4.8 10.6 136.7 -0.4 16.3 
9 Sugar and sugar preparations 102.8 0.0 3.2 96.2 4.2 4.9 

10 Coffee and tea 128.5 0.9 9 • 0 109.7 3.0 9.2 
11 Fats and oils 137.5 -0.4 9.8 115.7 2.9 15.2 
12 Other foods, food preparation 

materials and food preparations 136.2 0.0 2.0 125.5 -1.1 3.7 
13 Food purchased from restaurants 152.5 0.1 6.3 144.1 0.1 4.11 

14 Housing 146.1 0.5 4.5 148.0 0.4 4.6 
15 Shelter 146.7 0.2 4.7 151.3 0.2 
16 Principal acconvnodation 146.0 0.2 4.5 151.2 0.2 4. 
17 Rented accommodation 136.4 0.3 5.8 152.6 0.3 4. 
18 Rent 136.4 0.2 6.0 152.4 0.2 4. 
19 Owned accommodation 143.6 0.3 5.3 154.0 0.3 
20 Water, 	fuel and electricity for 

principal accomodation 155.0 0.0 1.3 137.0 0.0 4.$ 
21 Household operation 143.8 1.2 2.8 141.8 1.2 4.6 
22 Household furnishings, equipment 

and related services 142.2 1.0 5.4 139.5 1.0 6.5 

23 Clothing 134.1 -0.2 4.8 134.8 -0.1 4.4 
24 Womens wear 131.9 -0.5 5.2 132.6 -0.4 4.9 
25 Mens wear 135.7 fl.4 4.8 135.5 11.7 3.8 

26 Transportation 150.6 0.5 3.9 143.2 0.2 2.5 
27 Private transportation 147.3 0.1 5.0 138.5 -0.4 3.8 
28 Gasoline 138.1 0.0 2.8 128.5 -1.1 2.8 
29 Public transportation 183.2 6.0 -1.8 181.2 4.7 -3.2 

30 Health and personal care 150.8 11.8 49 146.6 0.1 6.5 
31 Health care 169.6 0.7 5.0 159.8 0.3 7.8 
32 Personal care 138.1 1.0 4.7 136.4 -0.1 5.2 

33 Recreation, reading and education 149.4 0.5 6.3 155.0 0.5 5.2 
34 Recreation 144.7 0.9 6.9 147.5 0.4 4.8 
35 Reading materials and other printed 

matter 172.9 -1.4 4.2 176.3 0.1 4.4 
36 Education 165.6 -0.7 3.5 181.8 1.1 7.2 

37 Tobacco products and alcoholic 197.6 0.0 8.6 220.3 0.0 5.1 

36 Tobacco products and 
supplies 243.7 0.1 13.2 294.8 0.1 10.3 

39 Alcoholic beverages 177.9 0.0 5.5 188.6 0.0 1.7 

Selected special &jqreqates: 

40 All-items excluding food 150.3 0.5 5.0 151.0 0.3 4.4 
41 Energy 146.4 0.1 1.9 130.3 40.6 2. 
42 All-items excluding energy 147.3 0.5 5.1 147.9 0.5 4. 
43 Food and energy 139.7 0.3 3.3 132.7 0.6 4. 
44 All-items excluding food and energy 150.4 0.5 5.4 153.1 0.4 4. 
45 All-items excluding shelter 149.1 0.5 4.9 146.9 0.5 4.7 

46 All-items converted to 19111OO 344.7 545.7 
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1 llIEAU 6. Indices des prix 5 is consoi.ation, coniposantes principales, certains sous-qroupes at aqréqats mpéciaux 
(non désaisonrialisés), per yule (19fi1100 sauf indication contraire) - suite 

i.qina Saskaton 

Percentage chanqe - Perce,itaqe cha,iqe - 

Iridexe 	- March 1989 from indexes - March 1989 from 
March March 
1989 faux de variation - 1989 faux cle variation - Composantes prirwipales, certains sous- 

Mars 1989 contre Mars 1989 contre groupes et aqréqats spéciaux 
Indices - Indices -  __________ __________ 
Mars Mars 
1989 february March 1989 February '1arch 

1989 1988 1989 1988 
Février Mars Février Mars No 

144.5 0.5 3.7 145.5 11.4 3.3 Ensemble 1 

131.1 0.7 5.6 151.8 11.6 4.4 Aliments 2 
127.6 0.9 6.2 129.1 11.11 5.4 Aliments achetés au maqosin 
120.0 0.8 5.5 118.8 1.7 7.4 Viande 4 
128.5 0.2 3.5 129.5 11.2 3.4 Produits laitiers et oeufs 5 

Procluits de boulariqerie et autres 6 
142.4 0.5 6.0 139.5 11.6 4.7 produits céréaliers 
125.11 7.7 3.0 140.4 6.4 6.9 Fruits 7 
129.4 -6.2 14.1 133.3 -5.5 14.5 Léqomes A 
90.3 0.0 9.5 105.1 0.0 11.3 Sucre et préoarations h base de sucre 9 

111.7 2.9 10.7 110.0 3.6 9.9 Café et the in 
128.1 0.7 19.6 128.4 -0.5 15.5 Huiles et matières grasses 11 

Autres aliments, 	inrirCdients et 12 
124.2 11.2 6.2 135.0 -0.2 4.7 preparations alimentaires 
140.9 0.2 4.1 139.5 0.1 2.0 Aliments achetCs au restaurant 13 

146.3 0.5 3.1 146.9 0.5 3.5 Habitation 14 
150.7 0.4 2.7 149.4 0.3 3.4 Loqement 15 
50.6 0.4 2.7 149.0 0.3 3.3 Loqement principal 16 
46.0 0.4 3.0 145.4 0.3 3.0 Loqement an location 17 

146.1 0.4 3.0 143.1 0.3 2.9 Layer 18 
47.1) 0.5 2.1 147.5 0.5 2.9 Logement en propriétC 19 

Eau, comhustihle et electricité 20 
69.9 0.0 3.7 167.2 0.1) 5.0 pour Ic loqement orincipal 

145.1 1.0 3.7 141.5 0.9 3.3 Dépenses ne ménae 21 
Articles d'ameuhleraent, équipeinent 22 

135.4 0.6 4.2 140.8 1.1 4.7 mériaqer at services connexes 

131.0 0.5 3.6 134.9 0.4 3.11 Ilabillement 23 
131.3 0.2 3.8 135.9 0.1 3.7 Vêtements pour fenanes 24 
131.1 1.3 4.4 134.9 1.1 4.7 Vêtements pour hommes 25 

138.0 0.7 3.4 137.8 11.8 1.1 transports 
135.4 0.3 4.2 134.11 0.4 2.3 Transport privC 27 
105.1) 0.2 -4.5 110.1 0.11 -3.6 Essence 28 
172.9 5.5 -3.2 176.0 4.6 -3.5 Transport ouhlic 28 

170.5 0.5 2.9 177.5 -0.3 3.6 Sauté et soins personriels 30 
214.8 0.11 2.9 229.3 0.3 411 Soins de sante 31 
143.0 11.3 3.2 143.5 -0.8 3.5 Soins personnels 32 

150.0 0.1 3.6 150.3 0.1 3.1 Loisirs, 	lecture et formation 33 
143.5 -0.2 3.0 142.4 0.1 2.7 Loisirs 34 

Materiel ne lecture et autres 35 
174.2 0.8 4.2 178.0 -0.11 3.1 imprimCs 
181.1 0.7 6.7 173.2 0.3 5.2 Formation 36 

Produits du tahac at boissons 37 
195.9 11.1 4.2 189.9 0.1 3.4 alcooljs6e5 

Produits do tabac at articles pour 38 
274.1 0.1 9.6 272.1 0.2 9.5 fumeurs 
164.9 0.0 11.9 164.6 0.0 0.5 Boissor,s alcoolisées 39 

Certains aqréqats spéciaux: 

