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SYI.U1S 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
b le. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Commencing with the April 1985 issue, 
monthly percentage change estimates of sales 
and inventories for wholesale merchant 
establishments are published regionally and 
for 9 major trade groups only. The suppres-
sion of selected information previously pro-
vided is due to the relatively small sample 
size of the existing monthly survey and new 
information from the 1982 annual survey, 
which indicates that the estimates for a 
number of provinces and S.I.C. trade groups 
are not of satisfactory quality for publica-
t ion. 

SIGNES CONVENT IONNELS 

Les signes convent ionnels suivants sont em-
ployés uniformment dans les publications de Sta-
tistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- nant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de 
Is Lol sur Is statistique relatives au 
secret. 

NOTA 

A partir du mois d'avril 1985, les estimations 
mensuelles de variation en pourcentage des ventes 
et des stocks des établissements de commerce de 
qros sont publiées par regions et pour 9 grands 
groupes seulement. Cette initiative s'explique 
par Is taille relativement petite de l'échantii-
ion de l'enquête mensuelle actuelle et par de 
nouveaux renseignements provenant de l'enquête 
annuelle de 1982, gui révèlent que les estima-
tions pour un certain nombres de provinces et de 
groupes C.A.E. sont de qualité insuffisante pour 
fin de publication. 

This oublication was prepared under the di-
rection of: 

• D. Desjardins, Director, Industry Divi-
sion 

• A.R. Tner, Chief, Industry Division, 
Retail Trade Section 

Cette publication a été rédigée sous la direction 
de: 

D. Desjardins, directeur, Division de l'indus-
trie 

A.R. Tanner, chef, Division de l'industrie, 
Section du commerce de detail 
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tNTRIII1 Iflil 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
retail dealers are brought together to aid 
the special users of these particular 
statistics. The data are a consolidation of 
inventory statistics and constitute a coun-
terpart to similar statistics available on 
inventories at the manufacturing level (see: 
Inventories, Shipments and Orders in Man-
ufacturing Industries, CataloQue 31-001). 

Inventories represent stocks of rnerchan-
dise on hand for sale at the end of the 
month or quarter, usually valued at cost 
except when otherwise specified (e.g., de-
partment store stocks which are valued at 
selling price). They do not include goods 
held on a consignment basis, nor do they 
include items not held for sale, such as 
fixtures, equipment and supplies. Estimates 
are not adjusted for seasonal variations, 
price changes or number of business days in 
the respective months. 

The tables relating to inventories of 
department stores and chain stores show 
monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
retail dealers, only the quarterly percent-
age change in the estimated level of stocks 
is given and only for selected kinds of 
business. The table relating to wholesale 
trade inventories presents the monthly per-
centage change in the estimated level of 
stocks by kind of business. The stock-sales 
ratios shown throughout this plublication 
are derived by dividing the dollar volume of 
inventories by the dollar volume of sales 
(for independent stores, ratios are based 
only on data supplied by a panel of respon-
dents). No adjustment is made in these 
ratios for the mark-up in sales which varies 
from trade to trade. 

Information on "kind of business" compo-
sition for chain stores will be found at the 
end of this publication (for chain stores) 
and in the relevant publications - Wholesale 
Trade (Catalogue 63-008), Retail Trade (Cat-
alogue 63-005) and Department Store Sales 
and Stocks (Catalociue 63-002) in which sales 
data are reported. For a more detailed de-
scription of retail and wholesale kinds 
of business, the reader is directed to the 
publications of the 1971 Census of 
Merchandisina and Services. 

Cette publication mensuelle runxt des données 
sur les stocks des grossistes, des magasins 'a 
succursales, des grands magasins et des detail-
lants indépendants, données destinées 'a aider les 
uttlisateurs particuliers de ces statistiques. 
Les données rassemblent des statisticiues sur les 
stocks; elles sont on complement aux statistiques 
sur les stocks des industries manufacturières 
(voir: Stocks, livraison8 et commaides des indus-
tries manufacturiBres, no 31-001 au catalogue). 

Ii s'agit ici des stocks, habituellement au 
prix coôtant sauf indication contraire (par 
exemple, les stocks des grands maqasins sont eva-
lués au prix de vente) de marchandises en magasin 
destinées 'a la vente, 'a Ia fin du mois ou du 
trimestre. us ne comprennent ni les marchandises 
en consignation ni les articles non destinés 'a Ia 
vente: installations, materiel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sonnalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables de chaque mois. 

Les tableaux concernant les stocks des grands 
magasins et des magasins 'a succursales contien-
nent les estimations mensuelles de la valeur no-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 'a 
l'intérieur des grands magasins. Dans le cas des 
détaillants indépendants, le tableau ne contient 
que le taux trimestriel do variation de l'estima-
tion du niveau des stocks dans certains genres de 
commerce. Le tableau se rapportant au commerce de 
gros indique les variations en pourcentage par 
rapport au mots précédent de l'estiniation du ni-
veau des stocks selon le genre de commerce. Les 
ratios stocks-ventes indiqués dans toute cette 
publication sont obtenus en divisant Ia valeur 
monétaire des stocks par Ia valeur monétaire des 
ventes (pour les détaillants indépendants, les 
ratios sont bases sur les données fournies par 
certains enquetés). Aucune rectification n'est 
apportée 'a ces ratios pour tenir compte de Ia 
marge bénéficiaire de vente gui vane d'un com-
merce 'a l'autre. 

Une repartition par genre de commerce pour les 
magasins 'a succursales apparalt 'a Ia fin de cette 
publication et éqaleinent dans les publications 
pertinentes qul traitent des ventes - Commerce do 
gros (n°  63-008 au catalogue), Commerce do dé-
tail (n°  63-005 au catalogue) et Vente8 et stocks 
des grands magasine (ri°  63-002 au catalogue). 
Pour plus de renseignements sur les genres de 
commerce de detail et de gros, consulter aussi 
les publications du Recensement du commerce et 
des services de 1971. 
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I antE 1. Department Stores - Estimated I1aithly Stocks, (1) by Department, C.n.d., 1904 and 1905 

1985 	 1984 

tI 
	 May 	June 

	June 	July 

icr 	Févrimr 	Mers 	Asrul 
	

P4ai 	Juun 
	Juin 	Juillet 

units 	dl 	 i ' ci' 	i1ic'i 	 Il• 	c'cclI-I•. 

I 	0 rn,,, ', and rInses' 	It,'';',rs, 

41'' (IllS Rfl( urn 'Urns 
W,,men 's and misses' coats and nu Its 

I Women's and misses' sportswear 

(ants' and children's wear and nursery 
'uipment 

'cr is' and teenage girls' mawr 
Lingerie and women's slsepwear 

if Intimate apparel 
'i Millinery 

'8 Women's and girls' heslery 

ii Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

Ii Men's clothing 
4 Men's furnishings 

1', 	p ii 	' C I  it hi nq an,1 (cc, ccc l i 

I 	ooil and kindred prudri,,'ts 
8 loiletries, cosmetics and drugs 

1" °botnnrupb,r pnj:plent OS'S Sir011" 

Iii 'ci cuid qiasneare 
I 	I I 'ccl c'nverinqs 

1111111' lIes, curtaurs and furniture con- 

.5' Lanps, pictures, mirrors and all other 
home furnishings 

71 furniture 
'laor appliances 

1.1 Inlevision, radio and music 
tIc Houseware,s and small electrical appliances 

II hardware, paints, wallpaper, etc. 

17 Plumbing, heating and building materials 

15 3ewellery 
14 Icivo and qanes 
1', 	'''1 1 11111 	circuits 	.ncid  

9,185 47,995 56,955 60,797 54,107 45,977 40,413 55,968 

48,419 65,516 68,340 61,861 53,789 43,361 26,471 59,431 

128,354 150,980 171,399 178,900 166,346 144,730 147,677 155,739 
23,715 19,658 14,917 27,476 28,928 353,362 22,598 25,502 
71,653 67,973 77,245 89,457 88,937 80,040 79,161 90,156 

37,254 51,030 59,132 54,914 58,342 47,063 40,352 53,772 
44,161 42,405 47,653 55,747 53,175 45,396 48,049 49,371 
46,429 41,490 43,624 45,951 44,588 44,618 38,473 37,755 

3,119 3,418 2,548 3,521 2,990 2,606 2,424 2,945 
37,889 38,836 38,986 42,035 37,480 34,668 29,133 30,118 

89,934 48,511 53,600 57,748 53,111 46,410 41,822 87,291 

87,816 99,585 121,486 122,004 113,930 101,511 92,464 98,607 

124,638 156,531 171,752 194,346 190,644 166,346 137,113 150,094 
143,1596 145,075 166,369 193,067 194,859 154,193 140,513 133,222 
ii?, O/iS 35,1,17 ii? 	It 11, 46,4(,1 42,11 	') 'ib, 144 36,281 51,349 

',I' 	 I I., cc 	, 	 I , 	 , ,''. 70,005 73,069 
41.647 95, 	1t,1 17,977 3(,7' 1", 	1.1 i7,..o 33,843 32,309 

255,555 208,248 225,061 236,135 234,781 250,320 196,312 210,831 

55,5154 44,500 49,665 52,185 51,054 50,506 55,856 56,342 
'.11 16,873 21,571 18,654 20,683 20,308 24,546 24,526 

7111 127,853 134,314 146,716 148,825 142,340 143,760 142,578 
35,879 37,555 44,184 47,806 48,739 46,057 46,679 

66,7177 74,719 66,029 85,463 84,766 76,648 85,908 92,347 
50,742 47,734 49,746 51,134 51,347 50,529 59,150 60,632 
70,093 60,655 65,910 68,661 68,008 65,502 70,820 72,673 

56,372 53,190 57,261 60,255 63,533 61,939 54,488 58,424 

145,059 145,868 149,735 157,566 152,528 151,943 184,226 184,995 
67,296 72,678 74,982 76,661 73,394 70,552 64,620 65,513 

133,537 128,146 140,488 153,594 145,992 138,333 160,500 156,545 
164,939 151,991 157,505 174,480 166,909 174,343 190,313 187,696 

116,518 120,579 142,450 188,268 158,719 175,304 149,161 137,559 

24,231 21,786 31,394 28,392 25,361 28,840 26,519 27,449 

109,160 96,901 107,128 153,812 113,439 109,202 117,711 524,710 
12,665 109,764 121,590 141,550 151,617 158,807 90,917 102,536 

II 1,5(5 11I1,sIW I 	11,9911 (fl, 	1011 l','I,lO 1.7,211) 137,362 133,043 

St 	'clot liner,, hooks art SOlId I c 'c' 

17 Gas,,tine, oil, anti accessories, repairs 
and supplies 

38 Meals and lumches 
19 Repairs and services 
40 811 other departments 

41 10181 RLL 5PAR1N1S 

(i) At ti,'IiiIili saluC. 

