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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Maps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Des donnóes sous plusieurs formes... 

Statistique Canada diffuse lea données sous formas 
diverses. Outre lea publications, des totalisations 
ha.bituelles at spéciales sont offertes sur imprimés 
d'ordinateur, sur microfiches at microfilms at sur 
bandes magnétiques. Des cartes at d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accès direct a des 
données agrégécs est possible par le truchement de 
CANSIM, la base de données ordinolingue at le systeme 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au aujet de cette 
publication ou de statistiqiaes at services connexes 
doivent être adressées 1: 

Section du commerce de detail, 
Division de l'industrie, 

Statistics Canada, 	Ottawa, K1A 0T6 (Telephone: Statistique Canada, 	Ottawa, K1A 0T6 (téléphone: 
951-9656) or to the 	Statistics Canada reference 951-9656) ou au centre de consultation de Statistique 
centre in Canada it  

St. John's (772-4073) Winnipeg (983-4020) St. John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 
Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 
and territories, for users vho rsside outside 
the local dialing arse of any of the regional 
reference centres. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia 

(South and Central) 1-800-663-1551 
Yukon and Northern B.C. 	(area 

served by NorthwesTel Inc.) Zenith 0-8913 
Northwest Territories 

(area served by 
NorthwesTel Inc.) 	Call collect 403-495-3028 

Un service d'appel interurbain sans frais eat offert, 
dana toutes las provinces at dans lea territoires, 
aux utilisat.urs qui habitsnt a i' extdri.ur doe zones 
do oounication locale des centres réqionaux de con-
sultation. 

Terre-Neuve at Labrador 1-800-563-4255 
Nouvelle-Ecosse, Nouveau-Brunswick 
at tle-du-Prince-douard 1-800-565-7192 

Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Sud de l'Alberta 1-800-472-9705 
Colombia -Britannique 

(sud at centrala) 1-800-663-1551 
Yukon at nord de la C. -B. 	(territoire 
desservi par Is NorthwesTel Inc.) Zenith 0-8913 

Territoires du Nord-Ouest (territoire 
desservi par la NorthwesTel 
Inc.) 	Appelez I frais virCs au 403-495-3028 

How to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Publication Sales, Statistics Canada, Ottawa, 
K1A 0T6. 

1(613)951-7277 

Facsimile Number 1(613)951-1584 

National toll free order line 1-800-267-6677 

Toronto 
Credit card only (973-8018)  

Comment commander les publications 

On paut se procurer cette publication at las autres 
publications de Statistique Canada auprès des agents 
autorisés at des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
an écrivant I la Section des ventes des publications, 
Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

Numéro du télécopleur 1(613)951-1584 

Commandes: 1-800-267-6677(sans frais partout au Canada) 

Toronto 
Carte de credit seulemant (973-8018) 
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Note of Appreciation 

Canada owes the success of Its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, Its businesses 
and governments. Accurate and timely statistical 
Information could not be produced without their 
continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi eritre 
Statistque Canada et Ia population, les entreprises 
et les administrations canadlennes. Sans cette 
collaboration et cette bonne volonté, ii serait 
impossibie de produire des statistiques precises 
et actuelles. 



The following standard symbols are used in 
Statistics Canada publication: 

figures not available. 

figur.s not appropriate or not applicable. 

- nil or z.ro. 

-- amount too small to be expressed. 

p preliminary figursa. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

A NOTE ON CANS IN 

All currant and historical statistics on 
New Motor Vehicls Sales (Matrix No. 64), as 
well as many other series, are available to the 
public from Statistics Canada's computerized 
data bank CANSIH (Canadian Socio-Economic In-
formation Management System) via terminal, on 
computer printouts, or in machine readable 
for.. For futher information contact the CANSIN 
staff, Statistics Canada, Ottawa, K1A 0Z8 
(telephone 613-951-8200), or the regional ad-
visors at the Statistics Canada offices located 
across Canada. 

This publication was prepared under the 
direction of: 

a G.W. Andrusiak, Director, Industry Division 

a B. t4eues, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

• 0. Code, Chief, 	Retail Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

• S. Roeeke, Senior Economist, Retail Trade 
Section, Distributive Trades Sub-division, 
Industry Division 

S ZONES CONVENTIONNELS 

Lea signes convantionnels suivants sont e.ployCs 
uniformóment dana lea publications de Statistiqu. Canada: 

nombrss indisponibles. 

n'ayant pas lieu ds figurer. 

- niant ou ziro. 

-- nombres infimes. 

p nombres provisoires. 

r nombres rectifiCs. 

x confiden*iel on vertu des dispositions de is Loi 
sur 1s statistique relatives au secret. 

NOTE AU SUJET SE CANS IPI 

La banquo de donnóes in'for.atisIes de Statistique 
Canada CANSIPI (système canadien d'information socio-
Cconomique) fournit au public toutes les statistiques 
actuelles at historiquss sur lea ventes de vShicules 
automobiles neufs (matrice no 64) at sur de nombreu-
sea autres sCries, par is biais d'un terminal, d'im-
primós d'ordinateur ou de supports ordinolinguss. 
Pour plus de r.nseignements, sadresser au personnel 
de CANSIM, Statistique Canada, Ottawa, K1A 0Z8 (tilS-
phone 613-951-8200), ou aux conseillers rSgionaux des 
bureaux de Statistique Canada situSs I travers 1. 
Canada. 

Cette publication a 5*5 rSdigia sous is direction de: 

a O.W. Andrusiak, 	diracteur, 	division de 
l'indus+ris 

a B. Nes, directeur adjoint, sous-division des 
commerces de distribution, division de l'indus-
tr ie 

e 0. cod., chef, section du commerce de ditail, 
sous-division des coamercas de distribution, 
division de l'industrie 

• 0. tosske, Sconomiste principal, section du 
commerce de d5tail, sous-division des commerces 
de distribution, division de l'industrie 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Ubrary Materials, ANSI Z39.48 - 1984. 
0 

Le papier utilisé dans Ia presente publication répond aux 
exigences minimales de l"American National Standard for 
Information Sciences' - 'Permanence of Paper for Printed 
Library Materials', ANSI Z39.48 - 1984. 
0 
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Hgh1ghts 

Seasonally Adjusted Sales 

Preliminary estimates 	indicate that new 
•otor vehicl, sales totalled 100,000 units 
in October 1992 s  a decrease of 3.6Z from the 
revised September value. This decrease was 
due to week.r sales of both passenger cars 
(-0.9Z) and truck sales (-8.3Z). 

Unadjust.d Sales 

Sales of all new motor vehicles for the 
month of October 1992 were 97,000 units, up 
0.9% from the October 1991 level. Sales of 
passenger cars recorded a decline of 2.3Z, 
while truck sales increased by 7.8%. 

The October decrease in passenger car sales 
stemmed from a drop of 1.OZ for North Ameri-
can passenger cars and a decrease of 3.4% 
for cars manufactured in Japan. 

Fasts safliants 

Ventes dézaisonnalisé•s 

En octobre 1992, les estimations próliminai-
res des ventes au dátail de tous lea vóhicu-
les automobiles neufs an sont chiffróes a 
100 000 unitós, une diminution de 3,6Z corn-
parativement au chiffre róvisé d. septembre 
1992. Cette diminution est altribuable I une 
baisse de 0,9Z dans lea vsntes de voitures 
particuliIres, at I une diminution de 8,31 
dens les ventes de camions. 

Ventes non désaisonnalisé.s 

En octobre 1992, las ventes totales de vóhi-
cules automobiles neufs ant totalisé 97 000 
unites, une augmentation de 0,9% comparati-
vement au niveau observó an octobre 1991. 
Las ventes de voitures particuliIres ont 
enregistrC une baisse de 2,3Z landis que las 
ventes do camions ont augmenté de 7,8%. 

• La baisse observCe on octobre 1992, dans lea 
ventes de voitures particuliIres, est prin-
cipalement due I une baiss. de 1,0Z pour les 
automobiles fabriquées an ArnCriqu. du Nord 
at I une diminution d. 3,4% dans les automo-
biles fabriqué.s au Japon. 

• Les parts dans Is marchC canadien des voitu-
res particuliIres amCricain.s at japonaises 
sont dem.urCes inchangC pour 1s mois docto-
bra comparativem.nt I Is même pdriode lan 
d.rnier. Elles sont respectivernant de 62X at 
30k. 

Note so utilisaturs 

Las vChicul.s nord-amCricains comprennent 
lea vChicules automobiles manufactures ou 
assembles an AmCrique du Nord. Ces véhicules 
pauvent Itre fabriqués par des compagnies 
canadiennes ou étrangIres. 

Dens 10 cas des véhicules importCs, ii s'a-
git de véhicules automobiles manufactures ou 
assembles outr.-m.r at mis an marché au 
Canada par des compagnies domestiqu.s ou 
CtrangIres. 

The North American and Japanese share of the 
Canadian passenger car market remained con-
stant at 62Z and 30Z respect ively for the 
month of October 1992, compared to the some 
period a year earlier. 

Note to Usors 

North American vehicles: motor vehicles 
manufactured or ass.mbl.d in North America. 
Theae vehicles may be built by domestic or 
foreign-owned companies. 

Imported vehicles: Motor vehicles manufac-
tured or assembled overseas and marketed in 
Canada by domestic or foreign-owned com-
panies. 

New motor vehicle sales, October 1992 
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Unadjusted 
Non désaisonnalisées 

Chart 1 

Monthly Sales of New Motor Vehicles, by 
Type, Canada, Seasonally Adjusted 
and Unadjusted, in Units 
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Chart 2 

Monthly Sales of New Passenger Cars by 
Origin, Canada, Seasonally Adjusted 
and Unadjusted, in Units 

Graphique 1 

Ventes mensuelles de véhicules automobiles neufs, 
selon le genre, Canada, désaisonnalisées 
et non désaisonnalisées, en nombre d'unités 
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Graphique 2 

Ventes mensuelles de voitures particullères neuves 
selon leur origine, Canada, désaisonnalisées 
et non désaisonnalisées, en nombre d'unités 
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Chart 3 	 - 	GraphEque 3 

Monthly Distribution of the Canadian Motor 	Repartition mensuelle du marché canadien de 
Vehicle Market (Passenger Cars), by Origin 	l'automobile (de voitures particulières) 

selon leur origine 
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Chart 4 	 Graphique 4 

Cumulative Sales of New Passenger Cars, 	Chlffres cumulatifs des ventes de voitures 
by Origin, in Units 	 particulières neuves, selon leur origine, 

en nombre d'unités 
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TABLE 1. Monthly Sales of New Motor Vehicles, by Type and Origin, in Units, 1990-1992 

Year-to- January February March April May June 

date 

Type and origin of vehicles 

Vannóa Janvier Fóvri.r Hers Avril Ma! Juin 

No. A date 

number - no.br. 

Total, new motor vehicles: 

1 1990 1,157,879 91,288 88,583 139,653 134,243 148,056 136,787 

2 1991 1,125,346 83,716 81,299 109,716 139,820 146,960 141,662 

3 1992 1,055,327 79,471 82,261 110,159 124,848 125,257 125,177 
4 1992/1991 Z -6.2 -5.1 +1.2 +0.4 -10.7 -14.8 -11.6 

Passenger cars: 

5 1990 778,686 56,585 58,896 92,288 90,166 101,332 93,624 

6 1991 768,588 57,801 56,559 74,075 92,334 102,232 96,951 

7 1992 694,716 51,691 53,443 71,453 83,378 84,796 82,502 

8 1992/1991 -9.6 -10.6 -5.5 -3.5 -9.7 -17.1 -14.9 

commercial vehicles (including 

buses and coaches): 

9 1990 379,193 34,703 29,687 47,365 44,077 46,724 43,163 

10 1991 356,758 25,915 24,740 35,641 47,486 44,728 44,711 

11 1992 360,611 27,780 28,818 38,706 41,470 40,461 42,675 

12 1992/1991 Z +1.1 +7.2 +16.5 +8.6 -12.7 -9.5 -4.6 

Euses and coaches: 

13 1990 3,177 272 304 396 302 287 299 

14 1991 2,741 179 160 232 310 220 259 

15 1992 2,731 134 209 253 282 276 283 

16 1992/1991 2 -0.4 -25.1 +30.6 +9.1 -9.0 +25.5 -9.3 

Passenger cars, manufactured 

in North A.erica: 

17 1990 512,779 37,082 38,436 62,446 62,039 67,634 60,734 

18 1991 506,777 42,229 35,894 46,246 60,581 68,654 67,446 

19 1992 438,175 34,930 34,279 41,897 51,910 54,243 53,522 

20 1992/1991 2 -13.5 -17.3 -4.5 -9.4 -14.3 -21.0 -20.6 

Passenger cars, .anufectur.d 

overseas: 

21 1990 265,907 19,503 20,460 29,842 28,127 33,698 32,890 

22 1991 261,811 15,572 20,665 27,829 31,753 33,578 29,505 

23 1992 256,541 16,761 19,164 29,556 31,468 30,553 28,980 

24 1992/1991 2 -2.0 +7.6 -7.3 +6.2 -0.9 -9.0 -1.8 

Passenger cars, manufactured 

in Japan: 

25 1990 210,514 15,549 16,045 23,865 22,282 27,130 26,786 

26 1991 208,972 11,689 16,474 22,133 25,486 26,917 23,560 

27 1992 205,620 13,105 15,621 24,288 24,521 24,140 23,121 

28 1992/1991 2 -1.6 +12.1 -5.2 +9.7 -3.8 -10.3 -1.9 

Passenger cars, manufactured 

in other countries: 

29 1990 55,393 3,954 4,415 5,977 5,845 6,568 6,104 

30 1991 52,839 3,883 4,191 5,6% 6,267 6,661 5,945 

31 1992 50,921 3,656 3,543 5,268 6,947 6,413 5,859 

32 1992/1991 2 -3.6 -5.8 -15.5 -7.5 +10.9 -3.7 -1.4 

Commercial vehicles, manufac- 

tured in North Aaerica: 

33 1990 316,500 29,452 24,165 39,916 37,743 39,525 36,086 

34 1991 299,442 22,634 20,297 30,156 40,076 36,889 37,434 

35 1992 309,718 24,246 24,949 33,450 36,041 34,783 36,3% 

36 1992/1991 2 +3.4 +7.1 +22.9 +10.9 -10.1 -5.7 -2.8 

Co..ercial vehicles, manufac- 

tured oversees: 

37 1990 62,693 5,251 5,522 7,449 6,334 7,199 7,077 

38 1991 57,316 3,281 4,443 5,485 7,410 7,839 7,277 

39 1992 50,893 3,524 3,869 5,256 5,429 5,676 6,279 

40 1992/1991 2 -11.2 +7.7 -12.9 -4.2 -26.7 -27.6 -13.7 
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TABLEAU 1. Ventes .ensuallas do vhicules autoeei1es nevfs, par genre at par engine, on ne.Dre d'unitós, 1990•99 

	

July 	August 	S.ptu.b.r 	October 	Noveaber 	Decs.r 	Totel 
Genre at origine d.c véhicules 

	

Juillet 	AoOt 	Sept..bre 	Octobre 	Nov..br. 	Dóc..bra 	Total 
No. 