147.7 0.5 3.4 149.2 0.5 3.1 Ensemble sans les aliments 4fl 
32.1 0.1 11.2 135.0 '1.0 1.3 Enerqie 41 
45.2 0.6 3.9 146.0 11.5 3.5 Ensemble sans 1'6nerqie 42 
11.9 0.5 4.0 133.1 0.4 3.4 Aliments at énerqie 43 

139.1 0.5 3.7 150.fl 0.5 3.2 Ensemble sans les aliments et l'énerqie 44 
44.2 0.6 4.1 145.6 0.5 3.3 Ensemhle sans le loqement 45 

S38.6 335.5 Ensemble converti h 197110fl 46 
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TA&E 6. Cons..er Price Indexes, Major Co.ponents, Selected S41-qros and Special Aqqreqates (Not Seasonally Adjusted), 
City 09R1100, (Inless Otherwise Indicated) - Concluded 

Edmonton Calar 

Percentage change - Percent age change - 

Indexes - March 1999 from Indexes - March 1989 from 
March March 

Major componentb, 	aelected sijh-qroups 1989 Taux de variation - 1989 laux de variation - 
and special aggregates Mars 1989 contre Mars 1989 contre 

Indices - Indices - ___________ ___________ 
Mars Mars 
1989 February March 1989 February March 

1989 1988 1989 1988 
No Février Mars Février Mars 

1 I All-items 	 I 	141.1 	I 	0.9 	1 	3.4 	1 	138.6 	I 	0.7 	I 	2.0 

2 Food 138.9 -0.4 3.3 128.9 0.1 -3.3 
3 Food purchased from stores 138.2 -0.6 3.5 127.5 0.1 5.9 
4 Meat 137.3 -1.2 0.5 122.9 2.5 -12.7 
5 Dairy products and eggs 134.8 0.4 4.9 128.3 -0.6 -0.7 
6 Bakery and other cereal 

products 148.9 2.4 5.1 154.4 -0.7 -3.0 
7 Fruit 137.7 2.2 0.7 110.7 -7.0 -15.0 
B Vegetables 145.3 -9.6 10.2 138.5 -3.3 -1.2 
9 Sugar and sugar preparations 97.6 0.5 9.9 92.3 -1.4 8.2 

10 Coffee and tea 120.9 1.3 5.6 %.fl 0.7 -10.1 
11 fats and oils 130.8 -1.1 11.4 124.3 1.8 0.6 
12 Other foods, 	food preparation 

materials and food preparations 136.5 0.1 -0.7 116.9 -1.8 -8.4 
13 Food purchased from restaurants 141.4 0.0 3.3 134.1 0.1 4.4 

14 Housing 130.5 0.4 2.8 130.3 0.5 2.8 
15 Sl,elter 128.6 0.5 3.2 128.1 0.5 3.8 
16 Principal accomodation 127.9 0.5 3.1 127.4 0.5 3.7 
17 Rented accomodation 122.9 0.3 3.7 118.6 0.4 4.7 
18 Rent 122.6 0.3 3.6 119.7 0.4 4. 
19 Owned accomodation 126.2 0.9 3.4 124.7 0.7 
20 Water, 	fuel and electricity for 

principal accoewnudation 144.1 -0.1 0.4 152.9 -0.1 1. 
21 Household operation 141.2 0.3 0.4 137.6 0.7 
22 Household furnishings, equipment 

and related services 128.1 0.3 3.4 135.4 0.8 4.5 

23 Clothing 132.9 1.0 4.2 129.7 1.1 4.9 
24 Women's wear 131.2 0.7 4.1 125.3 0.7 5.3 
25 Men's wear 134.6 1.7 4.7 128.7 1.7 5.1 

26 Transportation 143.6 3.7 3.5 141.7 2.2 1.6 
27 Private transportation 138.8 3.5 4.9 137.3 1.9 4.8 
28 Gasoline 137.2 14.8 3.3 134.8 9.7 8,9 
29 Public transportation 192.1 5.7 1.4 175.3 5.3 -4.7 

30 Health and personal care 149.0 0.7 4.0 151.6 -0.5 2.4 
31 Health care 176.5 1.4 5.4 174.9 -1.0 3.9 
32 Personal care 132.6 0.4 3.1 137.3 -0.1 1.5 

33 Recreation, reading and education 147.9 0.1 4.3 146.3 0.1 5.3 

34 143.5 0.1 3.6 141.6 fl.2 3.4 Recreation 
35 Reading materials and other printed 

matter 176.7 -0.2 12.0 171.0 -0.5 3.4 
36 Education 162.3 0.3 2.5 167.7 0.5 3.8 

37 Tobacco products and alcoholic 
beverages 218.7 0.0 2.6 214.6 0.4 3.9 

38 Tobacco products and smokers' 
supplies 309.9 0.0 2.2 291.6 1.2 3.0 

39 Alcoholic beveraqes 192.2 0.1 2.8 191.6 0.0 4.3 

Selected special acjqreqates: 

40 All-items excluding food 141.8 1.2 3.4 140.7 0.9 3.0 
41 Energy 131.6 8.2 1.2 138.1 4.8 5. 
42 All-items excluding energy 141.8 0.5 3.5 138.3 0.5 
43 Food and energy 136.5 1.8 2.7 131.1 1.3 
44 All-items excluding food and energy 142.7 0.7 3.7 140.5 0.6 2. 
45 All-items excluding shelter 146.6 1.1 3.5 144.1 0.8 1. 

46 All-items converted to 1971100 336.5 327.2 
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tAU 6. Indices des prix Ia consoi.uat ion, composantes prirEipales, certains om-qrotes at aqreqats spéciaux 
(non désaisonnalisés), par vile (1981:100 sauf indication contraire) - fin 

ricouver Victor ja(2) 

Percentaqe chaiqe - Percetitaqe chanqe - 

Indexes - March 1989 from Indexes - March 1989 From 
March March 
1989 faux de variation - 1989 laos de variation - Composantes principales, certains allis- 

Mars 1989 contre Mars 1989 coritre qroupes et aqreqats spéciaux 
lidices - Indices - ___________ ___________ 
Mars Mars 
1989 February March 1989 February March 

1989 1988 1989 198A 
Février Mars Février Mars No 

142.3 0.6 3.9 113.6 0,4 3.8 Ensemble 1 

137.1 (1.1 3.5 114.6 -0.3 4.1 Aliments 2 
134.5 0.0 2.8 114.4 -0.5 3.8 3 
131.2 1.1 -11.3 109.2 -1.4 0.3 Viande 4 
133.4 -0.2 1.9 107.3 -0.6 1.3 Prolujts laitiers et oeufs 5 

Prtjdujts de houlanqerie et autres 6 
138.8 -1.6 1.7 116.3 0.8 4 • Q proluits cêrêaliers 
128.6 4.8 -0.7 115.4 4.4 3.3 Fruits 7 
135.8 -3.8 12.8 137.2 -3.9 12.7 Leiumes 8 
111.9 2.1 13.5 115.4 0.? 8.7 Sucre et preparations è base la sucre 9 
107.0 0.0 -2.1 98.3 3.1 5.4 Café et the 10 
159.5 -1.2 12.4 114.6 -1.1 12.0 4uiles at matières qrasses 11 

Autres aliments, inqrCdients at 12 
135.0 0.1 4.5 118.8 0.9 4.9 preparations alimeiitajres 
143.4 0.2 4.5 115.1 1.11 4.8 Aliments achetCs au restaurant 13 

154.4 0.7 3.5 106.4 0.4 2.4 '-Isbitation 14 
155.6 1.1 4.7 105.2 0.3 2.8 Loqement 15 

1.1 4.5 104.5 0.3 2.7 Loqement principal 16 
411.4 0.3 4.5 113.4 0.5 4.3 Loqement an location 17 
11.6 0.3 4.6 113.6 0.5 4.8 Loyer 18 

1?7.8 1.8 5.4 103.9 0.3 5.9 Loqement en orupriété 19 
Eau, combustible et electricité 20 

4.9 0.0 -0.2 89.8 0.1 -4.6 pour le loqement principal 
'8.0 0.1 -1.6 109.1 0.6 -1.0 flépenses le ménaqe 21 