I t5,o77 1 , 11- ,11 	I Ii,'-.. ''sa' 1,.,',? '11,07 140,628 156,284 
55,925 50,201 "9,651 54,549 31,9176 52,859 52,141 47,221 

985 539 654 646 597 423 641 895 
5,461 5,566 6,085 6,380 6,081 6,389 5,587 5,629 

58,419 50,976 61,896 72,766 86,123 68,824 64,503 64,053 

3,011,649 2,970,159 3,275,551 3,540,658 3,517,367 3,292,088 3,148,118 3,305,054 
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TABLEAU 1. Grwda megamin. - Eati.ations .en.uelles des atocka( 1), per rayon, Ciade, 1984 at 1985 

Percentage change 
1984 

Varietion procentuelle 

August 

AoOt 

September 	October 	November 	December 

Septe.bre 	Octobre 	l,oeebre 	DAcembre 

oilers - milliere de dollars 

nuns! 
May 
1985 

Juiri/ 
me' 
1985 

1985,1984 	Rayon 

Juin 
3985/1984 

54,552 54,325 64,109 57,551 45,548 - 	18.7 + 	8.8 Robes, robes de mAnage, tebliers at uni- 	 1 
formes pourdames at jeunes filles 

69,865 83,596 88,387 70,525 50,707 - 19.4 + 63.8 Hanteaux at tailleurs pour dames at Jeunes 	2 
filles 

189,720 174,379 195,689 192,828 134,161 - 	13.0 - 	2.0 VAtaments sports pour dames at jeunes (jIbe 	3 
26,370 25,303 35,994 29,500 25,339 * 	5.0 + 36.8 Fourrures 	 4 
93,299 85,719 91,718 86,785 80,801 - 	5.8 • 	1.1 VAtements pour bAbAs at enfenta at articles 	5 

de chres denfanta 

50,212 50,309 56,701 54,375 34,598 - 	19.3 + 16.6 VAtements de fillettes at dadolescentes 	 6 
52,703 50,448 66,483 81,616 44,897 - 	14.6 - 	5.5 Lingerie at oAteeents de nuit pour d&n,es 	 7 
59,720 55,693 44,765 49,442 45,665 . 	0.1 * 16.0 Sous-vAtesuenta 	 8 
4,342 4,276 4,267 6,080 5,211 - 	12.8 . 	7.5 Dapemux 	 9 

37,850 33,092 36,982 39,445 36,027 - 	7.5 .19.0 Ass poor da,es mE filiettes 	 10 

51,018 54,376 71,298 82,743 55,141 - 	12.6 * 	11.0 Gants, mouflas at articles de perure pour 	11 
dames at fillettes 

112,655 104,763 111,899 107,316 92,122 - 	10.9 * 	9.8 Chaussures pour dames, jeunea fillea et 	 12 
enfant a 

156,845 166,401 213,654 222,868 146,065 - 	12.7 + 21.3 VAtesuents pour hoames 	 13 
38,715 40,887 54,604 47,655 35,467 - 20.9 • 	9.7 Articles d'hab,llnt pour ho,ws 	 14 
38,715 40,887 54,604 47,655 35,467 + 	3.1 • 21.7 VAtements at articles d'habillement pour 	15 

garçona 

71,227 72,378 84,660 79,040 63,630 - 23.0 - 	0.6 Chausaures pour boames at garcuns 	 16 
27,184 34,765 45,449 51,252 23,221 10.6 - 	7.1 Produita alimentaires at connexes 	 17 

202,695 207,561 260,388 284,466 204,522 - 	1.9 • 17.3 Articles de toiletta, cossAtiques at mAch- 	18 
cament a 

54,921 50,689 66,460 58,862 43,806 - 	1.1 - 	9.6 Appareils at fournitures photoqraphiques 	19 
28,082 24,503 29,270 27,108 24,799 - 	1.8 - 	17.3 lissux 4 Is pièce 	 20 

135,577 129,818 138,764 154,748 147,039 - 	4.4 - 	1.0 Literie at linge de aaiaon 	 21 
44,671 39,451 44,535 41,168 46,044 + 	2.0 • 	5.8 lem,a art irIs, 	 22 
92,925 83,388 91,822 97,573 93,193 - 	9.6 - 10.8 Porcelains at serrerle 	 23 
59,094 54,461 54,544 49,781 54,776 - 	1.6 - 	14.6 RevAtements de plancher 	 24 
72,848 72,866 75,483 76,311 73,250 - 	3.7 - 	7.5 Tenturee, rideaus at houssee 	 25 

56,377 65,919 75,621 75,656 53,262 - 	2.5 * 	13.7 Lupes, tableaux, miroirs at mjtres article. 	26 
d'a.ieublement pour I. .aisoi 

164,184 162,420 179,951 151,221 179,768 - 	0.3 - 	17.5 HeUles 	 27 
61,663 61,705 78,446 80,775 74,426 - 	3.9 . 	9.2 Gros appareils mAnagers 	 28 

157,612 146,567 172,697 181,676 149,533 - 	5.2 - 	15.8 TAlAvision, radio at 	sjsiqum 	 29 
192,066 173,568 380,228 200,634 146,834 + 	4.5 - 	8.4 Articles de mAnage at patita apperells Alec- 	30 

t riques 

143,973 127,890 146,733 138,855 150,912 i 	10.4 + 	17.5 Quincaillerie, peinture, pepler-tenture, 	31 
etc. 

27,644 27,500 29,249 28,862 33,964 * 13.7 • 	8.8 HatArtel de plomberie, chauffage at cons- 	32 
trust ion 

122,027 115,670 141,229 149,624 109,540 - 	3.7 - 	7.2 Bijouterie 	 33 
108,873 126,251 151,085 181,040 104,574 • 	3.4 . 74.8 )ouets at jmux 	 34 
128,045 129,385 165,201 353,366 126,179 - 	9.0 . 	5.7 Articles dm sport at valises 	 35 

147,075 151,325 155,559 189,350 152,241 - 	7.7 - 	4.9 Papeterie, livres at revues 	 36 
50,572 46,063 49,152 51,924 62,989 . 	1.9 • 	1.4 Essence, huile, accemsoires deuttile, 	37 

rAparation at fournitures 
539 458 605 399 166 - 29.1 - 34.0 Repas at cesse-croOtee 	 38 

5,802 5,150 5,595 5,996 5,584 * 	5.1 * 14.4 Services at tresses de rAparation 	 39 
63,803 63,363 93,081 91,509 57,3114 - 20.1 • 	6.7 bus autrea reyons 	 40 

3,432,564 3,323,718 3,867,841 3,964,469 3,158,618 - 	6.4 * 	4.6 TOTAL, TOUS RAYONS 	 41 
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TA&E 2. Dmpart.mut Stores - Manthly Stock-sales Rat ime, by Departit, Cinada, 1994 and 1985 

Department 

1985 

January February March April May June 

1984 

June 

Jarwier Février Mars Avril Mat Join Sum 

No. 

1 Women'S and misses' dresses, houeedressea, 4.42 4.38 3.60 3.23 2.15 2.27 2.03 

2 
aprore and uniForms 

Women's and eimmes' coats and suits 3.68 5.41 3.23 3.60 4.92 5.88 3.40 

3 Woolen's and misses' sportswear 3.87 3.97 3.09 3.07 2.32 2.47 2.31 

4 Furs 4.63 5.55 8.75 22.23 74.94 53.93 46.05 

5 Infants' 	and children's wear and nursery 3.90 3.72 3.34 3.68 3.58 3.55 5.57 

equipment 

6 Girls' 	and teenage girls' 	wear 4.24 5.25 3.15 3.06 3.20 3.41 2.58 

7 lingerie and women's mleepwear 3.73 3.51 3.08 3.47 2.64 2.68 2.52 

B mt taste apparel 5.12 5.23 3.86 3.92 3.54 3.75 3.18 

9 Millinery 2.00 3.20 2.16 2.42 2.22 2.27 1.96 

10 Women's and girls' hosiery 4.43 4.59 3.61 3.69 3.24 3.65 3,15 

11 Women's and girls' gloves, mitts and 4.90 5.28 3.90 4.00 3.15 3.52 3.07 

12 
accessories 

Women's, misses 	and children's Footwear 5.71 6.98 4.87 4.31 3.87 4.30 3.67 

13 Man's clothing 5.32 6.79 4.78 5.23 4.94 3.84 3.29 

14 Men's Furnishings 5.44 5.51 4.25 4.81 4.06 2.72 2.42 

15 Boys' clothing and furnishings 5.53 6.19 3.82 3.38 3.25 3.73 2.99 

16 Man's and boys' Footwear 5.57 6.26 4,76 4.61 4.89 3.81 3.72 

17 Food and kindred products 0.81 0.57 0.67 0.61 0.55 0.57 0,62 

18 Toiletries, cosmetics and drugs 5.78 4,75 4,47 4,73 4,53 4.45 4.30 

19 Photogrsphic equipment and supplies 6.38 6.23 5.38 5.36 4.82 3.86 4.09 

20 Piece quods 6.39 5.39 5.20 5.65 5.13 6.34 6.89 

21 Linens and domestics 4.09 7.07 5.45 5.92 5.07 4.92 5.04 

22 Seallwares and notions 4.12 4.86 4.34 5.74 6.39 6.88 7.17 

23 China and glassware 9,44 9.47 6.51 8.83 6.29 7,30 8,48 

24 Floor coverings 5.73 5.22 4.25 4.10 3.91 3,86 5.25 

25 Draperies, curtains and furniture coY- 7.08 6.21 4.91 4.76 4.17 4.23 4.46 

erings 

26 lm, pictures, mirrors and all other 10.12 11.11 8.94 8.49 9.91 9.77 8.16 

27 
home furnishings 

Furniture 3.40 4.43 3.51 3.22 3,06 3.03 3.69 

28 Major appliances 1.69 2.25 1.79 1.81 1.62 1.54 1.27 

29 Television, radio and music 4.07 4.40 3.73 4.38 5.02 4.313 4.98 

30 Housewares and small electrical appliances 6.46 5.83 6.05 6.16 5.17 5.43 5.44 

31 Hardware, paints, wallpaper, etc. 5.58 7.28 6.31 4.33 3.35 4.31 4.20 

32 Pl,amnq, leaking and building materials 3.52 3.78 4.29 2.54 2.21 2.88 1.82 

33 Jewellery 10.08 7.86 5.89 5.85 4.67 5.34 6.13 

34 Toys and gs 8.98 8.41 6.44 6.91 8.43 8.09 5.32 

35 Sporting quoda and luggage 6.02 6.86 6.60 6.04 4.85 4.42 4.01 

36 Stationery, books and magazines 6.12 5.86 5.29 5,74 5.52 5.23 5.50 

37 Gasoline, oil, auto accessories, repairs 4.53 5.00 8.66 3.81 3.51 3.48 2.93 

38 
and supplies 

Meals and lucchem 0.05 0.03 0.03 0,03 0.03 0.02 0.03 

79 Repairs and services 0,50 0.61 0.53 0.58 0.50 0.54 0.51 

40 All other departments 2.36 2.33 2.12 2.15 1.91 1.84 .1,68 

41 TOTAL ALL (PAR1ItJ8TS 4.30 4.47 3.77 3.85 3.45 3.44 
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TABLEAU 2. Grand. .gemine - Rspperts misuela atonk.-ventes, per rayon, Canada, 1984 at 1985 

