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sY,oLs 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Commencing with the April 1985 issue, 
monthly percentage change estimates of sales 
and inventories for wholesale merchant 
establishments are published regionally and 
for 9 major trade groups only. The suppres-
sion of selected information previously pro-
vided is due to the relatively small sample 
size of the existing monthly survey and new 
information from the 1982 annual survey, 
which indicates that the estimates for a 
number of provinces and SIC trade groups are 
not of satisfactory auality for publication. 

SIGNES CONVENTIONP&LS 

Les signes conventionnels suivants mont em-
ployés uniformément dans les publications de Sta-
tistique Canada: 

nombres indisponibles. 

n'ayant pam lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x conf'identiel en vertu des dispositions de 
la Loi sur la statistique relatives au 
secret. 

NOTA 

A partir du mois d'avril 1985, les estimations 
mensuelles de variation en pourcentage des ventes 
et des stocks des étahlissernents de commerce de 
gros mont publiées par regions et pour 9 grands 
groupes seulement. Cette initiative s'explique 
par la taille relativement petite de l'échantil-
ion de l'enquète mensuelle actuelle et par de 
nouveaux renseigneinents provenant de i'enquête 
annuelie de 1982, qui révèlent que les estima-
tions pour un certain nombres de provinces et de 
groupes CAr mont de qualité insuffisante pour fin 
de publication. 

This publication was prepared under the di-
rection of: 

D. Desjardinm, Director, Industry Divi-
sion 

R. Resia, Chief, Retail Trade Section, 
Industry Division 

Cette publication a éte rédigée sous la direction 
de: 

• D. Desjardins, directeur, Division de l'indus-
trie 

R. Rasia, chef, Section du commerce de detail, 
Division de l'industrie 
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INTRFIIUCTIflN 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
retail dealers are brought together to aid 
the special users of these particular 
statistics. The data are a consolidation of 
inventory statistics and constitute a coun-
terpart to similar statistics available on 
inventories at the manufacturing level (seer 
Inventories, Shipments and Orders in Man-
ufacturing Industries, Catalogue 31-001). 

Inventories represent stocks of merchan-
dise on hand for sale at the end of the 
month or quarter, usually valued at cost 
except when otherwise specified (e.g. de-
partment store stocks which are valued at 
selling price). They do not include goods 
held on a consignment basis, nor do they 
include items not held for sale, such as 
fixtures, equipment and supplies. Estimates 
are not adjusted for seasonal variations, 
price changes or number of business days in 
the respective months. 

The tables relating to inventories of 
department stores and chain stores show 
monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
retail dealers, only the quarterly percent-
age change in the estimated level of stocks 
is given and only for selected kinds of 
business. The table relating to wholesale 
trade inventories presents the monthly per -
centage change in the estimated level of 
stocks by kind of business. The stock-sales 
ratios shown throughout this plublication 
are derived by dividing the dollar volume of 
inventories by the dollar volume of sales 
(for independent stores, ratios are based 
only on data supplied by a panel of respon-
dents). No adjustment is made in these 
ratios for the mark-up in sales which varies 
from trade to trade. 

Information on "kind of business" compo-
sition for chain stores will be found at the 
end of this publication (for chain stores) 
and in the relevant publications - Wholesale 
Trade (Catalogue 63-008), Retail Trade (Cat-
alogue 63-005) and Department Store Sales 
and Stocks (Catalogue 63-002) in which sales 
data are reported. For a more detailed de-
scription of retail and wholesale kinds 
of business, the reader is directed to the 
publications of the 1971 Census of 
Merchandising and Services. 

Cette publication mensuelle réunit des dorrnées 
sur les stocks des grossistes, des magasins è 
succursales, des grands magasins et des detail-
lants indépendants, données destinées 6 aider lea 
utilisateurs particuliers de ces statistiques. 
Les donnees rassemblent des stat istiques sur lea 
stocks; elles sont un complement aux statistiques 
sur les stocks des industries manufacturiBres 
(voir: Stocks, livraisons et couandes des indus-
tries manufacturirea, no 31-001 au catalogue). 

11 s'agit ici des stocks, habituellement su 
prix cotant sauf indication contraire (par 
exemple, lea stocks des grands inagasins sont eva-
lués au prix de vente) de marchandises en magasin 
destinées b la vente, b Is fin du mois ou du 
trimestre. us ne comprennent ni lea marchandises 
en consignation ni lea articles non destinés b Is 
vente: installations, materiel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sonnalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables de chaque mois. 

Lea tableaux concernant les stocks des grands 
magasins et des magasins h succursales cuntien-
nent lea estimations mensuelles de Ia valeur nu-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 
l'intérieur des grands niagasins. Dans le cas des 
détaillants indépendants, le tableau ne contient 
que le taux trimestriel de variation de l'estima-
tion du niveau des stocks dana certains genres de 
commerce. Le tableau se rapportant au commerce de 
gros indique lea variations en pourcentage per 
rapport au mois précédent de l'estimation du ni-
veau des stocks selon le genre de commerce. Lea 
ratios stocks-ventes indiqués dans toute cette 
publication sont obtenus en divisant is valeur 
monétaire des stocks par Is valeur monétaire des 
ventes (pour lea détaillants indépendants, lea 
ratios aunt bases sur lea données fournies par 
certains enquetés). Aucune rectification n'est 
apportée b ces ratios pour tenir compte de Is 
marge bénéficiaire de vente qui vane d'un corn-
merce h l'autre. 

Une repartition par genre de commerce pour lea 
magasins è succursales apparait è Is fin de cette 
publication et également dans les publications 
pertinentes qui traitent des ventes - Conmierce de 
gros (n° 63-008 au catalogue), Coninerce de dé-
tail (n° 63-005 su catalogue) et Ventes et stocks 
des grands maqasins (no 63-002 au catalogue). 
Pour plus de renseignements sur lea genres de 
commerce de detail et de gros, consulter aussi 
lea publications do Recensement du commerce et 
des services de 1971. 
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TABLE 1. Ompart.ent Stores - Eat ia.d Monthly Stocks,( 1) by Dap.rt.ent, Canad., 1984 and 1985 

1985 

Department 	
January 	February 	Hatch 	April 	May 	June 	July 	August 

Janvier 	F6vriar 	Mars 	Avrul 	May 	JuAn 	Juillet 	AoOt 

No. 
thousands of dollars - milliers de dollars 

1 	Women's and misses' dresses, houaedresses, 39,185 45,993 56,955 60,797 54,107 43,977 52,035 50,520 
aprons and uniforms 

2 	Woisen's and misses' costs and suits 48,419 65,516 68,340 61,861 53,789 43,361 71,654 82,262 

3 	Women's and misses' sportswear 128,354 150,980 171,399 178,900 166,346 144,730 145,696 152,682 
4 	Furs 23,715 19,658 14,917 27,476 28,928 50,362 36,836 37,360 
S 	Infants' and children's wear and nursery 71,653 67,973 77,245 89,457 84,937 50,0411 93,305 88,047 

equipment 

6 	Girls' 	and teenage girls' ,eer 31,234 51,030 59,132 54,914 58,342 47,063 64,292 55,065 
7 	Lingerie and women's sleepwear 44,161 42,405 47,653 55,747 53,175 45,396 45,570 47,129 

8 	Intimate apparel 46,429 41,490 43,624 45,951 44,588 44,618 42,524 45,661 

9 	Millinery 3,119 3,418 2,548 3,521 2,990 2,606 2,261 6,039 

10 	Women's and girls' bosiery 37,889 34,836 38,986 42,035 37,480 34,668 34,978 40,429 

11 	Women's and girls' gloves, mitts and 49,934 48,511 53,600 57,748 53,111 46,410 51,969 60,155 
accessories 

12 	Women's, misses' 	and children's footwear 87,816 99,585 121,486 122,004 113,930 101,511 103,552 107,102 

13 	P'en's clothing 124,638 156,551 171,152 194,346 190,644 166,346 167,514 206,692 
14 	n's Furnishings 143,096 145,075 166,369 193,067 194,853 154,193 146,076 155,033 
15 	Boys' clothing and Furnishings 42,748 45,631 47,836 46,661 42,819 44,144 62,408 42,024 

16 	Hen's and boys' 	footwear 59,521 57,489 76,236 80,071 90,324 69,558 73,535 15,167 
17 	Food and kindred products 41,847 35,361 37,872 38,427 35,161 31,444 33,120 32,166 

18 	Toiletries, cosmetics and drugs 255,555 208,248 225,060 236,131 234,780 230,330 244,390 242,973 

19 	Photographic equipment and supplies 55,504 44,500 49,665 52,185 51,054 50,506 51,599 49,928 

20 	Piece goods 17,949 16,873 21,571 18,654 20,683 20,308 17,758 18,215 

21 	linens and domestics 128,300 127,853 134,314 146,716 148,825 142,340 137,044 129,658 
22 	S,ssllssrms and notions 38,175 35,879 37,555 44,184 47,806 48,739 48,143 49,133 

