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Data in Many Forum... 

Statistics Canada disseminates data in a variety of 
forms. In addition to publications, both standard and 
special tabulationa are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

How to Obtain More Inforsat ion 

Inquiries about this publication and related statis-
tics or aervices should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, 	K1A 	016 (Telephone: 
990-9824) or 	to 	the Statistics Canada reference cen- 
tre in: 

St. 	John's (772-4073) Sturgeon Falls (753-4888) 

Halifax (426-5331) Winnipeg (949-4020) 

Montréal (283-5725) Regina (359-5405) 

Ottawa (990-8116) Edmonton (420-3027) 

Toronto (973-6586) Vancouver (666-3691) 
Credit card only (973-8018) 

Toll-free access is provided in all provinces and 
territories, for imerm who reside outside the local 
dialing area of any of the regional reference centres. 

Newfoundland and Labrador 	Zenith 0-7037 

Nova Scotia, New Brunswick 
and Prince Edward Island 	1-800-565-7192 

Quebec 	 1-800-361-2831 

Ontario 	 1 _800.2651151 

Manitoba 	 1-800-282-8006 

Saskatchewan 	1(112)800-667-3524 

Alberta 	 1-800-222-6400 

British Colteibja (South 
and Central) 	 112-800-663-1551 

Yukon and Northern B.C. 
(area served by 
Northwestlel Inc.) 	Zenith 0-8913 

Northwest Territories 
(area served 
NorthwestTel Inc.) 	Zenith 2-2015 

How to Order Publications 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
comunity bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Sales 
and Services, Statistics Canada, Ottawa, K1A 016. 

1(613)990-8114 
1(613)990-8115 

Des données sous pluajeurs formes... 

Statistique Canada diffuse les donnAes sous formes diversea. 
Outre lea publications, des totalisations habituelles et ape-
ciales sont offertes sur imprimés d'ordinateur, sur microfi-
ches et microfilms et sur bandes magnAtiques. Des cartes at 
d'autrea docunents de rCfCrence qéographiques sont disponiblea 
pour certaines sortea de données. L'sccès direct des dunnées 
agréqéea eat possible par Ic truchement de CANSIM, Ia base de 
donnAes ordinolingue et le système dextraction de Statistique 
Canada. 

Coent obtenir d' aitres renseicj,e.ents 

Toutea demandes de renseignements au sujet de cette publica-
tion ou de statiatiques et services connexes doivent étre 
adressCes è: 

Section du commerce de detail, 
Division de l'industrie, 

Statiatique Canada, Ottawa, K1A 0T6 (téléphone: 990-9824) ou 
au centre de consultation de Statistique Canada è: 

St. 	John's (772-4073) Sturgeon Falls (755-4888) 

Halifax (426-5331) Winnipeg (949-4020) 

Montréal (283-5725) Regina (359-5405) 

Ottawa (990-8116) Edmonton (420-3027) 

Toronto (973-6586) Vancouver (666-3691) 
Carte de credit seulenent (973-8018) 

Un service d'pel interurbain sans frais eat offert, dans 
toutes lea provinces et dana lea territoires, aux utiliaateura 
gui habitent a l'extCrieur des zones de coonication locale 
des centres rCgionaux de consultation. 

Terre-Neuve et Labrador Zenith 0-7037 

Nouvel le-cosse, Nouveau-Brunswick 
et Tle-du-Prjnce-douard 1-800-565-7192 

Québec 1-800-361-2831 

Ontario 1-800-268-1151 

Manitoba 1 -800-282-8006 

Saskatchewan 1(112)800-667-5524 

Alberta 1-800-222-6400 

Colombie-Britannique (mud 
et centrale) 112-800-663-1551 

Yukon et nord de Is C. -B. 
(territoire desservi par Is 
Northwestlel Inc.) Zenith 0-8913 

Territoires dii Nord-Ouest 
(territoire desservi par Is 
Northweatlel Inc.) Zenith 2-2015 

Coument cander lee publications 

On peut se procurer cette publication et les autres publica-
tions de Statistique Canada auprès des agents autorisés et des 
autres librairies locales, par l'entremise des bureaux locaux 
de Statistique Canada, ou en écrivant h Is Section des ventes 
et de Is distribution des publications, Statistique Canada, 
Ottawa, K1A 016. 

1(613)990-8114 
1(613)990-8115 
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sY,1O1s 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
b le. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Commencing with the April 1985 issue, 
monthly percentage change estimates of sales 
and inventories for wholesale merchant 
establishments are published regionally and 
for 9 major trade groups only. The suppres-
sion of selected information previously pro-
vided is due to the relatively small sample 
size of the existing monthly survey and new 
information from the 1982 annual survey, 
which indicates that the estimates for a 
number of provinces arid SIC trade groups are 
not of satisfactory quality for publication. 

SICNES CONVENT IONNELS 

Les signes conventionnels suivants sont em-
ployés uniformément dans les publications de Sta-
tistique Canada: 

nombres indisponibles. 

nayant pas lieu de figurer. 

- nóant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de 
Ia Loi sur la statistique relatives au 
secret. 

NOTA 

P1 partir du mois d'avril 1985, les estimations 
mensuelles de variation en pourcentage des ventes 
et des stocks des établissements de commerce de 
gros sont publiées par regions et pour 9 grands 
groupes seulement. Cette initiative s'explique 
par la taille relativement petite de i'échantil-
Ion de l'enquête mensuelle actuelle et par de 
nouveaux renseignements provenant de l'enquête 
annuelle de 1982, qui révèlent que les estima-
tions pour un certain nombres de provinces et de 
groupes CAE sont de qualité insuffisante pour fin 
de publication. 

This publication was prepared under the di-
rection of: 

D. Desjardins, Director, Industry Divi-
sion 

• A.R. Tanner, Chief, Retail Trade Section, 
Industry Division 

Cette publication a été redigee sous Ia direction 
de: 

D. 1sjardins, directeur, Division de l'indus-
trie 

A.R. Tanner, chef, Section du commerce de dé-
tail, Division de l'industrie 
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TNTR(1(1CT InN 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
retail dealers are brought together to aid 
the special users of these particular 
statistics. The data are a consolidation of 
inventory statistics and constitute a coun-
terpart to similar statistics available on 
inventories at the manufacturing level (see: 
Inventories, Shipments and Orders in Man-
ufacturing Industries, Catalogue 31-001). 

Inventories represent stocks of merchan-
dise on hand for sale at the end of the 
month or quarter, usually valued at cost 
except when otherwise specified (e.g. de-
partment store stocks which are valued at 
selling price). They do not include goods 
held on a consignment basis, nor do they 
include items not held for sale, such as 
fixtures, equipment and supplies. Estimates 
are not adjusted for seasonal variations, 
price changes or number of business days in 
the respective months. 

The tables relating to inventories of 
department stores and chain stores show 
.onthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
retail dealers, only the quarterly percent-
age change in the estimated level of stocks 
is given and only for selected kinds of 
business. The table relating to wholesale 
trade inventories presents the monthly per-
centage change in the estimated level of 
stocks by kind of business. The stock-sales 
ratios shown throughout this plublication 
are derived by dividing the dollar volume of 
inventories by the dollar volume of sales 
(for independent stores, ratios are based 
only on data supplied by a panel of respon-
dents). No adjustment is made in these 
ratios for the mark-up in sales which varies 
from trade to trade. 

Information on "kind of business" compo-
sit ion for chain stores will be found at the 
end of this publication (for chain stores) 
and in the relevant publications - Wholesale 
Trade (Catalogue 63-008), Retail Trade (Cat-
alogue 63-005) and Department Store Sales 
and Stocks (Catalogue 63-002) in which sales 
data are reported. For a more detailed de-
scription of retail and wholesale kinds 
of business, the reader is directed to the 
publications of the 1971 Census of 
Merchandising and Services. 

Cette publication mensuelle réunit des données 
sur les stocks des grossistes, des magasins 
succursales, des grands magasins et des d6tail-
lants indépendants, donn&es destinées a aider les 
utilisateurs particuliers de ces statistiques. 
Les données rassemblent des statistiques sur les 
stocks; elles sont un complement aux statistiques 
sur les stocks des industries manufacturires 
(voir: Stocks, livraisone et coiisandes des indus-
tries manufacturières, no 31-001 au catalugue). 

11 s'agit ici des stocks, habituellement su 
prix coCitant sauf indication contraire (par 
exemple, les stocks des grands magasins sont eva-
lués au prix de vente) de marchandises en magasin 
destinées b Ia vente, b Ia fin do mois ou du 
trimestre. us ne comprennent ni les rnarchandises 
en consignation ni les articles non destinés b Ia 
vente: installations, materiel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sonnalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables do chaque mois. 

Les tableaux concernant les stocks des grands 
magasins et des magasins b succursales contien-
nent les estimations mensuelles de Ia valeur mu-
nétaire des stocks détenus au Canada par chacun 
des divers genres do commerce et par rayon 
l'Antérieur des grands magasins. Dans le cas des 
détaillants indépendants, le tableau ne contient 
que le tjx trimestriel de variation de l'estima-
tion du niveau des stocks dans certains genres de 
commerce. Le tableau se rapportant au commerce de 
qros indique les variations en pourcentage par 
rapport au mois prkédent de l'estimatiorn du ni-
vesu des stocks selon le genre de commerce. Les 
ratios stocks-ventes indiqués dans toute cette 
publication sont obtenus en divisant Ia valeur 
monétaire des stocks par Is valeur monétaire des 
ventes (pour les détaillants indépendants, les 
ratios sont bases sur les données fournies par 
certains enquêtés). Aucune rectification n'est 
apportée b ces ratios pour tenir compte de Is 
marge bénéficiaire de vente qui vane d'un com-
merce b l'autre. 

tine repartition par genre de commerce pour les 
magasins è succursales apparalt è Ia fin de cette 
publication et également dans les publications 
pertinentes gui traitent des ventes - Consierce de 
gros (n°  63-008 au catalogue), Commerce de dé-
tail (n°  63-005 au catalogue) et Ventes et stocks 
des grands magasins (no 63-002 au catalogue). 
Pour plus do renseignements sur les genres do 
commerce de detail et de gros, consulter aussi 
les publications du Recensement do commerce et 
des services de 1971. 
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1A21E 1. Depart.rnt Stores - Esti.ated Monthly Stoclea,(1) by Departhent, Canada, 1984 and 1985 

1985 
	

1984 

Department 	
January 	February 	March 	April 	May 	June 

	
July 	July 

Jannier 	Fêvrier 	Mars 	Asril 	Mai 	Juin 
	

Juillet 	Juillet 

1 Women's and misses dresses, housedresses, 
aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 
4 Furs 
S Infants' and children's wear and nursery 

equipment 

6 Girls' and teenage qiris' wear 
7 lingerie and women's sleepsear 
8 Intimate apparel 
9 Millinery 
10 Women's and girls' 1xaiery 

11 Women's and girls' glones, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 Men's clothing 
14 Men's furnishings 
15 Boys' clothing and Fucnishnnqs 