Articles d'ameuhlement, éciuipement 22 
129.2 0.0 3.0 110.6 1.4 3.8 ménaqer et services connexes 

132.7 0.5 3.6 114.9 0.8 4.3 Habillement 23 
130.8 -0.2 4.1 114.9 0.4 4.5 Vétements pour femmes 28 
133.5 1.5 3.9 115.8 1.6 4.1 Vtements pour huewnes 25 

148.7 0.8 3.0 113.2 0.4 4.11 Transports 26 
143.8 0.3 4.7 110.5 -0.4 4.7 Transport privé 27 
132.9 0.0 -0.6 80.9 -3.8 4.3 Essence 28 
186.2 5.1 -2.6 135.8 6.1 4.4 Transport public 29 

139.9 0.2 5.2 115.3 0.5 6.5 sante et soins personnels 30 
150.6 0.4 4.3 115.8 -11.1 5.4 Soins de sauté 31 
133.0 0.0 2.5 114.8 0.9 7.3 Some personnels 32 

155.1 0.1 4.9 122.0 0.9 3.8 Loisirs, lecture et formation 33 
145.2 0.1 5.1 119.7 0.8 3.5 Loisirs 34 

Materiel le lecture at autres 35 
181.3 -0.1 4,6 135.6 1.6 5.8 imprimés 
206.4 0.1 4.1 126.2 0.8 4.9 Formation 36 

Produits du tabac at boissons 37 
195.1 0.7 8.1 141.2 0.8 7.3 alcoolisCes 

Produits du tahac at articles pour 38 
253.9 1.5 10.6 175.0 1.4 8.4 fumeurs 
175.7 0.4 6.9 130.2 0.5 6.8 Boissons alcoolisCes 59 

Cortains aqréqats sp&,iaux: 

143,8 0.6 4.0 113.4 0.5 3.8 Ensemble sans lea aliments 40 
'7.2 0.0 -0.4 84.9 -1.6 -1.0 Cnerqie 41 
2.4 0.6 4.2 116.2 0.5 4.1 Lnseunhle sans l'énerqie 42 

P7.0 0.1 2.2 105.7 -0.7 2,8 Aliments et Cnerqie 43 
.4.0 0.7 4.4 116.6 0.7 4.1 Ensemble sans les aliments et l'énerqje 44 
6.2 0.3 5.6 117.2 0.4 4.2 Ensemble sans le loqeunont 45 

Ensemble converti a 19711flfl 46 

(2) December 1984:100 - Décembre 1984:100 
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TABLE 7. Consomer Price Indexes (Not Seasonally Adjusted) for Whitehorse and Yellowtaiif'e, March 1982:100 

TABLEAU 7. Indices des prix 6 Ia conaation (non désaisonnalisés) pour lliitehorse at Yellowknife, ears 1982=109 

Whitehurse Yellowknife 

Percentage change - Percentage change - 
Major components and Indexes - March 1989 from indexes - March 1989 from 
selected special aqqreqates March March 

1989 Taux de variation - 1989 laux le variation - 
Composantes principales Mars 1989 contre Mars 1989 contre 

Indices -  at certains nqrêqats spéciaux Indices - 
Fehruar March February March Mars Mars 

1989 1999 i 1988 I 1989 1999 1988 
Février Mars Février Mars 

All-items excluding shelter - Ensemble sans le loqementl 132.4 	I 	17.7 	I 	3.0 	I 135.1 	I 	17.1 	I 

Food - Aliments 132.1 1.5 4.2 126.6 -9.5 3 • 9 

Housinq excludinq shelter - Habitation sans le loqement 127.q 0.1 7.2 126.2 0.6 

Clothing - Habillement 122.6 2.3 5.2 127.2 9.6 4.0 

Transportation - Transports 128.3 17.9 -0.1 136.2 1.0 -1.6 

Health and personal care - Sante et soins personnels 134.5 2.9 1.9 145.6 -0.1 5.3 

Recreation, reading and education - Loisirs, 	lecture et 
formation 140.1) -0.1 4.7 133.7 -0.2 4.1 

Tobacco products and alcoholic heveraqes - Produits lu 
tabac et boissona alcuolisées 155.7 0.1 3.7 168.5 0.1 3.6 

Selected special agqreqates: - Certains aqréqats 
spéciaux: 

All-items excluding food and shelter - Ensemble sans 
les aliments et le loqement 133.1 1.7 2.5 136.1 0.4 1.8 

Energy - Inergie 11)6.2 0.2 -1.3 114.4 -0.1 

All-items excluding food, shelter and energy - Ensemble 
sans les aliments, le loqement at l'énerqie 135.4 0.7 3.0 137.0 0.4 

All-items - Ensemble 131.8 1.0 3.3 138.0 0.2 

Housing - Habitation 128.4 1.6 3.5 143.7 fl. I. ,  

Note: 

In keeping with its coemitment to publish consiner 
price indexes for at least one urban centre in each 
province end territory, Statistics Canada, as part of 
the 1978 Updating, began to develop consumer price in-
dexes for the urban centres of Whitehorse and 
Yellowknife. While indexes for these centres are 
available starting in March of 1982, they are only in-
cluded in the calculation of the official CR1 for 
Canada starting with the January 1985 data. 

It has not yet been possible to develop on owned 
accomodation index for these two centres comparable 
to that in concept of the national CPI. The nature 
and the relatively small size of the housing market in 
these two centres are such that Statistics Canada has 
been unable to construct reliable price indexes for 
new houses. It was decided that as an interim and on-
ly available alternative measure, the price movement 
of rental accommodation would be used to represent 
that of owned accommodation. As a consequence, the 
All-items indexes published for these centres are not 
comparable to those for Canada or for any of the other 
sixteen urban centres for which a CR1 is produced. 
The rent data used are collected on a quarterly basis 
by the respective territorial governments. For rents, 
the data are incorporated into the consumer price in-
dexes for these two centres with a two month laq. 

Note: 

Statistique Canada, conformement b son engagement la pu-
blier des indices des prix A la consommation pour au mjins is 
centre urhali dana chaque province et territoire, a commence 
Claborer des indices de prix A is consommation pour lea cen-
tres urbains de Whjtehorse et Yellowknife dans Ic cadre de To 
mise b jour de 1978. Rien que les indices pour ces centres 
soient disponibles h partir de mars 1982, us ne sont cumpris 
dens le calcul de l'IPC officiel pour is Canada qu'à compter 
de janvier 1985 seulement. 

Ii na pea encore Cté possible d'Claborer, pour ces rleux 
centres, un indice do loqement en propriétC gui soit 
conceptuellement comparable h celui incorporé a l'IPC 
national. La nature et Is petitesse relative du marché de 
l'habitation dens ces deux centres ont empêchC Statistique 
Canada de conatruire des indices de prix f'iahles pour les 
maisons neuves. Comme c'est Ta seule mesure disponihle, il a 
eté décidé d'utiliser, pour le moment, le mouvement des prix 
du loqement an location poor reprCsenter celui du loqement en 
propriété. En consequence, las indices densemble publiCs 
pour ces centres ne sont pas comparables b ceux du Canada ou 
daucun des seize autres centres urbains pour lesquels on IPC 
est calculC. Lea données sur las loyers utilisées sot 
recueillies trimestriellement par las deux administrations 
bliques territoriales. Saqissant des  
pour ces deux centres sont incorporées 	 •r'r 
Ta cunsomat ion avec deux mois de retard. 
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18851 9. 9J1-jte.s Conssaer Price Index (Slot Seasonally Mjusted), by City, 19531-1999, 19531o100 

I SIll f All 1. 1odii' 	 des pris 8 Is conation (rain dsaisorw,alia9), par yule, 1991-19539, 1981o1110 

January 

Jaiwler 

February 

Fésrier 

March 

Mars 

April 

44r1l 

May 

Mai 

June 

Juin 

July 

Juillet 

Auqust 

ioOt 

Septeeber 

Septeebre 

October 

Octobre 

Ploveseber 

Moveuibr. 

