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Data in many forms 

Statistics Canada disseminates data in a variety of forms. In 
addition to publications, both standard and special tabulations are 
offered. Data are available on the Internet, compact disc, diskette, 
computer printouts, microfiche and microfilm, and magnetic tape. 
Maps and other geographic reference materials are available for 
some types of data. Direct online access to aggregated 
information is possible through CANSIM, Statistics Canada's 
machine-readable database and retrieval system. 

How to obtain more information 

Des données sous plusieurs formes 

Statistique Canada diffuse les données sous tormes diverses. Outre les 
publications, des totalisations habituelles et spéciales sont offertes. Les 
données sont disponibles sur Internet, disque compact, disquette, imprirné 
dordinateur, microfiche et microfilm, et bande magnétique. Des caries et 
dautres documents de référence géographiques sont disponibles pour 
certaines sortes de données. L'acces direct a des données agregées est 
possible par le truchement de CANSIM, Ia base de données ordinolingue et 
le système dextraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Inquiries about this product and related statistics or services 	Toute demande de renseignements au sujet du present produit ou au sujet 
should be directed to: Retail TradeSection, Distributive Trades 	de statistiques ou de services connexes doit ètre adressée a : Section du 
Division, Statistics Canada, Ottawa, Ontario, K1A 0T6 (telephone: 	commerce de detail, Division de la statistique du commerce, Statistique 
(613) 951-3549) or to the Statistics Canada Regional Reference 	Canada, Ottawa, Ontario, K1A 0T6 (téléphone: (613) 951-3549) ou a l'un 
Centre in: 	 des centres de consultation regionaux de Statistique Canada: 

Halifax 	(902) 426-5331 	Regina (306) 780-5405 Halifax 	(902) 426-5331 	 Regina (306) 780-5405 
Montréal 	(514) 283-5725 	Edmonton (403) 495-3027 Montréal 	(514) 283-5725 	 Edmonton (403) 495-3027 
Ottawa 	(613) 951-8116 	Calgary (403) 292-6717 Ottawa 	(613) 951-8116 	 Calgary (403) 292-6717 
Toronto 	(416) 973-6586 	Vancouver (604) 666-3691 Toronto 	(416) 973-6586 	 Vancouver (604) 666-3691 
Winnipeg 	(204) 983-4020 Winnipeg 	(204) 983-4020 

You can also visit our Wortd Wide Web site: Vous pouvez également visiter notre site sur le Web: 
httpi/www.statcan.ca  httpj/www.statcan.ca  

Toll-free access is provided for all users who reside outside the Un service d'appel interurbain sans frais est often it tous les utilisateurs 
local dialing area of any of the Regional Reference Centres. qui habitent a l'extérieur des zones de communication locale des 

centres de consultation regionaux. 

National enquiries line 1 800 263-1136 Service national de renseignements 1 800 263-1136 
National telecommunications Service national d'appareils de 

device for the hearing télécommunications pour les 
impaired 1 800 363-7629 malentendants 1 800 363-7629 

Order-only line (Canada and Numéro pour commander seulement 
United States) 1 800 267-6677 (Canada et Etats-Unis) 1 800 267-6677 

Renseignements sur les commandes et les abonnements 

Les prix ne comprennent pas lee taxes de vente 

Le produit no 63-005-XPB au catalogue parait mensuellement en version 
impnmee standard. Au Canada, un numéro coUte 21,00 $ et un abonnement 
dun an coOte 206,00 S. A I'exlérieur du Canada, un numéro coOte 
21,00 SUS et un abonnement d'un an coCite 206,00 $US. Veuillez 
commander par Ia paste, en écrivant a Statistique Canada, Division de Ia 
diffusion, Gestion de Ia circulation, 120, avenue Parkdale, Ottawa (Ontario) 
K1A 0T6; par téléphone, en composant Ic (613) 951-7277 ou le 1 800 770-
1033; par telécopieur, en composant Ic (613) 951-1584 ou Ic 1 800 889-
9734; ou par Intemet, en vous rendant a order@statcan.ca. Lorsque vous 
signalez un changement cl'adresse, veuillez nous foumir l'ancienne et Ia 
nouvelle adresses. On peut aussi se procurer les produits de Statistique 
Canada auprès des agents autorisés, dans les Iibrairies ci dans les bureaux 
régionaux de Statistique Canada. 

Ordering/Subscription information 

All prices exclude sales tax 

Catalogue no. 63-005-XPB, is published monthly as a standard 
paper product. The prices for delivery in Canada are $21.00 per 
issue and $206.00 for a one-year subscription, and outside 
Canada for US$21.00 per issue and US $206.00 for a one-year 
subscription. Please order by mail, at Statistics Canada, 
Dissemination Division, Circulation Management, 120 Parkdale 
Avenue, Ottawa, Ontano, K1A 0T6; by phone, at (613) 951-7277 
or 1 800 770-1033; by fax, at (613) 951-1584 or 1 800 889-9734; 
or by Internet, at order@statcan.ca. For changes of address, 
please provide both old and new addresses. Statistics Canada 
products may also be purchased from authorized agents, 
bookstores and local Statistics Canada offices. 

Standards of service to the public 

Statistics Canada is committed to serving its clients in a prompt, 
reliable and courteous manner and in the official language of their 
choice. To this end, the agency has developed standards of 
service which its employees observe in serving its clients. To 
obtain a copy of these service standards, please contact your 
nearest Statistics Canada Regional Reference Centre. 

Normes de service a la clientele 

Statistique Canada s'engage a foumir a ses clients des servces rapides, 
liables et courtois et dans Ia langue officielle de leur choix. A cet égard, notre 
organisme scsi dote de normes de service a Ia clientele qui doivent ètre 
observèes par les employés Iorsqu'ils offrent des services a Ia clientele. 
Pour obtenir une copie de ces norrnes de service, veuillez communiquer 
avec Ic centre de consultation regional de Statistique Canada Ic plus près 
de thez vous. 



Erm 
mam 

Statistics Canada 	 Statistique Canada 

Distributive Trades Division 	 Division de la statistique du commerce 
Retail Trade Section 	 Section du commerce de detail 

Retail 	 Commerce 
Trade 	 dedétail 

April 1998 	 Avril 1998 

Published by authority 01 the Minister 
responsible for Statistics Canada 

© Minister of Industry, 1998 

All rights reserved. No part of this publication 
may be reproduced, stored in a retrieval system 
or transmitted in any form or by any means, 
electronic, mechanical, photocopying, recording 
or otherwise without prior written permission from 
Licence Services, Marketing Division, Statistics 
Canada, Ottawa, Ontario, Canada K1A 0T6. 

October 1998 

Catalogue no. 3-005-XP, Vol. 70, no. 4 

Publication autorisée par le ministre 
responsable de Statistique Canada 

©Ministre de l'lndustrie, 1998 

Tous droits réservés. il est iriterdit de reproduire 
ou de transmettre le contenu de ia prCsente 
publication, sous quelque forme ou par quelque 
moyen que cc soit, enregistrement sur support 
magnCtique, reproduction électronique, 
mécanique, photographique, ou autre, ou de 
i'emmagasiner dans un système de recouvre-
ment, sans lautorisation écrite prCalabie des 
Services de concession des droits de licence, 
Division du marketing, Statistique Canada, 
Ottawa, Ontario, Canada KIA 016. 

Oc*obr. 1998 

H°. 63-005-XPB au catalogue, vol. 70, no. 4 

Frequency: Monthiy 

ISSN 0360-6146 

Ottawa 

Note of appreciation 

Canada owes the success of its statistical system 
to a long-standing co-operation involving Statistics 
Canada, tne citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued co-operation and goodwill. 

PériodicitC: Mensuelle 

ISSN 0380-6146 

Ottawa 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bier? Ctabli entre 
Statistique Canada er/a population, ies entreprises, 
les administrations canadiennes ct/es autres 
organismes. Sans cette collaboration et cette bonrie 
volonté, it serait impossible de produire des 
statistiques prectses et actuelles. 



SIGNES cONVEN1IONNELS 

Lea signes suivants soot employés uniformément 
dans cette publication de Statistique Canada: 

-. nombres indisponjbles. 

n'ayant pms lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

x confidentiel an vertu des dispositions de la Loi 
sur la s*atjs*ique relatives au secret, 

NOTA 

Les chiffres ayant été arrondis, les *o*aux ne 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIN 

La banque de données informatisées de Statistique 
Canada CANSIM (système canadien d'information socio-
Iconomique) fournit au public toutes lea statistiques 
actuelles at historiques sur le Commerce de detail 
(metrice nos 2299, 2398-2417 at 2420), at sur de 
nombreuses autres series, par le biais d'un 
terminal, d'imprimés d'ordinateur ou de supports 
ordinolingues. Pour plus de renseignements, 
s'adresser au personnel de CANSIM de la Division 
de la diffusion, Statistique Canada, Ottawa, 
K1A 0Z8 (téléphone 613-951-8200), ou aux conseillers 
régionaux des bureaux de Statistique Canada si*ués 
a travers le Canada. 

Cette publication a été rédigée seus la direction de: 

. F. Maranda, directeur, Division de la statistique 
du commerce 

. R. Lussier, directeur adjoint, Division de la 
sta-tistique du commerce 

• B. Meyer, 	chef, Section du commerce de 
detail, Division de la statistique du commerce 

• G. Peterson, 	iconomiste principale, 	Section 
du commerce de detail, Division de la statistique 
du commerce 

SYMBOLS 

The following sy.bols are used in this 
Statistics Canada publication: 

figures not available. 

- figures not appropriate or not applicable. 

- nil or zero. 

-- amount *00 small *0 be expressed. 

x confidential to meek secrecy requirements 
of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANS IN 

All current and historical statistics on 
Retail Trade (Matrix Nos. 2299, 2398-2417 	and 
2420), 	as well as many other series are 
available to the public from 	Statistics 
Canada's computerized 	data bank CANSIM 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer print-
outs, or in machine readable form. For 
further inforuation, contact the Cansim staff 
of Dissemination Division, Statistics Canada, 
Ottawa, K1A 028 (telephone 613-951-8200), or 
the regional advisors at the Statistics 
Canada offices located across Canada. 

This publication was prepared under the 
direction of: 

. F. Maranda, Director, Distributive Trades 
Division 

. R. Lussier, Assistant Director, Distribu-
tive Trades Division 

. B. Meyer, 	Chief, Retail Trade Section, 
Distributive Trades Division 

. 	G. Peterson, 	Senior Economist, Retail 
Trade Section, Distributive Trades Division 
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Highlights 	 Faits saillants 

Incentives from motor vehicle dealers drove up En avril, les stimulants accordCs par les concessionnaires de 
April's level of retail sales by 1.0% to $20.6 véhicules automobiles ont fait bondirde 1,0% les ventes au 
billion. This followed a 0.3% increase in retail detail. portant celles-ci a 20.6 milliards de dollars. Cette hausse 
sales in March. faic suite a l'augmentation de 0,3 % de mars. 

Retail sales have generally been rising from the 
spring of 1995 with a period of strong growth 
from the fall of 1996 to the spring of 1997. The 
large run-up in retail sales in the fall of 1996 came 
from advancing sales in the automotive sector. 
Since the spring of 1997, however, all other 
sectors have generally been increasing. 

Consumers enjoyed lower prices in furniture 
stores, motor vehicle dealerships and gasoline 
service stations in April 1998 compared to the 
same month in 1997. While the year over year 
increase in sales in April 1998 was 5.7%, if pnces 
had remained constant, sales would have risen by 
5.9%. Lower prices have dampened year over year 
increases in sales since February 1998. 

Strong advances for motor vehide dealers 

Advancing sales by motor and recreational vehicle 
dealers (+2.6%) were responsible for two-thirds of 
April's increase in total retail sales. Excluding 
motor vehicle dealers, sales advanced by only 
0.4% in April. Dealer incentives in April drove-up 
the number of new motor vehicles sold in April 
(+5.9%). Motor vehicle dealers had experienced a 
build-up of inventories in the first quarter of 1998. 
Motor vehicle dealers enjoyed a surge in sales 
from the fall of 1996 to the spring of 1997, and 
with the exception of an incentive driven increase 
in December, have been weaker since. 

The drop in furniture store sales in April followed 
a weak advance in March (+0.2%). The level of 
sales in April was 6.3% higher than the same 
month in 1997. Apart from weaker performance in 
recent months, sales in furniture scores have 
generally been inc?easing from the spnng of 1996. 

Les ventes au detail sont genéralement a la hausse depuis Ic 
pnntemps de 1995, mouvement qui a eté ponctué d'une période 
de forte croissance entre l'automne 1996 et le printemps 1997. 
La progression rapide cc marquee des ventes au detail a 
l'automne 1996 Ctait actribuable a l'essor que le secteurde 
l'automobile a connu. Toutefois, depuis le printemps 1997, Ia 
tendance est gCnéralement a Ia hausse dans tous les secteurs. 

En avril 1998, les consommateurs ont bénCticiC de prix plus bas 
dans les magasins de meubles, chez les concessionnaires de 
véhicules automobiles et dans les stations-service qu'au cours du 
mCme mois en 1997. L'augmentation des ventes annuelles en 
avnl 1998 s'Ctablissait a 5,7 %; cependant, si les prix Ctaient 
demeurCs constants, les ventes annuelles se seraient accrues de 
5,9 %. La reduction des prix a attCnué les hausses annuelles des 
ventes depuis février 1998. 

Forte avance des ventes de véhicules automobiles 

Les deux tiers de Ia hausse des vences au detail en avril sont 
actribuables a Ia progression des ventes des concessionnaires de 
véhicules automobiles et récréatifs (+2,6 %). Abstraction faite 
des concessionnaires de vChicules automobiles, les ventes n'ont 
augmentd que dun maigre 0,4 % en avril. Les stimulants 
accordCs par les concessionnaires ont fait bondir les ventes de 
véhicules automobiles neufs en avril (+5,9 %). Les 
concessionnaires de véhicules automobiles ont vu leurs stocks se 
gonfler au premier trimestre de 1998. Ils ont bénéficiC d'une 
forte reprise des ventes entre l'automne 1996 et l'étC 1997; 
depuis, si l'on fait exception de Ia hausse enregistrée en 
décembre a cause des stimulants accordCs, les ventes plétinenc. 

I.e repli observe par les magasins de meubles en avril fait suite a 
Ia faible avance enregistrée en mars (+0.2 %). Les ventes d'avnl 
ont dépassé de 6,3 % celles enregistrécs au cours du méme mois 
en 1997. Si l'on exciut les piètres résultats signales au cours des 
derniers mois, les ventes des magasins de meubles sont 
gCnCralement a Ia hausse depuis Ic printemps 1996. 

Despite April's overall decline in clothing stores. En avril, les ventes ont géneralement diminué dana les magasins 
advances were posted by shoe stores (+1.8%), de v&ements; toutefois, les magasins de chaussures, de vétements 
men's clothing stores (+0.2%) and women's pour hommes et de vCtements pour dames signalent des hausses 
clothing stores (+0.1%). Apart from a pause in the (+1,8 %, +0.2 % et +0,1 %, respectivement). Abstraction faite de 
first half of 1997, sales in clothing stores have Ia pause observCe au premier semestre de 1997, les ventes des 
generally been rising from the spring of 1996. magasins de vCtements sont gCnéralement a Ia hausse depuis Ic 

printemps 1996. 

Western retailers lead advances in April 	Les détaillants de l'Ouest mènent le bal en avril 

Western Canada posted stronger increases than 	En avril, l'Ouest canadien a affichC une augmentation plus forte 
any other region in April (+1.7%). The strong 	(+1.7 %) que toute autre region. Les fortes hausses observées 
increases followed a weak first quarter for retailers faisaient suite a tin premier trimestre peu reluisant pour les 
in Western Canada. 	 dCtaillants de l'Ouest canadien. 

Retail Trade, April 1988 	 Commerce de detail, avril 1998 
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Sales in Ontario rose by 1.4% in April on the 
strength of the automotive sector. Sales in Ontario 
started to take off in the fall of 1996, initially 
based on strength in the automotive sector. From 
the summer of 1997, these advances have been 
broadly based. 

Quebec was the only province to see a decline in 
retail sales in April (-0.7%). Retail sales in Quebec 
started to post strong increases in the spring of 
1996, about one half year before the rest of the 
country. In the last year, sales in Quebec have 
leveled off as a result of slower growth in the 
automotive sector. All other sectors, particularly 
general merchandise stores are posting positive 
trends. 

Data revised from January 1991 

This month 's release reflects estimates which are 
den tied from a new sample. Statistics Canada has 
also released revised monthly retail trade 
estimates, from January 1991 to March 1998, 
which are consistent with the new sample 
estimates. The revised series will not affect the 
national estimate of gross domestic product. 

In December 1997, the sample design of the 
Monthly Retail Trade Survey was reviewed and 
changes were made to improve the efficiency of 
the sample and the reliability of the estimates. 
This involved updating the sample size and 
allocation, which were originally determined in 
1988, to take into account the most up-to-date 
information available on the characteristics of 
retail trade businesses. 

A parallel production offour months with the new 
sample indicated a change in the level of sales 
compared to the previously published estimates. 
To avoid a break in the series, retail sales 
estimates have been adjusted, at the trade-group 
by province/CMA level, to provide consistent time 
series. January 1991 was chosen as the starting 
point because it allowed for a gradual 
introduction of the new level and coincided with 
an existing break resulting from the introduction 
of the GST. The previous trends in the retail 
series were minimally affected by this revision. 

Minor revisions were also incorporated for the 
year 1997 as part of the regular annual revision 
process. 

En Ontario, les ventes ont bondi de 1,4 % en avril grace a Ia 
vigueur du secteur de l'automobile. La reprise en Ontario s'est 
amorcée a l'automne 1996, grace d'abord a l'impulsion donnée 
par secteur de l'automobile. Depuis l'été 1997. Ia progression 
des ventes est géneralisee. 

Le Québec a été Ia seule province oü les ventes au detail ont 
régressé en avnl (-0,7 %). Dans cetle province, les ventes au 
detail ont commence a se redresser fortement au printemps 1996, 
soit environ six mois avant le reste du pays. Au cours de Ia 
derriere année, les ventes au detail au Québec ont plafonné par 
suite du ralentissemern de Ia croissance dans Ic secteur de 
l'automobile. Dans tous les autres secteurs, particuliCrement 
dans les magasins de marchandises di verses, Ia tendance est 
positive. 

Revision des données jusqu 'a Jan vier 1991 

Ce mois-ci, les estimations contenues dans ce communiqué sont 
dérivées d'un nouvel échantillon. Statistique Canada publie aussi 
des estimations mensuelles révisées sur le commerce de detail 
pour Ia pen ode allan: de janvier 1991 a mars 1998. Ces 
estimations sont conformes aux estimations tirées du nouvel 
échantillon. Les series révisées n 'affecteron: pas l'estimation 
nationale du Produit intirieur bru:. 

En dicembre 1997, le plan d'échantillonnage de l'Enquêze 
mensuelle sur le commerce de detail a éé examine et des 
modifications on: été apportées en vue d'améliorer l'efficacité de 
l'échan:illon ainsi que lafiabilizé des estimations. La taille et Ia 
repartition de l'échantillon, qui avaient initialement é:é 
déterminées en 1988, ont été mises àjour afin de zenir compte de 
l'informa:ion Ia plus ricente disponible sur les caractéristiques 
des entrepnises du commerce de detail. 

Une production parallèle de quatre mois au moven du nouvel 
échanrillon a révélé un changement dims le volume des ventes 
par rapport au.x estimations publiées an:érieuremen:. Afin 
d'évi:er une rupture dans Ia série, les estimations des ventes au 
derail oat éré ajustées au niveau du groupe de commerce selon Ia 
province ou Ia region métropolitaine de recensement en vue de 
fournir une série chronologique cohéren:e. Nous avons choisi le 
mois de janvier 1991 com.'ne point de depart parce qu 'ii 
permetrait d'introduire progressivement le nouveau niveau er 
comncidair avec une rupture existante découlant de l'introduction 
de Ia TPS. Les tendances précédentes dans les series du 
commerce de detail a 'on: été que légèremenr affectées par ces 
revisions. 

Nous avons aussi incorporé des revisions mineures pour l'année 
1997 dans le cadre de Ia revision annuelle habizuelle. 

Retail Trade, April 1988 
	 Commerce de detail, avrjl 1998 
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Retail Sales Trends' - Canada, 	 Tendances' des ventes au detail - Canada, 
By Major Group 	 par groupe principal 
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LECTURES SUGG(RES 

Choisies parmi les publications 
de Statistique Canada 

Titre 	 Catalogue 

Ventes at stocks des grands •agasins, 63-OOt-XPB 
Mensuel, Bilingue 

Ventes des grands magasins par region, 63-00-XPB 
Rapport provisoire, Mensuel, Bilingue 

Ventes de véhicules automobiles naufs, 3-007.XPB 
Mensuel, Bilingue 

Magasins de detail a succursales et 63-210-XPB 
lea grands magasins, Annuel, Bilingue 

Exploitants de distributeurs 3-213-XPB 
auto.atiques, Annuel, Bilingue 

La vente directa au Canada, Annuel, 63-ZlB-XPB 
Bilingue 

Librairies de campus, Annuel, 43-19-XPB 
Bilingue 

Lea comeerces de gros et de detail au 63-236-XPB 
Canada, Annuel, Bilingue 

Recueil statistique des etudes de 63-2R-XPR 
marché, Annuel, Bilingue 

Enquete sur las marchandises vendues 	63-541-XPB 
au detail, Hors série, Bilingue 

Pour obtenir une publication veuillez téléphoner 
au 1-613-951-7277 ou utiliser 1e numCro du télé-
copieur 1-613-951-1584. Pour appeler sans frais, 
au Canada, composez le 1-800-267-6677. Il nest 
pas nécessaire de nous faire parvenir uns con-
firmation pour une commands faite par téléphone 
ou télécopieur. 

FOR FURTHER READING 

Selected Publications 
from Statistics Canada 

Title 

Department Store Sales and Stocks, 
Monthly, Bilingual 

Department Store Sales by Region, 
Advance Release, Monthly, Bilingual 

New Motor Vehicle Sales, Monthly, 
Bilingual 

Retail Chain and Department Stores, 
Annual, Bilingual 

Vending Machine Operators, Annual, 
Bilingual 

Direct Selling in Canada, Annual, 
Bilingual 

Campus Bookstores, Annual, Bilingual 

Wholesaling and Retailing in Canada, 
Annual, Bilingual 

Market Research Handbook, Annual, 
Bilingual 

Retail Cnndity Survey, Occasional, 
Bilingual 

To order a publication you may telephone 
1-613-951-7277 or use facsimile number 
1-613-951-1584. For toll free in Canada 
only telephone 1-800-267-6677. When 
ordering by telephone or facsimile a 
written confirmation is not required. 
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TABLE 1. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Current Periods) 

Change from 
Sales 	 previous month 

Year-to- 
Ventes 	date Variation p. r. 

au mois précédent 
1998  

	

April 	March February January 	April 	March 

	

1998 	1998 	1998 	1998 Cumulatif 	1998 	1998 

	

Avril 	Mars Février Jarivier 	Avril 	Mars 
No. 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 Al]. other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Womens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance 
stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,436.8 4,405.7 4,372.9 4,401.7 17,617.1 0.7 0.7 

355.7 358.0 367.1 364.1 1,444.8 -0.6 -2.5 

1,076.0 1,068.8 1,072.6 1,061.6 4,279.1 0.7 -0.4 

145.7 143.1 146.4 139.8 575.1 1.8 -2.3 

132.1 131.8 132.8 131.6 528.3 0.2 -0.8 

383.0 382.5 377.1 367.1 1,509.6 0.1 1.4 

504.9 514.0 520.5 497.7 2,037.0 -1.8 -1.3 

808.3 812.6 810.2 799.1 3 1230.3 -0.5 0.3 

204.1 206.6 207.4 201.1 819.3 -1.2 -0.4 

5,485.0 5,345.1 5,312.7 5,186.8 21,329.7 2.6 0.6 

1,278.9 1,286.3 1,303.9 1,296.3 5,165.4 -0.6 -1.3 

1,239.6 1,191.7 1,177.6 1,188.3 4,797.2 4.0 1.2 

2,356.3 2,339.9 2,342.1 2,298.6 9,336.8 0.7 -0.1 

704.6 704.0 703.5 698.5 2,810.7 0.1 0.1 

567.7 564.2 578.3 542.3 2,252.5 0.6 -2.4 

961.4 990.3 966.8 962.1 3,880.5 -2.9 2.4 

20,640.1 20,444.5 20,392.1 20,136.9 81,613.5 1.0 0.3 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluabia 

28 Yukon 

Retail Trade, April 1998 
Statistics Canada - Catalogue no. 63-005-XPB 

311.8 311.6 313.5 315.7 1 2,252.6 0.1 -0.6 

88.4 87.2 86.6 86.0 348.2 1.3 0.7 

626.8 620.3 630.9 620.7 2,498.7 1.1 -1.7 

500.7 497.5 484.1 489.5 1 3,971.8 0.6 2.8 

4,814.5 4,848.7 4,887.6 4,324.2 18,874.9 -0.7 -0.8 

7,705.9 7,598.8 7,520.7 7,562.5 30,387.9 1.4 1.0 

736.2 730.2 712.0 742.6 2,921.0 0.8 2.5 

637.6 637.7 620.7 671.5 2,567.5 - - 2.7 

2,336.8 2,277.5 2,315.4 2,407.6 9,337.4 2.6 -1.6 

2,810.7 2,763.9 2,751.2 2,846.0 11,171.8 1.7 0.5 

25.3 26.4 25.8 26.9 104.4 -4.3 2.2 

45.4 44.7 43.6 43.71 177.31 1.6 2.4 
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TABLEAU 1 • Ventes au detail, désaisonnalisCes, salon la groupe de co..erce at la region 
(pdriodas courantes) 