16 Men's and boys' footwear 
17 Food and kindred products 
18 Toiletries, cosmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 linens and domestics 
22 Seallwares and notions 
23 China and glassware 
24 Floor coverings 
25 Draperies, curtains and furniture cov-

erings 

	

39,185 	43,995 	56,955 	60,797 	54,107 	43,977 	52,035 

	

48,419 	65,516 	68,340 	61,861 	53,789 	43,361 	71,654 

	

128,354 	150,980 	171,399 	178,900 	166,346 	144,730 	145,696 I 

	

23,715 	19,658 	14,917 	27,476 	28,928 	30,362 	34,836 

	

71,653 	67,973 	77,245 	89,457 	84,937 	B0,040 	93,305 

37,234 51,030 59,132 54,914 58,342 47,063 64,292 
44,161 42,405 47,653 55,747 53,175 45,396 45,570 
46,429 41,490 43,624 45,951 44,588 44,618 42,524 
3,119 3,418 2,548 3,521 2,990 2,606 2,267 

37,889 34,836 38,986 42,035 37,480 34,668 34,978 

49,954 48,511 53,600 57,748 53,111 46,410 51,969 

87,816 99,585 121,486 122,004 113,930 101,511 103,552 

124,638 156,531 171,752 194,346 190,644 166,346 167,514 
143,096 145,075 166,369 193,067 194,853 154,193 146,076 
42,748 45,631 47,836 46,661 42,819 44,144 62,408 

59,521 57,489 76,236 80,077 90,324 69,558 73,535 
41,847 35,361 37,872 38,427 35,161 31,444 33,120 

255,555 208,248 225,060 256,131 234,780 230,330 244,390 

55,504 44,500 49,665 52,185 51,054 50,506 51,599 
17,949 16,873 21,571 18,654 20,683 20,308 17,758 

128,3110 127,853 134,314 146,716 148,825 142,340 137,044 
38,175 35,879 37,555 44,184 47,806 48,739 48,143 
68,077 74,719 66,029 85,463 84,766 76,648 77,449 
50,742 47,754 49,746 51,134 51,347 50,529 53,258 
70,093 60,655 65,910 68,661 68,008 65,502 70,348 

55,968 

59,431 

155,739 
25,502 
90,156 

53,772 
49,371 
37,751 
2,945 

30,118 

47,291 

98,607 

150,094 
133,222 
51,349 

73,069 
32,309 

210,831 

56,342 
24,526 

42,578 
46,679 
92,347 
60,632 
72,673 

26 	Lamps, pictures, mirrors and all other 56,372 53,190 57,261 60,255 63,533 61,939 64,31 

home furnishings 
27 	furniture 145,059 145,868 149,735 157,566 152,328 151,943 156,71 

29 	Major appliances 67,296 72,678 74,982 76,661 73,394 70,552 69,6 

29 	Television, radio and music 133,537 128,146 140,488 153,594 145,992 138,335 132,6 

30 	Housewares and small electrical appliances 164,939 151,991 157,505 174,480 166,909 174,343 166,91 

58,424 

184,995 
65,513 
156,545 
187,696 

31 Hardware, paints, wallpaper, etc. 

32 Plombinq, heotinq and building materials 

33 Jewellery 
34 Toys and gases 
35 Sporting goods and luggage 

	

120,579 	142,450 	148,268 	158,719 	175,304 	161,250 	157,559 

	

21,786 	31,394 	24,392 	25,361 	28,840 	26,458 	27,449 

	

96,901 	107,128 	113,812 	113,439 	109,202 	113,481 	124,710 

	

109,764 	121,590 	141,558 	153,617 	158,887 	183,356102,536 

	

110,606 	133,988 	160,378 	159,668 	145,230 	136,961 	153,043 

116,518 

24,231 

109,160 
112,665 
113,507 

36 Stationery, books and magazines 
37 Gasoline, oil, auto accessories, repairs 

and supplies 
38 Meals and lunches 
39 Repairs and services 
40 All other departments 

41 TOTAL ALL C(PART8LNTS 

flTAt sellino nalue. 

135,422 125,423 130,744 139,442 144,707 133,691 142,334 156,284 
53,925 50,205 53,851 54,543 53,906 52,859 49,351 47,221 

985 539 654 646 597 423 569 895 
5,461 5,566 6,085 6,380 6,081 6,389 6,538 5,629 

58,419 50,976 61,896 72,766 86,123 68,824 57,471 64,053 

3,011,649 2,970,159 3,275,551 3,540,658 3,517,361 3,292,08 3,393,348 3,)5,854 



TA&EA*J 1. Grands ..ga.ins - Eat.t..tions .enauellea dam atocico(1), per rayon, Canada, 1984 at 1985 

Percentage thwige 
1984 

Variation procentuel Ic 

August September 	October 	November 	December Julyf 	 July Rayon  June 	 1985/1984 
1995 

AoOc Septedore 	Octobre 	Novembre 	Décedore Jui llet/ 	 Juillet 
juin 	 1985/1984 
1985  

NO 
thousands of dollars - silliera de dollars 

50,212 50,309 56,701 54,375 34,598 
52,705 50,448 66,483 81,616 44,897 
39,720 15,695 44,765 49,442 45,665 
4,342 4,276 4,267 6,080 5,211 

37,850 33,092 36,982 39,445 36,027 

51,018 54,376 71,298 82,743 55,141 

112,635 104,743 111,899 107,316 92,122 

156,845 166,401 213,654 222,868 146,065 
38,715 40,887 54,604 67,655 35,467 
38,715 40,887 54,604 47,655 55,467 

77,227 72,378 84,660 79,040 63,630 
27,184 34,765 45,449 51,232 23,221 

202,695 207,561 260,398 284,466 204,522 

54,921 50,689 66,460 58,862 43,806 
28,082 24,503 29,270 27,108 24,799 

135,577 129,818 138,764 154,748 147,059 
44,671 39,451 44,555 41,168 46,044 
92,925 83,588 91,822 97,373 93,193 
59,094 54,661 56,344 49,781 54,776 
72,848 72,866 75,403 76,311 73,250 

.18.3 -1.0 Robes, robes do mé..aqa, tabliers at uni- 	 1 
furmeti pour doses Ct Je,s.es riles 

.65.2 *20.6 Mairteaux at tailleurs pour doses et fauna. 	2 
riles 

.0.7 -6.4 V8tements sports pour doses at faunas riles 	3 
.14.7 .36.6 Fourrures 	 4 
.16.6 .3.5 V8tenents pour b4b6s at enfants at articles 	5 

de thembrea denfants 

.36.6 .19.6 V6taante do fullettes at dadolescentes 	 6 
.0.4 -7.7 lingerie at vBtements do nuit pour doses 	 7 
-4.7 .12.6 Sous-yêtes,ents 	 8 

-13.0 -23.0 Chapeaux 	 9 
.0.9 .16.1 Baa pour doses at fillettes 	 10 

.12,0 .9.9 Cants, 'rouflex at article, do parure pout 	ii 
doses at fillettes 

*2.0 +5.0 0,auasures pour doses, faunas fullas at 	 12 
extents 

.0.7 .11.6 VAtamento pour huemma 	 13 
-5.3 .9.6 Articles d'hsbillement pour homes 	 14 

.41.4 *21.5 V8tements at articles dhsbilleeent pour 	35 
qarcons 

+5.7 .0.6 Chausaures pour hoosea at garçons 	 16 
.5.3 .2.5 Produita alisentaires at connexes 	 17 
.6.1 .15.9 Articles do toulatte, cosm6tiques at mdx- 	18 

cements 
*2.2 -8.4 Appareils at fournitures photographiques 	19 

-12.6 -21.6 lussus b is pihce 	 20 

-3.7 -3.9 Litarie at loge do malson 	 21 
-1.2 .3.1 Menus articles 	 22 
.1,0 -16.1 Porcelaine at verrerie 	 23 
.5.4 -12.2 Re+Ateeents do pIncher 	 24 
.1.4 -3.2 lentures, 	rideaux at housses 	 25 

	

54,552 	 54,325 	64,109 	 57,551 	 45,548 

	

69,865 	83,396 	88,387 	 70,525 	 50,707 

	

189,720 	174,579 	195,689 	192,828 	134,161 

	

26,370 	 25,303 	 35,994 	29,500 	 25,339 

	

95,299 	95,719 	 91,718 	86,785 	 80,901 

	

56,577 	65,919 	 75,621 	 75,656 	 53,262 

	

164,184 	162,420 	179,951 	151,221 	179,768 

	

61,663 	61,703 	 78,446 	 80,775 	 74,426 

	

157,612 	146,567 	172,697 	181,676 	149,533 

	

192,066 	173,568 	180,228 	200,634 	146,834 

	

143,973 	127,890 	146,133 	138,855 	130,912 

	

27,644 	 27,500 	 29,249 	 28,862 	 33,964 

	

122,027 	115,670 	141,229 	149,624 	109,540 

	

108,873 	126,251 	151,085 	181,040 	104,574 

	

128,045 	129,385 	165,203 	153,366 	126,379 

.3.9 +10.1 lempes, tableaux, .iro&rs at autres articles 	26 
4' emeublement pour 1. MalaWi 

.3.1 -15.3 Meubles 	 27 
-1.3 +6.3 true appareils mAnagers 	 28 
-4.1 -15.3 lAlAviseurs, 	radios at musique 	 29 
-4.2 -11.1 Articles do mAnage at petite appsrsula Alec- 	30 

t r iques 

-8.0 .17.2 Quincaillerie, peinture, papier-tentura, 	31 
etc. 