nbar - no.bre 

89,011 70,979 1,317,869 

88,967 73,477 1,287,790 

60,209 45,669 884,564 

58,285 46,311 873,184 

28,802 25,310 433,305 

30,682 27,166 414,606 

317 330 3,824 

233 263 3,237 

38,537 29,081 580,397 

37,358 29,162 573,297 

21,672 16,588 304,167 

20,927 17,149 299,887 

16,315 12,774 239,603 

15,901 12,828 237,701 

5,357 3,814 64,564 

5,026 4,321 62,186 

24,006 20,897 361,403 

25,717 22,512 347,671 

110,807 109,046 93,393 106,023 

123,736 98,964 103,787 95,686 

110,316 97,489 103,782 96,567 

-10.8 -1.5 -0.0 +0.9 

74,002 74,519 64,757 72,517 

84,097 68,971 70,172 65,396 

73,626 63,117 66,794 63,916 

-12.5 -8.5 -4.8 -2.3 

36,805 34,527 28,636 33,506 

39,639 29,993 33,615 30,290 

36,690 34,372 36,988 32,651 

-7.4 +14.6 +10.0 +7.8 

275 511 178 353 

189 567 377 248 

372 508 162 252 

+96.8 -10.4 -57.0 +1.6 

48,816 47,135 42,239 46,218 

56,918 42,182 46,300 40,327 

48,192 38,466 40,824 39,912 

-15.3 -8.8 -11.8 -1.0 

25,186 27,384 22,518 26,299 

27,179 26,789 23,872 25,069 

25,434 24,651 25,970 24,006 

-6.4 -8.0 +8.8 -4.2 

19,608 21,247 17,445 20,557 

21,482 22,041 19,353 19,837 

20,248 20,084 21,337 19,155 

-5.7 -8.9 +10.3 -3.4 

5,578 6,137 5,073 5,742 

5,697 4,748 4,519 5,232 

5,186 4,567 4,633 4,849 

-9.0 -3.8 +2.5 -7.3 

30,830 28,103 23,252 27,428 

34,232 24,660 28,539 24,525 

30,923 29,256 31,912 27,762 

-9.7 +18.6 +11.8 +13.2 

5,975 6,424 5,384 6,078 

5,407 5,333 5,076 5,765 

5,407 5,116 5,076 4,889 

+6.7 -4.1 -- -15.2 

Total, véhicules eutoaobiles 

neufs: 

1990 	 1 

1991 	 2 

1992 	 3 
7 	1992/1991 	 4 

Voituras particulières: 
1990 	 5 

1991 	 6 

1992 	 7 

1992/1991 	 8 

Véhicules utilitaires (incluent 

las autocars at los 

eutobus): 

1990 	 9 

1991 	 10 

1992 	 11 

1992/1991 	 12 

Autocars at autobus: 

1990 	 13 

1991 	 14 

1992 	 15 

Z 	1992/1991 	 16 

Voitur.s p.rticullèr.s fobriquá.s 

an A.áriqu. cki Nord: 

1990 	 17 

1991 	 18 

1992 	 19 

2 	1992/1991 	 20 

Voitures p.rticullBr.s fabrlqué.s 
outr.-e.r: 

1990 	 21 

1991 	 22 

1992 	 23 

Z 	1992/1991 	 24 

Voitur.s p.rticullAr.s fobrlqué.. 

eu Jon: 

1990 	 25 

1991 	 26 

1992 	 27 

2 	1992/1991 	 28 

Voitures perticulléres fabriquó.s 

dens d'autres pays: 

1990 	 29 

1991 	 30 

1992 	 31 

2 	1992/1991 	 32 

Vihicules utilitair.s fabriqués 
an A.érlqu. du Nord: 

1990 	 33 

1991 	 34 

1992 	 35 

2 	1992/1991 	 36 

Véhicules utilitair.s fabrlquós 
outre-e.r: 

1990 	 37 

1991 	 38 

1992 	 39 
2 	1992/1991 	 40 

	

4,796 	4,413 
	

71,902 

	

4,965 	4,654 
	

66,935 
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TABLE 2. Pbnthly Sales of Now Motor Vehicles, by Type and Origin, in Dollars, 1990• 1992 

	

Year-to- 	Jenuary 	February 	Narch 	April 	may 	June 
date 

Type and origin of vehicles 

	

L'wóe 	Janvier 	Fóvrlsr 	Mars 	Avril 	Nat 	Juin 

No. 	 A date 

thousands of dollars - •illi.rs de dollars 

Total, new motor vehicles: 

1 1990 21,759 962 1,716,818 1,688,292 2,629,595 2,548,948 2,761,967 2,555,167 

2 1991 19,785,270 1,438,359 1,432,005 1,914,665 2,458,908 2,554,881 2,510,073 

3 1992 20,099,031 1,499,935 1,573,876 2,087,506 2,374,467 2,368,250 2,369,398 
4 1992/1991 Z +1.6 +43 +99 +9.0 -3.4 -7.3 -5.6 

Passenger cars: 
5 1990 13,381,214 964,760 1,018,286 1,594,893 1,566,033 1,723,273 1,608,439 

6 1991 12,343,586 909,305 911,182 1,185,326 1,493,683 1,636,056 1,574,828 

7 1992 11,914,330 864,635 902,769 1,205,867 1,437,035 1,461,009 1,417,312 

8 1992/1991 X -3.5 -4.9 -0.9 +1.7 -3.8 -10.7 -10.0 

Coercial vehicle. (including 
buses and coaches): 

9 1990 8,378,748 752,058 670,006 1,034,702 982,915 1,038,694 946,728 

10 1991 7,441,684 529,054 520,823 729,339 965,225 918,825 935,245 

11 1992 8,184,701 635,300 671,107 881,639 937,432 907,241 952,086 

12 1992/1991 1 +10.0 +20.1 +28.9 +20.9 -2.9 -1.3 +1.8 

Buses and coaches: 
13 1990 183,352 21,291 16,037 18,722 23,913 24,140 17,048 

14 1991 182,051 8,548 6,914 16,282 16,491 17,316 31,746 

15 1992 168,944 14,014 16,334 19,977 19,403 15,925 20,877 

16 1992/1991 1 -7.2 +63.9 +136.3 +22.7 +17.7 -8.0 -34.2 

Passenger cars, .enufctured 
in North A.erlca: 

17 1990 8,637,021 619,356 656,385 1,055,758 1,052,671 1,123,846 1,028,434 

18 1991 7,971,154 650,130 564,779 719,804 967,280 1,083,415 1,076,901 

19 1992 7,314,892 565,959 567,388 696,030 882,878 910,771 900,479 

20 1992/1991 1 -8.2 -12.9 +0.5 -3.3 -8.7 -15.9 -16.4 

Passenger cars, manufactured 
overseas: 

21 1990 4,744,193 345,404 361,901 539,135 513,362 599,427 580,005 

22 1991 4,372,432 259,175 346,403 465,522 526,403 552,641 497,927 

23 1992 4,599,438 298,696 535,381 509,837 554,157 550,238 516,833 

24 1992/1991 2 +5.2 +15.2 -3.2 +95 +5.3 -0.4 +3.8 

Passenger cars, manufactured 
in Japan: 

25 1990 3,509,595 252,995 266,812 405,222 313,608 449,900 438,222 

26 1991 3,279,594 177,874 261,536 352,406 398,014 417,243 374,501 

27 1992 3,566,185 227,029 262,660 401,969 413,918 424,065 401,801 

28 199211991 2 +8.7 +21.6 +0.4 +14.1 +4.0 +1.6 +7.3 

Passenger cars, .wufactur.d 
in other countries: 

29 1990 1,234,598 92,409 95,089 135,913 139,754 149,527 141,783 

30 1991 1,092,838 81,301 84,867 113,116 128,389 135,398 123,426 

31 1992 1,053,253 71,667 72,721 107,868 140,239 126,193 115,032 

32 1992/1991 2 -5.5 -11.8 -14.3 -4.6 +9.2 -6.8 -6.8 

Commercial vehicles, .anufac- 
tured in North America: 

33 1990 7,125,953 647,252 560,500 887,683 856,409 896,143 806,759 

34 1991 6,383,255 468,059 438,397 629,153 829,740 774,690 798,170 

35 1992 7,177,560 566,799 596,076 780,578 832,301 791,231 830,010 

36 1992/1991 2 +12.4 +21.1 +36.0 +24.1 .0.3 +2.9 +4.0 

Coseercial vehicles, manufac- 
tured overseas: 

37 1990 1,252,795 104,806 109,506 147,019 126,506 142,551 139,969 

38 1991 1,058,429 60,995 82,426 100,186 135,485 144,135 137,075 

39 1992 1,007,141 68,501 75,031 101,061 105,131 110,010 122,076 

40 1992/1991 2 -4.8 +12.3 -9.0 +0.9 -22.4 -23.7 -10.9 
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TABLEAU 2. V.ntes •ensuelles de vOhicules autosobiles neufs, par genre at par origino, an dollars, 1990'1992 

July August S.pt..r October Novser D.ceubqr Total 
G.nrs at origins des véhicules 

Julllst AoOt S.pt..br. Octobre P4ove.bre DAce.bre Total 
No. 

thousands of dollars - allll.rs ci. dollars 

Total, vóhiculos autoaobil.s 
n.ufs: 

2,066,940 2,015,164 1,747,583 2,029,481 1,720,832 1,407,964 24,888,753 1990 1 
2,172,463 1,714,919 1,830,044 1,758,944 1,651,890 1,418,475 22,844,671 1991 2 
2,087,839 1,869,376 1,996,506 1,871,667 1992 3 

-3.9 49.0 +9.1 +6.4 Z 1992/1991 4 

Voltures particul ièrss: 
1,261,976 1,257,327 1,106,502 1,279,721 1,063,541 801,081 15,245,838 1990 5 
1,342,855 1,091,279 1,108,159 1,090,911 977,838 782,123 14,103,549 1991 6 
1,271,682 1,074,883 1,154,927 1,124,206 1992 7 

-5.3 -1.5 +4.2 +3.1 X 1992/1991 8 

Vóhicul.s utilitair.s (incluant 
1.. autocars at l.a 
autobus): 

804,964 757,837 641,081 769,760 657,291 606,883 9,642,915 1990 9 
829,608 623,640 721,885 668,033 674,052 636,332 8,741,122 1991 10 
816,157 794,493 841,581 747,661 1992 11 

-1.6 +27.4 +16.6 +11.9 Z 1992/1991 12 

Autocars at autobus: 
12,779 11,897 9,427 28,099 19,837 30,162 233,351 1990 13 
21,996 14,737 36,572 11,450 19,780 34,146 235,978 1991 16 
18,672 21,143 9,680 12,919 1992 15 
-15.1 +43.5 -73.5 +12.8 Z 1992/1991 16 

Voltur.s p.rticulièr.s fobriqué.s 
an A.óriqu. du Nord: 

821,397 780,453 697,987 800,734 656,106 491,166 9,784,294 1990 17 
890,220 654,534 731,591 632,499 596,516 670,915 9,038,584 1991 18 
800,961 636,946 683,214 670,287 1992 19 

-10.0 -2.7 -6.6 +6.0 Z 1992/1991 20 

Voitur.s particuliBr.s fabrlqué.s 
outre-.ar: 

440,579 476,874 408,515 478,987 607,435 309,915 5,461,544 1990 21 
452,635 436,745 376,568 458,412 381,322 311,208 5,064,965 1991 22 
470,721 437,937 471,713 453,919 1992 23 

+4.0 +0.3 +25.3 -1.0 2 1992/1991 24 

Voitur.s perticulière. fabriqqá.. 
.0 Japon: 

319,263 355,637 293,443 356,490 284,523 221,843 4,015,962 1990 25 
334,193 334,490 280,159 349,180 281,275 228,130 3,789,000 1991 26 
366,862 343,303 373,715 350,879 1992 27 

.9.8 +2.6 +33.4 +0.5 2 1992/1991 28 

Voitur.s particullères fabrlquã.s 
den, d'autres pays: 

121,316 121,237 115,072 122,497 122,912 88,072 1,445,582 1990 29 
118,442 102,255 96,409 109,232 100,047 83,078 1,275,965 1991 30 
103,859 94,634 97,998 103,040 1992 31 

-12.3 -7.5 +1.6 -5.7 2 1992/1991 32 

V6Iicu1es utiliteir., fabriquás 
an Aaáriqus du Nord: 

686,592 626,038 528,897 629,679 564,895 519,655 8,210,503 1990 33 
726,765 526,270 631,919 560,088 576,286 544,122 7,492,699 1991 34 
700,098 692,243 737,800 644,420 1992 35 

-3.7 +31.5 +16.8 +15.1 2 1992/1991 36 

Yiicu1es utilltalr.s fabriqus 
outr.-.sr: 

118,372 131,799 112,184 120,081 92,396 87,228 1,432,412 1990 37 
102,843 97,370 89,966 107,945 97,766 92,230 1,248,423 1991 38 
116,059 102,250 103,761 103,241 1992 39 

+12.9 +5.0 +15.4 -4.4 2 1992/1991 40 
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TABLE 3. Seasonally Adjusted Monthly Sales of New Motor Vehioles, by Type and Origin, in Units, 1990• 1992 

TABLEAU 3. Ventes •snsuelles (dèsaisonnalisAes) do v6$icul.s autbiles nevfs, salon in genre at l'origins, on noebre d'wiitAs, 
1990- 1992 

Pass.nger cars 
Co..ercial 

Total Volturas perticullèr.s vehicles 

Period North A..rica Overseas Váhicules 
utilitaires 

Póriode Aarlque du Nord Outre-aer 

Units Change' Un its Change' Units Change 1  Units Change' 

UnitAs Variation' Unites Variation 1  Unites Variation' Unites Variation' 

No. Z No. 2 No. 2 No. 2 

nbre nbre nbre nbr. 