23 	fhina and glassware 68,071 74,719 66,029 85,463 84,766 76,648 77,449 81,931 

24 	Floor coverings 50,742 47,734 49,746 51,134 51,347 50,529 53,258 55,176 

25 	Draperies, curtains and furniture ccv- 70,093 60,655 65,910 68,661 68,008 65,502 70,348 68,186 

erings 

26 	Lsmps, pictures, mirrors and all other 56,372 55,190 57,261 60,255 63,533 61,939 64,352 66,253 
hoes furnishings 

27 	furniture 145,059 145,868 149,735 157,566 152,328 151,943 156,706 152,710 
28 	Major appliances 67,296 72,678 74,982 76,661 73,394 70,552 69,632 63,275 
29 	Television, radio and music 133,537 128,146 140,488 153,594 145,992 138,333 132,625 140,840 

30 	Housewsres and small electrical appliances 164,939 151,991 157,505 174,480 166,909 174,343 166,944 166,287 

31 	Hardware, paints, wallpaper, etc. 116,518 120,579 142,450 148,268 158,719 175,304 161,250 163,188 

32 	PluM,inq, heating and building materials 24,231 21,786 31,394 24,392 25,361 28,840 26,458 26,308 

33 	Jewellery 109,160 96,901 107,128 113,812 113,439 109,202 113,481 121,103 
34 	Toys and gwses 112,665 109,764 121,5911 141,558 153,617 158,887 183,356 199,802 
35 	Sporting goods and luggage 113,507 110,606 133,988 160,378 159,668 145,230 136,961 138,586 

36 	Stationery, books and magazines 135,422 125,423 130,144 139,442 144,907 133,691 142,334 139,433 
37 	Gasoline, oil, silo accessories, repairs 53,925 50,203 53,851 54,543 53,906 52,859 49,351 51,032 

and supplies 
38 	Heals and li,,ches 985 539 654 646 597 423 569 277 
39 	Repairs and services 5,461 5,564 6,085 6,380 6,081 6,389 6,538 6,178 

40 	All other departments 58,419 50,976 61,896 72,766 86,123 68,824 57,471 61,197 

41 TOTAL ALL (PARTIU4TS 	 3,011,649 	2,910,159 	3,275,551 	3,540,658 	3,517,367 	3,292,088 	3,393,348 	3,481,802 

(1) At selling value. 



.0.2 -6.8 Robe., robes da mAnage, tabliers et urn- 	 1 
foremv pour deees at jeunas fillea 

+10.4 .8.9 Manteaux at teillaure pour deees at jeune. 	2 
fill.. 

+0.8 -11.8 Vétaxanta aporta pour desas at Jaunea filla. 	3 
*12.8 +66.5 Fourruraa 	 4 
-9.9 -6.4 V8temente pour bAbAs at enfante at article. 	5 

da chesbre. d'enf.nt. 

-6.2 .2.6 VAtamsote da fillettes at dadsleecantaa 	 6 
.7.2 .0.1 Lingerie at vêta.anta da nuit pour dame. 	 7 

-11.0 .13.8 Soua-xltaaanta 	 8 
+21.0 .70.9 Chapeau 	 9 
-2.1 +19.6 84s pour dee.s at rillatta. 	 10 

*13.8 .25.9 Ganta, souflas at articles da parure pour 	II 
deems at fillettee 

+2.8 .5.1 Chauseuree pour dames, jaunes filles at 	 12 
enf ants 

-9.0 +0.4 V8temants pour hoeeae 	 13 
.8.5 *1.1 Articles d'habilleeiant pour honu,,e. 	 14 

.17.7 +21.0 V$teeents at articles d'habillament pour 	15 
garçons 

.6.4 .10.5 thausauras pour hoemas at garçone 	 16 
.16.1 .7.4 Produit, alimentairas at ononesa. 	 17 
-5.3 *10.9 Articles du toilatta, coamAtiquae at •4di- 	18 

camente 
-11.4 -12.7 Appareils at fournituree photogrephiquas 	19 
-3.0 -27.9 Iia.u. a 1. pièce 	 20 

-1.0 -1.1 Literie at 	tinge de aalaon 	 21 
-16.7 .3.7 Menus articles 	 22 
-4.4 -6.0 Porcelains at varrarie 	 23 
-8.7 -7.5 Rev8twxents de planchar 	 24 
-5.4 -11.4 Tenture., ridasux at house.. 	 25 

-1.2 -0.7 Lespee, tableaux, airoire at sutree article. 	26 
deeeubleeent pour 1. macson 

-6.7 -12.2 Meublea 	 27 
-4.4 -2.0 Gros spparaile mAnagera 	 28 

-14.0 -17.4 IAlAvl,eure, radioe at musioua 	 29 
-2.6 -6.6 Articles da .An.ga at petite sppareils Alec- 	30 

t riepa. 

-6.7 .19.0 Quincaillerce, painture, papiar-tenture, 	31 
atc. 

-7.4 -11.5 MaLArial de ploaberca, Chauffage at con.- 	32 
truct ion 

-2.5 *2.1 Bijouterie 	 53 
-2.7 .54.0 Jouat, at jeux 	 34 
-7.9 -1.4 Articles da sport at valise. 	 35 

+3.4 -4.7 P.petarie, livraa at revue. 	 36 
-6.3 *3.8 [seance, huila, accaeeoiree d'auto.obila, 	37 

rAparat ion at fournituras 
*58.8 -3.9 Repas at caeea-croCjts. 	 38 
-39.3 -27.1 Services at travau,, de rAparation 	 39 
-.4.6 +2.1 Tons antres rayon. 	 40 

-2.6 +2.1 TOTAL, 1005 RAVONS 	 41 

50,641 	1 	54,325 	64,109 	51,551 	 45,548 

90,837 83,396 88,381 70,525 50,707 

153,876 174,379 195,689 192,828 134,161 
42,135 25,303 35,994 29,500 25,539 
80,233 85,719 91,718 86,785 80,801 

51,615 50,309 56,701 54,575 34,598 
50,512 50,448 66,483 81,616 64,897 
40,634 35,693 44,763 49,442 45,665 
7,309 4,276 4,267 6,080 5,211 

39,576 33,092 36,982 39,445 36,027 

68,465 54,376 71,298 82,743 55,141 

110,052 104,143 111,899 107,316 92,122 

188,030 166,401 213,654 222,868 146,065 
168,183 40,887 54,604 47,655 35,467 
49,453 40,887 54,604 47,655 35,467 

79,976 72,378 84,640 79,040 63,630 
37,354 34,765 45,449 51,232 23,221 

230,119 207,561 260,388 284,466 204,522 

44,255 50,689 66,460 58,862 43,806 
17,663 24,503 29,270 27,108 24,799 

128,387 129,818 138,764 154,148 147,039 
40,914 39,451 4.4,535 41,168 46,044 
78,564 83,388 91,822 97,373 93,193 
50,390 54,461 54,344 49,781 54,776 
64,527 72,866 75,403 76,311 73,250 

65,485 65,919 75,621 75,656 53,262 

142,538 162,420 179,951 151,221 179,768 
60,490 61,703 78,446 80,775 74.426 

121,105 146,567 172,697 181,676 149,535 
162,028 173,568 180,228 200,634 146,834 

152,176 127,890 146,733 138,855 130,912 

24,350 27,500 29,249 28,862 33,964 

118,100 115,670 141,229 149,624 109,540 
194,485 126,251 151,085 181,040 104,574 
127,607 129,385 165,201 153,366 126,179 

148,200 151,325 155,559 189,350 132,241 
47,809 46,063 49,132 51,924 62,989 

840 458 605 399 166 
3,752 5,150 5,593 5,996 5,584 

64,673 63,363 93,081 91,309 57,384 

3,392,756 3,323,718 3,067,841 3,944,469 3,138,618 

I AI1.LMJ 1. Creeds magmains - EstiowtLons ..,ual tee doe atocka( 1), per rayon, Caned., 1986 at 1985 

Percent age change 
185 1984 

Variation procentuelle 

September Septembar 	October 	Nove.ber 	Dece.ber Septaaber/ 	September 
Rayon 

Auguet 	 1995/1984 
1985 

Septe.Mire Septeobra 	Octobre 	Novambre 	DAcembre Septaobre/ 	Septeubre 
soOt 	 1985/1984 
1985 

...,.4. 	,.r ,4n1l.,. - .,ll,*, 	, 	 dnI1.,- 



T881( 2. Dmpart.mit Stores - I,nth1y Stock-sales Rioa, by D.parthmit, Ca4a, 1984 and 1985 

1985 

Department 	 January 	February 	March 	April 	May 	June 	July 

Janvier 	Févryer 	Mars 	Aeril 	Mai 	JuAn 	Juiltet 

1 Women's and misses' dresses, housedressea, 4.42 4.38 3.60 3.23 2.15 2.27 3.02 
aprons and uniforms 

2 Women's and misses' coats and suits 3.68 5.41 3.23 3.60 4.92 5.48 10.13 

3 Women's and misses 	sportswear 3.97 3.91 3.09 3.07 2.32 2.47 2.78 

4 Furs 4.63 5.55 8.75 22.23 74.94 53.93 29.10 

5 Infants' and children's wear and nursery 3.90 3.72 3.34 3.68 3.58 3.55 4.27 

equipeent 

6 Girls' and teenage girls' wear 4.24 5.25 3.15 3.06 7.20 3.41 4.70 
7 Lingerie and women's sleepwesr 3.73 3.51 3.08 3.47 2.64 2,68 2.51 