-8.3 -3.6 MatAriel do piomberia, chauffaqe Ct cons- 	52 
t ruct ion 

*3.9 -9.0 Bijouterie 	 33 
.15.4 *78.8 Jouets at faux 	 34 
-5.7 .2.9 Articles do sport at valIses 	 35 

147,075 151,325 153,559 189,350 132,241 
50,572 46,063 49,132 51,924 62,989 

539 458 605 399 166 
5,802 5,150 5,593 5,996 5,584 

63,805 63,363 95,081 91,309 57,384 

3,432,564 5,323,718 3,067,841 3,984,469 3,138,618 

.6.5 -8.9 Papeterie, linres at raxues 	 36 
-6.6 .4.5 Essence, huile, scceasoirea d'autoeobile, 	37 

rAparation et fournitures 
.34.5 -36.4 Rapesat csaee-rroOtas 	 38 
.2.3 .16.3 Services at traxsux do rAparation 	 39 

-16.5 -10.3 bus sutres rapons 	 40 

.3.1 +2.6 10181, 1(115 RAYGIS 	 41 
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TABLE 2. Department Stores - 	th ly Stock-sales Ratios, by Department, Canada, 1984 and 1985 

1985 

Department 	 January 	February 	March 	April 	May 	June 	July 

Janvier 	Fdyrisr 	Mere 	Avril 	Mai 	Juin 	Juillet 

1 	Women's and misses' dresses, hoosedresses, 4.42 4.38 3.60 3.23 2.15 2.27 3.02 
aprons sod uniforms 

2 	Women's and misses' coats and suits 5.68 5.41 3.25 3.60 4.92 5.48 10.13 

S 	Women's and misses 	sportswear 3.87 3.97 3.09 3.07 2.32 2.47 2.78 
4 	Furs 4.63 5.55 8.75 22.23 74.94 53.93 29.10 
5 	Infants' 	and children's wear and nursery 3.90 3.72 3.34 3.68 3.58 3.55 4.27 

equipment 

6 	Girls' and teenage girls' seer 4,24 5.25 3.15 3.06 5.20 5.41 4.70 
7 	Lingerie and women's sleepsear 3,73 3.51 3.08 3.47 2.64 2.68 2.51 
8 	Intimate apparel 5.12 5.23 3.86 3.92 3.54 3.75 3.71 
9 	Millinery 2.00 3.20 2.16 2.42 2.22 2.27 1.90 
10 	Women's and girls' hosiery 4.43 4.59 3.61 3.69 3.24 3.65 4.88 

11 	Women's and girls' gloves, mitts and 4.90 5.28 3.90 4.00 3.15 3.52 4.82 
accessories 

12 	Women's, misses' and children's footwear 5.71 6.98 4.87 4.31 3.87 4.50 4.91 

13 	Men's clothing 5.32 6.79 4.78 5.23 4.94 3.84 5.65 
14 	Men's furnishings 5.44 5.51 4.25 4.81 4,06 2.72 3.48 
15 	Boys' clothi,q and furnishings 5.53 6.19 3.82 5.38 3.23 3.73 5.32 

16 	Hen's and boys' 	footwear 5.57 6.26 4.76 4.61 4.89 3.81 4,84 
17 	Food and kindred products 0.81 0.57 0.67 0.61 (1.55 0.57 0.66 
18 	Toiletries, cosmetics and drugs 5.78 4,75 4,47 4•73 4,33 445 495 

19 	Photographic equipment end supplies 6.38 6.23 5.38 5.36 4.82 3.86 4.17 
20 	Piece goods 6.39 5.39 5,20 5.65 5.13 6.34 5.68 

21 	Linens and domestics 4.09 7.07 5.45 5.92 5.07 4.92 4.52 
22 	Sealleares and notions 4.12 4.86 4.34 5.74 6.39 6.88 6.55 
23 	Ihins and glassware 9.84 9.47 6.51 8.83 6.29 7.30 7.41 
24 	floor coverings 5.73 5.22 4.25 4.10 3.91 3.96 3.70 
25 	Draperies, curtains and furniture cow- 7.08 6.21 4.91 4.76 4.17 4.23 4.35 

cringe 

26 	Lamps, pictures, mirrors and all other 10.12 11.11 8.94 8.49 9.91 9.77 8.71 
home furnishings 

27 	Furniture 3.40 4.43 3.31 3.22 3.06 3.03 2.87 
28 	Major appliances 1.69 2.25 1.79 1.81 1.62 1.54 1,31 
29 	Television, radio and music 4.07 4.40 3.73 4.38 5.02 4.30 3,94 
30 	Houseeares and small electrical appliances 6.46 5.83 6.05 6.16 5.17 5.45 5.14 

31 	Hardssre, psinta, wallpaper, etc. 5.58 7.28 6.31 4.53 3.35 4.31 4.50 

32 	Plisting, heating and building materials 3.52 3.78 4.29 2.54 2.21 2.88 2.29 

33 	Jeweller9 10.08 7,86 5.89 5.85 4.67 5.34 6.18 
34 	Toys and games 8.98 8.41 6.44 6.91 8.43 8,09 9.07 
35 	Sporting goods and luggage 6.02 6.86 6.60 6.134 4.85 4.42 4.57 

36 	Stationery, books and maqacinea 6.12 5.86 5.29 5.74 5.52 5.23 6.25 
37 	Gasoline, oil, auto accessories, repairs 4.53 5.00 4.66 3.81 3.51 3.48 3.49 

and supplies 
38 	Heals and lunches 0,05 0.03 0.03 0.03 0.03 0.02 0.03 
39 	Repairs and services 0.50 0.61 0.53 0.58 0.50 0.54 0.59 
40 	All other departments 2.36 2.33 2.12 2.15 1.91 1.84 1.69 

41 	TOTAL ALL (PARTI4NTS 4.20 4.47 3.77 3.85 3,45 3.44 3.73 
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(48*1*0 2. Cratsfa .mqina - Riporta .en.uelm atocka-wentea, par rayon, CN.da, 194 at 1985 

..94 

July 

Jui I let 

August 

AoOt 

Septeser 

Septca 

October 

Octthre 

Noveober 

Noseobre 

Deceober 

Dêceobre 

Rayon 

N° 

3.85 3.28 3.49 3.99 3.37 2.00 Robes, robes de a6nage, toblire at uni- 1 
formes pour demos at Jeunas filles 

8.36 4.42 3.98 3.32 2.50 2.19 Manteaus et Lailleurs pour dames et jeumea 2 
fi lies 

3.4*1 3.72 2.65 3.48 3.00 1.72 VRtements sports pour dames at Jeunes fullas 3 
22.18 14.76 7.30 6.50 3.24 3.24 Fourrures 4 
4.76 3.42 3.31 3.42 2.99 2.19 ARtements pour bEbés at mnfanta at article. 5 

de chres deofanta 

4.51 1.91 2.63 3.72 2.42 1.46 VAtements de fullattes at dedulescentes 6 
3.09 3.59 2.85 3.59 2.75 0.92 Lingerie at v8temants do nuit pour dames 7 
3.71 5.76 3.01 4.50 4.27 3.01 Scus-v*tements 8 
2.59 3.81 2.30 1.57 1.42 1.30 thapeaux 9 
4.65 4.71 2.64 3.21 3.07 2.22 Rae pour dames at fullmttes 10 

4.72 4.48 3.19 3.99 2.88 1.34 Gants, soufles at articles do parure pour Ii 
dames at fullettas 

5.45 4.57 3.29 5.74 3.11 2.86 Cheussures pour daams, Jaunes filles at 12 
enfants 

5.90 7.00 4.35 5.23 3.45 2.02 V8teemnts pour hunlee, 13 
3.68 4.53 3.74 5.00 3.09 1.23 Articles dhabillement pour ha,.ies 14 
5.23 1.90 3.03 4.19 2.77 1.44 VAtoments at articles d'ha&,illement pour 15 

g.rçons 

5.86 5.24 4.22 5.15 3.51 2.44 Chaussures pour huaeeee at garcons 16 
0.62 0.45 0.64 0.77 0.65 0.27 Produits alumentaires at connexes Ii 
4.72 4.36 4.23 5.02 4.17 1.61 Articles de toulatte, cosm6tiquea at mêdi- 18 

cements 
4.49 4.08 4.28 5.88 3.77 1.48 Appereils at fourniturea phutogrephiques 19 
7.60 7.51 5.77 6.46 5.76 6.88 Tissue b is pièce 20 

4.66 4.53 4.06 4.96 4.56 3.18 literie et lunge do masson 21 
6.85 6.31 3.78 4.65 3.87 3.61 Moons articles 22 
8.97 9.95 7.11 7.81 4.82 2.50 Porcelsine et narraria 25 
5.19 5.49 4.39 3.84 3.09 4.58 Rav8tements do plancher 24 
4.73 5.23 4.68 4.79 4.32 4.30 Tanturos, rideaus at houseeo 25 

7.78 7.87 7.90 9.10 5.80 2.59 Lampas, tableaus, nwu,rs et mitres articico 26 
d',ablaem,,t pour 	I. maison 

3.57 4.08 3.63 3.81 3.16 4.16 P4aubles 27 
1.38 1.42 1.12 1.66 1.55 1.36 Crux uppareiis a6n.gara 28 
4.4? 1.24 2.15 1.79 1.14 .121 2I' 	.eurs, radios at 	eusique 29 

lu do mAcago at patuts appeceuls Alec- 30 

4.112 5.76 5.54 4.69 3.69 l4jincaillerue, peinture, papier-tenture, 31 
etc. 

2.82 2.94 2.83 2.71 2.97 MatAriel do plomberie, chauffaga et coals- 32 
truct ion 

7.1.9 7.20 5.56 7.85 5.03 1.62 Rijouterie 31 
74 6. In 6.15 4.77 2.°2 1.14 1..t 

• 	'I 4.14 4.7(1 6.21 4.54 1.78 Papeteiie, 	hun 	cC 38 
8 2.90 3.37 2.50 2.48 2.88 [ese,,ce, huule, 	accessoires d'autue,obile, 37 

rAparet ion et fournitures 
.114 0.03 0.02 0.03 0.02 0.01 Rapam at casse-croOtes 38 

0.60 0.51 0.46 0.38 0.41 Services et trawaux do rAparetion 39 
• 	2 2.29 2.21 2.92 2.49 1.00 Taos autres rayuns 60 

1.97 3.02 3.42 3.97 3.10 1.80 TOTAL, T00S RAY(JIS 41 
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TAI 3. Department Stores - inthly Salem-stock Ratios, by Department, Caieds, 1984 and 1985 

1985 

Department 	 January 	February 	March 	April 	May 	June 	July 

Janvier 	Fvrier 	Mars 	AsiA! 	Ma! 	Juin 	Juullet 

I 	Women's and misses' dresses, housedremses, 0.21 0.24 0.31 0.32 0.44 0.39 0.36 
aprons and uniforms 

2 	Women's and misses 	costs and suits 0.27 0.21 0.32 0,26 0,19 0.16 0.12 

3 	Women's and misses' sportswear 0.25 0.27 0.34 0.33 0.42 0.38 0.36 
4 	Furs 0.21 0.16 0,10 0.06 0.01 0.02 0.04 
5 	Infants' and children's wear and nursery 0.24 0.26 0.32 0.29 0.27 0.27 0.25 

6 	Girls' 	and teenage girls 	wear 0.24 0.22 0.34 0,31 0.32 0.26 0.25 
7 	Lingerie and women's sleepwear 0.27 0.28 0.34 0.31 0.37 0.54 0.40 
8 	Intimate apparel 0.20 0.18 0.27 0.26 0.28 0.27 0.26 
9 	Millinery 0.37 0.33 0.40 0.48 0.41 0.41 0.49 

10 	Women's aid girls' hosiery 0.25 0.21 0.29 0.28 0.29 0.26 0,21 

11 	Women's and girls' gloves, mitts and 0.19 0.19 0,27 0.26 0.30 0.27 0.22 
accessories 

12 	Women's, misses' and children's footwear 0.17 0.15 0.23 0.23 0.25 0.22 0,21 

13 	Men's clothing 0.16 0.16 0.22 0.20 0.20 0.24 0.18 
14 	Men's furnishings 0.18 0,18 0.25 0.22 0.25 0.32 0.28 
15 	Boys' clothing and furnishings 0.20 0.17 0.27 0.29 0.30 0.27 0.20 