1984 

]uly 	 August 	 Septeuber 	 October 	 November 	 December 	
Rayon 

Juillet 	 AoOt 	 5epteo*ire 	 Octobre 	 Novembre 	 D6cembre 

3.85 3.28 3.89 3.99 3.37 2.00 Robes, robes de sdnage, tabliers at sf1- 	 1 
formes pour dsfles et jeunes fitles 

8.36 4.42 3.98 3.32 2.50 2.19 Hanteaun at tstlleurs pour demos at jeunes 	2 
fit lea 

3.40 3.72 2.65 3.48 3.00 1.72 VAtements sports pour demes et jeunes lilIes 	3 
22.18 14.76 7.30 6.50 3.24 3.24 Fourrures 	 4 
4.76 3.42 3.31 3.42 2.99 2.19 VAtements pour bAbAs at enfarts et articles 	5 

de chembres d'enfants 

4.51 1.91 2.63 5.72 2.42 1.46 Vètemer,ts do filtettes et d'adolescentes 	6 
3.09 3.39 2.85 3.59 2.75 0.92 Lingerie at vOtements do nuit pour demos 	 7 
1.71 3.76 3.01 4.50 4.27 3.01 Sous-vAtemerits 	 8 
2.59 3.81 2.30 1.57 1.42 1.30 U,apeaus 	 9 
4.65 4.71 2.64 3.21 3.07 2.22 Oss pour dames at fillettes 	 10 

4.72 11.401 3.19 3.99 2.88 1.34 Gaits, moufles et articles do parure pour 	Ii 
damesat fillettes 

5.45 4.57 3.29 5.74 3.11 2.86 Clisussures pour deems, 	jeunes lilies at 	 12 
enfent s 

5.90 7.00 4.35 5.23 3.45 2.02 YRtements pour hoi,sses 	 13 
3.68 4.55 3.74 5.00 3.09 1.25 Articles d'habtllement pour hoeses 	 14 
5.23 1.90 3.03 4.19 2.77 1.44 0tements at articles d'habillement pour 	15 

garçons 

5.86 5.24 4.22 5.15 3.51 2.44 Chsussures pour hoomes at garcons 	 16 
0.62 0.45 0.64 0.77 0.65 0.27 ProduLts alimentaires at conneses 	 17 
4.72 4.36 4.23 5.02 4.17 1.61 Articles do toilette, cosmdtiques et médi- 	18 

cements 
4.49 4.08 4.28 5.88 3.77 1.48 Appsreils at fournitures photographiques 	19 
7.60 7.31 5.77 6.46 5.76 6.88 lIssus 4 Is piece 	 20 

4.66 4.53 4.06 4.96 4.56 3.18 Literte et lingo do maison 	 21 
6.85 6.31 3.78 4.65 5.87 5.61 Nonus articles 	 22 
8.97 9.93 7.11 7.81 4.82 2.50 Porcelaine at 	verrerie 	 23 
5.19 5.49 4.39 3.84 5.09 4.58 ResOtements do plancher 	 24 
4.73 5.23 4.68 4.79 4.32 4.30 lentures, 	rlileaun 01 housses 	 25 

7.78 7.87 7.90 9.10 5.80 2.59 Lampes, tahlesuo, miroirs et autres articles 	26 
d'ame,6leoient pour Is matson 

3.57 4,08 3.63 3.81 3.16 4.16 Meubles 	 27 
1.38 1.42 1.32 1.66 1.55 1.36 Grus appareils mOnaqers 	 28 
4.42 4.24 2.75 3.78 3.14 1.68 lAlAvision, 	radio at musique 	 29 
5.78 5.82 5.44 5.01 4.23 1.82 Articles do mAnage at petits appareils Alec- 	30 

t r iques 

5.07 5.82 5.76 5.54 4.69 3.69 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

2.45 2.82 2.94 2.83 2.71 2.97 Materiel do plomberie, chauffage at cons- 	32 
truct ion 

7.69 7.20 5.56 7.85 5.01 1.62 Rijouterie 	 53 
5.74 6.10 6.15 4.77 2.92 1.14 Jouets et jeus 	 34 
4.55 5.31 6.23 8.65 5.48 2.64 Articles do sport at valises 	 35 

6.71 4.34 4.70 6.21 4.34 1.78 PapeterLe, 	livres at revues 	 36 
3.18 2.90 3.17 2.50 2.48 2.88 Essence, huile, accessoires d'autoesihile, 	37 

rAparation at fournitures 
0.04 0.03 0.02 0.05 0.02 0.01 Repas et casse-croOtes 	 38 
0.60 0.617 (1.51 (1.46 0.38 0.41 Services at trasgus do reparation 	 39 
2.12 2.29 2.21 2.92 2.49 1.00 Tous autres rayons 	 40 

3.97 3.82 3.42 3.97 3.10 1.80 TOTAL, IBiS RAY08S 	 Al 
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TA&( 3. Oepart.ent Store. - I.*hly Sales-atook Ratio., by Depart.ent, Can., 1964 mid 1905 

Department 

1985 

January February Karen April May June 

1984 

June 

Janvier FAwner Hare Awn! Mao Juin Juin 
No.  

1 Women's and misses' dresses, hou,mdreasea, 0.21 0.24 0.31 0.32 0.44 0.39 0.43 
aprorm and unifore. 

2 Wo.aen'm and misses' Coats and suits 0.27 0.21 0.32 0.26 0.19 0.16 0.28 

3 Women's and misses' sportswear 0.25 0.27 0.34 0.33 0.42 0.38 0.40 
4 Furs 0.21 0.16 0.10 0.06 0.01 0.02 0.02 

5 InFants' and children's wear and nursery 0.24 0.26 0.32 0.29 0.27 0.27 0.29 

6 Girls' 	and teenage girls' wear 0.24 0.22 0.34 0.31 0.32 0.26 0.36 
7 lingerie and woeen's sleepomar 0.27 0.28 0.34 0.31 0.37 0.34 0.37 
B Intimate apparel 0.20 0.18 0.27 0.26 0.28 0.27 0.31 
9 Millinery 0.37 0.33 0.40 0.48 0.41 0.41 0.47 

10 Women's and girls' 	loisiery 0.23 0.21 0.29 0.28 0.29 0.26 0.30 

11 Women's and girls' gloves, mitts and 0.19 0.19 0.27 0.26 0.30 0.27 0.30 
accessories 

12 Women's, misses' and children's footwear 0.17 0.15 0.23 0.23 0.25 0.22 0.26 

13 Han's clothIng 0.16 0.16 0.22 0.20 0.20 0.24 0.28 
14 Han's furniahinga 0.18 0.18 0.25 0.22 0.25 0.32 0.37 
15 Boys' clothing and furnishings 0.20 0.17 0.27 0.29 0.50 0.27 0.32 

16 Han's and boys' 	footwear 0.17 0.16 0.24 0.22 0,22 0.23 0.25 

17 food and kindred products 1.60 1.60 1.53 1.66 1.74 1.65 1.83 

18 Toiletries, cosmetics and drugs 0.19 0.19 0.23 0.22 0.23 0.22 0.23 

19 Photographic eguiplent and supplies 0.18 0.14 0.20 0.19 0.21 0.26 0.25 

20 Piece goods 0.13 0.18 0.22 0.16 0.20 0.16 0.14 

21 Linens and domestics 0.23 0.14 0.19 0.18 0.20 0.20 0.19 

22 Smallwares and notIons 0.22 0.20 0.24 0,19 0.16 0.15 0.14 

23 China and glassware 0.09 0.11 0.14 0.13 0.16 0.13 0.11 

24 Floor coverings 0.17 0.19 0.24 0.25 0.26 0.25 0.20 

25 Draperies, curtains and Furniture cow- 0.14 0.15 0.21 0.21 0.24 0.23 0.22 

en ings 

26 lmiips, pictures, mirrors and all other 0.10 0.09 0.12 0.12 0.10 0.10 0.13 

home furnishings 
27 Furniture 0.26 0.23 0 1 31 0.32 0.32 0.33 0.27 

28 Major appliances 0.56 0,46 0.57 0.56 0.61 0.64 0.80 

29 Television, 	radio and music 0.23 0.22 0.28 0.24 0.19 0.23 0.20 

30 Ikivaewares and small electrical appliances 0.16 0.16 0.17 0.17 0.19 0.19 0.19 

31 Hardware, paints, wallpaper, etc. 0.17 0.14 0.17 0.24 0.31 0.24 0.24 

32 Pluubinq, heating and building materials 0.24 0,25 0.28 0.34 0.46 0.37 0.54 

33 Jeselleny 0.10 0.12 0.18 0.18 0.21 0.18 0.16 

34 Toys and g.m.s 0.12 0.12 0.16 0.16 0.12 0.13 0.19 

35 Sporting goods and luggage 0.16 0.14 0.17 0.18 0.21 0.22 0.23 

36 Ststioneny, books and ssgszines 0.17 0.16 0.19 0.18 0.18 0.18 0.18 

37 Gasoline, oil, suto accessories, repairs 0.20 0.19 0.22 0.26 0.28 0.2e 0.34 

and supplies 
38 Heals and lunches 33.66 23.12 36,66 31.98 34.28 40.95 36.40 

39 Repairs and services 1.97 1.65 1.99 1.76 1.95 1.90 1.97 

40 All other okpartments 0.43 0.411 0.52 0.50 0.57 0.48 0.57 

41 TOtAL ALL 0(PARDtNTS 0.23 0.22 0.27 0.26 0.28 0.27 0.29 
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IA&EAIJ 3. Grand. .&jaalns - Rapport. .rnsueia vantea-.tocka, per rayon, Canada, 1984 at 1985 

1984 

3uly 	 August 	 Sapteeber 	October 	 Novaf84r 	 Deceuthar 	
Rayon 

3uillet 	 kj0t 	 Sapteaubre 	Octobre 	 Noveobre 	 DAceabra 

0.30 0.30 0.29 0.27 0.28 0.44 Robe., robes do m4naqe, tabliers at ugi- 	 1 
fore,, pour davies at jeunes filles 

0.17 0.24 0.27 0.31 0.36 0.38 Nantesux at tailleurs pour daises at jeunes 	2 
f LI lea 

0.30 0.30 0.36 0.30 0.33 0.48 VAtementa sports pour davies at jaunes filles 	3 
0.05 0.07 0.13 0.18 0.28 0.28 Fourrure. 	 4 
0.22 0.30 0.29 0.30 0.33 0.44 V8teaants pour bAbAs at enfints at articles 	5 

de clibre. d'enl'entS 

0.25 0.51 0.38 0.28 0.40 0.53 Vêteisents do fillettaa at dadolescentes 	 6 
0.33 3.30 0.34 0.32 0.40 0.77 Lingerie at oRtesants do nuit pour dave. 	 7 
0.27 0.27 0.31 0.25 0.25 0.32 Sous-vète.enta 	 B 
0.42 0.31 0.43 0.64 0.83 0.71 thspaaux 	 9 
0.22 0.24 0.35 0.33 0.34 0.43 Baa pour d..es at fillattea 	 10 