Deceuber 

D4ceehre 

Annual 
averaqe 

"oyenne 
annuel Ia 

St. John's: 

1981 94.1 95.4 96.6 91.9 99.6 130.1 1011.9 101.5 102.7 103.3 104.7 104.6 1151.11 
1982 105.3 106.4 107.9 137.9 109.1 139.9 110.5 111.1 111.9 112.9 113.3 114.7 110.3 
1993 114.6 115.1 116.3 116.6 116.7 116.9 117.6 118.6 119.9 119.1 119.3 119.9 117.5 
1984 120.9 121.5 121.5 121.9 122.3 122.7 123.7 125.5 123.3 123.1 123.6 124.3 122.7 
1985 125.5 126.4 126.7 127.3 126.9 129.2 129.5 129.5 129.9 129.6 179.2 129.1 127.9 
1996 129.9 110.8 131.3 131.1 131.5 131.3 132.1 132.1 131.7 132.5 132.6 132.8 131.6 
1981 153.0 133.9 154.4 134.8 155.2 135.5 136.1 135.9 135.5 116.8 136.0 131.1 155.4 
1988 136.9 137.2 137.7 138.1 157.9 138.4 139.0 139.3 139.3 139,5 140.1 139.8 138.6 
1989 139.9 140.9 141.8 

Char lot tetoss,-Suee,erside: 

1991 04.1 94.9 97.1 91.8 98.9 100.3 101.2 101.5 102.5 in3. 1 104.2 104.5 111(1.55 
1982 104.9 106.1 107.4 107.9 108.7 13)9.3 110.3 110.8 111.3 117.2 112.8 312.6 109.5 
1993 112.4 112.5 113.5 111.9 115.0 115.1 115.1 116.0 116.1 116.6 116.8 116.9 115.1 
1984 117.1 119.5 119.8 119.4 559,9  120.1 120.4 120.6 123.6 121.1 121.6 121.8 120.0 
1985 122.3 123.5 123.2 123.8 121.9 324.6 125.4 175.5 126.1 125.2 125.4 125.2 124.5 
1986 126.0 126.7 126.6 126.2 126.2 125.0 127.0 127.6 127.5 121.9 128.5 128.6 127.0 
1987 120.0 120.6 1331.1 350.7 130.6 131.3 132.3 132.3 152.4 133.1 133.5 133.3 131.5 
1988 133.6 134.6 135.1 135.5 135.1 1$6.1 136.9 131.9 137.5 138.2 139.1 131.9 116.4 
1989 151.9 158.4 139.3 

Ilal if an 

1991 15,3 05.9 97.0 97.7 98.7 100.3 111(3.9 101.4 102.2 133.3 1fl4.4 133.9 1051,0 
5982 304.3 105.5 136.7 107.5 309.5 110.7 110.9 110.9 111.4 312.4 113.0 113.1 109.6 
3981 113.4 114.2 155,3 115.9 116.4 116.7 117.5 111.7 118.0 119.4 118.7 119.8 116.8 

84 110,5 120.2 1211.3 120.8 121.2 521.4 122.5 122.6 122.7 123.1 124.3 124.1 121.9 
5555 124,4 125,5 126.2 126.6 127.1 127.5 128.0 129.1 128.1 128.5 129.5 1297 127.3 
9536 129.6 150.3 130.5 130.7 351.6 151.7 131.9 152.1 131.9 132.0 113.6 134.1 131.7 
001 134.4 335.2 135.5 135.7 135.9 135.6 156.8 156.9 336.5 337.3 158.4 138.7 136.4 

1998 138.5 139.5 140.1 140.5 1451,2 1411.9 142,1 147.7 142.0 142,0 143.9 143.4 141.4 
5 530  144.2 144.7 145.3 

nsf 	John: 

1981 04.4 95.1 96.6 97.5 09.4 1011.6 1111.4 102.0 502.3 1513.5 104.1 1114.2 100,0 
1982 1115.1 106.2 1117.8 108.0 108.9 509.3 110.0 150.1 110.9 112.0 112.2 112.2 109.4 
1983 131.8 112.7 134.1 114.7 117.0 117.3 118.0 118.8 119.1 119.4 119.7 119.6 116.9 
1984 120.6 123.1 121.8 122.3) 122.11 122.6 125.3 123.4 123.1 125.6 124.5 124.8 122.8 
1985 125.2 126.2 126.3 126.7 126.9 128.0 529.6 170.1 129.0 170.0 120.7 150.0 528.11 
1996 131.6 132.8 152.5 132.3 132.5 131.9 131.9 131.7 131.7 132.0 335.7 153.0 132.4 
1987 134.0 154.4 135.0 135.9 136.1 136.4 137.2 131.2 131.1 138.6 138.9 138.0 156.6 
1988 339.4 130.7 159.4 139.4 139.5 140.4 141.0 142.4 142.7 142.7 143.4 143.2 141.2 
5989 144.5 144.7 145,0 

Qu4hec: 

1981 94.6 95.9 06.7 97.6 99.4 99,8 51)0,? 1111.4 307.3 103.0 104.2 106.1 130.0 
1982 107.0 5118.2 309.7 139.8 155.5 112.2 112.7 113.7 114.9 135.4 155.9 315.8 132.2 
1983 114.9 115.4 317.11 111.3 117.6 119.5 158.6 119.5 119.6 123.11 120.7 120.8 118.3 
1984 120.6 121.4 122.1 122.1 122.7 122.5 122.9 122.2 123.0 123.6 124.7 174.6 122.7 
59335 124.7 125.9 126.4 126.8 127.3 129.4 129,0 129.3 120.8 179,9 1311.2 133.1 128.2 
1986 531.8 532.5 152.0 115.3 133.8 155.5 134.7 335.6 135.6 136.7 137.1 137.2 114.5 
1987 537.1 157.8 158.1 138.6 139.2 130.7 1411.5 1411.3 180.3 141.2 142.0 143.8 139.7 
1988 142.1 543.0 143.4 143.8 144.1 144.3 145.1 185.5 145.7 146.0 146.4 146.4 144.6 
1989 346.5 147.8 148.7 

Moist réal, 

1991 94.7 95.8 96.9 07.8 09.5 99.9 10(1.6 1111.5 1117.4 1fl2.0 104.0 305.6 1151.0 
19532 106.1 107.5 109.8 109,7 110.6 112.0 112.1 113.2 114.0 114.5 115.4 115.3 151.6 
1083 114.5 iis.n 116.7 156.4 117.0 117.9 118.1 118.0 119.1 119.9 120.1 120.3 117.9 
1984 120.1 171,6 121.0 122.4 122.4 173.fl 123.5 122.8 123.0 121.3 124.1 124.6 122.7 
1985 128.8 126.1 126.1 126.7 127.2 129.3 129.7 129.1 129.5 129,6 130.0 130.9 128.1 
1986 135.3 132.0 132.6 155.1 133.7 133.4 134.6 135.2 155.3 136.1 131.3 137.6 334.4 
1987 137.4 138.1 139.6 159.1 139.9 140.3 181.0 3431.9 161.2 142.7 143.3 143.0 1411.4 
5988 143.0 543.8 144.4 144.8 145.4 145.5 146.2 186.8 186.7 187.4 188.0 149.1 145.9 
1989 548.5 140.7 1511.0 
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IAB&F 8. dl-iteme Conser Price Index (Not Seasonally Adjusted), by City, 1991-1989, 1991=100 - rot inued 

I#8L(AIJ R. Indice d'ensle des prix 6 Is coisoetion (nun d6saisonnaiisé), per yule, 1981-1989, 1981=100 - sulte 

January 

Ja09ier 

February 

IAvrier 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

July 

Juillet 

August 

AoOt 

September 

Septeabre 

October 

'Ictubre 

Sove'eher 

Aovembre 

Oeceaiber 

O4cembre 

.t 

4o5en= 
arnuel 

(Itt sos: 