16 	Men's and boys' 	footwear 0.17 0.16 0.24 0.22 0.22 0.23 0.21 
17 	Food and kindred products 1.60 1.60 1.55 1.66 1.74 1.65 1.55 
18 	Toiletries, cosmetics and drugs 0,19 0.19 0.23 0.22 0.23 0.22 0.21 

19 	Photographic equipment and supplies 0.18 0.14 0.20 0.19 0.21 0,26 0.24 
20 	Piece goods 0.13 0.18 0.22 0.16 0.20 0.16 0.16 

21 	Linens and domestics 0.23 0.14 0.19 0.18 0.20 0.20 0.23 
22 	Smallwsres and noticx,s 0.22 0.20 0.24 0.19 0.16 0,15 0.15 
23 	Chins snd glassware 0,09 0.11 0.14 0.13 0.16 0.13 0,14 
24 	floor coverings 0,17 0.19 0.24 0.25 0.26 0.25 0.28 
25 	Draperies, curtains and furniture coy- 0.14 0.15 0.21 0.21 0.24 0,23 0.24 

er i ngs 

26 	Laaps, pictures, mirrors and all other 0.10 0.09 0.12 0.12 0.10 0.10 0.12 
home furnishings 

27 	Furniture 0.26 0.23 0.31 0.32 0.32 0.33 0.35 
28 	Major appliances 0.56 0.46 0.57 0.56 0.61 0.64 0.76 
29 	lelevision, radio and music 0.23 0.22 0.28 0.24 0.19 0.25 0.25 
30 	Housewares and small electrical appliances 0.16 0.16 0.17 0.17 0.19 0.19 0,19 

71 	Hardware, paints, wallpaper, etc. 0,17 0.14 0.17 0.24 0.31 0.24 0.21 

52 	Plumbing, heating and building materials 0.24 0.25 0.28 0.34 0,46 0.57 0.42 

33 	Jewellery 0.10 0.12 0,18 0.19 0.21 0.18 0,16 
34 	Toys and gacies 0.12 0.12 0.16 0.16 0.12 0.13 0.12 

55 	Sporting goods and luggage 0.16 0.14 0.17 0.18 0.21 0.22 0.21 

36 	Stationery, books and magazines 0.17 0.16 0.19 0.18 0,18 0.18 0.16 
37 	Gasoline, oil, auto accessories, 	repairs 0.20 0.19 0.22 0.26 0.28 0.28 0.28 

and supplies 
38 	Meals and lunches 33.66 23.12 36.66 31.98 34.28 40.95 48.36 

39 	Repairs and services 1.97 1.65 1.99 1.76 1.95 1.90 1.71 
40 	All other departments 0,47 0.40 0.52 0,50 0,57 0,48 0.54 

41 	ToTAL ALL DEPARTMENTS 0.23 0.22 0.27 0.26 0.28 0.27 0.26 
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lAlt(AIJ 3. Grand. aagins - Rapports amsuele venta.-.tack., per rayme, Cwade, 198* at 1985 

984 

Suly 

Juillat 

August 

AoOt 

Septether 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Décembra 

Rayon 

NO 

0.30 0.30 0.29 0.27 0.28 0.44 Robes, robes tie m6nage, tabliers et uni- 	 1 
forres pour dames et Jeunes tubs 

0.17 0.24 0.27 0.31 0.56 0.58 Mairteaun at tailleuru pour dames at Jeunes 	2 
tiles 

0.30 0.30 0.36 0.30 0.33 0,40 VAtementa spurts pour dames at Jeunes ftiles 	3 
0,05 0.07 0.13 0.18 0.28 0.28 Fourrures 	 4 
0.22 (1.30 0.29 0.30 0.35 0.44 VItesients pour b6b8s et entante at article. 	5 

tie chiethres d'enfants 

0.25 0.51 0.38 0.28 0.40 0.5) Vltements do fillettes at d'.doie,centes 	 6 
0.33 0.30 0.34 0.32 0.41) 0.77 Lingerie at altements tie nuot pour dame. 	 7 
0.27 0.21 0.31 0.25 0.25 0.32 Sous-aRtements 	 8 
0.42 0.51 0.83 0.64 0.85 0.71 Drspeauu 	 9 
0.22 0.24 0.35 0.33 0.34 0.43 Bas pour dames at fiiiette. 	 10 

0.23 0.23 0.52 0.28 0.57 0.60 G.nts, moufles at articles tie parure pour 	Ii 
dames at tiliette. 

0.19 0.23 0.29 0.28 0.31 0.32 Daussures pour dame., jeunes titles at 	 12 
en F ant a 

0.18 0.17 0.21 0.21 0.29 0.43 ARtemients pour hoeuusa. 	 13 
0.26 0.28 0.27 0.25 0.35 0.64 Articles d'hd.tilesient pour hues 	 34 
0.22 0.45 0.34 0.27 0.34 0.59 VAtements at articles d'hthillement pour 	15 

gargOn. 

0.11 0.20 0.23 0.21 0.28 0.31 Chassores pour hoasees at garcons 	 16 
1.57 2.02 1.74 1.47 1.64 2.34 Produits alimentatrm at canneries 	 17 
0.22 0.22 0.24 0.22 0.25 0.52 Articles tie Loilette, roam&tiques at méuli- 	18 

cienent. 
0.22 0.26 0.22 0.19 0.25 0.58 Appareils at fournitures photograplliques 	19 
0.13 0.15 0.16 0.17 0.17 0.14 Tissus 4 Is pièce 	 20 

0.21 0.22 0.24 0.21 0.23 0.31 Literse at lunge do ..i.on 	 21 
0.15 0.16 0.25 0.23 0.25 0.29 I'enus article. 	 22 
0.12 0.10 0.13 0.13 0.21 0.39 Porcelaine at vacrerte 	 23 
0.20 0.18 0.22 0.26 0.31 0.23 Revêtements tie pioncher 	 24 
0.21 0.19 0.21 0.21 0.23 0.23 lentures, rtdeawc et hou,ses 	 25 

0.13 0.12 0.14 0.12 0.17 0.32 tempos, tleaux, airoirs at sutre, article. 	26 
damettuleaiant pour 1. a.1on 

0.28 0.23 0.21 0.28 0.29 0.26 Merles 	 27 
0.13 0.68 0.76 0.67 0.65 0.71 Gros appareil. .6neger. 	 28 
0.22 11.24 0.35 0.29 0.33 0.54 fléviseur., radio, at iaatgue 	 29 
0.17 0.17 0.17 0.2)) 0.25 0.46 Articles tie ménaqe et petuts appsreils élec- 	30 

louis 

0. ) 13111 0.1) 1 1 .19 I).?) 0.20 Qriullerirr, 	Iii., 	rrr-)etur. 	 31 

1.42 0.36 0.34 0.36 0.37 0.36 MaterieL tie phasberie, chauttaqe et cons- 	52 
trr.tion 

0.13 0.14 0.17 0.14 0.21 0.52 RiJooterie 	 33 
(.8 0.11 0.17 0.23 0.37 0.64 Jouets et jeuv 	 54 
0.22 0.18 0.16 0.13 0.18 0.34 Articles tie sport 	it 	iSlises 

(I.)! 0.22 0.22 0.16 0.25 0.46 Papeterie, 	liriras it 	revues 	 $6 
0.36 0.28 0.41 0.41 0.38 [asence, huile, .cceaautrea dautoembile, 	57 

reparation at fourniturea 
oil 30.04 41.68 41.30 52.12 115.53 Rapes at casse-croOte, 	 38 

.68 1.71 1.83 2.25 2.74 2.36 Services at travauui tie reparation 	 59 
1.47 0.44 0.45 0.41 0.40 0.77 bus autres rayona 	 40 

1.75 0.26 0.28 0.21 0.52 0.48 TOTAL, HillS RAV(8IS 	 41 
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1984 

'uary 	February 	March 	April May June 	July July 

lo,uier 	FAsrier 	Mars 	Auril Mai Juin 	Juillet Juillet 

- 	
'dv of dellars - evlliers de dellara 

.77 831,479 833,973 829,803 843,080 858,255 849,672 

L;ery, confctionery and 82,253 77,482 76,630 80,615 80,696 80,535 82,548 

tries stores 

other food stores 7,982 7,327 6,748 6,667 6,554 6,777 7,177 

General merchandise stores 410, 39 5 444,458 487,570 491,95B 484,579 460,835 474,660 

General stores 153,728 131,187 134,335 132,723 127,680 129,851 141,927 

oiety stores 251,586 250,808 269,368 273,409 274,776 277,249r 282,239 

'l,,Iur 	vehicle dealers 41,953 43,401 44,703 42,682 39,279 40,693 44,315 

H 	Osed car dealers - - - - - - - 

Service statione 27,505 27,285 27,258 27,912 28,889 27,618 30,021 

• 	Garages - - - - - - 

,nv,tive parts and accessories 43,971 45,114 46,377 45,310 45,038 43,642 40,500 

'1 urea 

711'i clothing stores 80,664 95,167 102,297 101,786 97,206 83,986 96,836 

It 	Women's clothing stores 122,001 142,619 152,317 150,489 149,586 143,154 154,606 

Family clothing stores 199,142 213,879 229,492 240,049 233,808 223,520 245,648 

isity shoe stores 10,469 11,526 11,676 11,980 11,561 11,260 11,215 

"ily shoe stores 112,962 128,890 138,557 136,617 128,557 121,358 129,246 

Hardsare stores a s s s s a 

Household furniture stores 54,705 60,941 62,830 62,893 64,088 64,601 62,275 

Household appliance stores a x a a s s 

Furniture, television, radio and 19,786 20,914 21,060 21,292 21,590 20,791 19,876 

meolience stores 

:1 	Pt,.rmacies, patent medicine and 182,751 188,965 199,736 199,536 200,733 197,120 203,428 

cosmetics stores 

9oolc and stationery stores 103,775 82,501 83,244 79,914 79,674 78,240 77,145 

7' 	Florists 2,424 2,439 2,971 3,473 3,390 3,054 3,115 

Jesellery stores 190,598 194,410 168,748 174,992 174,992 171,842 166,859 

Sporting goods and accessories 22,120 23,765 27,481 30,506 30,003 50,273 27,548 

stores 

Personal accessories stores 104,070 101,052 106,206 108,730 110,280 110,501 109,175 

77 	Alcoholic beverage stores 395,251 393,207 404,743 394,628 393,994 407,734r 424,221 

711 	All other stores 273,734 278,661 286,742 301,366 285,092 257,438 284,469 

TOTAL ALL D4AIN STOAL5 3,712,608 3,836,276 3,966,004 3,991,431 3,957,582 3,89aJ,462r 4,(Xl,482 

f'luI u 	revived to 1977 	bevchvsrk 	in Retail O,ain Stores, 1977, Catologue 61-210. 