1990 

January - Janviar 122,984 3.5 52,063 -6.1 28,039 +12.6 42,883 +11.4 
February - FCvri.r 112,702 -8.4 49,567 -4.8 25,647 8.5 37,487 -12.6 
Harch - Hers 120,048 +6.5 53,524 +8.0 26,114 +1.8 40,410 +7.8 
April - Avril 111,063 -7.5 48,900 -8.6 25,146 -3.7 37,018 -8.4 
may - Hai 109,320 -1.6 47,996 -1.8 25,167 .0.1 36,157 -2.3 
June -  Juin 116,086 +6.2 51,001 +6.3 28,146 +11.5 36,939 +2.2 
July - Juillet 114,307 -1.5 51,175 +0.3 25,127 -10.7 38,005 +2.9 
August - LoOt 110,709 -3.1 49,485 3.3 24,615 -2.0 36,609 3.7 
Septeeber - Septeebr. 105,706 -4.5 47,834 -3.3 24,200 -1.7 33,672 -8.0 
October - Octobre 100,467 -5.0 44,061 -7.9 24,595 .1.6 31,810 -5.5 
Noveeb.r - Novgebr. 98,742 -1.7 43,472 -1.3 23,974 -2.5 31,296 -1.6 
Deceeber - DAceebre 94,649 -4.1 39,774 -8.5 24,075 +0.4 30,800 -1.6 

1991 

January - Janvier 111,454 +17.8 57,248 +43.9 21,853 9.2 32,353 +5.0 
February - FCvri.r 104,827 5.9 47,003 -17.9 25,800 +18.1 32,024 -1.0 
March - Hers 100,028 -4.6 41,355 -12.0 25,692 -0.4 32,982 +3.0 
April - LynX 108,623 +8.6 46,475 +12.4 26,055 +1.4 36,094 +9.4 
May - Hal 110,926 +2.1 49,541 +6.6 26,176 +0.5 35,208 -2.5 
.Ar,e - .Aain 117,890 +6.3 54,531 +10.1 25,517 -2.5 37,842 +7.5 
July - Juill.t 118,191 +0.3 55,309 +1.4 25,728 +0.8 37,153 -1.8 
August - LoOt 102,968 -12.9 45,436 -17.9 24,440 -5.0 33,092 -10.9 
Septseb.r - Septeebra 114,323 +11.0 50,020 +10.1 25,926 +6.1 38,377 16.0 
October - Octobr. 92,439 -19.1 39,292 -21.4 23,270 -10.2 29,876 -22.2 
Noveebr - Noveebre 101,623 +9.9 44,003 +12.0 23,857 +2.5 33,762 +13.0 
Deceeb.r - Dóceebr. 100,262 -1.3 41,888 -4.8 24,431 +2.4 33,943 +0.5 

1992 

January - Janvier 107,502 +7.2 47,348 +13.0 24,640 +0.9 35,514 +4.6 
February - F&vri.r 102,247 -4.9 43,292 -8.6 23,355 -5.2 35,600 +0.2 
March - Hers 91,921 -3.3 38,984 -10.0 25,567 +9.5 34,370 -3.5 
April - LynX 99,896 +1.0 41,367 +6.1 25,346 0.9 33,183 3.5 
May - Hal 99,086 -0.8 40,621 1.8 24,940 -1.6 33,525 +1.0 
..kae - Juin 98,941 -0.1 40,937 +0.8 24,074 -3.5 33,930 +1.2 
July - Juill.t 103,713 .4.8 43,947 .7.4 24,465 +1.6 35,301 +4.0 
August - AoGt 102,329 -1.3 42,015 -4.4 24,002 -1.9 36,315 +2.9 
Septeeber - S.pteebre 103,638 +1.3 40,983 -2.5 24,960 +4.0 37,695 +3.8 
October - Octobre 99,876 -3.6 40,977 -- 24,346 -2.5 34,553 
Novseb.r - Noveabre 
Deceebar - DAceebre 

Percsntage changes shown are .onth-to-.onth changes. 
Las pourcsntages indiquent Ia variation dis, .ois A l'autr.. 
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TABLE 4. 	Average Monthly Prices of Passenger Cars, by Origin, 1990- 1992 

TABLEAU 4. 	Prix .oysns senswIs des voitures particuiiêres, salon l'origine, 1990- 1992 

North Aasrica Japan Other countries 

Period A.órique cj Nerd Japon Autr.s peys 

P6r led. Aeeunt Change' A.ount Change' Aecunt Change 1  

Hontant Variation' Nontant Variation' Hontant Variation' 

$ $ z s 

1990 

January - Janvl.r 16,702 +5.7 16,271 +2.1 23,371 +2.1 
February - F6vri.r 17,077 +4.0 16,629 +5.3 21,538 •1.3 
March - Mars 16,907 +4.2 16,896 +9.1 22,739 -- 
April - Avrll 16,968 +4.6 16,767 +7.8 23,910 +8.8 
May - Hal 16,617 +2.3 16,583 +3.0 22,766 -7.2 
June -  Juin 16,933 +4.7 16,360 -1.4 23,228 +0.3 
July - Juill.t 16,826 +3.5 16,282 3.4 21,749 +2.4 
August - A01t 16,558 +2.0 16,738 +2.7 19,755 +3.4 
S.pt.eb.r - S.pt.r. 16,525 -- 16,821 +2.0 22,683 +7.1 
October - Octobre 17,325 +6.2 17,342 +3.4 21,334 -3.0 
Nov..b.r - Nov..br. 17,025 +2.2 17,439 +4.9 22,944 +1.8 
D.c..b.r - D6ceebr. 16,890 -2.3 17,367 5.9 23,092 -5.8 

Yew • Ann6e 16 1 838 +3.2 16,761 43.3 22,390 41.2 

1991 

January - .Janvi.r 15,396 -7.8 15,218 -6.5 20,938 -10.4 
February - Févrl.r 15,735 -7.9 15,876 -4.5 20,250 -6.0 
March - Mars 15,565 -7.9 15,922 -5.8 19,859 -12.7 
April - Avrll 15,967 -5.9 15,617 -6.9 20,487 -14.3 
may - Mel 15,781 -5.0 15,501 -6.5 20,327 -10.7 
Jun. - Juin 15,967 -5.7 15,896 -2.8 20,761 -10.6 
July - JulIlet 15,640 -7.0 15,557 -4.5 20,790 -4.4 
August - AoOt 15,517 -6.3 15,176 -9.3 21,536 +9.0 
S.pts.bur - Saptsebrs 15,801 +4.4 14,476 -13.9 21,334 5.9 
October - Octobr. 15,684 -9.5 17,602 +1.5 20,878 -2.1 
Nov..r - Novere 15,968 -6.2 17,689 +1.4 19,906 -13.2 
D.c.eb.r - Dóceebr. 16,148 -4.4 17,784 •2.4 19,227 -16.7 

Year - Annéc 15,766 -6.5 15 1 940 -4.9 20,519 -8.4 

1992 

January - Jenvi.r 16,202 +5.2 17,324 +13.8 19,603 -6.4 
February - F6vri.r 16,552 5.2 16,815 +5.9 20,525 +1.4 
March - Mars 16,613 +6.7 16,550 +3.9 20,476 +3.1 
April - Avril 17,008 +6.5 16,810 +8.1 20,187 -1.5 
May - Hal 16,791 +6.4 17,566 +13.3 19,678 -3.2 
Jun. - Juin 16,824 +5.4 17,378 +9.3 19,633 -5.4 
July - Juill.t 16,220 +6.3 18,118 +16.5 20,027 3.7 
August - LoOt 16,559 +6.7 17,093 •12.6 20,721 3.8 
S.pte.r - S.pt.r. 16,736 •5.9 17,515 +21.0 21,152 -0.9 
October - Octobre 16,794 +7.1 18,318 +4.1 21,250 +1.8 
Hov..r - Nov.ebr. 
Deceeb.r - Oóceebr. 

Yew • AnrAe 

1 Percentage changes sheen are year-to-year change. 
1 	5 pourcentagea indiquant l.s variations pour un .66e eels dun. ann.e A l'sutr.. 
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TABLE S. Provincial Sales of New Potor Vehicles, by Typo and Origin, in Units and Dollars, 1990-1992 

October 

Newfound- Priric. Edward Nova New 
land Island Scotia Brunswick 

Type and origin of vehicles 	 Canada 
Terra- ila-du-Princ.- Nouvells- Nouveau- 

No. 	 N.uvs fdouard ecosse Brunswick 

Total, new .otor vehiciss: 

1 	1990 No. 106,023 1,620 385 3,104 2,411 
2 	1991 - 95,686 1,197 297 2,403 2,301 
3 	1992 %,567 1,232 311 2,479 2,203 
4 	1992/1991 Z +0.9 +2.9 +4.7 +3.2 -4.3 

5 	1990 S 1 000 2,029,481 27,572 6,588 53,364 43,140 
6 	1991 - 1,758,944 19,820 4,861 38,662 41,185 
7 	1992 - 1,871,867 21,266 5,216 42,737 39,922 
8 	1992/1991 1 +6.4 +7.3 +7.3 +1.5 -3.1 

Passenger cars, .anufectursd in 
North America: 

9 	1990 No. 46,218 751 167 1,348 1,111 
10 	1991 - 40,327 418 142 1,010 1,107 
11 	1992 39,912 540 156 1,116 1,020 
12 	1992/1991 2 -1.0 +10.7 +9.9 +10.5 -7.9 

13 	1990 $ 1 000 800,734 11,869 2,703 21,283 17,750 
14 	1991 - 632,499 6,955 2,066 14,745 16,681 
is 	1992 670,287 8,294 2,434 17,182 15,942 
16 	1992/1991 2 46.0 +19.3 +17.8 +16.5 -4.4 

Pmsseng.r cars, .anufectured 
in .ian: 

17 	1990 No. 20,557 202 50 567 331 
18 	1991 - 19,837 172 37 546 351 
19 	1992 19,155 155 37 426 340 
20 	1992/1991 2 -3.4 -9.9 -- -22.0 -3.1 

21 	1990 $ 1 000 356,490 2,910 754 9,167 5,148 
22 	1991 349,180 2,572 609 8,821 5,783 
23 	1992 350 1 879 2 1 207 609 7,528 5,633 
24 	1992/1991 2 +0.5 -14.2 -- -14.7 -2.6 

Passenger cars, .anufectured 
in other countries: 

25 	1990 No. 5,742 66 30 217 103 
26 	1991 5,232 62 17 135 88 
27 	1992 4,849 44 17 189 75 
28 	1992/1991 2 -7.3 -29.0 -- 440.0 -14.8 

29 	1990 $ 1 000 122,497 742 420 3,124 1,554 
30 	1991 109,232 702 166 1,875 1,186 
31 	1992 - 103,040 634 192 2,909 1,193 
32 	1992/1991 2 -5.7 -9.7 •15.7 +55 +0.6 

Commercial vehicles, mmtufac- 
tured in North America: 

33 	1990 No. 27,428 475 101 752 713 
34 	1991 24,525 402 87 557 610 
35 	1992 - 27,762 392 87 607 655 
36 	1992/1991 2 +13.2 -2.5 -- +9.0 +7.4 

37 	1990 $ 1 000 629,679 9,622 1,931 15,717 15,738 
38 	1991 560,088 8,349 1,780 10,618 15,087 
39 	1992 644,420 8,343 1,737 12,342 15,007 
40 	1992/1991 2 +15.1 -0.1 -2.4 +16.2 -0.5 

commercial v.hlcl.a, .anufec- 
tur.d overseas: 

41 	1990 No. 6,078 126 37 220 153 
42 	1991 5,765 73 14 155 145 
43 	1992 4,889 101 14 141 113 
44 	1992/1991 2 -15.2 +38.4 -- -9.0 -22.1 

45 	1990 $000 120,081 2,429 780 4,073 2,950 
46 	1991 107,945 1,242 240 2,603 2,448 
47 	1992 103,241 1 1 788 244 2,776 2,147 
48 	1992/1991 2 -4.4 +44.0 +1.7 +6.6 -12.3 

For r.ascns of confidentiality, the Ycon and Northwest Territories are included with BrltlzOi Coluia. 
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TABLEAU S. Vontes do véhicules avtnsobilss nsvfs, par genre, origins at province, on no.bre d'unités at on dollars, 1990'1992 

Octobre 

British 

S.akat- 	Colia' 

Québ.c 	Ontario 	Manitoba 	chswen 	Alburta 	 G.nre at origins d.s vóhicul.. 
Coloobis- 

	

Britanniqu. 1 	 No 

Total, vAhicul.s automobiles 

,isuf I: 
25,632 41,406 3,642 3,341 11,844 12,638 obr. 1990 1 
25,935 37,117 2,600 2,449 9,672 11,715 - 1991 2 
25,434 37,657 2,987 2,53.6 9,577 12,151 - 1992 3 

-1.9 +1.5 +14.9 +3.6 -1.0 +3.7 x 1992/1991 4 

454,857 819,265 72,252 67,044 237,439 247,960 S'OOO 1990 5 
451,730 695,713 48,850 48,771 186,318 223,034 1991 6 
462,229 753,851 58,020 51,510 192,467 244,649 1992 7 

+2.3 +5.4 +18.8 +5.6 +33 +9.7 7. 1992/1991 8 

Voiturea particulièras fabriquá.. 

on Aaáriqu. du Nord: 
10,541 20,562 1,744 1,441 4,499 4,054 nbrs 1990 9 
10,760 17,861 1,080 907 3,587 3,385 - 1991 10 
10,190 17,548 1,273 912 3,708 3,449 1992 11 

-5.3 -1.8 +17.9 +0.6 +3.4 +1.9 z 1992/1991 12 

171,902 365,963 31,419 26,866 80,279 70,700 $000 1990 13 
163,588 284,850 17,330 15,264 59,034 51,986 1991 14 
164,508 301,743 21,915 15,734 64,254 58,281 " 1992 15 

+0.6 +5.9 +26.5 +3.1 +5.8 +12.1 X 1992/1991 16 

Voltur., psrticullèr,, f.briqu6.s 
su Japan: 

7,126 6,908 421 386 1,593 2,973 nbr. 1990 17 
7,485 6,757 355 268 1,211 2,655 1991 18 
6,987 6,756 369 288 1,137 2,640 - 1992 19 
-6.7 -- +9.6 +7.5 -6.1 -0.6 X 1992/1991 20 

113,217 131,413 6,683 6,991 28,211 51,996 S 1 000 1990 21 
122,272 126,686 6516 5,149 22,251 45,521 1991 22 
115,955 133,750 6,993 5 0599 21,252 51,353 " 1992 23 

-5.2 +5.6 +7.3 +8.7 -4.5 +5.8 Z 1992/1991 24 

Voitur.s p.rticuliAres fobr1qu6.. 

dana d.utr.s pays: 
1,933 2,062 119 104 406 702 nb,. 1990 25 
1,861 1,865 98 74 327 705 - 1991 26 
1,850 1.721 76 54 244 579 1992 27 
-0.6 -7.7 -22.4 -27.0 -25.4 -17.9 X 1992/1991 28 

37,601 49,644 2,066 1,665 7,516 18,165 $ 1 000 1990 29 
34,566 44,415 1,903 1,180 6,311 16,925 - 1991 30 
33,371 41,488 1,622 1,017 5,847 14,767 1992 31 

-3.5 -6.6 -14.8 -13.8 -7.4 -12.8 1 1992/1991 32 

Vicu1.s utilituir., fabriqu6s 

an Aaóriqu. du Nord: 
4,581 9,842 1,219 1,293 4,771 3,681 nbr. 1990 33 
4,603 8,804 900 1,100 4,046 3,616 - 1991 34 
5,327 10,203 1,134 1,171 4,032 4,154 1992 35 
+21.0 +15.9 +26.0 +6.5 -0.3 +14.9 1 1992/1991 36 

103,563 231,961 29,290 29,065 109,895 82,877 $ 1 000 1990 37 
104,963 204,094 20,202 25,254 89,123 80,618 1991 35 
126,243 246,139 25,209 26.870 91,445 91,055 - 1992 39 

+20.3 +20.6 +24.8 +6.4 2.6 +13.0 Z 1992/1991 40 

VShiculsa utilitair.s fabriquás 

outrs-.er: 
1,451 2,032 139 117 575 1,228 nbrs 1990 41 
1,426 1,830 167 100 501 1,354 1991 42 
1,080 1,429 115 111 456 1,329 - 1992 43 
-24.3 -21.9 -31.1 +11.0 -9.0 -1.8 1 1992/1991 44 

25,554 40,284 2,794 2,457 11,538 24,222 $000 1990 45 
26,341 35,665 2,899 1,924 9,599 24,984 - 1991 46 
22,152 30,731 2,281 2,290 9,669 29,163 1992 47 
-15.9 -13.8 -21.3 +19.0 +0.7 +16.7 1 1992/1991 48 

Pour ds rations do confid.ntiaiit6, In Yon at l.a Tsrritolr•s du Nord-Ou.st sont inclus dun, In Coloubi.-Brit.nniqu.. 
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TABLE 6. Provincial Sales of New Motor Vehicles, Acc*ulated Months, by Type and Origin, in Units, 19901992 

Jjary-Octob.r 

No. 

Type and origin of vshicl.s Canada 

Newfoqs,d- 
land 

Terre- 
N.uve 

Prince Edward 
Island 

tl.-du-Pr inca- 
tdouard 

Nova 
Scotia 

Nouval 1.- 
ecosse 

New 
Bri.riswick 

Nouveau-
Brunswick 

nI.r - nor. 