1981 94.5 95.9 97I) 97.1 99.5 99 • 7 101.1 101.6 102.3 305,7 104.6 104.1 	lflfl.0 
1992 105.0 106.0 107.3 108.0 109.2 109.9 110.5 110.9 111.7 112.7 118.0 114.0 	109.9 
1983 113.7 114.0 115.5 115.9 115.9 117.5 137.9 119.7 119.9 119.4 139.4 120.4 	117.1 
1984 120.9 121.0 122.0 122.1 327.4 122.9 123.9 123.7 323.9 124.5 125.4 325.7 	121.2 
3985 126.2 126.7 126.9 127.2 327.4 129.8 128.9 129.0 328.9 129.2 110.1 130.7 	129.1 
1986 131.3 131.5 132.0 132.2 132.9 133.0 334.0 114.1 133.9 135.0 135.8 135.6 	333.4 
1987 355.9 136.8 157.2 137.9 338.0 1 39.3 139.3 159.4 339 • 7 140.4 3433.9 140.8 	1 39. 7 
1988 141.0 141.9 142.6 142.9 144.0 144.5 145.3 145.8 145.7 146.4 146.9 147.3 	144.5 
1989 147.9 148.7 189.3 

Toronto: 

1981 94.5 95.4 96.8 97.7 98.4 100.3 301.1 101 1 6 102.3 103.6 304.2 108.3 	100.0 
1987 105.1 106.5 108.3 109.1 llfl.7 112.1 112.6 113.1) 113.4 114.2 135.1 315.4 	111.3 
1983 115.0 115.9 116.9 116.3 136.1 118.6 119.9 119.4 179.4 120.0 119.9 120.5 	118.0 
1984 121.3 122.1 122.4 322.6 122,9 125.7 174.1 124.4 124.6 124.7 326.6 126.3 	123.7 
1985 126.2 126.9 127.4 127.3 127,7 129.4 129.7 129.1 129.1 129.6 330.1 131.0 	128.5 
1986 131.6 137.1 137.6 132.7 111.4 135.9 155.1 155.6 135.7 136.6 137.6 337.9 	114.6 
1987 139.3 139,1 339.7 140.7 141.9 142.3 145.6 143.7 140.7 143.9 144.3 144.4 	142.1 
1998 384.8 385.5 146.2 147.0 188.8 149.5 350.4 150.9 151.33 152.3 152.9 157.9 	149.3 
1989 153.8 155.0 155.9 

thunder Ray: 

1981 94,7 Q5.9 96.6 97.2 98.7 99.9 300.9 101.8 102.6 103.7 304.6 104.4 	7330.0 
1982 105.8 106.1 107,7 308.11 109.9 110.9 111.4 111.7 112,5 113.3 314.0 134.2 	110.4 
1995 113.9 114.2 136.7 135,9 114.7 317,4 118.1 118.9 138,4 119,8 119.2 120.0 	317.1 
1994 120.8 120.9 121.5 122.4 122.3 122.1 122.9 13.9 17.1,7 123,9 724.7 124.8 	322.8 
19335 126.0 126.4 126.9 127.4 127.4 128.2 328.4 129.8 129.0 129.4 179.7 130.4 	129.2 
1986 1$1.1 131.3 131.4 131.5 132.3 152.1 132.8 133.5 133,6 133.9 334.1 134.0 	132.6 
1987 134.6 135.1 135.3 115,6 136.1 356.7 158.1 138.1 138.0 139.3 338.4 139 1 0 	I1.. 

1988 159.1 140.1 140.6 141.0 142.4 142.1 141.4 144.1 184,1) 144.5 344.9 145.0 
1989 145.8 146.7 147.3 

Winnipeg: 

1981 95.1 95.4 97.0 97.2 98.5 100.6 101.2 101.7 107.9 105.4 103.9 101.1 
1982 103.7 104.8 106.6 106.5 109.0 108.9 109.3 109.6 110.9 111.5 112.7 311.0 
1993 111.7 112.7 114.4 135.2 116.2 116.5 117.3 117.4 117.5 117.7 119.1 319.3 
1984 319.9 119.3 118.9 139.1 119.3 120.2 121.1 321.2 121.1 122.1 171,5 321.6 	111. 
1985 122.4 122.6 123.4 128.4 125.1 125.7 374.0 325.7 126.3 326.9 327.3 127.7 	125.1 
3986 128.4 128.9 328.9 329.4 330.0 150.4 111.2 131.9 137.2 152.7 355.2 133.7 	150.9 
1987 135.8 133.9 134.6 135.1 156.9 137.1 116.6 137.4 137.1 156.9 118.5 339.5 	136.4 
198B 159.6 138.9 140.3 141.3 181.4 181.7 142.2 145.0 143.6 144.6 144.5 345.1 	142.1 
1989 345.5 146.1 146.9 

Reine: 

1981 95.2 95.9 97.1 97.2 98.6 100.1 100.7 101.6 102.2 102.9 104,1 1334.4 	1110.0 
19332 104.9 106.4 107.2 137.6 107.7 109.5 1339.3 130.0 110.2 111.7 112.11 117.1 	109.0 
1983 112.1 111.2 115.9 134.9 135.4 114.9 116.9 117.5 117.5 118.5 118.7 318.6 	116.0 
1984 119.1 119.4 119.5 139.9 120.3 120.6 121.5 121.7 122.2 122.4 123.1 123.2 	173.1 
1985 123.5 174.0 124.6 126,0 126.0 325.8 126.2 125.3 125.9 326.9 127.11 127.4 	125.6 
1986 177.7 127.5 176.5 176.3 127.0 127.7 179.6 129.6 12819 129.3 130.0 130.1 	128.? 
1987 131.11 131.7 132.3 112.4 135.4 335.4 156.5 136.6 136.1 136.2 137.4 137.5 	134.5 
1988 138.4 139 1 0 159.3 139.5 159.7 139,9 140.7 141.1 180.6 141.4 142.0 181.9 	140.3 
1989 143.0 143.8 144.5 

Saskatoonr 

1981 94.9 96.0 96.7 97.1 99.7 99.9 101.0 101.9 102.2 102.9 104.1 104.8 	100.0 
1982 105.1 106.5 307.8 108.1 109.1 108.8 109.3 1119.7 109.9 131.4 111.3 131,4 	109.0 
19193 112.2 112.8 313.5 138.3 115.5 116.9 117,1 137.7 137.4 118.2 118.0 317.9 	315.9 
1984 118.5 118.9 319.0 119.4 119,8 320,4 119.9 120.0 120.7 120.6 121.4 121.6 	120.0 
1995 121.9 122.4 122.8 123.4 125.5 124.0 174.6 124.5 125.3) 126.7 126.2 126.9 	124.2 
1996 127.2 127.7 127.7 127.9 129.8 128.5 129.6 150.2 130.1 131.3 131.3 131.7 	129.3 
1987 152.0 132.4 133.0 133.5 134.1 114.2 137.6 117.6 117.8 139.0 159.0 139.3 	135.7 
1989 139.9 140.7 140.9 141.2 141.5 141.7 142.1 142.4 142.2 143.0 143.3 143.2 	34119 
1989 143.9 144.9 345.5 
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3.81301 R. AlI-lte.s Cons,aer Price Index (lInt Seasonally Adjusted), by City, 19111-1989, 19811fl0 - Concluded 

161)11 OIl R. l,xli,'e d'ense1Ie des prix 8 Is consowwation (ruin d8saieomelisA), per villa, 1961-1999, 1991a100 - fin 

avuar3 

Janvier 

February 

F6vrjer 

March 

Mars 

April 

Asril 

May 

Mel 

June 

Juin 

July 

Juillel 

August 

AuOt 

Septeither 

Septembre 

October 

Octobre 

lIoveother 

Moveabre 

flecemher 

06real're 

Annual 
average 

'4o3er,ne 
erotict Is 

idmucto': 