827,634 

79,083 

7,271 

446,778 

150,343 

297,008 

26,227 

40,979 

103,112 

56,079 

209,942 

10,423 

121,347 

65,826 

21,026 

169,838 

70,970 

2,431 

144,666 

33,402 

96,585 

349,684 

286,672 

3,710,998 
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1*&ENJ 4. Iajne de d&tsul 6 .uccursalee - (atdoatia.e mormajolles dos atinks(1) de nertains osnrme do corea. Canada. 1984 at 1985 

Percentage change 
984 

Vartatlo., procentuelle 

August September October November December July! July 
June 1985/1984 
1985 

AoOt Septembre Octobre Noccembre Dcembre Juilt.t/ Juillet 
join 1985/1984 
1985 

thousands of dollars - miltuera de dollars 

819,358 839,023 875,101 898,729 900,526 -1.0 .2.7 

78,688 76,799 80,793 82,005 85,859 .2.5 +4.4 

7,964 7,705 7,482 8,118 6,657 .5.9 -1.5 

440,523 471,360 485,972 475,281 380,700 .3.0 .6.2 

135,557 145,995 149,207 149,207 129,959 .9.3 *8.9 

295,820 300,849 314,086 313,144 267,112 .1.8 -5.0 

cc cc cc cc cc .8 1 9 

25,834 25,989 25,287 27,664 26,834 .8.7 .14.5 

40,958 43,190 45,263 45,444 41,718 -7.2 -1.2 

112,598 121,493 127,082 117,805 84,820 +15.3 -6.1 

177,462 194,206 199,180 184,640 138,480 .8.0 -0.9 

221.909 238,774 253,578 256,114 202,586 .9.9 .17.0 

11,112 11,655 11,935 11,553 11,137 -0.4 .7.6 

17 • 74' 5/1 IA? 	?*F1 A, SI' I I 	1, ''s .6.5 .6.5 

62,428 

cc 

59,556 

cc 

58,067 

cc 

54,815 

cc 

-5.6 

K 

-5.4 

cc 

I,' 20,788 21,632 21,432 

cc 

19,846 

cc 

-4.4 -5.5 

I 	'I, 	'54 187,470 204,905 212,691 195,038 .3.2 +19.8 

119 88,257 110,321 119,809 94,170 -1.4 .8.7 

.111 2,492 2,435 2,644 2,572 .2.0 .28.1 

I'? 176,781 177,488 185,475 160,436 -2.9 .15.3 

18 41,751 59,830 37,161 26,236 -9.0 -17.5 

'44 101,654 112,429 118,613 95,128 -1.2 .15.0 

,10 406,174 484,828 545,405 425,594 .4.0 .21.3 

1 77,212 3114,656 726,896 358,010 286,632 .10.5 -0.8 

1,859,474 4,075,621 4,324,821 4,426,569 3,832,580 +5.0 +6.3 

Ceo c'onn.es coct 6t8 ajustges 6 	Is hose dos M.qasins cia d8tatl A axcursales, 1977, cc" 63-210 a. 
5',, 	r , 	0 	•1' 	I. 	cot I 	,',.I 	s 	''r0..,. '-.1, 	,l,t - 	's ; ,,' ;  c''' 	p/cc 	c'''' 	fj' 

Genre do co.mnerce(2) 

picmrie.-boucherA.e 	 1 

puceriaa, confiserues at articles divers 	2 

lucia lee a,tres eagasirm d'eliaents 	 S 

l'mgaaina do merchandises d.vmraes 	 4 

Haqamane généraux 	 5 

Bazars 	 6 

Conceasionnal rae ci' automobiles 	 7 

Vendeura d' automobiles d'oecesiu,, 	 8 

Stations-service 	 9 

Garages 	 10 

Haqasina do pièces at d'accessoires d'auto- II 
mobiles 

Heqasins do vêtem.nta pour homes 	 12 

Maqesins do v8te,sents pour dines 	 II 

Magaa.ns cia vAtaments pour Is fi111. 	 14 

Maqasina do ctauaaores ap6cisl.s6es 	 13 

Hagasins cia chausaures pour Is fin. LIe 	16 

Qu.',c..11eries 	 17 

Maqasina do meubles 	 18 

Haqasins d appareils méccaqers 	 19 

Msqaeuns do aenibles, t616n.aeura, radios at 20 
accessocres 

Pharmacies, mêdicinents brevet&s et pro- 	21 
duits do beauté 

Libra,r,ee at papeteries 	 22 

Fleuristes 	 23 

Bijouteries 	 24 

Maqasina ci articles cia spurt et d'accaa- 	25 
so. lea 

Haqasine d'acceaeoires peramenela 	 26 

Magasina do boissons alcuol Lqoes 	 27 

bus lee autres esgasins 	 28 

1018L, TIES IFS PN8GASINS A S&ECI,81S8&,[S 	29 
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TABLE 5. Retail chain Stores - Monthly Stock-sales Ratios for Selected Kinds of Business, Canada, 1984 and 1985 

No. 

Kind of business 

1985 

January 

Janvier 

February 

Fvrier 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

July 

Juillet 

1 Combination stores (groceries and .70 .76 .63 .69 .62 .66 .69 
meat) 

2 Grocery, confectionery and .65 .63 .52 .57 .51 .50 .54 

sundries stores 

3 All other food stores .65 .48 .41 .31 .38 .41 .46 

4 General merchandise stores 2.99 3.92 3.30 3.15 2.91 3.22 3.35 

5 General stores 2.24 2.23 1.92 2.02 1.73 1.71 2.36 

6 Variety stores 4.22 4.32 3.41 3.28 3.04 3•03r 3.40 

7 Motor vehicle dealers 4.34 3.11 2.06 1.69 1.46 1.73 1.84 

A Used car dealers - - - - - - - 
9 Service stations .17 .17 .14 .15 .14 .14 .16 

in Garaqes - - - - - - - 
11 Automotive parts and accessories 4.62 5.03 2.92 2.51 2.24 2.26 2.16 

stores 

12 Men's clothing stores 1.66 2.23 1.92 1,79 1.45 1.40 2.09 

13 Women's clothing stores 1.22 1.54 1.25 1.17 1.03 1.00 1.25 

14 Family clothing stores 3.15 3.81 2.91 2.90 2.58 2.44 3.06 

15 Specialty shoe stores 1.42 2.27 2.16 1.81 1.55 1.31 1.46 

16 Family shoe stores 2.34 3.26 2.60 2.08 1.71 1,88 2.35 

17 Hardware stores a a a a a x a 

18 Household furniture stores 1.58 1.89 1.35 1.63 1.48 1.45 1.23 

19 Household appliance stores a a a X * X X 

20 Furniture, 	television, 	radio arid 1.55 1.69 .70 .72 .67 .63 .53 

appliance stores 

21 Pharmacies, patent medicine and 1.66 1.82 1.71 1.67 1.60 1.57 1.64 

cosmetics stores 

22 Book and stationery stores 4.74 3.71 3.48 3.39 3.17 3.04 3.31 

23 Florists 2.53 1.57 2.13 1.80 1.04 1.49 1.85 

24 Jewellery stores 8.07 6.80 6.92 6.60 4.90 4.67 5.33 

25 Sporting goods and accessories 1,29 1.82 1.82 1.60 1.49 1,41 1.35 

stores 

26 Personal accessories stores 2.80 2.83 2.62 2.66 2.56 2.25 2.12 

27 Alcoholic beverage stores 1.28 1.22 1.07 1.03 .84 .83 .86 

28 All other stores 1.61 1.83 1.61 1.63 1.50 1.30 1.45 

29 TOTAL ALL CHAIN STORES 1.34 1.46 1.24 1.27 1.13 113r 122 
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TA8LEAU 5. Magasins do 6tal1 è oiscursa1ee - Rapporte mansuels stocka-ventee do certaine genres de co..erce, Canada, 
1964 at 1965 

1984 

July August September October November December Genre de commerce  

Juillet AoQt Septembre Octobre Novembre Décembre 
No 

.75 .68 .72 .77 .72 .69 Epiceries-boucheries 1 

.56 •55 .55 .59 .60 .60 rpiceries, confiseries et articles 2 
divers 

.52 .57 .53 .50 .54 .24 rous les autres magasins d'ali- 3 
ments 

3.40 2.81 3.14 2.54 2.20 2.17 Magasins de merchandises diverses 4 

2.13 2.15 2.10 1.98 2.17 1.57 Magasins généraux 5 

3.81 3.44 3.63 3.83 3.04 1.64 Bazars 6 

x x x x x x Concessionnaires d'automobilea 7 

- - - - - - Vendeurs d'automobiles d'occesjon 8 

.17 .16 .16 .15 .16 .14 Stations-service 9 

- - - - - - Garages 10 

3.24 3.08 3.51 3.25 3.07 3.84 Magasins do pisces et daccessoi- 11 
rem d'eutomobiles 

2.25 2.39 2.05 2.08 1.42 .72 Maqasins de vétements pour hommes 12 

1.35 1.58 1.38 1.46 1.22 .65 Magasins de vêtements pour dames 13 

2.97 2.81 2.68 2.92 2.66 1.37 Magasins de vtements pour Is 14 
fseille 

1.73 2.01 1.82 1.84 1.70 1.36 Magasins de chaussures apéciali- 15 
sees 

2.34 2.29 2.16 2.04 1.60 1.20 Magasins de chaussures pour la 16 
fmnilie 

x x x x x x Quincailleries 17 

1.57 1.47 1.37 1.42 1.16 1.16 Magasins de meubles 18 

x x x x x x Magasine d'appareils ménagers 19 

1.12 1.40 1.31 1.39 1.28 1.07 Maqasins de ineubles, télCviseurs, 20 
radios et accessoires 

1.55 1.61 1.82 1.77 1.79 1.21 Pharmacies, 	nédicaments brevetCs 21 
et produits de beauté 

3.40 3.40 3.76 4.79 4.17 1.68 Librairies et papeteries 22 

1.64 1.64 1.74 1.77 1.97 1.20 Fleuristes 23 

4.75 4.88 5.88 6.25 4.16 1.44 Bijouteries 24 

1.75 1.68 2.64 3.01 1.86 .73 Magasins d'erticles do sport et 25 
d' accessoires 

1.98 1.93 2.15 2.54 2.40 1.01 Maqasins daccessoires personnels 26 

.73 .75 .97 1.19 1.34 .56 Magasins de boissons alcooliques 27 

1.70 1.60 1.70 1.69 1.52 .65 bus lea autres maqasins 26 

1.27 1.22 1.33 1.40 1.31 .86 TOTAL, T0t6 [ES P4AGASINS A SIt- 29 
CIPSALES 
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TA8LE 6. Retail Oiain Stores - Honthly Sales-stock Ratios for Selected Kinds of Business, C&ada, 1984 and 1985 

No. 