8 Intimate apparel 5.12 5.23 3.86 3.92 3.54 3.75 3.71 

9 Millinery 2.00 3.20 2.16 2.42 2.22 2.27 1.90 

10 Women's and girls' hosiery 4.43 4.59 3.61 3.69 3.24 3.65 4.88 

11 Women's and girls' gloves, mitts and 4.90 5.28 3.90 4.00 3.15 3.52 4.82 

12 
accessories 

Women's, misses' and children's footwear 5.71 6.98 4.87 4.31 3.87 4.30 4.91 

13 Men's clothing 5.32 6.79 4.78 5.23 4.94 3.84 5.65 

14 Hen's furnishings 5.44 5.51 4.25 4.81 4.06 2.72 3.48 

15 Boys' clothing and furnishings 5.53 6.19 3.82 3.38 3.23 3.73 5.72 

16 Men's and boys' 	footwear 5.57 6.26 4.76 4.61 4.99 3.81 4.84 

17 Food and kindred products 0.81 0.57 0.67 0.61 0.55 0.57 0.66 

18 Toiletries, cotics aid drugs 5.78 4.75 4.41 4.73 4.33 4.45 4.95 

19 Photographic equipment and suppLies 6,38 6.23 5.38 5.36 4.82 3.86 4.17 

20 Piece goods 6.39 5.39 5.20 5,65 5.13 6.34 5.68 

21 Linens and domestics 4.09 7.07 5.45 5.92 5.01 4.92 4.32 

22 Smallwares and notions 4.12 4.96 4.34 5.74 6.39 6.88 6.55 

23 China and glassware 9.44 9.41 6.51 8.93 6.29 7.30 7.41 

24 Floor coverings 5.73 5.22 4.25 4,10 3.91 3.96 3.70 

25 Draperies, curtains and furniture coy- 7.08 6.21 4.91 4.76 4.17 4.23 4.33 

eringa 

26 Leap., pictures, mirrors and all other 10.12 11.11 8.94 8.49 9.91 9.77 9.71 

27 
home furnishings 

Furniture 3.40 4.43 3.31 3.22 3.06 3.03 2.87 

28 MaJor appliances 1.69 2.25 1.19 1.91 1.62 1.54 1.31 

29 Television, radio and music 4.07 4.40 3.73 4.38 5.02 4.30 3.94 

30 Housewares and smell electrical appliances 6.46 5.93 6.05 6.16 5.17 5.43 5.14 

31 Hardware, paints, wallpaper, etc. 5.58 7.28 6.31 4.33 3.35 4.31 4.50 

32 Plial,ing, heating and building materials 3.52 3.18 4.29 2.54 2.21 2.88 2.29 

33 Jewellery 10.08 7.86 5.89 5.85 4.67 5.34 6.19 

34 Toys and gwe.s 8.98 8.41 6,44 6.91 8.43 8.09 9.07 

75 Sporting goods and luggage 6.02 6.86 6.60 6.04 4.85 4.42 4.57 

36 Stationery, books end magazines 6,12 5.96 5.29 5,74 5.52 5.23 6.25 

31 Gasoline, oil, auto accessories, repairs 4.53 5.00 4.66 3.81 3.51 3.40 3.49 

and supplies 
38 Meals and lunches 0.05 0.03 0.03 0.03 0.03 0.02 0.03 

39 Repairs and services 0.30 0.61 0.53 0.58 0.30 0.54 0.59 

40 All other departments 2.36 2.33 2.12 2.15 1.91 1.84 1.69 

41 TOTAL ALL (PMTNTS 4.0 4.47 3.77 3.85 3.45 3.44 3.73 
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TAFA 	2. Grands s.gins - Rapports sensuals stock.-v.nt.a, per rayon, Canada, 1988 at 1985 

1994 

Auqust 	September 	September 	october 	November 	December 	Rayon 

AoOt 	 Septembre 	Septe.bre 	Octobre 	Novembre 	Ddcembre 

2.8$ 3.02 3.49 3.99 3.37 2.00 Robes, robes do ménage, t.bliere at .su- 	1 
roraea pour demee at ,jeunes filles 

5.07 4.19 3.98 3.32 2.50 2.19 Manteoux at teilleura pour demes at Jeunea 	2 
fi 1 lea 

2.51 2.22 2.65 3.48 3.00 1.72 V8teeents sports pour demes at Jeunes fills. 	3 
15.28 10.69 1.30 6.50 3.24 3.24 Fourrures 	 4 
3.09 3.10 3.31 3.42 2.99 2.19 Vêtseenta pour b6b6s at enfwta at .rticles 	5 

do chres d'enfante 

1.83 3.02 2.63 3.72 2.42 1.46 V8te.ents de fillettes at d'adolescentes 	6 
2.93 3.04 2.85 3.59 2.75 0.92 Lingerie at v9teemnts de nuit pour demes 	7 
3.81 3.20 3.01 4.50 4.21 3.01 Soua-v8temente 	 8 
3.84 3.47 2.30 1.57 1.42 1.30 Cliapeaux 	 9 
4.54 3.26 2.64 3.21 3.07 2.22 Bee pour demos at fillettes 	 10 

4.64 3.93 3.19 $.99 2.88 1.34 Canta, mouflea at articles do parure pour 	11 
de.eeat fillettes 

4.10 3.57 3.29 3.74 3.11 2.86 Cheussures pour demes, jeunes filles at 	12 
en f ants 

5.60 4.39 4.35 5.23 3.45 2.02 Vèteaants pour hoemes 	 13 
3.62 3.53 3.74 5.00 3.09 1.23 Articles d'hsbiltement pour hoeu,es 	 14 
1.69 3.83 3.03 4.19 2.77 1.44 V8temente at articles d'hebille.ent pour 	15 

gercons 

4.54 4.38 4.22 5.15 3.51 2.44 Chauseures pour hoemes at garçons 	 16 
0.52 0.71 0.64 0.77 0.65 0.21 Produits slisentairee at connexes 	 17 
4.52 4.65 4.23 5.02 4.17 1.61 Articles do toilette, coem6tiques at .6th- 	18 

cements 
3.58 4.29 4.28 5.88 3.77 1.48 Appareila et fournitures photogr.phiques 	19 
4.91 4.54 5.77 6,46 5.76 6.88 Tisaus lk Is pièce 	 20 

3.78 3.83 4.06 4.96 4.56 3.18 Literie at lingo de maison 	 21 
6.49 3.93 3.78 4.65 3.87 3.61 Ilerais articles 	 22 
7.94 6.28 7.11 7.81 4.82 2.50 Porcelaine at verrerie 	 23 
4.03 3.53 4.39 3.84 3.09 4.58 RevAtements de plencher 	 24 
4.48 4.26 4.68 4.79 4.32 4.30 Tenturea, rideaux at houssea 	 25 

8.25 8.10 7.90 9.10 5.80 2.59 Lampes, tableaux, miroirs at sutrea articles 	26 
d'emeublement pour Is seAson 

3.33 2.84 3.63 3.81 3.16 4.16 Heubjes 	 27 
1.31 1.21 1.32 1.66 1.55 1.36 Gros appareils mónagera 	 28 
2.94 2.46 2.75 3.78 3.16 1.68 T616viseure, radios at esisique 	 29 
4.56 4.88 5.44 5.01 4.23 1.82 Articles de m6nage at petite appsreils 6lec- 	30 

triques 

5.30 5.79 5.76 5.54 4.69 3.69 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

2.83 2.69 2.94 2.83 2.11 2.97 Hat6riel do plosberia, chauffage at cons- 	32 
truct ion 

6.11 5.26 5.56 7.85 5.01 1.62 Bijouterie 	 33 
9.37 9.98 6.15 4,77 2.92 1.14 30uete et jeux 	 34 
5.53 5.91 6.23 8.65 5.48 2.64 Articles cia sport at valises 	 35 

3.89 4.33 4.70 6.21 4.34 1.78 Papeterie, livres at revues 	 36 
3.80 3.56 3.37 2.50 2.48 2.88 Essence, huile, sccessoires d'auto.obils, 	37 

r6paration at fournituree 
0.01 0.02 0,02 0.03 0.02 0,01 Repam at casse-croOte. 	 38 
0.55 0.34 0.51 0.46 0.38 0.41 Services at trave,.jv do reparation 	 39 
1.95 2.36 2.21 2.92 2.49 1.00 Tooa autree rayon. 	 40 

3.42 3.40 3.42 3.97 3.10 1.80 rolu., TOIlS 9*9116 	 41 
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TABlE 3. Departaunt Stores - W,nthly Sales-stock Ratios, by Depart.ent, Canada, 1984 and 1985 

1985 

Department  January 	February 	March 	April 	May 	June 	July 

Janvier 	Fdvrier 	Mars 	Aeril 	Hal 	Juin 	Juillet 

1 	Women's and misses' dresses, hoosedresses, 0.21 0.24 0.31 0.32 0.44 0.59 0.36 
aprorm and uniforms 

2 	Women's and misses' coats and anits 0.27 0.21 0.32 0.26 0.19 0.16 0.12 

3 	Women's and misses' aportssear 0.25 0.27 0.34 0.33 0.42 0.36 0.36 

4 	Furs 0.21 0.16 0.10 0.06 0.01 0.02 0.04 

5 	Infantm 	and children's wear and nursery 0.24 0.26 0.32 0.29 0.27 0.27 0.25 

6 	Girls' and teenage girls' wear 0.24 0.22 0,34 0.31 0.32 0.26 0.25 

7 	Lingerie and womens sleeprvear 0,27 0.28 0.34 0.31 0,37 0.34 0.40 
8 	Intimate apparel 0.20 0.18 0.27 0.26 0.28 0.27 0.26 