Change from 
previous month Change from previous year 

Variation p. r. Variation par rapport a l'année précédente 
au inois prIcédent 

Year-to- 
February January April March February January date 

1998 1998 1998 1998 1998 1998 1998 
Févrjer Janvier Avril Mars Février Janvier Cumulatif 

Per cent - pourcentage 

Groupe do coerce - Canada 

-0.7 0.5 4.5 3.3 2.4 3.8 3.5 Superurchés dalimenta*ion at 1 
éplcer ies 

0.8 0.1 1.5 0.9 -0.7 -2.7 -0.3 Tous los autres magasins 2 
d • ci amentat ion 

1.0 1.4 5.6 4.8 5.3 4.1 4.9 Pharmacies at magasins de 3 
médicaments brevetés 

4.7 2.9 8.0 8.0 6.1 -3.4 4.5 Magasins de chaussures 4 

0.9 1.5 1.6 0.9 1.7 4.2 2.1 Magasins do vêtements pour hoeunes 5 

2.7 2.1 5.4 7.2 3.1 1.6 4.3 Magasins de vétements pour dames 6 

4.6 -0.8 7.4 7.7 10.1 2.1 6.8 Autres magasins do vétements 7 

1.4 -1.1 6.2 9.6 7.2 6.7 7.4 Magasins de meubles at dappareils 8 
menagers 

3.1 -3.4 6.7 8.3 9.9 9.2 8.5 Magasins daccessoires dameuble.tent 9 

2.4 -13.2 6.7 6.2 5.5 4.7 5.8 Concessionnaires de véhicules 10 
automobiles at récréatifs 

0.6 -1.6 -6.9 -6.6 -5.1 -6.9 -6.4 Stations-service 11 

-0.9 5.4 9.7 6.5 0.8 9.7 6.6 Magasins do pieces at daccossoires 12 
pour automobiles at services 

1.9 2.0 10.0 10.4 11.5 12.7 11.1 Magasins do merchandises diverses 13 

0.7 1.6 2.7 5.3 2.9 4.3 3.8 Autreseagasins do produits 14 
semi-durables 

6.6 - - 16.9 20.9 25.2 17.8 20.1 Autres .iagasins do produits 15 
durables 

0.5 5.1 6.9 12.8 8.1 7.8 8.9 Autres magasins do vente au detail 16 

1.3 -3.0 5.7 5.8 5.0 5.0 5.4 Total, onsemble des •agasins 17 

Regions 

-0.7 -1.2 2.4 2.4 6.7 5.6 4.2 Terre-Neuve 18 

0.7 -2.0 9.4 7.2 8.5 8.0 8.3 jle-du-Prince-Edouard 19 

1.6 -1.6 4.9 3.3 6.5 4.4 4.8 Mouvello-Ecosse 20 

-1.1 -1.7 4.6 13.6 7.3 10.0 8.8 Nouveau-Brunswick 21 

13.0 -8.7 3.2 9.2 5.6 -6.1 2.9 Québec 22 

-0.6 -1.6 9.3 7.2 7.6 11.5 8.9 Ontario 23 

-4.1 -0.7 6.0 3.6 -1.1 6.9 3.8 Manitoba 24 

-7.6 0.2 1.2 2.1 -0.6 10.8 3.3 Saskatchewan 25 

-3.8 0.1 6.8 3.9 6.0 12.0 7.2 Alberta 26 

-3.3 -1.8 1.5 -0.8 -1.6 -0.3 -0.3 Coloabie-Britannique 27 

-3.9 -2.4 -2.2 5.2 2.5 3.1 2.1 Yukon 28 

-0.2 -1.6 10.9 9.8 - - 4.91 6.31 T.rritoiras du Nord-Ouest 29 
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4,363.0 4,128.5 3 1892.9 4,533.4 

361.5 330.8 318.7 323.4 

1,057.4 1,035.3 979.3 1,036.4 

142.4 106.5 86.5 108.6 

117.7 97.2 82.6 108.9 

363.9 311.6 249.5 268.0 

446.9 433.3 339.3 375.3 

730.6 733.4 631.8 686.6 

187.7 186.7 161.0 159.4 

6,350.4 5,466.3 4,258.8 4,064.7 

	

1,216.8 	1,208.3 	1,147.0 	1,224.4 

	

1,257.0 	1,041.4 	896.2 	1,006.9 

2,160.8 1,947.6 1,648.9 1,678.6 

645.7 528.6 501.1 520.9 

506.3 422.4 401.2 408.6 

887.9 830.4 734.7 775.0 

20,796.0 	18,808.1 	16,329.6 	17,279.0 

16,917.8 

1,334.3 

4,108.4 

444.0 

406.4 

1,193.0 

1,594.8 

2,782.5 

694.8 

20,140.2 

4,796.5 

4,201.5 

7,435.9 

2,196.3 

1,738.5 

3,228.0 

73,212.7 

312.0 

83.0 

630.2 

499.3 

5,054.4 

7,673.8 

729.9 

632.8 

2,346.3 

2,762.6 

24.3 

47.3 

282.2 

74.6 

557.1 

442.6 

4,466.0 

6,922.3 

673.3 

576.6 

2,116.5 

2,630.4 

23.3 

43.2 

242.0 

64.2 

498.3 

371.8 

3,858.2 

6,015.6 

570.3 

498.9 

1,857.7 

2,297.3 

18.8 

36.5 

256.3 

69.1 

528.7 

399.0 

3,642.0 

6,488.5 

643.8, 

587.0 

2,094.5 

2,510.8 

21.8 

37.4 

1,092.4 

290.9 

2,214.2 

1,712.7 

17,020.7 

27,100.3 

2,617.3 

2,295.3 

8,415.0 

10,201.2 

88.2 

164.5 

No 

TABLE Z. Retail Sales, Not Seasonally Ad3usted, by Trade Group and by Region (Current 
Periods) 

Sales 

Ventes 

April March February January Year-to-date 
1998 1998 1998 1998 1998 

Avril Marsl Fvrier Janvier Cumulatif 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mans clothing stores 

6 Honens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colu,thia 

28 Yukon 

29 Northwest Territories 
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7.5 -0.3 2.5 7.3 

7.1 -4.3 -0.2 -1.9 

6.3 5.5 5.7 3.1 

4.7 8.4 6.9 -1.1 

4.2 -1.2 2.7 8.3 

4.7 6.7 4.0 4.2 

8.4 6.4 10.8 3.9 

6.5 9.8 8.0 9.5 

3.8 10.9 10.3 8.7 

1.2 15.6 5.2 2.5 

-6.0 -6.2 -4.9 -7.2 

7.4 10.1 1.2 9.6 

12.6 7.3 12.0 13.5 

6.1 2.4 3.9 5.4 

19.3 18.2 25.2 15.7 

11.8 8.8 8.4 10.0 

Supermarchés dalimentation at épiceries 1 

Tous les autres magasins dalimentation 2 

Pharmacies at magasins do médicamants brevetés 3 

Magas ins do chaussures 4 

Magas ins do vêtements pour homes 5 

Magas ins do vétements pour dames 6 

Autres magasins do vétements 7 

Magasins do meubles at dappareils managers 8 

Magasins daccessoires dameublement 9 

Concessjonnajres do vIhicules automobiles 10 
at recreat ifs 

Stations-service 11 

Pbgasins do pieces at daccessoiros pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres magasins do produits semi-durables 14 

Autres magasins do produits durables 15 

Autres magasins do vente au detail 16 

4.3 

0.2 

5.1 

4.5 

3.6 

5.0 

7.3 

8.4 

8.3 

5.9 

-6.1 

7.2 

11.2 

4.5 

19.4 

9.8 

3.5 2.3 6.6 7.0 

10.9 7.4 8.2 8.8 

6.5 2.7 6.6 5.3 

5.1 13.3 6.8 10.6 

4.4 9.1 5.8 -5.8 

8.0 9.1 7.3 11.3 

6.9 3.5 -1.2 7.9 

-0.6 3.5 -0.8 11.5 

6.0 4.7 6.2 13.2 

0.1 1.0 -1.7 0.3 

-1.2 4.5 2.2 4.2 

13.9 8.6 - - 5.9 

Terre-Neuve 18 

Ile-du-Prince4douard 19 

Nouvelle-cosso 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colosthie-Br itannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 

4.6 

8.9 

5.3 

8.8 

3.5 

8.9 

4.4 

3.3 

7.4 

2.3 

7.4 

TABLEAU Z. Ventes au detail, non-désaisonnalisé.s, solon le groupe do coarco at Ia r693on 
(périodes courantes) 

Change from previous year 

Variation par rapport a lannée précédenke 

	

April 	March 	February 	January 	Year-to-date 

	

1998 	1998 	1998 	1998 	1998 

	

Avril 	Mars 	Février 	Janvier 	Cumulatif 

Per cent - pourcentage 

Groupe do coeree - Canada 

5.3 	6.8 	4.8 	5.4 
	

5.6 Total, ensoble des eagaslns 	 17 

Regions 
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TA8LE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Regon (Quarterly 
Esti.ates) 

Ventes 
Trade Group 

No. 

Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mons clothing stores 

6 komens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Newfoundland 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mons clothing stores 

6 i4oinens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quarter 1 
1998 

Trimestre 1 

Quarter 4 
1997 

Trimestre 4 

Quarter 3 
1997 

Trimestre 3 

Quarter 2 
1997 

Triimestre 2 

Quarter 1 
1997 

Trimestre 1 

millions of dollars - millions de dollars 

12,554.8 13,215.4 13 2 333.3 12 2946.7 12,160.0 

972.8 1,140.6 1,087.2 1,071.4 994.8 

3,050.9 3,392.7 3,021.1 2,970.3 2,913.6 

301.6 496.5 423.8 440.5 289.0 

288.7 552.4 349.4 388.5 279.4 

829.1 1,360.0 1,097.6 1,088.7 789.0 

1,147.9 1,942.5 1,487.7 1,325.6 1,074.5 

2,051.9 2,893.4 2 1 390.9 2,141.0 1,880.1 

507.1 670.5 588.0 580.5 461.0 

13,789.8 15,439.7 15,787.4 18,859.1 12,743.9 

3,579.7 4,075.2 4,306.7 4,111.3 31813.5 

2,944.5 3,563.6 3,635.3 3,679.9 2,749.2 

5,275.0 8,946.5 6,309.1 6,161.2 4,765.9 

1,550.6 2,430.6 2,125.4 2,139.0 1,492.6 

1 1232.2 2,005.4 1,564.9 1,407.0 11030.9 

2,340.1 3,083.2 2,966.9 2,700.8 2,145.8 

52,416.7 	65,208.2 	60,474.7 	62 1 011.5 	49 1583.4 

251.6 266.8 286.2 269.3 245.6 

57.4 67.7 58.7 57.0 57.1 

2.4 4.8 3.7 3.8 2.7 

2.1 5.9 2.7 3.3 1.7 

8.8 21.1 13.4 12.6 8.2 

9.3 24.7 15.9 12.1 10.0 

19.8 35.5 27.2 25.1 20.0 

1.5 3.2 2.2 2.2 1.7 

175.6 176.6 229.9 282.0 159.6 

52.2 57.3 65.3 63.0 60.1 

36.7 52.8 49.4 50.1 34.5 

103.8 200.6 127.8 116.8 87.3 

14.2 30.0 26.2 24.2 14.2 

6.7 16.3 11.8 9.7 6.3 

28.5 40.8 37.7 33.7 25.9 

780.4 1,016.0 949.5 975.5 742.5 

Retail Trade, April 1998 
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TABLEAU 3. Ventas au detail, non-désaisonnalisCes, salon la groupe de commerce at la region 
(estimations tri.estrielles) 

Groupe de conrierce 

H e 

Change from previous year 

Variation par rapport a lannée précédenle 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1998 1997 1997 1997 1997 

Trimestre 1 Trimestre 4 Trimestre 3 Trimestru 2 Trimestre 1 

Per cent - pourcentage 

3.2 4.5 6.5 6.0 5.4 

-2.2 -4.4 -0.3 -6.7 1.0 

4.7 2.5 3.0 -0.4 1.1 

4.3 -2.4 -3.1 -2.5 1.5 

3.3 1.5 7.5 5.8 -0.1 

5.1 0.7 5.6 2.3 5.4 

6.8 6.0 8.0 1.9 6.3 

9.1 9.2 10.9 12.1 7.2 

10.0 9.5 7.9 15.6 10.0 

8.2 14.3 13.3 17.7 5.8 

-6.1 -1.0 0.5 -3.0 3.2 

7.1 4.0 17.6 16.4 12.0 

10.7 9.9 9.9 9.0 6.5 

3.9 6.1 8.5 11.1 11.3 

19.5 14.6 9.6 6.0 -1.6 

9.1 9.4 7.7 1.4 -3.9 

0.5 - - -0.1 -5.8 -4.8 

-8.3 -29.9 -33.2 -24.6 -15.1 

23.1 0.6 0.6 32.3 0.8 

7.7 -5.7 1.8 4.2 -1.7 

-7.4 13.6 20.2 16.9 16.2 

-0.9 6.4 26.4 32.6 19.8 

-8.3 9.9 5.4 1.5 -4.1 

10.0 17.8 33.6 27.7 10.2 

-13.2 -8.1 -15.4 -19.0 -23.3 

6.1 -0.7 -0.8 0.3 -6.2 

18.9 8.9 11.1 11.6 3.8 

0.1 9.6 15.3 9.6 -3.5 

6.8 1.5 20.5 11.1 -3.6 

10.2 41.3 58.3 53.3 39.5 

Canada 

Supermarchés dalimentation at épiceries 1 

Tous las autres magasins dalimentation 2 

Pharmacies at megasins cia médicaaients brevetés 3 

tagas ins do chaussures 4 

lagas ins cia vétements pour hoinmes S 

tiagasins cia vétements pour dames 6 

Autres .mgasins cia vétements 7 

Ilagas ins do moubles at d • appara us ménagers 8 

Magasins daccessoires dameublemant 9 

Concessionnaires do véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins cia pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autras Itagasins do produits semi-durabl.s 14 

Autres magasins do produits durables 15 

Autres Inagasins do yenta au detail 16 

Total, ensemble des •agasins 17 

Terra-Neuve 

Supermerchés dalimentation at Cpiceries I 

bus los autres magasins dalimentation 2 

Pharmacies at itagas ins do médicarients brevetCs 3 

Plagas ins do chaussures 4 

Magas ins cia vêtements pour homes S 

Pbgas ins do vCtements pour dames 6 

Autres magasins cia vCtements 7 

Magasins do meublos at d'appareils ménagers 8 

Magasjns daccessoires dameubloment 9 

Concessionnajres do vChicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins de pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres nagasins do produits semi-durablos 14 

Autres magasins do produits durables 15 

Autres magasins do vente au detail 16 

	

5.7 	 7.4 	 8.7 	 8.9 	 5.1 

	

2.5 	-5.0 	0.6 	-2.0 	-1.0 

5.1 	4.3 	10.1 	8.6 	0.7 Total, ensemble des magas ins 	 17 

Retail Trade, April 1998 	 Commerce de detail, avril 1998 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

	

1998 	1997 	1997 	1997 	1997 
Trimestre I Trimestre 4 1 lrimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

	

56.6 	61.6 	64.6 	58.9 	52.7 

	

16.9 	19.0 	17.4 	17.1 	17.3 

	

X 	X 	X 	X 

	

x 	x 	x 	x 	x 

	

3.8 	9.1 	7.3 	4.6 	3.4 

	

5.4 	8.0 	5.5 	5.0 	4.0 

	

2.4 	3.2 	2.4 	2.4 	1.7 

	

42.9 	46.5 	57.4 	63.7 	37.5 

	

26.5 	30.3 	37.4 	28.3 	23.5 

	

11.3 	15.1 	15.9 	16.6 	10.7 

	

17.0 	33.4 	24.2 	20.8 	14.7 

	

7.3 	12.3 	17.3 	13.6 	9.9 

	

2.2 	5.4 	4.6 	3.4 	2.4 

	

8.4 	11.4 	14.1 	10.9 	8.6 

	

207.9 	268.5 	280.2 	255.2 	192.3 

447.8 470.9 522.2 471.6 445.8 

127.9 137.7 120.2 114.0 117.4 

4.7 8.2 7.2 7.1 5.4 

3.7 7.8 4.3 4.8 3.8 

20.2 38.9 27.7 25.3 19.9 

23.4 50.4 33.0 25.8 22.5 

41.2 61.2 44.9 38.4 32.9 

7.7 11.3 9.0 7.5 6.6 

420.6 429.9 514.6 605.4 377.2 

97.8 112.0 115.5 102.7 107.5 

83.4 112.9 119.6 103.0 75.0 

144.6 291.5 182.9 168.6 138.0 

39.9 71.1 58.0 58.0 40.4 

26.2 51.3 35.8 30.8 24.9 

75.8 106.4 104.0 96.1 80.5 

1,584.0 1,984.3 1,920.6 1,877.1 1,511.7 

Trade Group 

No. 

Prince Edward Island 

I Superiiorkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Nova Scotia 

1 Supermerkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mans clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durabl, goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, April 1998 
Statistics Canada - Catalogue no. 63-005-XPB 

Commerce de dEtail, avrul 1998 
Statistique Canada- n° 63-005-XPB au catalogue 



TABLEAU 3. Vontas au detail, non -désaisonnalisCos, Solon le groupe do co..erce et Ia region 
(esti.atians tri.oStriellns) 

Groupe de coiunerce 

"I .  

Change from previous year 

Variation par rapport a 1ann6e prCcédente 
Quarter 11 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

1998 1997 1997 1997 1997 
Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

Per cent - pourcent age 

7.4 1.4 7.6 5.9 10.7 

-2.1 -2.6 -3.2 -0.8 5.2 

x x x x x 
x x x x x 

12.4 35.3 2.7 29.5 31.3 

34.0 23.9 8.4 14.4 7.5 

34.7 65.0 7.5 4.7 -4.9 

14.3 12.4 32.3 29.6 0.9 

13.0 20.1 15.8 -6.8 -10.8 

6.4 -0.4 1.1 5.8 5.5 

15.3 6.2 9.5 -0.3 -2.6 

-26.4 -27.0 -1.1 -6.4 10.4 

-7.5 -0.4 9.1 4.4 7.9 

-3.3 2.8 6.0 -4.5 3.0 

	

8.1 	6.5 	11.6 	7.6 	3.3 

	

0.5 	-4.3 	4.8 	-2.8 	-1.0 

4.8 	0.8 	7.2 	5.4 	1.4 

2le-du-Prince-douard 

Superinarchés dalimentation at epiceries 1 

bus les autres magasins dalinentation 2 

Pharmacies at nagas ins de médicaments brevetés 3 

Ilagas ins de chaussures 4 

Pgas ins de vêteunents pour hosines 5 

Magas ins de vèLenents pour dames 6 

Autres magasins de vtements 7 

Magosins de ineubles at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Concessionnaires de véhicules automobiles 10 
at recréa* ifs 

Stat ions-service 11 

Magasins de pièces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autres magasins de produits semi-durables 14 

Autres magasins de produits durables 15 

Autres magasins de vents au detail 16 

Total, enseoble des •agasins 17 

Nouvelle - tcosse 

Supermarchés dalimentation at Cpiceries 1 

bus les autres magasins dalimentation 2 

Pharmacies at megasins de medicaments brev.tés 3 

Magas ins de chaussures 4 

Magas ins de vètsments pour honnes S 

Magasins de vêtenents pour dames 6 

Autres magas ins de vê*emen*s 7 

Magasins de meubles at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Concessionnaires de véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins de pièces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises div.rs.s 13 

Autres magasins de produits semi-durables 14 

Autres magasins de produits durables 15 

Autres megasins de vente au détai]. 16 

Total, enseoble des magasins 	17 

9.0 0.5 -2.4 -6.3 -3.4 

-12.7 -21.1 -21.6 -22.9 -14.4 

-2.0 -19.2 -19.8 -25.8 -22.3 

1.4 -8.6 3.9 0.9 9.7 

3.9 3.7 7.0 -1.9 5.3 

25.2 21.9 26.7 21.0 0.4 

15.7 -1.1 -18.8 -25.8 -23.8 

11.5 7.0 18.9 25.8 4.0 

-9.0 -23.2 -21.2 -22.8 6.1 

11.2 16.5 43.0 22.6 15.7 

4.8 0.9 0.7 -4.7 -2.8 

-1.1 14.4 18.0 36.6 8.9 

5.1 8.5 3.1 -0.8 -2.1 

-5.9 -0.4 -0.4 3.1 9.6 

Retail Trade, April 1998 	 Commerce de detail, avril 1998 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1998 1997 1997 1997 1997 

Trimestra I Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

348.0 366.6 371.3 360.2 334.3 

78.2 88.0 73.1 80.1 81.4 

3.6 6.8 6.1 5.5 4.0 

4.4 9.5 5.5 5.5 3.7 

13.7 27.8 20.9 20.8 15.3 

19.4 40.1 27.3 22.3 19.5 

31.4 52.3 37.5 36.9 32.6 

8.5 13.2 13.2 11.6 8.4 

314.8 365.7 378.2 476.7 247.4 

105.2 113.4 119.1 89.7 81.3 

65.4 88.1 86.4 88.0 61.7 

123.7 235.4 154.3 144.6 113.1 

29.7 50.4 44.9 43.6 29.5 

17.2 34.5 23.6 18.9 14.7 

39.9 58.8 61.0 52.4 41.5 

1,213.4 	1,572.1 	1,443.4 	1,469.7 	1,099.4 

3,201.1 3,304.5 3,378.2 3,401.8 3,174.3 

714.6 750.4 691.3 653.3 674.8 

90.4 176.4 145.2 160.7 87.8 

58.1 114.7 76.5 100.6 63.8 

230.5 385.4 325.1 304.7 215.2 

280.3 451.2 395.8 381.1 299.2 

485.3 731.0 647.2 603.6 479.8 

91.8 124.2 119.6 123.0 85.9 

3,144.8 3,480.8 3,942.1 4,800.2 2,923.9 

656.5 777.7 808.4 826.7 843.5 

750.0 938.7 902.1 953.0 658.2 

1,049.2 1,682.8 1,236.3 1,241.8 950.5 

329.3 458.2 504.4 502.8 309.0 

241.0 394.2 310.4 286.3 212.8 

337.5 451.8 448.0 437.4 306.9 

11,966.3 14,564.5 14,258.7 15,110.8 11,605.4 

Trade Group 

No 

New Brunswick 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 P4omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Quebec 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 frdomons clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, April 1998 
Statistics Canada - Catalogue no. 63-005-XPB 
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TABLEAU 3 • Ventes au detail, non -désaisonnalisCcs, salon In groupa do conoarca at Ia region 
(estaaations trinastr]elles) 

Croupe do coneierce 

N o  

Change from previous year 

Variation par rapport a 1ann6e précédent. 
Quarter I Quarter 4 Quartor 3 Quarter 2 Quarter 1 

1998 1997 1997 1997 1997 
Trimestre 1 Trimostre 4 Trimostre 3 Trimestre 2 Trimestre 1 

Per cent - pourcentage 

4.1 3.2 5.9 4.7 11.9 

-3.8 -4.0 -18.2 -10.5 -18.2 

-10.3 -23.4 -26.5 -32.3 -18.3 

18.5 3.5 6.2 0.3 -11.3 

-10.9 -14.0 -12.5 -11.1 -15.7 

-0.3 20.8 14.1 13.1 32.8 

-3.8 1.2 -5.4 2.2 -1.8 

1.2 -7.5 4.1 1.6 0.7 

27.3 19.9 9.9 24.1 -9.1 

29.4 29.5 0.7 -22.3 -19.9 

6.1 -4.9 -3.2 -6.4 -9.8 

9.3 0.2 1.5 0.6 -0.3 

0.6 -2.1 1.0 0.7 2.9 

16.7 10.6 16.2 4.1 13.8 

-3.8 -5.5 -4.0 -12.2 -5.4 

	

10.4 	6.3 	2.9 	4.2 	-3.1 

	

0.8 	3.4 	6.3 	10.5 	11.2 

3.1 	3.6 	8.2 	10.2 	7.2 

Nouveau -Brunswick 

Supermerchés dalimentation at épic.ries 1 

bus les autres Inagasins dalimentation 2 

Pharmacies at magasins do medicaments brevetés 3 

Ptagas ins de chaussures 4 

Magas ins do vêtements pour honines S 

Magas ins de vètements pour dames 6 

Autres magasins do vêtements 7 

Magasins do meubles at dappareils menagers 8 

Magasins daccessoiros dameublement 9 

Concessionnaires do véhicules automobiles 10 
at récrèat ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autres magasins do produits semi-durabl.s 14 

Autres magasins do produits durables 15 

Autres magasins do vent* au dó*ail 16 

Total, .ns.eble des oagas ins 17 

Québec 

Supormerchés dalimentation at épiceries 1 

Tous los autres magasins dalimentation 2 

Pharmacies at magasins do médicaments brevetis 3 

Piagas iris do chaussur.s 4 

Magas ins do vètements pour homes S 

Magasins do vétements pour dames 6 

Autres magas ins do vètemen*s 7 

Magasins do uneubles at dapparoils ménagers 8 

Magasins daccessoires daneublement 9 

Concessionnaires do véhicul.s automobiles 10 
at recreatifs 

Stat ions-service 11 

Magasins de pièces at daccessoires pour 12 
automobiles at services 

Magasiris do merchandises div.rs.s 13 

Autres magasins do produits semi-durabl.s 14 

Autres magasins do produits durablos IS 

Autres magasins do vents au detail 16 

Total, ensemble des •agasins 	17 

5.9 -6.4 -2.6 -10.8 -5.0 

3.0 1.0 2.6 -0.4 -3.0 

-9.0 -10.8 2.6 1.6 0.9 

7.1 6.1 21.9 3.4 2.2 

-6.3 -8.2 -6.0 -14.6 4.5 

1.2 7.1 5.2 2.5 -2.0 

6.9 -7.3 -8.1 -8.5 -11.7 

7.6 9.0 14.5 29.0 15.8 

-22.2 -15.5 -6.2 -7.4 3.1 

14.0 8.1 18.7 14.1 9.3 

10.4 9.7 7.6 3.7 1.5 

6.6 5.8 18.0 11.9 11.9 

13.2 19.8 18.2 6.4 -0.5 

10.0 4.0 12.4 -2.1 -13.2 

Retail Trade, April 1998 	 Commerce de detail, avrul 1998 
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TABLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Estimates) 

Sales 

Ventes 

Quarter1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1998 1997 1997 1997 1997 

Trjmestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

4,052.9 4,221.3 4048.2 4,090.6 3,822.6 

1,185.6 1,312.2 1,155.8 1,116.6 1,097.2 

119.1 187.6 160.4 164.4 113.3 

121.8 235.8 151.0 158.9 117.6 

327.6 526.1 411.7 437.1 310.8 

444.4 747.9 522.1 456.9 372.7 

755.2 988.2 824.3 732.7 639.7 

213.1 270.5 233.4 227.3 179.4 

5,146.8 5,798.4 5,564.2 6,592.1 4,458.3 

1,363.3 1,592.8 1,645.9 1,588.2 1,473.0 

1,089.7 1,302.2 1,348.7 1,386.6 1,048.8 

2 1021.9 3,535.3 2,447.0 2,390.4 1,831.9 

653.5 1,064.4 852.1 862.9 616.0 

475.8 803.7 607.9 557.8 379.7 

1,043.8 1,357.3 1,312.5 1,147.7 930.6 

19,426.5 	24,442.6 	21,863.3 	22,369.9 	17,781.9 

488.9 511.3 517.0 540.1 509.3 

68.6 76.3 67.0 66.4 72.1 

9.0 13.9 11.1 11.6 8.4 

7.9 16.2 9.8 11.6 7.5 

20.3 33.3 26.5 27.1 19.8 

36.6 65.8 46.3 41.5 37.2 

68.8 92.4 75.5 66.0 62.9 

10.5 15.5 14.6 12.7 10.1 

566.9 684.4 657.6 717.7 517.2 

137.8 148.7 157.0 151.6 134.4 

94.0 114.6 119.1 119.6 89.4 

212.9 362.6 251.5 253.3 198.8 

42.3 76.6 54.5 53.3 43.4 

39.7 61.7 48.0 48.4 33.1 

67.4 98.8 84.4 81.6 63.1 

1,887.4 2,390.9 2,156.0 2,217.8 1,824.1 

Trade Group 

No. 