Kind of business 

1985 

January 

Janvier 

February 

Février 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Jui.n 

July 

Juillet 

1 Combination stores (groceries and 1.44 1.32 1.59 1.46 1.61 1.51 1.45 
meat) 

2 Grocery, confectionery and 1.54 1.58 1.93 1.74 1.96 1.99 1.85 
sundries stores 

3 All other food stores 1.54 2.10 2.44 3.27 2.61 2.45 2.19 

4 General merchandise stores .33 .26 .30 .32 .34 .31 .30 

5 General stores .45 .45 .52 .50 .58 .58 .42 

6 Variety stores .24 .23 .29 .31 .33 .33w .29 

7 Motor vehicle dealers .23 .32 .49 .59 .68 .58 .54 

8 Used car dealers - - - - - - - 

9 Service stations 6.00 6.00 7.26 6.89 7.16 7.24 6.13 

10 Garages - - - - - - - 

11 Automotive parts and accessories .22 .20 .34 .40 .45 .44 .46 
stores 

12 Men's clothing stores .60 .45 .52 .56 .69 .72 .48 

13 Women's clothing stores .82 .65 .81 .86 .97 1.00 .80 

14 Family clothing stores .32 .26 .34 .35 .39 .41 .33 

15 Specialty shoe stores .71 .44 .46 .55 .64 .77 .68 

16 Family shoe stores .43 .31 .38 .48 .58 .53 .43 

17 Hardware stores x x x x x x x 

18 Household furniture stores .63 .53 .74 .61 .67 .69 .61 

19 Household appliance stores x x x x x x x 

20 Furniture, television, radio and .65 .59 1.43 1.39 1.50 1.58 1.90 
appliance stores 

21 Pharmacies, patent medicine and .60 .55 .59 .60 .62 .64 .61 
cosmetics stores 

22 Book and stationery stores .21 .27 .29 .30 .32 .33 .30 

23 Florists .39 .64 .47 .56 .96 .67 .54 

24 Jewellery stores .12 .11 .14 .15 .20 .21 .19 

25 Sporting ocods and accessories .78 .55 .55 .56 .67 .71 .74 
stores 

26 Personal accessories stores .36 .35 .38 .38 .39 .45 .47 

27 Alcoholic beverage stores .78 .82 .94 .97 1.19 1•20r 1.16 

28 All other stores .62 .55 .62 .61 .67 .77 .69 

29 TOTAL ALL CHAIN ST0RS .75 .68 .81 .19 89 89r .82 
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TABLEAU 6. Pgaaine de detail è auccuraslea - Rapports .enauela vautes-stocka de certaine genres de coerce, Cada, 
1964 at 1985 

1984 

July Auqust September October November December Genre de cnmerce 

Juillet AoQt Septembre Octobre Novembre Décembre 
No 

1.34 1.48 1.39 1.30 1.39 1.44 Epiceriea-boucheries 

1.77 1.82 1.81 1.70 1.66 1.65 tpiceries, confiseries at articles 2 
diver8 

1.92 1.75 1.88 2.00 1.87 4.18 Tous lea autree Inagasine d'ali- 3 
ments 

.29 .36 .32 .39 .45 .46 Magesins de merchandises diverses 4 

.47 .47 .48 .50 .46 .64 Maqmsins géneraux 5 

.26 .29 .28 .26 .33 .61 Bazars 6 

x x x x x x Concesmionnaires d'automobiies 7 

- - - - - - Vendeurs d'automobilem d'occasion 8 

6.03 6.25 6.37 6.82 6.32 7.02 Statjona-servjce 9 

- - - - - - Garages 10 

.31 .32 .28 .31 .33 .26 Magasins de pièces et d'accessoi- 11 
rem d'automobjles 

.44 .42 .49 .48 .70 1.40 Magasine de véteunents pour Ixswnes 12 

.74 .63 .72 .68 .82 1.54 Magasins de vétementa pour demes 13 

.34 .36 .37 .34 .38 .73 Magasins de vêtements pour la 14 
funni 11 e 

.58 .50 .55 .54 .59 .74 Magasina de chausmures spéciali- 15 
seem 

.43 .44 .46 .49 .62 .83 Magasins de chaussures pour Ia 16 
femille 

x x x x x x QuincaiLleries 17 

.64 .68 .73 .70 .86 .86 4agamlnm de rneublea 18 

x x x x x x l4aqasins dappereils mCnagers 19 

.89 .72 .76 .72 .78 .93 Magasins de meubles, téléviseurm, 20 
radiom et accessoires 

.65 .62 .55 .56 .56 .83 Pharmacies, médicenents brevetés 21 
at produits de beautC 

.29 .29 .27 .21 .24 .60 Llbreiries et papeteriea 22 

.61 .61 .57 .57 .51 .83 Fleuristem 23 

.21 .20 .17 .16 .24 .69 Aijouteries 24 

.57 .60 .38 .33 .54 1.37 Magesina darticlem de sport et 25 
d' accessoiree 

.51 .52 .47 .39 .42 .99 Magasins daccesaoiree personnela 26 

1.37 1.34 1.03 .84 .74 1.78 Magasina de boissons alcooliques 27 

.59 .62 .59 .59 .66 1.53 Tous lea autres magasins 28 

.79 .02 .75 .72 .77 1.16 TOTAL, 10(6 115 HAGASINS A S1- 29 
CIFSALES 
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TA&( 7. Independent Retail Storea - Quarter-to-quarter Percentage (bang. in Estimated Level, of Stocks for Selected Kinde of Business, Canada, 1962- 
1985 

1982 1983 

March June September December March June September December 

Mars Juin Septeabre Déces'bre Mars Juin Septembre 06cembre 

No. 

1 Grocery and combination stores - 	0.7 * 	5.0 - 	0.6 + 	3.8 - 	3.4 i 	3.0 * 	1.6 + 	1.3 

2 All other Food stores . 	12.3 . 	3.6 - 	4.2 - 	10.2 • 24.4 - 	7.3 * 	0.1 * 	0.5 

3 General aerchwdvse stores - 	2.3 - 	0.2 * 	10.3 - 	4.3 - 	2.0 - 	0.2 * 13.5 - 	3.6 

4 General stores . 	5.8 - 	1.7 - 	4.4 - 	6.9 + 	12.4 - 	0.2 - 	1.2 - 	5.0 

5 Variety stores .,. 	1.7 + 	7.8 • 	6.0 - 	4.3 - 	1.2 * 	4.4 - 	0.5 - 	3.5 

6 Service station, and garages • 	9.3 - 	1.0 - 	4.9 0.8 + 	3.5 - 	2.5 * 	2.8 - 	0.4 

7 Mens clothing stores • 	9.0 - 	14.2 + 	9.9 - 	12.0 • 	1.2 - 	7.8 * 	7.9 - 	8.2 

8 Wuaen'8 clothing stores • 	9.5 - 	18.6 * 23.8 - 19.8 * 	17.0 - 	14.8 .. 	28.1 - 	12.7 

9 Fanily clothing stores • 	0.2 - 	14.7 + 24.5 - 	15.8 i 	8.7 - 	6.6 • 30.2 - 	15.1 

10 Shoe stores • 22.1 - 	10.2 • 	5.0 - 	5.6 * 	12.5 - 	9.6 + 	15.7 - 	6.3 

II Hardware stores i- 	1.2 + 	6.4 - 	1.5 - 	4.7 • 	9.0 + 	3,6 - 	1.5 - 	4.0 

12 Furniture, 	television, 	radio and - 	5.2 - 	1.3 - 	11.7 + 	5.2 * 	5.4 * 	2.6 • 	1.5 • 	13.7 

appliance stores 

13 Drua stores - 	1.1 -- + 	3.6 + 	1.2 - 	.6 • 	3.6 * 	5.1 + 	4.8 

14 Jewellery stores - 	6.2 • 	0.2 * 	2.3 • 	2.0 - 	0.3 * 	0.2 + 	3.3 * 	6.4 

15 All other stores * 	3.1 - 	2.2 • 	2.1 - 	3.6 + 	11.4 4.5 - 	2.1 - 	3.3 

16 10TL FXCLIRIIP€ MOTOR WHICLE + 	1.0 - 	2.0 . 	0.2 - 	3.3 • 	6.5 - 	1.3 * 	2.5 - 	1.7 

D€8L[RS 

17 Motor Vehicle Dealers - 	10.8 • 	3.6 - 	7.5 - 	13.8 + 	6.6 + 	9.1 - 	5.3 * 16.2 
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TAaENJ 7, 0taj11ants jnd6pend.nt. - Variations procentuellee per rapport a, tri.eatre pre&dent do I'eeti.ation do nissan des atocka pour c.rt.ins 
genres do crce, Canada, 1982-1985 

1984 
	

1985 

Genre de corce 

Mars 	 )uin 	Septere 	Déceabre 	More 	 Juin 	Septeabre 	Dcedore 

- 	0.7 * 	3.5 .. 	1.6 

- 	4.8 - 	5.7 - 	8.6 

- 	3.9 + 	5.4 + 	3.2 

• 15.4 - 	1.1 - 	3.6 

+ 	0,6 * 	9.8 • 	6.6 

+ 	1.9 - 	0.3 - 	5.2 

+ 	0.4 - 	15.4 • 	17.1 

+ 27.4 - 	21.3 + 29.9 

- 	17.5 - 	4.4 * 23.1 

• 	7.8 - 	10.2 • 16.7 

+ 	5.2 v 	4.5 - 	6.5 

- 	1.7 * 	6.5 - 	5.0 

- 	1.9 - 	0.7 • 	4.4 

- 	7.0 - 	5.1 - 	4.4 

• 	14.6 - 	3.9 * 	2.0 

+ 	4.9 - 	0.2 + 	0.7 

- 	0.1 - 	3.7 • 	0.8 

• 	1.6 - 	3.6 • 	0.7 

- 	1.0 + 14.0 - 	1.1 

- 	6.2 • 	13.7 - 	2.6 

- 	5.0 * 	0.9 • 	2.7 

- 	7.7 - 	2.1 - 	1.2 

- 10.4 + 12.7 - 	7.8 

- 23.0 • 	15.6 - 	14.5 

- 	12.7 • 	8.8 - 19.5 

- 	3.6 * 	6.2 - 	0.7 

- 	3.3 • 	7.3 •. 	3.2 

.. 	0.9 - 	5.2 • 	3.9 

+ 	4.5 - 	2.3 • 	5.9 

- 	6.2 - 	0.7 + 	0.1 

- 	6.5 * 	6.1 • 	4.4 

- 	4.2 • 	4.5 • 	0.5 

piceries et dpiceriss-buucheries 	 1 

bus lea autrea a.gssina dalimentation 	2 

Magasins do merchandises diversas 

Maqasins gênêraus 	 4 

Bazsrs 	 5 

Stations-service at garages 	 6 

Maqasins do vêteuents pour hoeae8 	 7 

Maqasins do v*tements pour duees 	 8 

Magasuis de sétesents pour is fi1le 	 9 

Kagasins do cheusaurea 	 ID 

Iluinceilleriss 	 ii 

Magasins do aeo*,l.s, téléviaeurs, radios at 12 
accessoi rae 

Pharmacies 	 13 

Bijouteries 	 14 

bus los autres asqasins 	 IS 

10181. EXCLUANI CI8CESSI0P8AIS DAUIO- 	16 
M18111.tS 

Cuocessionnairee dantoaub,les 	 17 + 17.4 	- 1.3 	- 4.4 	• 8.2 	 .. 17.6 	- 2.8 
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IAE 8. Independent Retail Stores - Pnth-end Stock-sales Ratios(l) for Selected Kinds of Business, by Quarter, Canada, 
1982-1905 

