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Data in tny Fora... 

Statistics Canada disseminates data in a variety of 
forms. In addition to publications, both standard aid 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and maqnetic tapes. 
Maps and other qeographic reference materials are 
available for some types of data. Direct access to 
aqqreqated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

How to (btain More Information 

Inquiries about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 (Telephone: 
990-9665) or to the Statistics Canada reference cen-
tre in: 

St. 	Johns 	(772-4073) Sturgeon Falls 	(753-4888) 

Halifax 	(426-5331) winnipeg 	 (949-4020) 

Montréal 	(283-5725) Regina 	 (359-5405) 

Ottawa 	(990-8116) Edmonton 	 (420-3027) 

Toronto 	(966-6586) Vancouver 	(666-3691 

Toll-free 	access 	is 	provided in 	all 	provinces 	and 
territories, for iera 	who reside outside the local 
dialinq area of any of the regional reference centres. 

Newfoundland and Labrador Zenith 0-7037 

Nova Scotia, New BrLnswick 
and Prince Edward Island 1-800-565-7192 

Quehec 1-800-361-2831 

Ontario 1-800-268-1151 

Manitoba 1-800-282-8006 

Saskatchewan 1(112)800-667-3524 

Alberta 1-800-222-6400 

Ant jab Colisnbis (South 
and Central) 112-800-663-1551 

Yukon and Northern B.C. 
(area served by 
Northwest Tel 	Inc.) Zenith 0-8913 

Northwest Territories 
(area served 
Northwestlel 	Inc.) Zenith 2-2015 

How to Order F\Lications 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
coisnunity bookstores, through the local Statistics 
Csnsds offices, or by mail order to Publication Sales 
and Services, Statistics Canada, Ottawa, K1A 016. 

1(613)990-8114 
1(613)990-8115 

Dma donnéea sous plusieurs formea... 

Statistiqus Canada diffuse les données aoua formes diveraes. 
(litre lea publications, des totalisationa habituelles et ape-
ciales sont offertea stir impnimés dordinateun, aur microfi-
ches at microfilms at sur bandes magnétiques. Des cartea et 
dautrea docusenta de réfCrence geographiquea sont diaponiblea 
pour certaines sortea de données. L'accès direct è des donnéea 
egregéea eat possible per Is truchement de CAt4SIM, Is base de 
donnAes ordinolinque at Is système dextraction de Statistigue 
Canada. 

Caent obtenir d' autres raeignements 

Toutes demandes de renseignementa au sujet de cette publica-. 
tion ou de statxstiques at services connexea doiverit être 
adreasées è: 

Section du commerce de detail, 
Division de l'industrie, 

Statistique Canada, Ottawa, K1A 0T6 (téléphone: 990-9665) ixi 
au centre de consultation de Statistique Canada a: 

St. John'a 	(772-4073) Sturgeon Falls 	(753-4888) 

Halifax 	(426-5331) winnipeg (949-4020) 

Montréal 	(283-5725) Regina (359-5405) 

Ottawa 	(990-8116) Edmonton (420-3027) 

Toronto 	(966-6586) Vancouver (666-3691) 

Lhi 	service 	d'appel 	interunbain sans 	frais eat 	offert, 	dana 
toutes lea provinces at dais lea ternitoires, aux utilisateurs 
gui habitent è l'exténieur des zonea de cavmuiiicmtion locale 
des centres régionaux de consultation. 

Terre-Neuve et Labrador Zenith 0-7037 

Nouvelle-rcosse, Nouveau-Brunswick 
at Tle-du-Pnince-Edouard 1-800-565-7192 
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Conent ccanmaider lea poblicationa 

On peut se procurer cette publication at lea autres publica-
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autrea librairiea locales, par I'entremise des bureaux locaux 
de Statistique Canada, ou an écrxvant è Is Section des ventes 
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SYPfOLS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOlE 

Estimates in Table 7 and 8 have been pro-
duced using a new survey system which dif-
fers in methodology and breakdo.n from the 
previous system. Further details are avail-
able in the issue of Wholesale Trade 
Catalogue 63-008. 

This publication was prepared irider the di-
rection of: 

U. Esjardins, Director, Industry Divi-
sion 

A.R. Tanner, Chief, Industry Division, 
Retail Trade Section 

SIGNES CONVENTIONNELS 

Les signes conventionnels suivants sont em-
ployés uniforrnément dans les publications de Sta-
tistique Canada: 

nornhres indisponihies. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de 
la Loi sur la statistique relatives au 
secret. 

NOTA 

Les estimations du tableau 7 et 8 ont été pro-
duites partir d'un nouveau système d'enquêtes, 
qui comporte une méthodologie et une ventilation 
différentes de celles cji servent h l'heure a-
tuelle. Pour de plus amples renseignements, 
veuillez consulter Ia publication du commerce de 
gras no 63-008 au catalogue. 

Cette pklication a été rédigée sous la direction 
de: 

U. tsjardins, directeur, Division de l'indus-
trie 

A.R. Tanner, chef, Division de l'industrie, 
Section du commerce de detail 
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In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
retail dealers are brought together to aid 
the special users of these particular 
statistics. The data are a consolidation of 
inventory statistics and constitute a coun-
terpart to similar statistics available on 
inventories at the manufacturing level (see: 
Inventories, 9iip.nents and Orders in t'n-
ufacturing Industries, Catalogue 31-001). 

Inventories represent stocks of merchan-
dise on hand For sale at the end of the 
month or quarter, usually valued at cost 
except when otherwise specified (e.g., de-
partment store stocks which are valued at 
sellinq price). They do not include goods 
held on a consignment basis, nor do they 
include items not held for sale, such as 
fixtures, equipment and supplies. Ustimates 
are not adjusted for seasonal variations, 
price changes or number of business days in 
the respective months. 

The tables relating to inventories of 
lopartment stores and chain stores show 
monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
ti.siness and by departments within depart-
riont stores. In the case of independent 
retail dealers, only the quarterly percent-
age change in the estimated level of stocks 
is given and only for selected kinds of 
usiness. The table relating to wholesale 
rude inventories presents the monthly per- 
itaqe change in the estimated level of 
icks by kind of business. The stock-sales 

I st ins shown throughout this plublication 
ure derived by dividing the dollar volume of 
inventories by the dollar volume of sales 
'for independent stores, ratios are based 
only on data supplied by a panel of respon-
louts). No adjustment is made in these 
ratios for the mark-up in sales which varies 
from Irrile to trude. 

Info rmnt inn on 'kind of bus in,so'' coinpo-
iLion for chain stores will he Found at the 

ord of this publication (for chain stores) 
:111,1 in the relevant pubi ications - Wholesale 
Irade (Catalogue 63-008), Retail Trade (Cat-
iiloque 63-005) and Department Store Sales 
and Stocks (Catalonue 63-002) in which sales 
data are reported. For a more detailed de-
iription of retail and wholesale kinds 
ii business, the reader is directed to the 
publications of the 1971 Census of 
Mirhuif IHIn 	mit 	,prv I 

Cette publication mensuelle réunit des données 
sur les stocks des grossistes, des maqasins 
succursales multiples, des grands magasins et des 
détaillants indépendants, données destinées 
aider les utilisateurs particuliers de ces sta-
tisticiues. Les données rassemblent des statisti-
ques sur les stocks; elles soot un complement aux 
statistiques sur les stocks des industries manu-
facturi'eres (voir: Stocks, livraisons et com-
maides des industries mmufacturières, no 31-001 
au catalogue). 

Ii s'agit ici des stocks, hahituellemnent au 
prix coiitant sauf indication coritraire (par 
exemple, les stocks des grands maqasins sont eve-
lués au prix de vente) de marchandises en maqasin 
destinées b Ia vente, 'a Ia fin du mois ou du 
trimestre. Ils ne comprennent ni les marchandises 
en consiqnation ni les articles non destinés la 
vente: installations, materiel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sonnalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables de chaque mois. 

Lea tableaux concernant les stocks des grands 
rnagasins et des rnagasins 	succursales multiples 
contiennent 	les estimations mensuelles de Ia 
valeur monétaire des stocks détenus au Canada par 
chacun des divers genres de commerce et par rayon 
a l'intérieur des grands magasins. Dans le cas 
des détaillants indépendants, le tableau ne con-
tient Que le taux trimestriel de variation de 
Pestimation du niveau des stocks dans certains 
genres de commerce. Le tableau Se rapportant au 
commerce de gros indique lea variations en pour-
centaqe par rapport au mois précédent de l'esti-
mation du niveau des stocks selon le genre de 
commerce. Les ratios stocks-ventes indiqués dans 
toute cette publication sont obtenus en divisant 
Ia valeur monétaire des stocks per la valeur 
monétaire des ventes (pour les détaillants 
indépendants, les ratios sont bases sur les 
données fournies par certains enquetés). Aucune 
rectification n'est apportée b ces ratios pour 
fenir canpte de Ia marqe bénéficiaire de vente 

vane d'un commerce It l'autne. 

line repartition par genre de commerce pour lea 
magasins b succursales apparalt h Ia fin de cette 
publication et éqalement dans les publications 
pertinentes qui traitent des ventes - Commerce de 
gros (n° 63-008 au catalogue), Commerce de dé-
tail (n° 63-005 au catalogue) et Ventes et stocks 
des grands maqasins (n°  63-002 au catalogue). 
Pour plus de renseignements sur les genres de 
commerce de detail et de gros, consulter aussi 
les publications du Recensement du commerce et 
des services de 1971. 



TABLE 1. hepart.ent Stores - [atinated Minthly Stmks,(l) by Depart.ant, Canada, 1984 and 1995 

1985 	 1984 

Department 	
January 	 february 	March 	 March 

Janvier 	 FAvrimr 	Mars 	 Mars 

No. _______________________ 	________ 
thousands of 	11ars - milliers de doihuri 

April 	 May 	 June 	 July 

Aoril 	 Mai 	 Join 	 Juillet 

I 	Women's and misses' dresses, 
hnusedresses, aprons and t,ni-
forms 

2 

	

	Women's and misses' coats and 
suits 

3 	Women's and misses' sportswear 
4 	furs 
5 	Infants' and children's wear and 

nursery equipment 

6 	Girls and teenage girls' wear 
7 	Lingerie and women's sloepwear 
A 	In! mate apparel 
9 	Millinery 

10 	Women's and qirls' hosiery 

11 	Women's and girls' cUsses, mittS 
and accessories 

12 	Women's, misses' and children's 
footwear 

13 	Hens clothing 
14 	Hens furnishings 
15 	8oys' clothing and furnishings 

16 	Men's and boys' footwear 
17 	food and kindred prodmict.s 
18 	Toiletries, comsetics and druqs 

19 	Photographic equipment and sup- 
p 1  ies 

20 Piece goods 

21 	Linens and domestics 
22 	Sinwll,aares and notions 
23 	China and glassware 
24 	Floor coverings 
25 	Draperies, curtains and furniture 

cooerinqs 

26 	Lamps, pictures, mirrors and all 
other hcmse furnishinqs 

27 	Furniture 
28 	Major appliances 
79 	Television, radio and music 
50 	Housewares and seall electrical 

appliances 

31 	Hardware, paints, wallpaper, etc. 

32 	Flushing, heating and building 
materials 

33 	Jewellery 
54 	Toys and gases 
35 Sporting goods and luJqage 

36 	Stationery, books and magazines 
57 	Gasoline, oil, auto accessories, 

repairs and supplies 
38 	Meals and lunches 
39 	Repairs and services 
40 	All other departments 

41 	TOTAL ALL DEPARTMENTS 

ITT At sellino Druce. 