1981 95.7 95.9 96.6 97.5 915.6 100.11 1111.1 101.6 107.1 103.1 ¶04.4 1114.7 10(3.0 
5982 105.4 506.9 108.4 109.2 110.4 111.2 111.9 112.2 117.7 111.7 113.9 111.7 110.8 
1983 114.1 114.9 115.6 116.7 117.2 117.6 119.1 119.2 119.0 119,5 138.6 119.9 117.2 
3984 119.2 119.4 111.7 11O.9 110.9 119.9 121.2 121.1 121.1 171.7 121.1 121.4 170.4 
1985 122.2 122.7 123.1 123.9 124.1 124.7 124.9 124.5 124.6 124.6 125.2 175.5 124.2 
1986 126.2 126.0 127.1 17.4 12A.fl 128.1 129 .2 120.3 129.7 129.1 129.2 129.3 129.3 
1987 150.0 130.2 130.7 152.0 135.4 134.8 135.5 135.6 155,6 115.4 115.7 335.7 155.7 
59811 135.4 135.7 136.5 137,1 157,7 157.4 137.7 1 17.8 139.11 1 ¶8.3) 1111.1 1111.5 137.3 
1989 139.5 139.8 141.1 

Caller3: 

19131 94.6 95.6 96.5 97.2 99,3 99.6 101.0 101.9 102.5 103.4 104.6 105.1 100.0 
1982 106.4 107.7 109.5 110.2 131.4 112.6 133.5 133.8 154.6 115.0 115.4 114.7 112.0 
983 114. 9  115.2 116.11 117.0 117.6 157.6 137.4 117. 1, 117.3 157.0 118.2 139.3 117.1 

5984 118.7 119.1 119.1 119.5 119.4 119.7 1211,5 120.6 125.0 120.4 320.9 121.1 120.0 
1985 121.3 121.7 122.2 122.0 123.2 123.9 124.2 124.0 124.4 124.5 124.9 125 1 1 125.5 
1986 125.6 126.0 126.7 126.6 127.3 127,6 128.6 128.13 178.7 120.3 320.1 129 .6 127.8 
1987 529.7 129.9 130.1 131.4 112.4 115.4 134.2 114.2 135.7 113.8 134.1 114.9 112.6 
19811 ¶35.0 134.6 135.9 136.1 116.7 116.7 116.0 136.7 136.9 136.9 I 46.9 135.8 136.7 
3989 136.5 117.6 138.6 

Vancouver, 

1981 93.9 94,33 96,0 97.5 08.1 99.7 100.5 101.9 102.4 103.9 1114.9 ¶05.2 11151.0 
1982 1116.6 1117.1 107.9 IflR.5 310.0 110.7 111.2 112.1 112.5 113.0 111.5 113.2 150.5 
1983 113.6 114.7 135.0 115.6 115.6 116.3 117.6 117.9 110.1 118. 118.4 118.5 116.6 
1984 119.0 119.7 120.1 170.5 120.9 1211.0 122.0 127.3 122.5 122.5 122.9 122.9 121.3 
5985 123.2 123.5 123.3 124.4 524.9 525.1 125.6 125.8 326.2 126.5 126.6 126.7 125.2 
1986 127.3 127.6 129,1) 120.1 129.0 129.1 1 ¶13.0 130.7 1311.3 130.7 1311.7 130.4 129.3 
1987 130.9 151.7 112.1 132.2 132.11 132.8 133.9 134.0 134,1 134.6 135.3 135.1 133.3 
1989 135.9 155.7 157,0 137.4 557.6 137.8 ¶38.6 138.6 139.1 130.6 140.1 330.7 139.1 
111119 340.8 141.5 147.3 

i tcturia( 1 ) 

19114 ., ., •, ., ., ., .. .. .. 100.0 
985 11)11.1 100.8 1111.5 101.7 102.0 102.2 ¶02.4 302.5 102.1 102.9 102,9 105.11 102.0 

1386 101.3 103.2 103.5 103.2 10.1.9 105.4 104.2 106.3 104.1 1314.3 104.4 ¶04.6 103.9 
1997 104.3 104.5 106.1 105.4 106.2 ¶06.3 106.9 107.0 106.0 1117.6 108,3 1011.3 106.5 
1980 109.2 308.9 109.4 110.1 110.1 110.2 110.7 111.3 111.6 133.7 131 1 0 112.0 110.6 
1989 112.6 115.2 113.6 

(1) Deceeber 1984t1011 - DAceabre 1984t10fl 

18851 9. All-itess Conauser Price Index excludinq &ielter (Net Seasonally Adjusted), for l*iiteborxe awl Yelloalaaife, 5rth 1992-19159, lrc4. 1982x300 

IAIILEAIJ 9. Indice d'enele des prOc 8 Is cona,ation sans Is luqesent (ruin d8saiao,w,alisê), peur *jtaborse at YelloaIa,ife, ears 1992-1989, 
ears 1982o100 

January 

Jarivier 

february 

Fthrrier 

March 

Mars 

April 

Avrjl 

May 

Mai 

June 

Juin 

July 

Juillet 

Auqust 

4o0L 

Septeerber 

Septarbre 

October 

flctohre 

lIoveher 

boveebre 

fleceaber 

I36cre 

Arswial 
averaqe 

Moyenne 
annuel I 

Whitehorse: 

1982 .. .. 100.0 1(131.9 102.5 101.2 13.14.1 104.2 104.0 1134, 9  104.7 105.0 
1983 104.7 105.3 106.2 106.7 107.7 100.4 1013.7 109.1 109.11 13.2 109.8 110.3 107.0 
3994 310.7 1111.9 110.8 111.4 112.0 112.7 113.2 113.9 114.4 113.8 114.7 114.6 112.9 
1985 114.9 115.4 115.7 116.5 116.5 317.1 117.3 137.8 118.2 1111.1 110.3 110.0 117.1 
19336 139.0 119.9 120.5 121.2 122.1 322.3 123.5 123.9 123.7 173.0 124.2 124.3 122.4 
1997 124,) 124.7 124.9 125.1 126.2 326.2 127.6 127.9 127.3 126.7 126.7 127.5 126.3 
1988 127.2 127.5 129.6 128.6 129.2 129.2 129.8 130.2 129.7 130.5 531.11 131.1 120.4 
1989 131.6 131.5 132.4 

Yet lovkrri F. 

1082 .. .. 300.0 100.7 103.4 11)3.5 105.1 105.2 104.9 306.5 107.2 107.1 
1983 105.9 1117.3 107.6 11)7.7 110.1 109.1 100.0 110.1 110.2 110.4 110.9 111.1 109.2 
1984 111.1 111.6 113.6 112.4 114.0 113.5 114.5 115.0 115.1 114.0 115.3 114.0 113.6 
1985 114.9 115.2 116.1 116.5 118.7 118.6 110.0 110.1 119.6 1231.7 120.4 520.7 118.2 
19116 121.9 121.9 122.5 123.0 124.7 124.8 126.0 326.3 125.4 125.3 125.8 521.0 124.6 

i1 127.1 126.0 127.4 127.5 120.3 128.0 130.8 150.9 130.3 129.8 129.9 130.2 129.1 
129.4 130.8 132.1 132.7 132.7 332.0 133.1 133.7 132.9 133.5 134,1 534.5 132.6 
1347 314.11 11',.1 
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NOTES TECHNIQUES CONCERNANT L'INDICEI DES PRIX A 1A 
CtINSOtIIAI ION 

Definition 

L indica 	 I 

des venal ioti, d, pt tx I is LurL,Illms itt, telle 	Idt'  

per une population cihie. L'IPC est généralement détini come 
one mesure des variations de orix obtenue par is comparaison 
dens ie temps du coOt d'un Denier de produits, déterminé selon 
les achats effectués par la population cihie durant une cer-
tame période de référence. Puisque le panier contient des 
produits de quantité et de qualité invariables ou equivalen-
tes, l'indice reflte uniquement un mouvement pur de prix. 