1982 	 1983 

Kind of business 	March 	June 	September 	December 	March 	June 	September 	December 

Mars 	Juin 	Septembre 	Dcembre 	Mars 	Juin 	Septembre 	Dcembre 

1 Grocery and combination stores .68 .64 .63 .62 .65 .64 .67 .60 

2 All other food stores .37 .27 .31 .23 .35 .27 .35 .33 

3 General merchandise stores 4.04 3.42 3.46 2.26 3.77 3.36 3.72 2.08 

4 General stores 1.77 1.32 1.28 1.14 1.62 1.09 1.21 1.02 

5 Variety stores 2.77 1.90 2.31 1.24 2.15 1.57 1.99 1.14 

6 Service stations and osrages .48 .41 .40 .42 .47 .40 .42 .41 

7 Men's clothing stores 5.31 3.89 4.66 2.15 4.48 3.86 4.52 2.02 

8 Women's clothing stores 1.79 1.31 1.89 .98 1.77 1.23 1.45 1.00 

9 Family clothing stores 5.23 3.53 4.41 2.08 3.60 3.23 4.44 2.04 

10 Shoe stores 3.96 2.79 2.59 2.14 3.81 2.62 2.77 1.98 

11 Hardware stores 7.57 2.36 2.78 2.20 3.72 2.11 2.63 2.14 

12 Furniture, television, 	radio 3.61 3.23 2.91 2.69 3.42 2.67 2.79 3.91 
and appliance stores 

13 Drug stores 1.80 1.57 1.68 1.30 1.58 1.56 1.61 1.36 

14 Jewellery stores 6.40 5.01 5.30 2.20 7.13 2.56 4.65 1.89 

15 All other stores 2.40 1.83 1.95 1.41 2.78 1.71 2.06 1.69 

16 TOTAL EXCLIJDINC MOTOR VEHICLE 1.78 1.45 1.49 1.23 1.75 1.35 1.53 1.27 
D(AIIRS 

17 Motor Vehicle Dealers 1.63 1.63 1.69 1.63 1.31 1.18 1.41 1.73 

(1) These ratios are derived from sales and inventory data reported by a panel of respondents. 
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TABLEAU 8. Détaillante indépendants - Rapports stocks-ventea(1) 4 is fin du moia, pour cartains genres de coerce par 
tri.estre, Canada, 1982-1985 

1984 	 1985 

March June September December March June September 	December 	Genre de commerce  

Mars Juin Septembre Dcembre Mars Juin Septembre 	Décembre 
NO 

.65 .62 .78 .69 .68 .70 rpiceries at épiceries- 1 
boucheries 

.31 .31 .32 .30 .31 .33 Tous lea autres magaains 2 
d alimentat ion 

3.81 5.59 3.35 2.64 4.48 4.18 Magasins de marchandises di- 3 
verses 

1.57 1.15 1.18 1.22 1.63 1.32 Magasins gnéraux 4 

2.41 1.71 2.34 1.29 2.07 2.30 Bazars 5 

.38 .36 .50 .49 .48 .36 Stations-service et garages 6 

5.54 3.46 4.36 2.05 5.59 3.51 Maqasins de vêtements pour 7 
hornees 

1.89 1.29 1.85 .97 1.90 1.46 Maçjasins de vêtements pour 8 
dames 

2.97 3.48 4.53 2.75 4.94 3.72 Magasins de vêtements pour 9 
Is famille 

2.95 1.61 2.49 1.97 2.94 2.48 Magasins de chaussures 10 

3.55 2.27 2.73 2.21 3.89 2.20 Quincailleries Ii 

3.41 2.90 3.00 2.84 2.83 2.66 Magasins de meubles, télévi- 12 
seurs, radios et acces- 
soi res 

1.65 1.54 1.75 1.42 1.61 1.87 Pharmacies 13 

3.86 2.71 3.20 1.74 4.60 3.02 Bijouterlea 14 

2.50 1.79 2.06 1.58 2.19 1.90 thus lea autres magasins 15 

1.68 1.40 1.60 1.39 1.73 1.56 TOTAL EXCLIJANT CONCESSION- 16 
NAIIS DALJTONOBILES 

1.46 1.27 1.72 1.95 1.45 1.32 Concessionnairea d'automo- 17 
biles 

1) Ces ratios sont obtenus 4 partir des donndes sur les ventes et stocks fournies par certains répondants. 
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TABLE 9. #iolesale Merchants - Menth-to-Nonth and Year-to-Year Percentage thange in Estiated Levels of Stocks, by Major Trade 
Groups for Canada and for All Trades in Regions, 1985 

1985 

Major trade groups - 
Regions 	 Feb/Jan 	March/Feb 	April/March 	May/April 	June/May r 	July/JuneP 

Fey/Jan 	Mars/Fey 	Avril/Mars 	Mai/Avril 	Juin/Msi" 	Juil/]uinP 
No. 

per cent - pourcentage 

1 Total all trade groups +2.7 +1.7 +1.6 -1.6 +0.9 -- 

2 Food -0.7 -0.4 -2.7 +0.2 +2.4 +3.0 

3 Tobacco, drugs and toilet preparations -5.2 +1.4 +1.6 -1.9 +4.3 +3.7 

4 Apparel, dry goods, 	furniture and +2.9 +3.2 +0.1 -0.4 +4.5 +1.1 
general merchandise 

S Motor vehicles and accessories +5.3 +3.6 +1.7 +2.7 -1.7 +2.5 

6 Farm machinery, equipment and supplies +1.0 -3.5 +1.1 -3.6 +0.7 -0.7 

7 Other machinery, equipment and +0.7 -0.3 +2.3 +1.0 +1.1 -0.4 
supplies(1) 

8 Metals, hardware, plumbing and heating +4.8 +3.0 +3.1 -0.6 -0.5 -0.4 
eciuipment 

9 Lumber and building materials +5.8 +4.8 +2.4 -2.9 +1.9 -1.7 

10 Other wholesalers(2) +5.8 +5.3 +2.0 -9.1 -0.4 -2.9 

Regions 

11 Atlantic provinces +1.9 -1.7 +1.4 -0.4 +0.2 +0.6 

12 Québec +2.4 +3.2 +3.3 -6.8 +4.2 -1.1 

13 Ontario +4.1 +3.0 +1.3 +0.8 -0.1 +0.2 

14 Prairie provinces +2.1 -1.1 +0.5 -1.1 -0.2 -0.9 

15 British Columbia, Yukon and Northwest +0.3 +0.9 +1.1 -0.1 +0.1 +3.1 
Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.c. (SIC 623). 
(2) Includes: Farm products (excluding grain) (SIC 602); Paper and paper products (SIC 611); Scrap and waste materials 

(SIC 627); and Wholesalers, n.e.s. (SIC 629). 
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TA&EALJ 9. Irchande de gras - Variatiis en pourcentaqe par rport ai .oia prc&dent at è l'amée précdente de l'eati.atiun 
de niveau des stocks, per Grands groupes de couerce (Canada) at pour 1 ensble des conerces (regions), 1985 

1985/1984 

Grands groupes de comerce - 
February 	March 	April 	May 	Juner 	JulyP 	Regions 

Fvrier 	Mars 	Avrjl 	Mai 	j0r 	JuilletP 
 No 

per cent - pourcentage 

+7.0 +6.4 +6.5 +5.3 +6.4 +6.0 Total, tons lea groupea de cerce 1 

+6.1 +5.8 +3.5 +3.3 +6.0 +9.2 Produits alimentajrea 2 

+13.5 +16.2 +16.2 +15.4 +14.7 +17.7 Produits du tabac, pharmaceutiques et 5 

articles de toilette 

+6.0 +7.4 +9.9 +9.1 +9.6 +9.1 Vêtements, articles de mercerie, neubles de 4 
maison et merchandises en génCral 

+12.3 +12.6 +12.9 +14.6 +14.4 +17.3 VChicules è moteur et accessolree 5 

+2.0 -4.4 -4.1 -8.3 -6.9 -6.4 Machines et materiel agrlcoles 6 

+6.5 +4.8 +6.3 +4.8 +5.4 +3.3 Autres machines et equipement(1) 7 

+10.5 +8.9 +8.6 +8.8 +8.9 +7.7 Métaux, quincaillerie, plomberie et appareils 8 
de chauffsge 

+0.4 +1.3 +1.2 +0.9 +3.6 +3.4 Bois d'oeuvre at matérisux de contructjon 9 

+9.1 +12.2 .10. +7.6 +9.5 -.6.3 Autres 	grussistes(2i Il) 

Regions 

-12.11 +6.4 -.6.4 45 *5.11 +6.8 Piuiii.ces de l'Atlsntique 11 

+ 11.7 * I 1.2 * 	.1 • 7.2 +5. i +5.2 12 

+9.2 +9.3 +10.1 +7.9 Ontario 13 

7.. -0.5 -0.8 +1.1 +1.4 Provjiices des Prairies 14 

-- -1. +0.5 +1.7 +2.1 +5.2 Colombie-Britannique, Yukon et Territoirea 15 
du Nord-Duest 

l,,clus: Machines, appareils at fournitures Clectriques (CAr 621); et Machines et équipement, n.c.a. 	(CAr 623). 
Jnclus: Produits 	aqrkcules (excluant 	les céréales) 	(CAr 602); 	Papier et 	articles 	en papier 	(CA1 	611); 	D,rh,.ts 	et 	matières 
de rebut (CAr 	627); et 	Cr..ssistes, ri.c.s. (CAr 629. 
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TABLE 10. Wioleaale Merchants - Itsithly Stock/sales Ratios, by Ijor Trade Groups for Canada and for All Irades in Regions, 
1985 

1985 

Major trade groups - 
Regions February March April May June r JulyP 

Février Mars Avril Mai 3uin' JuiIletP 
No. 

per cent - pourcentage 

1 Total all trade groups 1.88 1.63 1.65 1.42 1.52 1.61 

2 Food .84 .75 .72 .65 .72 .75 

3 Tobacco, drugs and toilet 1.08 1.01 1.02 .88 .92 .99 
preparations 

4 Apparel, dry goods, 	furniture 2.01 2.08 2.24 2.30 2.52 2.13 
and aeneral merchandise 

5 Motor vehicles and accessories 2.06 1.77 1.64 1.54 1.68 1.76 

6 Farm machinery, equipment and 7.26 4.53 3.48 3.42 3.84 4.04 
supplies 

7 Other machinery, equipment and 2.05 1.65 1.95 1.88 1.88 1.90 
supplies(1) 

8 Metals, hardware, plumbing and 1.61 1.56 1.59 1.43 1.54 1.54 
heating equipment 

9 Lumber and building materials 2.29 2.00 1.91 1.44 1.45 1.50 

10 Other wholesalers(2) 1.91 1.70 1.69 1.07 1.27 1.57 

Regions 

11 Atlantic provinces 1.51 1.44 1.41 1.28 1.51 1.29 

12 Quebec 1.70 1.51 1.57 1.21 1.41 1.45 

13 Ontario 1.81 1.52 1.55 1.40 1.46 1.57 

14 Prairie provinces 2.79 2.41 2.27 1.93 2.07 2.18 

15 British Columbia, Yukon and 1.52 1.34 1.44 1.27 1.32 1.40 
Northwest Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. (SIC 623). 
(2) Includes: Farm products (excluding grain) (SIC 602); Paper and per products (SIC 611); Scrap and waste materials 