Ontario 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Manitoba 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 frlomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, April 1998 
Statistics Canada - Catalogue no. 63-005-XPB 
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TABLEAU 3. Ventes am detail, non -dCsaisonnalisé.s, selon le qi-oupe de coarce at la region 
(esti.ations trisestrielles) 

Change from previous year 

Variation par rapport a lannée précédente 
Groupo do comeerce 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1998 1997 1997 1997 1997 

Trimestre 1 Trimestre 4 Trimostre 3 Trimestre 2 Trimestre 1 N o  

Per cent - pourcentage 
Ontario 

6.0 7.4 7.6 7.0 3.1 Supermerchés dalimen*ation at epiceries 1 

Tous los autres megasins dalimontation 2 

8.1 5.9 5.0 0.2 0.8 Pharmecies at magasins do médicaments brevetés 3 

5.2 -1.2 -0.8 4.9 15.4 Magasins do chaussures 4 

3.6 1.2 10.3 3.8 0.2 Magasins do vétements pour hocunes S 

5.4 -4.0 -2.1 2.7 13.1 Magasins do vétements pour dames 6 

19.2 12.4 15.6 11.1 5.2 Autres magasins do vétements 7 

18.0 10.4 20.6 25.5 14.2 Magasins do meubles at dappareils ménagers 8 

18.8 18.1 22.6 39.7 25.5 Magasins daccessoires dameublement 9 

15.4 19.1 11.8 11.7 -1.3 Concessionnaires do véhicules automobiles 10 
at récréat ifs 

-7.4 1.2 -1.6 -6.5 2.5 Stations-service 11 

3.9 -0.6 14.5 14.0 10.0 Magasins do pièces at daccessoires pour 12 
automobiles at services 

10.4 10.5 12.8 13.9 9.8 Magasins do marchandises diverses 13 

6.1 10.0 11.7 16.1 15.4 Autres magasins do produits somi-durables 14 

25.3 14.3 7.3 5.6 -2.6 Autres magasins do produits durablos 15 

12.2 10.5 6.4 1.1 -7.1 Autres magasins do vente au detail 16 

9.2 9.8 9.3 8.4 2.8 Total, enseble des eagasins 17 

Nanitoba 

-4.0 -3.1 0.9 4.8 6.0 Supermarchés dalimentation at Cpiceries 1 

bus los autres megasins dalimentation 2 

-4.9 2.0 5.4 2.1 6.0 Pharmacies at magasins do médicaments brevetis 3 

6.9 -19.7 -16.1 -18.8 -2.8 tlagasins do chaussures 4 

5.7 6.1 6.0 0.1 2.1 Magasins do vétements pour homes S 

2.7 -5.3 -0.4 -4.0 7.9 Magasins do vétements pour dames 6 

-1.6 5.8 9.5 -6.1 3.4 Autres magasins do vétements 7 

9.4 6.8 8.2 6.0 15.1 Magasins do meubles at dappareils ménagors 8 

4.0 -0.9 -4.7 -8.6 -10.6 Magasins daccessoires damoubloment 9 

9.6 25.0 20.2 26.6 26.4 Concessionnaires do vChicules automobiles 10 
at récréat ifs 

2.5 0.1 -2.7 -3.3 -2.0 Stations-service Ii 

5.2 -3.6 6.3 4.6 1.2 Magasins do pièces at daccessoires pour 12 
automobiles at services 

7.1 9.6 10.0 7.8 6.2 Magasins do merchandises diverses 13 

-2.7 5.2 5.5 - - 9.0 Autres ioagasins do produits semi-durables 14 

19.9 17.3 -3.0 4.7 -4.8 Autres magasins do produits durables IS 

6.8 7.2 3.7 3.4 5.6 Autres magasins do vents au detail 16 

3.5 74 7.5 9.3 9.9 Total, ensemble des •agasins 17 
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TARLE 3 • Retail Sales, Not Seasonally Adjusted, by Trade Group and by Reqion (Guarterly 
Estimates) 

Sales 

Ventes 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1998 1997 1997 1997 1997 

Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions de dollars 

427.0 464.4 463.8 436.8 396.5 

94.6 105.5 96.4 91.3 75.1 

5.4 7.0 6.5 7.5 5.4 

6.8 13.4 8.4 9.6 7.2 

21.3 33.9 26.7 28.5 20.3 

28.2 52.9 37.7 34.5 27.6 

54.3 83.8 56.3 49.7 44.3 

15.9 22.5 20.8 19.4 14.9 

434.8 548.4 518.2 602.1 457.1 

130.5 140.1 152.1 146.9 122.4 

105.0 124.5 133.3 139.2 100.7 

195.8 319.2 227.9 224.0 171.6 

40.8 66.8 45.2 52.6 45.4 

34.0 57.8 44.3 45.5 30.5 

53.3 76.3 71.3 69.7 52.5 

1 1662.5 	2,134.8 	1 1924.9 	1 1975.9 	1,586.4 

1 1385.1 1,468.8 1,440.5 1,400.9 1,341.4 

300.0 345.0 301.8 326.0 298.9 

26.9 38.1 31.9 30.1 23.2 

45.3 75.7 42.9 44.9 36.5 

76.2 122.1 100.9 96.2 71.0 

147.3 246.6 201.2 169.8 134.8 

277.0 388.0 294.9 247.5 226.3 

64.7 81.6 68.6 72.8 62.0 

1,707.8 2 1008.8 1,808.6 2,294.9 1,609.0 

433.6 482.1 520.7 477.1 422.7 

326.0 387.2 411.7 388.6 298.9 

607.8 1 1002.0 703.6 661.8 503.8 

157.6 247.8 201.4 196.0 140.8 

153.5 241.4 191.1 167.0 136.2 

313.1 407.0 383.5 355.5 282.4 

6,068.7 7,601.2 6,768.8 6,947.2 5,621.6 

Trade Group 

No 

Saskatchewan 

1 Supermarkets and grocery stores 

2 All o±hr food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Alberta 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mons clothing stores 

6 $omens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, April 1998 
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TABLEAU 3 Ventes au detail, non-dCsaisannalasCcs, scion Ic groupe de cno.erce at la region 
(estiaations triestrielles) 

Groupe de coumierce 

Change from previous year 

Variation par rapport a 1arinée précédente 

Quarter 11 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1998 1997 1997 1997 1997 

Trimestre 1 Trimestre 4 Trimastre 3 Trimestre 2 Trimestre 1 

Per cent - pourcentage 

7.7 4.6 3.2 -1.7 -1.7 

25.9 41.1 46.2 31.2 29.3 

0.6 -32.6 -29.8 -26.7 -15.6 

-6.1 -21.1 -0.4 3.8 6.3 

5.0 -3.2 6.4 7.3 11.6 

2.1 1.8 -0.9 -8.3 -0.8 

22.7 39.6 22.5 19.0 10.6 

7.0 8.5 5.7 2.4 -2.6 

-4.9 3.7 16.9 21.8 14.9 

6.6 -2.1 -8.9 -14.2 -19.8 

4.3 20.3 30.3 50.4 49.0 

14.2 11.7 10.9 10.6 4.8 

-10.3 -1.8 1.9 14.9 31.9 

11.6 7.4 1.2 12.2 6.0 

1.5 11.2 2.1 5.2 -0.4 

	

4.8 	7.5 	9.5 	10.4 	6.4 

	

3.3 	3.3 	1.7 	2.2 	8.4 

8.0 	13.0 	12.9 	14.6 	11.9 

Saskatchewan 

Supermarchés dalimantation at épiceries 1 

bus las autres megasins dalimen±ation 2 

Pharmacies at umgasins de médicaments brevetés 3 

tiagas ins de chaussures 4 

liagas ins de vétements pour hoinmas 5 

Pbgasins de vétements pour dames 6 

Autras megasins da vétements 7 

Magasins de meubles at dappareils ménag.rs 8 

Magasins daccessoires damaublement 9 

Concessionnaires de véhiculas automobiles 10 
at rócréat ifs 

Stat ions-service 11 

Magasins de pièces at dacc.ssoires pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autres nagasins de produits semi-durables 14 

Autres magasins de produits durables 15 

Autres megasins de venle au detail 16 

Total, ensewble des •agasins 17 

Alberta 

Superinarchés dalimentation at épicerias I 

bus las autres magasins dalimantation 2 

Pharmacies at megasins de médicaments brevetés 3 

Magas ins de chaussuras 4 

liagas ins de vêtemants pour hoimnas S 

Magasins da vêtem.nts pour dames 6 

Autres magasins de vétements 7 

Plagasins de maublas at dappareils mónag.rs 8 

tiagasins daccessoiras dameublement 9 

Concessionnaires de véhiculas automobiles 10 
at récrCal ifs 

Stat ions-service 11 

tiagasins de pièces at daccessoires pour 12 
automobiles at services 

Magasins da merchandises diverses 13 

Autras magasins de produits semi-durables 14 

Autres magasins de produits durables 15 

Autres umgasins de yenta au detail 16 

Total, enseuble des eagasins 	17 

0.4 0.4 4.7 11.4 7.3 

15.7 2.5 -9.8 -18.7 -11.1 

24.0 30.6 15.2 26.1 13.8 

7.4 9.8 12.0 4.5 -4.1 

9.2 11.2 18.4 12.5 4.8 

22.4 15.8 10.3 10.7 5.1 

4.4 7.1 4.9 19.6 21.3 

6.1 22.7 20.6 27.6 19.6 

2.6 10.7 18.4 18.2 15.6 

9.1 11.3 28.8 26.9 21.9 

20.6 17.2 15.5 12.4 9.6 

12.0 6.7 6.5 3.5 0.8 

12.7 4.6 1.6 -2.9 1.4 

10.9 19.7 15.2 9.9 9.9 
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TABLE 3 Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1998 1997 1997 1997 1997 

Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

millions of dollars - millions do dollars 

1,849.9 2 1029.5 2 1088.8 1,866.3 1,796.6 

400.4 484.5 433.5 442.2 415.8 

38.8 51.8 49.8 48.3 37.9 

37.3 69.4 45.8 47.3 36.5 

107.1 164.5 139.4 131.8 105.8 

152.8 250.2 198.6 174.8 145.7 

309.8 447.1 372.8 331.4 334.2 

90.1 124.2 103.3 100.8 89.5 

1,804.7 1,869.3 2,079.6 2,379.8 1,923.9 

565.2 610.3 672.0 625.4 534.3 

373.7 415.4 435.4 421.5 362.6 

749.3 1,222.4 899.3 883.1 709.8 

230.0 344.5 312.5 324.4 238.3 

231.8 333.3 282.0 233.5 186.6 

364.1 464.2 439.0 405.7 346.0 

7,438.6 	9,022.4 	8,694.1 	8,574.5 	7,444.8 

45.9 49.5 52.5 50.3 41.1 

x x x x x 
x x x x x 

1.0 1.8 1.3 1.4 1.1 

3.7 5.8 6.7 4.6 3.4 

0.9 1.0 0.8 0.8 0.8 

30.1 30.8 37.0 44.4 32.8 

49.2 61.2 54.4 55.8 46.5 

5.9 8.6 8.8 7.3 5.7 

4.0 5.8 5.4 5.8 3.6 

8.4 10.3 11.3 10.1 7.7 

181.0 211.1 215.1 217.7 173.2 

Trade Group 

No 

Eritish Colibia 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Flens clothing stores 

6 Nomen's clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Yukon and Northwest Territories 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S tien's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Retail Trade, April 1998 
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TABLEAU 3. Vantos au detail, non -désaiscnnalisés, se3cn la groupa do coumarce at la réion 
(esta.aations triaestraelles) 

Groupe de coimirce 

No  

Change from previous year 

Variation par rapport a l'année prcédente 

Quarter I Quarter 4 Quarter 3 Quarter 2 Quarter 1 
1998 1997 1997 1997 1997 

Trjmestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre 1 

Per cent - pourcentage 

3.0 6.9 11.5 5.2 1.8 

-3.7 7.6 6.2 6.9 10.6 

2.6 1.4 -3.1 0.1 -4.6 

2.1 6.0 4.7 10.9 -11.0 

1.3 6.3 -1.6 0.2 0.5 

4.9 10.3 12.3 18.2 13.6 

-7.3 0.7 1.3 5.7 10.3 

0.7 18.3 8.9 19.5 12.5 

-6.2 3.8 4.1 0.2 -4.3 

5.8 8.6 13.1 14.3 15.2 

3.1 1.8 17.9 23.2 17.3 

5.6 7.3 5.1 6.8 7.7 

-3.5 -2.2 -8.6 3.0 6.9 

24.2 21.2 16.3 14.0 -4.4 

5.2 6.6 3.9 -2.4 -2.7 

	

-0.1 	5.3 	 6.5 	 5.2 	 3.6 

	

11.7 	10.9 	10.3 	9.9 	4.6 

x x x x 
x x x x 

-5.0 3.0 -2.6 -1.9 36.8 

7.4 6.9 2.7 0.8 -13.6 

14.9 -25.6 -30.2 -24.7 -19.5 

-8.2 15.5 24.7 37.0 52.3 

5.6 9.7 2.4 -3.2 0.7 

4.8 7.0 6.1 -0.7 11.8 

12.3 16.0 -9.1 12.0 12.3 

9.3 -1.1 1.7 -2.5 -0.8 

Colo.bie -Britannique 

Supermarchés d'alimen*a*ion at épiceries I 

Tous los autres megasins dalimentation 2 

Pharmecies at magasins do médicaments brevetés 3 

Magas ins do chaussures 4 

Plagas ins do vètements pour ho,mtios 5 

Magasins do v&tomonts pour dames 6 

Autres magasins do vêtemen*s 7 

Magasins de meubles at d'appareils u,énagers 8 

Magasins daccessoires d'ainoublemont 9 

Concessionnaires do véhicules automobiles 10 
at récréa± ifs 

Stations-service Ii 

Pbgasins de pièces at d'accessoires pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autros megasins de produits semi-durables 14 

Autros megasins do produits durablos 15 

Autres magasins de vente au detail 16 

Total, enseuble des magasins 17 

Yukon at Territoiras du trd-Duest 

Supermarchés dalimontation at épiceries 1 

Tous los autres magasins dalinentation 2 

Pharmacies at magains do médicamonts brovetés 3 

Magas ins de chaussures 4 

Magasins do vCtoments pour hocinos 5 

Magasins de vètoments pour dames 6 

Autros magas ins de vCtements 7 

Magasins do meubles at dapparoils ménagers 8 

tiagasjns daccessoires damoublemeni 9 

Concassionnaires do véhiculos automobiles 10 
at récréaiifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins de merchandises diverses 13 

Autres magasins do produits semi-durables 14 

Autros magasins do produits durables 15 

Autres nagasins do vente au detail 16 

4.5 	 8.0 	 6.3 	 8.4 	 9.7 Total, enseuble des .agasins 	 17 
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TARLE 3. Retail Sales, Not Seasonally Adjusted, by Trade Group and by Region (Quarterly 
Esti.ates) 

Sales 

Ventes 

Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

	

1998 	1997 	1997 	1997 	1997 
Trimestre 1 Trimestre 4 Trimestre 3 Trimestre 2 Trimestre I 

millions of dollars - millions de dollars 

	

22.2 	24.9 	26.2 	25.3 	21.5 

	

x 	 x 	 x 	 x 	 x 

	

X 	X 	X 	X 

	

x 	 x 	 x 	 x 	 x 

	

X 	X 	X 	x 	X 

	

x 	 x 	 x 	 x 	 x 

	

x 	 x 	 x 	 x 	 x 

	

12.3 	13.5 	15.8 	21.6 	12.3 

x x x x x 
2.9 4.4 4.8 3.8 2.6 

x x x x x 

63.8 77.8 85.3 85.0 61.6 

23.7 24.7 26.3 25.0 19.6 

x x x x x 
x x x x x 

x x x x 
x x x x x 
x x x x x 

1.4 1.7 1.6 1.7 1.3 

x x x x x 
17.9 17.3 21.2 22.8 20.6 

5.2 4.3 3.7 3.8 5.2 

x x x x x 
3.0 4.2 3.9 3.6 3.0 

22 2.7 2.0 219 1.8 

x x x x 

117.1 133.3 129.9 132.8 111.6 

Trade Group 

No. 

Yukon 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Mens clothing stores 

6 Nomens clothing stores 

7 Other clothing stores 

8 Household Furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Northwest Territories 

I Supermarkets and grocery stores 

2 All other Food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

S Mens clothing stores 

6 Homen's clothing stores 

7 Other clothing stores 

B Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stçres 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 
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TA8LEAU 3. Vontes au detail, non-désaisonnalisées, salon Ia groupe do coaerco at la rCgion 
(estiaations trisestrielles) 

Groupe de courierce 

N°  

Change from previous year 

Variation par rapport a l'annóe prócedente 
Quarter 1 Quarter 4 Quarter 3 Quarter 2 Quarter 1 

	

1998 	1997 	1997 	1997 	1997 
Trimestre 1 Trin,estre 4 Trimestre 3 Trimestre 2 Trimestre 1 

Per cent - pourcentage 

	

3.4 	7.4 	9.0 	9.8 	14.8 

x 	 x 	 x 	 x 
X 	X 	X 	X 

x 	 x 	 x 	 x 	 x 
x 	 x 	 x 	 x 	 x 

x 	 x 	 x 	 x 

X 	X 	X 	X 

- 	15.9 	36.4 	29.5 	72.3 

x x x x x 
11.8 9.7 4.0 9.0 21.6 

x x x x x 

3.7 5.1 5.5 10.5 18.0 

20.8 	14.6 	11.7 	10.1 	-4.7 

X X X X 

X )C X X 

x x x x x 
x x x x x 

x )C X 

4.6 1.8 7.5 1.8 -10.2 

x x x 
-13.1 15.2 17.2 45.0 42.5 

-0.8 -12.6 -19.5 -15.9 -3.9 

x x x x 
-1.3 4.4 8.9 -9.3 4.5 

21.6 52.1 8.1 37.1 27.8 

x x x x x 

Yukon 

Supermarchés d'aiimentation at épie.ri.s 1 

bus los autres magasins dalimentation 2 

Pharmacies at magasins de médicaments brevelés 3 

Magas ins do chaussur.s 4 

ifagas ins do vétoments pour ho.mnes S 

Magas ins de vétements pour dames 6 

Autres magas ins do vètements 7 

Ifagasins de meubles at dappareils uoénagers 8 

Magasins daccessoires dameii,lement 9 

Concessionnaires de véhicules automobiles 10 
at récréat ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Plagasins do merchandises diverses 13 

Autres magasins do produits semi-durables 14 

Autres magasins do produits durables 15 

Autres unagasins do vente au detail 16 

Total, wnsemb2e des •agasans 17 

Territoires du Nord-Duest 

Supermerchés dalimentation at Cpicoriss 1 

Tous los autres magasins dalimentation 2 

Pharmacies at magasins do unédicaments brovetés 3 

Magas ins do chaussuros 4 

Magas ins do vêtemcnts pour hoimnes S 

Magasins do vétemonts pour dames 6 

Autres magasins do vêtements 7 

Magas ins do meubles at d • appare i is inénagers 8 

Magasins daccessoires dameubleunent 9 

Concessionnairos do véhicules automobiles 10 
at recreat ifs 

Stations-service 11 

Pfagasins do pièces at daccessoires pour 12 
automobiles at services 

Pkgasins do merchandises diverses 13 

Autres magasins de produits semi-durables 14 

Autres magasins do produits durables 15 

Autres magasins do vente au detail 16 

4.9 	9.7 	6.9 	7.0 	5.6 Total, ensemble des •agasins 	17 
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No 

TABLE A. Retail Trade Sp1e Response Fraction and Coefficient of Variation (Current 
Periods) 

esponse tract ion 

Fraction de réponse 

April Morch February January 
1998 1998 1998 1998 

Avril Piars Février Janvier 

Per cent - pourcentage 

Trade Group - Canada 

I Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 Men's clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational vehicle 
dealers 

11 Gasoline service stations 

12 Automotive parts, accessories and services 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 lianitoba 

25 Saskatchewan 

26 Alberta 

27 British Coli.athia 

28 Yukon 

29 Northwest Territories 

93.3 92.9 94.0 93.6 

88.1 91.2 90.6 88.7 

84.5 91.2 87.2 91.1 

92.4 96.0 95.6 92.6 

79.6 93.0 95.7 89.5 

91.1 92.1 94.3 95.4 

91.2 97.1 98.6 94.3 

92.6 91.7 94.4 93.3 

84.5 89.0 88.5 92.7 

94.4 95.8 94.7 92.5 

90.9 94.8 94.6 91.1 

91.4 92.4 90.3 92.4 

99.2 99.4 99.4 99.3 

89.8 90.5 84.2 92.2 

91.3 94.6 94.1 93.3 

92.5 95.5 96.2 95.3 

93.0 94.5 93.9 93.4 

96.3 96.8 97.2 96.2 

89.3 90.3 92.6 91.3 

96.6 97.0 94.5 94.6 

91.2 91.9 95.5 94.7 

91.5 94.0 92.8 93.0 

93.5 94.6 93.6 93.3 

94.9 96.2 95.0 94.8 

93.0 96.1 95.8 94.3 

93.2 94.9 94.8 93.2 

92.7 94.0 94.7 93.5 

91.6 93.1 88.4 86.6 

92.6 94.4 95.6 95.4 
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TAILEAU 4. Cooaerce do detail, fraction do réponse do l'êchantillon et coefficient do variation 
(périodes courantas) 

Coefficient of variation 

Coefficient de variation 

	

April tlarch 	February 	January 

	

1998 	1998 	1998 	1998 

	

Avril 	liars 	Février 	Janvier 

Per cent - pourcontage 

Groupe do oniiiii 	. Canada 

1.4 1.4 2.1 2.1 

4.1 4.1 6.3 6.9 

1.7 1.6 2.5 2.4 

2.0 1.9 5.9 6.8 

2.9 2.9 7.3 7.4 

2.4 2.6 4.6 4.3 

2.3 2.0 2.5 2.6 

2.5 2.1 2.7 3.3 

3.4 3.6 7.0 7,5 

3.5 3.8 4.4 3.8 

2.2 2.1 3.1 3.2 

2.2 2.4 3.4 3.2 

0.6 0.6 0.8 0.9 

2.8 2.7 3.9 5.1 

2.8 2.4 3.9 4.0 

2.7 2.9 2.2 2.3 

Supermarchés dalimentation at épicories 1 

bus les autres magasins dalimentation 2 

Pharmacies at magasins de u,édicaments brevetés 3 

Nogas ins de chaussures 4 

tiagasins do vétements pour hoesies 5 

Plagas ins do vêtements pour dames 6 

Autres magas ins do vétements 7 

Magasins do meubles at dappareils ménagors 8 

Magasins daccessoires dameublement 9 

Concessionnaires do véhicules automobiles 10 
at recreat ifs 

Stations-service 11 

Magasins do pieces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diversos 13 

Autres magasins do produits semi-durables 14 

Autres magasins do produits durables 15 

Autres magasins do yenta au detail 16 

1.2 	1.2 	1.3 	1.1 Total, enseeble dos eagasins 	17 

Regions 

2.0 1.9 3.6 3.2 

1.6 1.5 2.6 2.7 

4.4 3.5 3.9 3.7 

2.8 2.1 2.8 3.2 

2.8 3.0 2.7 2.4 

2.3 2.4 2.9 2.4 

2.0 1.9 2.4 2.3 

1.9 1.7 2.9 2.9 

2.0 2.0 2.6 3.2 

1.7 1.5 1.8 2.0 

0.4 0.3 1.9 1.5 

- - - - 2.7 2.4 

Terre-Neuve 18 

lie-du-Prince-Edouard 19 

Nouvelle#cosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Colosie-Br itaiviique 27 

Yukon 28 

T.rritoiros du Nord-Ouost 29 
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TA8LE S. Retail Sales, Seasonally Ad3usted, by Trade Group and by Region (Historical 
Estioates) 

No. 