39,216 43,993 56,955 58,568 60,707 51,233 40,395 55,949 

48,460 65,516 68,340 46,900 42,697 28,520 26,461 59,406 

128,458 150,98() 171,399 167,438 181,595 172,279 147,612 155,681 
23,238 19,658 34,917 19,474 18,204 22,640 22,152 25,502 
71,712 67,973 77,245 84,529 95,790 81,940 79,127 90,122 

37,268 51,030 59,132 52,624 46,418 47,277 40,356 53,754 
44,199 42,405 47,653 53,540 61,110 55,579 48,029 49,352 
46,465 41,490 41,624 40,695 42,107 40,274 38,454 37,740 

3,121 3,418 2,548 2,640 3,107 2,798 2,424 2,943 
37,920 54,836 38,986 39,697 37,763 32,867 29,118 30,109 

49,975 48,511 53,600 56,516 57,710 50,290 41,804 47,277 

87,890 99,585 121,486 122,545 128,879 104,997 92,428 98,574 

124,739 156,551 171,752 166,013 167,322 159,525 157,054 150,036 
143,216 145,075 166,369 159,176 172,591 175,065 140,450 133,174 
42,786 45,631 47,836 44,204 44,754 58,362 36,263 51,328 

59,572 57,489 76,256 77,981 89,977 83,143 69,975 73,046 
41,882 55,361 37,872 52,054 45,488 25,906 55,828 32,297 

255,768 208,248 225,060 213,043 223,306 195,132 196,226 210,756 

55,548 44,500 49,665 59,685 64,516 55,113 55,831 56,319 

17,961 56,873 21,571 31,122 26,979 25,028 24,512 24,511 

128,407 127,855 134,514 140,777 151,252 152,878 145,694 142,527 
38,204 35,879 37,555 58,611 47,588 43,534 46,036 46,659 
68,153 74,719 66,029 96,902 97,883 99,005 85,874 92,311 
50,782 47,734 49,746 56,856 59,541 56,175 59,124 60,611 
70,150 60,655 65,9111 78,321 77,447 75,051 70,789 72,644 

56,422 55,190 57,261 59,053 58,699 50,679 58,464 58,408 

145,174 145,868 149,735 181,427 202,788 179,091 184,144 184,927 
67,350 72,678 74,982 67,578 71,476 62,734 64,592 65,488 

153,647 128,146 140,488 166,879 169,612 160,329 160,451 156,487 
165,068 151,991 157,505 176,925 193,174 184,170 190,226 187,632 

116,613 120,579 142,450 184,415 144,515 144,914 149,094 157,515 

24,249 21,786 31,594 56,565 38,059 27,221 26,508 27,459 

109,241 96,901 107,128 125,204 129,718 129,276 117,662 124,672 
112,765 109,764 121,590 89,257 106,363 92,527 90,874 102,496 
115,598 150,606 133,988 1 	127,018 160,321 158,935 137,302 152,998 

135,552 125,423 130,744 154,271 143,825 149,072 140,567 156,230 
53,971 50,203 55,851 51,597 55,469 53,537 52,120 47,205 

906 539 654 1,440 1,587 552 641 094 
5,466 5,566 6,085 5,498 5,564 5,441 5,585 5,627 

58,466 50,976 61,896 72,601 79,457 70,806 64,476 64,029 

3,014,110 2,910,159 3,215,551 3,398,437 5,604,916 5,341,853 5,146,702 3,304,615 



TAlli 	6(5 1. Crends .eejn 	- Etjeationa mensuelles des stik.(1), per rayon, Canada, 19384 et 1985 

Percontae cliancie 

Variet ion procentuelle 

March! March Rayon Aunt 	 Septenher 	October 	Nonenter 	Dececrtor 
February 1985/1984 
(98% 

Aotjt Septem.bre 0tabre Noyembre Odcoo,hre Mars! Mars 
fAsrier 1985/1984 
1985 

90 
thousands of dollars - milliers do dollars 

54,588 54,357 64,728 57,571 45,608 20.5 - 	2.8 Robes, robes do mAnage, tabliers at ant- I 
forces pour dønas et jounes ('tiles 

69,909 83,440 80,945 70,550 50,773 a 	4.1 s 45.7 Mantesus ot tailloura pour dases at jeunes 2 
ft I los 

189,819 174,471 198,711 192,894 134,354 15.5 + 	2.3 Vêteements sports pour dames ot joanes ('tIles 3 
26,384 25,317 33,039 29,510 25,372 * 	24.1 - 	23.4 Fourrures 4 
93,361 85,762 94,704 86,815 80,906 • 	13.6 - 	8.7 V8tements poor bAbAs et enfenta et art idea 

do chamibres d'eofants 

50,243 50,337 58,228 54,394 54,643 .• 	15.9 a 	12.3 V8teaents do fLllettes at d'adolescentes 6 
52,734 50,476 72,258 81,643 44,955 • 12.4 - 	11.0 Lingerie et vétements do nuit pour dames 7 
39,746 35,711 42,4114 49,459 45,726 a 	5.1 • 	7.2 Sous-vëtements 8 
4,346 4,278 4,686 6,081 5,219 - 25.5 - 	3.5 Cliapeaus 9 

37,874 33,111 59,587 39,460 36,076 * 	11.9 - 	1.8 Bas pour dames at 	fLilettes 10 

51,050 54,405 68,408 82,772 55,213 * 10.5 - 	5.2 Gants, 	aoufles et articles do parure poor II 
dases et fillettea 

112,703 104,799 115,648 107,353 92,242 • 22.0 - 	0.9 Chaussures pour danes, jeonec filles at on- 12 
('ants 

229,386 187,559 215,6114 215,040 165,447 • 	9.7 • 	3.4 V8teements pour homammea IS 
156,945 166,491 214,846 222,946 146,255 -. 	14.7 • 	4.5 Articles d'habtllement pour hoienes 14 
38,739 40,908 53,578 47,671 35,513 4.8 • 	8.2 VAtao,ents et articlea d'hahitleeent pour 15 

garcona 

77,275 72,416 90,410 79,068 63,713 + 32.6 - 	2.3 Chaussuros pour hoenes et garçamma 16 
27,202 34,783 46,074 51,249 23,252 .. 	7.1 - 	27.3 Produits alisentairea at commence 17 

202,822 2117,670 254,922 284,562 204,790 • 	8.1 • 	5.6 Articles do toilette, cosomAtiques at mAth- 18 
csTients 

58,958 50,715 71,199 58,884 43,862 + 	11.6 - 	16.8 #ppareils at foarnitures plmotographiques 19 

28,097 24,521 51,090 27,120 24,833 • 27.8 - 	50.7 Tismus 4 Is pibee 20 

135,663 129,887 141,617 154,798 147,230 * 	5.1 - 	4.6 Literie et 	lingo do matson 21 
44,702 39,474 45,141 41,179 46,102 + 	4.7 - 	2.8 Menus articles 22 
92,985 83,457 97,638 97,406 95,316 - 	11.6 - 	31.9 Porcelaine et verrerle 25 
59,133 54,491 53,946 89,800 54,850 • 	4.2 - 	12.5 Res8tements do plancher 24 
72,890 72,908 77,514 76,357 73,344 + 	8.7 - 	15.9 Tentures, 	rideaus et housaes 25 

56,417 65,958 67,707 75,685 51,551 • 	7.7 - 	3.1 Lanpes. 	tableaus, n,Lroirs et 	autres arti- 26 
des d' anettlenent pour Ia matson 

164,286 362,507 188,309 151,275 180,001 • 	2.7 - 	17.5 Meubles 27 
61,707 61,736 76,636 80,803 74,523 • 	3.2 a 	30.9 Cr05 appareils mAnagers 28 

157,710 146,644 181,177 181,759 149,728 * 	9.6 - 	15.8 lAlAviseurs, 	radios ot 'misique 29 
192,1382 173,661 199,612 200,706 147,027 • 	3.6 - 	11.0 Articles do mAnage at petite appareils 30 

dlectriques 

144,061 127,959 149,256 338,906 131,082 • 	18.1 - 	3.4 Quincaillerie, peinture, papier-tenture, 31 
etc. 

27,663 27,515 29,504 28,873 34,009 + 84.1 - 	14.2 Materiel do ploomborie, chauffaqe at coos- 52 
truct ion 

122,106 115,753 140,621 149,674 109,685 • 10.6 - 	13.1 Rijomiterie 53 
108,980 126,319 155,077 181,104 104,710 • 	10.8 • 36.2 Jouetm at joint 34 
128,124 129,454 170,046 153,421 126,343 * 	21.1 • 	8.8 Articles do sport at valises 35 

147,167 151,405 150,552 189,435 132,413 * 	4.2 - 	2.7 Pepeterie, 	lisres at revues 36 
50,604 46,087 49,767 51,942 63,070 7.3 • 	4.3 tssence, huile, accessoirea d'autoeobiie, 37 

reparation at 	Fournitures 
539 459 613 399 166 • 21.3 - 54.6 Repas et casne-croOtes 38 

5,806 5,153 5,670 5,998 5,591 o 	9.3 * 10.6 Services et travaam, tie reparation 39 
65,844 63,396 94,921 91,339 57,459 * 23.4 - 	14.8 Tous mutres ray005 40 

3,434,723 5,325,908 3,924,183 3,945,841 5,142,710 • 10.3 - 	3.6 TOtAL, 	T(JJS RAY09S 41 

A,is pris tie vente. 
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TABLE 2. Department Stores - Monthly Stock-Sales Ratios, by Department, Canada, 1984 and 1985 

Department 

1985 

January February March 

1984 

March 	April 	May June 

Janvier Février Mars Mars Avril Mai Juin 
No.  

1 Women's and misses' 	dresses, 4.42 4.38 3.60 4.29 3.60 2.66 2.03 

housedresses, aprons and itii- 

forms 
2 Women's and misses' 	coats and 3.68 5.41 3.23 2.56 2.54 2.71 3.40 

suits 
3 Women's and misses' 	sportswear 3.87 3.97 3.09 3.42 3.60 2.87 2.31 

4 Furs 4.63 5.55 8.75 9.50 26.01 45.92 46.05 
5 Infants' 	and children's wear and 3.90 3.72 3.34 3.88 3.72 3.89 3.37 

nursery equipment 

6 Girls' 	and teenage girls' 	wear 4.24 5.25 3.15 3.37 2.93 3.02 2.58 

7 Lingerie and women's sleepwear 3.73 3.51 3.08 3.48 3.85 2.88 2.52 

8 Intimate apparel 5.12 5.23 3.86 3.80 3.96 3.59 3.18 
9 Millinery 2.00 3.20 2.16 2.32 2.09 2.23 1.96 

10 Women's and girls' hosiery 4.43 4.59 3.61 3.65 3.41 3.00 3.15 

11 Women's and girls' 	gloves, mitts 4.90 5.28 3.90 4.52 4.14 3.26 3.07 

and accessories 
12 Women's, misses' 	and children's 5.71 6.98 4.87 5.46 4.66 4.09 3.67 

footwear 
13 Men's clothing 5.32 6.79 4.78 5.09 4.99 4.61 3.29 

14 Men's furnishinas 5.44 5.51 4.25 4.27 4.54 4.24 2.42 

15 Boys' 	clothing and furnishings 5.53 6.19 3.82 4.10 3.38 3.29 2.99 

16 Men's and boys' 	footwear 5.57 6.26 4.76 5.49 4.96 5.27 3.72 

17 Food and kindred products 0.81 0.57 0.67 1.00 0.77 0.40 0.62 

18 Toiletries, cosmetics and drugs 5.78 4.75 4.47 4.53 5.08 4.01 4.30 

19 Photographic equipment and sup- 6.38 6.23 5.38 6.16 6.69 4.88 4.09 

plies 
20 Piece goods 6.39 5.39 5.20 7.01 7.48 6.18 6.89 

21 Linens and domestics 4.09 7.07 5.45 6.26 6.84 5.53 5.04 

22 Smallwares and notions 4.12 4.86 4.34 4.77 6.79 6.32 7.17 

23 China and glassware 9.44 9.47 6.51 9.71 11.57 7.65 8.48 

24 Floor coverings 5.73 5.22 4.25 4.54 4.81 4.74 5.25 

25 Draperies, curtains and furniture 7.08 6.21 4.91 5.50 5.08 4.51 4.46 

coverings 
26 Lmsps, pictures, mirrors and all 10.12 11.11 8.94 8.27 8.21 6.73 8.16 