0.23 0.23 0.32 0.28 0.37 0.60 Cents, moufles at articles do parure pour 	11 
daises at 	fillettes 

0.19 0.23 0.29 0.28 0.31 0.32 D,.ua.ures pour de,es, jaunes fillea at 	 12 
anf ants 

0.18 0.17 0.21 0.21 0.29 0.43 V8tnts pour hoaa 	 IS 
(1.26 0.24 0.27 0.23 0.33 0.64 Articlea d'habille.aot pour hoas 	 14 
0.22 0.45 0.34 0.27 0.34 0.59 Vêteaents at articles d'habillement pour 	15 

garçuna 

0.17 0.20 0.25 0.21 0.28 0.37 Chasaures pour homes at garçons 	 16 
1.57 2.02 1.74 1.47 1.64 2.34 Prodoits aliaentairea at c00000es 	 17 
0.22 0.22 (1.24 0.22 0.25 0.52 Articles do toiletta, coeaAtiqueo at mAdi- 	18 

cavents 
0.22 0.24 0.22 0.19 0.25 0.58 Appareila at fourniturea photoqrsphiquaa 	19 
0.13 0.15 0.16 0.17 0.17 0.14 liaaua b Is pièce 	 20 

0.21 0.22 0.24 0.21 0.23 0.31 Litarla at linge do .aison 	 21 
0.15 0.16 0.25 0.23 0.25 0.29 Pnu, articles 	 22 
0.12 0.10 0.13 0.13 0.21 0.39 Porcelaina at aerreria 	 23 
0.20 0.18 0.22 0.26 0.31 0.25 Rasètaments do planchar 	 24 
0.21 0.19 0.21 0.21 0.23 0.23 Tenturaa, rideaux et houaaea 	 25 

0.13 0.12 0.14 0.12 0,17 0.32 Laapaa, tableaux, siroira at sitres article. 	26 
d'emeulilement pour Is .aison 

0.28 0.23 0.27 0.28 0.29 0.26 4uble. 	 27 
0.73 0.68 0.76 0.67 0.65 0.71 Groa apparails aAnagara 	 28 
0.22 0.24 0.35 0.29 0.33 0.54 lAlAvision, 	radio at uaiJaiqua 	 29 
0.17 0.17 0.17 0.20 0.25 0.46 Articles as aAnaoe at patita appareils Alec- 	30 

t r Lquaa 

0.19 0.18 0.16 0.19 0.21 0.26 Ouincaillsria, peintura, pspier-tenture, 	SI 
etc. 

0.42 0.36 0.34 0.36 0.37 0.36 Matérial do p1eria, chauffaga at cons- 	32 
t ruct ion 

0.13 0.14 0.17 0.14 0.21 0.57 Bijouterie 	 33 
0.18 0.17 0.17 0.23 0.37 0.64 Jouata at jeux 	 34 
0.22 0.18 0.16 0.13 0.18 0.34 Artoclas do sport at xalisas 	 55 

0.16 0.22 0.22 0.16 0.25 0.46 Papetaria, 	livraa at raxuas 	 36 
0.30 0.36 0.28 0.41 0.41 0.38 [asance, laixle, oncessoiras d',utoaubile, 	37 

rAparation at fourniturea 
26.13 30.04 41.68 41.30 52.12 115.53 Repas at casse-croOtes 	 38 

1.68 1.71 1.83 2.25 2.74 2.36 Services at travaus do rAparation 	 39 
0.47 0.44 0.45 0.41 0.40 0.77 Ioua aiitres rayona 	 40 

0.25 0.26 0.28 0.29 0.32 0.48 TOT8I., IWS RAYII 	 41 
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TABLE 4. R.t.al D,ain Stores - Eati.ated Monthly Stocks(1) of Selected Kinds of Hosiness, Canada, 1984 and 1985 

1985 1984 

Kind of bustness group(2) January February March Vpril may June June July 

Jansier FAsrier Hors Asril Mai Juin Juiri Juillet 

No.  
thousands of Uars - milliers de dollars 

1 C,ssbinatj,s. stores (groceries and 816,777 831,479 833,973 829,803 843,080 858,255 824,337 827,634 
seat) 

2 Grocery, confectionery and sun- 82,253 77,482 76,630 80,615 80,696 60,535 80,662 79,083 
dries stores 

3 All other food stores 7,982 7,327 6,748 6,667 6,554 6,777 7,543 7,271 

4 General merchandise stores 410,395 444,458 487,570 491,958 484,579 460,835 420,695 446,778 

S General stores 133,728 131,187 134,335 132,723 127,680 129,851 124,492 130,343 

6 Variety stores 231,586 250,608 269,368 273,809 274,776 239,055 284,218 297,088 

7 Motor vehtcle dealers 41,933 43,401 44,703 42,602 39,279 40,693 32,666 

8 Used car dealers - - - - - - - - 

9 Service stations 27,505 27,285 27,258 27,912 28,689 27,618 23,643 26,227 

10 Garages - - - - - - - - 

11 AutomotIve parts and accessories 43,971 45,114 46,377 45,310 45,038 43,642 80,175 40,979 
stores 

12 Men'a clothing stores 80,664 93,167 102,297 101,786 97,206 83,986 89,976 103,112 

13 Women's clothing stores 122,081 142,619 152,317 150,489 149,586 143,154 141,523 156,079 

14 fomily clothing stores 199,142 213,879 229,492 240,049 233,808 223,520 194,932 209,942 

15 Specialty shoe stores 10,469 11,526 11,676 11,980 11,561 11,260 10,381 10,423 

16 Fesily shoe stores 112,962 128,890 138,557 136,617 128,557 121,358 114,909 121,343 

17 Hardware stores x x 5 5 5 5 

18 Household Furniture stores 54,705 60,941 62,630 62,893 64,088 64,601 69,218 65,826 

19 Household appliance stores 5 x 5 )1 5 " 

20 Furniture, television, radio and 19,786 20,914 21,060 21,292 21,590 20,791 22,706 21,026 
pliance stores 

21 PI,sraacies, patent medicine and 182,751 188,965 199,736 199,536 200,735 197,120 170,088 169,838 
cosmetics stores 

22 Rook and stationery stores 103,775 82,501 83,244 79,914 79,674 78,240 69,307 70,970 

23 Florists 2,424 2,439 2,971 3,477 3,390 3,054 2,590 2,431 

24 Jewellery stores 190,598 194,410 168,748 174,992 174,992 171,842 145,539 144,666 

25 Sporting goods and accessories 22,720 23,765 27,401 30,306 30,003 30,273 34,153 33,402 
stores 

26 Personal accessories stores 104,070 101,052 106,206 108,330 110,280 110,501 99,881 96,585 

27 Alcoholic beverage stores 395,231 393,207 404,743 394 , 628r 393,994r 407,568 339,152 349,684 

28 All other stores 273,734 278,661 286,742 301,366 285,092 257,438 264,458 266,672 

29 TOtAL ALL OIAIN ST0S 3,712,600 3,036,276 7,966,1106 3 , 991 , 431r 3,957,582r 7,052,102 3,652,682 3,770,998 

(1)  Oats revised to 1977 benchmark in Retail thsin Stores, 1977, Catalogue 63-210. 
(2)  See end of publication "Retail trade - Composition of Kind of 8usiness Groups". 
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TA8tFMI 4. !qine di detail h succur"Im - Eatt.ious ae,ueiies di. .toc4c(1) di oartains genres di commerce, Ciad., 1984 at 1905 

P.rcentage change 

Variation procentuelie 

August 	 Septedier 	October 	Noveiter 	December 	JUfle/ 	 3Urie 	 c 	di coi,erce(2) May 	 1985/1904 
1985 

AoOt 	 Septedire 	Octobre 	Novembre 	D4cedere 	.)jin/ 	 luin 
•ai 	 1985/1984 
1905 

019,358 839,023 875,101 898,729 900,526 

10,688 76,199 00,793 82,005 85,859 

7,984 7,705 7,402 8,118 6,657 

440,523 471,360 445,972 475,201 380,700 

135,557 145,995 149,201 149,207 129,959 

295,020 

* 

300,849 

x 

314,086 

S 

313,144 

5 

267,112 

0 

25,834 25,989 25,287 27,664 26,034 

40,938 43,190 45,263 45,444 41,718 

112,598 121,493 127,082 111,805 84,020 

177,462 104,206 109,100 184,640 138,480 

221,909 230,174 253,570 256,114 202,586 

1,132 11,655 11,935 11,553 11,137 

1', 	l 140,581 142,268 135,501 114,566 

.2,11', 

1 

62,420 

K 

59,556 

S 

58,061 

S 

54,815 

211,141 

S 

20,788 

S 

21,432 

S 

21,432 

* 

19,046 

1.'1,744 107,470 204,905 212,691 195,038 

11,119 88,251 110,321 119,0(19 94,170 

2,492 2,435 2,648 2,372 

I'. 	1,IIS7 176,701 177,488 185,475 160,436 

14,'lTR 41,751 39,830 37,161 26,236 

.44 101,654 112,429 118,613 95,128 

:11,7 406,174 484,828 545,405 425,394 

777,212 304,656 326,896 330,010 286,632 

1,059,474 4,015,621 4,324,021 4,426,569 3,032,580 

llu',luIu 	h,l '1,'. 	H,*ja 	r'o.didétail 
.1 	Vcrl 	I 	li I.. 	I irid,' 	In ,,jhlir;l 	1111 	 ''I 	 ii,i,n,', - i,' Ii' 	(.4 	iii - 	Flirlhlilsil 	lull 

+ 	1.0 • 	4.1 picerie.-boucberoe. 	 1 

- 	0.2 - 	0.4 epiceries, confiserses it articles diosra 	2 

• 	3.4 - 	10.2 lou. lii .jtrea eagas1r 	daltments 	 3 

- 	4.9 • 	9.5 Magosine di sarchandisis divines 	 4 

* 	I.? • 	4.3 Magasi.,. g6n6raue 	 5 

- 13.0 - 15.9 Bezars 	 6 

• 	3.6 * 24.6 Conce.eionnair.. dautbilee 	 7 

- - Vend.urs d' ,.itobi 1.. d' occasion 	 8 

- 	4.4 • 15.0 Stations-.arvLce 	 9 

- - Garages 	 10 

- 	3.1 • 	0.6 Magasins di pi8ces at d'scces.oir.. d'suto- 	II 
anbi 1.. 