(SIC 627); and Wholesalers, n.e.s. (SIC 629). 
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IARIFAIJ 10. Prthands de gros - Rapport mansuel stocks/ventes, par Grands groupes de cerce (Canada) at pour l'ensle de 
coerces (rqions), 1985 

1984 

Grands groupes de conanerce - 
February 	March 	April 	 May 	 June 	 July 	 Regions 

FCvrier 	Mars 	 Avril 	 Maj 	 JuAn 	 Juillet 
No 

per cent - pourcentage 

1.83 1.72 1.76 1.52 1.55 1.76 Total, tous lea groupes de coserce 1 

.80 .73 .76 .69 .72 .75 Produits alimentaires 2 

1.05 .94 .99 .89 .96 .98 Produits du tabac, pharmaceutiquea 3 
at articles de toilette 

2.16 2.08 2.32 2.24 2.40 2.18 Vêtementa, articles de mercerie, 4 
meublea de maison et marchar,dises 
en gênêral 

1.82 1.89 1.84 1.66 1.73 1.95 Véhiculea b moteur et accessoires 5 

6.65 5.58 3.97 4.43 5.13 5.39 Machines at materiel agricoles 6 

2.18 1.94 2.23 2.05 1.98 2.23 Autres machines et equipement(1) 7 

1.77 1.68 1.75 1.58 1.56 1.74 Métaux, quincaillerie, plomberie at 8 
appareils de chaufFage 

1.94 1.84 1.80 1.39 1.39 1.56 Bois doeuvre et inatCriaux de 9 
const ruct ion 

1.75 1.66 1.65 1.11 1.18 1.62 Autres grossistes(2) 10 

Regions 

1.61 1.48 1.53 1.32 1.32 1.32 Provinces de I'Atlantique 11 

1.56 1.49 1.56 1.22 1.31 1.54 Quebec 12 

1.72 1.59 1.65 1.48 1.53 1.74 Ontario 13 

2.86 2.67 2.57 2.29 2.22 2.44 Provinces des Prairies 14 

1.59 1.50 1.55 1.38 1.39 1.55 Colombie-Britannique, Yukon et 15 
Territoires du Nord-Ouest 

(1) Inclus: Machines, appareils et fournitures Clectriques (CAF 621); et Machines et êquipetnent, n.c.a. (CAC 623). 
(2) Inclus: Produits agricoles (excluant lea cCrêales) (CAE 602); Papier et articles en papier (CALf 611); Déchets et matières 

de rebut (CAr 627); et Grossistes, n.c.a. (CAr 629). 



RETAIL TRADE - COMPOSITION OF KIM) OF BUSI- 	C0144R(I (F D(TAIL - COMPOSITION PAR (NR[ DE 
NESS GROUPS 
	

COPIIERE 

piceries-boucheries. 	piceries-boucheries (épi- 
ceries avec 20% ou plus de viande fraIche). 

Magasins d'épiceries, confiseries et articles 
divers. Maqasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraiche). 

Tous autres magasins d'alimentation. Magasins de 
produits de boulanqerie; maqasins de bonbons, de 
noix et confiseries; laiteries; magasins d'oeufs 
et de volailles; magasins de fruits et legumes; 
boucheries; poissonneries; magasins d'aliments 
fins (delicatessen); autres magasins d'alimenta-
tion. 

Magosins de marchandises diverses. Magasins de 
marchandises diverses (moms du tiers du stock an 
aliments) et les bureaux de vente par commande 
postale et par catalogue des grands magasmns. 

Magasins génraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'automobiles. Vendeurs d'auto-
mobiles (neuves et d'occasion ou neuves seule-
ment). 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
d'automobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garaqes. Garages. 

Magas ins de pièces et d' accessoires d' automobi-
les. Magasins de pneus, d'accumulateurs et 
d'accessoires; magasins de fournitures pour Ia 
maison et l'automobile. 

Magasins de vêtements pour hommes. Magasmns de 
vêtements pour hommes et garcuns; magasmns d'ac-
cessoires vestimentaires pour hommes et garcons; 
chapelleries pour hommes et garçons; tailleurs 
(ateliers de confection sur place de vétemerits 
sur mesure). 

Maqasins de vétements pour domes. Magasins de 
vêtements prèt-à-porter pour dames et jeunes fil-
les; magasins de lingerie et bonnetermes pour 
dames et jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour Is fanille. Magasins 
de vêtements et d'accessoires vestimentaires pour 
Ia famille. 

Combination stores. 	Combination stores 
(ciroceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery product sto-
res; candy, nut and confectionery stores; 
dairy product stores; egg and poultry 
stores; fruit and vegetable stores; meat 
markets; fish markets; delicatessen stores; 
other food stores. 

General merctianclise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
loque sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal-
ers (new and used or new only). 

Used car dealers. Used car dealers (used 
cars and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garaqes. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothinq stores. Women's and mis-
ses' ready to wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Fanily clothing stores. Family clothing and 
furnishings stores. 
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Specialty shoe stores. Han's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Fsmily shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household sppliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and sppliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drug stores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and hoatinq accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luqqage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; brewers retail stores. 

All other stores. All other stores not spe-
r i fied. 

Magasins de chaussures spécialisées. Magasins de 
chaussures pour hommes et garcons; magasins de 
chaussures pour dames et jeunes filles; magasins 
de chaussures pour enfants et bebés. 

Magasins de chaussures pour Ia fanille. Magasins 
de chaussures pour Ia famille. 

Quincailleries. Quincailleries. 

I4agasins d'anett,lement ménaqer. Magasins de meu-
bles. 

Maqasins d'appareils ménagers. Magasins d'appa-
reils ménagers; magasins de fournitures électri-
ques. 

Maqasins de meshles, de téléviseurs, de radios et 
d'appareils ménagers. Maqasins de meubles, de 
téléviseurs, de radios et d'appareils ménaqers. 

Pharmacies, magasins de médicanents brevetés at 
de produits de beauté. Drogueries y cornpris ma-
gasins de spécialités fiiarmaceutiques. 

Librairies-papeteries. Librairies-papeteries. 

Fleuristes. Fleurjstes. 

Bijouteries. Bijouteries. 

Hagasins d'articles de sport et accessoires. Ma-
gasins d'articles de sport; embarcations, moteurs 
hors-bord et accessoires connexes; magasins de 
bicyclettes et ateliers de reparation; vendeurs 
de motocyclettes. 

Magasins d'accessoires personnels. Magasins et 
kiosques de tabac; marchands de journaux et de 
périodiques; magasins de cadeaux, de nouveautés 
et de souvenirs; magasins d'appareils et de four-
nitures photographiques; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; magasins de jouets et de jeux. 

Maqasins de boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des saga-
sins de bière. 

Tous autres maqasins. bus tes ant res moqasios 
non md iqiji; e 

Note 

detailed description of retail and 
whulesale kinds of business will he found in 
he puhi ieations of the 1971 Census of 

Canada V() I JSi 	VII and VII 

Nota 

Une definition détaillée de genres de commerce 
de detail et de commerce de gros se trouvera dans 
lea publications du Recensement du Canada do 1971 
'.1)1 VT I et 111 



CHOIX of PtLICAIION5 

Les publications suivantes se trouvent b Ia 
Section du commerce tie detail, Division de i'm-
dustrie. 

Catalogue 

63-002 Ventes et stocks des grands magasins. M. 
Bil. 55 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. M. Bil. 1 page. Pre-
mier numéro, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. M. 811. Environ 85 
pages. Premier numéro, 1929 (ISSN 0380- 
6 146). 

63-007 Ventes de véhicules automobiles neufs. M. 
Bid. Environ 25 pages. Premier numéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. M. Bid. 30 pages. Pre- 
mier numéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail a succursales at les 
grands maqasins. A. Ail. Environ 100 
pages. Premier numéro, 1933 (ISSN 0380- 
78 78). 

SELECTED PIJBLICAT IONS 

Following are publications of the Indus-
try Division in the Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Bid. 55 pp.  First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales by Region. 
Advance Release. M. Bil. 1 pp.  First 
Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. M. Bid. Approx. 85 pp. 
First Issue, 1929 (ISSN 0380-6146). 

63-007 New Motor Vehicle Sales. M. Bil. 
Approx. 25 pp. First Issue, 1932 
(ISSN 0705-5595). 

63-014 Merchandising Inventories. M. Bil. 30 
pp. First Issue, 1972 (ISSN 0380-
7177). 

63-210 Retail Chain and Department stores. 
A. Ru. Approx. 100 pp. First Issue, 
1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A. Bil. 45 
pp. First Issue, 1958 (ISSN 0527-
6411). 

63-218 Direct Selling Canada. A. Bil. 25 
pp. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A. Bil. Approx. 
35 pp.  First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975 (ISSN 0590-
9325). 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bil. 695 pp.  (ISBN 
0-660- 506-13-0) 

Operating Results - Retail Trade. 	0. Bil. 
60 pp.  First Issue, 1974. 

63-213 Exploitants de distrihuteurs automatiques. 
A. Bil. 45 pages. Premier numéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A. Bid. 25 
pages. Premier numéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A. Bil. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A. Bil. 700 pages. Premier numéro, 1975 
(ISSN 0590-9325). 

63-538 Commerce tie detail statistiques histori-
ques, 1972-1979. H.S. Bil. 695 pages. 
(ISBN 0-660-506-13-0) 

Résultats d'exploitation - Commerce de detail. 
H.S. Bil. 60 pages. Premier numéro, 1974. 
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Catalogue 

63-603 Magasins de vêtements pour hommes, 1981 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies su detail, 1981 

63-608 Fleuristes détaillants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtements 
pour la famille, 1980 

Catalogue 

63-603 Men's Retail Clothing Stores, 1981 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

N. - Monthly A. - Annual Ril. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 0T6. 

Catalogue 11-204E, price Canada $5.00, Other 
Countries 6.00. 

H. - Mensuel 	A. - Anriuel 	Ri!. - Bilingue 
H.S. - Hors série 

Outre lea publications énumérêes ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur Ia situation écono-
mique et sociale du Canada. On peut se procurer 
on catalogue complet des publications courantes 
en s'adressant b Statistique Canada, Ottawa 
(Canada), K1A 0T6. 

No  11-204F, prix Canada $5.00, Autres pays $6.00. 
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