Des IPC distincts sent publiés pour le Canada et pour 18 cen-
tres urhains, incluant Whitehorse et Yellowknife. On a choisi 
an partie ces centres urbains afin de disposer dun IPC 
reprAsentatif pour cheque province. Las IPC des centres 
urbains indiquent lesquels parmi ces derniers ont des taux 
supérieurs ou inférieurs de variation des prix (entre deux 
périodes différentes). Ils nindiquent pas si les prix sent 
supêrieurs ou infénieurs d'un centre urbein h l'eutre, ou si 
ces dmrniers sent, dens un centre urbain donné, supérieurs 00 

inférieurs aux données relevées b l'échelle nationale. Les 
comparaisons entre les niveaux de prix de différents centres 
urbains pour un certain nombre de produits faisant partie du 
"panier" de PIPC sont puhliées séparément b cheque trimestre 
dans Prix & la consorenation et indices des prix, numéro 62-010 
au catalogue. 

Chm d'observation de Ia population 

L'IPC couvre taos les ménaqes privés des centres urhains cana-
dians, dont Ia population était estimAe en 1986 a 30,000 habi-
tants ou plus, auxquels s'ajoutent Whitehorse et Yellowknife. 
En 1986, on comptait 82 centres urbains correspondent a cettc' 
definition, reqroupes dens 34 strates tie centres urbains. CPL.  

centres urbains représentaient ensemble prs de 75% tie la con-
sommation totale enreqiatree en 1996 pour toutes les unites tic 
depense du Canada (dens lea secteurs tant urbains qua ruraux). 

Chmup d'observation des prix 

Las prix servant au calcul de l'IPC sont les prix de detail, 
taxes daccise at autres incluses, payés par las consomma-
teurs. Le choix des produits, ainsi que celui des points tie 
vente oO lea prix doivent Ctre recueillis, soot faits au juqé 
(sauf pour las loyers), et l'échantillon eat conçu de facon 
représenter lea établissements h gros volume de vente. 

La nombre de pnix quil faut observer dens un centre urhain 
donné depend tie l'importance du produit et du centre urhain 
dana l'ensemhle de Is consomation canadienne, et dm Is nature 
du produit. Pour 10 plupart des produits, la collecte des 
prix pour l'indice d'un mois donné eat réalisée au coors d'une 
période de quatre semaines gui déhute vers la troisième se-
maine du mois précCdent et se termine au milieu du rnois visé. 
Las prix de Is plupart des produits pnis en consideration dans 
l'IPC sont recueillis mensuellement, mais ceux des aliments at 
de l'essence le sent deux fois par mois en raison de leur in-
stabilité. Lea pnix gui changent moms souvent, notamment les 
taxes foncires, las tarifs de l'électricité, etc., sont re-
cueillis h des intervalles de plus d'un mois. Un relevé tie 
prix special mst effectué pour tout oroduit lorsqu'il y a lieu 
de penser qu'une variation importante do prix s'est produite 
entre las périodes prévues tie relvement. 

RCfCrence teorelle de IIPC 

LIPC, pour le Canada et pour cheque centre urhain, compare, 
soua forme de pourcentaqes, las prix tie toute période donnée 
aux prix de la pCriode de base officielle, qui est actuelle-
ment 1981. 11 est prévu officiellement de changer la base 
temporelle de l'IPC h tous lea dix ans, afjn qua celle-ci con-
responde au dernier recensement de Is clécennie. Les IPC di 
Whitehorse et de Yellowknife ont pour période de base mar: 
1982, tandis qua la période de base de Victoria est décembre 
1984. Las variations des prix b Ia consoranation sont éqale-
ment publiées pour chaque ranis par rapport au nuis précCdeut 

las indices cia prix d'un mois sur l'autre) at pour 
cheque mois par rapport au mois correspondent de lannée 
précédente (variation aur douze mois). 

TECHNICAL NOTES ON THE CONSUPLR PRICE INDEX 

Definition 

The Consumer Price Index (CR1) is an indicator of 
changes in consumer prices, as experienced by the tar-
get population. The CPI is generally defined as a 
measure of price chanqe obtained by comparing, through 
time, the cost of a basket of commodities, specified 
according to purchases made by the target population 
in a certain reference period. Since the basket 
contains commodities of unchanging or equivalent 
quantity and quality, the index reflects only pure 
price movement. 

Separate CPI's are published for Canada and for 18 ur-
ban centres, including Whitehorse and Yellowknife. 
These urban centres were, in part, selected in order 
to have a representative CPI in each province. lichen-
centre [P1's indicate which urban centres have hiqher 
(lower) rates of price chanqe (between one time period 
and another), They do not indicate higher (lower) 
prices between urban centres or between urban centres 
and Canada. Price level comparisons between urban 
centres for a selected number of items in the CPI 
"basket" are published separately in Consumer Prices 
and Price Indexes, Catalogue 62-010, quarterly. 

Population Coverage 

The [P1 covers all private households in Canadian ur-
ban centres with 1986 populations of 30,000 or more, 
plus Whitehorse and Yellowknife. In 1986, there were 
82 such urban centres, grouped into 34 urban-centre 
strata. These urban centres accounted for, in total, 
close to 75% of the total current consumption in 1986 
by all spending units in Canada (in both urban and 
rural areas. 

Price Coveraqe 

The prices used in the CR1 calculation are retail pri-
ces inclusive of all excise and other taxes paid by 
consumers. The selection of commodities, as well as 
outlets in which prices are to be collected, is judge-
mental (other than for rents), with the sample de-
signed to represent volume selling commodities and 
outlets. 

The ni.snber of prices required for a given urban centre 
depends on the importance of the cofwnodity and the ur-
ban centre in total Canadian consumption and on the 
nature of the commodity. For most commodities, the 
price collection for a given month's index is carried 
out within a four-week period, starting in the third 
week of the previous month and endinq in the middle of 
the given month. Although prices for most CR1 commod-
ities are collected monthly, prices for food and gaso-
line, because of their volatility, are collected twice 
a month. Prices For commodities having less frequent 
price change (e.g. property taxes, electricity rates, 
etc.) are collected at intervals lonqer than one 
month. Special pricioqs are carried out for any com-
modity where there is evidence that siqnificant price 
changes have occurred between scheduled pricing 
periods. 

Time Reference of the CR1 

The CPI, for Canada and each urban centre, compares, 
in percentage terms, prices in any given period to 
prices in the official base period, which is currently 
1981. As a matter of policy, the time base of the CR1 
is changed every ten years to correspond to the latest 
decennial Census. The [RI's for Whitehorse and 
Yellowknife are on a March 1982 base, while Victoria 
is on a December 1984 base. Consumer price changes 
are also published for every month with respect to the 
previous month, i.e. month-to-month price indexes and 
for every month with respect to the same month of the 
previous year, 12-month price change. 
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Pondêretions et enchatnement dens 1 • IPC 

L'IPC maintient des proportions quantitatives fixes entre lea 
oroduits pour is vie dun panier donné. lea paniers sont 
periodiquement mis b jour, afin de tenir compte des variations 
dans is composition des dépenses de consommation. En janvier 
1089, le panier base sur is composition des dCpenses de 1986 a 
remplacé le panier de 1982, qui lui-même avait remplacé le pa-
flier base sur 10 composition des dépenses de 1978. La conti-
nuité de la série de 1'IPC est maintenue au soyen de "len-
chalnement" des indices correspondents d'un panier è l'autre. 

L'IPC eat calculé en tent que moyenne ponderee dindices 
de prix de pruduits particuliers. Lea pondérations sont 
basées sur lea données de l'enquète sur les dépenses des 
families. Le tableau explicatif 1 compare lea parts des 
dépenses dans chacun des trois derniers paniers de l'IPC, 
c'est--dire ceux de 1978, 1982 et 1986. Les parts des 
dépenses dsns le tahleeu explicatif 1 sont exprimées de deux 
msnières. D'abord, lea parts de dépenses sont exprimécs en 
prix de l'année d'enquête, c'est--dire pour 1986, mIles 
représentent des quantités de 1986 b des prix de 1986; pour 
1987, des quantitCs de 1982 è des prix de 1982; et pour 1978, 
des quantités de 1978 h des prix de 1978. Puis, dsns une 
deuxième colonne, les parts des dépenses pour 1982 et 1978 
sont éqalement exprimées en prix de 1986. Une comparaison de 
ces part5 des dépenses avec celles de 1986 permet de mesurer 
les variations quantitatives entre les trois derniers peniers 
de i'IPC. 