Total, new eotor vehicle.: 

1 1990 1.157,879 20,072 4,418 35,634 30,500 
2 1991 1,125,346 18,260 3,634 30,622 29,354 
3 1992 1,055,327 17,327 3,707 30,569 27,797 
4 1992/1991 Z -6.2 -5.1 +2.0 -0.2 -5.3 

Passenger cars: 
5 1990 778,686 13,558 3,004 25 1 296 20,228 
6 1991 768,588 12,430 2,543 22,306 20,076 
7 1992 694,716 11,784 2,503 21,751 18,267 
8 1992/1991 1 -9.6 -5.2 -1.6 -2.5 -9.0 

Co.rcial vehicles: 
9 1990 379,193 6,514 1,414 10,338 10,272 

10 1991 356,758 5,830 1,091 8,316 9,278 
11 1992 360,611 5,543 1,204 8,818 9,530 
12 1992/1991 1 +1.1 -4.9 +10.4 6.0 +2.7 

Passenger cars, •anufacturad 
in North A.erice: 

13 1990 512,779 10,284 2,236 17,156 15,280 
14 1991 506,777 9,595 1,816 15,191 15,204 
15 1992 438,175 8,756 1,806 14,544 13.699 
16 1992/1991 1 -13.5 -8.7 -0.6 -4.3 -9.9 

Passenger cars, eanufactured 
overseas: 

17 1990 265,907 3,274 768 8,140 4,948 
16 1991 261,811 2,835 727 7,115 4,872 
19 1992 256,541 3,028 697 7,207 4,568 
20 1992/1991 1 -2.0 .6.8 -4.1 +1.3 -6.2 

Passenger cars, eanufoctured 
in Japan: 

21 1990 210,514 2,476 547 5,992 3,909 
22 1991 208,972 2,215 548 5,591 4,005 
23 1992 205,620 2,245 473 5,292 3,658 
24 1992/1991 1 -1.6 +1.4 -13.7 -5.3 -8.7 

Passenger car., .anufactur.d 
in Other Countries: 

25 1990 55,393 796 221 2,148 1,039 
26 1991 52,839 620 179 1,524 867 
27 1992 50,921 783 224 1,915 910 
28 1992/1991 Z -3.6 +26.3 +25.1 +23.7 •5.0 

Co.rcial vehicles, .anufac- 
tur.d in North Aserica: 

29 1990 316,500 5,524 1,160 8,302 8,781 
30 1991 299,442 4,927 674 6,666 7,930 
31 1992 309,718 4,565 1,014 7,233 8,426 
32 1992/1991 1 +34 -7.3 +16.0 +8.5 +6.3 

Co.rcial vehicles, .anufac- 
tursd oversees: 

33 1990 62,693 990 254 2,036 1,491 
34 1991 57,316 903 217 1,650 1,348 
35 1992 50,893 978 190 1,585 1,104 
36 1992/1991 1 -11.2 +8.3 -12.4 -3.9 -18.1 

1 For reasons of confidentiality, the Yon and Northwest Territories are included with British Coluehia. 
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TABLEAU 6. Ventes do vêhicules autcuobiles nevfs, chiffres cimulatifs, par geire, origthe et province, noubre d'unités, 1990- 1992 

Janvier-octobre 

British 
Saskat- 	 Coltia 

Quób.c 	Ontario 	Manitoba 	chewun 	Alberta 	 Genre at or1ine des vAhicules 
Co10 ie- 

	

Britanniqu. 1 	 No 

nu.ber - noabra 

304,875 438,681 35,054 30,774 116,292 
304,696 419,632 32,797 28,464 117,424 
294,991 394,205 31,327 24,912 101,833 

-3.2 -6.1 -4.5 -12.5 -13.3 

233,024 299,625 20,575 16,840 62,180 
237,621 294,026 19,622 15,936 63,035 
223,024 263,563 17,232 12,153 51,321 

-6.1 -10.4 -12.2 -23.7 -18.6 

71,854 139,056 14,479 13,934 54,112 
67,075 125,606 13,175 12,528 54,389 
71,967 130,642 14,095 12,759 50,512 

+73 +4.0 +7.0 +1.8 -7.1 

133,647 214,284 15,534 12,646 44,894 
135,028 209,544 14,715 12,058 46,747 
117,077 181,288 12,529 9,068 37,770 

-13.3 -13.5 -14.9 -25.0 -19.2 

99,377 85,341 5,041 4,194 17,286 
102,593 84,482 4,907 3,878 16,288 
105,947 82,275 4,703 3,105 13,551 

+3.3 -2.6 -4.2 -19.9 -16.8 

79,215 66,181 4,121 3,457 14,133 
81,431 67,219 3,996 3,051 13,387 
86,380 65,072 3,872 2,559 10,844 

+4.1 -3.2 -3.1 -16.1 -19.0 

20,162 19,160 920 737 3,153 
21,162 17,263 911 827 2,901 
19,567 17,203 831 546 2,707 

-7.5 -0.3 -8.8 -34.0 -6.7 

55,275 119,087 12,980 12,682 48,591 
52,928 107,614 11,747 11,364 48,757 
58,950 114,956 12,965 11,726 46,045 
+11.4 +6.8 +10.4 +3.2 -5.6 

16,579 19,969 1,499 1,252 5,521 
14,147 17,992 1,428 1,164 5,632 
13,017 15,686 1,130 1,033 4,467 

-8.0 -12.8 -20.9 -11.3 -20.7 

Total, váhicules automobiles 
neu+s: 

141,576 1990 1 
140,463 1991 2 
128,659 1992 3 

-8.4 X 1992/1991 4 

Voitures particullèrss: 
84,356 1990 5 
80,993 1991 6 
73,118 1992 7 

-9.7 Z 1992/1991 8 

Vihicules utilitairas: 
57,220 1990 9 
59,470 1991 10 
55,541 1992 11 

-6.6 Z 1992/1991 12 

Voituras particulières fabriquóas 
an A.órique du Hard: 

46,818 1990 13 
46,879 1991 14 
41,658 1992 15 
-11.1 1 1992/1991 16 

Voitur.s particulières fabriquóas 
outra-mor: 

37,538 1990 17 
34,114 1991 18 
31,460 1992 19 

-7.8 Z 1992/1991 20 

Voltures particuliAre, fabriquó.s 
au Japan: 

30,483 1990 21 
27,529 1991 22 
25,225 1992 23 

-8.6 1 1992/1991 24 

Voituras particullères fabriquóes 
dens dautr.s pays: 

7,055 1990 25 
6,585 1991 26 
6,235 1992 27 
-5.3 Z 1992/1991 28 

Vóhicuj., utilitaire, fthriquás 
an A.órlque dii Hard: 

44,118 1990 29 
46,635 1991 30 
43,838 1992 31 

-6.0 1 1992/1991 32 

Véhicules utilit.ir.s fabriquós 
outre-mor: 

13,102 1990 33 
12,835 1991 34 
11,703 1992 35 

-8.8 Z 1992/1991 36 

Pour dos raisons do conid.ntialitA, Ia Yukon at 1.. Torritoir., du Nord-Ou.st sont Inclus dens Ia Coloable-Britannlqiie. 

New motor vehicle sales, October 1992 	 11 	 Ventes de véhicules automobiles neuts, octobre 1992 
StatistIcs Canada - Cat. NO. 63-007 	 Statlstique Canada - n o  63-007 au catalogue 



TABLE 7. Provincial Sales of New Motor Vehicles, Acosulated Mewths, by Type and Origin, in Dollars, 1990• 1992 

January-October 

No. 

Type and origin of vehicles Canada 

Newfound- 
lend 

Terra- 
Native 

Prince Edward 
Island 

ile-du-Princ.- 
£douard 

Nova 
Scotia 

Nouvelle- 
Ecosse 

New 
Brunswick 

Nouveau-
Brunswick 

thousands of dollars - •illiers de dollars 

Total, new .otor vehicles: 

1 1990 21,759,962 333,564 72,902 601,517 542,640 
2 1991 19,785,270 289,058 56,786 486,844 489,632 
3 1992 20,099,031 286,779 62,170 519,116 498,495 
4 1992/1991 Z +1.6 -0.8 +9.5 +6.6 +1.8 

Passenger cars: 
5 1990 13,381,214 204,660 45,868 394,125 315,529 
6 1991 12,343,586 177,806 36,314 326,644 294,592 

7 1992 11,914,330 175,182 38,116 336,589 283,821 
8 199211991 X -3.5 -1.5 +5.0 +3.0 -3.7 

Coerciel vehicles: 
9 1990 8,378,748 128,904 27,034 207,392 227,111 

10 1991 7,441,684 111,252 20,472 160,200 195,040 

11 1992 8,184,701 111,597 24,054 182,527 214,674 

12 1992/1991 Z +10.0 +0.3 17.5 13.9 +15.1 

Passenger cars, .anufactured 
in North Aearica: 

13 1990 8,637,021 159,120 34,793 267,410 238,235 
14 1991 7,971,154 138,721 26,405 220,274 223,528 
15 1992 7,314,892 133,540 27,828 222,685 214,030 

16 1992/1991 Z -8.2 -3.7 +5.4 +1.1 -4.2 

Passenger cars, •anufactured 
overseas: 

17 1990 4,744,193 45,540 11,075 126,715 77,294 

18 1991 4,372,432 39,085 9,909 106,370 71,064 

19 1992 4,599,438 41,642 10,288 113,904 69,791 

20 1992/1991 Z 5.2 46.5 +3.8 +7.1 -1.8 

Passenger cars, .anufactured 
in Japan: 

21 1990 3,509,595 35,948 8,539 94,472 61,278 

22 1991 3,279,594 30,916 7,962 83,889 58,108 

23 1992 3,566,185 31,861 7,772 86,338 57,404 

24 1992/1991 Z +8.7 +3.1 -2.4 2.9 -1.2 

Passenger cars, .wufectur.d 
in Other Countries: 

25 1990 1,234,598 9,592 2,536 32,243 16,016 

26 1991 1,092,838 8,169 1,947 22,481 12,956 

27 1992 1,033,253 9,781 2,516 27,566 12,387 

28 1992/1991 Z -5.5 +19.7 +29.2 +22.6 -4.4 

Coercial vehicles, .anufac- 
tured in North A..rica: 

29 1990 7,125,953 110,447 22,239 168,669 197,985 

30 1991 6,383,255 96,517 16,987 132,736 172,372 

31 1992 7,177,560 94,914 20,845 154,541 194,707 

32 1992/1991 Z +12.4 -1.7 +22.7 +16.4 +13.0 

Coarcial vehicles, .anufac- 
tured overseas: 

33 1990 1,252,795 18,457 4,795 38,723 29,126 

34 1991 1,058,429 14,735 3,485 27,464 22,668 

35 1992 1,007,141 16,683 3,209 27,986 19,967 

36 1992/1991 Z -4.8 +13.2 -7.9 +1.9 -11.9 

1 For reasons of confidentiality, the Ytiton and Northwest Territories are included with British Coluabia. 
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Total, vAhicul.s Mitosobil.s 
fl.uf a: 

1990 1 
1991 2 
1992 3 

2 	1992/1991 4 

Voitur.. particulièr.,: 
1990 5 
1991 6 
1992 7 

2 	199211991 8 

Vhicu1.s utilitalr.s: 
1990 9 
1991 10 
1992 11 

2 	1992/1991 12 

Voitur.s p.rticuliAr.s fabriqu8.s 
an A.ériqu. do Nord: 

1990 13 
1991 14 
1992 15 

2 	1992/1991 16 

Voitur.s particulièr.s fabriquó.. 
outrs-r: 

1990 17 
1991 18 
1992 19 

2 	1992/1991 20 

Voitur.s particulièr.s fabrlqu6.. 
u Japan: 

1990 21 
1991 22 
1992 23 

2 	1992/1991 24 

Voltur.s particullères fobriquó.s 
dans d'autrss pey.: 

1990 25 
1991 26 
1992 27 

2 	1992/1991 20 

Váhicul.s utilitair., f.briquó. 
an AMriqu. do Nord: 

1990 29 
1991 30 
1992 31 

2 	1992/1991 32 

Vihiculas utilitairas fabriquós 
outre-..r: 

1990 33 
1991 34 
1992 35 

2 	1992/1991 36 

5,329,207 8,477,177 682,547 612,478 2,329,565 
5,045,471 7,553,897 592,449 536,433 2,208,877 
5,230,811 7,730,205 630,296 516,777 2,072,283 

+37 +3 +6.4 -3.7 -6.2 

3,770,926 5,389,348 360,223 301,580 1,102,018 
3,628,350 4,905,822 319,286 268,094 1,049,368 
3,606,151 4,733,777 297,109 217,432 910,205 

-0.6 -3.5 -6.9 -18.9 -13.3 

1,558,281 3,087,829 322,324 310,898 1,227,547 
1,417,121 2,648,075 273,163 268,339 1,159,509 
1,624,660 2,996,428 333,189 299,345 1,162,078 

+14.6 +13.2 +22.0 +11.6 +0.2 

2,778,365 
2,525,823 
2,552,097 

+1.0 

1,496,937 
1,337,310 
1,315,946 

-1.6 

1,281,428 
1,186,513 
1,236,149 

+4.0 

2,145,507 3,710,166 273,170 
2,039,631 3,381,008 236,638 
1,879,063 3,121,153 213,356 

-7.9 -77 -10.6 

1,625,419 1,679,182 87,053 
1,588,719 1,524,814 80,648 
1,727,008 1,612,624 83,753 

+8.7 +5.8 +3.9 

1,240,526 1,183,095 68,131 
1,201,875 1,116,129 63,389 
1,380,197 1,219,564 68,728 

+14.8 +9.3 +6.4 

384,893 496,087 18,922 
386,844 408,685 17,259 
346,891 33,060 15,025 

-10.3 -3.8 -12.9 

1,228,843 2,685,058 292,872 
1,161,287 2,305,012 247,320 
1,373,707 2,676,559 310,806 

18.3 +16.2 +25,7 

229,053 786,328 793,239 
204,280 767,627 731,042 
159,588 655,185 688,464 

-21.9 -14.6 -5.8 

72,527 315,690 703,690 
63,814 281,741 606,268 
57,844 255,020 627,484 

-9.4 -9.5 +3,5 

59,427 243,785 514,394 
50,538 220,542 446,246 
48,701 198,173 466,847 

-3.6 -9.9 +4.6 

13,100 71,905 189,304 
13,276 61,199 160,022 
9,143 56,247 160,637 
-31.1 -8.1 +0.4 

265,743 1,113,143 1,020,954 
246,066 1,053,773 951,185 
278,559 1,072,172 998,750 

+13.2 +1.7 +5.0 

329,438 402,771 29,452 
255,834 343,063 25,843 
250,953 317,869 22,383 

-1.9 -7.3 -13.4 

	

25,155 	114,404 
	

260,474 

	

22,273 	105,736 
	

237,328 

	

20,766 	89,906 
	

237,399 

	

-6.7 	-15.0 

TABLEAU 7. Ventes do véhiculos autoenbiles nevfs, chiffres coaulatlfs, par genre, origins et province, an dollars, 1990-1992 

Janvier-octobra 

British 
Saskat- 	 Colule 1  

Ouéb.c 	Onterio 	Manitoba 	chswan 	Alburta 	 Ganr. at origins d.s vóhicuie 
Coloab I.- 

	

Britamiqu.' 
	