9 	Millinery 0,37 0,33 0.40 0.48 0.41 0.41 0.49 

10 	Women's and girls' hosiery 0,23 0.21 0,29 0,28 0.29 0.26 0.21 

11 	Women's and girls' gloves, mitts and 0.19 0.19 0.27 0.26 0,30 0.27 0.22 

accessories 
12 	Women's, misses' 	and childrens footwear 0.17 0.15 0.23 0.23 0.25 0.22 0.21 

13 	Ken's clothing 0.16 0.16 0.22 0.20 0.20 0,24 0.18 

14 	Men's furnishings 0.18 0,18 0.25 0.22 0.25 0.32 0.28 

15 	Boys' clothing and furnishings 0.20 0.17 0.27 0.29 0.30 0.27 0.20 

16 	Men, and boys 	Footwear 0.17 0.16 0.24 0.22 0.22 0,23 0.21 

17 	Food and kindred products 1.60 1.60 1.53 1.66 1.74 1.65 1.55 

18 	Toiletries, cosmetics and drugs 0.19 0.19 0.23 0.22 0.23 0.22 0,21 

19 	Photographic equipment and supplies 0.18 0,14 0.20 0.19 0.21 0.26 0.24 

20 	Piece goods 0.13 0,18 0.22 0.16 0.20 0.16 0.16 

21 	Linens and domestics 0.23 0.14 0.19 0.18 0.20 0.20 0.23 

22 	Smallwares and notions 0.22 0.20 0,24 0.19 0.16 0.15 0.15 

23 	China and glassware 0.09 0,11 0.14 0.13 0.16 0.13 0.14 

24 	floor coverings 0.17 0,19 0.24 0,25 0,26 0.25 0.28 

25 	Draperies, curtains and furniture coy- 0.14 0.15 0.21 0.21 0,24 0,23 0.24 

erings 

26 	Lerips, pictures, mirrors and all other 0.10 0.09 0.12 0.12 0.10 0,10 0.12 

home fornishings 
27 	Furniture 0.26 0.23 0.31 0.32 0.32 0.33 0.35 

28 	Major appliances 0.34 0.46 0.57 0,56 0.61 0.64 0.76 

29 	Television, 	radio and music 0.23 0.22 0.28 0.24 0.19 0.23 0.25 

30 	Housewares and small electrical appliances 0.16 0.16 0.17 0.17 0.19 0.19 0.19 

31 	Hardware, paints, wallpaper, etc. 0.17 0,14 0.37 0,24 0,31 0.24 0.21 

32 	Plumbing, heating and building materials 0.24 0,25 0.28 0.34 0.46 0.37 0.42 

33 	Jewellery 0.10 0.12 0.18 0.18 0.21 0.18 0,16 

34 	Toys and germs 0.12 0.12 0,16 0.16 0.12 0.13 0.12 

35 	Sporting goods and luggage 0.16 0.14 0.17 0.18 0.21 0.22 0,21 

36 	Stationery, book, and magazines 0.17 0.16 0.19 0.18 0.18 0.18 0,16 

37 	Gasoline, oil, auto accesmories, repairs 0.20 0.19 0.22 0.26 0.28 0.28 0.28 

and supplies 
38 	Meals and lunches 33.66 23.12 36.66 31.98 34.28 40.95 48.36 

39 	Repairs and services 1.97 1.65 1,99 1.76 1.95 1.90 1.71 

40 	All other departments 0,43 0.40 0.52 0.50 0.57 0.48 0.54 

41 	TOTAL ALL DEPARTMENTS 0.23 0.22 0.27 0.26 0.28 0.27 0.26 
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rApt[MJ 3. C2r.d ....jn - R.poort. .anuu.ls a*sa-stock., per rayon, Canads, 1984 at 1965 

1984 

Auquet 	 Sapteer 	 Septaabar 	 flctther 	 Noveabar 	 Daceeber 	 Rayon 

AoOt 	 Septembre 	I 	Septeabra 	Octobrs 	Novaabra 	Ddcembra 
NO 

0.35 0.33 0.29 0.27 0.28 0.44 Robe.. robes do adosge, tabliers at uii- 	 1 
faree. pour demos at jeune. fill.. 

0.21 0.25 0.27 0.31 0.36 0.38 Hanteaux at tailleurs pour demos at Jeune. 	2 
fi 1 lea 

0.41 0.45 0.36 0.30 0.33 0.48 Y8te.anta aports pour demos at ,Jaunas rubs 	3 
0.07 0.10 0.13 0.18 0.28 0.28 Fourrure. 	 4 
0.31 0.31 0.29 0.30 0.37 0.44 Véte.ante pour bdbéa at anfauta at articles 	5 

do chembra. d'enf.nts 

0.50 0.32 0.38 0.28 0.40 0.53 Y8ta,ianta do fillattas at d'adoleacantaa 	 6 
0.35 0.34 0.34 0.52 0.40 0.77 Lingerie at vêtem.nts do nuit pour dema. 	 7 
0.27 0.29 0.31 0.25 0.25 0.32 Sous-v8taaants 	 B 
0.38 0.32 0.43 0.64 0.83 0.71 Chapeeux 	 9 
0.24 0.30 0.35 0.33 0.34 0.43 Baa pour d.o.s at rillattas 	 10 

0.23 0.27 0.32 0.28 0.37 0.60 Cant., mouflas at articles do psrur. pour 	11 
ds.aa at fillettas 

0.25 0.28 0.29 0.28 0.31 0.32 Chauasuras pour demea, jaw,as fill.. at 	 12 
enfant. 

0.20 0.22 0.21 0.21 0.29 0.43 V8taaanta pour hes 	 13 
0.28 0.29 0.27 0.23 0.33 0.64 Articles d'hsbillamant pour 	as 	 14 
0.47 0.28 0.34 0.27 0.34 0.59 V4ta.aanto at srticlaa dhahi!laaent pour 	15 

gsrçona 

0.22 0.24 0.23 0.21 0.28 0.37 Chassures pour hosasas at gsrcons 	 16 
1.90 1.50 1.74 1.87 1.64 2.34 Produita alimentalraa at connexea 	 17 
0.22 0.21 0.24 0.22 0.25 0.52 Articles do toilstta, coasAtiquee at médi- 	18 

cements 
0.28 0.22 0.22 0.19 0.25 0.58 Apparalla at fournituras photogrsphiquas 	19 
0.21 0.22 0.16 0.17 0.17 0.14 Tiasua a is place 	 20 

0.26 0.26 0.24 0.21 0.23 0.31 Literia at lingo do .si.on 	 21 
0,16 0.23 0.25 0.23 0.25 0.29 Manua article. 	 22 
0.13 0.16 0.13 0.13 0.21 0.39 Porcelaina at serrarie 	 23 
0.25 0.27 0.22 0.26 0.31 0.23 Re0taeients do plenchar 	 24 
0.22 0.23 0.21 0.21 0.23 0.23 Tenture., ridasux at houasaa 	 25 

0.12 0.12 0.14 0.12 0.17 0.32 Lempea, t.bla.ux, siroire at sutras articias 	26 
d'.aaidilasant pour Is saison 

0.30 0.38 0.27 0.28 0.29 0.26 Meii,ias 	 27 
0.73 0.80 0.76 0.67 0.65 0.71 Groa eppsrail. sAnagars 	 28 
0.35 0.38 0.35 0.29 0.33 0.54 T6164isaura, r.dion at susiqua 	 29 
0.22 0.20 0.17 0.20 0.25 0.46 Articles do sdn.qa at petit. sppsreila Alec- 	70 

triques 

0.19 0.17 0.16 0.19 0.21 0.26 Ouincsillaria, peintura, papier-tanture, 	31 

0.35 0.36 0.34 0.36 0.37 0.36 
etc

ial do pl Matér ueberia, chsurfsga at cons- 	32 
truetion 

0.17 0.19 0.17 0.14 0.21 0.52 Bijoutarie 	 33 
0.11 0.10 0.17 0.23 0.37 0.64 Jouat. at ,jaux 	 34 
0.18 0.16 0.16 0.13 0.18 0.34 Articles do sport at aslises 	 35 

0.25 0.24 0.22 0.16 0.25 0.46 Pspetaria, liarse at ravuas 	 36 
0.27 0.27 0.28 0.41 0.41 0.38 Essence, huila, accassoirs. d.utoaobile, 	37 

rAparat ion at fournituras 
52.59 57.36 41.68 41.30 52.12 115.53 Rap., at ca.ae-croOtes 	 38 
1.78 2.22 1.83 2.25 2.74 2.36 Seryicas at traysux do rdpsrstion 	 39 
0.56 0.41 0.45 0.41 0.40 0.77 (cue autre. rayon. 	 40 

0.29 0.28 0.28 0.27 0.32 0.48 TOTAL, 1005 849(86 	 41 
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1*OLE 4. Retail Diain Stores - Eati..ted Henthly aocks(1) or Selected Kind, of &i.inese, Cwiad,, 1904 and 1985 