Wicjhts and Linkinq in the (P1 

CPI maintains fixed quantitative proportions he- 
n cossnodities for the life of a given basket. The 
kets are periodically updated, so that they take 
> account chanqes in consumer expenditure pat-

terns. In January 198, the basket reflecting the 
1986 expenditure patterns replaced the 1982 basket, 
which had replaced the 1978 expenditure patterns. The 
continuity of the (P1 series is maintained by 
"linking' the corresponding indexes that reflect 
consecutive baskets. 

The (P1 is calculated as a weiqhted average of par-
ticular commodity price indexes. The weights are de-
rived from Family Expenditure Survey data. lext Table 
I compares expenditure shares, corresponding to the 
latest three CPI baskets, i.e. those of 1978, 1982 and 
1986. 	Expenditure shares in Text Table 1 are 
expressed in two ways. 	Firstly, the expenditure 
shares are expressed in survey year prices, i.e. for 
1986, they represent 1986 quantities at 1986 prices; 
for 1982, 1982 quantities at 1982 prices; and for 
1978, 1978 quantities at 1978 prices. Secondly, in a 
second column, the expenditure shares for 1982 and 
1978 are also expressed in 1986 prices. A comparison 
of these expenditure shares with those for 1986 
reflects the quantitative changes between the three 
latest (P1 baskets. 

Xl IA&E 1. 	Comparison of the 1986, 1982, and 1978 Distribution of Expenditures used in the Cons4er Price Index, 
by Major Component, for Canada. 

l(uILEAU EXPLICAIIF 1. Cosuparaison des ventilations des dépenses do 1986, 1982 et 1978 utilisée pour l'indice des prix 6 Ia 
consomeation, pour lea co.posantes principalea, pour le Canada 

1jur Components - 	1986 Expenditures 	1982 Expenditures 
Composantes principaies Dépenses de 1986 	Dépenses de 1982 

1978 Expendituresl 
Dépenses de 1978 1  

expressed 
in 1986 
prices - 
exprimées 
en prix 
de 1986 

expressed 
in 1982 
prices - 
exprimées 
en prix 
de 1982 

expressed 
in 1986 
prices - 
exprimées 
en prix 
de 1986 

expressed 
in 1978 
prices - 
exprimées 
en prix 
de 1978 

expressed 
in 1986 
prices - 
exprimCes 
en prix 
de 1986 

All-items - Ensemble 100.0 100.0 100.0 100.11 1110.0 

Food - Ali,nents 18.1 20.0 19.8 21.5 20.2 

Housing - Habitation 36.3 38.1 37.6 35.5 34.9 

Clothing - Habillement 8.7 8.4 7.9 9.6 8.3 

Transportation - 
Transports 18.3 15.8 15.6 16.1 17.5 

Health and personal 
care - 
Sante at some personnels 4.2 4.0 4.11 3.7 3.7 

Recreation, reading, 
and education - 
Loisirs, lecture, et 
formation 8.8 8.3 8.3 8.3 8.1 

I 'bicco products and 
oholic beverages - 
bitS du tabac et 

isons alcoolisCes 5.6 5.4 6.8 5.2 7.4 

The 1978 data were adjusted to be comparable with the classification system used for the 1982 and 1986 baskets. 

1 Lea données de 1978 ont été modifiCes de facon a correspondre au système de classification utilisé pour lea Daniers de 1982 
et 1986. 
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Les parts des dépenses fiqurant mu tableau explicatif 1 ne de-
vraient oas servir de pondérations en vue de reconstruire on 
de réaqréqer is série ouhliée de l'IPC. Les utilisateurs gui 
désirent conatruire un indice des prix b is consormiration pour 
Un aqrégat b caractre special gui ne fait pas partie du pro-
qrarnine de publication de l'IPC devraient cantacter Is Division 
des prix afin dobtenjr de l'informatinn supulémentaire. 
Veuillez noter égalemerrt que is série de l'IPC puhliée sur Is 
base terriporeile de 1981 est one série enchalnée, et qu'b ce 
titre, elie ne doit pas être interprCtée ou calculée en tant 
gue moyerine pondérée des indices des orix des composantes cot-
respondantes. Dans des cas exceptionneis, le chanqement en 
pourcentaqe ou is niveau de lindice agrCqé pourrait, h cause 
de Is méthode d'enchalnement, dépasser i'éterrrlue des indices 
He ses coeposantes. 

Désaisonnalisation de l'IPC 

La désaisonnalisation s'effectue au sein de chaque panier mu 
niveau des sept principales composantes, si hien que i'indice 
d'ensemhle et l'indice d'enseeible sans les aliments représen-
tent lea moyennes pondérées de leurs composantes. Les agrC-
qsts désisonnalisés sont enchalnés, de Is rrième manière que 
lea indices non rlésaisonnalisés, afin de former one sAne con-
tinue commençant en seotembre 1978. Lea donnCes lea plus 
rAcerites sont inteqrées dans le calcul de chaque mois, ce gui 
élimine l'exiqence anténieure voulant que ion assure Is pro-
jection des facteurs saisonniers. lea données intégrant lea 
facteurs saisonniers révisés pour le plus recent panier sont 
nliffusCes 4 cheque mois de .ianvier, concurrement avec Is pub-
lication. 

Chanqements an pourcentage versus thanqementa en points 
d' indice 

[pa rnnuvements des indices d'un mois b lautre sont exprimCs 
err pourcentaqe piutôt qu'en points d'indice. Le niveau di 
l'indice gui dAoend de Is base temporelle de cet indice a kv ,  
effet sun lea chanqements en points d'indice. Lea chanqernent 
entre toute periods peuvent as calculer directement en divi 
sant Is difference en points d'indice entre lea deux péniodr 
par l'indice de Is péniode de base et en multipliarit le résul-
tat par cent. 

2 Voir Ic "Document de rAfArence de i'indice des prix & is 
consonmeatian: 	Mice b jour fondée sun les dépenses de 
1986", numéro 62-53 mu catalogue, hors série, pages 63 
66 inclusivement. 

The expenditure sbares shown in Text Table 1 should 
not he used as weights to reconstruct or reaqqreqate 
the published CR1 series. Users wishing to construct 
a consiprer price index for a special-ourpose aggregate 
that is not part of the CPI publication prograrmue 
should contact Prices Division for additional informa-
tion. Please note also that the published CPI series 
on a 1981 time base are linked series and, as such, 
should not be interpreted or calculated as a weiqhted 
average of the corresponding component price indexes. 
in exceptional cases, the linking procedure may cause 
the percentage change and/or the level of an aqgreqate 
index to fall outside the range of its component 
indexes. 

Seasonal Adjustment of the CPI 

The L,ea5unal adjustment is performed, within each bas-
ket, at the ievel of the seven major components, so 
that All-items arid All-items excluding Food are the 
weighted averaqe of their components. The seasonally-
adjusted aggregates are linked, in the same manner as 
the unadjusted indexes, to form a continuous series 
since September 1978. The latest data are incorpor-
ated in each month's calculation, thus eliminating the 
previous requirement for projected seasonal factors. 
Data incorporating revised seasonal factors for the 
most recent basket are released with each January 
publication. 

Percent Versus Index Point Chenqes 

The movements of the indexes from one month to another 
are expressed as percent changes, rather than changes 
in index points. index point chanqes are affected by 
the level of the index, which in turn depends on the 
time base of that index. Changes between any time 
period can readily be calculated by dividing the index 
point difference between the two time periods by the 
base period index, and multiplying the result by one 
hundred. 

2 See "The Consumer Price Index Reference Paper, 
Updating Based on 1986 Expenditures", Catalogue 
62-553, Occasional, pages 63-66 inclusive. 
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