No 

thousands of dollars - •illi.rs ds dollars 

Pour dos raisons ds confid.ntialitA, 1. Yion at los Territeiro. do Nord-Ou.st sont Inclus dan. is Coloobio-Britanniqu.. 
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ThBLE 8. MarKet Share of New Pasasngsr Car Sales (lkiits), by Origin, Canada, 1990-1992 

TABLEAU 8. Parts do aarthé des vontos do voitures partiouliIres new's (nore d'unitSs), salon l'origine, Canada, 1990-1992 

Period 

Per lode 
Total 

Units 

Unit6s 

Market 
share 

Pert de 
serchó 

Passenger cars 

Veitures p.rticulilrus 

North A..rlca 	 Japan 

A.ériqu. du Nord 	 .iapon 

Units 	Market 	Units 	Market 
share 	 share 

Unit6s 	Part do 	Unit6s 	Part de 
.srchó 	 .erchó 

Other co4sltries 

Autrss pays 

Units 	Market 
share 

UnitCs 	Part do 
.archE 

No. - nbr. Z No. - obre Z No. - nbr. Z No. - nbro Z 

1990 

January - Janvl.r 56,515 100.0 37,082 65.5 15,549 27.5 3,954 7.0 
February - Fivrler 58,696 100.0 38,434 65.3 16,045 27.2 4,415 7.5 
March - Mars 92 0 258 100.0 62,446 67.7 23,665 25.9 5,977 6.5 
April - Avril 90,166 100.0 62,039 68.8 22,282 24.7 5,845 6.5 

may - Mel 101,332 100.0 67,634 66.7 27,130 26.8 6,568 6.5 

.kme - Juln 93,624 100.0 60,734 64.9 26,786 28.6 6,104 6.5 

July - Juillet 74,002 100.0 48,816 66.0 19,608 26.5 5,578 7.5 

August - LoOt 74,519 100.0 47,135 63.3 21,247 28.5 6,137 8.2 
S.pteer - Sapt.ebr. 64,757 100.0 42,239 65.2 17,445 26.9 5,073 7.8 

October - Octobre 72,517 100.0 46,218 63.7 20,557 28.3 5,742 7.9 
Nov..ber - Nove.bre 60,209 100.0 36,537 64.0 16,315 27.1 5,357 8.9 

D.caaber - Déceebre 45,669 100.0 29,081 63.7 12,774 28.0 3,814 8.4 

Yew . Anne. 884,544 100.0 180,397 65.6 239,603 27.1 64,544 7.3 

1991 

January - Janviur 57,801 100.0 42,229 73.1 11,619 20.2 3,883 6.7 

February - FAvrl.r 56,559 100.0 35,894 63.5 16,474 29.1 4,191 7.4 

March - Mars 74,075 100.0 46,246 62.4 22,133 29.9 5,696 7.7 

April - Avrll 92,334 100.0 60,581 65.6 25,486 27.6 6,267 6.6 

May - Mel 102,232 100.0 68,654 67.2 26,917 26.3 6,661 6.5 

June -  .Ailn 96,951 100.0 67,446 69.6 23,560 24.3 5,945 6.1 

July - JullIet 84,097 100.0 56,918 67.7 21,412 25.5 5,697 6.8 

August - LoOt 66,971 100.0 42,182 61.2 22,041 32.0 4,748 6.9 

S.pteeb.r - S.ptsebr. 70,172 100.0 46,300 66.0 19,353 27.6 4,519 6.4 

October - Octobre 65,396 100.0 40,327 61.7 19,837 30.3 5,232 8.0 

Noveeber - Noveebre 56,285 100.0 37,356 64.1 15,901 27.3 5,026 8.6 

D.c.eb.r - DIceubre 66,311 100.0 29,162 63.0 12,828 27.7 4,321 9.3 

Yaw 	Anne. 873,184 100.0 573,297 65.7 237,701 27.2 62 1 186 7.1 

1992 

January - Janvier 51,691 100.0 34,930 67.6 13,105 25.4 3,656 7.0 

February - Févri.r 53,443 100.0 34,279 64.1 15,621 29.2 3,543 6.6 

March - Mars 71,453 100.0 41,897 51.6 24,286 33.9 5,268 7.4 

April - Avril 83,378 100.0 51,910 62.3 24,521 29.4 6,947 8.3 

May - Mel 84,796 100.0 54,243 64.0 24,140 28.5 6,413 7.5 

Jwe - Juin 82,502 100.0 53,522 64.9 23,121 28.0 5,859 7.1 

July - Juillet 73,626 100.0 48,192 65.4 20,246 27.5 5,186 7.0 

August - LoOt 63,117 100.0 36,468 60.9 20,084 31.8 4,567 7.2 

S.pteuber - Sapt.ubre 66,794 100.0 40,824 61.1 21,337 31.9 4,633 6.9 

October - Octobre 63,916 100.0 39,912 62.4 19,155 30.0 4,849 7.6 

Novauber - Nov.ubre 
D.ceuber - Déceubre 

Year - Anne. 
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TABLE 9. Annual Sales of Men Motor Vehicles, by Type and Origin, in Units and Dollars, 1973.1991 

TABLEAU 9. Ventes annuelles do véhicules autosobiles neufs, salon le genre at l'origine, an nc.bre d'unitOs at an dollars, 
1973- 1991 

Year 

Anne. 

Total Total 

Total 

Passenger cars 

Voitures perticulières 

	

North 	Japan 

Leerica 

	

A.irlque 	Japon 
du Hard 

Othr 

coitri.s 

Autrus 
pays 

Total 

Total 

Co..erclal vehicles 

V81ilcules utilitaire. 

	

North 	Overseas 
Asarica 

	

A.órique 	Outre wer 
du Hard 

nusber - noubre 

1973 1,226,698 970,828 782,914 111,467 76,447 255,870 235,449 20,421 
1974 1,249,304 942,797 796,840 87,609 58,348 306,507 287,686 18,821 
1975 1,316,629 989,280 835,679 95,772 57,829 327,349 310,590 16,759 
1976 1,291,463 966,488 793,201 101,558 51,729 344,975 331,027 13,948 
1977 1,344,959 991,398 797,752 134,900 58,746 353,561 337,914 15,647 
1978 1,366,544 988,890 815,994 113,166 59,730 377,654 364,241 13,413 
1979 1,396,402 1,003,008 863,554 79,879 59,575 393,394 381,562 11,832 
1980 1,263,807 932,060 740,767 138,107 53,186 331,747 310,273 21,474 
1981 1,190,882 904,195 646,942 207,639 49,614 286,687 250,775 35,912 
1982 920,902 713,481 489,435 178,174 45,872 207,421 166,986 40,435 
1983 1,081,088 843,318 625,088 176,525 41,705 237,770 192,609 45,161 
1984 1,283,502 971,210 724,932 171,204 75,074 312,292 273,604 38,688 
1985 1,530,410 1,137,216 794,965 199,221 143,030 393,194 344,871 48,323 
1986 1,515,920 1,095,313 761,169 203,304 130,840 420,607 368,423 52,184 
1987 1,533,637 1,065,093 700,930 243,288 120,875 468,544 417,189 51,355 
1988 1,565,501 1,056,310 724,733 243,835 87,742 509,191 459,777 49,414 
1989 1,483,875 988,134 675,340 239,548 73,246 495,741 422,398 73,343 
1990 1,317,869 884,564 580,397 239,603 64,564 433,305 361,403 71,902 
1991 1,287,790 873,184 573,297 237,701 62,186 414,606 347,671 66,935 

thousands of dollars - sillier, a. dollars 

1973 5,370,374 3,835,173 3,197,173 357,083 280,917 1,535,201 1,466,448 68,753 
1974 5,916,985 4,016,879 3,455,140 301,259 260,480 1,900,106 1,831,532 68,574 
1975 7,261,006 5,018,402 4,350,220 356,837 311,345 2,242,606 2,174,855 67,751 
1976 7,754,088 5,241,970 4,522,723 413,953 305,294 2,512,118 2,447,109 65,009 
1977 8,545,893 5,795,552 4,864,157 566,630 364,765 2,750,341 2,673,07? 77,264 
1978 9,649,525 6,383,021 5,381,914 573,309 427,798 3,266,505 3,188,109 78,396 
1979 11,481,982 7,344,174 6,355,127 510,213 478,834 4,137,808 4,053,773 84,035 
1980 11,378,604 7,517,901 6,069,407 914,142 534,352 3,860,703 3,698,247 162,456 
1981 11,918,395 8,272,529 6,033,437 1,622,711 616,381 3,645,866 3,334,406 311,460 
1982 9,823,971 7,037,564 4,856,340 1,551,269 629,955 2,786,407 2,423,014 363,393 
1983 12,196,326 9,041,376 6,700,490 1,688,571 652,315 3,154,950 2,728,842 426,108 
1984 15,679,760 11,138,931 8,176,591 1,928,031 1,034,309 4,540,829 4,136,482 404,347 
1985 19,890,119 13,707,637 9,545,156 2,325,922 1,836,559 6,182,482 5,641,518 540,964 
1986 21,841,531 14,669,726 9,856,682 2,811,891 2,001,153 7,171,805 6,441,811 729,994 
1987 24,471,762 15,748,410 10,031,339 3,567,225 2,149,846 8,723,352 7,930,141 793,211 
1988 26,865,334 16,709,481 11,080,865 3,784,904 1,843,712 10,155,853 9,369,531 786,322 
1989 26,959,384 16,541,799 11,034,685 3,887,341 1,619,773 10,417,585 9,059,489 1,358,096 
1990 24,888,753 15,245,838 9,784,294 4,015,962 1,445,582 9,642,915 8,210,503 1,632,412 
1991 22,844,671 14,103,549 9,038,584 3,789,000 1,275,965 8,741,122 7,492,699 1,248.423 
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TABLE 10. Major North Aaerioan Motor Vehicle Manufacturers - Big 31 • Sales and Market Share, Canada, by Month, 1991 and 1992 

TABLEAU 10. 	Principatac fabricants de véhicules autosobiles nord-oséricains 9.es 3 grands'L - Ventes at part do •archO, Canada, 
par enis, 1991 at 1992 

Units 	 Year Dollar Year Market Market 
per cent value per cent shar. share 

Period 	 change change (units) (value) 

PAriode 	 Unites 	Variation on Veleur Variation on Part do Part de 
pourcentage an pourcentege .archó .archó 

pour lannóe dollars pour lannie (unitCs) (valour) 

Na. - nbre 	 x 	 $ 	 2 	 $ 	 2 

Total, enter vehicles . Total, 
véhicules autcuobiles 

1991 
January - Janvler 63,225 -5.4 1,036,908 -10.9 75.5 672 
February - FCvrior 53,925 -12.4 932,656 -16.1 66.3 65.0 
March - Mars 72,173 -27.9 1,233,981 -31.6 65.8 64.4 
April - Avril 97,235 +0.3 1,683,801 -3.9 69.5 68.5 
May - Nal 99,894 -4.2 1,717,589 -6.9 68.0 67.2 
June - Juin 101,126 +4.7 1,747,195 +1.0 71.4 69.6 
July - Julliet 88,274 13.4 1,504,368 +7.7 71.3 69.2 
August - AoGt 62,524 -13.0 1,060,703 -17.2 63.2 61.9 
Septeaber - Septeebre 70,472 •15.1 1,218,469 +11.2 67.9 66.6 
October - Octobra 59,673 -18.8 1,052,016 -21.3 62.4 59.8 
Noveaber - Noveabre 60,749 +1.5 1,077,114 -2.9 68.3 65.2 
Deceeber - D4ceubre 50,078 +7.9 1,010,720 +16.8 68.2 71.3 
Year • Année 879,348 •4.1 15,275,520 -7.4 68.3 66.9 

1992 
January - Janvi.r 57,528 -9.0 1,041,839 +0.5 72.4 69.5 
February - FCvrior 57,264 +6.2 1,058,579 +13.5 69.6 67.3 
March - Mars 73,403 +1.7 1,356,645 +9.9 66.6 65.0 
April - Avril 85,753 -11.8 1,587,805 -5.7 68.7 64.9 
May - Ma! 85,367 -14.5 1,565,208 -8.9 68.2 66.1 
June -  Juin 88,091 -12.9 1,619,312 -7.3 70.4 68.3 
July - Juillet 76,400 -13.5 1,393,441 7.4 73.6 69.8 
August - AoOt 64,268 •2.8 1,188,532 +12.1 65.9 63.6 
Sapte.ber - Septsebre 69,426 -1.5 1,281,617 •5.2 66.9 64.2 
October - Octobre 64,862 +8.7 1,182,839 +12.4 67.2 63.2 
Nove.ber - Novsebr. 
Deceeber - Déceubro 
Year - Année 

Passenger oars • Voit*wes 
particuliAres 

1991 
January - Janvi.r 41,277 9.6 628,814 +3.1 71.4 64.2 
February - Fóvr!er 34,147 -9.4 534,152 -15.6 60.4 58.6 
March - Mars 42,857 -29.6 667,417 -34.8 57.9 56.3 
April - Avril 58,289 -2.4 931,172 -7.5 63.1 62.3 
May - Ma! 64,100 -2.2 1,022,715 -4.8 62.7 62.5 
June - Juin 64,566 +5.8 1,037,524 2.4 66.6 65.9 
July - Juillet 54,897 +14.6 856,291 +8.3 65.3 63.8 
August - AoOt 39,384 -11.9 608,634 -16.2 57.1 55.8 
Septeaber - Septeebre 43,186 +12.9 683,118 +9.6 61.5 61.6 
October - Octobre 36,488 -21.7 581,286 -25.8 55.8 53.4 
Movo.ber - Novoubro 35,656 -2.9 569,940 -8.7 61.2 58.3 
Deceeber - Déceebre 28,318 +5.6 451,611 -2.0 61.1 57.7 
Year - AN'g 543,165 •3.6 8,572,674 -8.5 62.2 60.8 

1992 
January - Janvier 33,988 -17.7 544,142 -13.5 65.8 62.9 
February - Février 33,251 -2.6 543,145 +1.7 62.2 60.2 
March - Mars 41,211 -3.8 670,392 +0.4 57.7 55.6 
April - Avril 51,086 -12.4 856,850 -8.0 61.2 59.6 
May - Mel 51,960 -18.9 864,771 -15.4 61.3 59.2 
June - Juin 52,854 -18.1 875,743 -15.6 64.1 61.8 
July - Juillet 46,414 -15.5 762,261 -11.0 69.5 66.0 
August - Aot 36,387 -7.6 593,283 -2.5 57.7 55.2 
Sopteuber - Septeebra 38,714 -10.4 637,839 -6.6 58.0 55.2 
October - Octobre 38,258 +4.9 637,364 +9.6 59.9 56.7 
Noveuber - Noveebre 
Deceuber - DAceubre 
Year - Anndo 

1 Vehicles .anufactured or ieportod by Chrysler Canada Ll.ited, Ford Motor Coepany of Canada Li.ited and General Motors of Canada 
I i.ited - 

1 Véhicules ownufecturCs ou isportCs par Chrysler Canada Li.itée, Ford du Canada Li.itée, Générel Motors du Canada Ii.ité.. 
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APPEPWIX I 

Soape of the Surv.y 

The interest in and need for detailed stat-
istics on the automobile industry arose some 
years ago, when the industry began playing a 
prominent role in the Canadian economy. For 
over 35 years, Statistics Canada (formerly the 
Dominion Bureau of Statistics) has been col-
lecting, assembling, compiling, publishing and 
dissaminatjn9 statistical information on the 
r.tail sales' of new motor vehicles on a reg-
ular basis. Not only are these statistics 
required to produce estimates of Canadian 
consumer spending for the national accounts 
and the gross domestic product, but they have 
also served and continue to serve as one of 
the most important, most often requested indi-
cators of the health of Canadas economy. 2  

However, estimates of the total retail sales 
volume of new motor vehicles were not suffi-
cient to meat the incessant demand for more 
information. Mith the growth of world trade 
and, more recently, the many changes wrought 
by the energy crisis came an increasing need 
for data on the characteristics of the fleet 
of new vehicles sold at retail, either to 
learn more about the preferences of Canadian 
consumers or to assess the penstration of the 
Canadian market by aajor foreign manufac-
turers. For this reason, statistics on now 
motor vehicle sales were expanded in the early 
1970s to provide separate figures for Japan-
ese vehicle sales. 