other home furnishings 

27 Furniture 3.40 4.43 3.31 4.29 4.86 3.48 3.69 

28 Major appliances 1.69 2.25 1.79 1.64 1.81 1.42 1.27 

29 Television, 	radio and music 4.07 4.40 3.73 4.25 5.15 4.83 4.98 

30 Housewares and small electrical 6.46 5.83 6.05 6.83 6.72 5.52 5.44 

appl iances 

31 Hardware, paints, wallpaper, etc. 5.58 7.28 6.31 6.51 5.49 3.81 4.20 

32 Plumbing, heatinq and building 3.52 3.78 4.29 4.04 3.39 2.17 1.82 

materials 
33 Jewellery 10.08 7.86 5.89 7.50 7.74 6.20 6.13 

34 Toys and games 8.98 8.41 6.44 5.46 6.08 5.05 5.32 

35 Sporting goods and luggage 6.02 6.86 6.60 6.55 6.18 5.02 4.01 

36 Stationery, books and magazines 6.12 5.86 5.29 5.60 6.12 5.56 5.50 

37 Gasoline, oil, 	auto accessories, 4.53 5.00 4.66 3.33 3.21 2.99 2.93 

repairs and supplies 

38 Meals and lunches 0.05 0.03 0.03 0.07 0.08 0.03 0.03 

39 Repairs and services 0.50 0.61 0.53 0.54 0.58 0.52 0.51 

40 All other departments 2.36 2.33 2.12 2.69 2.42 1.67 1.68 

41 TOTAL ALL IPARTMENTS 4.20 4.47 3.77 4.13 4.22 3.53 3.28 
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)ARL[AU 2. Grvids magasins - Rapports mensuels stocks-ventem, par rayon, Canada, 1984 et 1985 

July 

Juliet 

August 

AoOt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Dcembre 

Rayon 
 

No 

.2R 3.49 3.92 3.37 2.00 Robes, robes de ménage, tabliera at 1 
uniformes pour dames et jeunes 
f ii lea 

3.98 2.99 2.50 2.19 Manteaux et tailleurs pour dames at 2 
Jeunes fillea 

3.40 3.72 2.65 3.53 3.00 1.72 VAtements sports pour dames et 3 
Jeunes Filles 

22.18 14.76 7.30 5.93 3.24 3.24 Fourrures 4 
4.76 3.42 3.31 3.52 2.99 2.19 Vétements pour bébés et enfants et 5 

articles de chambres d'enfants 

4.51 1.91 2.63 3.76 2.42 1.46 VAtements de fillettes et dadoles- 6 
centes 

3.09 3.39 2.85 3.90 2.75 0.92 Lingerie et vêtements de nuit pour 7 
dames 

3.71 3.76 3.01 4.24 4.27 3.01 Sous-.vêtements 8 
2.59 5.81 2.30 1.68 1.42 1.50 Chapeaux 9 
4.65 4.71 2.64 3.35 3.07 2.22 Bas pour dames et 	fillettea 10 

4.72 4.48 3.19 3.81 2.88 1.34 Ganta, moufles at articles de parure 11 
pour dames et 	filiettes 

5.45 4.57 3.29 3.77 3.11 2.86 Chaussures pour dames, jeunea lilIes 12 
et enfants 

5.90 7.00 4.35 5.19 3.45 2.02 Vétements pour hommes 13 
3.74 5.00 3.09 1.23 Articles dhabilleinent pour hommes 14 
3.03 4.07 2.77 1.44 Vétements et articles d'habiliement 15 

pour garcons 

.4 4.22 5.38 3.51 2.44 Chaussures pour hommes et garçons 16 
0.45 0.64 0.77 0.65 0.27 Produits alimentaires et connexea 17 

.72 4.56 4.23 4.90 4.17 1.61 Articles de toilette, cosmetiques et 18 
med icament a 

4.49 4.08 4.28 6.22 3.77 1.48 Appareils et fournitures photugra- 19 
phiques 

7.60 7.31 5.77 6.70 5.76 6.88 Tissus b la pièce 20 

4.66 4.53 4.06 5.10 4.56 3.18 Literie et linge de maison 21 
6.85 6.31 3.78 4.60 3.87 3.61 Menus articles 22 
8.97 9.93 7.11 8.34 4.82 2.50 Porcelaine et verrerie 23 
5.19 5.49 4.39 3.83 3.09 4.58 Revêtements de plancher 24 
4.75 5.23 4.68 4.85 4.32 4.50 tentures, rideaux et housaes 25 

1.78 7.87 7.90 7.99 5.80 2.59 Lampes, tableaux, miroirs et autres 26 
articles d'ameublement pour is 
maison 

3.57 4.08 3.63 4.16 3.16 4.16 Meubles 27 
1.38 1.42 1.32 1.66 1.55 1.36 Gros appareils menagers 28 
4.42 4.24 2.75 4.17 3.14 1.68 léléviseurs, 	radios et musique 29 
5.78 5.82 5.44 5.57 4.23 1.82 Articles de menage et petits appa- 30 

reils électriques 

5.07 5.82 5.76 5.59 4.69 3.69 Quincaillerie, 	peinture, 	papier-ten- 31 
ture, etc. 

2.45 2.82 2.94 2.77 2.71 2.97 Materiel de plomberie, chauffaqe et 32 
conat ruct ion 

7.69 7.20 5.56 7.76 5.01 1.62 Bijouterie 33 
5.74 6.10 6.15 4.91 2.92 1.14 Jouets et jeux 34 
4.55 5.51 6.23 8.83 5.48 2.64 Articles de sport et valises 35 

6.71 4.34 4.70 6.01 4.34 1.78 Papeterie, livrea et revues 36 
3.18 2.90 5.37 2.50 2.48 2.88 Eaaence, huile, accessoires dauto- 37 

mobile, 	reparation et 	fournitures 
0.04 0.03 0.02 0.03 0.02 0.111 Repaa et casse-croOtes 38 
0.60 0.60 0.51 0.47 0.38 0.41 Services et travaux de reparation 39 
2.12 2.29 2.21 2.95 2.49 1.00 Tous autres rayona 40 

3.97 3.82 3.42 4.02 3.10 1.80 TOTAI, TOUS RAYONS 41 



No. 

Department January 

Janvier 

February 

Février 

March 

Mars 

1 Women's and misses' dresses, 0.21 0.24 0.31 
housedresses, aprons and iii- 
forms 

2 Women's and misses' 	costs and 0.27 0.21 0.32 
suits 

3 Women's and misses' sportswear 0.25 0.27 0.34 

4 Furs 0.21 0.16 0.10 
5 Infants' 	and children's wear and 0.24 0.26 0.32 

nursery equipment 

6 Girls' 	and teenaoe uris' 	wear 0.24 0.22 0.34 

7 Lingerie and women's aleepwear 0.27 0.28 0.34 

8 Intimate apparel 0.20 0.18 0.27 
9 Millinery 0.37 0.33 0.40 

10 Women's and girls' hosiery 0.23 0.21 0.29 

11 Women's and girls' 	gloves, mitts 0.19 0.19 0.27 
and accessories 

12 Women's, misses' 	and children's 0.17 0.15 0.23 
footwear 

13 Men's clothing 0.16 0.16 0.22 
14 Men's furnishincis 0.18 0.18 0.25 
15 Boys' 	clothing and furnishings 0.20 0.17 0.27 

16 Men's and boys' 	footwear 0.17 0.16 0.24 
17 Food and kindred products 1.59 1.60 1.53 
18 Toiletries, cosmetics and drugs 0.19 0.19 0.23 

19 Photographic equipment and sup- 0.18 0.14 0.20 
plies 

20 Piece goods 0.13 0.18 0.22 

21 Linens and domestics 0.23 0.14 0.19 
22 Smallwarea and notions 0.22 0.20 0.24 
23 China and glassware 0.09 0.11 0.14 
24 Floor coverings 0.17 0.19 0.24 
25 Draperies, curtains and furniture 0.14 0.15 0.21 

coverings 
26 Leeps, pictures, mirrors and all 0.10 0.09 0.12 

other home furnishings 

27 Furniture 0.26 0.23 0.31 
28 Major appliances 0.56 0.46 0.57 
29 Television, radio and music 0.23 0.22 0.28 
30 Housewares and small electrical 0.16 0.16 0.17 

appliances 

31 Hardware, paints, wallpaper, etc. 0.17 0.14 0.17 

32 Plumbing, heating and building 0.24 0.25 0.28 
materials 

33 Jewellery 0.10 0.1Z 0.18 
34 Toys and gases 0.12 0.12 0.16 
35 Sporting goods and luggage 0.16 0.14 0.17 

36 Stationery, books and magazines 0.17 0.16 0.19 
37 Gasoline, oil, auto accessories, 0.20 0.19 0.22 

repairs and supplies 
38 Meals and lunches 33.66 23.12 36.66 
39 Repairs and services 1.97 1.65 1.99 
40 All other departments 0.43 0.40 0.52 

41 TOTAL ALL IPARTMENTS 0.23 0.22 0.27 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

0.25 0.28 0.34 0.43 

0.42 0.38 0.30 0.28 

0.31 0.29 0.34 0.40 

0.11 0.04 0.02 0.02 
0.27 0.29 0.24 0.29 

0.33 0.32 0.33 0.36 

0.30 0.28 0.33 0.37 

0.26 0.26 0.27 0.31 
0.39 0.52 0.42 0.47 
0.29 0.29 0.31 0.30 

0.23 0.24 0.29 0.30 

0.19 0.22 0.22 0.26 

0.21 0.20 0.21 0.28 
0.24 0.23 0.24 0.37 
0.26 0.30 0.28 0.32 

0.18 0.22 0.18 0.25 
1.05 1.21 1.81 1.83 
0.23 0.20 0.23 0.23 

0.16 0.15 0.19 0.25 

0.15 0.12 0.16 0.14 

0.16 0.15 0.18 0.19 
0.21 0.16 0.15 0.14 
0.10 0.09 0.13 0.11 
0.22 0.21 0.20 0.20 
0.19 0.20 0.22 0.22 

0.12 0.12 0.14 0.13 

0.26 0.22 0.27 0.27 
0.58 0.57 0.66 0.80 
0.24 0.20 0.20 0.20 
0.14 0.16 0.18 0.19 

0.16 0.18 0.26 0.24 

0.25 0.30 0.38 0.54 

0.14 0.13 0.16 0.16 
0.19 0.18 0.18 0.19 
0.16 0.18 0.20 0.23 

0.19 0.17 0.18 0.18 
0.31 0.32 0.33 0.34 

15.74 13.45 19.76 36.39 
1.80 1.73 1.88 1.97 
0.41 0.43 0.56 0.57 

0.25 	 0.24 	 0.27 	0.29 
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TABLE 3. Depart.ent Stores - Menthly Sales-Stock Ratios, by (partiuent, Canada, 1984 and 1985 

1985 	
[ 	

1984 
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TABLEAU 3. Grands magasins - Rapports mensuels ventes-stocks, par rayon, Canada, 1984 et 1985 