1985 

Kind of business groop(2) 	
January 	February 	March 	 April 	 May 	 June 	 July 	 August 

Janvuer février Hare Avril Hai Juin Juillet HoOt 

No. 
thousands of dollars - milliers de dollars 

I Coabination stores (groceries and 816,777 831,479 833,973 829,803 843,080 858,255 849,672 836,927 
.eat) 

2 Grocery, confectionery and sun- 82,253 77,482 76,650 80,615 80,696 80,535 82,548 83,704 
dries stores 

All other food stores 7,982 7,327 6,748 6,667 6,554 6,777 7,177 7,794 

ii General merchandise stores 410,395 444,458 487,570 491,958 488,579 460,835 474,660 478,457 

5 General stores 133,728 131,187 138,335 132,723 127,680 129,851 141,927 144,056 

6 Variety stores 231,586 250,808 269,368 273,409 274,776 277,249 282,239 290,706 

7 Hotor vehicle dealers 41,933 43,401 44,703 42,602 39,279 40,693 44,315 46,708 

8 Used car dealers - - - - - - - - 

9 Service stations 27,505 27,285 27,258 27,912 28,889 27,618 30,021 30,171 

10 Garages - - - - - - - - 

11 Autoeotive parts and ancessorles 43,971 45,114 46,377 45,310 45,038 45,642 40,500 38,880 

stores 

12 Hen's clothing stores 80,664 93,167 102,297 101,786 97,206 83,906 96,836 104,099 

13 Wo*en'e clothing stores 122,001 142,619 152,317 150,489 149,586 143,154 154,606 169,294 

14 Fasily clothing stores 199,142 213,879 229,492 240,049 233,808 223,520 245,648 257,439 

15 5pecialty shoe stores 10,469 11,526 11,676 11,980 11,561 11,260 11,215 12,056 

16 Family shoe stores 112,962 128,890 138,557 136,617 128,557 121,158 129,246 141,654 

17 Hardware stores * x 0 s o x s 

18 Household furniture stores 54,705 60,941 62,830 62,893 64,088 64,601 62,275 59,224 

19 Household appliance stores s 5 x x 5 5 5 

20 Furniture, televisim, radio and 19,786 20,914 21,060 21,292 21,590 20,791 19,876 17,809 

,pli&ice stores 

21 Pharmacies, patent medicine and 182,751 188,965 199,736 199,536 200,735 197,120 203,428 207,903 

cose,etics stores 

22 Book and stationery stores 103,775 82,501 83,244 79,914 79,674 78,240 77,145 81,234 

23 Florists 2,424 2,439 2,971 3,473 3,390 3,054 3,115 3,109 

24 Jewellery stores 190,598 194,410 168,748 174,992 174,992 171,842 166,859 179,540 

25 Sporting goods and accessories 22,720 23,765 27,401 30,306 30,003 30,273 27,548 30,082 

stores 

26 Personal accessories stores 104,070 101,052 106,206 108,330 110,280 110,501 105,639r 104,794 

27 Alcoholic beverage stores 395,231 393,207 404,743 394,628 393,994 407,734 418,452r 402,051 

28 All other stores 273,738 278,661 286,742 301,366 285,092 257,438 274,686 272,214 

29 TOTAl.. ALL O(AIN STOS 3,712,600 3,836,276 3,966,004 3,991,431 3,937,582 3,890,462 3,909,318r 4,039,288 

(1)  Data revised to 1977 bencl'nark in Retail D,ain Stores, 1977, Catalogue 65-210. 

(2)  See end of publication 	'Retail Trade - Composition of Kind of Business Groups". 
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TO81tAIJ 4. Hatjoeine do d&tall A succureslee - Estimations mansualles dma .tocks(1) do omrtains gmnrsa do commeree t  Can.d., 1986 at 1985 

Percentage change 
IIIHS 1984 

Variation procentoelie 

September! September S.ptesther Septesiber 	October 	Noses*,er 	December 
August 1985/1984 Genre do coaueerce(2) 

1985 

Septeabre Septembre Octobre Novembre OAcembre Septembro! Septafsbra 
soOt 1985/1984 
1985 

NO 
tho usand, a. dollars - silliere do dollars 

892,164 839,023 875,101 898,729 900,526 .6.6 .6.3 pic.ries-boucV.erie, 1 

82,197 76,799 80,793 82,005 85,859 -1.8 .7.0 tpicerlaa, conriseriew at articles diners 2 

7,529 7,705 7,882 8,118 6,657 -3.4 -2.3 Tous lee antree asgasins d'alimente 3 

500,466 471,360 485,972 475,281 380,700 .4.6 .6.2 Hagaains do merchandises diveraea 4 

150,971 145,995 149,207 149,207 129,959 .4.8 .3.4 Hagasins gAnAraus S 

301,462 300,849 314,086 313,144 267,112 *3.7 .0.2 Baar. 6 

48,950 a a x x .4.8 x Concs.sicinnaire. d'sutbilee 7 

- - - - - - 
- Vendeure d automobile. d' occa.ion B 

30,201 25,989 25,287 27,664 26,834 .0.1 +16.2 Stations-service 9 

- - - - 
- Garage. 10 

38,686 83,190 45,263 45,444 41,718 -0.5 -10.4 Megasins do pièces at d'acceaaoires d'auto- 11 
mobile. 

116,799 121,493 127,082 117,805 84,820 .12.2 .3.9 Magasins do vAte.ents pour hou.ee 12 

179,282 184,206 189,180 184,640 138,480 .5.9 -2.7 Hagasins do sAtesents pour dames 13 

277,004 238,774 253,578 256,114 202,586 .7.6 .16.0 M.ga.ins do vAtasents pour 1. ramilla 18 

12,900 11,655 11,935 11,553 11,137 .7.0 .10.7 Msgasins do chaussures spécialieAee 15 

155,961 140,581 142,268 135,581 114,566 .10.1 .10.9 H.gasins do chaueauree pour is fanille 16 

a x s a ii a a Quincaillories 17 

62,817 62,428 59,556 58,067 54,815 .6.1 .0.7 Magaaina do esubles 18 

x a a a Hagaeins dappareila nénagare 19 

20,463 20,788 21,432 21,432 19,846 .14.9 -1.6 Magasins do meublea, 1:6144iseur., radio, at 20 
acceseoi Fe, 

217,882 187,470 204,905 212,691 195,038 .4.8 .16.2 Pharmacies, mêdicmoents brevetAa at pro- 21 
duits do beaut6 

91,3811 88,257 110,321 119,809 94,170 .12.5 .3.5 librairies at papeterlea 22 

3,261 2,492 2,435 2,644 2,372 .4.9 .30.9 Fleurietea 23 

186,003 176,781 177,488 185,475 160,436 .3.6 .5.2 Bijoutsrjes 24 

33,090 41,751 39,830 37,161 26,236 .10.0 -20.7 Maga.ina d'articla, do sport at d'ecces- 25 
aol roe 

108,043 101,654 112,429 118,613 95,128 *3.1 .6.3 Haga.ina d'acceesoirea personnel, 26 

435,280 406,174 484,828 545,405 425,394 .8.3 .7.2 Magasins do boisaone sicooliques 27 

304,880 304.656 326,896 338,010 286,632 +12.0 .0.1 bus lea autrea magaeins 28 

4,295,372 4,075,621 4,324,821 4,426,569 3,832,580 .6.7 45.4 TOTAL, TOLIS IfS ISCA5D6 A SOCCISAIES 29 

(1) Tea dIea ant At6 ajuatAee A 1, base dea Hsgaelni do dAtail A esjccurs.lea, 1977, n° 63-210 an catalogue. 
(2) VoIr A 1s fin do is publication 'Co,soerce do detail - Composition par genre do co,ieserce". 
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A8L( 5. Retail thain Stores - Honthly Stock-sales Ratios for Selected Kinds of &Isiness, Canada, 1984 and 1985 

No. 