The 	statistics 	in 	this report 	cover 
exclusively retail sales of new motor vehicles 
within Canadas borders. It contains the corn-
plate results of the survey, including the 
most recent data for the current year and 
those for the two previous years on the number 
of new motor vehicle units sold in Canada by 
province, by type and country of origin and 
their retail value in thousands of dollars. It 

According to the 1980 Standard Industrial 
Classification Manual, establishments 
included in retail trade are those primarily 
engaged in retail dealing, i.e., buying 
commodities for resale to the general public 
for personal or household consumption..." 

2 The new motor vehicle sales series is one of 
ten statistical series making up the leading 
indicator devsloped by Statistics Canada for 
current economic analysis purposes. 

APPENDICE I 

chp do 1 'anqu8t. 

Lintórêt at Is ncessit6 de racueillir des 
donnóas statistiques détaillóes sur lindus-
trie de lautomobile se sont manifestós il y a 
plusieurs annóes, alors qua cc grand sectaur 
dactivitó occupait de plus an plus, Une place 
prédominante au soin de lécono.ie canadienna. 
En effet, depuis plus de 35 ans d6j, Static-
tique Canada (jadis connu comme 1. Bureau 
Fédéral de 1. Statistique) collect., reese.-
ble, compile, public at diffuse, sur une base 
réguliôre, des informations de nature stetis-
tique sur Is vents au détaiV de véhiculas 
automobiles neufs. Ccc statistiques ont non 
seui.ment 6*6 nécessairas I lestimetion des 
dópens.s des consommateurs canadiens lors de 
lótablissea.nt des comptes nationaux at au 
calcul du produit intériaur brut, mais silas 
ont égalem.nt constitué at sont toujours 
dailleurs, lun des indicataurs de Is vita-
lité de iócono.ie canadienna des plus impor-
tants at d.s plus sollicit6s 2 . 

Lesti.stion du volume total des ventes au 
detail de vChicules automobiles neufs naura 
toutefois pas suffit pour satisfaire antiIre-
ment Is da.ande incessanta de r.ns.igne.ents. 
Avec laccélération des Cchanges commerciaux 
internationaux at plus rCcamment les nombreux 
changements occasionnCs par In crisa Cnergéti-
qu., les prCoccupations sa sont faites do plus 
an plus croissantas afin de miaux connaitre 
las caractCristiques du stock de vChicuies 
neufs vendus au detail, soit pour .isux saisir 
is structure do prCfCrence des consommataurs 
canadiens ou soit pour óvaluar 1s taux do 
pCnCtration des grands manufacturiers ótran-
g.rs sur In march6 canadien. Cast pourquoi, 
au dCbut des anndes 1970, lea statistiques sur 
as ventes de vChicules automobiles n.ufs 

Ctaient Ctendues de toll. sort. I montrer des 
chiffres an particuiiar pour las vChiculas 
dorigin. japonaise. 

Los rCsultats regroupCs dans catte publica-
tion no concarnent quexciusivement Is vente, 
au detail da vChicuies automobiles n.ufs I 
lintCriaur des limites du tarritoire cana-
dien. Lansemble des rCsultats da lenquIte 
sont rassamblCs dans cc bulletin mensual qui 
presents las chiffras les plus rCcents pour 
lannCe courante at caux des daux annCes prC-
cCdent.s, du nombra dunitCs de vdhicuies 

1 Daprès is manual de Is Classification 
types dos industries, 1980 las ótablisse-
ments dent lactivité principala est 1s 
commerca de detail achètent des marchandises 
dans 1s but de les rev.ndre au public pour 
usage parsonnal ou ménagerl 

2 La séria statistique cur les ventes de vdhi-
culas automobiles neufs ast lune des dix 
series composant lindica*eur avancó dóve-
loppC par Statistique Canada pour lanalysa 
da Is conjonctur. économiqua. 
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also includes monthly data on the average 
prices and market shares calculated for each 
main type of new motor vehicle. They were 
derived from a postal survey (a census - see 
the methodology section at the and of the 
report for more details), which provides valid 
data within an acceptable time frame each 
month. 

Other statistics connected with the automo-
bile industry (sales of used car dealers, auto 
parts and accessories stores and so on) are 
based on Retail Trads (Catalogue No. 63-005). 
For further information about this survey or 
the Industry Divisions statistical survey 
program as a whole, please contact the Retail 
Trade Section, Industry Division, Statistics 
Canada, Ottawa, 1(1* 0Th, (Telephone: 613-
951-9656). 

DEFINITIONS 

In this publication, the different types of 
now motor vehicles sold in Canada are grouped 
into two categories and classified by origin 
on the basis of the following criteria. 

Pass.nger Car 

The term passenger car refers 	to all 
vehicles whose primary function is to carry 
passengers, including those used for commer-
cial purposes, i.•. taxis, auto rentals and 
other fleets. 

Co.rcial Vshiclss 

Commercial vehicles include trucks, vans, 
coaches and buses, regardless of the use for 
which they are intended. 

Country of Origin 

New motor vehicles fall into two categories 
defined on the basis of origin: those manufac-
tured in North America and those manufactured 
overseas. The latter are imported in a fully 
assembled state from countries other than the 
United States (i.e., from Japan, Republic of 
Korea (South Korea) or European countries). 
All passenger cars and commercial vehicles 
assembled in Canada and the United States and 
sold in Canada are treated by Statistics 
Canada as domestically manufactured vehicles. 

Nb.r of Motor Vehicles 

Number of new motor v.hicles sold directly 
or through dealers to Canadian consumers.  

automobiles neufs, vendus au Canada par pro-
vince selon In genre, Is pays d'origine ainsi 
qua leur valeur au detail an milliers de dol-
lars. Egalement, è chaque mois, lea prix 
moyens at las parts de marché calculés pour 
chacun des principaux genres da véhiculea 
automobiles neufs y sont rapportés. Ces ate-
tistiques sont obtenues a partir dune enquôke 
statistique (un recensement, voir Is section 
sur Is méthodologie è Is fin du present bulle-
tin pour plus de detail) par Ia posts qui 
permet dobt.nir a chaque mois des données 
v.labl.s, dens un dClai acceptable. 

Dautres statistiques (les ventes des van-
deurs dautomobiles doccssion, des magasins 
de pièces at daccassoires dautomobiles 
etc...) reliCes au secteur de lautomobile 
sent aussi disponibles I partir des enquêtes 
cur 1s Commiorce do detail (n o  63-005 au cata-
logue). Pour obtenir plus dinformation sur 
cette enquItu ou cur 1s programme denquête 
statistique de Is division de lindustrie an 
gCnCral, coamuniquer avec Is section du com-
merce de detail, division de lindustrie, St.-
tistique Canada, Ottawa, K1A 0T6, (téléphone: 
613-951-9656). 

D&FINITIONS 

Dens cette publication, on groupe sous deux 
"genres lea diffCrents types de vChicules 
automobiles neufs v.ndus au Canada at on las 
classe scion leur engine daprIs les cnitIres 
suivants. 

Voituras particulièr.s 

Per voitures particuliIres on entend tout 
vChicule dent 1s fonction principale eat de 
transporter des passagers, cc qui comprend las 
vChicul.s qui servent I des fins commerciales, 
c.-I-d., lea taxis, lea vdhicules destinCs I 
la location at autres parcs automobiles. 

Véhicul.s utilitairss 

Lea vChicuies utilitaires comprennant •xclu-
sivament lea camiona, lea fourgonnettea, les 
auto-cars at los autobus, indCpendamment de 
lusage que lon compte an faire. 

Autr.s pays d'origins 

Lorigine des vChicul.s automobiles neufs 
nous permet de distinguer entre les vdhicules 
fabriqués an AmCriqu. du Nord at ceux fabri-
quCs outre-mer. Cos derniers sent i.portCs 
a.s.mblós (tels quels) par dautr.s pays qua 
las Etats-Unis, soit du Japon, de Is républi-
qua de Coróe (Core. du Sud) ou des pays dEu-
rope. Statistique Canada traite comme vChicu-
las de fabrication domeatique, lea voitures 
particuliIres at las véhicules utilitaires 
montés au Canada at aux Etats-Unis at vendus 
au Canada. 

Na.bre de vChioules auto.obiles 

Le nombre de véhicules automobiles neufs 
v.ndus directe.ent ou per lentramise de con-
cessionnairas, aux consommataurs au Canada. 
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Net Sales 

Not ..1.s refers to the sailing price to the 
consumer, i.e., manufacturers invoice price 
plus estimatsd d.al.rs markup, including 
charges for standard and optional accessories. 
Provincial sales tax is excluded. 

Average Pro. of Passenger Cars 

The average pric, is obtained by dividing 
the total dollar sales by the number of units 
sold. Therefore, changes in the average 
price reflect variations in the models sold 
as well as price changes. For •xaeple, changes 
in the average price for Japanese cars reflect 
a shift to more expensive models in recent 
years as well as price increases. 

MET)WOLOOY 

The •ethodology of this survey is unique in 
that the statistics it collects are based on 
an exhaustive survey of all Canadian and Amer-
ican motor vehicle •anufaoturrs and 
aporters of foreign-manufactured motor 
vehicles known to be active in Canada as 
opposed to the dealers themselves (a complete 
list of respondents is provided at the end of 
this report). The respondents report to the 
Industry Division their dealers total com-
bined sales of new motor vehicles during the 
month. This procedure permits rapid access to 
information that is reliable and eliminates 
the need of surveying a large number of mer-
chants. 

Ventes mattes 

Ventes nettes signifie Is prix de yenta au 
consommateur, cest-0-dire, Is montant de Is 
facture du manufacturier augmenté de Is marge 
bénóficiaire du concessionnair., y compris Is 
coQt des accessoires de sens at facultatifs. 
La taxe de vente provinciale nest pes inclu-
se 

Prix maysin des votur.s partculières 

Lu pnix •oyen est obtenu an divisant les 
ventes totales an dollars par In nombre duni-
tés vendues. Par consequent, les changements 
dans 1s pnix moyen reflOtent les variations 
dans las modOles vendus ainsi que les change-
ments dans les pnix. Par exeuple, les change-
ments dans Is prix moyen des voitures japonai-
ses reflOtent lachat de modBl.s plus dispen-
dieux au cours des d.rni0res années ainsi que 
laugmentation dans les prix. 

MtTIDOLOQI! 

Cette •nquOte se distingue par son approche 
méthodologique particuliOre an cc sens que les 
statistiques y sont fondé.s sur une unquote 
exhaustive menCe auprOs de tout lensemble 
connu des fabrAcants dautomobiles cane-
diens at a.Cnicains ainsi que des ixporta-
teurs de vóhicul.s automobiles de fabrication 
6trangOre exerçant leurs activitCs sur In 
territoire canadien, at non pas auprOs des 
détaillants eux-mOmes la liste complOts des 
enquOtds figure 0 Is fin do cc catalogue). Ce 
sont les rCpondants qui rapportent I Is divi-
sion de lindustrie les totaux consolidés des 
ventes de véhicules automobiles neufs róalisés 
per leurs concessionnaires durant 1. mois. 
Cette procedure nous permet dobtenir rapide-
aunt linformation requise dans d.s normes 
acceptables de fiabilité tout on Cvitant Is 
recours I 1s mdthode beaucoup plus onéreuse 
des sondages auprOs dun grand nombre du mar-
chands. 

The value of sales are reported by respon-
dents at selling price to consumer i.e. the 
manufacturers invoice price plus estimated 
dealers markup, charges for standard equip-
ment and options, less provincial sales tax. 

DATA CONFIDENTIALITY 

Statistics Canada is prohibited by law from 
publishing any statistics which would divulge 
information relating to any identifiable busi-
ness without the previous consent in writing 
of that business.' The disclosure of data 
likely to reveal specific information on the 
activity of a particular company is therefore 
systematically and rigorously controlled and 
regulated to prevent the publication or dis- 

See Section 16 of the Statistics Act (Chap-
ter 151, entitled Secrecy. 

Les montants des ventes déclarés par les 
rdpondants comprennent In prix de vente au 
consommateur c.-I-d., Is montant de Is facture 
du manufacturier augm.ntC de In marge bénCfi-
ciaire at deivent aussi inciure 1s coOt des 
accessoires de sCrie at facultatifs tout on 
omettant Is taxe de vents provincial.. 

cONFIDENTIALITC DES DONHtES 

La loi interdit I Statistique Canada de 
diffuser au grand public des donnCes qui pour-
raiant servir I identifier une entreprise ou 
certaines de ses caractéristiquas, sans avoir 
obtenu au próalable lautorisation ócrite de 
cette derniIre 1 . Ainsi, In dCvoilement de 
donnCes susceptiblas de róvCl.r des renseigne-
ments précis sur lactivité duno entreprise 
particuliOre est systCmatiquement contrôlé 

Voir larticle 16, intitulCe Secret, du 
chapitre 15 de Is Loi sur is statistique. 
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closure of any information deemed confiden-
tial. The rules regarding the confidentiality 
of parts of the results of merchandising sur-
veys are therefore applied in such a way that 
no data are shown for cells (or statistical 
units) composed of fewer than three companies 
or of three or more if these are dominated by 
one or two companies. Then, in the publication 
itself, the information is withheld on this 
designated cell by entering an "X" in the 
appropriate boxes. 

Another way of preserving data confidential-
ity without having to enter an "X" is to com-
bine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in question can then sim-
ply be aggregated and published in a less 
detailed, but still confidential, form. For 
example, in many cases the data for the North-
west Territories and the Yukon are included 
with the British Columbia data. 

The rigorous application of these rules 
preserves the confidentiality of the informa-
tion and ultimately has little effect on the 
dissemination of merchandising survey results. 

DATA RELIABILITY 

Non -sampling Errors 

The monthly survey of new motor vehicle 
sales in Canada covers all new motor vehicle 
manufacturers and importers operating in 
Canada. The fact that this is an exhaustive 
survey precludes the possibility of sampling 
errors) however, it does not preclude the 
possibility of non-sampling errors, which may 
occur both in exhaustive surveys and in sample 
surveys. Such errors stem from one or more of 
the following causes. 

Coverage error. This error is not a problem 
because of the small number of companies 
involved. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwilling-
ness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties and 
different tendencies of different interviewers 
in explaining questions or interpreting 
responses under different modes of communica-
tion. 

Non-r.spons. error. 	Some respondents may 
refuse to answer questions, some are unable to 
respond, while others may be too late in re-
sponding. Data for the non-responding units 
can be imputed using the data from responding 

suivant des dispositions strictes, de telle 
sorte quaucun renseignement jugé secret no 
soit publié ou divulguó. Lapplication des 
règles sur Is caractre secret dune partie 
des résultats des enquêtes sur Is commerce 
sétablit donc de maniôre I cc quaucune don-
née no soit révólóe pour des cellules (ou 
unites statistiques) composées de moms de 
trois compagnies, ou encore da trois ou plus 
lorsqua celles-ci sont dominées par une ou 
deux compagnies. Par Is suite, linformation 
concernant ces cellules est dissimulóe an 
inscrivant un "X aux différents postes visés 
dans Is publication. 

Une autre facon de preserver Is caractIre 
confidential de linformation sans pour autant 
avoir I mettre des X, consiste I grouper 
(consolider) pour certaines regions (ou car-
tames cellules) linformation dun moms pos-
ta. Ii suffit alors dagrégar las donnóes 
visécs at de las presenter sous une forma 
moms détaillêe mais qui respecte Is consigne 
de confidentialité. Par example dans bien des 
cas, les donnCes relatives aux Territoires du 
Nord-Ouest at au Yukon sont incluses avec 
celles de la Colombi.-Britannique. 