April 
1998 

Avril 

March 
1998 
Mars 

February,  
1998 

Février 

January 
1998 

Janvier 

Decether 
1997 

Décethre 

Novether 
1997 

Nove.thre 

October 
1997 

Octobre 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,436.8 4,405.7 4,372.9 4,401.7 4,378.6 4,337.4 4,356.5 

2 All other food stores 355.7 358.0 367.1 364.1 363.5 361.9 354.8 

3 Drugs and patent medicine stores 1,076.0 1,068.8 1,072.6 1,061.6 1,046.8 1,035.1 1,032.8 

4 Shoe stores 145.7 143.1 146.4 139.8 135.9 132.7 147.0 

S Mens clothing stores 132.1 131.8 132.8 131.6 129.7 130.0 131.2 

6 Homen's clothing stores 383.0 382.5 377.1 367.1 359.6 364.9 363.2 

7 Other clothing stores 504.9 514.0 520.5 497.7 501.9 490.5 497.1 

8 Household furniture and 808.3 812.6 810.2 799.1 808.4 797.3 786.4 
appliance stores 

9 Household furnishings stores 204.1 206.6 207.4 201.1 208.3 190.7 187.2 

10 Motor vehicle and recreational 5,485.0 5,345.1 5,312.7 5,186.8 5,973.5 5,323.3 5,335.6 
vehicle dealers 

11 Gasoline service stations 1,278.9 1,286.3 1,303.9 1,296.3 1,317.1 1,351.4 1 3,381.1 

12 Automotive parts, accessories 1,239.6 1,191.7 1,177.6 1,188.3 1,127.6 1 1 050.8 1,131.3 
and service 

13 General merchandise stores 2,356.3 2 9 339.9 2,342.1 2,298.6 2,253.5 2,265.2 2,247.0 

14 Other semi-durable goods stores 704.6 704.0 703.5 698.5 687.6 679.5 683.5 

15 Other durable goods stores 567.7 564.2 578.3 542.3 542.4 520.0 531.1 

16 Other retail stores 961.4 990.3 966.8 962.1 915.1 925.2 920.0 

17 Total, all stores 20,640.1 20,444.5 20,392.1 20,136.9 20,749.3 19,956.0 20,085.8 

Regions 

18 Newfoundland 311.8 311.6 313.5 315.7 319.6 306.8 307.2 

19 Prince Edward Island 88.4 87.2 86.6 86.0 87.8 81.1 84.3 

20 Nova Scotia 626.8 620.3 630.9 620.7 630.7 595.9 610.3 

21 New Brunswick 500.7 497.5 484.1 489.5 497.8 473.5 476.7 

22 Quebec 43,814.5 4,848.7 4,887.6 4,324.2 4,736.1 4,584.4 4,627.7 

23 Ontario 7,705.9 7,598.8 7,520.7 7,562.5 7,686.0 7,389.3 7,389.3 

24 Manitoba 736.2 730.2 712.0 742.6 748.1 717.3 729.2 

25 Saskatchewan 637.6 637.7 620.7 671.5 670.0 630.4 649.6 

26 Alberta 2,336.8 2,277.5 2,315.4 2,407.6 2,404.3 2,300.6 2,314.9 

27 British Colu,,ia 2,810.7 2,763.9 2,751.2 2,846.0 2,896.8 2,808.2 2,828.4 

28 Yukon 25.3 26.4 25.8 26.9 27.5 25.5 25.1 

29 Northwest Territories 45.4 44.7 43.6 43.7 44.4 42.8 42.9 
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TABLEAU S. Ventes au detail, désaisonnalisées, selon Ia groupe de ca..erce at la region 
(estiaations historiques) 

	

Sep'teither 	August 	July 	June 	May 	April 

	

1997 	1997 	1997 	1997 	1997 	1997 

	

Septenre 	Aoüt 	Juillet 	Juin 	Mai 	Avril 	 N' 

millions of dollars - millions de dollars 

Groupe de owni 	- Canada 

	

4,348.9 	4,344.9 	4,297.9 	4,305.7 	4,268.3 	4,244.8 

	

363.3 	350.7 	355.3 	347.6 	347.9 	350.6 

	

1,033.5 	1,038.4 	1 1025.6 	998.9 	1 1009.1 	1,019.2 

	

137.1 	139.1 	135.6 	137.3 	134.9 	135.0 

	

134.5 	131.7 	132.6 	133.1 	129.2 	130.0 

	

369.3 	362.1 	360.0 	356.1 	353.0 	363.3 

	

489.4 	501.2 	484.4 	476.7 	481.5 	470.1 

	

780.2 	801.8 	775.5 	781.1 	766.4 	761.5 

	

188.0 	190.6 	188.8 	191.7 	199.5 	191.3 

	

5,206.8 	5,158.7 	5,272.3 	5,134.9 	5,265.7 	5,140.6 

	

1,375.3 	1,358.8 	1,317.4 	1,344.7 	1,343.6 	1,373.9 

	

1,206.5 	1,155.8 	1,195.0 	1,149.7 	1,110.5 	1,130.3 

	

2,220.6 	2,230.3 	2,210.2 	2,187.3 	2,166.0 	2,141.9 

	

682.7 	687.9 	692.4 	691.9 	674.7 	686.0 

	

518.0 	525.8 	509.9 	494.2 	492.0 	485.7 

	

920.7 	925.0 	924.7 	911.0 	891.2 	899.7 

Supermarchés d'alimentation at épicerias 1 

Tous las autres magasins dalimentation 2 

Pharmacies at magas ins de médicaments bravatés 3 

Magas ins cia chaussures 4 

Magasins cia vétements pour ho.,nes 5 

Magas ins de vêtenents pour dames 6 

Autres magas ins de vétements 7 

Magasins cia meubles at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Concessionnaires cia véhicules automobiles 10 
at récreat ifs 

Stations-service 11 

Magasins de pieces at daccessoires pour 12 
automobiles at services 

Magas ins cia marchandis.s diversas 13 

Autras magasins do produits sami-durablas 14 

Autres nagasins de produits durablas 15 

Autres magasins de yenta au detail 16 

19,975.0 19,902.9 19,877.5 19,642.0 19,633.4 19,523.8 Total, ensoable des sagasins 	17 

Regions 

	

308.2 	313.8 	315.7 	317.7 	313.0 	304.5 

	

82.8 	85.5 	87.1 	83.1 	82.8 	80.8 

	

619.9 	611.8 	642.3 	608.2 	589.7 	597.5 

	

474.2 	467.1 	456.8 	465.0 	460.2 	478.9 

	

4,656.1 	4,634.7 	4,695.0 	4,656.6 	4,612.6 	4,664.6 

	

7,290.7 	7,304.1 	7,250.5 	7,136.4 	7,104.2 	7,048.8 

	

719.2 	711.8 	714.6 	729.6 	704.8 	694.4 

	

649.5 	633.6 	636.9 	633.9 	632.7 	630.3 

	

2,274.4 	2,242.0 	2,230.4 	21225.1 	2,233.3 	2,187.0 

	

2,830.9 	2,830.9 	2,781.6 	2,718.4 	2,831.6 	2,770.1 

	

26.0 	25.3 	25.1 	25.7 	27.0 	25.8 

	

43.1 	42.3 	41.5 	42.2 	41.6 	40.9 

Terre-Mauve 18 

jle-du-Pr ince-douard 19 

Nouvelle-Ecosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloab ia-Br itannique 27 

Yon 28 

Territoires du Nord-Ouest 29 
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TABLE 6. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti•ates) 

No. 

April 
1998 

Avril 

March 
1998 
Mars 

February 
1998 

Fvrier 

January 
1998 

Janvier 

December 
1997 

Décembre 

November 
1997 

Novembre 

October 
1997 

Octobre 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,363.0 4,128.5 3,892.9 4,533.4 4,544.2 4,216.7 4,454.5 

2 All other food stores 361.5 330.8 318.7 323.4 437.5 351.0 352.1 

3 Drugs and patent medicine 1,057.4 1,035.3 979.3 1,036.4 1,316.4 1,013.7 1,062.7 
stores 

4 Shoe stores 142.4 106.5 86.5 108.6 170.3 159.1 167.1 

5 Men's clothing stores 117.7 97.2 82.6 108.9 259.8 157.7 134.9 

6 P4omens clothing stores 363.9 311.6 249.5 268.0 583.2 395.6 381.2 

7 Other clothing stores 446.9 433.3 339.3 375.3 860.6 553.4 528.5 

8 Household furniture and 730.6 733.4 631.8 686.6 1,193.1 875.3 824.9 
appliance stores 

9 Household furnishings stores 187.7 186.7 161.0 159.4 264.6 205.5 200.3 

10 Motor vehicle and recreational 6,350.4 5,466.3 4,258.8 4,064.7 5,165.1 4,822.6 5,452.1 
vehicle dealers 

11 Gasoline service stations 1,216.8 1 1 208.3 1,147.0 1,224.4 1,320.6 1,318.1 1,436.5 

12 Automotive parts, accessories 1,257.0 1,041.4 896.2 1,006.9 1,236.6 1,143.6 1,183.4 
and service 

13 General merchandise stores 2,160.8 1,947.6 1,648.9 1,678.6 3,768.1 2,812.5 2,365.8 

14 Other semi-durable goods stores 645.7 528.6 501.1 520.9 1,066.4 707.8 656.5 

15 Other durable goods stores 506.3 422.4 401.2 408.6 1,011.1 519.3 475.0 

16 Other retail stores 887.9 830.4 734.7 775.0 1,267.9 890.8 924.4 

17 Total, all stores 20,796.0 18,808.1 16,329.6 17,279.0 24,465.5 20,142.7 20,600.0 

Regions 

18 Newfoundland 312.0 282.2 242.0 256.3 383.7 320.5 311.9 

19 Prince Edward Island 83.0 74.6 64.2 69.1 102.9 80.9 84.7 

20 Nova Scotia 630.2 557.1 498.3 528.7 756.4 606.9 620.9 

21 New Brt,iswick 499.3 442.6 371.8 399.0 587.5 487.2 497.4 

22 Quebec 5,054.4 4,466.0 3,858.2 3,642.0 5,217.1 4,561.5 4,785.9 

23 Ontario 7,673.8 6,922.3 6,015.6 6,488.5 9,337.9 7,566.4 7,538.3 

24 Manitoba 729.9 673.3 570.3 643.8 897.6 729.7 763.5 

25 Saskatchewan 632.8 576.6 498.9 587.0 795.3 647.6 691.8 

26 Alberta 2,346.3 2,116.5 1,857.7 2,094.5 2,901.3 2,317.0 2,382.9 

27 British Columbia 2,762.6 2,630.4 2,297.3 2,510.8 3,406.0 2,762.1 2,854.4 

28 Yukon 24.3 23.3 18.8 21.8 29.8 22.7 25.3 

29 Northwest Territories 47.3 43.2 36.5 37.4 50.0 40.3 43.0 
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TABLEAU 6 • Ventes au detail, non -desaisannaliseas, salon le groupa de ceaserce at la region 
(esti.ations historiques) 

	

Septether 	August 	July 	June 	Play 	April 	Year 

	

1997 	1997 	1997 	1997 	1997 	1997 	1998 

	

Sopteure 	AoiI 	Juillet 	Juin 	Mai 	Avril 	Année 

millions of dollars - millions do dollars 

Groupe do coerce - Canada 

Supermarchés dalimentation at 1 
épicor aes 

Tous les autres nagasins 2 
d al imentat ion 

Pharmacies at magas ins do médicament 3 
brevotes 

Piagasins do chaussures 4 

Magasins do vétements pour honeries S 

Piagas ins do vétements pour dames 6 

Autres magas ins do vétements 7 

Plagasins do moubles at dapparoils 8 
inénagers 

Magasins daccessoires dameublement 9 

Concessionnaires do véhicules 10 
automobiles at récréatifs 

Stations-service 11 

Plagasins do pièces at daccessoires 12 
pour automobiles at services 

Magasins do merchandises diverses 13 

Autres magasjns do produits semi- 14 
durables 

Autros .iegasins do produits durables 15 

Autres magasins do vents au detail 16 

Total, enseeble des •agasins 17 

	

4,223.0 	4,597.2 	4,513.1 	4,230.6 	4,656.6 	4,059.5 16,917.8 

	

349.4 	365.3 	372.5 	364.3 	369.7 	337.5 
	

1,334.3 

	

1,008.5 	1,016.6 	996.0 	970.3 	1,005.6 	994.4 
	

4,108.4 

	

147.6 	152.7 	123.5 	149.0 	155.4 	136.1 
	

444.0 

	

124.0 	110.9 	114.4 	139.3 	136.2 	112.9 
	

406.4 

	

390.7 	358.2 	348.7 	358.7 	382.4 	347.6 
	

1,193.0 

	

516.1 	547.5 	424.1 	445.7 	467.7 	412.2 
	

1,594.8 

	

812.9 	818.3 	759.7 	733.6 	721.7 	685.7 
	

2,782.5 

	

192.9 	197.7 	197.4 	197.7 	201.9 	180.9 
	

694.8 

	

5,156.4 	4,867.5 	5,763.6 	6,061.9 	6,523.8 	6,273.3 20,140.2 

	

1,384.9 	1,465.8 	1,456.0 	1,423.2 	1,393.8 	1,294.3 
	

4,796.5 

	

1,187.1 	1,147.5 	1,300.7 	1 1253.1 	1,257.0 	1,169.9 
	

4,201.5 

	

2,083.9 	2,200.6 	2,024.5 	2,100.5 	2,141.7 	1,919.1 
	

7,435.9 

	

684.1 	717.4 	723.9 	747.1 	783.4 	608.5 
	

2,196.3 

	

487.4 	564.0 	513.4 	487.6 	495.0 	424.5 
	

1 ,738.5 

	

900.0 	1,030.7 	1,036.2 	948.6 	957.7 	794.5 
	

3,228.0 

19,649.0 20,157.9 20,667.8 20,611.2 21,649.4 19,750.8 73,212.7 

Regions 

1,092.4 

290.9 

2,214.2 

1,712.7 

17,020.7 

27,100.3 

2,617.3 

2,295.3 

8,415.0 

10,201.2 

88.2 

164.5 

	

296.2 	333.1 	340.3 	328.5 	345.6 	301.4 

	

82.1 	96.2 	101.9 	89.7 	90.7 	74.8 

	

608.7 	636.0 	675.9 	641.1 	644.3 	591.6 

	

470.9 	486.6 	485.8 	491.7 	502.8 	475.2 

	

4,580.0 	4,719.3 	4059.4 	4,922.4 	5 3,346.1 	4,842.3 

	

7,190.4 	7,242.2 	7,430.8 	7,515.8 	7,747.8 	7,106.3 

	

701.8 	723.7 	730.6 	760.0 	774.9 	682.9 

	

625.6 	641.2 	658.1 	661.5 	677.7 	636.7 

	

21,208.1 	2,264.8 	21,275.8 	2,320.5 	2,433.2 	2,213.5 

	

2,817.5 	2,942.8 	2,933.8 	2,804.1 	3,010.6 	2,759.9 

	

26.2 	28.5 	30.6 	29.7 	30.6 	24.6 

	

41.4 	43.5 	44.9 	46.2 	45.0 	41.6 

Terre-Neuve 18 

I le-du-Pr inc.-douard 19 

P4ouvolle4cosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloithie-Br itannique 27 

Yukon 28 

Territoires du Plord-Ouest 29 
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TABLE 7. Departeent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Current Periods) 

Sales 

Ventes 

	

April 	March 	February 	January 	Year-to-date 

	

1998 	1998 	1998 	1998 	1998 

	

Avril 	Mars 	Février 	Janvier 	Cumulatif 

millions of dollars - millions de dollars 

88.3 82.1 70.4 72.8 313.6 

22.8 21.1 18.4 18.1 80.4 

173.9 159.4 137.8 142.3 613.5 

132.8 119.8 107.6 110.1 470.2 

1 1500.6 1,283.0 1,146.5 1,148.1 5,078.3 

2,432.3 2,237.1 1,979.2 2,078.7 8,727.2 

202.7 191.7 161.0 170.4 725.9 

190.5 175.9 153.9 167.9 688.1 

713.2 662.6 575.1 608.2 2,559.1 

875.0 841.9 727.8 783.3 3,228.0 

4.6 5.2 4.3 5.1 19.1 

22.7 22.7 18.6 19.1 83.1 

6,359.4 5,802.5 5,100.6 5,324.0 22,586.5 

Regions 

Newfoundland 

Prince Edward Island 

Nova Scotia 

New Brunswick 

Quebec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

British Coluthia 

Yukon 

Northwest Territories 

Total 

TABLE S. Departeent Store Type Merchandise Sales, not Seasonally Adjusted, by Region 
(Historical Estivates) 

April March February January Decenther Noveuther October 
1998 1998 1998 1998 1997 1997 1997 

Avril Mars Fvrier Janvier Dceithre Novethre Octobre 

millions of dollars - millions de dollars 

Regions 

Newfoundland 88,3 82.1 70.4 72.8 171.0 131.7 108.5 

Prince Edward Island 22.8 21.1 18.4 18.1 43.4 27.7 25.7 

Nova Scotia 173.9 159.4 137.8 142.3 318.2 221.0 192.1 

New Brunswick 132.8 119.8 107.6 110.1 243.8 172.0 152.2 

Quebec 1,500.6 1,283.0 1,146.5 1,148.1 2 1 110.8 1,612.2 1,546.1 

Ontario 2,432.3 2,237.1 1,979.2 2,078.7 4,117.2 2,830.1 2,582.2 

Manitoba 202.7 191.7 161.0 170.4 360.1 243.7 222.0 

Saskatchewan 190.5 175.9 153.9 167.9 327.5 224.8 211.0 

Alberta 713.2 662.6 575.1 608.2 1,206.5 808.2 742.4 

British Colunthia 875.0 841.9 727.8 783.3 1,517.3 1007.7 970.7 

Yukon 4.6 5.2 4.3 5.1 9.0 5.8 6.1 

Northwest Territories 22.7 22.7 18.6 19.1 29.6 21.6 22.3 

Total 6,359.4 5,802.5 5,100.6 5,324.0 10,454.5 7,306.4 6,781.3 
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TABLEAU 7. Ventes de •archandises genre grand •agasin, non-désaisnnnaiisées, scion Ia régien 
(périodes courantes) 

Change from previous year 

Variation par rapport a lannée précédente 

	

April 	March 	February 	January 	Year-to-data 

	

1998 	1998 	1998 	1998 	 1998 

	

Avril 	Mars 	Fóvrier 	Janvier 	Cuimilatif 

Per cant - oourcantacie 

Regions 

8.2 6.6 9.4 8.2 8.0 Terre-Mauve 

13.8 8.7 8.7 1.4 8.3 1le-du-Prince-douard 

13.3 3.8 6.3 3.2 6.8 Nouvelle-cosse 

7.9 0.2 3.4 -0.5 2.8 Nouveau-Brunswick 

10.6 7.3 8.9 -2.3 6.2 Québec 

11.4 11.1 12.8 12.5 11.9 Ontario 

11.5 3.5 3.6 8.1 6.7 Manitoba 

9.8 10.8 10.3 19.6 12.4 Saskatchewan 

14.0 11.9 15.4 15.8 14.2 Alberta 

0.9 1.4 2.1 2.5 1.7 Coloeie-Britannique 

-10.3 -3.6 -0.1 16.8 - - Yukon 

7.1 10.8 4.2 10.9 8.3 Territoires du Nord-Ouest 

9.8 8.0 9.7 7.2 8.7 Total 

TABLEAU S. Ventes de •archandises genre grand magasin, non-désaisonnalisées, seine la region 
(esti.ations historiques) 

S.ptether August July June May April Year 
1997 1997 1997 1997 1997 1997 1998 

Sap*anóre Aoüt Juillet Juin Mai Avril Annéa 

millions of dollars - millions de dollars 

Régons 

313.6 

80.4 

613.5 

470.2 

5,078.3 

8,727.2 

725.9 

688.1 

2,559.1 

3,228.0 

19.1 

83.1 

93.8 102.0 95.3 92.4 93.4 81.6 

24.6 29.5 28.2 24.8 24.3 20.0 

172.5 186.8 170.4 165.4 172.0 153.5 

136.4 148.8 136.7 138.9 139.6 123.1 

1,490.7 13,528.8 1,425.9 1,470.3 1,537.6 1,356.3 

2,465.7 29519.8 2,344.2 2,415.0 2,405.9 2,184.3 

198.4 215.5 197.4 207.7 205.7 181.8 

186.7 196.3 185.0 193.0 194.5 173.4 

700.4 740.1 676.3 668.3 714.3 625.8 

938.5 974.5 923.2 891.3 972.4 866.9 

6.1 6.9 6.7 6.4 5.5 5.1 

21.1 21.8 2118 22.5 23.4 21.2 

Terre-Mauve 

I le-du- Pr ince4douard 

Nouvelle-icosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Albert a 

Colomb ia-Br itanniqu. 

Yukon 

Territoires du Nord-Ouest 

6,435.0 6,670.8 6,211.2 6,294.0 4,488.6 5,793.1 22,586.5 Total 
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TABLE 9. Retail Trade, Canada, Current and Constant (1992) Dollar Estimates 

Unadjusted  
Non désaisonnal isé 

	

Year/year 	Constant 1992 

	

per cent 	dollars 
change 

	

Variation on 	Dollars 

	

pourcenta9e 	constants 

	

pour Pannee 	1992 

Price index Current dollars 

Indice des prix 
	Dollars 

courants 

Year/year 
per cent 

change 

Variation an 
pourcent ae 
pour lannee 

millions of dollars 

1996: 

January 
February 
March 

April 
May 
June 

July 
August 
September 

October 
November 
December 

Year 

1997: 

January 
February 
March 

April 
May 
June 

July 
August 
September 

October 
November 
December 

Year 

1998: 

January 
February 
March 

April 
May 
June 

July 
August 
September 

October 
November 
December 

Year 

103.8 14,965.7 3.1 14,424.6 1.6 
104.3 14,059.8 6.9 14,436.9 5.4 
105.6 17,003.9 0.7 15,161,4 -0.9 

105.2 17,747.8 3.4 16,761.8 1.4 
106.2 19,763.4 4.2 18,614.6 2.4 
106.0 19,221.4 -1.4 18,141.8 -3.1 

105.1 18,614.5 3.3 17,707.1 1.7 
104.8 19037.5 2.7 18,160.8 1.1 
105.2 17,761.5 -1.8 16,889.2 -3.5 

105.8 18,861.8 7.9 17,833.7 5.2 
106.1 19,610.4 6.7 18,478.0 3.8 
104.9 22,026.5 2.4 21,004.5 -0.3 

105.3 219,674.2 3.1 208,613.8 1.1 

106.4 16,337.4 9.2 15,349.6 6.4 
107.4 15,520.1 3.1 14,450.3 0.1 
108.0 17,552.8 3.2 16 3,254.1 0.6 

108.3 19,684.6 10.9 18,179.4 8.5 
108.0 21,573.8 9.2 19,971.8 7.3 
107.8 20,535.3 6.8 19,044.3 5.0 

107.1 20,592.3 10.6 19,228.0 8.6 
107.0 20,085.9 5.5 18,779.7 3.4 
107.0 19,581.3 10.2 18,293.2 8.3 

107.4 20,531.7 8.9 19,116.4 7.2 
107.1 20,079.7 2.4 18,754.0 1.5 
106.2 24,385.7 10.7 22,962.2 9.3 

107.3 236,460.6 7.6 220,382.8 4.8 

107.0 17,219.8 5.4 16,086.2 4.8 
107.1 16,274.3 4.9 15,191.8 5.1 
108.0 18,741.6 6.8 17,357.6 6.8 

107.9 20,724.3 5.3 19,198.6 5.6 

1 Seasonally adjusted constant (1992) dollar estimates are derived by deflating, with an implicit price index, 
the seasonally adjusted current dollar estimate. 
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TABLEAU 9 • Cco.ercp de detail, Canada, esti.ations en dollars courants et constants (1992) 

Seasonally adjusted 
Désaisonnal isé 

	

Price Index Current Dollars 	Month/month 	Constant 1992 	Month/month 

	

per cent 	dollars 	per cent 

	

change 	 change 

Indice des prix 	Dollars 	Variation an 	Dollars 	Variation on 

	

courants 	pourcentage 	constants 	pourcentage 

	

pour le mois 	1992 2 	pour le mois 

millions de dollars 

1996 

104.1 17,951.9 -0.1 17,243.6 -0.3 Janvier 
104.2 18,024.3 0.4 17,300.5 0.3 Février 
104.7 18,133.1 0.6 17,316.9 0.1 Mars 

105.2 18,045.4 -0.5 17,154.6 -0.9 Avril 
105.8 18,172.4 0.7 17,179.4 0.1 Mai 
105.9 18,319.9 0.8 17,302.1 0.7 Juin 

105.4 18,269.5 -0.3 17,337.1 0.2 Juillet 
105.7 18,397.5 0.7 17,406.4 0.4 Aocit 
106.0 18,477.9 0.4 17,425.9 0.1 Septethre 

106.6 18,714.3 1.3 17,561.2 0.8 Octobre 
106.9 18,960.2 1.3 17,733.6 1.0 Ploverthre 
106.9 18,964.6 - - 17,742.1 - - Décerre 

105.3 	220,430.8 	... 	208,703.3 	... 	Année 

1997: 

106.9 19,178.5 1.1 17,942.1 1.1 Janvier 
107.2 19,427.4 1.3 18,125.2 1.0 Février 
107.3 18,326.2 -0.5 18,018.6 -0.6 Mars 

107.5 19,523.8 1.0 18,169.8 0.8 Avril 
107.6 19,633.4 0.6 18,252.1 0.5 Maj 
107.5 19,642.0 - - 18,264.7 0.1 Juin 

107.4 19,877.5 1.2 18 1 500.8 1.3 Jujilet 
107.7 19,902.9 0.1 18,484.3 -0.1 Aout 
107.9 19,975.0 0.4 18,520.0 0.2 Septeuthre 

108.1 20,085.8 0.6 18,575.8 0.3 Octobre 
107.9 19,996.0 -0.6 18,495.8 -0.4 Novenre 
108.3 20,749.3 4.0 19,152.4 3.5 Décerre 

107.6 237,277.7 ... 220,501.4 ... Année 

1998: 

107.5 20,136.9 -3.0 18,727.9 -2.2 Janvier 
107.1 20,392.1 1.3 19,047.8 1.7 Février 
107.2 20,444.5 0.3 19,077.6 0.2 Mars 

107.3 20,640.1 1.0 19,238.9 0.8 Avril 
Mai 

Ju in 

Ju i llet 
AoGt 

Septeiiâre 

Octobre 
Noven*re 
Déce,re 

Arlinde 

1 La désaisonnalisatjon des estimations an dollars constants (1992) sobtient an dégonflant avac un indice 
iplicite, les données désaisonnaliséss an dollars courants. 