- 13.6 - 	6.7 Magasina di vOtesanta pour hoes 	 12 

- 	4.3 - 	3.0 Magasins di vete.ent, pour dases 	 Ii 

- 	4.4 • 14.7 Maginu di vitesents pour is fa.iiie 	 14 

- 	2.6 * 	8.5 Mage.irs di chausaures ep6ciaiis6es 	 IS 

- 	5.6 • 	5.6 Maqasins di clioussures pour is f'ais1lle 	16 

a x Quincailleri.. 	 11 

• 	0.0 - 	6.7 Megasins di esubie. 	 10 

a Manasin. d'.ppar.aI. .énaqers 	 19 

- 	3.7 - 	0.4 Magasina di asubies, têlévaseurs, radios it 	20 
acceeso a reM 

- 	1.8 • 15.9 Phar.acies, m6dicwntui brevet6s at pro- 	21 
duits di beeut6 

- 	1.0 . 	12.9 librairies it pspeteraes 	 22 

- 	9.9 .- 27.8 heuristic 	 23 

- 	1.8 • 	10.1 BiJouteriss 	 24 

• 	0.9 - 	11.4 Maqasine d'artaclos di spurt at d'.cces- 	25 
sos rca 

• 	0.2 .- 	10.6 Maqasins d'acceesoaros personneis 	 26 

.- 	3.4 • 20.2 l4ageeins di buassons alcooiiquee 	 27 

- 	9.1 - 	2.7 bus ice autrea maqasir 	 28 

- 	2.7 + 	5.5 TOTAL, 70.15 LES MAGASINS A SUCCURSALES 	29 

tq7T,rLUunutnI,in*. 
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TA&E 5. Retail D.ain Stores - Monthly Stock-sales Ratios for Selected Kinds of lisinesa, Canada, 1984 and 1985 

Kind of business 

1985 

January February March April May June 

1984 

June 

Janvier Fvrier Mars Avril Mai Juiri Juin 
No.  

1 CombinatLon stores (groceries and .70 .76 .63 .69 .62 .66 .64 
meat) 

2 Grocery, confectionery and .65 .63 .52 .57 .51 .50 .55 
sundries stores 

3 All other food stores .65 .48 .41 .31 .38 .41 .50 

4 General merchandise stores 2.99 3.92 3.30 3.13 2.91 3.22 2,98 

5 General stores 2.24 2.23 1.92 2.02 1.73 1.71 1.67 

6 Variety stores 4.22 4.32 3.41 3.28 3.04 2.62 3.25 

7 Motor vehicle dealers 4.34 3.11 2.06 1.69 1.46 1.73 2.60 

8 Used car dealers - - - - - - - 

9 Service stations .17 .17 .14 .15 .14 .14 .15 

10 Garages - - - - - - - 

11 Automotive parts and accessories 4.62 5.03 2.92 2.51 2.24 2.26 2.88 
stores 

12 Men's clothing stores 1.66 2.23 1.92 1.79 1.45 1.40 1.44 

13 Women's clothinci stores 1.22 1.54 1.23 1.17 1.03 1.00 1.13 

14 Family clothing stores 3.15 3.81 2.91 2.90 2.58 2.44 2.28 

15 Specialty shoe stores 1.42 2.27 2.16 1.81 1.55 1.31 1.57 

16 Family shoe stores 2.34 3.26 2.60 2.08 1.71 1.80 1.77 

17 Hardware stores x a a x a x a 

18 Household furniture stores 1.58 1.89 1.35 1.63 1.148 1.45 1.61 

19 Household appliance stores a a a a a C C 

20 Furniture, television, radio and 1.55 1.69 .70 .72 .67 .63 1.46 
appliance stores 

21 Pharmacies, patent medicir* and 1.66 1.82 1.71 1.67 1.60 1.57 1.49 
cosmetics stores 

22 Book and stationery stores 4.74 3.71 3.48 3.39 3.17 3.04 3.23 

23 Florists 2.53 1.57 2.15 1.80 1.04 1.49 1.20 

24 Jewellery stores 8.07 8.80 6.92 6.60 4.90 4.67 4.19 

25 Sporting goods and accessories 1.29 1.82 1.82 1.80 1.49 1.41 1.85 
stores 

26 Personal accessories stores 2.80 2.83 2.62 2.66 2.56 2.25 2.06 

27 Alcoholic beverage stores 1.28 1.22 1.07 1.03" .84 .83 .72 

28 All other stores 1.61 1.83 1.61 1.63 1.50 1.30 1.45 

29 TOTAL ALL cHAIN STOlES 1.34 1.46 1.24 1.27 1.13 1.12 1.12 
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TA&EAU 5. Haqes ins de detail h auccursales - Rapporta .ensuels atocks-ventes de certaina genres de comeerce, Canada, 
1984 at 1985 

1984 

July 

Juillet 

August 

AoOt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

DCcembre 

Genre de comerce 
 

No 

.75 .68 .72 .77 .72 .69 piceries-boucheries 1 

.56 .55 .55 .59 .60 .60 fpiceries, confiseries et articles 2 
divers 

.52 .57 .53 .50 .54 .24 tous lea eutres magasins d'ali- 3 
santa 

3.40 2.81 3.14 2.54 2.20 2.17 l4agasins de marchandLses diverges 4 

2.13 2.15 2.10 1.98 2.17 1.57 Magasina gênCraux 5 

3.81 3.44 3.63 3.83 3.04 1.64 Bazars 6 

* x x a x x Concesmionnairem d'sutosobilem 7 

- - - - - - Vendeurs d'autosobiles d'occasion 8 

.17 .16 .16 .15 .16 .14 Stations-service 9 

- - - - - - Garages 10 

3.24 3.08 3.51 3.25 3.07 3.84 Magasins de pieces et d'accessoi- 11 
rca d'automobtles 

2.25 2.39 2.05 2.08 1.42 .72 Magasins de vCtements pour hoewnes 12 

1.35 1.58 1.38 1.46 1.22 .65 Magasins de vtenients pour dames 13 

2.97 2.81 2.68 2.92 2.66 1.37 Maqasins de vêtements pour Ia 14 
fenille 

1.75 2.01 1.82 1.84 1.70 1.36 Maqasins de cheussures spéciali- 15 
aCes 

2.56 2.29 2.16 2.04 1.60 1.20 I4agasins de chaussures pour Is 16 
famille 

a a x x a a Quincailleries 17 

1.57 1.47 1.37 1.42 1.16 1.16 I4agasins de mettles 18 

x a a x a a Magesins d'appereils ménegers 19 

1.12 1.40 1.31 1.39 1.28 1.07 Magasins de metAñes, tCléviseurs, 20 
radios et accessolres 

1.55 1.61 1.82 1.77 1.79 1.21 Pharmacies, inCdicaments brevetCs 21 
et prodults de beauté 

5.40 3.40 3.76 4.79 4.17 1.68 Librairies et papeteries 22 

1.64 1.64 1.74 1.77 1.97 1.20 Fleuristes 23 

4.75 4.88 5.88 6.25 4.16 1.44 Bijouteries 24 

1.75 1.68 2.64 3.01 1.86 .73 Maqasins d'articles de sport at 25 
d accessoires 

1.955 1.95 2.15 2.54 2.40 1.01 Maqasina d'ecceesoires personnels 26 

.73 .75 .97 1.19 1.34 .56 Magasins de boissons alcooliques 27 

1.70 1.60 1.70 1.69 1.52 .65 bus lea autres magasins 28 

1.27 1.22 1.33 1.40 1.31 .86 TOTAL, T(JS LES PIAGASINS A siC- 29 
CURSALIS 
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TABLE 6. Retail chain Stores - nthly Sales-stock Ratios for Selected Kinds of Business, Canada, 1984 and 1985 

Kind of business 

1985 

January February March April May June 

1984 

June 

Janvier Février Mars Asril Mai Juin Juin 
No.  

1 Combination stores (groceries and 1.44 1.32 1.59 1.46 1.61 1.51 1.55 
meat) 

2 Grocery, confectionery and 1.54 1.58 1.93 1.74 1.96 1.99 1.83 
sundries stores 

3 All other food stores 1.54 2.10 2.44 3.27 2.61 2.45 2.00 

4 General merchandise stores .33 .26 .30 .32 .34 .31 .34 

5 General stores .45 .45 .52 .50 .58 .58 .60 

6 Variety stores .24 .23 .29 .31 .33 .38 .31 

7 Motor vehicle dealers .23 .32 .49 .59 .68 .58 .38 

8 Used car dealers - - - - - - - 

9 Service stations 6.00 6.00 7.26 6.89 7.16 7.24 6.69 

10 Carages - - - - - - - 

11 Automotive parts and accessories .22 .20 .34 .40 .45 .44 .35 
stores 

12 Men's clothing stores .60 .45 .52 .56 .69 .72 .69 

13 Women's clothing stores .82 .65 .81 .86 .97 1.00 .88 

14 Family clothing stores .32 .26 .34 .35 .39 .41 .44 

15 Specialty shoe stores .71 .44 .46 .55 .64 .77 .64 

16 Family shoe stores .43 .31 .38 .48 .58 .53 .56 

17 Hardware stores X X S X S S X 

18 Household furniture stores .63 .53 .74 .61 .67 .69 .62 

19 Household appliance stores x x x x x S S 

20 Furniture, television, radio and .65 .59 1.43 1.39 1.50 1.58 .69 
appliance stores 

21 Pharmacies, patent medicine and .60 .55 .59 .60 .62 .64 .67 
cosmetics stores 

22 Book and stationery stores .21 .27 .29 .30 .32 .33 .31 

23 Florists .39 .64 .47 .56 .96 .67 .83 

24 Jewellery stores .12 .11 .14 .15 .20 .21 .24 

25 Sporting goods and accessories .78 .55 .55 .56 .67 .71 .54 
stores 

26 Personal accessories stores .36 .35 .38 .38 .39 .45 .48 

27 Alcoholic beverage stores .78 .82 .94 97r 119r 1.21 1.39 

28 All other stores .62 .55 .62 .61 .67 .77 .69 

29 TOTAL ALL CHAIN STOWS .75 .68 .81 .79 .89 .90 .89 
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IABLEAIJ 6. Maqasins de dtai1 è auccursales - Rapports menaumis ventes-etock8 de certains genres de comeerce, Canada, 
1984 et 1985 

1984 

July August September October November December 
Genre de comerce 

 

Juillet AoQt Septembre Octobre Novembre Dcembre 
NO 

1.34 1.48 1.39 1.30 1.39 1.44 piceries-boucheries 1 

1.77 1.82 1.81 1.70 1.66 1.65 tpiceries, confiseries et articles 2 
divers 

1.92 1.75 1.88 2.00 1.87 4.18 bus les autres magasins d'ah- 3 
ments 

.29 .36 .32 .39 .45 .46 Magasins de marchandises diverses 4 

.47 .47 .48 .50 .46 .64 Maqasins qén&raux 5 

.26 .29 .28 .26 .33 .61 Bazars 6 

x x x x x x Concessionnaires dautomobiles 7 

- - - - - - Vendeurs d'automobiles d'occesion 8 

6.03 6.25 6.37 6.82 6.32 7.02 Stations-service 9 

- - - - - - Garages 10 

.31 .32 .28 .31 .33 .26 Magasins de pièces et d'acceesoi- 11 
res dautomobiIes 

.44 .42 .49 .48 .70 1.40 Magasins de vêtements pour horsnes 12 

.74 .63 .72 .68 .82 1.54 Magasins de vêtements pour dases 13 

.34 .36 .37 .34 .38 .73 Magasins de vêtements pour Is 14 

famille 

.58 .50 .55 .54 .59 .74 Magasins de chaussures spéciali- 15 
sees 

.43 .44 .46 .49 .62 .83 Magasins de chaussures pour Ia 16 

fmrille 

x x x x x S Quincailleries 17 

.64 .68 .73 .70 .86 .86 Magasins de ineubles 18 

x x x x x x Magasins d'appereils mAnagera 19 

.89 .72 .76 .72 .78 .93 Magasins de meubles, téléviseurs, 20 
radios et accessoires 

.65 .62 .55 .56 .56 .83 Pharmacies, médicaments brevetCs 21 

et produits de beauté 

.29 .29 .27 .21 .24 .60 Librairies et papeteries 22 

.61 .61 .57 .57 .51 .83 Fleuristes 23 

.21 .20 .17 .16 .24 .69 Bijouteries 24 

.57 .60 .38 .33 .54 1.37 P4agasins darticles de sport et 25 
ci' accessoirea 

.51 .52 .47 .39 .42 .99 Magasins daccessoires personnels 26 

1.37 1.34 1.03 .84 .74 1.78 Magasins do boisaons alcooliques 27 

.59 .62 .59 .59 .66 1.53 bus les aitres magasins 28 

.19 .82 .75 .72 .71 1.16 IDIAL, bUS [IS I4CASINS A 9X- 29 
CLNISALES 
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TABLE 7. Independent Retail 9orea - jarter-to-jarter Pernentage Dange in Estimated levels of Stock. for Selected Kinds of Business, Canada, 1982- 
1985 

1982 1983 

Kind of business March June Septester Decester March June Septenter Decenter 

Hare Juin Septee4re Dcentre Mars JuAn Septestre DAcestre 
No. 