Ainsi, par lapplication rigoureuse de ces 
rlgles, In caractIre privé de linformation 
est prCservé at naffecte qua trBs marginal.-
ment an fin de compta Is diffusion des résul-
tats des enqultes sur Is commerce. 

FIABILITI DES DONNUS 

Erreurs non liéss A I 'éohantillonnag. 

LenquOts mensuells sur las ventes da véhi-
cuims automobiles neufs au Canada est rCalisSe 
auprIs de tous les fabricants at fournisseurs 
de vChicules automobiles neufs operant au 
Canada. Puisquil sagit dun recensement 
axhaustif de 1& population observóe, ii ny a 
aucun risque dy déceler des erreurs déchan-
tillonnage. C.p.ndant c.tte procedure nexciut 
pas lea erreurs dites non-liCes A léchantil-
lonnage, lesquelles an retrouvent kant dans 
les recensements exhaustifs qua dans lea en-
quOtes per Cchantillonnage. Elles sont causCes 
per un ou plusieurs facteurs parmi las sul-
vants. 

La ahp couvert par l'enquAte. 	Cette 
erreur nest pas un problI.e a cause du nombre 
minima dentreprises concernées. 

La répons.. 	Ici lerreur peut-Otre attribua- 
ble A la conception du questionnaire at aux 
caractéristiques de Is question, I lincapa-
cite ou au refus de lenquOtC de fournir des 
renseignements exacts, I 1 interpretation 
fautive des questions due i des problImes 
dordre sC.antique, ou aux variations dun 
interviewer i lautre dans 1s mode de communi-
cation rstenu, lorsquil sagit dexpliquar 
des questions at dinterpréter des rCponses. 

La non-rCponsa. 	Certains enquItCs ref usent 
de répondre tandis qua dautres sont incapa-
bles ou encore répondent trop tard. L.s don-
nCes relatives aux non-répondants peuvant Otre 
imputées A partir des chiffres fournis per las 
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units or some earlier data on the non-respond-
ing units if available. The extent of error 
due to imputation is usually unknown and is 
very much dependent on any characteristic 
differences between the respondent group and 
the non-respondent group in the survey. This 
error generally increases with increases in 
the non-response rate and attempts are there-
fore made to obtain as high a response rate as 
possible. 

Processing error. These are the errors that 
may occur at various stages of processing such 
as coding, data entry, verification, editing, 
weighting, tabulation, etc. 

Non-sampling 	errors 	are 	difficult 	to 
measure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of final 
results. With regard to the estimates of this 
publication all attempts have been mad, to 
minimize the non-sampling errors: the ques-
tionnaires used in the survey have been 
carefully designed to minimize different in-
terpretationsi detailed acceptance testing has 
been carried out for the different stages of 
editing and processing) and every possible 
effort has been made to reduce the non-
response rate as well as the response burden. 

Estioction of Non -sphlng Errors 

Non-response error is one type of non-sampl-
ing error. The response rete Ithe proportion 
of surv.yed units which responded soon enough 
to be included in this publication) and the 
response fraction 	(the proportion of the 
published data 	based on actually-reported 
information) are two measures of response. The 
fact that this survey covers a relatively 
limited number of respondents permits the 
obtainment each month of a response rate and 
response fraction of very close to bOX. 

SEASONAL ADIPJSTPIENT 

Time series contain the elements essential 
to the description, explanation and forecast-
ing of the behaviour of an •conomic phenom- 
enon: 	They are statistical records of the 
evolution of 	economic processes through 
times. ..2  In using time series to observe econ-
omic activity, economists and statisticians 
have identified four characteristics behav-
ioural components: the long-term movement or 
trend, the cycle, the scasona]. (variations) 
and the irr.gular (fluctuations). These move-
ments are caused by various economic, natural 
or institutional factors. The sasonal vari-
ations occur periodically on a more or less 
regular basis over the course of the year as a 
result of seasonal changes in weather, statu- 

2 "A Note on the Seasonal Adjustment of Econ-
omic Time Series," Canadiac Statistical 
Review , August 1974. 
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répondants ou é laide des statistiques ant-
rieur•s sur les non-rópondants, lorsque ccl-
les-ci existent. On no connalt genéralement 
pas avec precision importance de lerreur 
dimputation; celle-ci vane beaucoup selon 
les caract6ristiques qui distinguent las ré-
pondant. des non-répondants. Comme cc type 
derraur prend habituellement de lampleur I 
mesure quaugmente 1s taux de non-rópons., on 
s.fforce dobtenir In mailleur taux do ró-
ponsa possibl.. 

Le trait...nt. 	Lerreur peut se produire 
lors de diverses Ctapes du traitement, telles 
qua Is codage, lentróe, Is vórification, Is 
pond6ration, Is totalisation, etc. 

Xl est difficile de mesurer les erreurs non 
li6es I lechantillonnage. En outre, 11 faut 
les cerner de sorte quelles no nuisent pas I 
lutilisation ou I lintarprétation des chif-
fres d6finitifs. En cc qui concerns les esti-
mations du pr6s.nt bulletin, tout a CtC mis on 
oeuvre afin de minimiser cc genre derreurs. 
Ainsi, les questionnaires ant CtC conçus avec 
soin afin de rCduire au minimum Is nombre 
dinterprCtations 6ventuallazi las divarsesC 
tapes de verification at de traitement ont 
felt lobj.t de contrôl.s dacceptation dC-
taillés; enfin on na absolument rien nógligá 
pour que In taux de non-rCponse at 1s fardeau 
de rCponse soient faibles. 

Estisatian des errocra non ICes A l'Cchan-
tillonnags 

Parul les arreurs non hoes I lOchantillon-
nage, on retrouve lerreur de non-réponse. La 
taux ds rCpons. (soit In proportion des uni-
tés enquItóes qui ont répondu assez tot pour 
Itre incluses dana Is present, publication) at 
Is fraction de rCpons. (soit Is proportion 
des chiffres publiCs fondCe sur des renseign.-
mants rCellement dOclarOs) sont deux mesures 
da Is rCponse. La nature de cette enqulte, qul 
est conduite auprIs dun nombre relativement 
restraint de rOpondants, permat dobtenir un 
taux de rOponse at une fraction de rCponse 
trés prAs de 100X I chaque mois. 

DSA ISONNALISAT ION 

Les aCne, temporelles ou chronologiques 
comportent lea ClCments assentiels I Is des-
cription, laxplication at Is prevision du 
comportement dun phOnomIn. Oconomique "Ce 
sont des dossi.rs statistiques de lCvolution 
d.s procassus Cconomiques dana In t.mps" 2 . 
Lobservation par les Cconomistes at lea sta-
tisticians de lactivitC Cconomiqu. I laids 
des series temporell.s a donc permis de dis-
tinguer quatre composant.s principalas du 
comportement d.s sOries temporelles: Is ten-
dance I long terme ou trend, 1s mouvement 
cycliqu., les variations saisonniIres at les 
fluctuations irrOguliIr.s ou accidentelles. 
Ces mouvements sont caus6s par diffOrents 
factaurs, soitC conomiques, naturals ou insti- 

2 La dCsaisonnalisation des series temporelles 
Oconomiques: quelques remarquesj tire a part 
de Is Revue statistique du Canada, aoo)t 
1974. 
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tory holidays and other events which occur at 
fairly regular intervals and thus have a •ajor 
impact on the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic phe-
nomenon and producing forecasts of superior 
quality, Statistics Canada uses the X-11-ARIMA 
seasonal adjustment method 3  to seasonally 
adjust its time series. The ARIMA Part of this 
method minimizes the impact of seasonal vari-
ations on the series and essentially consists 
of adding one year of estimated data onto each 
and of the original series before it is sea-
sonally adjusted per se The estimated data 
are derived from forecasts and backcasts using 
ARIMA (Autoregressive Integrated Moving Aver-
age) models of the Box-Jenkins type. 

The X-11 part of the X-11-ARIMA program uses 
primarily the ratio-to-moving av.rage method 
to smooth the modified series and obtain a 
preliminary estimat, of the trend-cycle, to 
calculate the ratios of the original series 
(fitted) to the estimates of the trend-cycle 
and to estimate the seasonal factors from 
these ratios. The final seasonal factors are 
produced only after these operations have been 
repeated several times. These procedures, used 
to determine the seasonal factors necessary to 
calculate the final seasonally adjusted data, 
are, since February 1983, executed every month 
instead of once a year. This permits us to 
update each month the reference series from 
which we derive the final estimations of the 
seasonal factors employing the most current 
data available. 

Hhile seasonal adjustment permits a b.tter 
understanding of the underlying trend-cycl, of 
a series, the seasonally-adjusted series still 
contains an irregular component. Slight month-
to-month variations in the seasonally adjusted 
series may be simple irregular movements; to 
get a butter idea of the underlying trend, 
then, users must examine several months of 
seasonally adjusted series. 

To assist the user, the Months of Cyclical 
Dominance number, MCD, is provided. 4  The MCD 
is the shortest monthly span for which a car- 

For further information see the X-11-ARIMA 
Sasonal Adjusent Method, by Estella Bee 
Dagum, Statistics Canada,Catalogue 12-564E 
Occasional. 

' MCD = 6 for North American passenger cars. 

MCD = 5 for Overseas passenger cars. 

MCD = 5 for Com.urcial Vehicles. 
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tutionnals. Les variations saisonnAres sont 
lus fluctuations périodiquas plus ou moms 
rógulières qui se produisent au cours dune 
annie an raison du cycle métóorologique nor-
mal, des congós fixes at dautres évén.m.nts 
qui se rópètant a intervallas avec une car-
tame régularité pour influencer de facon 
significative Is taux dactivité. 

Afin de favoriser linterprétation exacte de 
lévolution fonda.entale dun phénomène écono-
mique at de produire une meilleure prediction, 
Statistique Canada rajuste las series tempo-
rellas au moyen de Is móthode de désaisonnali-
sation X-11-ARMMI 3  afjn de justement minimiser 
limpact des variations saisonniares sur las 
series. La partie ARMMI de cette technique 
consiste essentiallement a ajouter une année 
de donnCes estimCes a chacune des duux extré-
mites de Is série initiale avant de procCder a 
Is désaisonnalisation proprement dite. Ces 
donnóes estimées proviennent dextrapolations 
prospectives at retrospectives produites par 
des modèles ARMMI (modôlas autorégressifs 
•oyennes mobiles intCgréasl du type Box-Jen-
kins. 

La partie X-11 du programme X-11-ARMMI fait 
urtout appel a In •Cthode de rapport aux 
moy.nnes mobiles pour effectuer Is lissage de 
Is sCrie modifies at obtenir une estimation 
provisoire de In tendance- cycle, pour celcu-
1cr les rapports de Is série initial. (ajus-
tee) aux estimations de Is tendance-cycle at 
pour estimer las facteurs saisonniers I partir 
de ces rapports. Las factaurs saisonniers 
dófinitifs no sont produits qua lorsque cus 
opérations ont ótó exócutéea I plusieurs re-
prises. Ces étap.s dét.rminant las factaurs 
saisonniers nCcessaires au calcul des donnCes 
dósaisonnalisées finales, sont dapuis février 
1983, axCcutées I chaque mois au lieu dune 
sauls fois par an. Il nous est donc possible 
de m.ttre I jour mensuellem.nt les series de 
róférance desquellas on derive les estimations 
finales des facteurs saisonniers, on employant 
les donnCcs las plus récentes diaponibles. 

Bien qua Is dásaisonnalisation permette da 
•iuux comprendre Is tendanca-cycla fondamen-
tale duns sen., In séria dCsaisonnalisCe 
n'en contient pas moms une composante irrégu-
hIre. On légIres variations dun mois I lau-
tre dans Is sCrie dCsaisonnaliséa peuvent 
nIt,'e que de siupl.s mouvements irréguliers, 
pour avoir une •eilleura idea de Is t.ndance 
fondam.ntale, las utilisateurs cloivent donc 
uxaminer jes series désaisonnalisCes dun 
certain nombre de mois. 

A cette fin, on r.tient lusage des mois I 
dominance cyclique, ou MDC". Xl sagit du plus 
petit nombre de .ois pour lesquels un certain 

Pour plus amples informations voir 	La .6- 
thode de désaisonnalisation X- 1l-ARJSII, par 
Estella Baa Dagum, Statistique Canada, no 
12-564F au catalogue, hors sénie. 
MDC = 6 dans In cas des voitures particulil-
rca nord-américaines. 
MDC = 5 dans 1s cas des voitures particulil-
rca doutre-mer. 
MDC = 5 dans he cas das vChiculas utilitai-
rca. 
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tain ratio b.comes and remains less than one, 
that is, the ratio for which the absolute 
average percentage change of the trend-cycle 
of the seasonally adjusted series becomes 
greater than the absolute average percent 
change of the irregular component. The MCD can 
be interpreted as the nu.b.r of •onths over 
which a chang, in the seasonally adjusted 
series must move in a given direction before 
one can be reasonably certain that the trend-
cycle of that series also has moved in the 
given direction. Clearly small MCDs are de-
sirabla and indicative of a smooth series. 
Applying a moving average to the seasonally 
adjusted data of MCD length tends to smooth 
irragular movements which may obscure the 
underlying trend-cycle. The MCD moving average 
provides a m.thod of reducing all types of 
series to approximately the same degree of 
smoothness, whatever the size of the irregular 
component in the original series. 

REVISION PROCEDURES 

Due to the fact that statistical surveys are 
subject to different type of errors (as 
described previously in this section) and that 
to obtain a lOOZ response rate each month 
under a data collection program by mail would 
prove to be very difficult ( almost impossible 
sometimes) and costly, results must be revised 
on an ongoing basis as new information is 
r.ceiv.d,enabling us to update our statistical 
series accordingly. 

Revisions of two different types are made in 
regard to the New Motor Vehicle Survey: the 
first rlatas to the way data are gathered 
while the second results f rco the seasonal 
adjust.ent procedures run each month. Com-
mencing with April 1986, monthly revisions for 
the seasonally adjusted sales, in units, for 
the three previous months (January to March 
for example) are published in the current 
months issue (April) of the present cata-
logue. The annual revisions are published once 
a year in the March issue. 

Generally, revised data are indicated with 
an "r" beside the name of the month to which 
they apply, in order to inform the user of 
these changes.  

rapport deviant at rest, infóri.ur A Punitó; 
autr.m.nt dit, ii sagit de Is période pendant 
laquelie Is taux de variation moyen absolu de 
is tendance-cycle de Is sens désaisonnalicCe 
eat supénieur I celui de Is composante irrégu-
liAr.. La MDC peut Itre considéré comma le 
nombra de aois qua doit durer un mouvement de 
is sCrie dCsaisonnalisoa dans une direction 
donnée avant quon puisse être raisønnablamant 
certain que Is tendance-cycle de Is aCne 
Cvolue dans la mô.e direction. Ainsi, un MDC 
peu Ci.vC est souhaitabie puisquil indique Is 
presence dune aCne lisse. Lapplication 
dune moyenne mobile aux donnC.s dCsaisonna-
lisC.s de pCniode Cgale au MDC, tend A lisser 
las mouvaments irrCguliars pouvant dissimuler 
Is tendanca-cycla fondamentale. La methode de 
Is moyenne mobile du MDC permet de rCduire 
tous las genres de series A psu prAs au mome 
niveau da lissage, qualle qua soit In taille 
de Is composante irrCguliAra dans Is aCne 
initial.. 