Retail Trade, April 1998 	 Commerce cie detail, avr;; 1998 
Statistics Canada - Catalogue no. 63.005•XPB 	 29 	Statistique Canada . ri°  63-005-XPB au catalogue 



TABLE 10. Retail Sales, Seasonally Adjusted, by Trade Group and by Reqion (Historical 
Est,.aates) 

Sales 

Ventes 

January 
1997 

February 
1997 

March 
1997 

April 
1997 

May 
1997 

June 
1997 

No. Janvier F6vrier Mars Avril Ilai Juin 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 4,240.1 4,269.3 4,263.0 4,244.8 4,268.3 4,305.7 

2 All other food stores 374.0 369.7 354.7 350.6 347.9 347.6 

3 Drugs and patent medicine stores 1,019.7 1 1 018.8 1,019.8 1,019.2 1 1 009.1 998.9 

4 Shoe stores 144.8 138.0 132.5 135.0 134.9 137.3 

S Mans clothing stores 126.3 130.6 130.6 130.0 129.2 133.1 

6 Homens clothing stores 361.3 365.9 356.7 363.3 353.0 356.1 

7 Other clothing stores 487.6 472.6 477.4 470.1 481.5 476.7 

8 Household furniture and 749.0 756.2 741.7 761.5 766.4 781.1 
appliance stores 

9 Household furnishings stores 184.1 188.8 190.8 191.3 199.5 191.7 

10 Motor vehicle and recreational 4,952.3 5,035.1 5,031.3 5,140.6 5,265.7 5,134.9 
vehicle dealers 

11 Gasoline service stations 1,392.9 12,373.9 1,376.6 1,373.9 1,343.6 1,344.7 

12 Automotive parts, accessories 1,083.3 1,168.3 1,119.0 1,130.3 1 1 110.5 1,149.7 
and service 

13 General merchandise stores 2,040.4 2 1 100.8 2,119.5 2,141.9 2,166.0 2,187.3 

14 Other semi-durable goods stores 669.5 683.4 668.3 686.0 674.7 691.9 

15 Other durable goods stores 460.5 462.0 466.7 485.7 492.0 494.2 

16 Other retail stores 892.6 894.0 877.7 899.7 891.2 911.0 

17 Total, all stores 19,178.5 19,427.4 19,326.2 19,523.8 19,633.4 19,642.0 

Regions 

18 Newfoundland 299.0 293.9 304.3 304.5 313.0 317.7 

19 Prince Edward Island 79.7 79.8 81.4 80.8 82.8 83.1 

20 Nova Scotia 594.6 592.6 600.3 597.5 589.7 608.2 

21 New Brunswick 445.0 451.1 438.1 478.9 460.2 465.0 

22 Quebec 4,604.8 4,626.8 4,439.7 4,664.6 4,612.6 4,656.6 

23 Ontario 6,782.2 6,988.7 7,087.5 7,048.8 7,104.2 7,136.4 

24 Manitoba 694.5 720.3 705.0 694.4 704.8 729.6 

25 Saskatchewan 606.2 624.5 624.4 630.3 632.7 633.9 

26 Alberta 2 1 150.2 2,183.8 2,192.5 2,187.0 2,233.3 2 1 225.1 

27 British Co1ia 2,854.5 2,797.0 2,787.3 2,770.1 2,831.6 2,718.4 

28 Yiicon 26.1 25.2 25.1 25.8 27.0 25.7 

29 Northwest Territories 41.6 43.6 40.7 40.9 41.6 42.2 

Retail Trade, April 1998 	 Commerce de detail, avril 1998 
Statistics Canada Catalogue no. 63-005-XPB 	 -30- 	Statistaque Canada - ii' 63-005-XPB au catalogue 



TAELEALI 10. Ventes au detail, dCsaisonnalisées, solon Is groupe de cou..rce .t Is region 
(est ioations historiques) 

Sales 

Ventes 

	

July 	August Septether October P4ovether Docether 

	

1997 	1997 	1997 	1997 	1997 	1997 

	

Juillet 	Aoüf Septethre Octobre Noventhre Décethre 	 N. 

millions of dollars - millions do dollars 

Groups de coerce - Canada 

4,297.9 4,346.9 4,348.9 4,356.5 4,337.4 4,378.6 

355.3 350.7 363.3 354.8 361.9 363.5 

1,025.6 1,038.4 1,033.5 1,032.8 1,035.1 1,046.8 

135.6 139.1 137.1 147.0 132.7 135.9 

132.6 131.7 134.5 131.2 130.0 129.7 

360.0 362.1 369.3 363.2 364.9 359.6 

484.4 501.2 489.4 497.1 490.5 501.9 

775.5 801.8 780.2 786.4 797.3 808.4 

	

188.8 	190.6 	188.0 	187.2 	190.7 	208.3 

	

5,272.3 	5,158.7 	5,206.8 	5,335.6 	5,323.3 	5,973.5 

	

1,317.4 	1,358.8 	1,375.3 	1,381.1 	1,351.4 	1,317.1 

	

1 1 195.0 	13.155.8 	11206.5 	1,131.3 	1,050.8 	1,127.6 

2,210.2 2,230.3 2,220.6 21,247.0 2,265.2 2,253.5 

692.4 687.9 682.7 683.5 679.5 687.6 

509.9 525.8 518.0 531.1 520.0 542.4 

924.7 925.0 920.7 920.0 925.2 915.1 

Supermarchés d'alimentakion at épiceries 	 1 

Tous los autres magasins dalimentation 	 2 

Pharmacies at inagaSins do médicaments brevetés 3 

Pgasins do chaussures 	 4 

Ilagas ins do vétemenis pour homees 	 5 

Ilagas ins do vêtements pour dames 	 6 

Autres magasins do vétements 	 7 

liagasins do meubles at dappareils iménagers 	8 

fagasins d acccssoires dameublement 

Concessionnaires do véhicules automobiles 
at recréat ifs 

Stations-service 

Magasins do pièces at daccessoires pour 
automobiles at services 

Magasins de merchandises diverses 

Autres unagasins do produits semi-durables 

Autros magasins do produits durablos 

Autres magasins do vents au detail 

9 

10 

11 

12 

13 

14 

Is 

16 

19,877.5 19,902.9 19,975.0 20,085.8 19,954.0 20,749.3 Total, enseeble des magasans 
	 17 

	

315.7 	313.8 

	

87.1 	85.5 

	

642.3 	611.8 

	

456.8 	667.1 

	

4,695.0 	4,634.7 

	

73,250.5 	7,304.1 

	

714.6 	711.8 

	

636.9 	633.6 

	

2,230.4 	2,242.0 

	

2,781.6 	2,830.9 

	

25.1 	25.3 

	

41.5 	42.3  

	

308.2 	307.2 	306.8 

	

82.8 	84.3 	81.1 

	

619.9 	610.3 	595.9 

	

474.2 	476.7 	473.5 

	

4,656.1 	4,627.7 	4,584.4 

	

7,290.7 	7,389.3 	7,389.3 

	

719.2 	729.2 	717.3 

	

649.5 	649.6 	630.4 

	

2,274.4 	2,314.9 	2,300.6 

	

2,830.9 	2,828.6 	2,808.2 

	

26.0 	25.1 	25.5 

	

43.1 	42.9 	42.8  

319.6 

87.8 

630.7 

497.8 

4,736.1 

7,686.0 

748.1 

670.0 

2,404.3 

2,896.8 

27.5 

44.4 

Regions 

Terre-Neuvo 

Ile-du-Pr ince-douard 

Nouvelle4cosse 

Nouveau-Brunswick 

Québec 

Ontario 

Manitoba 

Saskatchewan 

Alberta 

Coloth ic-Br itann ique 

Yukon 

Trrir,ir 	r4ti MnrrI-flt.e* 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

'0 
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TABLE 10. Retail Sales, Seasonally Adjusted, by Trade Group and by Region (Historical 
Estimates) 

Change from previous month 

Variation par rapport au mois precedent 

January February March April May June 
1997 1997 1997 1997 1997 1997 

No. Janvier Février Mars Avril Mai Juin 

Per cent - pourcentage 

Trade Group - Canada 

1 Supermarkets and grocery stores 1.5 0.7 -0.1 -0.4 0.6 0.9 

2 All other food stores -1.3 -1.2 -4.0 -1.2 -0.8 -0.1 

3 Drugs and patent medicine stores -1.0 -0.1 0.1 0.1 -1.0 -1.0 

4 Shoe stores 3.7 -4.7 -4.0 1.9 - - 1.8 

S Mens clothing stores -0.4 3.4 - - -0.5 -0.6 3.0 

6 Women's clothing stores -0.2 1.3 -2.5 1.9 -2.8 0.9 

7 Other clothing stores 1.5 -3.1 1.0 -1.5 2.4 -1.0 

8 Household furniture and 1.8 1.0 -1.9 2.7 0.6 1.9 
appliance stores 

9 Household furnishings stores 1.9 2.5 1.1 0.3 4.3 3.9 

10 Motor vehicle and recreational 0.5 1.7 -0.1 2.2 2.4 -2.5 
vehicle dealers 

11 Gasoline service stations -0.3 -1.4 0.2 -0.2 -2.2 0.1 

12 Automotive parts, accessories 3.6 7.9 -4.2 1.0 -1.8 3.5 
and service 

13 General merchandise stores -1.9 3.0 0.9 1.1 1.1 1.0 

14 Other semi-durable goods stores 4.9 2.1 -2.2 2.6 -1.7 2.6 

15 Other durable goods stores -0.8 0.3 1.0 4.1 1.3 0.4 

16 Other retail stores 11.7 0.2 -1.8 2.5 -0.9 2.2 

17 Total, all stores 1.1 1.3 -0.5 1.0 0.6 - 	 - 

Regions 

18 Newfoundland -0.5 -1.7 3.5 0.1 2.8 1.5 

19 Prince Edward Island -0.7 0.2 1.9 -0.7 2.5 0.3 

20 Nova Scotia -2.6 -0.3 1.3 -0.5 -1.3 3.1 

21 New Brixiswick -2.2 1.4 -2.9 9.3 -3.9 1.1 

22 Quebec 3.1 0.5 -4.0 5.1 -1.1 1.0 

23 Ontario -2.4 3.0 1.4 -0.5 0.8 0.5 

24 Manitoba 2.9 3.7 -2.1 -1.5 1.5 3.5 

25 Saskatchewan -0.6 3.0 - - 0.9 0.4 0.2 

26 Alberta 1.7 1.6 0.4 -0.2 2.1 -0.4 

27 British Colunia 8.3 -2.0 -0.3 -0.6 2.2 -4.0 

28 Yukon 4.0 -3.3 -0.4 2.9 4.7 -5.0 

29 Northwest Territories 6.0 4.8 -6.8 0.6 1.6 1.7 
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TABLEAU 10. Ventes au detail • désaisannalisées, solon 10 groupe do coerce et la region 
(ostiations flistoriques) 

Change from previous month 

Variation par rapport au mois précédent 

	

July 	August Septaner October Novether Deceer 

	

1997 	1997 	1997 	1997 	1997 	1997 

	

Juillet 	A0Qt Sep*ethre Octobre Noveuióre Oécethre 	 N' 

Per cent - pourcentage 

Groupe do cameerce - Canada 

-0.2 1.1 0.1 0.2 -0.4 0.9 

2.2 -1.3 3.6 -2.4 2.0 0.4 

2.7 1.3 -0.5 -0.1 0.2 1.1 

-1.3 2.6 -1.4 7.2 -9.7 2.4 

-0.4 -0.7 2.1 -2.5 -0.9 -0.2 

1.1 0.6 2.0 -1.7 0.5 -1.5 

1.6 3.5 -2.3 1.6 -1.3 2.3 

-0.7 3.4 -2.7 0.8 1.4 1.4 

-1.5 0.9 -1.3 -0.4 1.9 9.2 

2.7 -2.2 0.9 2.5 -0.2 12.2 

-2.0 3.1 1.2 0.4 -2.2 -2.5 

3.9 -3.3 4.4 -6.2 -7.1 7.3 

1.0 0.9 -0.4 1.2 0.8 -0.5 

0.1 -0.6 -0.8 0.1 -0.6 1.2 

3.2 3.1 -1.5 2.5 -2.1 4.3 

1.5 - - -0.5 -0.1 0.6 -1.1 

Supermerchés dalimentation at épiceri.s 1 

bus los autres megasins d'alimentation 2 

Pharmecies at .tgasins do médicaments brovetés 3 

Magas ins do chaussures 4 

Magas ins do vétements pour- home,es 5 

Magas ins do vitements pour dames 6 

Autres magas ins do vêtoments 7 

Magasins do meubles at dappareils ménagers 8 

Magasins daccessoires dameublement 9 

Concessionnairos do véhicules automobiles 10 
at récréa't ifs 

Stations-service 11 

Magasins do pièces at daccessoires pour 12 
automobiles at services 

Magasins do merchandises diverses 13 

Autres ,Iagasins do produits semi-durables 14 

Autres umgasins do produits durables 15 

Autres megasins do vente au detail 16 

1.2 	0.1 	0.4 	0.6 	-0.6 	4.0 Total, enceble des •agasins 	17 

Rég,ons 

-0.6 -0.6 -1.8 -0.3 -0.1 4.2 

4.7 -1.8 -3.1 1.8 -3.8 8.2 

5.6 -4.8 1.3 -1.5 -2.4 5.8 

-1.8 2.3 1.5 0.5 -0.7 5.2 

0.8 -1.3 0.5 -0.6 -0.9 3.3 

1.6 0.7 -0.2 1.4 - - 4.0 

-2.1 -0.4 1.0 1.4 -1.6 4.3 

0.5 -0.5 2.5 - - -3.0 6.3 

0.2 0.5 1.4 1.8 -0.6 4.5 

2.3 1.8 - - -0.1 -0.7 3.2 

-2.2 0.8 2.7 -3.7 1.7 8.0 

-1.9 2.0 1.9 -0.4 -0.2 3.7 

Terre-Neuve 18 

Ile-du-Prince4douard 19 

Nouvelle4cosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloabie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 
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TABLE 10. Retail Sales, Seasonally Ad:Justed, by Trade Group and by Region (Historical 
Estsaates) 

Change troin previous year 

Variation par rapport a lannie précedente 

	

January 	February 	tiarch 	April 	May 	June 

	

1997 	1997 	1997 	1997 	1997 	1997 
No. 	 Janvier 	Février 	Mars 	Avril 	Mai 	Jujn 

Per cent - pourcentage 

Trade Group - Canada 

1 Super.rkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine stores 

4 Shoe stores 

5 liens clothing stores 

6 Wonens clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and service 

13 General merchandis, stores 

14 Other semi-durable goods stores 

15 Other ckrable goods stores 

16 Other retail stores 

17 Total, all stores 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Colurthia 

28 Yukon 

29 Northwest Territories 

6.6 6.3 5.7 4.8 6.3 7.5 

2.0 1.6 -2.5 -6.3 -5.0 -5.3 

2.9 1.5 1.7 1.0 -1.0 -1.9 

13.6 2.8 -3.7 -2.6 -5.1 -4.9 

-4.1 1.6 3.9 8.5 2.3 6.8 

5.4 7.7 7.2 8.2 -2.1 0.2 

6.8 4.7 9.2 -0.1 3.3 2.8 

10.5 10.2 6.6 13.8 9.3 12.5 

5.4 12.6 17.8 16.5 18.5 10.5 

10.8 10.9 10.0 14.3 18.6 12.1 

5.2 6.0 1.4 -0.9 -6.3 -3.4 

9.6 18.9 15.2 17.1 12.0 15.7 

5.2 7.9 8.6 9.3 9.6 8.5 

11.0 15.1 8.9 20.0 8.3 7.0 

1.6 2.7 -0.7 8.5 7.2 5.9 

-3.7 -3.5 -3.0 1.4 1.0 3.8 

6.8 7.8 6.6 8.2 8.0 7.2 

2.9 - - 4.2 4.2 8.0 11.0 

6.5 3.9 4.4 4.8 7.5 8.3 

5.6 1.3 1.1 6.4 2.3 5.7 

-1.5 0.3 -2.4 7.2 1.4 2.1 

9.3 11.4 6.0 11.6 8.4 8.4 

1.7 6.3 7.3 7.0 7.4 7.3 

10.0 15.1 9.2 7.2 6.9 11.0 

8.5 11.0 7.4 9.7 9.1 8.2 

16.6 12.0 13.3 12.4 14.5 12.8 

9.9 4.0 3.1 3.9 6.9 0.7 

30.9 17.7 10.4 5.6 12.7 8.0 

8.2 10.5 1.7 3.3 5.4 8.7 
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TAaLEAU 10. Ventes au detail, desaisonnalisdes, solon Is groupe do coerce at Is réqaon 
(estimations flistoriquas) 

Change from previous year 

Variation par rapport a 1'année précédente 

	

July 	August Sopte.ther October Novether Oeceiióer 

	

1997 	1997 	1997 	1997 	1997 	1997 

	

Juillet 	AOCIt S.pteuthre Octobra Hovethra Déc.óre 

Per cant - pourcantage 

Groupe do omemorco - Canada 

4.6 5.5 7.0 4.4 3.9 4.8 

- - -2.3 -0.3 -6.3 -4.5 -4.1 

-0.4 4.4 4.7 2.9 1.7 1.7 

-5.6 -1.6 -4.2 0.9 -8.2 -2.7 

5.8 5.0 8.5 1.4 1.3 2.3 

1.7 3.9 5.0 0.8 1.7 -0.7 

5.2 10.7 7.4 6.0 7.1 4.5 

10.5 12.3 6.6 8.7 8.1 9.8 

9.7 10.0 3.1 3.3 6.7 15.3 

16.1 11.1 11.6 13.0 8.6 21.2 

-1.3 0.3 3.0 1.7 -1.1 -5.8 

19.3 14.7 15.3 6.5 -2.3 7.8 

10.4 10.8 10.0 10.2 9.6 8.3 

11.7 10.1 0.9 5.9 2.6 7.7 

10.1 11.7 9.4 14.3 10.9 16.9 

7.9 8.4 7.4 7.3 10.0 14.5 

Supermerchés dalim,ntation at épic.rias 1 

Tous los autres magasins dalimentation 2 

Pharmacios at magasins do médicamants brevates 3 

Magas ins do chaussuros 4 

Magas ins do vête,nents pour homees 5 

Magas ins do vêtamants pour dames 6 

Autres magasins do vétemonts 7 

Magasins do maubles at dapparoils managers 8 

Magas ins d accessoir.s d ameublement 9 

Concessjonnajres do véhiculos automobiles 10 
at récreat ifs 

Stations-service 11 

Magasins do pieces at dacc.ssoirss pour 12 
automobiles at services 

Magasins do merchandises div.rsas 13 

Autras magasins do produits semi-durablos 14 

Autres ,mgasins do produits durable. 15 

Autros rmgasins do vent* au detail 16 

8.8 	8.2 	8.1 	7.3 	5.3 	9.4 Total, ensemble dos eagasans 	17 

Regions 

10.9 8.9 9.0 4.6 3.9 6.3 

13.8 12.6 7.4 6.9 4.7 9.4 

10.7 4.0 6.0 -0.4 -1.1 3.4 

0.1 2.4 5.4 4.9 5.8 9.4 

9.8 6.6 5.8 2.9 1.8 6.1 

9.3 9.7 8.5 10.2 8.4 10.6 

7.9 5.8 6.9 7.0 4.1 10.8 

8.3 7.2 11.5 9.0 2.8 9.9 

13.5 12.4 12.6 13.5 11.0 13.7 

3.6 6.5 7.8 5.3 1.1 9.9 

3.3 5.5 8.2 -2.0 4.3 9.8 

3.6 7.1 10.5 7.8 6.7 13.1 

Terra-Mauve 18 

Ile-du-Prince-Edouard 19 

Nouvalle-Ecoss. 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloabie-Britanniqu. 27 

Yukon 28 

Territoiras du Nord-Ou.st 29 
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TARLE 11. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
Esti.ates) 

Ventes 

	

January 	February 	tlarch 	April 	May 	June 

	

1997 	1997 	1997 	1997 	1997 	1997 
No. 	 Janvier 	Fvrier 	Mars 	Avril 	Mai 	Juin 

millions of dollars - millions de dollars 

Trade Group - Canada 

1 Supermarkets and grocery stores 

2 All other food stores 

3 Drugs and patent medicine 
stores 

4 Shoe stores 

5 Mens clothing stores 

6 Homens clothing stores 

7 Other clothing stores 

8 Household furniture and 
appliance stores 

9 Household furnishings stores 

10 Motor vehicle and recreational 
vehicle dealers 

11 Gasoline service stations 

12 Automotive parts, accessories 
and service 

13 General merchandise stores 

14 Other semi-durable goods stores 

15 Other durable goods stores 

16 Other retail stores 

17 Total, all stores 

4,223.5 3,797.1 

329.7 319.3 

1,005.2 926.8 

109.9 80.9 

100.5 80.5 

257.2 239.8 

361.2 306.3 

626.8 585.1 

146.7 146.0 

3,964.6 4,048.9 

1,320.1 1 1205.9 
918.3 885.5 

13,478.4 1,472.1 

494.1 482.2 

353.1 320.5 

704.4 678.0 

16,393.6 	25,575.0 

4,139.4 4,059.5 4,656.6 4,230.6 

345.8 337.5 369.7 364.3 

981.6 994.4 11005.6 970.3 

98.3 136.1 155.4 149.0 

98.4 112.9 136.2 139.3 

291.9 347.6 382.4 358.7 

407.0 412.2 467.7 445.7 

668.2 685.7 721.7 733.6 

168.3 180.9 201.9 197.7 

4,730.3 6,273.3 6,523.8 6,061.9 

1,287.5 1,294.3 1,393.8 1,423.2 

945.5 1,169.9 1,257.0 1 1253.1 

1,815.4 1 1 919.1 2,141.7 21,100.5 

516.4 608.5 783.4 747.1 

357.3 424.5 495.0 487.6 

763.5 794.5 957.7 948.6 

17,614.8 	19,750.8 	21,649.4 	20,611.2 

Regions 

18 Newfoundland 

19 Prince Edward Island 

20 Nova Scotia 

21 New Brunswick 

22 Quebec 

23 Ontario 

24 Manitoba 

25 Saskatchewan 

26 Alberta 

27 British Coluabia 

28 Yukon 

29 Northwest Territories 

239.6 227.0 275.9 301.4 345.6 328.5 

63.6 59.3 69.4 74.8 90.7 89.7 

501.9 467.3 542.6 591.6 644.3 641.1 

360.7 348.2 390.5 475.2 502.8 491.7 

3,865.5 3,645.1 4,094.9 4,842.3 5,346.1 4,922.4 

5,830.3 5,605.9 6,345.7 7,106.3 7,747.8 7,515.8 

596.5 577.3 650.4 682.9 774.9 760.0 

526.3 502.9 557.2 636.7 677.7 661.5 

1,850.7 1,749.9 21021.0 2,213.5 2,433.2 2,320.5 

2,502.6 2,337.1 2,605.1 2,759.9 3010.6 2,804.1 

20.9 18.4 22.3 24.6 30.6 29.7 

35.3 36.5 39.8 41.6 45.0 46.2 
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TARLEAU 11. Ventes au detail, non -dCsaisonnalisées, salon le groupe da coerce at la réqion 
(estimations historiques) 

Sales 

Ventos 

	

July 	August Septeiiâer October Novether Oeceier 	Year 

	

1997 	1997 	1997 	1997 	1997 	1997 	1997 

	

Juillet 	A0C,t Septembre Octobre Novembre Décembre 	Année 	 N' 

millions of dollars - millions de dollars 

Groupe do soemerco Canada 

	

4,513.1 	4,597.2 	4,223.0 	4,454.5 	4,216.7 	4,544.2 51,655.4 Supermarchés d'alimentation at 
opiceries 

	

372.5 	365.3 	349.4 	352.1 	351.0 	437.5 	4,294.1 Tous les autres magasins 	 2 
d al imentat ion 

	

996.0 	1,016.6 	1,008.5 	1,062.7 	1,013.7 	1,316.4 12,297.7 Pharmacies at magasins do médicamant 3 
brevetés 

	

123.5 	152.7 	147.6 	167.1 	159.1 	170.3 	1,649.8 Magasins do chaussuros 	 4 

	

114.4 	110.9 	124.0 	134.9 	157.7 	259.8 	1,569.6 Plagasins do vétements pour hoimees 	5 

	

348.7 	358.2 	390.7 	381.2 	395.6 	583.2 4,335.3 Magasins de vétements pour dames 	6 

	

424.1 	547.5 	516.1 	528.5 	553.4 	860.6 5,830.3 Autros magasins de vêtements 	 7 