Kind of business 

1985 

January 

Janvier 

February 

Février 

March 

Mars 

April 

Avril 

May 

Max 

June 

Juin 

July 

Juillet 

1 Combination stores (groceries and .70 .76 .63 .69 .62 .66 .69 
meat) 

2 Grocery, confectionery and .65 .63 .52 .57 .51 .50 .54 
sundries stores 

3 All other food stores .65 .48 .41 .31 .38 .41 .46 

4 General merchandise stores 2.99 3.92 3.30 3.13 2.91 3.22 3.35 

5 General stores 2.24 2.23 1.92 2.02 1.73 1.71 2.36 

6 Variety stores 4.22 4.32 3.41 3.28 3.04 3.03 3.40 

7 Motor vehicle dealers 4.34 3.11 2.06 1.69 1.46 1.73 1.84 

8 Used car dealers - - - - - - - 

9 Service stations .17 .17 .14 .15 .14 .14 .16 

10 Garages - - - - - - - 

11 Automotive parts and accessories 4.62 5.03 2.92 2.51 2.24 2.26 2.16 
stores 

12 Men's clothing stores 1.66 2.23 1.92 1.79 1.45 1.40 2.09 

13 Women's clothing stores 1.22 1.54 1.23 1.17 1.03 1.00 1.25 

14 Family clothing stores 3.15 3.81 2.91 2.90 2.58 2.44 3.06 

15 Specialty shoe stores 1.42 2.27 2.16 1.81 1.55 1.31 1.46 

16 Family shoe stores 2.34 3.26 2.60 2.08 1.71 1.88 2.35 

17 Hardware storea a a a a x a a 

18 Household furniture stores 1.58 1.89 1.35 1.63 1.48 1.45 1.23 

19 Household appliance stores a a x a X X a 

20 Furniture, television, radio and 1.55 1.69 .70 .72 .67 .63 .53 
appliance stores 

21 Pharmacies, patent medicine and 1.66 1.82 1.71 1.67 1.60 1.57 1.64 
cosmetics stores 

22 Book and stationery stores 4.74 3.71 3.48 3.39 3.17 3.04 3.31 

23 Florists 2.53 1.57 2.13 1.80 1.04 1.49 1.85 

24 Jewellary stores 8.07 8.80 6.92 6.60 4.90 4.67 5.33 

25 Sporting goods and accessories 1.29 1.82 1.82 1.80 1.49 1.41 1.35 
at ores 

26 Personal accessories stores 2.80 2.83 2.62 2.66 2.56 2.25 2.05' 

27 Alcoholic beverage stores 1.28 1.22 1.07 1.03 .84 .83 •83r 

28 All other stores 1.61 1.83 1.61 1.63 1.50 1.30 140r 

29 TOTAL ALL D4AIN STORES 1.34 1.46 1.24 1.27 1.13 1.13 121r 
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TABLEAU 5. Hogasine de detail è auccursales - Rapports mensuela stocke-ventes de certains genres de coemerce, Canada, 
1984 at 1985 

1985 	 1984 

August 
	

September 	September 	October 
	

November 	December 
	 Genre de coqenerce 

AoOt 
	

SePtemb[ Septembre 	Octobre 
	

Novembre 	Décesbre 	
No 

.62 .74 .72 .77 .72 .69 piceries-boucheries 	 1 

.51 .51 .55 .59 .60 .60 tpiceries, confiseries et articles 	2 
divers 

.47 .51 .53 .50 .54 .24 Toue los autres magasins d'ali- 	3 
cents 

3.03 2.94 3.14 2.54 2.20 2.17 Magasins de merchandises diverges 	4 

2.05 2.28 2.10 1.98 2.17 1.57 tIagasins géneraux 	 5 

3.00 3.49 3.63 3.83 3.04 1.64 Bazara 	 6 

1.97 2.24 x x x x Conceasionnaires d'automobjles 	7 

- - - - - - Vendeurs dautomobiles d'occasjon 	8 

.15 .16 .16 .15 .16 .14 Stetiong-service 	 9 

- - - - - - Garages 	 10 

2.18 2.30 3.51 3.25 3.07 3.84 Magasins de pièces at d'eccessoi- 	11 
rea dautomobilee 

1.80 2.05 2.05 2.08 1.42 .72 Hagesins de vêteinents pour hommes 	12 

1.17 1.21 1.38 1.46 1.22 .65 Hagasins de vêtements pour dames 	13 

2.61 2.75 2.68 2.92 2.66 1.37 Magasina do vêtements pour Is 	14 
fmnille 

1.57 1.65 1.82 1.84 1.70 1.36 Magasins de chaussures spCciali- 	15 
sees 

2.04 2.29 2.16 2.04 1.60 1.20 Magasins de chaussures pour la 	16 
famillo 

x x x x x x Quincmilleriee 	 17 

1.15 1.25 1.37 1.42 1.16 1.16 Magesins do ineubles 	 18 

x x x x x x Hagesins d'appareils mCnaqers 	19 

.48 .55 1.31 1.39 1.28 1.07 Magasin8 de meubles, tClCvieeurs, 	20 
radios at accessoirea 

1.61 1.76 1.82 1.77 1.79 1.21 Pharmaciea, médicmnents brevetCe 	21 
at produits de beauté 

2.83 3.27 3.76 4.79 4.17 1.68 Librairies at papeteries 	 22 

1.70 2.19 1.74 1.77 1.97 1.20 Fleuriste8 	 23 

5.33 5.82 5.88 6.25 4.16 1.44 Bijoutories 	 24 

1.25 1.84 2.64 3.01 1.86 .73 Magasins d'articles de sport at 	25 
d'acceesoirea 

1.85 2.17 2.15 2.54 2.40 1.01 Magaains d'accessoires personnela 	26 

.72 2.34 .97 1.19 1.34 .56 Magasins de boissons alcoolique8 	27 

1.35 .71 1.70 1.69 1.52 .65 Tous lee eutres magasins 	 28 

1.12 1.30 1.33 1.40 1.31 .86 TOTAL, TOUS LES HAGASINS A SUC- 	29 
CIISALES 
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TABLE 6. Retail Chain Stores - Pjnth1y Sales-stock Ratios for Selected Kinds of Business, Canada, 1984 and 1985 

1985 

No. 

Kind of business January 

Janvier 

February 

Février 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

July 

Jui.11et 

1 Combination stores (groceries and 1.44 1.32 1.59 1.46 1.61 1.51 1.45 
meat) 

2 Grocery, confectionery and 1.54 1.58 1.93 1.74 1.96 1.99 1.85 
sundries stores 

3 All other food stores 1.54 2.10 2.44 3.27 2.61 2.45 2.19 

4 General merchandise stores .33 .26 .30 .32 .34 .31 .30 

5 General stores .45 .45 .52 .50 .58 .58 .42 

6 Variety stores .24 .23 .29 .31 .33 .33 .29 

7 Motor vehicle dealers .23 .32 .49 .59 .68 .58 .54 

8 Used car dealers - - - - - - - 

9 Service stations 6.00 6.00 7.26 6.89 7.16 7.24 6.13 

10 Garages - - - - - - - 

11 Automotive parts and accessories .22 .20 .34 .40 .45 .44 .46 
stores 

12 Menus clothing stores .60 .45 .52 .56 .69 .72 .48 

13 Womens clothing stores .82 .65 .81 .86 .97 1.00 .80 

14 Family clothing stores .32 .26 .34 .35 .39 .41 .33 

15 Specialty shoe stores .71 .44 .46 .55 .64 .77 .68 

16 Family shoe stores .43 .31 .38 .48 .58 .53 .43 

17 Hardware stores x x x x x mc x 

18 Household furniture stores .63 .53 .74 .61 .67 .69 .81 

19 Household appliance stores mc x x x mc mc mc 

20 Furniture, television, radio and .65 .59 1.43 1.39 1.50 1.58 1.90 
appliance stores 

21 Pharmacies, patent medicine and .60 .55 .59 .60 .62 .64 .61 
cosmetics stores 

22 Book and stationery stores .21 .27 .29 .30 .32 .33 .30 

23 Florists .39 .64 .47 .56 .96 .67 .54 

24 Jewellery stores .12 .11 .14 .15 .20 .21 .19 

25 Sporting goods and accessories .78 .55 .55 .56 .67 .71 .74 
stores 

26 Personal accessories atorem .36 .35 .38 .38 .39 .45 

27 Alcoholic beverage stores .78 .82 .94 .97 1.19 1.20 

28 All other stores .62 .55 .62 .61 .67 .77 71r 

29 TOTAL ALL CHAIN STORES .75 .68 .81 .79 .89 .89 .82 
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TA&EAU 6. Pkagasins cia detail a succursales - Rapportm mensuels ventes-etocks de certains genres de coemerce, Canada, 
1984 et 1985 

1985 1904 

September October November December Genre de coawnerce 
August 	September 

AoDt Septombre Septembre Octobre Novembre DCcembre  
No 

1.62 1.35 1.39 1.30 1.39 1.44 piceries-boucheries 1 

1.97 1.96 1.81 1.70 1.66 1.65 tpiceries, confiseries at articles 2 
divers 

2.12 1.95 1.88 2.00 1.87 4.18 Tous les autrea magasins d'ali- 3 
ments 

.33 .34 .32 .39 .45 .46 Magasins de merchandises diverses 4 

.49 .44 .48 .50 .46 .64 Magasins génCraux 5 

.33 .29 .28 .26 .33 .61 Bszars 6 

.51 .45 x x x a Concessionnaires d'automobjles 7 

- - - - - Vendeurs d'automohiies d'occasion 8 

6.50 6.34 6.37 6.82 6.32 7.02 Stations-service 9 

- - - - - - Garages 10 

.46 .43 .28 .31 .33 .26 Magasins de pièces et d'accessoi- 11 
rem dautomobiles 

.55 .49 .49 .48 .70 1.40 Magesins de vêtenients pour bovines 12 

.85 .82 .72 .68 .82 1.54 Magasins de vétements pour dames 13 

.38 .36 .37 .34 .38 .73 Magasins de vétements pour is 14 
famille 

.64 .61 .55 .54 .59 .74 Magasins de chaussures spécisli- 15 
aCes 

.49 .44 .46 .49 .62 .83 Msgssina de chaussures pour is 16 
famille 

a a a a x a Quincailieries 17 

.87 .80 .73 .70 .86 .86 Magasins de meubias 18 

a x a a x a Msgasins d'sppareils mCnsqers 19 

2.08 1.80 .76 .72 .78 .93 Magssins de meublee, tClCviseurs, 20 
radios at accessoiree 