I Grocery and co,sbinstiOn stores - 	0.7 • 	3.0 - 	0.6 * 	3.8 - 	3.4 + 	3.0 + 	1.6 + 	1.3 

2 All other food stores + 12.3 + 	3.8 - 	4.2 - 	10.2 .24.4 - 	7.3 * 	0.1 • 	0.3 

3 General merchandise storea - 	2.3 - 	0.2 • 10.3 - 	4.3 - 	2.0 - 	0.2 • 	13.5 - 	3.6 

4 General stores . 	5.8 - 	1.7 - 	4.4 - 	6.9 + 12.4 - 	0.2 - 	1.2 - 	5.0 

5 Variety stores • 	1.7 ... 	7.8 • 	6.0 - 	4.3 - 	1.2 * 	4.4 - 	0.5 - 	3.5 

6 Service stationa and garages . 	9.3 - 	1.0 - 	4.9 - 	0.8 • 	3.5 - 	2.5 • 	2.8 - 	0.4 

7 8n's clothing stores . 	9.0 - 	14.2 + 	9.9 - 	12.0 • 	1.2 - 	7.8 • 	7.9 - 	8.2 

8 Woman's clothing stores • 	9.5 - 18.6 • 23.8 - 	19.8 • 17.0 - 14.8 + 28.1 - 	12.7 

9 Fasily clothing stores + 	0.2 -14.7 • 24.5 -15.8 • 	8.7 - 	6.6 + 30.2 -15.1 

10 Shoe stores + 22.1 - 	10.2 • 	5.0 - 	5.6 + 12.5 - 	9.6 • 	15.7 - 	6.3 

11 Hardasre stores • 	1.2 • 	6.4 - 	1.5 - 	4.7 • 	9.0 • 	3.6 - 	1.5 - 	4.0 

12 Furniture, television, 	radio and - 	5.2 - 	1.3 - 	11.7 + 	5.2 • 	3.4 * 	2.6 • 	1.5 • ILl 

eppliance stores 

13 DrIal stores - 	1.1 -- • 	3.6 • 	1.2 - 	1.6 * 	3.6 • 	5.1 • 	4.8 

14 Jewellery stores - 	6.2 + 	0.2 • 	2.3 * 	2.0 - 	0.3 • 	0.2 • 	3.3 + 	6.4 

15 All other stores * 	3.1 - 	2.2 • 	2.1 - 	3.6 • 11.4 - 	6.5 - 	2.1 - 	3.3 

16 TOTAL EXCIWIP6 143108 VEHICLE ... 	1.0 - 	2.0 + 	0.2 - 	3.3 + 	6.5 - 	1.3 .. 	2.5 - 	1.7 

DEALERS 

17 Motor Vehicle Dealers - 10.8 + 	3.6 - 	7.5 - 	13.8 • 	6.6 * 	9.1 - 	5.3 • 16.2 
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TMLEAOJ 7. O6t.11ar*. Udpend.i*. - V.rtstione procentuellea par repport au tru.e.tre pr4c6dent de le.tiien b niveau ce atocks, pesr certaine 
genrea do cerce, 1982-1985 

1984 	 1985 

March 	June 	 Septeether 	Deceer 	March 	June 	Sapten*er 	Deceeer 
Genre de comerce 

Mar. 	Jun 	 Septeobre 	Dkembre 	Mars 	 Juin 	 Septeebre 	Décembre 

- 	0.1 • 	3.5 . 	1.6 

- 	4.8 - 	5.7 - 	8.6 

- 	3.9 • 	5.4 .. 	3.2 

• 15.4 - 	1.1 - 	3.6 

• 	0.6 + 	9.8 • 	6.6 

• 	1.9 - 	0.3 - 	5.2 

* 	0.4 - 	15.4 • 17.1 

• 27.4 - 21.3 • 29.9 

- 	17.5 - 	4.4 • 23.1 

+ 	7.8 - 10.2 * 16.7 

+ 	5.2 • 	4.5 - 	6.5 

- 	1.7 * 	6.5 - 	5.0 

- 	1.9 - 	0.7 • 	4.4 

- 	7.0 - 	5.1 - 	4.4 

* 14.6 - 	3.9 . 	2.11 

+ 	4.9 - 	0.2 + 	0.7 

- 	0.1 - 	3.7 • 	0.8 

+ 	1.6 - 	3.6 • 	0.7 

- 	1.0 • 14.0 - 	1.1 

- 	6.2 + 13.7 - 	2.6 

- 	5.0 • 	0.9 • 	2.7 

- 	7.7 - 	2.1 - 	1.2 

- 10.4 + 12.7 - 	7.8 

- 23.0 • 15.6 - 	14.5 

- 	12.7 + 	8.8 - 	19.5 

- 	3.6 • 	6.2 - 	0.7 

- 	3.3 * 	7.3 .. 	3.2 

* 	0.9 - 	5.2 • 	3.9 

- 	4.5 - 	2.3 • 	5.9 

- 	6.2 - 	0.7 * 	0.1 

- 	6.5 • 	6.1 * 	4.4 

- 	4.2 + 	4.5 + 	0.5 

picer1ee at dpicerie.-boucher&es 	 1 

Yom lea autres nag.. In. d' .1 iment St ton 	2 

Maqasine de narch.ndlaes diverses 	 3 

Magasina g6n6raua 	 4 

Bazara 	 S 

Stat lons-aervice at garage. 	 6 

Magasins de v*teeenta pour homes 	 7 

Magasna de v8te.enta pour dee.. 	 8 

Mageetna de v8te,uenta pour 1. fanille 	 9 

Magasina de ch.ua,urea 	 10 

Quincalllerlea 	 11 

Magasine de .eublea, t4l4uiaeurs, ratho. at 12 
.cce.SOtreS 

Ph.r.aciee 	 IS 

Rijoutertea 	 14 

lom lea autrea aegasIna 	 15 

10181 (XCLUAIIT CONCESSIONNAIRES 081J10- 	16 
HILtS 

+ 17.4 	- 1.3 	- 4.4 	 • 8.2 	• 17.6 	- 2.8 	 Concesatoiwsire. d.utojbejea 	 17 
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TABLE 8. Independent Retail Stores - I,nth-end Stock-Sales Ratios(1) for Selected Kinds of &,ainess, by Uuarter, Canada, 
1982-1985 

1982 	 1983 

Kind of business March June September December March June September December 

Mars Juin Septestre Dêcerrtre Mars Juin Septembre Décembre 
No. 

1 Grocery and combination stores .68 .64 .63 .62 .65 .64 .67 .60 

2 All other fond storms .37 .27 .31 .23 .35 .27 .35 .33 

3 General merchandise stores 4.04 3.42 3.46 2.26 3.77 3.36 3.72 2.08 

4 General stores 1.77 1.32 1.28 1.14 1.62 1.09 1.21 1.02 

5 Variety stores 2.77 1.90 2.31 1.24 2.15 1.57 1.99 1.14 

6 Service stations and garages .48 .41 .40 .42 .47 .40 .42 .41 

7 Mens clothing stores 5.31 3.89 4.66 2.15 4.48 3.86 4.52 2.02 

8 Womens clothino stores 1.79 1.31 1.89 .98 1.77 1.23 1.45 1.00 

9 Fiily clothing stores 5.23 3.53 4.41 2.08 3.60 3.23 4.44 2.04 

10 Shoe stores 3.96 2.79 2.59 2.14 3.81 2.62 2.77 1.98 

11 Hardware stores 3.57 2.36 2.78 2.20 3.72 2.11 2.63 2.14 

12 Furniture, television, radio 3.61 3.23 2.91 2.69 3.42 2.67 2.79 3.91 
and appliance stores 

13 Drug stores 1.80 1.57 1.68 1.30 1.58 1.56 1.61 1.56 

14 Jeweliery stores 6.40 5.01 5.30 2.20 7.13 2.56 4.65 1.89 

15 All other stores 2.40 1.83 1.95 1.41 2.78 1.71 2.06 1.69 

16 TOTAL EXCLIIING PCTOR VEHICLE 1.78 1.45 1.49 1.23 1.75 1.35 1.53 1.27 
DEALERS 

17 Motor Vehicle Dealers 1.63 1.63 1.69 1.63 1.31 1.18 1.41 1.73 

(1) These ratios are derived from sales and inventory data reported by a panel of respondents. 
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TA&EAU B. Dtail1anta independents - Rports stocks-ventes(1) è la fin du mois, pour certains genres de coerce, par 
trimestre, Canada, 1982-1985 

1984 1985 

March June September December March June September 	December 	
Genre de conanerce 

Mars Juin Septembre Décembre Mars Juin Septenthre 	D6cernbre 
NO 

.65 .62 .78 .69 .68 .70 tpiceries et épiceries- 1 
boucheries 

.31 .31 .32 .30 .31 .33 Tous lee autres magasins 2 
d alimentation 

3.81 3.59 3.35 2.64 4.48 4.18 Magasins de marchandises di- 3 
verses 

1.57 1.15 1.18 1.22 1.63 1.32 Magasins génCraux 4 

2.41 1.71 2.34 1.29 2.07 2.30 Bazara 5 

.38 .36 .50 .49 .48 .36 Stations-service et garages 6 

5.54 3.46 4.36 2.05 5.59 3.51 Magasina de vêtenients pour 7 
homes 

1.89 1.29 1.85 .97 1.90 1.46 Magasins de vêtements pour B 
dames 

2.97 3.48 4.53 2.75 4.94 3.72 Magasins de vCtements pour 9 
la famille 

2.95 1.61 2.49 1.97 2.94 2.48 Mageaina de chaussures 10 

3.55 2.27 2.73 2.21 3.89 2.20 Quincailleries 11 

3.41 2.90 3.00 2.84 2.83 2.66 Magasins de mei.thles, tClCvi- 12 
seurs, radios et acces- 
soi rca 