	

759.7 	818.3 	812.9 	824.9 	875.3 	1,193.1 	9,305.4 Magasins do meubles at d'appareils 	8 
menagers 

	

197.4 	197.7 	192.9 	200.3 	205.5 	264.6 2,299.9 Magasins daccessoiros damoublement 9 

	

5,763.6 	4,867.5 	5,156.4 	5,452.1 	4,822.6 	5,165.1 62,830.0 Concessionnaires do véhicules 	10 
automobiles at recreat ifs 

	

1,456.0 	1,465.8 	1,384.9 	1,436.5 	1,318.1 	1,320.6 16,306.8 Stations-service 	 11 

	

1,300.7 	1,147.5 	1,187.1 	1,183.4 	1,143.6 	1,236.6 13,628.1 Magasins dopiôces at daccessoires 12 
pour automobiles at services 

	

2024.5 2,200.6 	2,083.9 	2,365.8 2,812.5 	3,768.1 26,182.7 Magasins do merchandises diverses 	13 

	

723.9 	717.4 	684.1 	656.5 	707.8 	1,066.4 8,187.6 Autres magasins do produits semi- 	14 
durables 

	

513.4 	564.0 	487.4 	475.0 	519.3 	1,011.1 	6,008.3 Autres nagasins do produits durablos 15 

	

1,036.2 	1,030.7 	900.0 	924.4 	890.8 	1,267.9 10,896.7 Autros inagasins do vente au detail 	16 

20,667.8 20,157.9 19,649.0 20,600.0 20,142.7 24,465.5 237,277.7 Total, ensemble des magasins 	 17 

égions 

	

340.3 	333.1 	296.2 	311.9 	320.5 	383.7 	3,703.6 Terre-Neuve 	 18 

	

101.9 	96.2 	82.1 	84.7 	80.9 	102.9 	996.2 jlo-du-Prince-4douard 	 19 

	

675.9 	636.0 	608.7 	620.9 	606.9 	756.4 	7,293.7 Nouvolle-Ecosse 	 20 

	

485.8 	486.6 	4709 	497.4 	487.2 	587.5 5,584.5 Nouveau-Brunswick 	 21 

	

4,959.4 	4,719.3 	4,580.0 	4,785.9 	4,561.5 	5,217.1 55,539.3 Québec 	 22 

	

7,430.8 	7,242.2 	7,190.4 	7,538.3 	7,566.4 	9,337.9 86,457.7 Ontario 	 23 

	

730.6 	723.7 	701.8 	763.5 	729.7 	897.6 	8,588.8 Manitoba 	 24 

	

658.1 	641.2 	625.6 	691.8 	647.6 	795.3 	7,622.0 Saskatchewan 	 25 

	

2,275.8 	2,264.8 	2,208.1 	2,382.9 	2,317.0 	2,901.3 26,938.7 Alberta 	 26 

	

2,933.6 	2,942.8 	2,817.5 	2,854.4 	2,762.1 	3,406.0 33,735.9 Colombie-Britannique 	 27 

	

30.6 	28.5 	26.2 	25.3 	22.7 	29.8 	309.6 Yukon 	 28 

	

44.9 	43.5 	41.4 	43.0 	40.3 	50.0 	507.6 Territoires dii Nord-Ou.st 	 29 
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TABLE 11. Retail Sales,. not Seasonally Ad3ustod, by Trade Group and by Region (Historical 
Estimates) 

Change from previous month 

Variation par rapport au mois précédent 

January 
1997 

February 
1997 

Ilarch 
1997 

April 
1997 

May 
1997 

June 
1997 

No. Janvier Février Mars Avril Mai Juin 

Per cent - pourcentage 

Trade Group - Canada 

1 Supernarkets and grocery stores -1.5 -10.1 9.0 -1.9 14.7 -9.1 

2 All other food stores -27.9 -3.1 8.3 -2.4 9.5 -1.5 

3 Drugs and patent medicine -21.0 -7.8 5.9 1.3 1.1 -3.5 
stores 

4 Shoe stor,s -35.7 -26.4 21.5 38.5 14.2 -4.1 

S Mens clothing stores -60.5 -20.0 22.3 14.7 20.6 2.3 

6 Homens clothing stores -55.8 -6.8 21.7 19.1 10.0 -6.2 

7 Other clothing stores -55.7 -15.2 32.9 1.3 13.5 -4.7 

8 Household furniture and -41.5 -6.7 14.2 2.6 5.2 1.6 
appliance stores 

9 Household furnishings stores -33.6 -0.5 15.3 7.5 11.6 -2.1 

10 Motor vehicle and recreational -3.5 2.1 16.8 32.6 4.0 -7.1 
vehicle dealers 

11 Gasoline service stations -4.0 -8.6 6.8 0.5 7.7 2.1 

12 Automotive parts, accessories -17.6 -3.6 6.8 23.7 7.4 -0.3 
and service 

13 General merchandis, stores -56.6 -0.4 23.3 5.7 11.6 

14 Other semi-durable goods stores -49.2 -2.4 7.1 17.8 28.7 -4.6 

15 Other durable goods stores -58.9 -9.3 11.5 18.8 16.6 -1.5 

16 Other retail stores -37.7 -3.7 12.6 4.1 20.5 -0.9 

17 Total, all stores -25.8 -5.0 13.1 12.1 9.6 -4.8 

Rgions 

18 Newfoundland -33.6 -5.2 21.5 9.2 14.7 -5.0 

19 Prince Edward Island -32.6 -6.7 17.0 7.8 21.1 -1.1 

20 Nova Scotia -30.8 -6.9 16.1 9.0 8.9 -0.5 

21 New Brunswick -32.1 -3.4 12.1 21.7 5.8 -2.2 

22 Quebec -20.6 -5.7 12.3 18.3 10.4 -7.9 

23 Ontario -29.9 -3.8 13.2 12.0 9.0 -3.0 

24 Manitoba -26.1 -3.2 12.6 5.0 13.5 -1.9 

25 Saskatchewan -26.3 -4.4 10.8 14.3 6.5 -2.4 

26 Alberta -26.3 -5.4 15.5 9.5 9.9 -4.6 

27 British Coluthia -19.2 -6.6 11.5 5.9 9.1 -6.9 

28 Yukon -20.1 -11.9 21.0 10.6 24.3 -3.0 

29 Northwest Territories -20.6 3.3 9.0 4.5 8.2 2.7 
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TABLEAU 11. Ventas au detail, non -désaisonnalisées, solon 10 groupe do comeorca at Ia region 
(estiaations histori.quos) 

Change from previous month 

Variation par rapport au mois précédont 

July August Septe.vèer October Nove,ter Deceither 
199 1997 1997 1997 1997 1997 

Juillet AoGt Septethre Octobre Novethre Décembre N°  

Per cent - pourcentage 

Groupe do ccarce - Canada 

6.7 1.9 -8.1 5.5 -5.3 7.8 Supermarchés dalimentation at 1 
epicerios 

2.3 -1.9 -4.4 0.8 -0.3 24.6 Tous les aufres magasins 2 
d • al imentat ion 

2.7 2.1 -0.8 5.4 -4.6 29.9 Pharmacies at magasins tie médicament 3 
brevetés 

-17.1 23.6 -3.3 13.2 -4.8 7.0 Magasins do chaussures 4 

-17.9 -3.1 11.8 8.7 16.9 64.8 Magasins do vétements pour hoimnes 5 

-2.8 2.7 9.1 -2.4 3.8 47.4 Magasins do vétements pour dames 6 

-4.8 29.1 -5.7 2.4 4.7 55.5 Autres .iagasins do vetements 7 

3.6 7.7 -0.7 1.5 6.1 36.3 Magasins do meublos at dappareils 8 
menagers 

-0.2 0.2 -2.4 3.8 2.6 28.7 Magasins daccessoiras damsubl.ment 9 

-4.9 -15.5 5.9 5.7 -11.5 7.1 Concessiorwiaires do v éhicules 10 
automobiles at recreatzfs 

2.3 0.7 -5.5 3.7 -812 0.2 Stations-service 11 

3.8 -11.8 3.4 -0.3 -3.4 8.1 Maga sins de pièces at daccessoires 12 
pour automobiles at services 

-3.6 8.7 -5.3 13.5 18.9 34.0 Magasins do merchandises divers.s 13 

-3.1 -0.9 -4.6 -4.0 7.8 50.7 Autres magasins de produits semi- 14 
durables 

5.3 9.9 -13.6 -2.6 9.3 94.7 Autres unagasins do proits durablos 15 

9.2 -0.5 -12.7 2.7 -3.6 42.3 Autres magasins do vents au dutail 16 

0.3 -2.5 -2.5 4.8 -2.2 21.5 Total, enssublo des •agasins 17 

Rég ions 

3.6 -2.1 -11.1 5.3 2.8 19.7 Terre-Mauve 18 

13.6 -5.6 -14.7 3.2 -4.5 27.3 le-du-Prince-Edouard 19 

5.4 -5.9 -4.3 2.0 -2.3 24.6 Nouvelle-Ecosse 20 

-1.2 0.2 -3.2 5.6 -2.1 20.6 Nouveau-Brunswick 21 

0.8 -4.8 -3.0 4.5 -4.7 14.4 Québec 22 

-1.1 -2.5 -0.7 4.8 0.4 23.4 Ontario 23 

-3.9 -0.9 -3.0 8.8 -4.4 23.0 Manitoba 24 

-0.5 -2.6 -2.4 10.6 -6.4 22.8 Saskatchewan 25 

-1.9 -0.5 -2.5 7.9 -2.8 25.2 Alberta 26 

4.6 0.3 -4.3 1.3 -3.2 23.3 Colombie-Britannique 27 

2.9 -6.9 -7.8 -3.6 -10.0 30.8 Yukon 28 

-2.8 -3.2 -4.8 3.7 -6.2 24.0 Torritoires du Nord-Ouest 29 
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TABLE 11. Retail Sales, not Seasonally Adjusted, by Trade Group and by Region (Historical 
Estiaates) 

Change from previous year 

Variation par rapport a lannée précédente 
January 

1997 
February 

1997 
March 
1997 

April 
1997 

May 
1997 

June 
1997 

No. Janvier Février Mars Avril Mai Juin 

Per cent - pourcentage 

Trade Group - Canada 

1 Supermarkets and grocery stores 12.7 1.2 2.7 5.5 9.5 3.0 

2 All other food stores 6.2 -1.4 -1.5 -7.7 -5.0 7.5 

3 Drugs and patent medicine 4.8 -2.1 0.4 1.9 -2.0 -1.2 
stores 

4 Shoe stores 16.3 -0.1 -10.2 3.6 -2.9 -7.1 

5 Men's clothing stores -0.3 -3.0 2.6 7.6 5.9 4.4 

6 Plomen's clothing stores 7.6 5.1 3.7 10.9 0.4 -2.9 

7 Other clothing stores 9.8 0.7 7.8 -0.4 4.9 1.1 

8 Household furniture and 10.9 5.5 5.5 12.0 12.1 12.2 
appliance stores 

9 Household furnishings stores 5.4 9.6 14.7 19.4 17.8 10.2 

10 Motor vehicle and recreational 10.6 5.7 2.2 21.4 17.2 14.6 
vehicle dealers 

11 Gasoline service stations 6.5 2.1 1.2 - - -6.6 -2.0 

12 Automotive parts, accessories 10.9 14.0 11.2 21.1 12.1 16.7 
and service 

13 General merchandise stores 6.0 4.0 9.0 8.4 10.6 7.9 

14 Other semi-durable goods stores 12.4 11.4 10.1 18.8 9.0 7.5 

is Other durable goods stores 2.1 -3.2 -3.5 8.0 6.3 4.1 

16 Other retail stores 1.1 -7.5 -6.9 0.6 2.8 0.7 

17 Total, all stores 9.2 3.1 3.2 10.9 9.2 6.8 

Regions 

18 Newfoundland 5.9 -4.9 1.4 4.9 10.6 10.2 

19 Prince Edward Island 9.1 -1.8 2.9 5.0 9.5 8.0 

20 Nova Scotia 8.7 -3.1 -0.7 6.5 3.9 5.8 

21 New Brunswick 0.2 -4.4 -4.9 8.4 3.0 1.6 

22 Quebec 12.1 6.3 3.8 13.5 9.7 7.6 

23 Ontario 3.9 1.6 2.9 10.7 7.8 6.9 

24 Manitoba 13.3 10.1 6.9 7.9 8.7 11.3 

2S Saskatchewan 10.3 6.5 3.0 13.5 10.7 7.4 

26 Alberta 18.4 7.3 10.4 14.6 16.4 12.8 

27 British Colusóia 12.1 -0.1 -0.4 6.9 8.2 0.5 

28 Yukon 32.5 12.5 11.2 5.7 15.3 10.0 

29 Northwest Territories 11.5 5.5 1.0 5.3 7.1 8.5 
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8.3 2.8 8.7 7.0 0.4 6.0 

2.0 -1.4 -1.4 -4.8 -4.2 -4.4 

0.3 3.3 5.6 4.2 -0.2 3.4 

-4.3 -2.0 -3.2 4.5 -10.4 -0.4 

10.0 2.0 10.6 2.6 -0.6 2.2 

4.8 3.9 8.1 2.0 0.1 0.3 

6.7 9.4 7.6 7.9 4.8 5.6 

12.0 10.3 10.5 9.9 5.8 11.3 

9.1 7.9 6.7 4.2 3.1 19.9 

17.0 6.9 15.9 13.6 4.9 25.7 

-1.2 -0.9 3.9 3.4 -2.4 -4.0 

21.2 11.8 19.8 7.3 -5.4 11.0 

10.8 8.3 10.8 11.7 7.5 10.7 

13.6 8.4 3.5 6.3 1.0 9.6 

10.9 9.9 8.0 16.2 8.0 17.6 

10.5 5.3 7.4 10.3 4.8 12.2 

10.6 5.5 10.2 8.8 2.4 10.7 

Groupe de coerce 	Canada 

S,ermarchés d'alimontation at 1 
ép icer ies 

Tous les autres magasims 2 
d • al imentat ion 

Pharmec ies at megas ins do med icament 3 
brevetes 

Magas ins du chaussures 4 

Magas ins do vétements pour hoeoies 5 

Magas ins do vêteiients pour dames 6 

Autres megasins do vêtemnen*s 7 

Magasins de meubles at dappareils 8 
ulnagers 

Magasins daccessoires dameublem.nt 9 

Concessionnaires de vChicules 10 
automobiles at rCcrCat ifs 

Stations-service 11 

Magasins de pièces at daccessoires 12 
pour automobiles at services 

Magasins de merchandises diverses 13 

Autras magasins do produits semi- 14 
durables 

Autres magas ins do produits durables 15 

Autres magasins de yenta au detail 16 

Total, enseable des .agasins 17 

5.6 

-2.8 

1.6 

-1.9 

3.5 

3.2 

5.6 

9.9 

10.6 

13.2 

-0.2 

12.3 

9.1 

8.9 

8.2' 

4.1 

7.6 

14.0 5.6 11.0 5.7 0.6 6.4 

16.8 8.8 8.9 7.6 2.1 9.2 

12.9 1.0 8.0 2.0 -4.4 4.3 

1.5 -0.4 8.1 6.2 1.9 10.5 

12.7 3.5 8.4 4.2 -0.8 7.1 

10.7 7.0 10.4 11.8 5.0 12.3 

10.0 3.8 8.8 9.4 1.2 11.2 

10.1 5.1 13.8 10.7 0.3 11.3 

14.4 9.2 15.4 15.2 8.0 15.5 

5.2 5.0 9.5 6.2 -0.7 10.0 

3.1 2.4 12.1 0.3 0.4 14.0 

5.5 4.7 11.0 8.9 7.3 12.4 

Terre-Neuve 18 

fle-du-Prince4douard 19 

Nouvelle-Ecosse 20 

Nouveau-Brunswick 21 

Québec 22 

Ontario 23 

Manitoba 24 

Saskatchewan 25 

Alberta 26 

Coloithie-Britannique 27 

Yukon 28 

Territoires du Nord-Ouest 29 

6.1 

7.5 

3.7 

2.9 

7.3 

7.8 

8.4 

8.5 

13.2 

5.2 

9.1 

7.4 

TABLEAU 11. Vantes au detail, non -désaisonnalzsé.s, salon le groupe de co..erce at la region 
(asteations historiques) 

Change from previous year 

Variation par rapport a lannIe précédente 

	

July 	August Septethor October Novener Decether 	Year 

	

1997 	1997 	1997 	1997 	1997 	1997 	1997 

	

Juillet 	Aoüt Septathre Octobre Novethre Décethre 	Anne. 	 N°  

Per cent - pourcentage 

Regions 
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APPENDIX I 

Definitions 

Intail Tiade, for the purpose of this pub-
lication, is defined as "the aggregate sales 
made through retail locations (outlets)". 

A retail location, as defined by Statistics 
Canada, is a "business location (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public, for household or personal 
consumption". Retail trade estimates do not 
include any form of direct selling which 
bypasses the retail store, e.g., direct door-
to-door selling; sales made through automatic 
vending machines; sales of newspapers or maga-
zines sold directly by printers or publishers; 
and sales made by book and record clubs. The 
only exception is the mail-order and catalogue 
sales activities of department store busi-
nesses which have been classified to the 
general merchandise store" category. In addi-
tion, retail trade excludes retail sales 
through ancillary units, (e.g., warehouses, 
head offices, etc.), sales of contractors 
whose major activity is not retailing; and 
retail transactions between individuals. 

Total net sales include sales of new and 
used merchandise and receipts from repairs, 
equipment rental, food serving and other ser-
vic, activities, loss returns, adjustments and 
discounts. Total net sales also include trade-
in allowances, commissions earned from sales 
of goods owned by others (including commis-
sions received for lottery ticket sales) and 
proprietors withdrawals of goods for person-
al use (at retail). Non-operating revenues, 
bad debts recovered and sales taxes (provin-
cial sales tax and the Goods and Services Tax 
(GST)) collected for remittance to a govern-
ment agency are excluded. Prior to January 
1991, sales data included the Federal Sales 
Tax (FST). Due to this change in indirect 
taxes, data prier to 1991 are not strictly 
comparable with those of subsequent years. For 
users interested in deriving comparable data, 
an estimate of the amount of FST included in 
retail sales for 1990 is available for Canada 
from the Retail Trade Section. The reliability 
of this estimate does not permit adjustments 
at the provincial level. 

APPENDICE I 

Definitions 

Coeaerce do detail signifie, pour los be-
soins do la prsente publication, "l'ensemblo 
des ventes faites par des points de vente mu 
detail". 

Un point do vante am detail, suivant la 
definition do Statistique Canada, ost un local 
d'affaires (habituellement un magasin) dont 
lactivite principal, est la vente de marchan-
discs at de services connexes au grand public 
pour Ia consommation menagere ou porsonnelle. 
Las estimations relatives mu commerce de 
detail no prennent pas on compte los vent.s 
directes, cest--dire las ventes qui no sont 
pas faites par l'intermédiaire dun point de 
vente mu detail, par axemple los ventes dirac-
tes par demarchage, les ventes par distribu-
teur automatique, los ventes do journaux ou de 
revues faites directement par les imprimeurs 
at êdjteurs, at los ventes faites par los cer-
cbs du livre at las clubs do disquas. Ii ny 
a qu'une exception: las ventes des grands 
magasins faites par la poste ou par catalogue, 
qui sont classées dans la catégori. des "maga-
sins de marchandises diverses". En outre, In 
commerce do detail no comprend pas los ventes 
au detail des unites auxiliaires (par exemplo, 
entrepôts, sieges sociaux, etc.), ni los 
ventes des entrepreneurs dent lactivité prin-
cipabe no releve pas du commerce do detail, ni 
los operations do dótmil entre particuliors. 

Los ventes nettos totalas comprennent las 
ventes do marchandises neuves at d'occasion at 
los recettes prevenant do reparations, do 
location de materiel, de la vente de ropes at 
dautres activités do sorvices, mains la ye-
leur dos rendus (marchandises retourneos), les 
ajustements at las rabais. Los ventes totales 
nettos compronnent Cgalom.nt Ia valour des 
reprisos, les commissions sur la vento do mar-
chandises appartenant a autrui (y compris les 
commissions touchCes pour la vents do billets 
do lotorie) at la valour au detail) des mer-
chandises prelavees par 1e proprietaire pour 
son usage personnel. On no prend pas on compte 
los recettos hors exploitation, les recouvre-
cents do mauvaises crCancos at los taxes de 
vente (taxe do vente provinciabo at la taxe 
sur los produits at los services (TPS)) 
porcuas pour Is compte dun organisme public. 
Los données sur los ventes antérieures C jan-
vier 1991 incluent la taxe do vent, fêdêrabe 
(TVF). Dü I ce changement dans lea texas in-
directes, los donnóes avant 1991 no sont pea 
tout a fait cemparabbes avoc cellos des annees 
subséquentos. Pour los utilisateurs intCressCs 
C calcuber des données comparabbos, une esti-
mation du montant de la TVF inclus dana l.a 
ventos au detail pour 1990 est disponible pour 
1. Canada do la section du commerce do detail. 
Cetta estimation n'est pea suffisammont fiable 
pour permettro des ajustements mu niveau 
provincial. 
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Department store type merchandise (DSTPI) is 
defined as total retail trade minus the fol-
lowing trade groups: supermarkets and grocery 
stores; all other food stores; recreational 
and motor vehicle dealers; gasoline service 
stat ions; automotive parts, accessories 
and services; and all other retail stores 
(includes liquor, wine and beer stores and 
retail stores, n.e.c.). 

Les marchandises du genre de celles vendues 
dams las grands •agasins (MOGN) correspondent 
au total du commerce de detail moms les grou-
pes de commerce suivants: les supermarchs 
d'alimentation at les épiceries; tous les au-
tres magasins d'alimentation; les concession-
naires de vhicules automobiles at rcratifs; 
les stations-service; les magasins de piôces 
at daccessoires pour vhicules automobiles at 
services; at les autres magasins de vente au 
detail (comprend les magasins de spiritueux, 
de yin et de bière at les magasins de vente 
au detail, n.c.a.). 
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APPENDIX II 

METHODOLOGY 

Components of the Universe 

The new business register or Central Framo 
Data Base (CFDB) contains the survey universe 
for the Monthly Retail Trade Survey. The CFDB 
was developed as a common central frame for 
all business surveys, in order to provide 
standardized concepts, and generalized method-
oiogy and systems. The overall quality of 
business and economic data is improved because 
of greater consistency, more accurate admini-
strative data and greater co-ordination of 
systems and procedures. Ultimately, all of 
Statistics Canadas business surveys will 
be redeveloped to operate within this new 
environment. 

The target population for the Retail Trade 
Survey consists of all statistical locations 
on the CFDB that are identified in the retail 
trade sector. These units comprise the 
sampling frame for the Retail Trade Survey. 

The CFOB sampling frame is allocated into 
two components: the integrated portion (IP) 
and the non-integrated portion (NIP). The 
integrated portion encompasses all large and 
complex businesses and represents the largest 
component of the frame in terms of sales. The 
IP businesses may be represented by several 
levels in their statistical entities which 
enables collection of the full range of eco-
nomic data for large organizations. Infor-
mation on these businesses is received from 
administrative tax files and the employer 
payroll deduction file from Revenue Canada. 

The non-integrated portion 	represents 
smaller single entity businesses whose sales 
values lie below a calculated IP boundary. 
The Monthly Retail Trade Survey obtains its 
statistical entities from the employer payroll 
deduction file at Revenue Canada. This allows 
for the most up-to-date information to be 
passed onto the NIP units on the frame. 

The New Sample 

The businesses in the target population are 
classified by industry using the four digit 
Standard Industrial Classification Code, based 
on the proportion of sales accounted for by 
each kind of business or by each type of 
commodity sold. The target population is also 
stratified by geographic region. Each indus-
try - geographical combination is divided into 
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Co.posantes Ga l'univers 

Le nouveau registre des ontreprises ou Base 
Ge données du ragistre central (BDRC) repré-
sente lunivers de lEnquête mensuelle sur is 
commerce de detail. La BDRC a été congue af in 
do servir de base de sondage centrals pour 
toutes Las enquêtes-entreprises, ce qul permet 
do normaliser les concepts at de généraliser 
les méthodes at les systèmes. La qualitC 
densemble des données commerciales at Ccono-
miques est ainsi améliorée: on obtient une 
plus grande coherence, des donnCes administra-
tives plus exactes at une meilleure coordina-
tion des systèmes at des procedures. Un jour, 
toutes las enquètes-entreprises de Statistique 
Canada seront remariiCes at sintégreront a cc 
nouveau cadre. 

La population cible de lEnquCte sur Is 
commerce de detail est formée de tous las 
emplacements statistiques dans la BDRC qui 
appartiennent au secteur du commerce de dé-
tail. Cas unites constituent la base de son-
dage do i'Enquête sur le commerce de detail. 

La base de sondage de la BDRC est divisóe an 
daux composantes: la partie irttégréa (Pt) at 
la partie non intégrée (PNI). La premiere 
englobe toutes los antreprises importantes qui 
ont une structure complexa at constitue Is 
composante la plus important. de Ia base an cc 
qui a trait aux ventes. Las entraprises de 
la Pt pauvent être reprCsantCes C plusieurs 
niveaux C lintérieur du cadre hiCrarchique da 
lentitC statistiqua, cc qui permat Ia col-
lecte de la gamma complete des donnóas Ccono-
miques davis le cas des grandes sociétés. Las 
ranseignements sur cas entraprises sont tires 
des fichiers administratifs des declarations 
dimpôt sur Is revonu at des fichiors des 
comptas de retanues sur 1s pay. de Ravanu 
Canada. 

La part is non intégrCe act constituCs des 
antreprises a entité simple de plus petite 
laille dont la valeur des ventes est sous Is 
limits calculCs da la Pt. LEnquCta mensuelle 
sur Is commerce do detail tire sss entites 
statistiques du fichiar des comptas da 
rotenues sur la paye do Ravenu Canada, cc 
qui permat dintégrer aux unites de la PNI de 
la base les ranseignements las plus récents. 