.62 .57 .55 .56 .56 .83 Pharmacies, mCdicaments brevetCe 21 
at produits de beautC 

.35 .31 .27 .21 .24 .60 Librairies at pspeteries 22 

.59 .46 .57 .57 .51 .83 Fleuristea 23 

.19 .17 .17 .16 .24 .69 Bijouteries 24 

.80 .54 .38 .33 .54 1.37 Magasina d'articiee de sport at 25 
d' accessoires 

.54 .46 .47 .39 .42 .99 Magasins d'sccesaoires personnels 26 

1.39 .43 1.03 .84 .74 1.78 Magasina de boiaaons alcooliques 27 

.74 1.41 .59 .59 .66 1.53 Tous lea autrea magasins 28 

.90 .77 .75 .72 .77 1.16 TOTAL, bUS LES HAGASINS A SLJC- 29 
CJSALES 
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TABlE 7. Independent Ret.il Stores - Ijartor-to-querter P.rcent.qe Change in Eati..ted levels of Stocks for Selected Kind, of fluminese l  Canada, 1982-
1985 

1982 
	

1983 

Kind of btinees March 	 June 	 September 	December 	March 	 June 	 Sapteeber 	December 

Hers 	 juin 	 Sept.mbre 	Ddceeibre 	Mere 	 Juin 	 Septembra 	Ddcembre 

I 	Grocery and combination stores -0.7 .3.0 -0.6 

2 	All other food stores .12.7 *3.8 -4.2 

3 	General merchandise stores -2.3 -0.2 .10.3 

4 	General stores .5.8 -1.7 -4.4 

Variety stores .1.7 .7.8 .6.0 

6 	Service stations and Qarsqes .9.3 -1.0 -4.9 

7 	Men's clothing stores .9.0 -14.2 .9.9 

8 	Women's clothing stores .9.5 -18.6 .23.8 

9 	Family clothing stores +0.2 -14.7 *24.5 

10 	Shoe stores .22.1 -10.2 .5.0 

11 	Herdeare stores *1.2 .6.4 -1.5 

12 	furniture, television, radio and -5.2 -1.3 -11.1 
appliance stores 

13 	Drug stores -1.1 -- .3.6 

14 	Jewellery stores -6.2 .0.2 +2.3 

15 	All other stores .3.1 -2.2 .2.1 

16 	TOTAl. EXCUIDING MOTOR VKHIE +1.0 -2.0 .0.2 
DEALERS 

17 	Motor Vehicle Dealers -10.8 *3.6 -7,5 

*3.8 -3.4 *3.0 .1.6 *1.3 

-10.2 *24.4 -7.3 .0.1 +0.3 

-4.5 -2.0 -0.2 +13.5 -3.6 

-6.9 .12.4 -0.2 -1.2 -5.0 

-4.3 -1.2 .4.4 -0.5 -3.5 

-0.8 *3.5 -2.5 .2.8 -0.4 

-12.0 *1.2 -7.8 .7.9 -8.2 

-19.8 *17.0 -14.8 *28.1 -12.7 

-15.8 .8.7 -6.6 .30.2 -15.1 

-5.6 .12.5 -9.6 .15.7 -6.3 

-4.7 .9.0 *3.6 -1.5 -4.0 

.5.2 .3.4 .2.6 .1.5 *13.7 

*1.2 -1.6 .3.6 .5.1 .4.8 

.2.0 -0.5 +012 .3.3 +6.4 

-3.6 .11.4 -4.5 -2.1 -3.3 

-3.3 +6.5 -1.3 +2.5 -1.7 

-13.8 	 .6.6 	 .9.1 	 -5.3 	 .16.2 
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A&(AU 7. Oót.iiiant. indpond.nte - Venetian. prucrotuellea per r.port su triametre précdrnt do i'..tition de niveau dee etocka pour cert.ine 
ganrea da crce, Canada, 1942-1985 

1994 	 1985 

March 	)un. 	Septeer 	Decer 	March 	Jijie 	Septer 	December 	Genre d. cercs 

More 	Juin 	S.pt.mbre 	DCre 	Mars 	Juin 	Saptre 	Décembre 

-0.7 .3.5 .1.6 -0.1 -3.7 .0.8 +3.2 tpicaries at 	piceriea-boucheriee 	1 

-4.8 -5.7 -8.6 .1.6 -3.6 +0.7 -17.0 bus lea autree megacina dalimentatioo 	2 

-3.9 .5.4 .3.2 -1.0 .14.0 -1.1 *9.3 Megesina de merchandises di.erse8 	3 

.15.4 -1.1 -3.6 -6.2 .13.7 -2.6 -0.2 Magasins gAnéraux 	 4 

.0.6 .9.8 .6.6 -5.0 .0.9 .2.7 .3.9 Bezers 	 5 

#1.9 -0.3 -5.2 -7.7 -2.1 -1.2 -1.0 Stations-service at garages 	6 

.0.4 -15.4 .17.1 -10.4 .12.7 -7.8 .18.4 Mgsaine de vête.enta pour tea 	7 

.27.4 -21.5 .29.9 -23.0 *15.6 -14.5 .48.0 Megaslns de vêteeents pour dames 	8 

-17.5 -4.4 *23.1 -12.7 +8.8 -19.5 .40.4 Magnetos de v8teuents pour Is rmeiile 	9 

.7.8 -10.2 *16,7 -3.6 .6,2 -0,7 +15.1 Magasine rim chausmures 	10 

*5.2 .4,5 -6,5 -3.3 .7.3 .3.2 -0.5 Quincaiilenies 	 11 

-1.7 +6.5 -5.0 .0.9 -5.2 *3.9 +2.1 M.gaains de meubles, t6i6viseur., radios at 	12 
eccessoires 

-1.9 -0.7 .4,4 .4.5 -2.3 +5.9 .4.4 Ptijr.aci.a 	 13 

-7.0 -5.1 -4.4 -6.2 -0.7 .0.1 +3.7 Bijoutenies 	 14 

+14.6 -5,9 *2.0 -6.5 .6.1 .4.4 .0.8 Tous lee mitre. magnetos 	15 

* 4.9 -0.2 .0.7 -4.2 44.5 .0.5 44.1 TOTAL (XCLIIVfl CSSLIMIAIR(S D'AIJTO- 	16 
MOBILES 

+17.4 -1,3 -4.4 .8.2 *17.6 -2.8 -0.8 Conceselonneiree d'automibilea 	17 
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TABLE B. Independent Retail Stores - Iknth-end Stock-sales Ratios(1) for Selected Kinds of Business, by Quarter, Ciada, 
1982-1985 

1982 	 1983 

Kind of business March 	June 	September 	December 	March 	June 	September 	December 

Mars 	Juin 	Septembre 	Décembre 	Mars 	Juin 	Septembre 	Dcembre 

1 	Grocery and combination stores .68 .64 .63 .62 .65 .64 .67 .60 

2 	AU other food stores .37 .27 .31 .23 .35 .27 .35 .33 

3 	General merchandise stores 4.04 3.42 3.46 2.26 3.77 3.36 3.72 2.08 

4 	General stores 1.77 1.32 1.28 1.14 1.62 1.09 1.21 1.02 

5 	Variety stores 2.77 1.90 2.31 1.24 2.15 1.57 1.99 1.14 

6 	Service stations and garages .48 .41 .40 .42 .47 .40 .42 .41 

7 	Men's clothing stores 5.31 3.89 4.66 2.15 4.48 3.86 4.52 2.02 

B 	Women's clothing stores 1.79 1.31 1.89 .98 1.77 1.23 1.45 1.00 

9 	Family clothing stores 5.23 3.53 4.41 2.08 3.60 3.23 4.44 2.04 

10 	Shoe stores 3.96 2.79 2.59 2.14 3.81 2.62 2.77 1.98 

11 	Hardware stores 3.57 2.36 2.78 2.20 3.72 2.11 2.63 2.14 

12 	Furniture, 	television, 	radio 3.61 3.23 2.91 2.69 3.42 2.67 2.79 3.91 
and appliance stores 

13 	Drug stores 1.80 1.57 1.68 1.30 1.58 1.56 1.61 1.36 

14 	Jewellery stores 6.40 5.01 5.30 2.20 7.13 2.56 4.65 1.89 

15 	All other stores 2.40 1.83 1.95 1.41 2.78 1.71 2.06 1.69 

16 	TOTAL EXCLII)IMC MOTOR VEHICLE 1.78 1.45 1.49 1.23 1.75 1.35 1.53 1.27 
DEALERS 

17 	Motor Vehicle Dealers 1.63 1.63 1.69 1.63 1.31 1.18 1.41 1.73 

hese ratiàs are derived from sales and inventory data reported by a panel of respondents. 
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TABLEAU 8. Détaillants independents - Rapports atocks-ventes(1) 6 is fin du imis, pour certaina genres de coerce, par 
trimeatre, Canada, 1982-1985 

1984 	 1985 

March 	June 	September 	December 	March 	June 	September 	December 	Genre de conanerce 