PRDCtDURES DE RtVISION 

Puisque las .nquêtes statistiqu.s sent su-
j.ttes A diffCrents types derneurs (telles 
quexplicitC.s prCcCd.mment dana cette sec-
tion) at quil sarait trAs cot.ux at diffi-
cii. (pratiquemant impossible parfois) dat-
teindr., A partir dun programme da collecte 
do donnC.s per Is post., un taux da rCponsa de 
100Z, ii faut donc reviser las rCsultats sur 
una base nCguliAre afin de mattra A jour las 
aCnes statistiques an dCcoulant, A assure qua 
da nouvell.s informations nous sent tnansaises 

On compta donc des revisions de deux types 
an regard I lenquete sur las ventes de vChi-
culas automobiles n.uf 5: lee proniAree sont 
liC.s I Ia facon dont las donnCs sont produl - 
tas tandis qua las sacondas resultant do la 
procedure asnsuelle do dCsaisonnalisation. 
D.puis avril 1986, des revisions mensuelles 
pour lea vantes dCsaisonnalisCes, an nombre 
dunitCs, qui so rCfArent aux trois mois prC-
cCdents (janvisr I mars per axa.pla) sent 
sjoutCes A is publication du mois courant 
(avril). Las revisions annuell.s sent publiC.s 
une fois lan dens 1s bulletin da mars. 

En gCnCral, on avism lutilisataur do ccs 
changements, on inscrivant un r" A cotC du 
nom du mois auquel on applique das revisions. 

New motor veriicle sales, October 1992 
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APPENDIX II - APPENDICE II 

List of North Aaerican Motor Vehicle Manufacturers 

Repertoire des fabricants nord-Crieains de véhicules auto.obiles 

Blue Bird Body Co. 
Chrysler Canada Limited 
Ford Motor Company of Canada Limited 
Freightlin.r of Canada Ltd. 
G.n.rsl Motors of Canada Limited 
Grey Hound Canada Inc. 
Honda Canada Inc. 
Hyundai Auto Canada Inc. 
K.nworth Div., Paccar of Canada Ltd. 
Hack Canada Inc. 
Motor Coach Industries Limited 
Navistar Int.rnational Corporation Canada 
New Flyer Industries Ltd. 

Ontario Bus industries Inc. 
Peterbuilt Div., Paccar of Canada Ltd. 
Provost Car Inc. 
Suzuki Canada Inc. 
Thou.. Built Buses of Canada Ltd. 
Toyota Canada Ltd. 
Volkswagen Canada Inc. 
Volvo (Canada) Limited 
Volvo-GM Canada Heavy Truck Corp. 
Hest.rn Star Trucks Inc. 

List of I.port.rs and Distributors of Overseas Manufactured Motor Vehicles 

Repertoire des ibportateurs at distributeurs de véhioules auto.obilas fabriqués outre-asr 

Japan - Japon 

Chrysler Canada Limited, Colt Division 
General Motors of Canada Ltd. 
Hino Di.s.l Trucks Canada Ltd. 
Honda Canada Inc. 
Mazda Canada Inc. 
Nissan Canada Inc. 
Subaru Canada Inc. 
Suzuki Canada Inc. 
Toyota Canada Inc. 

Other Countries - Autrss pays 

B.M.H. Canada Inc. 
Baythorn. Diesel Products Ltd. 
Chrysler Canada Ltd. 
Ford Motor Company of Canada Limited 
Fr.ightliner of Canada Ltd. 
General Motors Canada Ltd. 
Hyundai Auto Canada Inc. 
Jaguar Canada Inc. 
Land Rover Canada Inc. 
Mercedes-Benz Canada Inc. 
Peugeot Canada Inc. 
Rolls-Royce Motor Cars (Canada) Ltd. 
Skocar Inc. 
Lad. Canada Inc. 
Volkswagen Canada Inc. 
Volvo (Canada) Limited 

New motor vehicle sales, October 1992 	 Ventes de véhicules automobiles neuts, octobre 1992 
Statistics Canada- Cat. No. 63-007 	 Statistique Canada . n 0  63-007 au catalogue 



Canada challenges the imagination. Imagine a country 
where Newfoundlanders live closer to Africans than 
they do to fellow Canadians in British Columbia. Or a 
country with an island that has a glacier bigger than 
Ireland. Imagine a country with two million lakes, and 
the world's longest coastline - but that shares a border 
with only one nation. 

Statistics Canada has created the 54th edition of 
Canada: A Portrait as a celebration of our great 
nation. Drawn from Statistics Cano' 1" 
rich palette of national data, it pail 
a picture of where we are socially, 
economically, culturally and 
politically. 

Over 60 unique and beautiful 
photographs combined with lively 
text, provide a close-up look at the 
Canada of today. 

Experience this land's remarkable 
natural regions and diverse human 
landscape through six chapters 
entitled: This Land, 
The People, The Society, 
Arts and Leisure, 
The Economy, and 
Canada in the World. 

Eminent Canadians such as astronaut Roberta Bondar, 
former hockey star Jean Béliveau, and writer 
W.O. Mitchell have contributed their personal 
visions of Canada. 

Canada: A Portrait is a beautiful illustration of the 
Canada of today. 

Presented in a 30cm X 23 cm (12 1/4" X 9") format, 
prestige hardcover, with over 200 pages, Canada: 
A Portrait (Catalogue No. 1 1-403E) is available 
in Canada for $38.00 plus GST, US $41 .95 in the 
United States, and US $48.95 in other countries. 

To order write Statistics Canada, Publications 
Sales, Ottawa, Ontario, K 1 A 0T6 or contact the 
nearest Statistics Canada Regional Reference Centre 
listed in this publication. For faster ordering call toll-
free 1-800-267-6677 and use your VISA and 
MasterCard or fax your order to (613) 9511584. 

I.e Canada est un pays qui défie l'imagination. 
lmaginez un pays oi les Terre-Neuviens vivent plus près 
des Africains que de leurs compatriotes de Ia Colombie-
Britannique. Un pays oô se trouve une lIe sur laquelle 
s'étend un glacier plus grand que l'Irlande. Imaginez un 
pays qui compte 2 millions de lacs et le plus long littoral 
du monde, et pourtant un seul voisin. 

Statistique Canada a créé Ia 54e  edition d'Un 
portrait du Canada pour célébrer Ia grandeur de 

notre pays. C'est a partir du riche even-
ii de données nationales de Stotistique 

Canada que Von a brossé ce 
tableau de notre situation sociale, 
économique, culturelle et politique. 
Plus de 60 magnifiques photos, 
mariées a un texte vivant, offrent 
une vision claire et détaillée de ce 
qu'est le Canada d'aujourd'hui. 

• Découvrez les splendides regions 
naturelles de ce pays, de même que 

son paysage hurnain des plus diversifies, 
a travers six chapitres intitulés: 
I.e territoire, La population, 
La société, Les arts of les loisirs, 

L'économie et Le Canada dans le monde. 

D'éminents Canadiens, tels Roberta Bondar, astronaute, 
Jean Béliveau, ancienne vedette de hockey, et 
W.O. Mitchell, écrivain, y font part de leur vision 
personnelle du Canada. 

Un portrait du Canada... un magnifique ouvrage 
de collection qui décrit admirablement bien le Canada 
d'aujourd'hui. 

Présenté dons un format de 30cm sur 23 cm 
(12,25 pa X 9 po), dans une couverture rigide de luxe 
et en plus de 200 pages, Un portrait du Canada 
(N° 1 1-403F au cotalogue) coOte 38 $ plus TPS au 
Canada, 41,95 $ US aux Etats-Unis et 48,95 $ US 
dans les outres pays. 

Pour commander, écrivez a Statistique Canada, Vente 
des publications, Ottawa (Ontario), K 1 A 0T6 ou 
communiquez avec le Centre regional de consultation de 
Statistique Canada le plus proche. La liste figure dons Ia 
publication. Pour commander plus rapidement, composez 
sans frais le 1-800-267-6677 et utilisez votre carte VISA 
ou MasterCard ou télecopiez votre commande au 
(613)951-1584. 
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THE MARKET 
RESEARCH 
HANDBOOK 
1992 
The fastest way 
to get off to a 
good start! 
Brainstorming with your 
colleagues produces some 
great marketing ideas. But 
which ones will you use? 
Market Research Handbook 
1992 can help you narrow 
your options before you commit 
any more time and resources to 
developing your strategy. 
This handbook is the most compre- 
hensive statistical compendium on 	it Canadian consumers and the businesses 
that serve them. 
It helps you to identify, define and locate your 
target markets. 

looking for... 
• socio-economic and demographic profiles of 
45 urban areas? 

• revenue and expenditure data for retailers and small 
businesses? 

The Market Research Handbook 1992 has it all... 
and more. It provides information On: 

• personal spending 
• size and composition of households 
IN wages and salaries 
• investment in Canadian industries 
• labour force in various industries 
• industry and consumer prices 
It has been one of our bestsellers since 1977 for the 
simple reason that it offers such a range and depth of 
market data. Save time and money when youre 
looking for data or data sources, keep the Market 
Research Handbook 1992  close at hand for 
easy reference. 

The Market Research Handbook 1992 (Cat. no. 63-224) is $94 
(plus 7% GST) in Canada, US$113 in the United States and US$132 
in other countries 
To order, write to Publication Sales, Statistics Canada, Ottawa, 
Ontario, KIA 0T6 or contact the nearest Statistics Canada 
Reference Centre listed in this publication. 
For faster service fax your order to 1-613-951-1584 Or call toll-free 
1-800-267-6677 and use your VISA or MasterCard. 

LE RECUE11 
$TMSIIQUE DES 
ETUDES,,DE 
MARCHE 1992 

Pour partir 
dubonpied! 

seances de rernue-meninges 
ilissent d'excellentes idées de 
ommercialisation. Mais lesciuelles 
choisir? Le Recueil 

statistique des etudes 
de marché 1992 peut 

vous faciliter les choix 
avant que vous n'engagiez 

plus de temps et de ressources 
a I'élaboration de votre stratégie. 

Ce recueil statistique est le plus 
exhaustif qui soft sur les consom- 

mateurs canadiens et les entreprises 
ui les servent. Ii vous aide dfinir 

et situer vos marcbes cibles. 

Vous cbercbez... 
- . - des profils socio-&onomiques et démographiques de 
45 regions urbaines? 

- des données sur les recettes et les dépenses de 
détaillants et de petites entreprises? 

Le Recuell contient tout cela... et plus encore: 

• dépenses personnelles 
• taille et composition des ménages 
• traitements et salaires 
• investissements par secteur d'activité économique 
• population active par secteur d'activité 
• prix de l'industrie et de Ia consommation 

Si c'est 1w-c de nos succès depuis 1977, c'est parce qu'il vous 
renseigne en long et en large sur Ic marché. Pour 
économiser temps et argent, vous ne sauriez vous en 
passer. 
Le Recueil statistique des etudes de marché 1992 (n° 63-2 24 au 
catalogue) coôte 94$ (TPS de .% en sus) au Canada, 113$ US aux Etats-Unis 
cc 132 $ US dans les autres pays. 
Pour commander, veuillez écrire I Verne des publications, Statistique 
Canada, Ottawa (Ontario), K I A 016 ou communiquer avec Ic Centre 
de consultation de Statistique Canada Ic plus prs (voir Ia lisle 
fIgurant dans Ia pr&nte publication). 
Pour un service plus rapide, commander par tI&opieur au 
1-613-951-1584. Ou composez sans frais Ic 1-800-267-6677 et utiliscz 
votre carte VISA ou MasterCard. 
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I  YOU 
KN W000 
THAT CANADIAN 
EXPORTS OF 
NATURAL GAS 
IN 1990 WERE 
80% HIGHER  
THAN IN 198O? 
D ue to the unpredictable nature of the energy ndLr:.t, 

reference publications are outdated by the time theyre 
published. Not this one' With the certainty of change in the energy 
picture, you need a source that remains current and complete. 

The Energy Statistics Handbook is the most complete source of 
detailed information on the energy field. This publication is designed 
to work for you! Your subscription includes: 

•An attractive, easy-to-use binder - keep it on your bookshelf or 
beside your telephone. 

• Section dividers to organize the monthly updates which enable 
you to rapidly access the facts you need. 

• A monthly 200-page update from Statistics Canada that ensures 
your facts are the most recently released for this rapidly changing 
sector. 

Data is organized by energy type: total energy, petroleum, natural 
gas, electricity, uranium and coal. Additional sections include prices 
and conversion factors. Along with up-to-date information, you'll find 
historical data going back 10 years, so you can compare trends over 
time. 

Executives, research and development professionals and 
environmentalists use the Energy Statistics Handbook to add authority 
to their industry analysis, plans and corporate reports. 

Subscribe to the Energy Statistics Handbook today! 

The Energy Statistics Handbook (Cat. #10-602) is $300 in 
Canada, US$360 in the United States and US$420 in other countries. 

................ 

Wrileto: 

Publication Sales 
Statistics Canada 
Ottawa, Ontario Ki A 016. 

If more convenient, fax your order to (613) 951-1584. Or contact 
your local Statistics Canada Reference Centre listed in this 
publication. 

For faster ordering, call 1-800-267-6677 and use your VISA, 
MasterCard or Purchase Order number. 

SAVIEZ= 
V0 see* 
QUE LES EXPORTATIONS 
CANADIENNES 
DE GAZ NATUREL 
ETAIENT 80 % 
PLUS ELIEVEES EN 1990 
QU'EN 1980? 
E n raison de la nature imprévisible de lindustrie de l'énergie, de 

nombreuses publications de référence sur le sulet sont deja 
périmées lorsqu'elles paraissent. Mais pas celle-ci! Le monde de 
rénergie est en constante evolution, aussi vous avez besoin d'une 
source de rélérence qui suit toujours d'actualité et complete. 

Le Guide statistique da I'Energie est Ia source Ia plus complete de 
renseignements exacts stir le domaine de renergie. Cetle publication 
est conçue pour travailler pour vous! Votre abonnement comprenct 

•Un classeur attrayant et facile a consufter - vous pouvez Ic 
garder dans votre bibliothéque ou a côté de votre téléphone; 

• Des sections ordonnées scIon les mises a jour mensuelles, ce gui 
vous permet de trouver rapidement les taits dont vous avez besoin; 

• Une mise a jour mensuelle de 200 pages de Statistique Canada 
qui vous assure davoir en main les fails les plus récents qul 
soient sur cc secteur qui change continuellement. 

Les dannées sont classées selon le type d'energie : l'énergie 
totale, le pétrole, le gaz naturef, l'électricité, I'uranium et le charbon. 
D'autres sections traitent des prix et des facteurs de conversion. En 
plus d'une information actuelle, vous y trouverez des données 
historiques des dix demières années, afin que vous puissiez comparer 
es tendances a travers le temps. 

Les cadres, les professionnels de Ia recherche et du 
développement et les écologistes utilisent Ic Guide statistique de 
I'tnergie pour ajouter du poids a leur analyse de l'industrie, leurs 
projets et a leurs rapports de société. 

Abonnez-vous des aujourd'hui au Guide statistique do I'énergie! 

Le Guide slatistique de rénergie (N° 10-602 au Cat.) coOte 300$ 
au Canada, 360 $ US aux Etats-tJnis et 420 $ US dans les autres 
pays. 

................ 

Ecrivez a 
Vente des publications 
Statistique Canada 
Ottawa (Ontario) Ki A 016 

Ou encore, télécopiez votre commande au (613) 951-1584. Ou 
communiquez avec le Centre regional de consultation de Statistique 
Canada de votre Iocalité. La lisle apparaft dans Ia publication. 

Pour commander plus rapidement, composez le 1-800-267-6677 et 
utilisez votre compte VISA ou MasterCard, ou votre numéro de bon tie 
commande. 