Nouvel échantil].on 

Las entreprises do la population cibie sont 
classées an fonction des codes a quatre chif-
fras da la Classification type des industries, 
C partir do la proportion des ventes qua 
représente chaque genre dentreprise ou ancora 
chaque genre de marchandises vendues. La 
population cible ast aussi stratifies par 
region géographique. Chaque combinaison 
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three sub-strata: take-all, large take-some 
and small take-some. The take-all businesses 
are self-representing as they are included in 
the sample with certainty. The take-all sub-
stratum is comprised of designated companies 
such as department stores, companies operating 
in several strata, and companies operating 
in one strata with revenue greater than a 
calculated threshold. The large take-some and 
small take-some units are classified by their 
revenue. 

In order to determine the industry by 
geographical strata sample sizes, the variance 
and total sales in each sub-stratum are 
calculated and applied to an allocation 
method. This allocation method calculates the 
number of units to be sampled in the take-some 
strata under the following two constraints: 
the coefficient of variation required for 
the stratum and inevitably the total number 
of sampling units in the survey. 

The initial sampl, was selected in late 1988 
and has been refreshed each month by including 
a sample of population births. In order to 
update the sample, not only to add births but 
also to reduce the burden of individual re-
spondents in the take-some strata, the set of 
units in the sampling frame are randomly dis-
tributed across a calculated number of panels 
within each sub-stratum. Panels are created 
so that the selected firms in the take-some 
strata may rotate out of the sample for a 
specified time period in order to reduce the 
response burden. The number of panels in each 
sub-stratum is calculated in accordance with 
the sampling rate, the maximum number of occa-
sions that a unit may remain in the 5aeple, 
and the minimum number of occasions it must 
stay out of the sample. Once the original 
in-sample panels are selected, sample rota-
tion may be performed by periodically dropping 
a panel from the current sample and adding a 
new panel. 

Data Collection 

Data collection, data capture, preliminary 
edit and follow-up of non-respondents are 
all performed in the seven Statistics Canada 
regional offices. Sampled companies are con-
tacted either by mail or telephone, whichever 
they prefer. Data capture and preliminary 
editing are performed simultaneously to ensure 
the validity of the data. Collection entities, 
from which no response has been received or 
whose data may contain errors, are followed up 
immediately. Data and frame updates are trans-
mitted to Ottawa and loaded onto the survey 
data base several times during each cycle.  

branch, dactivité - rgion gographique est 
divise an trois sous-strates: une a tirage 
complet, une "grande a tirage partiel" at une 
"petite a tirage partiel". Les entreprises de 
la sous-strate a tirage complet sont autore-
présentatives puisquelles sont forcment 
intgres a léchantillon. La sous-strate a 
tirage complet englobe les sociétés désignées, 
comme les grands magasins, les sociétês an 
activitg dans plusieurs strates at celles an 
activit6 dans une strate at ayant des ventes 
suprieures au seuil calcul. 	Los unites de 
la sous-strate grande 	tirage partiel" at de 
celle "petite a tirage partiel" soni classeas 
solon leurs recettes. 

Afin do determiner la taille des Cchantil-
lons pour los branches dactivité solon la 
strate géographique, on calcule la variance at 
is total des ventes dans chaque sous-sirate at 
on utilise les résultats pour la repartition. 
Celle-ci se fait suivant une méthode qui per-
met de calculer le nombre dunités a prélever 
dans la strate a tirage partiel è parlir des 
deux critères suivants: le coefficient de 
variation requis pour la strate et, bien sr, 
le nombre total dunités déchantillonnage de 
1 enquête. 

Léchantillon initial a été prClevé a la 
fin do 1988 at a été rafraichi chaque mois par 
lintroduction dun échantillon de nouvelles 
unites de la population. Les unites de la 
base de sondage sent rCparties aléatoirement 
ontre un nombre établi de panneaux a lintC-
rieur de chaque sous-strate, cc qui permet non 
seulement de mettre a jour léchantillon par 
lajout do nouvelles unites mais aussi do ré-
dujre le fardeau de la réponse des unites des 
strates a tirage partiel. La presence de pan-
neaux permet de supprimer pour un temps, par 
renouvellement, les entreprises select ionnées 
dans les strates è tirage partiel at ainsi do 
rCduire le fardeau de la reponse. Le nombre do 
panneaux do chaque sous-strate est calculé an 
fonction du taux déchantillonnage, du nombre 
maximal de cycles pendant lesquels une unite 
pout rester a lintérieur de léchantillon at 
du nombre minimal do cycles pendant lesquols 
die dolt rester a lextérieur do léchan-
thllon. Une fois los panneaux retenus dans 
léchantillon initial choisis, le renouvelle-
ment de léchantillon pout être effectué 
pCriodiquement par la suppression dun panneau 
de lCchantillon courant at par lajout dun 
nouveau panneau. 

Collecta des données 

La collecte des donnC.s, la saisie des don-
ness, la verification prCliminaire at le suivi 
des non-répondants sont accomplis par los sept 
bureaux régionaux de Statistique Canada. On 
communique avec los entreprises échantiilon-
ness par la poste ou par téléphone, selon cc 
queiles préfèrent. La saisie des données at 
la verification préliminaire sont effectuC.s 
an même temps afin do garantir ia validité des 
donnóes. On faiL immCdiatement le suivi pour 
les entités de coliocte qui nont pas répondu 
ou pour cellos dont les données contiennent 
des erreurs. Les misos a jour aux données at a 
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These revised procedures have resulted in 
much improved response rates (approximately 
90% response is achieved for preliminary 
estimates). 

Statistical Edit and I.putation 

Data is analyzed within each trade group and 
geographic region. Extreme values are listed 
for manual inspectIons in an order of priority 
determined by the magnitude of the deviation 
from average behaviour. Records which 
fail the statistical edit are considered 
as outliers and are not used in calculating 
imputation variables (such as monthly trends) 
used by the imputation system. 

For records which do not respond on time or 
whose reported sales fail preliminary edits, 
an estimate is imputed. A variety of imputa-
tion methods are available and the selection 
of the method is done automatically by the 
system depending on the availability of the 
required data. Methods within the system 
include using a monthly or yearly trend, the 
cell mean, annual data divided by twelve, or 
historical values. If there is insufficient 
data for an imputation cell (trade group by 
geographic region), the cell is automatically 
enlarged by combining it with similar cells. 

There is an identifiable lag between the 
time a business opens and its appearance on 
our survey frame. To compensate for the ef-
fect this time lag has on monthly estimates, 
sales for sample births are imputed back to 
the later of the actual date of birth or the 
beginning of the previous year. Backward 
imputation for births is accomplished using 
inverse monthly trends and produces an 
improved level estimate for revised data. 

Estiaation 

Total retail sales are estimated by increas-
ing the in-sample sales results by an estima-
tion weight. An initial weight equal to the 
inverse of the original probability of selec-
tion is assigned to each entity. The weights 
are subsequently adjusted for achieved sample 
size, in order to inflate the estimate to 
represent the entire current population. The 
calculated weighted sales values are summed by 
their domain, to produce the total sales esti-
mates by stratum. A domain is defined as the 
most recent classification values available 
from the CFDB for the statistical entity and 
the survey reference period. These domains 
may differ from the original sampling strata 
because records may have changed in size,  

la base sont transmises a Ottawa at elles sont 
entrées dans Is base de donnéos do lenquête 
è plusieurs reprises au cours de chaque 
cycle. Ces procedures révisées ont eu pour 
consequence de moilleurs taux do réponse 
(on obtient environ 90Z de réponses pour los 
estimations provisoires). 

Verification statistique at iaputatian 

Les données sont analysécs I lintérieur de 
chaque groupe do commerce at region géographi-
que. Les valours extrImes sont inscrites sur 
une liste, pour quon puisse an faire un 
con±rôle manuel, suivant un ordre de priorité 
qui est fonction de lampleur do lécart par 
rapport a la moyenne. Les enregistrements qui 
sont rejetés a la verification statislique 
sont considCrés comme des valeurs aberrantes 
at no servent pas au calcul des variables 
dimputation (comma les tendances mensualles) 
utilisées par Is système dimputation. 

On impute une estimation aux enregistremants 
des entreprises nayant pas répondu I temps ou 
dont les ventes déclarées ont été rejetées a 
la verification préliminaire. Diverses métho-
des d'imputation sent utilisées, Is choix de 
la méthode étant fait automatiquement par Is 
système an fonctiori de la disponibilité des 
données requises. Le système peut notamment 
utiliser las tendances mensuelles ou annual-
les, Is moyenne do In cellula, las donnCes 
annuellas divisées par douze ou les valeurs 
historiques. Sil manque des donnees pour Is 
cellule dimputation (groups de commerce par 
region géographique), colle-ci est automati-
quement combinee avec des cellules semblables. 

Il y a un décalago perceptible antre Is 
moment oj lentreprise ouvre ses portes at 
celui oCi ella figure dans la base de len-
quIte. Afin de compenser leffet de ce retard 
sur las estimations mensuelles, on impute a 
rebours, jusqui la date do creation de 1s 
nouvell.e unite ou jusquau debut de lannCe 
prIcédente (solon la plus lointaine des deux 
dates), los ventes des nouvollas unites do 
léchantillon. Limputation i rebours des 
nouvelles unites repose sur las tendances 
mensuolles inverses at produit une estimation 
de meilleur niveau pour los données réviséos. 

Estimation 

On estime Is total des ventes au detail an 
affectant dun coefficient destimation los 
chiffres dos ventes des unites Cchantillon-
nIes. Un poids ógal I linverse de la proba-
bilité do selection est attribué su depart a 
chaque entité. Los poids sont ensuite ajustés 
on fonction do la taille do léchantillon 
obtonu, ce qui permet do gonfler lestimation 
pour quelle représonte lensomble do la 
population courante. Las chiffres des ventes 
pondérCs ainsi calculCs sent additionnés par 
domaine cc qui donna los vanes totalos 
estimatives par strata. Par domaine, on entend 
los valeurs do classification los plus rC-
cantos disponibles dans Is BDRC pour lentitC 
statistiqua at Is période de rCfCrence do 
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industry, or location. Changes in classifica-
tion are reflected immediately in the 
estimates and do not accumulate over time. 

Period-to-period comparisons can reflect 
factors other than a general sales trend, such 
as adjustments to the sample and reclassifica-
tion of sampled firms to different trade 
groups. They should therefore be used with 
caution. 

Non -EMployer Estiaates 

Non-employer businesses are not represented 
in the non-integrated portion of the CFDB. 
Although contributing only approximately 2Z of 
total retail trade, the significance of these 
businesses varies widely by trade group and 
region. Survey estimates are supplemented by 
estimates for non-employer businesses which 
were derived from an analysis 	of income 
tax data from 1984 to 1987. 	There are 
approximately 30,000 	unincorporated 	owner 
operated retail businesses in Canada. 

Constant Dollar Estaates 

The value of retail trade is measured in two 
ways: including the effects of price change on 
sales and net of the effects of price change. 
The first measure is referred to as "retail 
trade in current dollars" and the latter as 
"retail trade in constant dollars". In theory, 
the method of calculation for the first of 
these two measures is by aggregating the value 
of each commodity sold by each retail outlet. 
The method of calculating the second measure 
is to aggregate these same values making sure, 
however, that their price stayed in the same 
selected base period (e.g. year 1986). 

Presently, there are no estimates of the cur-
rent values of retail trade by commodity. They 
are calculated mainly by adjusting the results 
of the 1989 retail commodity survey so that 
they are coherent with the commodity balances 
in the latest version of the input-output 
tables. These values are divided by the most 
appropriate price index taken mostly exclu-
sively from the Consumer Price Index (CPI). 
These indexes have sales taxes removed from 
them, since by definition, retail trade ex-
cludes these taxes. Total retail trade in con-
stant dollars is obtained by adding up these 
commodity values. The result, which is an 
approximate total sales in constant dollars, 
is divided into the current dollar estimate to 
yield an "implicit" price deflator. 

l'enquete. 	Les domaines peuvent iitre diffé- 
rents dB la strate d'échantillonnage initiale 
lorsque la taille, la branche d'activité ou 
lemplacement des unites représentéos par los 
onregistremen±s ont subi des modifications. 
Los changeunents de classification so 
répercutent immédiatement sur les estimations 
at ne saccumulont pas avec lo temps. 

Les comparaisons dune période a lautre 
peuvent traduire des facteurs autres quune 
tendance générale des ventes, par exemple la 
modification do lCchantillon at la reclassi-
fication des firmes échantillonnées dautres 
groupes commerciaux. Il faut donc los utiliser 
avec prudence. 

Esti.ataons pour los entraprisos n'ayant pas 
de salaries 

Les entreprises nayant pas de salariós ne 
sont pas représentéos dans la partie non inté-
grée de la BDRC. Ellos ne constituent que 2% 
environ de lensemble du commerce de detail 
mais leur importance vane considérablement 
solon le groupe de commerce at la region. Les 
estimations de lenquête sont complCtées par 
des estimations pour les entreprises nayant 
pas do salaries, qui ont Cté calculées a par-
tir des données fiscales de 1984 ô 1987. Il y 
a environ 30,000 entreprises de detail non 
constituóes an société exploitées par leur 
propriétaire au Canada. 

Ests.*ations en dollars constants 

La valour du commerce do detail so calculo do 
deux manjôros: soit an incluant, soit on cx-
cluant los effets do changoment do prix sur 
los vontes. La premiere mesure s'appelle "com-
merce do detail on dollars courants at la 
secondo commerce do detail on dollars cons-
tents. En théorie, la méthode do calcul pour 
la premiere do cos deux mesuros est la somma-
tion do la valour do chaque bien vondu par 
cheque point do vento au detail. La méthode de 
calcul pour la secondo mosuro est la sommat ion 
do ces memos bions, mais tout an sassurant 
quo los prix utilisés so situont tous sur une 
memo base do référonce (p.o.: annóe 1986). 

Ii nexisto, présentemont, aucune estimation 
des velours on dollars courants du commerce do 
detail par produits. Ces approximations sont 
calculées principalement an ajustant los ré-
sultats do lonquête des merchandises vondues 
au detail do 1989 pour los rendro cohérents 
avec los balances dos produits do la plus rC-
conte version dos tableaux dentréos-sortios. 
Ces valeurs sont divisées par lindico des 
prix le plus approprié, provenant presquex-
clusivemont do lIndice des prix C la con-
sommation (IPC). Cos indices oxcluent las 
taxes do vente car, par definition, le com-
merce do detail non tiont pas compte. Done 
la valour totalo du commerce do detail an 
dollars constants ost obtonue par laddition 
dos valours do tous los biens on dollars 
constants. Lindico implicite do dCgonflomont 
est calculé on divisant lostimation an dol-
lars courants par lapproximation dos vontes 
totalos on dollars constants. 
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APPENDIX III 

Data Reliability 

The statistics in this publication 	are 
estimates derived from a sample survey and, as 
such, can be subject to errors. The following 
material is provided to assist the reader in 
the interpretation of the estimates published. 

Sampling and Non-sampling Errors  

APPENDICE III 

Fiabilité des donnëes 

Ce bulletin présente des estimations fondées 
sur une enquête par óchantillonnaga qui 
risquent, par consequent, dêtre entachées 
derreurs. La section qui suit vise a 
faciliter, pour Is lecteur, linterprétation 
des estimations qui sont publiées. 

Erreurs d'échantillonnage at autras erreurs 

Estimates derived from a sample survey are 
subject to a number of different kinds of 
errors. These errors can be broken down into 
two major types: sampling and non-sampling. 

Les estimations Ctablies sur la 
enquête par échantillonnage sont 
différents types derreurs. On las 
deux grandes categories: les erre 
dues a lCchantillonnage at celles 
sont pas. 

base dune 
sujettes I 
regroupe an 
Lirs qui sont 
qui no 1. 

Sa.pling Errors 

Sampling errors are present because observa-
tions are made only on a sample and not on the 
entire population. The sampling error depends 
on factors such as the size of the sample, 
variability in the population, sampling design 
and method of estimation. For example, for a 
given sampl, size, the sampling error will de-
pend on the stratification procedure employed, 
allocation of the sample, 	choice of the 
sampling units and method of 	selection. 
IFurther, even for the same sampling design, 
we can saks different calculations to arrive 
at the most efficient estimation procedure.) 

In sample surveys, since inference is made 
about the entire population covered by the 
survey on the basis of data obtained from only 
a part of the population, the results are 
likely to be different than if a complete cen-
sus was taken under the same general survey 
conditions. The most important feature of 
probability sampling is that the sampling 
error can be measured from the sample itself. 

Non-sampling Errors 

These errors are present whether a sample or 
a complete census of the population is taken. 
Non-sampling errors can be attributed to one 
or more of the following sources: 

coverage error. 	This error can result from 
incomplete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due to 
questionnaire design and the characteristics 
of the question, inability or unwillingness of 
the respondent to provide correct information, 
misinterpretation of the questions because of 
definitional difficulties and different tend-
encies of different interviewers in explaining 
questions or interpreting responses. 

Erreurs d • échantillonnage 

Ce genre derraur exists parce qua las ob-
servations portent uniquement sur un Ochantil-
lon, at non sur lensemble de Is population. 
Lerreur depend da facteurs teis que la taille 
de léchantillon, la variabilité de la popula-
tion, Is plan de sondage at la methods desti-
mation. Pour une taille donnée déchantillon, 
par exemple, lerreur dOchantillonnage sera 
fonction de Ia methods de stratification adop-
tOe, de lattribution de lOchantillon, du 
choix des unites sondées at de la methods do 
selection. (On peut même, dans is cadre dun 
saul plan de sondage, effectuer plusieurs 
calculs pour arriver a Is mOthode destimation 
Is plus efficace.) 

Comme, dens uns enquête par echantiilonnag., 
on tire des conclusions cur P ensemble dune 
population ê partir des données concernant 
une partie seulement, las rOsultats seront 
probablement diffOrents de coux quon aurait 
obtenus an recensant toute 1s population 
dans les mêmes conditions. La principale 
caractéristique des sondages probabilistes, 
cest qua lerreur déchantillonnage psut Itre 
directament mesurCe I partir de lOchantillon. 

Erreurs non liées a 1 'ëchantillonnage 

Ces erreurs se r.trouvent tant dane lee 
recensements que dans les anquêtes par 
échantillonnage. Elles sont dues A un ou 
plusiers facteurs parmi les suivants: 

La champ couvert par l'enquëte. Lerreur peut 
rOsulter dun listage incomplet at dune cou-
verture insuffisante de Is population vieOe. 

La réponse. Ici, lerreur peut Itre attribua-
ble a la conception du questionnaire at aux 
caractOristiques do la question, a lincapaci-
tO ou au refus do lenquetO do fournir des 
renseignements exacts, è linterprétation fau-
tive des questions due a des problèmes dordre 
sOmantique, ou aux variations dun intervi.-
war a lautre, dans lexplication des ques-
tions ou dans lintarprCtation des rCponses. 
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Non-response error. 	Some respondents may 
refuse to answer questions, some may be unable 
to respond, while others may be too late in 
responding. Data for the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-respon-
ding units if available. The extent of error 
due to imputation is usually unknown and is 
very much dependent on any characteristic dif-
ferences between the respondent group and the 
non-respondent group in the survey. This error 
generally decreases with increases in the 
response rate and attempts are therefore made 
to obtain as high a response rate as possible. 

Processing error. 	These are the errors that 
may occur at various stages of processing such 
as coding, data entry, verification, editing, 
weighting, tabulation, etc.. 

Non-sampling 	errors 	are 	difficult 	to 
measure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and interpre-
tation of final results. With regard to the 
estimates of this publication, all attempts 
have been made to minimize the non-sampling 
errors: units have been defined in a most pre-
cise manner and the most up-to-date listings 
have been used; the questionnaires used in the 
survey have been carefully designed to mini-
mize different interpretations (interviewers 
have been instructed to ask the questions as 
printed on the questionnaires); detailed ac-
ceptance testing has been carried out for the 
different stages of editing and processing; 
and every possible effort has been made to 
reduce the non-response rate as well as the 
response burden. 

Measures of Sampling and Non-sampling Errors 

Sampling Error Measures 

The sample used in this survey is one of a 
large number of all possible samples of the 
same size that could have been selected using 
the same sample design under the same general 
conditions. If it was possible that each one 
of these samples could be surveyed under 
essentially the same conditions, with an esti-
mate calculated from each sample, it would be 
expected that the sample estimates would dif-
far from each other. The average estimate de-
rived from all these possible sample estimates 
is termed the expected value. The expected 
value can also be expressed as the value which 
would be obtained if a census enumeration was 
taken under identical conditions of collection 
and processing. An estimate calculated from a 
sample survey is said to be precise if it is 
near the expected value. 

La non-rdponse. Cortains onquêtês refusent de 
rpondre, tandis qua dautres an sont incapa-
bles ou encore répondent trop tard. Les don-
nes relatives aux non-répondants peuvent être 
imputes a partir des chiffres fournis par 
les répondants ou I laide des statistiques 
antérieures sur los non-répondants, lorsque 
celles-ci existent. On ne connalt généralemont 
paz avec precision importance de lerreur 
dimputation; ceile-ci vane beaucoup salon 
las caractCristiques qui distinguent las 
répondants des non-rCpondants. Comme cc type 
derreur prend habituellement do lampleur a 
mesure que diminue le taux do rIponse, on 
sofforce dobtenjr le meilleur taux do 
réponse possible. 

Ic traitesent. Lorreur pout so produire lors 
des diverses étapes du traitement, teiles quo 
le codage, ienIrée, la verification, la 
pondération, la totalisation, etc.. 

Ii est difficile de mesurer las erreurs non 
liées I léchantillonnage. De plus, ii faut 
les corner è un niveau oC dies no nuisent pas 
I lutilisation ou a linterprétation des 
chiffres définitifs. Quant aux estimations du 
present bulletin, tout a etC mis on oeuvre 
afin do minimiser les erreurs non liCes a 
lCchantillonnage. Ainsi, los unites ont etC 
dCfinies avec beaucoup do precision, au moyen 
des listes los plus a jour; las questionnaires 
ont etC concus avec soin afin do rCduire 
au minimum los différentes interpretations 
possiblos (on a demandC aux interviewers do 
poser los questions telles queues figurent 
aux questionnaires); los diversos Ctapes de 
verification at do traitemont ont fait lobjet 
do contrôles dacceptation dCtaillCs; at on 
na absolument rien negligé pour quo lo taux 
do non-rCponse at le fardeau do rCponso 
soient faibles. 

valuati.on do l'erreur d'dchantillonnage at do 
l'erreur non lide a l'dchantil]onnage 

valuation do l'erreur d'échantillonnago 

LCchantillon utilisC aux fins do la prCsen-
to onqulte est un des nombroux Cchankillons do 
mIme tailie qui auraiont pu Itre choisis solon 
le mIme plan at los mImes conditions. Si 
chaque échantillon pouvait faire l'objet dune 
enquIte monee essentiellemorit daris los memos 
conditions, ii faudrait sattendre a ce quo 
lestimation calculCe vane dun Cchantillon I 
lautre. On nommo valour probable lestima-
tion moyenne obtenue do tous los Cchantiilons 
possibles. Autrement dit, la valour probable 
est celia quon obtiendrait an recensant toute 
la population dens dos conditions identiques 
do collecte at do traitomont. Une estimation 
caiculCe I partir dune onquIte par 
Cchantillonnage est dike précise lorsquolle 
sapproche do Ia valour probable. 
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Sample estimates 	may 	differ from this 
expected value of the estimates. However, 
since the estimate is based on a probability 
sample, the variability of the sample estimate 
with respect to its expected value can be mea-
sured. The variance of estimate is a measure 
of the precision of the sample estimate and is 
defined as the average, over all possible 
samples, of the squared difference of the 
estimate from its expected value. 

Once the sample estimate and the variance of 
the sample estimate are derived, other mea-
sures of precision can be calculated. For 
example, the standard error, defined as the 
square root of the variance, is a measure of 
the sampling error in the same units as the 
estimate (e.g., dollars). The standard error 
is a measure of precision in absolute terms. 
The coefficient of variation, defined as the 
standard error divided by the sample estimate, 
is a measure of precision in relative terms. 
For comparison purposes one may more readily 
compare the sampling error of one estimate to 
the sampling error of another estimate through 
the use of the coefficient of variation. 

In this publication, the coefficient of 
variation is used to measure the sampling 
error of the estimates. However, since the 
coefficient of variation published for this 
survey is calculated from the responses of 
individual units, it also measures some 
non-sampling error. 

The formula used to calculate the published 
coefficients of variation in Table 4 is: 

S(X) 
CVI X) 

x 

where X denotes the estimate and S(X) denotes 
the standard error of X. 

In this publication, the error of X is 
expressed as a percentage. 

Confidence intervals can be constructed 
around the estimate using the estimate and 
the coefficient of variation. Thus, for our 
sample, it is possible to state with a given 
level of confidence that the expected value 
will fall within the confidence interval con-
struted around the estimate. For example, if 
an estimate of $12,000,000 has a coefficient 
of variation of loX, the standard error will 
be $1,200,000 or the estimate multiplied by 
the coefficient of variation. It can then be 
stated with 68X confidence that the expected 
value will fall within the interval whose 
length equals the standard deviation about 
the estimate, i.e., between $10,800,000 and 
$13,200,000. Or, it can be stated with 95X 
confidence that the expected value will fall 
within the interval whose length equals two 
standard deviations about the estimate, i.e., 
between $9,600,000 and $14,400,000. 

Les estimations fondées sur un êchantillon 
peuvent ne pas correspondro a Is valour 
probable. Copondant, commo les estimations 
proviennent dun échantiilon probabilisto, il 
est possible den mosurer la variabilitó 
par rapport a leur valour probable. La 
variance dune estimation, qui on mesure la 
prcjsjon, se définit connie la moyenne, parmi 
tous los échantillons possibles, des carrés de 
la difference entre lostimation at Is val.ur 
probable. 