1.65 1.54 1.75 1.42 1.61 1.87 Pharmacies 13 

3.86 2.71 3.20 1.74 4.60 3.02 Bijoutmries 14 

2.50 1.79 2.06 1.58 2.19 1.90 bus lea autres magasins 15 

1.68 1.40 1.60 1.39 1.73 1.56 TOTAL EXCIIJANT CONCESSH)l- 16 
NAIRf S OAUTOHOBILES 

1.46 1.27 1.72 1.95 1.45 1.32 Concessionnairea d'automo- 17 
biles 

(1) Ces ratios sont obtenus- h partir des dennées sur lea ventes et stocks fournies par certains répondants. 
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TABLE 9. *olesale Merchants - Menth-to-juonth and Year-to--year Percentage Dianqe in Esti.ated levels of Stocks, by Major Trade 
Grow for Canada and for All Trades in Regions, 1985 

1985/1984 	1985 

Major trade groups - 
Regions 	 Jan/Dec 	Feb/Jan 	March/Feb 	Apri 1/March 	May/Apr i lr 	June/MayP 

Jan/Ok 	Fév/Jan 	Mars/Fey 	Avril/Mars 	Mai/Avri lr 	Jujn/MaiP 
No. 

per cent - pourcentaqe 

1 	Total all trade grotpe - 0.8 + 2.7 + 1.7 + 1.6 - 1.6 + 0.5 

2 	Food + 2.0 - 0.7 - 0.4 - 2.7 + 0.2 + 4.0 

3 	Tobacco, druos and toilet preparations - 3.4 - 5.2 + 1.4 + 1.6 - 	1.9 + 3.7 

4 	Apparel, dry qoods, furniture and + 	1.7 + 2.9 + 3.2 + 0.1 - 0.4 + 	1.2 
general merchandise 

5 	Motor vehicles and accessories - 3.2 + 5.3 + 3.6 + 	1.7 + 2.7 - 	1.5 

6 	Farn machinery, equipment and supplies + 	1.1 + 1.0 - 	3.5 + 	1.1 - 	3.6 + 0.5 

7 	Other machinery, eauipment and - 3.6 + 0.7 - 0.3 + 2.3 + 1.0 + 	1.4 
supplies(1) 

B 	Metals, hardware, plumhinq and heating - 2.0 + 4.8 + 3.0 + 3.1 - 0.6 - 0.7 
equipment 

9 	Lumber and building materials + 1.5 + 5.8 + 4.8 + 2.4 - 	2.9 + 2.4 

10 	Other wholesalers(2) + 2.7 + 5.8 + 5.3 + 2.0 - 	9.1 - 2.4 

Regions 

11 	Atlantic provinces + 3.2 + 	1.9 - 	1.7 + 	1.4 - 0.4 + 1.5 

12 	QuCbec - 0.3 + 2.4 + 3.2 + 3.3 - 6.8 + 3.1 

13 	Ontario - 2.7 + 4.1 + 3.0 + 1.3 + 0.8 - 0.1 

14 	Prairie provinces + 0.5 + 2.1 - 	1.1 + 0.5 - 	1.1 - 	1.2 

15 British Columbia, Yukon and Northwest 	+ 0.5 	+ 0.3 	+ 0.9 	+ 1.1 	- 0.1 	+ 0.1 
lerritories 

(1) Includes: Electrical machinery, equipment and supplies (S.I.C. 621); and Machinery and equipment, n.e.s. (S.I.C. 623). 
(2) Includes: Farm products (excluding grain) (S.I.C. 602); Paper and paper products (S.l.C. 611); Scrap and waste materials 

(S.I.C. 627); and Wholesalers, n.e.a. (S.I.C. 629). 
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TABLEAU 9. Marchanda de groa - Variations on pourcentage par rapport ai .ois précédent et a l'année précédente de l'esti.ation 
de niveau des stocks, par Grands grotes de cou.erce (Canada) et pour 1' ensele des cou.erces (regions), 1985 

1985/1984 

Grands groupes de commerce - 
January 	rebruary 	March 	April 	May r 	JuneP 

	
RCgions 

Janvier 	Février 	Mars 	Avril 	Majr 	JumP 
No 

per cent - pourcentaqe 

+ 6.7 

+ 9.8 

+ 14.9 

+ 5.1 

+ 11.1 

+ 5.5 

+ 7.9 

+ 8.7 

+ 	1.3 

+ 5.2 

+ 	7.0 + 	6.4 + 	6.5 + 	5.3 + 	5.9 

+ 	6.1 + 	5.8 + 	3.5 + 	3.3 + 	4.9 

+ 13.5 + 16.2 + 16.2 + 15.4 + 	14.1 

+ 	6.0 + 	7.4 i- 	9.9 + 	9.1 + 	6.1 

+ 12.3 + 12.6 + 12.9 + 14.6 + 14.7 

+ 	2.0 - 	4.4 - 	4.1 - 	8.5 - 	7.0 

+ 	6.5 + 	4.8 + 	6.3 + 	4.8 + 	5.7 

+ 	10.5 + 	8.9 + 	8.6 + 	8.8 + 	8.7 

+ 	0.4 + 	1.3 + 	1.2 + 	0.9 + 	4.1 

+ 	9.1 + 12.2 + 10.5 + 	7.6 + 	7.3 

total, tous lea groLes de cosmerce 	1 

Produits alimentaires 	 2 

Produits du tahac, pharmaceutiques et 	3 
articles de toilette 

V8tements, articles de mercerie, meubles de 	4 
msiaon at marchandises en qénCral 

YChicules 6 moteur et accessotres 	5 

Machines et materiel agricoles 	6 

Autrea machines et equipement(1) 	7 

Métaux, quincaillerie, plomberie et appareils 	8 
de chauffaqe 

Boj d'oeuvre at matCriaux de construction 	9 

Autrea grossistes(2) 	 10 

Req ions 

+ 	11.3 + 12.0 + 	6.4 + 	6.4 + 	5.5 	+ 6.4 Provinces de l'Atlantique 	11 

+ 	9.7 + 	11.7 + 13.2 + 12.8 + 	7.0 	+ 7.1 Quétec 	 12 

+ 	7.3 + 	8.5 + 	8.7 + 	9.2 + 	9.3 	+ 10.1 Ontario 	 13 

+ 	6.4 + 	3.2 -- - 	0.5 - 	0.8 	+ 0.1 Provinces des Prairies 	14 

- 	0.6 - - 	0.1 + 	0.5 + 1.7 	+ 2.1 Colombie-Britannique, Yukon at Territoires 	15 
do Nord-Oueat 

(1) Inclus: Machines, appareils et fournitures 	électriques 	(C.A.F. 621); 	et Machines et 	équipement, 	n.c.s. 	(C.A.E. 	623). 
(2) Inclus: Produits agricoles (excluant lea céréales) (C.A.I. 	602); 	Papier et articles en papier 	(C.A.. 	611); 	Déchets et 

matières de rebut (C.A.. 	627); at Grossistes, n.c.a. 	(C.A.. 629). 
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TABLE 10. *oleaale Merchants - Monthly Stocks/Sales Ratios, by Major Trade Group for Canada and for All Trades in Regions, 
1985 

1985 

Major trade groups - 
Regions 
	 3anuary 	February 	March 

Janvier 	Février 	Mars 
No. 

per cent - pourcent age 

Total all trade groups 	1.86 	1.88 	1.63 

2 Food 	 .84 	.84 	.75 

3 Tobacco, drugs and toilet 	1.06 	1.08 	1.01 
preparations 

4 Apparel, dry goods, furniture 	2.32 	2.01 	2.08 
and general merchandise  

April 	MSYr 	JuneP 

Avril 	MS r 	JumP 

1.65 1.42 1.49 

.72 .65 .71 

1.02 .88 .92 

2.24 2.30 2.42 

5 Motor vehicles and accessories 	2.00 

6 Farm machinery, equipment and 	7.12 
supplies 

7 Other machinery, equipment and 	2.06 
aupplies(1) 

8 Metals, hardware, plumbing and 	1.64 
heating equipment 

9 Lumber and building materials 	2.20 

10 Other wholeaalera(2) 	1.80 

2.06 1.77 164r 1.54 1.67 

7.26 4.53 3.48 3.42 3.59 

2.05 1.65 1.95 1.88 1.86 

1.61 1.56 1.59 1.43 1.51 

2.29 2.00 1.91 1.44 1.46 

1.91 1.70 1.69 1.07 1.19 

Regions 

11 	Atlantic provinces 1.52 1.51 1.44 1.41 1.28 1.29 

12 	Québec 1.72 1.70 1.51 1.57 1.21 1.35 

13 	Ontario 1.76 1.81 1.52 155r 1.40 1.47 

14 	Prairie provinces 2.66 2.79 2.41 2.27 1.93 1.96 

15 British Columbia, Yukon and 	1.55 	1.52 	1.34 	1.44 	1.27 	1.32 
Northwest Territories 

(1) Includes: Electrical machinery, equipment and supplies (S.I.C. 621); and Machinery and equipment, n.e.s. (S.I.C. 623). 
(2) Includes: Farm products (excluding grain) (S.I.C. 602); Paper and paper products (S.l.C. 611); Scrap and waste materials 

(S.I.C. 627); and Wholesalers, n.e.s. (S.I.C. 629). 
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TA&EAU 10. Marchands tie gram - Riçporta aensuels stocks/ventes, per Grands gro&es tie caerce (Canada) at pour 1' ensemble 
des coemerces (regions), 1985 

1984 

Grands groupes de coesserce - 

January February March April May June Regions 

Janvier FCvrier Mars Avril Mai JuAn 
NO 

per cent - pourcentaqe 

1.92 1.83 1.72 1.76 1.52 1.55 Total, tous lea gro.çea de ceree 1 

.81 .80 .73 .76 .69 .72 Produits alimentaires 2 

1.12 1.05 .94 .99 .89 .96 Produits du tabac, pharmaceutiques 3 
et articles de toilette 

2.60 2.16 2.08 2.32 2.24 2.40 Vêtements, 	articles tie mercerie, 4 
rneubles de maison at marchandises 
en qAnéral 

2.00 1.82 1.89 1.84 1.66 1.73 VéI'iicules 'a moteur et accessoires 5 

6.52 6.65 5.58 3.97 4.43 5.13 Machines at materiel agricolea 6 

2.27 2.18 1.94 2.23 2.05 1.98 Autres machines et equipement(1) 7 

1.77 1.77 1.68 1.75 1.58 1.56 Métaux, quincaillerie, plomberie et 8 
appareils de chauffatle 

2.11 1.94 1.84 1.80 1.39 1.39 Bois d'oeuvre at matériaux de 9 
const ruct ion 

1.85 1.75 1.66 1.65 1.11 1.18 Autres groasistes(2) 10 

Regions 

1.66 1.61 1.48 1.53 1.32 1.32 Provinces tie lAtlantique 11 

1.76 1.56 1.49 1.56 1.22 1.31 Québec 12 

1.77 1.72 1.59 1.65 1.48 1.53 Ontario 13 

2.83 2.86 2.67 2.57 2.29 2.22 Provinces des Prairies 14 

1.68 1.59 1.50 1.55 1.38 1.39 Colombie-Britannique, Yukon at 15 
Territoires du Nord-Ouest 

T11[nclua: Machines, appareils et fournitures électriques (C.A.. 621); 	at Machines et équipetnent, 	n.c.a. 	(C.A.. 	623). 
(2) Inclus: Produits agricoles (excluant lea cêréales) (C.A.. 	682); 	Papier at 	articles en papier (C.A.. 	611); 	Déchets at 

aatières tie rebut (C.A.. 	627); et Grossistes, n.c.a. (C.A.. 629). 