0(4 

luly 

Juillet 

August 

Aoüt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Décembre 

Rayon 

NO 

1.30 0.30 0.29 0.28 0.28 0.44 Robes, robes de teenage, tabliers et 1 

uniFormes pour dames et Jeunes 

filles 

0.17 0.24 0.27 0.33 0.37 0.38 Manteaux et tailleurs pour dames at 2 

jeunes filles 

0.30 0.30 0.36 0.30 0.33 0.48 Vétements sports pour dames at 3 

jeunes filles 

0.05 0.07 0.13 0.19 0.29 0.29 Fourrures 4 

0.22 0.30 0.29 0.30 0.32 0.44 Vêtements pour bébés et enfants at 5 

articles de chambrea d'enfants 

0,25 0.51 0.38 0.29 0.40 0.53 Vétements de Fillettes et d'adoles- 6 
centes 

0.33 0.30 0.34 0.30 0.39 0.78 Lingerie at vêtements de nuit pour 7 

dames 

0.27 0.27 0.31 0.26 0.25 0.32 Sous-vétements 8 

0.42 0.31 0.43 0.62 0.79 0.71 Chapeaux 9 

0.22 0.24 0.35 0.32 0.33 0.43 8am pour dames et fillettes 10 

0.23 0.23 0.32 0.29 0.38 0.60 Gants, mouflee et articles de parure 11 

pour dames et 	fillettes 

0.19 0.23 0.29 0.28 0.31 0.32 Chaussures pour dames, jeunes filies 12 

et enfants 

0.18 0.17 0.21 0.21 0.29 0.43 Vétements pour hommes 13 

0.26 0.24 0.27 0.23 0.33 0.64 Articles d'habillement pour hommes 14 

(.22 0.45 0.34 0.28 0.34 0.59 Vétements at articles dhabillement 15 

pour garcons 

11.17 0.20 0.23 0.21 0.27 0.37 Chaussures pour hommes at garcons 16 

2.02 1.74 1.48 1.63 2.34 Produits alimentaires at connexes 17 

11.22 0.22 0.24 0.22 0.25 0.52 Articles de toilette, cosmCtiques at ld 

médicaments 

0.22 0.24 0.22 0.19 0.24 0.58 Appareils et fournitures photogra- 19 

phiques 

0.13 0.15 0.16 0.17 0.16 0.14 Tissue a Is pièce 20 

0.21 0.22 0.24 0.20 0.23 0.31 Literie et linge de maison 21 

0.15 0.16 0.25 0.23 0.25 0.29 Menus articles 22 

0.12 0.10 0.13 0.13 0.21 0.39 Porcelaine at verrerie 23 

0.20 0.18 0.22 0.26 0.31 0.23 Revêtements de plancher 24 

0.21 0.19 0.21 0.21 0.23 0.23 Tentures, rideaux et housses 25 

0.13 0.12 0.14 0.13 0.18 0.32 Lampes, tableaux, miroirs et autres 26 
articles dameublement pour Ia 
maison 

0.28 0.23 0.27 0.26 0.28 0.26 Meubles 27 
0.73 0.68 0.76 0.67 0.66 0.71 Gros appareils menagers 28 
0.22 0.24 0.35 0.26 0.32 0.54 ECléviseurs, radios at musique 29 
0.17 0.17 0.17 0.19 0.24 0.47 Articles de teenage et petite appa- 30 

rails électriques 

0.19 0.18 0.16 0.19 0.21 0.26 Quincaillerie, peinture, 	papier-ten- 31 
ture, etc. 

0.42 0.36 0.34 0.37 0.36 0.36 Materiel de plomberie, chauffage at 32 
construct ion 

0.13 0.14 0.17 0.14 0.21 0.52 Bijouterie 33 
0.18 0.17 0.17 0.22 0.37 0.64 Jouets at Jeux 34 
0.22 0.18 0.16 0.13 0.17 0.34 Articles de Sport at valises 35 

0.16 0.22 0.22 0.17 0.26 0.46 Papeterie, livres at revues 36 
0.30 0.36 0.28 0.41 0.41 0.38 Essence, huile, accessoires dauto- 37 

mobile, reparation et fournitures 
26.14 30.08 41.66 41.37 51.72 115.67 Rapes at casse-croCjtes 38 
1.68 1.71 1.83 2.25 2.72 2.36 Services at travaux de réparot ion 39 
0.47 0.44 0.45 0.41 0.39 0.77 Tous autrem rayons 40 

0.25 0.26 0.28 0.26 0.32 0.48 TOTAL, TOLJS RAYONS 41 
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TA8LE 4. Retail Qain Stores - Esti.sted P'cnthly Stocks(1) or Selected Kinds of Business, Canada, 1984 and 1985 

1985 	 1984 

3anuary February March March April May Sune 3uly 
Kind of business aro..ip(2) 

Janvier FAsrier Mars Mars Avril MeL Juin Juillet 

No. 
thousands of dollars - milliera de dollars 

I Combination stores (groceries and 
816 , 777r 831,479r 853,975 851,449 830,163 822,692 824,337 827,634 

seat) 

2 Grocery, confectionery and ajn- 82,255 77,482 76,630 73,120 76,995 77,380 80,862 79,083 

dries stores 

3 All other food stores 7,982 7,327 6,748 7,498 7,476 7,483 7,543 7,271 

4 Genera) merchandise stores 410,395 444,458 487,570 416,791 438,047 443,304 420,695 446,778 

S General stores 133,728 131,187 134,335 130,292 128,989 122,411 124,492 150,343 

6 Variety stores 231,586 250,808 269,368 265,789 267,384 276,208 284,218 297,088 

7 Motor vehicle dealers 41,933 45,401 44,703 42,985 40,062 36,336 52,666 

B Used car dealers - - - - - - - - 

9 Service stations 27,505 27,285 27,258 23,648 28,830 24,035 23,843 26,227 

10 Garages - - - - - - - - 

Ii Automotive parts and accessories 43,971 45,114 46,377 31,853 33,080 38,742 40,175 40,979 

storeS 

12 Hen's clothing stores 80,664 93,167 102,297 111,459 109,787 101,555 89,976 103,112 

13 Women's clothing stores 122,001 142,619 152,317 156,801 155,076 148,565 147,523 156,079 

14 fmeily clothing stores 199,142 213,879 229,492 206,252 208,727 204,761 194,932 209,942 

15 Specialty shoe stores 10,469 11,526 11,676 11,197 11,443 11,088 10,381 10,423 

16 fesily shoe stores 112,962 128,890 138,557 130,865 127,532 119,947 114,909 121,343 

17 Hardware stores x s x a 5 x a 

18 Household furniture stores 54,705 60,941 62,830 68,107 70,082 70,993 69,218 65,826 

19 Household appliance stores x s 5 a a a s S 

20 furniture, television, 	radio and 19,786 20,914 21,060 21,838 22,690 23,530 22,706 21,026 

appliance stores 

21 Pharmacies, patent medicine and 182,751 188,965 199,736 171,220 169,165 170,349 170,008 169,838 

cosmetics stores 

22 Book and stationery stores 103,775 82,501 83,288 65,911 66,854 66,834 69,307 70,970 

23 Florists 2,424 2,439 2,971 2,515 2,917 2,704 2,390 2,431 

24 Jewellery stores 190,598 194,410 168,748 145,396 146,123 145,685 145,539 184,666 

25 Sporting goods and accessories 22,720 23,765 27,401 35,368 37,101 38,288 34,153 33,402 

stores 

26 Personal accessories stores 304,070 101,052 106,206 92,957 96,954 98,990 99,881 96,585 

27 Alcoholic heverane stores 395,231 193,207r 388,157 336,973 311,684 325,173 339,152 349,684 

28 All other stores 273,734 279,661 286,742 261,606 266,053 266,319 264,458 286,672 

29 TOIAL ALL l)IAIN ST(18F5 
3, 712 , 61)8r 5,834,276r 3,949,418 5,699,431 3,689,131 3,683,177 3,652,682 5,770,998 

(1) Data revised to 1977 benchmark in Retail Q,ain Stores, 1977, Citaloque 63-210. 

(2) See and of p,.tlicatnon "Retail trade - Composition ut Kind of Business Groups". 
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All 4. loasins do detail a suecursales - Esti.ations .ensuelles dos stocka(l) do C,ertsifls gemrrs do cerce, Canada, 1984 at 1985 

Percentage change 

Variation procentuelle 

August 	September 	October 	November 	December 	March! 	March 	 Genre do coamerce(2) rebruary 	1985/1984 
1955 

Septesdre 	Octobre 	Novembre 	DAcecnbre 	Nars/ 	Mars 
f8vrier 	1985/1984 
1985 

thousands of dollars - villiera do dollars 

ll, 158 539,023 875,101 898,729 900,526 • 	0.3 - 	2.1 Cpiceries-bouchories 	 1 

78,688 76,799 80,793 82,005 85,859 - 	1.1 • 	4.8 Lpiceries, confiacries at articles divers 	2 

7,984 7,705 1,482 8,118 6,657 - 	7.9 - 	10.0 bus los autres msgasinm dalimenta 	3 

460,523 471,360 485,972 475,281 380,700 9.7 • 	17.0 Maqasins do earchandises diverses 	 4 

155,557 145,995 169,207 149,207 129,959 a 	2.4 • 	1.1 Meqasins q6n6rei,v 	 5 

295,820 300,849 314,086 515,144 267,112 • 	7.4 • 	1.3 Bszsrs 	 6 

5 s a v a 	3.0 a 	4.0 Concessionnatres d'eutomobiles 	 7 

- - - - - - - Vendeurs d'automobilea d'occssior, 	 8 

25,834 25,989 25,287 27,664 26,834 - 	0.1 • 	15.5 Stations-service 	 9 

- - - - - - - Garages 	 10 

.519 43,190 45,263 45,444 41,718 a 	2.8 • 45.6 Magesins do pièces at deccessoires d'auto- 	11 
,,obi lea 

'tB 121,495 127,082 117,805 84,820 a 	9.8 - 	8.2 Magasins de vAtements pour SoIrees 	 12 

177,462 184,206 189,180 186,640 138,480 6.8 - 	2.9 Magasins do vAtecients pour delies 	 15 

.1,909 258,774 253,578 256,114 202,586 • 	7.3 a 	11.3 Maqasios do vAtemeots pour Is fa,alle 	14 

112 11,655 11,955 11,553 11,137 a 	1.3 • 	4.3 Magasins do ctiaussores sp8cialis6es 	15 

I 	I 1./H 1 I 	, 	. a 	7.5 * 	5.9 Megasine do chaussurea pour Is femille 	16 

s s thiivcsilleries 	 17 

• .9 ''1,554 '.6,1)47 54,815 * 	3.1 - 	7.7 Nagasins do moiEtIes 	 18 

x u u v a a Maqasins d'sppareils sénagers 	 19 

• 20,788 21,432 21,452 19,846 • 	0.7 - 	3.6 Neqssins do moiEties, tClttvzseurs, 	radios at 	20 
accesaoi rca 

'.4 187,470 204,905 212,691 195,038 a 	5.7 * 	16.7 Pharmacies, mCdicusents brevetés at pro- 	21 
duits do beautA 

• 	'19 88,257 110,321 119,809 94,170 * 	0.9 a 	26.3 Librairies at pieteries 	 22 

2,492 2,435 2,644 2,372 • 21.8 • 	18.1 fleuristes 	 23 

.7 176,781 177,488 185,475 160,456 - 	13.2 * 	16.1 fliJouteriea 	 24 

.18 41,751 59,830 37,161 26,236 a 	15.3 - 22.5 Hagasina d'art,clee do sport at d'acces- 	25 
aol rem 

If ' 746 101,654 112,429 118,615 95,128 a 	5.1 • 	14.3 Nogasins d'accessoires personnels 	 26 

111.1167 406,174 484,828 545,405 425,394 - 	1.3 • 	15.2 Magasins de boissons alrooliques 	 27 

/77,212 504,656 526,896 338,010 286,632 a 	2.9 • 	9.6 lois los autrea vaquslos 	 28 

1,859,474 4,015,621 4,324,821 4,426,569 3,832,580 • 	2.9 * 	6.8 TOtAL, 	TTSJS LIS lCASIN5 A S1J.CLN1SALES 	29 
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TABLE 5. Retail Chain Stores - Monthly Stock-Sales Ratios for Selected Kinds of Resiness, Cnda, 1984 and 1985 

1985 1984 

Kind of business January February March March April May June 

Janvier Févrjer Mars Mars Avril Mal Juin 
No.  