Une fois quon a calculé Pestimation at sa 
variance, ii deviant possible do mesurer la 
precision autroment. Par example, l'orreur-
type, soit la racine carréo do la variance, 
mesuro Perreur déchantillonnage dans Is même 
unite qua lestimation (on dollars, notam-
mont). Autrement dit, lerreur-type mosure in 
precision en tormes absolus. 	Par contra, 
Is coefficient do variation, 	cost-a-dire 
lerreur-type diviséo par lostimation, mesuro 
la precision en tormos relatifs. Ainsi, 
lemploi du coefficient do variation facilito 
la comparaison do lerreur déchantillonnage 
de deux estimations. 

Daris cotta publication, 	on utiliso is 
coefficient do variation pour évaluer Perreur 
déchantillonnage des estimations. Copendant, 
puisque Is coefficient do variation publié 
pour cette enquête est calculé I partir 
des réponsos dos unites, 11 mesure aussi une 
certaine erreur non liéo a léchantillonnago. 

Voici In formula utilisCo pour caiculer los 
coefficients do variation du tableau 4: 

S(X) 
CV(X) = 

X 

dans laquello X est lestimation at S(X) est 
lécart-type do X. 

Lerreur do X est exprimée on pourcentage 
dans cott. publication. 

Lestimation et Is coefficient do variation 
nous permettent do construire des intervalles 
do confiance autour do lestimation. Ainsi, 
pour notre échantilion, on pout affirmor qua-
vec une confiance donnée, la valour probable 
est comprise dans lintervalle do confiance 
construit autour do lestimation. Par example, 
si 1s coefficient do variation dune estima-
tion do $12,000,000 ost égal I lOX, lécart-
typo sara de $1,200,000, soit lostimation 
multipliée par Is coofficient do variation. 
Alors, on pout affirmer avoc une confianco do 
68Z quo la valour probable sera contenue dans 
lintorvalle d'une ionguour égalo a un écart-
type autour do Pestimation, soit entro 
$10,800,000 at $13,200,000. Ou encore, on pout 
affirmor avec une conf lance do 95X quo Is va-
lour probable sera contenue dans lintervallo 
dune longuour do deux écart-types autour do 
Pestimation, soit ontre $9,600,000 at 
$14,400,000. 
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Non-sp1ing Error Measures 
	

tvaluation de l'erreur non liéo a l'échantil- 
lonnage 

The exact population value is aimed at or 
desired by both a sample survey as well as a 
census. He say the estimate is accurate if 
it is near this value. Although this value is 
desired, we cannot assume that the exact value 
of every unit in the population or sample can 
be obtained and processed without error. Any 
difference between the expected value and the 
exact population value is termed the bias. 
Systematic biases in the data cannot be mea-
sured by the probability measures of sampling 
error as previously described. The accuracy of 
a survey estimate is determined by the joint 
effect of sampling and non-sampling errors. 

One source of non-sampling error is the non-
response error. To assist users in evaluating 
these errors, the response fractions are given 
in Table 4. The response fraction, which is 
a measure of the data response rate, is the 
proportion of the sales estimate which is 
based upon reported data. For example, a cell 
with a sample of 20 units in which five 
respond for a particular month would have a 
response rate of 25Z. If these five reporting 
units represented $8 million out of a total 
estimate of $10 million, the response fraction 
would be 807. 

Joint Interpretation of Measures of Error 

The measure of non-response error as well 
as the coefficient of variation must be 
considered jointly to have an overview of the 
quality of the estimates. The lower the 
coefficient of variation and the higher the 
response fraction, the better will be the 
published estimate. 

Lenquête par échantillonnage et Is recense-
ment cherchent tous deux a determiner la 
valeur exacte de lensemble. Lestimation est 
dite precise si elle se rapproche de cette 
valour. Bien qu'il sagisse dune valeur 
souhaitablo, il nest pas realiste de supposer 
quo is valeur exacte de chaque unite do len-
semble ou de lchantillon peut être obtenue 
et traitee sans erreur. La difference entre la 
valeur probable ct is valeur exacte de len-
semble sappelle Is bisis. On no peut calcu-
ler les biais systématiques des donnóes en re-
courant aux mesures de probabilite de lerreur 
déchantillonnage dócri*es auparavant. La 
precision dune estimation est déterminée par 
leffet conjugue des orreurs dechantillonnage 
et des erreurs non liêes a léchantillonnage. 
Une source derrour non liée a léchantil-

lonnage est lerreur due a is non-réponse. Le 
tableau 4 prIsente los fractions de réponse 
afin daider lutilisateur a óvaluer cc genre 
derreur. La fraction do réponso est Is taux 
de réponse des données, cost-a-dire la 
proportion do lestimation de léchantillon 
qui est fondée sur des données déclaróes. Par 
exemple, Is taux de réponse dune ceilule corn-
portant un échantillon do 20 unites dont cinq 
répondent iors dun mois donné atteindrait 
25Z. Cependant, si los cinq unites déciarantes 
roprésentent $8 millions sur lestimation 
globale do $10 millions, la fraction do 
rCponse selaverait a 80Z. 

Interpretation siultanêo des assures d' erreur 

Ii faut tenir compte simultanCment do is 
mesure derreurs non liées a léchantillonnage 
ainsi quo du coefficient do variation pour 
avoir un aperçu de la qualité dos estimations. 
Plus Is coefficient do variation sera bas 
et quo is fraction do réponso sera Clevée, 
meilleure sera lestimation publiée. 
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APPENDIX IV 

Seasonal Adjustaent 

Economic time series contain the elements 
essential to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time'n. In using time series to observe eco-
nomic activity, economists and statisticians 
have identified four characteristic beha-
vioural components; the long-term movement or 
trend, the cycle, the seasonal variations and 
the irregular fluctuations. These movements 
are caused by various economic, climatic or 
institutional factors. The seasonal variations 
occur periodically on a more or less regular 
basis over the course of the year as a result 
of seasonal changes in weather, statutory 
holidays and other events which occur at 
fairly regular intervals and thus have a 
significant impact on the rate of economic 
activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of 
superior quality, Statistics Canada uses the 
XI1ARIMA/88 seasonal adjustment method(2) to 
seasonally adjust its time series. This method 
minimizes the impact of seasonal variations on 
the series and essentially consists of adding 
one year of estimated raw data to the and of 
the original series before it is seasonally 
adjusted per se. The estimated data 
are derived from forecasts using ARIMA 
)Autoregr.ssive Integrated Moving Average) 
models of the Box-Jenkins type. 

The X-11 part of the X1IARIMA/88 program 
uses primarily a ratio-to-moving average me-
thod to smooth the modified series and obtain 
a preliminary estimate of the trend-cycle, 
to calculate the ratios of the original series 
fitted) to the estimates of the trend-cycle 
and to estimate the seasonal factors from 
these ratios. The final seasonal factors are 
produced only after these operations have been 
repeated several times. These procedures, used 
to determine the seasonal factors necessary to 
calculate the final seasonally adjusted data, 
are executed every month. This approach on- 

I "A Note on the Seasonal Adjustment of 
Economic Time Series', Canada Statistical 
Review, August 1974. 

2 For further information see the X11ARINA.'88 
Seasonal Adjustent Method, by Estella Bee 
Dagum, Statistics Canada. 

APPEND ICE IV 

Désaisonnalisation 

Les series économiques tomporelles ou chro-
nologiques comportent les óléments essentiels 
a la description, lexplication el la prévi-
sion du comporlement dun phénomène économi-
que. "Ce sont des dossiers statistiques de 
lévolution des processus Cconomiques dans 1. 
temps'(l). Lobservation par les éconounistos 
et les statisticiens de lactivitC Cconomique 
a l'aide des series temporelles a donc permis 
de distinguer quatre composantes principales 
du comportement des series temporelles; Is 
mouvement a long terms ou tendance, Is mouve-
ment cyclique, los variations saisonniires el 
las fluctuations irreguliere ou accidentolles. 
Ces mouvements sent causes par differents 
facleurs, soit óconomiquos, climatiquas ou 
institutionnels. Les variations saisonnières 
sont les fluctuations périodiques plus ou 
moms réguliêres qui so produisent au cours 
dune annóe on raison du cycle mótCorologique 
normal, des congés fixes at dautres événe-
ments qui se répètent a intervalles avec une 
certaine régularité pour influencer do facori 
significative Is taux d'activité. 

Afin de favorisor linterprétation exacte de 
lCvolution fondamentale dun phCnomène écono-
mique at de produire une m.illeure prediction, 
Statistique Canada rajuste las series tempo-
relles au moyen de la méthode de désaisonnali-
sation X11ARMMI/88 (2) afin de justement mini-
miser limpact des variations saisonnières sur 
les series. Cetle technique consists essen-
*iellement a ajouter les estimations dune 
année de données brutes a lextrémitC de Is 
sCrie initial, avant de procéder I Is désai-
sonnalisation proprement dite. Las données 
est imat ives proviennent d'extrapolat ions 
prospectives róalisées par des modllas ARMMI 
Imodlles autorégressifs I moyennes mobiles 
intégrées) du type Box-Jenkins. 

La partie X-11 du programme X11ARMMI/88 fait 
surtoul appal i Is methode de rapport aux 
moyennas mobiles pour effectuer Is lissaga de 
Is séri, modjfiCa at oblenir une estimation 
provisoire do la tendance-cycle, calculer las 
rapports de la série initials lajustCe) aux 
estimations de Is tendance-cycle, at .stimar 
las factours saisonniers I partir da ces dits 
rapports. Las facteurs saisonniors dófinitifs 
ne sont produits qua lorsqua ces operations 
ont été exécutCes I plusieurs reprises. Cas 
Ctapas determinant los factaurs saisonniors 
nécossairas au calcul des donnéas d6saisonna- 

1 La désaisonnalisation des series temporallas 
économiques: quelques remarquesj tire do Is 
Revue statistiqu. du Canada, aoüt 1974. 

2 Pour do plus ariples informations voir La 
•&thode da désaisonnalisation Xl 1ARPIM 1/88, 
par Estalla Ba. Dagum, Statistiqu. Canada. 
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sures that the estimated seasonal factors are 
derived from an unadjusted series which in-
cludes all the available information about the 
series, i.e., the current month's unadjusted 
data as well as the previous month's revised 
unadjusted data. 

Nhile seasonal adjustment permits a better 
understanding of the underlying trend-cycle of 
a series, the seasonally-adjusted series still 
contains an irregular component. Slight month-
to-month variations in the seasonally adjusted 
series may be simple irregular movements. To 
get a better idea of the underlying trend, 
users should examine several months of the 
seasonally adjusted series. 

The Canada seasonally adjusted total is 
derived "indirectly" by the summation of the 
individually seasonally adjusted kinds of 
business. 

Constant Dollar Seasonally Adjusted Estioatos 

Seasonally adjusted constant dollar estimates 
are obtained by deflating the current dollar 
seasonally adjusted data by an implicit price 
index supplied by the National Accounts and 
Environment Division. The total constant 
dollar seasonally adjusted estimates are 
derived by employing the indirect seasonal 
adjustment method. 

lisées finales sont exécutêes a chaque mois. 
Cette approche garantit que la série non-
désaisonnalisée, a partir de laquelle sont 
calculées les estimations des facteurs saison-
niers, inclut toutes les données los plus 
récentes relativement a ladite série, c.-a-d., 
los données non-désaisonnalisées qui portent 
sur le mois courant at les données non-désai-
sonnalisées róvisées du mois précédent. 

'ien que la désaisonnalisa'tion permette de 
mieux comprendre la tendance-cycle fondamenta-
le d'une série, la série désaisonnaliséc nen 
contient pas moms une composante irroguliare. 
De legères variations d'un mois a lau*re dans 
la série désaisonnalisée peuvent n'être que do 
simples mouvements irréguliers. Pour avoir une 
meilleure idée de la tendance fondamentale, 
les utilisateurs doivent donc examiner les 
series dêsajsonnalisCes dun certain nombre de 
mois. 

Le total désaisonnalisé au niveau du Canada 
est dérivé do "facon indirecte" on faisant lo 
somme des genres de commerce désaisonnalisés 
séparément au préalable. 

Esti.ation dësaisonnalisées en dollars cons-
tants 

Les estimations désaisonnalisées an dollars 
constants sent obtenues on dégonflant les 
données désaisonnalisées on dollars courants 
au moyen d'un indice implicite de prix fourni 
par la Division des Cemptes Nationaux at do 
lEnvironnement. Los estimations totales 
désaisonnalisées an dollars constants étaient 
obtenues par l'emploi de la méthode de 
désaisonnalisatien indirecte. 
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APPENDIX V 

TRADE GROUP COVERAGE 

010 Super•arkets and Grocery Stores 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 

020 All Other Food Stores 

6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

030 Drugs and Patent Medicine Stores 

6031 Pharmacies  
6032 Patent medicine and toiletries stores 

040 Shom Stores 

6111 Shoe stores 

050 Men's Clothing Stores 

6121 Man's clothing stores 

060 Women's Clothing Stores 

6131 Nomans clothing stores 

070 Other Clothing Stores 

6141 Children's clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

080 Mousehold Furniture and Appliance 
Stores 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

090 Household Furnishings Stores 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

100 Motor Vehicle and R.cr.atâonal Vehicle 
Dealers 

6311 Automobile (new) dealers 
6312 Automobile (used) dealers 
6321 Motor home and travel trailer dealers 

6322 Boats, outboard motors and boating 
accessories dealers  

6323 Motorcycle and snow,,obile dealers 

6329 Other recreational vehicle dealers 

APPENDICE V 

OUVERTURE DES GROUPES DE OIIIERCE 

010 Super.archés d'alimentation at epic.ries 

6011 upermarches daliman{ation 
6012 Epicerias (sauf los suparmarchIs) 

020 Thus los autres .agasins d'alimentation 

6013 Soulangeries-pétisseries 
6014 Confiseries at magasins do noix 
6015 Magasins do fruits at legumes 
6016 Marches de viande  
6019 Autres maqasins daliman*ation 

specialises, n.c.a. 

030 Pharmacies at magasins do •dicaments 
brevetés 

6031 Pharmacies 
6032 Ptagasins do medicamenks brevetés at do 

produits do toilette 

040 Magasins do chaussures 

6111 Megasins do chaussuras 

050 Nagasins do yêt.ments pour hoes 

6121 Magasins do vétemonts pour hoaries 

060 llagasins do vête.ents pour dames 

6131 Magas ins do vétemants pour dames 

070 Autres magasins do vêtoments 

6141 Magasins do vetements pour enfants 
6142 Pbgasins do fourrures 
6149 Autres uiegasins do vétemonts, n.c.a. 
6151 Magasins do tissus at do files 

080 Nagasins do meubles at 4' appareils 
ndnagers 

6211 Ilagasins do maublas do uieison 
(avBc apparoils ménagars at accessoiros 
dameublement) 

6212 Magasins do meubles do maison 
(sans appareils managers ni accsssoirss 
d amaublement) 

6213 Ateliers do reparation do maubles 
6221 Magasinsdapparails ménagers, do pastes 

do 'télévision at do radio at dappareils 
stéréophoniques 

6222 Magasins do pastes do television at do 
radio at dapparoils steréophoniqu.s 

6223 Ateliars de reparation dappareils 
managers, de pastes do television at do 
radio at dapparoils stereophoniques 

090 Nagasins d 'eccessoires d 'ameubleaent 

6231 Magasins do revétamants do sol 
6232 Magasins do tentures 
6239 Autres nagasins daccessoires dameublenant 

100 Concessionnaires do véhicules automobiles 
at récréatifs 

6311 Concassionnaires dautomobiles nouves 
6312 Concassionnaires dautoinobiles doccasion 
6321 Marchands de roulot*os motor isées at do 

roulottes de voyage 
6322 Marchands do bateaux, do motours hors- 

bord at dacessoiras pour ba*oaux 
6323 Marchands do motocyclattes at do 

motone igas 
6329 Autres marchands de véhiculas da loisir 
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110 Gasoline Service Stations 

6331 Gasoline service stat ions 

120 Autouotive Parts, Accessories and 
Services 

6341 Home and auto supply stores 

6342 Tire, battery, parts and accessories 
stores  

6351 Garages (general repairs) 
6352 Paint and body repair shops 
6353 Ptiffler replacement shops 

6354 Motor vohiclB glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes  
6399 Other motor vehicle services, n.e.c. 

130 General Merchandise Stores 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

140 Other Seei-Durable Goods Stores 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

150 Other Durable Goods Stores 

6541 Sporting goods stores 
6542 Bicjcle shops 
6551 Pkisical instrument stores 
6552 Record and tape stores 

6561 Jewell.ry stores 
6562 Hatch and jewellery repair shops 

6571 Camera and photographic supply stores 

160 Other Retail Stores 

6021 Liquor stores 
6022 lIme stores 
6023 Beer stores 
6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians shops 
6593 Art galleries and artasts supply stores 

6594 Luggage and leather goods stores 
6595 Moni.anent and tothstone dealers 

6596 Pet stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

110 Stations -service 

6331 Stations-service 

120 Magasins do pièces at d'accessoires pour 
véhicules auto.obiles at services 

6341 Magasins de fournitures pour la maison at 
p:ur 1 automobile 

6342 gasins depneus, daccu,mjlateurs, do 
pieces at daccessoires 

6351 Garages (reparations gonerales) 
6352 Ateliers do peinture at do carosserie 
6353 Ateliers do remplacement do siloncioux 

6354 Ateliers do re,i,lacomont de glacos pour 
vehicules automobiles 

6355 Ateliers dc reparation at de 
reirplacement de boites do vitesse de 
véhicules automobiles 

6359 Autres ateliers do réparat ion de 
véhicules automobiles 

6391 Lave-autos 
6399 Autres services pour vihicules 

automobiles, n.c.a. 

130 Magasins do uarchandises diverses 

6411 Magasins I rayons 
6412 Magasmns généraux 
6413 Autres magasins do merchandises divorses 

(bazars at magas ins de merchandises 
d iverses) 

140 Autres eagasins do produits somi-durables 

6511 Librairies at papeteries 
6521 Fleuristes 
6522 Centres do jardmnage 
6531 Qumncailleries  
6532 Magasmns de peinture, do vitro at do 

papier pemnt 
6581 Magasins do joucts at darticles do 

loisir 	 - 
6582 Magasins do cadeaux, dartmcles de 

fantaismo at do souvenirs 

150 Autres magasins do produits durables 

6541 Magasins darticles de sport 
6542 Magasins do bmcyclettes 
6551 Magas ins d instruments de .ejsmque 
6552 Magasmns do dmsquos at do bandos 

magnet iquos 
6561 Bi)outerios 
6562 Ateliors de reparation de montres at do 

bijoux 
6571 Pbgasmns dappareils at do fouziitures 

photograph iques 

160 Autros eagasins do vonto au detail 

6021 Magasins do spiritueux 
6022 Magasins do yin 
6023 Magasins do bmIro 
6591 Magasmns do merchandises cloccasion, 

n.c.a. 
6592 Optmcions 
6593 Galeries dart at magasmns do 

fournitures pour artistes 	- 
6594 Magasins do bagages el dc meroqumnerie 
6595 Magas ins do monuments funéraires at do 

pierres toobales 
6596 Magasmns danmeaux do mamson 
6597 Marchands do pilces do monname at do 

tmuthros 
6598 tiarchands do mamsons mobiles  
6599 Autres magasmns do vente au detail, 

n.c.a. 
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CANADIEN 

when you subscribe to 	 I des abonnés a S4Jnvnry 

the Canadian Economic 	 . 	 . L 'Observateur économlque 
Observer! 	 ------ 	 canadien! 

(otisultations with experts have contributed to CEO's present, 
ssidety acclaimed format. The Current Econ.mlc C.nditions section 
untainS thought-provoking commenlar on current issues, trends 

and developments. Economic growth, trade, financial market activity 
all of the major economic developments across Canada are 

sosered month to month, issue by issue. 

lie Econ.mlc Bvents section profiles developments in the presious 
month that had an impact on the economy. Plus, CEO has a topical 
Feature Article providing thoughtful insight into issues that either 
directly or indirectly affect all Canadians. A separate Statistical 
Summary carries a full range of hard data relating to important 
economic indicators: markets, prices, trade, demographics, 
unemplovnient and many others 

CEO offers solutions 
ts a sitbscriber, you'll be directly connected 10 StatIstics Canada's 
economic analysts You'll also reccise a cops of (,'EOs annual 
IiisIoricaI .SiaiisticaI .Summar' at no ,sdWnniiial cliari,'u 

I t est important pour a peu près loules li-s 
entreprtses prospëres de comprendre les grandes 
lignes de l'activité économiquc, surinstt datis 
'economic concurrentlelle d'aujourd'hul 	Que votre 

entreprise compte dix, cent ou plus de mille emplovis, 
vous voudrez sans doute vous ëquiper en vue 

d'anticiper les tendances qui peuvent exercer une 
influence sur les années a venir. Un bon moven 
consiste a sous abonner au principal bulletin din sanl(' 
économique du Canada L 'Observaleur ëceisomique 
canadie,, (L'OEC) 

L'OEC répond a vos besoiris 
\ 	Quc vous ayez a consutter des donntes, a reprer 

\ 	de grandes tendanccs ou a conci'volr des plans 

\ 	d'entreprises efilcaces, LTJEC rëpondra a nombrc 
—a 	de vos besoins. Rempli de tableaux, din 

graphiques et de diagramines détaillés, t'OEC 
'st I outil pratique par excellence pour comprendre lets 

— arcanes de Ia conjoncture économique. Dc plus, L'OEC vous offre Ic 
Hp' danalyse fouillée et intelligente a laquellc vous vous attendes dun leader 

ninsndiai dans le domaine de Ia statistique 

L'OEC est simple a utiliser 
Des consultations asec plusieurs experts ont fail en sorti' que Ic nouveau format de 
LOEC recoil aulourd'hul un accueil enthousiasie de Ia part dc nos nombreux lecteurs. 
La section des ConditIons évonomiques actuelles comprend des commentalres 
percutarits sue des questions, des tendances et des developpements economlques. La 
croissance &onomique, Ic commerce, l'activité des marchis financiers - lets 
événements économiques marquants au Canada sont examines dana chaque numëro 
m en vu e I. 

La sectton EvCnements Cconomlques regroupe lets faits d'actualiti ayant esi un impact 
nsajetlr sur 'economic au cours du mois précédenl. En plus, LOEC comprend une 
Etude spéclale qui examine en prolondeur des sujets qui touchent directement ou 
indirectement presque tous lets Canadiens et Canadiennes. Enfin, lAperçu statistique 
conuent l'ensemble des chlffres reels pour lets indicateurs economiqucs essentiels les 
marches, les pm, le commerce, Ia demographie, Ic chomage, el bien d'autres encore 

L 'OEC vous offre des solutions 
Fn tarn qu'abonne, sous profiterez dune communication directe avec les analysles din 
Statlstlque Canada. Vous recesTez Cgalement, sans fats additionnels, on exemplaire du 
Supplement statisflque bisiorique de I 'OEC 
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Understanding what is key to Canada's 
economic activity is important to virtually 
et'ert' successful business, particularly in 

slay's highly competitive economy. Whether ----
sour compans has 10 employees or 10,000, 
it s vital that you are equipped to anticipate 
the trends that could prove Influential in the years 
ahead One way is to subscribe to Canada's leading 
report card on the economy - the Canadian 

ouomic Observer (CEO) 

CEO meets your needs 
Whether your job requires you to .tccH- dat,, I r;t k rt'iid, 
or devise highly effective business plans, you II lind iiians uses 
or CEO. Packed with detailed charts, diagrams and tablets, CEO 
is sour hands-on tool for understanding the economy from he 
inside out. And CEO gives you the kind olin-depth, intelligent 
,mnafvtsis you have come to espect from the world's leading 
statistical agency 

CEOiseas'ytouse 



Put the L®\®L 
IntermCor 

Ownershipol/1'.. 
to work for you Lj 

Wi smI're oorking to sus on up of the volauk 
business environment, and dealing with increased client 
expectations and escalating competition, you know succes' 
boils down to one thing. Performance. Inler-Corporale 4W Ownersblp 1998 helps you meet your standards of excellence 
by providing you with accurate. timely and comprehensive business 
ownership information, while saving you valuable research time 1 se this siefutittic guide to 
learn at a glance who owns and controls which companies, where their head offices are 
located, how they lit into the corporate hierarchy, and much more. 

Knowledge = Power 
Inler-(orpoiale Ownersbip 1998 provides you with salue-added features you simpl 

ant get anywhere else, including 

89.000 comprehensive company listings, with approximately 11,000 foreign parent 
companies 
tens of thousands more listings than any comparable resource 
meticulously organized data, fully indexed for quick searches and easy cross referencing 
a choice of formats to better meet your particular information needs: 
* CD-ROM 	* hard-cover book 

An indispensable resource for lawers, analysts, investors, lobbyists, researchers and corporate 
executives, Inter-Corporale Ownership 1998 will help you to; 

identify corporate pyramids and explore investment opportunities 
pinpoint marketing opportunities and target the right decision makers 
locate potential customers and learn about competitors 
trace changes in foreign control and uncover export opportunities 

fulfill due dilieence 

order, CALL toll-tree at 
sivi 267-6677, FAX your VISA, 

iio,ierCanl order to 1800 8899734 or 
vs (tL sour order to Statistica Canada. 

'semloatlon Division. Circulation 
vI0nament, 120 Parkdalc Avenue. 
i:tjwa, Ontario, KtA 016 Or contact 
our nearest SLailsucs Canada Regional 

Ileli-mence Centre listed In this 
publication You may also order via 
E-'i4AIL 	r(ulSSCg*C, 
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1W entr s 

our demeurer compétitif darts le monde changeant  des affaires, pour faire face h l'augmentation des 
aitentes des clients et it l'escalade de la concurrence 
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