RETAIL TRACE - COMPOSITION OF KIM) OF BUS!- 	COI4IERCE CE O(TAIL - COMPOSITION PAR GENRE Cf 
NESS GROUPS 
	

COP4ERE 

Epiceries-boucheries. 	piceries-boucheries (épi- 
ceries avec 20% ou plus de viande fraiche). 

Magasins d'épiceries, confiseries et articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraiche). 

Tous autres maqasins d'alimentation. Magasins de 
produits de boulangerie; magasins de bonbons, de 
noix et confiseries; laiteries; magasins d'oeufs 
et de volailles; magasins de fruits et legumes; 
boucheries; poissonnerles; magasins d'aliments 
fins (delicatessen); autres magasins d'alimenta-
tion. 

Magasins de marchandises diverses. Maqasins de 
marchandises diverses (moms du tiers du stock en 
aliments) et les bureaux de vente par commande 
postale et par catalogue des grands maqasins. 

Magasins généraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'automobiles. Vendeurs d'auto-
mobiles (neuves et d'occasion ou neuves seule-
ment). 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
d'automobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulesnent). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pieces et d' accessoires d' automobi-
les. Magasiris de pneus, d'accumulateurs et 
d'accessoires; maqasins de fournitures pour la 
maison et l'automobile. 

Magasins de vêtenients pour hoimues. Magas ins de 
vêtements pour hommes et qarcons; magasins d'ac-
cessoires vestimentaires pour hommes et garcons; 
chapelleries pour hommes at garçons; tailleurs 
(ateliers de confection sur place de vêtements 
sur mesure). 

Magasins de vêtements pour domes. Magasins de 
vêtements prêt-a-porter pour dames et jeunes fil-
les; magasins de lingerie et bonneteries pour 
dames et jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vtements pour Is faaille. Magasins 
de vêtements et d'accessoires vestimentaires pour 
la famille. 

Combination stores. 	Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery product sto-
res; candy, nut and confectionery stores; 
dairy product stores; egg and poultry 
stores; fruit and vegetable stores; meat 
markets; fish markets; delicatessen stores; 
other food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal-
ers (new and used or new only). 

Used car dealers. Used car dealers (used 
cars and trucks, or used cars only). 

Service stations. Service stations. 

Garaqes. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothinq stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready to wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Fomily clothing stores. Family clothing and 
furnishings stores. 
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Specialty thee stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Fsmily thoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household sppliance stores. Household ap-
pliarice stores; electrical supply stores. 

Furniture, television, radio and sppliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drug stores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boatinci accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; qift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; brewers retail stores. 

All other stores. All other stores not spe-
cified. 

Hagsmins do thaussures spécialisées. Magasins de 
chaussures pour hoimnes et garcons; magasins de 
chaussures pour dames et jeunes filles; magasins 
de chaussures pour enfants et bébés. 

Magasins do chaussures pour Is fsmille. Magasins 
de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Maqasins d' asetlement sénager. Magas ins do meu-
bles. 

Maqasins d'sppareils ménagers. Magasins d'sppa-
reils ménagers; magasins de fournitures électri-
ques. 

Magasins do meubles, do téléviseurs, do radios et 
d'sppareils inénagers. Magasins de meubles, do 
téléviseurs, de radios et d'appareils ménagers. 

Pharmacies, magasins do médicaments brevetés et 
de produits do beauté. Drogueries y compris ma-
gasins de spécialités pharmaceutiques. 

Librairies-peterAes. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d' articles do sport et accessoires. Ma-
gasins d'articles de sport; embarcations, moteurs 
hors-bord et accessoires connexes; magasins de 
bicyclettes et ateliers de reparation; vendeurs 
de motocyclettes. 

Maqasins d' accessoires personnels. Magasins et 
kiosques de tabac; marchands de journaux et do 
périodiques; magasins do cadeaux, de nouveautés 
et de souvenirs; maqasins d'appareils et de four-
nitures photographiques; magasins do sacs de 
voyage, valises, malles, mallettes et de maroqul-
none; magasins do jouets et do jeux. 

Magasins do boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des maga-
sins do bibre. 

bus aitres magasins. Tous les autres magasins 
non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Volumes VII and VIII). 

Nota 

Une definition détaillée de genres de commerce 
do detail et do comerce do gros se trouvera dans 
les publications du Recensement du Canada de 1971 
(volumes VII et VIII). 



CHOIX DE PUBLICATIONS 

Les publications suivantes se trouvent 	Ia 
Section du commerce de detail, Division de I'm-
dustrie. 

Catalogue 

63-002 Ventes et stocks des grands magasins. H. 
Bil. 36 pages. Premier numéro, 1938. (ISSN 
0380-7045). 

Ventes totales et nombre de points de 
vente par provinces et certaines regions 
métropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. H. Bil. 1 page. Pre-
mier numéro, 1950. (ISSN 0709-8650). 

Variations en pourcentaqe et ventes par 
region. 

63-005 Commerce de detail. M. Bil. Environ 65 
pages. Premier numéro, 1929. (ISSN 0380- 
6 146). 

Total des ventes au detail par province et 
genre de commerce, pour les maqasins a 
succursales et les magasins indépendants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. M. 
Ril. Environ 15 pages. Premier numéro, 
1932. (ISSN 0705-5595). 

Nombre et valeur des voitures part icu-
lières, des camions et des autobus neufs 
vendus par province et par lieu d'origine 
(Canada et .-U. ou importés). Ventes uni-
taires mensuelles selon le type et l'ori-
gine, après désaisonnalisation. 

63-014 Stocks commerciaux. H. Bil. 24 pages. Pre- 
mier numéro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
gros, par rayon pour les grands magasins 
et per genre de commerce pour les magasins 

succursales et magasins indépendants: 
variations trimestrielles en pourcentage 
pour les magasins indépendants suivant le 
genre de commerce. 

63-210 Magasins de detail a succursales et les 
grands magasins. A. Bil. Environ 74 
pages. Premier numéro, 1933 (ISSN 0380-
7878). 

Total des ventes au detail pour les maqa-
sins a succursales et les grands magasins 
selon Ia province, certaines aggloméra-
tions et le genre de commerce, incluant 
des données sur la superficie totale, les 
stocks, et les comptes a recevoir. 

SELECTED P1JBLICAT IONS 

Following are publications of the Indus-
try Division in the Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Bil. 36 pp.  First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Bil. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales by region. 

63-005 Retail Trade. H. Bil. Approx. 65 pp. 
First Issue, 1929. (ISSN 0380-6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

63-007 New Motor Vehicle Sales. M. Bil. 
Approx. 15 pp.  First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. H. Bil. 24 
pp. First Issue, 1972. (ISSN 0380--
7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
cent age changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Bil. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

Total retail sales by chain and de-
partment stores by province, selected 
localities and kind of business in-
cluding data on floor area, inventory 
and accounts receivable. 
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Catalogue 

63-213 Exploitants de distributeurs automatiques. 
A. Ri!. 21 pages. Premier numéro, 1958. 
(ISSN 0527-6411). 

Ventes de marchandise par distributeurs 
autornatiques selon le genre de machine et 
l'emplacement, Canada et provinces. 

63-218 La vente directe au Canada. A. Bil. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: par démarchaqe, par la 
poste, chez le fabricant, etc. 

63-219 Librairies de campus. A. Bil. Environ 8 
pages. Premier numéro, 1968-69. (ISSN 
0380-6286). 

Ventes au detail par type de produits, 
ainsi que le nombre d'employés et la paye, 
par region ou province pour les années 
scolaires. 

63-224 Recueil statistique des etudes de marché. 
A. Ru. 700 pages. Premier numéro, 1975. 
(ISSN 0590-9325). 

Les données portent sur des sujets tels 
que les indicateurs économiques généraux, 
les caractéristiques de Ia population, le 
revenu et les dépenses des particuliers et 
1' équipement ménager. 

63-538 Commerce de detail statistuques histori-
ques, 1972-1979. H.S. Bil. 695 pages. 
(ISBN 0-660-506-13-0). 

Cette publication contient des données 
brutes et désaisonna!isées, révis&es de 
1972 è 1979, des sections sur les d6fini-
tiOfl8, lea concepts, la classification, Ia 
méthodologie et la fiabilité des données. 

Résultats d'exploitation - Commerce de detail. 
H.S. Bil. 29 pages. Premier numéro, 1974. 

Les publications suivantes de Ia série des 
Résultats de l'exploitation contiennent des ra-
tios (pourcentages des ventes nettes) pour les 
achats, les stocks, le coOt des biens vendus, les 
bénéfices bruts, les dépenses d'exploitation et 
les bénéfices nets. 

Catalogue 

63-213 Vending Machine Operators. A. Ri!. 21 
pp. First Issue, 1958. (ISSN 0527-
6411). 

Sales of merchandise through automa-
tic vendinq machines, by type of 
machine and by location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. Bil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution: by personal 
selling, by mail, from premises, etc. 

63-219 Campus Book Stores. A. Bil. Approx. 
8 pp.  First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by type of commodity, 
employees and payroll, by region or 
province for academic years. 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data covers such topics as gene-
ral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bil. 695 pp.  (ISBN 
0-660-506-13-0). 

The publicatton provides revised 
retail trade estimates for the years 
1972 to 1979, both unadjusted and 
seasonally adjusted and also sections 
on definitions, concepts, classifica-
tions, methodology and data reliabi-
lity. 

Operating Results - Retail Trade. 0. Bil. 
29 pp.  First Issue, 1974. 

The following publications in the Ope-
rating Results series contain ratios (per-
centages of net sales) for: purchases, 
inventories, cost of goods sold, gross pro-
fit, operating expense items and net profit. 

Catalogue 
	

Catalogue 

63-603 Men's Retail Clothing Stores, 1981 
	

63-603 Magasins de vêteinents pour hommes, 1981 

63-606 Retail Shoe Stores, 1977 
	

63-606 Magasins de vente au detail de chaussures, 
1977 
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Catalogue 
	

Catalogue 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaillants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtements 
pour Ia fnille, 1980 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual Ru. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 0T6. 

Catalogue 11-204E, price Canada $5.00, Other 
Countries $6.00. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énurnérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation écono-
mique et sociale du Canada. On peut se procurer 
un catalogue complet des publications courantes 
en s'adressant h Statistique Canada, Ottawa 
(Canada), K1A 0T6. 

No  11-204F, prix Canada $5.00, Autres pays $6.00. 
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