1 Combination stores (groceries and • 7 11 r •76r .63 .67 .76 .70 .64 
meat) 

2 Grocery, confectionery and .65 .63 .52 .57 .57 .57 .55 
sundries stores 

3 All other food stores .65 .48 .41 .50 .39 .52 .50 

4 General merchandise stores 2.99 3.92 3.30 2.99 2.97 3.02 2.98 

5 General stores 2.24 2.23 1.92 1.93 2.12 1.85 1.67 

6 Variety stores 4.22 4.32 3.41 3.94 3.43 3.35 3.25 

7 Motor vehicle dealers 4.34 3.11 2.06 2.51 2.47 2.38 2.60 

8 Used car dealers - - - - - - - 

9 Service stations .17 .17 .14 .15 .17 .16 .15 

10 Garages - - - - - - - 

11 Automotive parts and accessories 4.62 5.03 2.92 3.01 2.62 1.97 2.88 
stores 

12 Men's clothing stores 1.66 2.23 1.92 2.38 2.15 1.70 1.44 

13 Women's clothing stores 1.22 1.54 1.23 1.55 1.44 1.29 1.13 

14 Family clothinci stores 3.15 3.81 2.91 2.95 2.81 2.67 2.28 

15 Specialty shoe stores 1.42 2.27 2.16 2.45 2.25 1.84 1.57 

16 Family shoe stores 2.34 3.26 2.60 2.76 2.05 2.07 1.77 

17 Hardware stores x x x x x x x 

18 Household furniture stores 1.58 1.89 1.35 1.73 1.90 1.86 1.61 

19 Household appliance stores X X X X S S S 

20 Furniture, television, 	radio and 1.55 1.69 .70 1.45 1.83 1.57 1.46 
appliance stores 

21 Pharmacies, patent medicine and 1.66 1.82 1.71 1.60 1.61 1.56 1.49 
cosmetics stores 

22 Book and stationery stores 4.74 3.71 3.48 3.21 3.35 3.19 3.23 

23 Florists 2.53 1.57 2.13 1.92 1.70 1.09 1.20 

24 Jewellery stores 8.07 8.80 6.92 6.10 5.45 4.21 4.19 

25 Sportinci qoods and accessories 1.29 1.82 1.82 2.79 3.02 2.59 1.85 
stores 

26 Personal accessories stores 2.80 2.83 2.62 2.57 2.72 2.37 2.06 

27 Alcoholic beverage stores 1.28 1•22r 1.09 0.90 .84 .80 .72 

28 All other stores 1.61 1.83 1.61 1.60 1.67 1.56 1.45 

29 TOTAL ALL D4AIN STORES 134t 14r 1.24 1.25 1.31 1.23 1.12 
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!AIILEAU 5. Maqasina de detail è succursalea - Rapporte mensuels stocks-ventes de certains genres de co.nerce, Canada, 
1984 et 1985 

July 

Juillet 

August 

AoCit 

September 

Septembre 

October 

Octobre 

November 

Novemhre 

December 

Décembre 

Genre de commerce 

No 

.75 .68 .72 .77 .72 .69 lpiceries-boucheriea 1 

.56 .55 .55 .59 .60 .60 9piceries, confiseries et articles 2 
divers 

.52 .57 .53 .50 .54 .24 bus lea autres meqasills dali- 3 
ments 

3.40 2.81 3.14 2.54 2.20 2.17 Maqasins de merchandises diverses 4 

2.13 2.15 2.10 1.98 2.17 1.57 Magasins généraux 5 

3.81 3.44 3.63 3.83 3.04 1.64 Bazars 6 

x x x x a a Concessiouinaires dautomobiles 7 

- - - - - - Vendeurs dautaobiles doccasion 8 

.17 .16 .16 .15 .16 .14 Stations-service 9 

- - - - - - Garages 10 

3.24 3.08 3.51 3.25 3.07 3.84 Maqasiiis de piceg et dsccessoi- 11 
res d'automobiles 

2.25 2.39 2.05 2.08 1.42 .72 Magasins de vAtements pour hommes 12 

1.55 1.58 1.38 1.46 1.22 .65 Magasins de vêtements pour dames 13 

2.97 2.81 2.68 2.92 2.66 1.37 Maqasins de vètements pour Is 14 
famille 

1.75 2.01 1.82 1.84 1.70 1.36 Magasins de chaussures spéciali- 15 
sCes 

2.34 2.29 2.16 2.04 1.60 1.20 Magasins de chaussures pour Is 16 
fani lie 

a a a a x a Quincailleries 17 

1.57 1.47 1.37 1.42 1.16 1.16 Maqasins de meubies 18 

a a a a a Magasins dappareils ménagers 19 

1.12 1.40 1.31 1.39 1.28 1.07 Meqasins de meubles, tCléviseurs, 20 
radios et accessoires 

1.55 1.61 1.82 1.77 1.79 1.21 Pharmacies, médicaments brevetés 21 
et produits de beauté 

3.40 3.40 3.76 4.79 4.17 1.68 tibrairies et papeterlea 22 

1.64 1.64 1.74 1.77 1.97 1.20 Fleuristes 23 

4.75 4.88 5.88 6.25 4.16 1.44 Bijouteries 24 

1.75 1.68 2.64 3.01 1.86 .73 Maqasins darticles de sport et 25 
d accessoires 

1.98 1.93 2.15 2.54 2.40 1.01 Maqasins daccessoires personnels 26 

.75 .75 .97 1.19 1.34 .56 Magasins de boissons alcooliques 27 

1.70 1.60 1.70 1.69 1.52 .65 bus lea autres maqasins 28 

1.27 1.22 1.33 1.40 1.31 .86 IOTAL, IOUS LES 4GASLNS A SIJC- 29 
CLJSALE5 
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TABLE 6. Retail thain Stores - Pnthly Sales-Stock Ratios for Selected Kinda of Business, Cimiada, 1984 and 1985 

1985 	 1984 

Kind of business January 	February 	March 	March 	April 	May 	June 

1 Combination stores (groceries and 1• 44r 1•32r 1.59 1.49 1.32 1.44 1.55 
me at) 

2 Grocery, confectionery and 1.54 1.58 1.93 1.77 1.75 1.76 1.83 
sundries stores 

3 All other food stores 1.54 2.10 2.44 1.99 2.55 1.93 2.00 

4 General merchandise stores .33 .26 .30 .33 .34 .33 .34 

5 General stores .45 .45 .52 .52 .47 .54 .60 

6 Variety stores .24 .23 .29 .25 .29 .30 .31 

7 Motor vehicle dealers .23 .32 .49 .40 .41 .42 .38 

8 Used car dealers - - - - - - - 

9 Service stations 6.00 6.00 7.26 6.60 6.02 6.35 6.69 

10 ('.aracies - - - - - - - 

11 Autcanotive parts and accessories .22 .20 .34 .33 .38 .51 .35 
storea 

12 Hens clothing stores .60 .45 .52 .42 .46 .59 .69 

13 Women's clothing stores .82 .65 .81 .64 .69 .77 .88 

14 Family clothing stores .32 .26 .34 .34 .36 .38 .44 

15 Specialty shoe stores .71 .44 .46 .41 .45 .54 .64 

16 Family shoe stores .43 .31 .38 .36 .49 .48 .56 

17 Hardware stores x x x x x x x 

18 Household furniture stores .63 .53 .74 .58 .53 .54 .62 

19 Household appliance stores X S X X S S S 

20 Furniture, television, 	radio and .65 .59 1.43 .69 .55 .64 .69 
appliance stores 

21 Pharmacies, patent medicine and .60 .55 .59 .62 .62 .64 .67 
cosmetics stores 

22 Book and stationery stores .21 .27 .29 .31 .30 .31 .31 

23 Florists .39 .64 .47 .52 .59 .92 .83 

24 Jewellery stores .12 .11 .14 .16 .18 .24 .24 

25 Sporting 000ds and accessories .78 .55 .55 .36 .33 .39 .54 
stores 

26 Personal accessories stores .36 .35 .30 .39 .37 .42 .48 

27 Alcoholic beverage stores .78 • 82r .92 1.11 1.19 1.25 1.39 

28 All other stores .62 .55 .62 .62 .60 .64 .69 

29 TOTAL ALL CHAIN STORES •75r .68 .81 .) .76 .81 .89 
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TABlEAU 6. P4agasins de detail è succursales - Rapports mensuels ventes-stocks de certains qenres de coalnerce, Canada, 
1984 at 1985 

July 	 August 	 September 	October 	November 	December 	
Genre de conynerce 

 

lii I let 	AoCjt 	 Septembre 	Octobre 	Novecnbre 	Décembre 
No 

1.34 1.48 1.39 1.30 1.39 1.44 (piceries-boucheries 1 

1.77 1.82 1.81 1.70 1.66 1.65 (piceries, 	conuiseriem et articles 2 
divers 

1.92 1.75 1.88 2.00 1.87 4.18 bus lea autres maqasins dali- 3 
ments 

.29 .36 .32 .39 .45 .46 Magasins de marchaiidises diverses 4 

.47 .47 .48 .50 .46 .64 Magasins génécaux 5 

.26 .29 .28 .26 .33 .61 Bazars 6 

x * x x x x Concessionnaires dautomohiles 7 

- - - - - - Vendeurs dautomobiles d'occasioii 8 

6.03 6.25 6.37 6.82 6.32 7.02 Stations-service 9 

- - - - - - Garages 10 

.31 .32 .28 .31 .33 .26 Magasiiis de pièces et 	d'acceasoi- Ii 
res dautomobiles 

• .42 .49 .48 .70 1.40 Magasins de vêtements pour hommes 12 

• Th .63. .72 .68 .82 1.54 Magasins de vêtements pour dames 13 

• .36 .37 .34 .38 .73 Maqasine de vétements pour Ia 14 
finille 

.58 .50 .55 .54 .59 .74 Magasins de chaussures spéciali- 15 
sees 

.83 Maqasins de chaussures pour is 16 
femilie 

Quincailleries 	 17 

Maqasins de meubies 	 18 

Magasins d'appareiis ménagers 	19 

Magasins de meubies, télCviseurs, 20 
radios et accessoires 

Pharmacies, méciticaments brevetés 	21 
et produits de beauté 

Librairies et papeteries 	 22 

Fleuristes 	 23 

Flijouteries 	 24 

:csins d'articIes de sport et 	25 
iccessoires 

;mins daccessoires personneis 26 

Magasins de boissons alcooliques 	27 

Tous les autres maqasins 	 28 

TOTAI, bUS uS MAGASINS A SIJC- 	29 
CFIISAI F S 

5 

.68 .73 .70 .86 .86 

S S S S X 

.72 .76 .72 .78 .93 

• 	 .62 .55 .56 .56 .83 

• 	 .29 .27 .21 .24 .60 

i 	 .61 .57 .57 .51 .83 

.20 .17 .16 .24 .69 

1.34 1.03 .84 .74 1.78 

.62 .59 .59 .66 1.53 

.19 	 .82 .75 .72 .77 1.16 
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TABLE 7. Independent Retail sores - Quarter-to-quarter Percentage Qianqe in EmLi.ated Levels of Stocks for Selected Kinds of &,sinese, Canada, 1982-
1985 

1982 	 1983 

Kind of business 	March 	Tune 	Septe,nber 	December 	March 	.kine 	September 	December 

Mars 	)uin 	Septeeibre 	Ddcembre 	Mars 	Juan 	Septembre 	Ddcembre 

1 	Grocery and coebination stores - 	0.7 3.0 - 	0.6 • 	3.8 - 	3.6 3.0 • 	1.6 1.3 

2 	All other food stores • 	12.3 .. 	1.8 - 	4.2 - 	10.2 • 24.4 - 	7.3 i- 	0.1 * 	0.3 

3 	General merchandise stores - 	2.3 - 	0.2 a 	10.5 - 	4.3 - 	2.0 - 	0.2 • 	13.5 - 	5.6 

4 	General stores a. 	5.8 - 	1.7 - 	4.4 - 	6.9 • 	12.4 - 	0.2 - 	1.2 - 	5.0 

Variety stores * 	1.7 + 	7.8 6.0 - 	4.3 - 	1.2 * 	4.4 - 	0.5 - 	3.5 

6 	Service stations and garages * 	9.3 - 	1.0 - 	4.9 - 	0.8 a 	5.5 - 	2.5 • 	2.8 - 	0.4 

7 	Men's clothing stores + 	9.0 - 	14.2 * 	9.9 - 	12 1 0 * 	1.2 - 	7.8 a. 	7.9 - 	8.2 

8 	Women's clothinq stores a 	9.5 - 18.6 * 23.8 - 	19.8 * 17.0 14.8 a. 	28.1 12.7 

9 	Fasily clothion stores • 	0.2 - 	14.7 a. 	24.5 - 	15.8 * 	8.7 - 	6.6 + 	10.2 - 	15,1 

10 	Shoe stores + 22.1 - 	10.2 • 	5.0 - 	5.6 a 	12.5 - 	9.6 . 	15.7 - 	6.3 

11 	Hardware stores a 	1.2 a. 	6.4 - 	1.5 - 	4.7 • 	9.0 * 	5.6 - 	1.5 - 	4.0 

12 	Furniture, television, 	radio and - 	5.2 - 	1.3 - 	11.7 a 	5.2 • 	3.4 a. 	2.6 • 	1.5 * 15.7 
appliance stores 

13 	Drug stores - 	1.1 -- a. 	3.6 + 	1.2 - 	1.6 • 	3.6 a 	5.1 * 	4.8 

14 	Je.aellery stores - 	6.2 • 	0.2 * 	2.3 • 	2.0 - 	0.3 • 	0.2 + 	3.5 * 	6.4 

15 	All other stares * 	3.1 - 	2.2 * 	2.1 - 	3,6 + 	11.4 - 	4.5 - 	2.1 - 	3,3 

16 	TOTAL [XCLII3IMI MOTOR VEHICLE * 	1.0 - 	2.0 * 	0.2 - 	3.3 a 	6.5 - 	1.3 + 	2.5 - 	1.7 
DEALERS 

17 	Motor 	Vehicle Dealers - 	10.8 * 	3.6 - 	7.9 - 	11.8 + 	6.6 • 	9.1 - 	5.3 • 	16.2 
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I9RIEAU 7. Détailloit. thdépendwits - Variations procentu.11es per rapport w triestre prcédmt de iemti..tion de nive.0 des stocks, posit certains 
qonree do cerce, 1982-1985 

I 114 	 1985 

March 	kee 	September 	December 	March 	J.iie 	 September 	December 	
Genre de cosmerce 

Mars 	 )uin 	Septesbre 	D6cembre 	Mars 	 Juin 	Sapteiithre 	Dceebre 
 No 

- 	0.7 + 	3.5 . 	1.6 - 	0.1 - 	3.7 tpiceries at épiceriea-boheriea 1 

- 	4.8 - 	5.7 - 	8.6 + 	1.6 - 	3.6 bus lee autres megasins dalimentation 2 

- 	3.9 • 	5.4 + 	3.2 - 	1.0 • 14.0 Maqaeiris de aarchwidises diverse. 3 

• 15.4 - 	1.1 - 	3.6 - 	6.2 • 13.7 Magasins gdnéraux 4 

+ 	0.6 • 	9.8 • 	6.6 - 	5.0 • 	0.9 Bazers 5 

+ 	1.9 - 	0.3 - 	5.2 - 	7.7 - 	2.1 Stations-service et garages 6 

• 	0.4 - 	15.4 * 	17.1 - 	10.4 • 	12.7 Maga.ins do v8tessemts pour hoesnes 7 

* 27.4 - 	21.3 * 29.9 - 23.0 • 15.6 Magasins de v6teisents poor doses 8 

- 	17.5 - 	4.4 • 23.1 - 12.7 * 	8.8 Maqasins de vèteieents pour to fosille 9 

* 	7.8 - 10.2 • 16.7 - 	3.6 * 	6.2 Haqesjns de chaussures 10 

* 	5.2 4.5 - 	6.5 - 	3.3 * 	7.3 Quincailleries 11 

- 	1.7 • 	6.5 - 	5.0 * 	0.9 - 	5.2 Magasins do methie., téléviseura, radios at 12 
ceseoiree 

- 	1.9 - 	0.7 .. 	4.4 • 	4.5 - 	2.3 Pharsoies 13 

- 	7.0 - 	5.1 - 	4.4 - 	6.2 - 	0.7 Oijouterjes 14 

* 	14.6 - 	3.9 * 	2.0 - 	6.5 + 	6.1 bus lea autrea maqaslne 15 

• 	4.9 - 	0.2 + 	0.7 - 	4.2 . 	4.5 blAt EXCLI.N1 I1NESSI0i4AIRES D'AUTO- 16 
HblL[S 

+ 17.4 - 	1.3 - 	4.4 + 	8.2 * 17.6 Concessionnaires dautosobjles 17 
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TARLE B. Independent Retail Stores - nth-end Stock-Sales Ratios(1) for Selected Kinds of Business, by Quarter, Canada, 
1982-1985 

1982 1983 

Kind of business March June September December March June September December 

Mars Juin Septembre Decembre Mars Juin Septembre Déceabre 
No. 

1 Grocery and combination stores .68 .64 .63 .62 .65 .64 .67 .60 

2 All other food stores .37 .27 .31 .23 .35 .27 .35 .33 

3 General merchandise stores 4.04 3.42 3.46 2.26 3.77 3.36 3.72 2.08 

4 General stores 1.77 1.32 1.28 1.14 1.62 1.09 1.21 1.02 

5 Variety stores 2.77 1.90 2.31 1.24 2.15 1.57 1.99 1.14 

6 Service stations and qaraqes .48 .41 .40 .42 .47 .40 .42 .41 

7 Men's clothing stores 5.31 3.89 4.66 2.15 4.48 3.86 4.52 2.02 

8 Women's clothing stores 1.79 1.31 1.89 .98 1.77 1.23 1.45 1.00 

9 Family clothinq stores 5.23 3.53 4.41 2.08 3.60 3.23 4.44 2.04 

10 Shoe stores 3.96 2.79 2.59 2.14 3.81 2.62 2.77 1.98 

11 Hardware stores 3.57 2.36 2.78 2.20 3.72 2.11 2.63 2.14 

12 Furniture, 	television, 	radio 3.61 3.23 2.91 2.69 3.42 2.67 2.79 3.91 
and appliance stores 

13 Drug stores 1.80 1.57 1.68 1.30 1.,8 1.56 1.61 1.36 

14 Jewellery stores 6.40 5.01 5.30 2.20 7.13 2.56 4.65 1.89 

15 All other stores 2.40 1.83 1.95 1.41 2.78 1.71 2.06 1.69 

16 TOTAL EXCLIJMNG MOTOR VEHICLE 1.78 1.45 1.49 1.23 1.15 1.35 1.53 1.27 
DEALERS 

17 Motor Vehicle Dealers 1.63 1.63 1.69 1.63 1.31 1.18 1.41 1.73 

These ratios are derived from sales and inventory data reported by a panel of respondents. 
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tABLEAU 8. Détaillants independents - Rapports stocks-ventes(1) a in fin du mois, pour certains genres de caninerce, par 
tri.estre, Cenada, 1982-1985 

1985 

March 	June 	September 	December 	March 	June 	September 	December 	
Genre de commerce 

Mars 	Juin 	Septembre 	Décembre 	Mars 	Juin 	Septembre 	Décembre 
NO 

.65 .62 .78 .69 .68 tpiceries et épiceries- 	1 
boucheries 

.31 .31 .32 .30 .51 Tous les autres maqasins 	2 
d'alimentation 

3.81 3.59 3.35 2,64 4.48 Magasins de merchandises di- 	3 
verses 

1.57 1.15 1.18 1.22 1.63 Magasins qénéraux 	4 

2.41 1.71 2.34 1.29 2.07 Bazars 	 5 

.38 .36 .50 .49 .48 Stations-service at qarages 	6 

5.54 3.46 4.36 2.05 5.59 Magasins de vêtements pour 	7 
hommea 

1.89 1.29 1.85 .97 1.90 Maqasins de vêtements pour 	8 
dmnes 

2.97 3.48 4.53 2.75 4.94 Maqasins de vtements pour 	9 
in famille 

2.95 1.61 2.49 1.97 2.94 Magaains de chaussures 	10 

3.55 2.27 2.73 2.21 3.89 Quincailieries 	11 

3.41 2.90 3.00 2.84 2.83 Magasins de meubles, 	télévi- 	12 
seurs, radios at acces- 
so i tea 

1.65 1.54 1.75 1.42 1.61 Pharmacies 	13 

3.86 2.71 3.20 1.74 4.60 Bijouteries 	14 

2.50 1.79 2.06 1.58 2.19 bus lea autres maqasins 	15 

1.68 1.40 1.60 1.39 1.73 tOTAL EXCLUANI COMLSSION- 	16 
t4AIRUS D'AUT(1t11ILES 

1.46 1.27 1.72 1.95 1.45 Conceasionnsjres d'autano- 	17 
biles 

(1) Ces ratios sont obtenus h partir des d&nees aur lea ventes et stocks fournies par certains repondants. 
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TABLE 9. Wholesale Trade - nth-to-month Percentage Change in Estimated Levels of Stocks, by 1970 Standard Industrial 
Classification for Canada and for All Trades in Provinces, 1984 and 1985 

1985 

January Feb ruaryr MarchP 

1984 

March 	April 	May June 

Janvier Févr ier r MarsP Mars Avrjl Mai Juin 
No.  

per cent 

1 Total, all trades - 0.8 + 2.7 + 2.3 + 4.4 + 1.4 - 0.4 - 0.5 

Standard industrial classification 

2 Farm products + 0.7 + 8.5 + 3.9 - 0.6 + 1.3 + 4.2 + 4.6 

3 Paper and paper products - 	5.3 + 4.8 + 5.2 + 2.0 + 4.2 + 2.2 + 4.0 

4 General merchandise - 	1.1 + 8.2 + 7.4 + 7.3 + 1.5 + 	1.3 - 0.3 

5 Food + 2.0 - 0.7 + 	1.1 - 0.1 - 0.4 + 0.3 + 2.4 

6 Tobacco products - 3.9 - 8.8 + 1.8 + 3.7 - 	1.4 + 0.7 + 7.2 

7 Oruris and toilet perparations - 	3.2 - 3.2 + 	1.3 - 3.5 + 3.4 - 	1.7 + 3.3 

B Apparel and dry goods + 	3.1 + 2.5 + 2.9 - 0.3 + 0.6 + 2.5 + 6.2 

9 Household furniture and house furnishinqs + 0.6 + 1.5 + 2.1 + 2.9 - 7.4 - 	3.2 + 	1.9 

10 Motor vehicles and accessories - 3.2 + 5.3 + 3.3 + 5.7 + 1.5 + 	1.1 - 	1.6 

11 Electrical machinery, eouipment and supplies + 3.8 - 1.2 -- + 6.1 + 2.4 + 4.0 - 	1.9 

12 Farm machinery, equipment and supplies + 	1.1 + 1.0 - 	1.0 + 17.1 + 0.4 + 0.9 - 0.9 

13 Machinery and equipment, n.e.s. - 6.6 + 1.5 + 0.7 + 0.6 + 0.5 + 	1.2 + 0.9 

14 Hardware, plumbing and heating equipment - 	2.4 + 6.3 + 4.0 + 5.5 + 3.8 - 	1.0 - 2.0 

15 Metal and metal products - 1.4 + 2.6 + 0.5 + 3.9 + 1.8 - 0.6 + 0.1 

16 lumber and building materials + 1.5 + 5.8 + 3.7 + 3.8 + 1.3 - 	1.5 - 0.6 

17 Scrap and waste materials - 	1.3 - 1.8 - 	1.4 - 2.7 - 	1.8 - 4.3 - 2.2 

18 Wholesalers, n.e.s. + 4.1 + 6.3 + 6.8 + 2.7 + 4.2 - 7.8 - 	5.2 

Provinces 

19 Newfoundland + 0.4 + 0.9 + 0.9 + 3.0 -- - 	2.3 - 	2.4 

20 Prince Edward Island - 2.9 - 6.8 - 	3.5 - 1.7 - 6.4 - 	5.1 - 3.4 

21 Nova Scotia - 2.0 + 1.8 + 4.8 + 6.1 + 3.7 + 0.7 - 	1.8 

22 New Brunswick + 8.4 + 3.1 + 0.5 + 2.3 + 1.8 + 1.9 + 4.2 

23 Quebec - 0.3 + 2.4 + 2.7 + 1.8 + 3.9 - 2.7 + 3.2 

24 Ontario - 	2.7 + 4.1 + 2.9 + 7.9 + 0.5 + 	1.4 - 	1.2 

25 Manitoba + 	3.1 + 3.9 - 1.6 + 5.1 - 	1.1 + 0.5 - 7.2 

26 Saskatchewan + 3.3 + 3.2 + 1.9 + 2.3 - 3.4 + 2.1 - 2.0 

27 Alberta - 	1.8 + 0.7 + 2.9 + 3.3 + 3.5 - 2.4 - 	1.9 

28 British Columbia + 0.5 + 0.3 + 1.2 + 1.1 + 0.6 - 	1.2 - 0.5 

29 Yukon and Northwest Territories - 6.4 + 18.0 - 2.6 - 4.0 - 	1.8 + 6.5 - 	1.7 
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IAHI FAIJ 9. Conerce de gros - Variations en pourcentage par rport ai aois précédent de l'estimation de niveau des stocks 
tar Classification des activités écono.iques de 1970, Canada et pour 1'enae1e des co.nercea at provinces, 1984 
t 1985 

July 	August 	September 	October 	November 	Decenter 

Juillet 	AnOt 	Septembre 	Octobre 	Novembre 	Décembre 

pourcent age 

+ 0.6 + 0.1 - 0.5 + 0.4 + 0.3 + 	1.4 

- 	3.5 + 1.8 - 6.3 - 7.5 - 	3.6 + 	0.6 

+ 4.4 - 0.1 - 0.2 - 1.0 -- + 	2.0 

+ 0.3 + 0.8 + 1.3 + 1.6 - 4.4 - 	6.1 

-- + 3.4 + 0.5 + 0.4 + 0.9 - 	2.3 

- 	3.1 + 11.8 - 0.6 - 2.9 - 	1.7 + 14.6 

+ 	3.8 + 3.8 - 0.3 - 1.9 + 	3.1 + 	10.7 

+ 	1.2 + 0.1 - 2.8 - 1.1 - 	3.5 + 	3.9 

+ 2.2 - 0.2 - 2.4 + 1.5 - 0.8 - 	3.4 

-- + 1.4 + 1.2 + 0.3 - 	1.5 + 	4.1 

+ 	3.7 + 2.0 - 0.6 + 2.6 - 	1.0 - 	1.3 

- 	1.2 - 2.9 + 0.4 + 0.9 - 	2.3 + 	2.0 

+ 0.5 - 1.4 + 1.3 + 2.1 + 0.5 + 	1.9 

+ 0.3 - 0.9 + 0.2 - 2.5 - 	1.2 + 	0.6 

- 	1.6 + 4.4 - 3.8 + 0.8 + 6.2 + 	2.4 

- 	1.7 - 3.4 - 3.7 - 0.1 - 0.7 + 	0.6 

+ 9.9 + 3.0 + 1.1 + 1.1 + 0.2 + 	0.9 

+ 2.6 + 0.7 - 3.0 - 1.6 + 6.3 + 	0.5 

Total, tous conerces 	 1 

Classification des activités écononiques 

Produits agricoles 	 2 

Pspier at articles an papier 	 3 

Marchandises en général 	 4 

Produits alimentaires 	 5 

Produits du tabac 	 6 

Produits pharmaceutiues at articles de toilette 	7 

Vêtmnenta at articles de mercerie 	8 

Meiles de saigon at mneublement 	9 

VAhicules b moteur at acceaaoires 	10 

Machines, appareils at fournitures électriques 	Ii 

Machines at materiel agricoles 	12 

Machines at Cquipements, n.c.a. 	15 

Quincaillerie, plomberie et appareila de chauf- 	14 
rage 

Métaux at produits métalliques 	15 

Bois d'oeuvre at matériaux de construction 	16 

Déchets at mat ières de rebut 	17 

Grossistes, n.c.a. 	 18 

+ 3.7 - 4.8 - 	0.2 + 2.6 + 0.8 - 3.0 

+ 2.0 + 4.3 + 15.9 + 3.9 - 4.6 - 12.1 

- 2.4 + 1.0 + 	1.5 - 0.9 + 	1.0 + 1.1 

- 	2.0 - 0.1 + 	1.1 + 0.5 + 0.7 + 0.1 

- 0.8 - 1.7 - 	0.3 - 0.6 + 3.7 + 2.5 

+ 2.6 + 0.9 - 	0.6 - 0.4 - 	1.4 + 2.5 

- 0.9 + 2.5 + 	3.0 + 4.0 - 	1.1 + 1.5 

- 2.6 + 0.8 - 	0.7 + 1.2 + 3.4 - 0.7 

+ 	1.2 - 0.8 - 	1.5 + 2.5 - 	3.0 + 1.0 

- 0.5 + 0.8 - 	1.3 + 0.9 + 2.0 - 2.2 

- 	6.1 + 0.6 - 	0.4 + 12.0 -- + 2.9 

Provinces 

Terre-Neuve 	 19 

!le-du-Prince-ldouard 	 20 

Nouvelle-cosse 	 21 

Nouveau-Brunswick 	 22 

Québec 	 23 

Ontario 	 24 

Manitoba 	 25 

Saskatchewan 	 26 

Alberta 	 27 

Colombie-Britannique 	 28 

Yukon et Territoires de Nord-Quest 	29 
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TABLE 10. Wholesale Trade - bnthly Stock-Sales Ratios, by 1970 Standard Industrial Classification for Canada and for All 
Trades in Provinces, 1984 and 1985 

1985 	 1984 

January 	February" 	MarchP 	March 	April 	May 	June 

Jenvier 	Févr i er L' 	MarsP 	Mars 	Avril 	Mai 	Juin 
No.  

per cent 

1.88 1 Total, all trades 	 1.86  

Standard industrial classification 

2 	Fans products .48 

3 	Paper and paper products 1.02 

4 	fleneral merchandise 2.67 

5 	Food .84 

6 	Tobacco products .84 

7 	Druqs and toilet perparations 1.26 

8 	Apparel and dry qoods 1.98 

9 	Household furniture and house furnishings 3.03 

10 	Motor vehicles and accessories 2.00 

11 	Electrical machinery, equipment and supplies 1.78 

12 	Farm machinery, equipment and supplies 7.12 

13 	Machinery and equipment, n.e.e. 2.21 

14 	Hardware, plumbing and heatirs 	equipment 2.33 

15 	Metal and metal products 1.14 

16 	Lumber and building materials 2.20 

17 	Scrap and waste materials 1.33 

18 	Wholesalers, n.e.s. 2.17 

1.63 	1 	1.73 	1.78 	1.52 	1.53 

.52 .47 .54 .86 

.92 1.11 .98 1.14 

2.52 2.45 2.02 2.13 

.72 .76 .69 .71 

.75 .79 .70 .78 

1.09 1.15 1.04 1.11 

1.64 2.16 2.31 2.50 

2.58 2.46 2.15 2.25 

1.87 1.83 1.62 1.72 

1.51 1.82 1.70 1.53 

5.85 4.29 4.58 4.96 

2.16 2.41 2.21 2.14 

2.21 2,28 1.98 1.87 

1.21 1.28 1.16 1.20 

1.86 1.79 1.40 1.38 

1.12 1.13 1.03 1.08 

2.07 1.93 1.18 1.19 

.42 

1.14 

2.74 

.84 

.83 

1.29 

1.69 

2.58 

2.06 

1.80 

7.26 

2.18 

2.36 

1.08 

2.29 

1.33 

2.32 

.35 

1.07 

2.38 

.75 

.77 

1.21 

1.90  

2.23 

1.74 

1.34 

4.76 

1.84  

2.14 

1.10 

1.98 

1.19 

2.04 

Provinces 

19 Newfoundland 

20 Prince Edward Island 

21 Nova Scotia 

22 New Brunswick 

23 Quebec 

24 Ontario 

25 Manitoba 

26 Saskatchewan 

27 Alberta 

28 British Columbia 

29 Yukon and Northwest Territories 

1.70 1.68 1.53 

1.74 1.44 1.19 

1.64 1.71 1.56 

1.38 1.37 1.27 

1.72 1.70 1.52 

1.76 1.81 1.51 

2.42 2.69 2.24 

3.47 3.76 3.19 

2.50 2.51 2.22 

1.55 1.52 1.32 

2.33 2.68 1.81 

1.56 1.65 1.38 1.35 

1.70 1.31 1.24 1.33 

1.61 1.64 1.47 1.32 

1.50 1.52 1.27 1.33 

1.49 1.55 1.20 1.30 

1.61 1.68 1.50 1.50 

2.34 2.20 1.85 1.77 

2.95 2.35 2.41 2.43 

2.69 2.85 2.46 2.30 

1.51 1.59 1.38 1.38 

1.46 1.11 1.29 .98 
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rAOtITAU 10. Coerce de gros - Rapport .ensuels stocks-ventes ije grossistes, par Classification des activités écono.iques de 
1970, Canada at pour l'enaele des coerces et provinces, 1984 et 1985 

1904 

July 	August 	September 	October 	November 	December 

Juillet 	AoOt 	Septembre 	Octobre 	Noveebre 	DCcembre 

pourcent age 
No 

1.74 1.63 1.62 1.54 1.55 1.88 

.78 .70 .75 .59 .51 .48 

1.26 1.01 1.07 .98 .97 1.26 

2.27 2.01 2.28 2.26 1.75 2.06 

.74 .72 .75 .74 .75 .79 

.71 .70 .81 .78 .71 .84 

1.23 1.07 .95 .91 1.00 1.23 

1.96 1.44 1.81 1.60 1.70 3.12 

2.43 2.42 1.92 1.99 1.92 2.59 

1.94 1.92 1.76 1.70 1.66 2.29 

1.81 1.80 1.48 1.46 1.35 1.53 

5.18 3.96 5.05 3.84 4.63 6.35 

2.34 2.27 2.30 2.16 2.06 2.28 

2.15 2.04 2.05 1.81 1.89 2.59 

1.30 1.24 1.20 1.06 1.26 1.33 

1.58 1.42 1.51 1.45 1.54 2.42 

1.40 1.25 1.32 1.16 1.16 1.53 

1.76 1.74 1.62 1.54 1.67 1.95 

Total, tous cuercea 	 1 

Classification des activitéa éconouiquea 

Produits agricoles 2 

Papier at articles en papier 3 

Marchandise en general 4 

Produits alimentaires 5 

Produits du tabac 6 

Produits pharmaceutiques et articles de toilette 7 

Vêtements et articles de mercerie 8 

Meubles de maison et ameublement 9 

Véhicules b moteur at accessoires 10 

Machines, appareils et fournitures Clectriques 11 

Machines at materiel agricolea 12 

Machines et équipeisents, n.c.a. 13 

Quincaillerie, plomberie et appareils de chauf- 14 
fage 

Métaux et produits iiiétalliques 15 

Bois doeuvre et matériaux de construction 16 

Déchets et matières de rebut 17 

Grossistes, n.c.a. 18 

1.39 1.24 1.46 1.30 1.38 1.60 

1.30 1.37 1.61 1.36 1.28 1.45 

1.37 1.38 1.51 1.39 1.42 1.62 

1.29 1.29 1.37 1.27 1.24 1.47 

1.51 1.35 1.40 1.34 1.39 1.79 

1.72 1.62 1.54 1.44 1.45 1.77 

2.06 1.68 1.98 2.00 1.96 2.21 

2.70 2.75 2.90 2.60 3.46 3.88 

2.47 2.46 2.48 2.29 2.07 2.37 

1.53 1.48 1.42 1.39 1.39 1.60 

1.05 1.23 1.27 1.78 2.01 2.71 

Provinces 

Terre-Neuve 19 

Tle-du-Prince-Fdouard 20 

Nouvelle-Ccosse 21 

Nouveau-Brunswick 22 

Québec 23 

Ontario 24 

Manitoba 25 

Saskatchewan 26 

Alberta 27 

Colombie-Britannique 28 

Yukon et Territoires de Nord-Oueat 29 
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piceries-boucheries. 	piceries-boucheries (épi- 
ceries avec 20 % ou plus de viande fraiche). 

Magasins d'épiceries, confiseries et articles di-
vers. Magasins d'épiceries, confiseries et arti-
cles divers; épiceries (avec 20 % ou moms de 
viande fralche). 

Tous autres maqasins d'alimentation. Magasins de 
produits de boulangerie; magasins de bonbons, de 
noix et confiseries; laiteries; magasins d'oeufs 
et de volailles; magasins de fruits et legumes; 
boucheries; poissonneries; magasins d'aliments 
fins (delicatessen); autres magasins d' alimenta-
tion. 

Magasins de marchandises diverses. Magasins de 
marchandises diverses (moms du tiers du stock en 
alirnents) et les bureaux de vente par commande 
postale et par catalogue des grands magasins. 

Magasins qéneraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'ajtoinobiles. Vendeurs d'auto-
mobiles (neuves et d'occasion ou neuves seule-
ment). 

Vendeurs d'ajtomobiies d'occasion. 	Vendeurs 
d'automobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pièces et d' accessoires d' aitomobi-
les. Maqasins de pneus, d'accuniulateurs et 
d'accessoires; magasins de fournitures pour la 
maison et l'automobile. 

Magasins de vêtements pour honines. Magasins de 
vétements pour hommes et garcons; Magasins d'ac-
cessoires vestimentaires pour hommes et garçons; 
chapelleries pour hommes et garcons; tailleurs 
(ateliers de confection sur place de vêtements 
sur mesure). 

Magasins de véteinents pour danes. Magasins de 
vêtements prêt-a-porter pour dames et jeunes fil-
les; magasins de lingerie et bonneteries pour 
dames et jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour Ia famille. Magasins 
de vêtements et daccessoires vestimentaires pour 
Ia fanille. 

Combination stores. 	Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery product sto-
res; candy, nut and confectionery stores; 
dairy product stores; egg and poultry 
stores; fruit and vegetable stores; meat 
markets; fish markets; delicatessen stores; 
other food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cats-
loque sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal-
ers (new and used or new only). 

Used car dealers. Used car dealers (used 
cars and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready to wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Fanily clothing stores. Family clothing and 
furnishings stores. 
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Specialty shoe stores. Men's and boys' shoe 
;tores; women's and misses' shoe stores; 
rhildren's and infants' shoe stores. 

Fanily shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drug stores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tinriery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and hoatinq accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; ol ft, novelty and 
souvenir shops; camera and photographic sup-
ply stores; lugqage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; brewers retail stores. 

All other stores. All other stores not spe-
cified. 

Magasins de chaussures spécialisées. Magasins de 
chaussures pour hommes et garçons; magasins de 
chaussures pour dames et jeunes filles; magasins 
de chaussures pour enfants et bébés. 

Magasins de chaussures pour Ia fanille. Magasins 
de chaussures pour Ia faniille. 

Quincailleries. Quincai lieries. 

Magasins d'aneublement ménager. Magasins de men-
hies. 

Magasins d'pareils ménagers. Magasins d'appa-
reils ménagers; magasins de fournitures électri-
ques. 

tlagasins de meubles, de téléviseurs, de radios et 
d'pareils ménaqers. Magasiiis de meubles, de 
téléviseurs, de radios et d'appareils ménagers. 

Pharmacies, maqasins de médicanents brevetés et 
de produits de beauté. Drogueries y compris ma-
gasins de spécialités pharmaceutiques. 

Librairies-papeteries. Librairies-papeteries. 

Fleurjstes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires. Ma-
gasins d'articles de sport; embarcations, moteurs 
hors-bord et accessoires connexes; magasins de 
bicyclettes et ateliers de reparation; vendeurs 
de motocyclettes. 

Magasins d'accessoires personnels. Magesins et 
kiosnues de tabac; marchands de journaux et de 
périodiques; rnaqasins de cadeaux, de nouveautés 
et de souvenirs; magasins d'appareils et de four-
nitures photographiques; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqui. 
nerie; maqasins de jouets et de jeux. 

Magasins de boissons alcooliques. Ventes des cé-
gies des alcools; des Enagasins de yin; des maga-
sins de hi'ere. 

Tous atres magasins. Tous les autres magasins 
non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found In 
the publications of the 1971 Census of 
Canada (Volumes VII and VIII). 

Nota 

Une definition détaillée de genres de commerce 
de detail et de commerce de qros se trouvera dens 
les publications du Recensement du Canada de 1971 
(volumes VII et VIII). 



CHOIX DE PUBLICATIONS 

Les publications suivantes se trouvent b Ia 
Section du commerce de detail, Division de I'm-
dustrie. 

Catalogue 

63-002 Ventes et stocks des grands magasins. M. 
Bil. 36 pages. Premier numéro, 1938. (ISSN 
0380-7045'). 

Ventes totales et nombre de points de 
vente par provinces et certaiiies regions 
métropolitaiiies, ventes et storks par 
rayon, Canada. 

63-004 Ventes des grands magasins par region. 
Rapport pravisoire. M. Ru. 1 page. Pre-
mier tiuméro, 1950. (ISSN 0709-8650). 

Variations en pourcentage et ventes par 
region. 

63-005 Commerce de detail. N. BiL. Environ 65 
pages. Premier nurnéro, 1929. (ISSN 0380- 
6 146). 

Total des ventes au detail par province et 
genre de commerce, pour les magasins 
succursales et les magasins indépendants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. M. 
Ru. Environ 15 pages. Premier nunéro, 
1932. (ISSN 0705-5595). 

Nombre et valeur des voitures part icu-
lières, des camions et des autobus neufs 
vendus par province et par lieu d'origine 
(Canada et .-U. ou importés). Ventes uni-
taires mensuelles selon le type et ion-
gine, après désaisonnalisation. 

63-014 Stocks cornmerciaux. M. Bil. 24 pages. Pre- 
mier numéro, 1972. ([SSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
gros, par rayon pour les grands maqasins 
et par genre de commerce pour les magasins 
'a succursales et magasins indéperidants: 
variations trimestrielles en pourcentage 
pour les maqasins indépendants suivant le 
genre de commerce. 

63-210 Magasins de detail a succursales et les 
grands magasins. A. Bil. Environ 74 
pages. Premier numéro, 1933 (ISSN 0380-
7878). 

Total des ventes au detail pour les rnaga-
sins succursales et les qrands magasins 
selon la province, certaines aggloméra-
tions et le genre de commerce, incluant 
des données sur Ia superficie totale, les 
stocks, et les comptes recevoir. 

SELECTED PUBLICAT IONS 

Following are publications of the Indus-
try Division in the Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Ru. 56 PP.  First Issue, 1938. 
(ESSN 0380-7045). 

Total sales and number of outlets, by 
province and selected met ropol itail 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Ru. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales by region. 

63-005 Retail Trade. M. Ru. Approx. 65 pp. 
First Issue, 1929. (ISSN 0380-6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

63-007 New Motor Vehicle Sales. M. Ril. 
Approx. 15 pp.  First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and oriqin, seasonally adjusted. 

63-014 Merchandising Inventories. H. Ru. 24 
pp. First Issue, 1972. (ISSN 0380-
7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
cent age changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Ru. Approx. 74 pp. First Issue, 
1933 (ISSN 0380-7878). 

Total retail sales by chain and de-
partment stores by province, selected 
localities and kind of business in-
cluding data on floor area, inventory 
and accounts receivable. 
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Cata I uque 

3-21 3 [pI i it ;int 	11, , di ;I 	ihijt in; i; 	jt riuwt 
A. RiL. 21 pages. 	Premier numéro, 1958. 
(ISSN 0527-6411). 

Ventes de marchandise par distributeurs 
automatiques selon le genre de machine et 
I 'emplacement, Canada et provinces. 

63-218 La vente directe au Canada. A. flu. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: par démarchage, par la 
poste, chez le fabricant, etc. 

63-219 Librairies de calipus. A. 811. [nviroii 8 
pages. Premier nurnéro, 1968-69. (ISSN 
0380-6286). 

Ventes au detail par type de produits, 
ainsi que le nombre d'employés et la paye, 
par region ou province pour les années 
scolaires. 

63-224 Recueil statistique des etudes de marché. 
A. Ril. 700 pages. Premier numéro, 1975. 
(IssN 0590-9325). 

Les données portent sur des sujets tels 
gue les indicateurs économiciues généraux, 
les caractéristiques de Ia population, le 
revenu et les dépenses des particuliers et. 
1' équipement ménager. 

63-538 Commerce de detail statist iques histori-
ques, 1972-1979. H.S. 811. 695 pages. 
(ISBN 0-660-506-13-0). 

Cette publication contient des données 
brutes et désaisonnalisées, révisées de 
1972 a 1979, des sections sur les défini-
tions, les concepts, la classification, Ia 
méthodologie et la fiabilité des données. 

Résultats d'exploitation - Commerce de detail. 
H.S. Fill. 29 pages. Premier numéro, 1974. 

Les publications suivantes de la série des 
Résultats de l'exploitatioii contiennent des ra-
tios (pourcentacies des ventes nettes) pour les 
achats, les stocks, le coCit des biens vendus, les 
bénéfices bruts, les dépenses d'exploitation et 
les bénéfices nets. 

Cat aloque 

( S -213 	\iidii 	Miliiu 	I1pid ni;. 	A. 	II i  I. 	21 
pp• I irst Issue, 	1958. (ISSN 0527- 
6411). 

Sales of merchandise through automa-
tic vending machines, by type of 
machine and by location, Canada and 
provinces. 

63-218 Ojrect Selling Canada. A. RH. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution: by personal 
selling, by mail, from premises, etc. 

63-219 Campus Book Stores. A. 811. Approx. 
8 pp.  First Issue, 1968-69. (ISSN 
0580-6286). 

Retail sales by type of commodity, 
employees and payroll, by region or 
province for academic years. 

63-224 Market Research Handbook. A. flu. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data covers such topics as gene-
ral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Fill. 695 pp.  (ISBN 
0-660-506-13-0). 

The publication provides revised 
retail trade estimates for the years 
1972 to 1979, both unadjusted and 
seasonally adjusted and also sections 
on definitions, concepts, classifica-
tions, methodology and data reliabi-
lity. 

Operating Results — Retail Trade. 	0. Bil. 
29 pp. First Issue, 1974. 

The following publications in the Ope-
rat Lng Results series contain ratios (per-
centages of net sales) for: purchases, 
inventories, cost of goods sold, gross pro-
fit, operating expense items and net profit. 

Catalogue 
	

Catalogue 

63-603 Men's Retail Clothing Stores, 1981 
	

63-603 Magasins de vétements pour hommes, 1981 

63-606 Retail Shoe Stores, 1977 
	

63-606 Maqasins de vente au detail de chaussures, 
1977 
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Catalogue 
	

Catalogue 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaiilants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtements 
pour is familie, 1980 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 0T6. 

Catalogue 11-204E, price Canada $5.00, Other 
Countries $6.00. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors sénie 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation écono-
mique et social du Canada. On peut se procurer 
un catalogue complet des publications courantes 
en s'adressant a Statistique Canada, Ottawa 
(Canada), K1A OT6. 

NO 11-204F, pnix Canada $5.00, Autres pays $6.00. 
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