Mars 	Juin 	Septembre 	Décembre 	Mars 	Juin 	Septembre 	DCcembre 

.65 .62 .78 .69 .68 .70 .72 Ipiceries at Cpiceries- 1 
boucher ies 

.31 .31 .32 .30 .31 .33 .27 bus lea autres magasins 2 
d alimentatlon 

3.81 3.59 3.35 2.64 4.48 4.18 3.59 Magasins de marchandises di- 3 
verses 

1.57 1.15 1.18 1.22 1.63 1.32 1.30 Magasins génersux 4 

2.41 1.71 2.34 1.29 2.07 2.30 3.05 Bazars 5 

.38 .36 .50 .49 .48 .36 .33 Stations-service et garages 6 

5.54 3.46 4.36 2.05 5.59 3.51 5.48 Maqasins de vCtefnents pour 7 
hommes 

1.89 1.29 1.85 .97 1.90 1.46 2.02 Magasins de vêtements pour B 
dames 

2.97 3.48 4.53 2.75 4.94 3.72 5.03 Magasins de vêtements pour 9 
la famille 

2.95 1.61 2.49 1.97 2.94 2.48 2.98 Ilagasins de chaussures 10 

3.55 2.27 2.73 2.21 3.89 2.20 2.64 Quincsilleries 11 

3.41 2.90 3.00 2.84 2.83 2.66 3.09 Magasins de meubles, télévi- 12 
seurs, radios at acres- 
soires 

1.65 1.54 1.75 1.42 1.61 1.87 1.75 Pharmacies 13 

3.86 2.71 3.20 1.74 4.60 3.02 3.96 Bijouteries 14 

2.50 1.79 2.06 1.58 2.19 1.90 2.22 bus lea autres magagins 15 

1.68 1.40 1.60 1.39 1.73 1.56 1.68 TOTAL EXCLUANT CONCESSION- 16 
NAIRES DAUTONOBJLES 

1.46 1.27 1.72 1.95 1.45 1.32 1.56 Concessionnaires d'automo- 17 
biles 

(1) Ces ratios sont obtenus a partir des données sur lea ventes at stocks fourniea par certains répondanta. 
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TABLE 9. bAolesale Merchants - Month-to-Month and Year-to-Year Percentage thange in Estimated Levels of Stocks, by Major Trade 
Groups for Canada and for All Trades in Regions, 1985 

1985 

Major trade groups - 
Regions 	 April/March May/April June/May 	July/June 	August/JU1yV 	Sept/AugustP 

Avril/Mars 	Mai/Avril Juin/Mai 	Juil/Juin 	AO t/JUllr 	Sept/AoOtP 
No. 

per cent - pourcentage 

I Total all trade groups +1.6 -1.6 .0.9 -1.1 -.0.3 .0.6 

2 Food -2.7 +0.2 +2.4 +2.3 -0.3 +1.5 

3 tobacco, drugs and toilet preparations +1.6 -1.9 +4.3 +3.7 -1.7 +0.3 

4 Apparel, dry goods, furniture and +0.1 -0.4 +4.5 +1.7 -0.5 +0.1 
general merchandise 

5 Motor vehicles and accessories +1.7 +2.7 -1.7 -0.5 +0.2 +4.1 

6 Farm machinery, equipment and supplies +1.1 -3.6 +0.7 -1.0 -3.9 -0.8 

7 Other machinery, equipment and +2.3 +1 .0 +1 .1 -2.6 -+0.7 -- 
supplies(1) 

B Metals, hardware, phsnbinq and heating +3.1 -0.6 -0.5 +1.1 +4.3 -0.1 
equipment 

9 Lumber and building materials +2.4 -2.9 +1.9 -2.4 -1.3 -0.9 

10 Other wholesalers(2) +2.0 -9.1 -0.4 -3.1 +2.6 -0.3 

Regions 

11 Atlantic provinces +1.4 -0.4 +0.2 +1.0 +1.0 -.0.2 

12 Ouébec +3.3 -6.8 +4.2 -3.0 +0.3 -0.2 

13 Ontario +1.3 +0.8 -0.1 -0.4 +1.2 -.0.5 

14 Prairie provinces +0.5 -1.1 -0.2 -2.8 -2.1 +1.9 

15 British Columbia, Yukon and Northwest +1.1 -0.1 +0.1 +2.9 +1.8 +0.1 
Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 621); and Machineiy and equipment, n.s.a. (SIC 623). 
(2) Includes: Farm products (excluding grain) (SIC 602); Paper and paper products (SIC 611); Scrap and waste materials (SIC 

627); and Wholesalers, n.e.s. (SIC 629). 
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TABLEAU 9. Harchands de gros - Variations an pourcentage per rapport ai enis précédent at è 1' année précédente de 1 'eet isat ion 
(Is niveau des stocks, per Crand8 grotes (Ia coerce (Canada) at pour 1'ens1e des coerces (regions), 1985 

1985/1984 

Grands groupes de coewnerce - 
April 	May 	June 	July 	August' 	SapteeberP 	Regions 

Avril 	Mai 	Juin 	Juillet 	AoOtr 	SeptesnbreP 
No 

per cent - pourcentage 

44.5 +5.3 44.4 +6.9 +5.3 44.5 

+3.5 +3.3 +6.0 +8.5 +4.7 +5.6 

+16.2 +15.4 +14.7 +17.7 +8.5 +9.2 

+9.9 +9.1 +9.6 +9.7 +9.8 +12.0 

+12.9 +14.6 +14.4 +13.9 +12.5 +16.1 

-4.1 -8.3 -6.9 -6.7 -7.6 -8.7 

+6.3 +4.8 +5.4 +1.0 +2.2 +2.1 

+8.6 .i-8.8 .i-8.9 +9.3 +14.8 +16.3 

+1.2 +0.9 +3.6 +2.6 +5.2 +7.6 

+10.5 +7.6 +9.5 +6.1 +8.1 +10.2 

Total, tous lea groupes de coerce 	1 

Produits alimentaires 	 2 

Produits du tabac, pharmaceutiques at 	3 
articles de toilette 

VCtements, articles de mercerie, meublea de 	4 
inalson et marchandises an general 

VChicules è motaur at accessoires 	5 

Machines at matérial agricoles 	6 

Autres machines et equipement(1) 	7 

Métaux, quincaillerie, plomberie et appareils 	B 
de chauffage 

Balm doeuvre at matérisux de construction 	9 

Autres orosaistes(2) 	 10 

+6.4 +5.5 +5.0 +7.2 +8.6 +7.0 Provinces de l'Atlantique 11 

+12.8 +7.0 +8.3 +5.9 +8.0 +9.0 Québec 12 

+9.2 +9.3 +10.1 +7.3 +7.9 +8.8 Ontario 13 

-0.5 -0.8 +1.1 -0.6 -2.7 -0.7 Provinces des Prairies 14 

48.5 +1.7 +2.1 +5.1 +6.9 +8.4 Colombie-Britannique, Yukon at Territoirea 15 
du Nord-Ouest 

(1) Inclus: Machines, appareils at fournitures electriques (CAE 621); at Machines at équipeaent, n.c.e. (CAC 623). 
(2) Inclus: Produits agricoles (excluant las cCréales) (CAr 602); Papier at articles an papier (CAr 611); DCchets at matiBrms 

de rebut (CAr 627); at Grossistes, n.c.a. (CAI 629). 
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TA&E 10. taioleaale Merchants - Monthly Stocks/Sales Ratios, by Mejor Trade Groups for Canada and for All Trades in Regions, 
1985 

1985 

Major trade groups - 
Regions April May June July August" SeptemberP 

Avril Mai Juin Juillet Ao tr SeptembreP 
40. 

per cent - pourcentage 

I Total all trade qroupa 1.65 1.42 1.52 1.57 1.56 1.51 

2 Food .72 .65 .72 .73 .71 .72 

3 Tobacco, drugs and toilet 1.02 .88 .92 1.00 .90 .91 
preparations 

4 Apparel, dry goods, furniture 2.24 2.30 2.52 2.23 1.94 1.96 
and general merchandise 

5 Motor vehicles and acce8aories 1.64 1.54 1.68 1.66 1.70 1.69 

6 Farm machinery, equipment and 3.48 3.42 3.84 4.02 3.61 4.21 
supplies 

7 Other machinery, eauipment and 1.95 1.88 1.88 1.88 1.91 1.72 
supplies(l) 

A Metals, hardware, plumbing and 1.59 1.43 1.54 1.56 1.65 1.62 
heating equipment 

9 Lumber and building materials 1.91 1.44 1.45 1.47 1.39 1.38 

10 Other wholesalerm(2) 1.69 1.07 1.27 1.50 1.60 1.46 

Regions 

11 Atlantic provincea 1.41 1.28 1.31 1.27 1.35 1.38 

12 Québec 1.57 1.21 1.41 1.44 1.38 1.38 

13 Ontario 1.55 1.40 1.46 1.54 1.56 1.45 

14 Prairie provinces 2.27 1.93 2.07 2.09 2.06 2.06 

15 British Columbia, Yukon and 1.44 1.27 1.32 1.37 1.38 1.34 
Northwest Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.s.a. (SIC 623). 
(2) Includes: Farm products (excluding grain) (SIC 602); Paper and paper products (SIC 611); Scrap and waste materials (SIC 

627); and Wholesalers, n.e.e. (SIC 629). 
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TABLEAU 10. Narchaids de gros - Rapport mensuel stocics/ventes, per Grands qroiçes do commerce (Canada) at pour l'enaeble dee 
cercee (regions), 1985 

Grands groupes de coawnerce - 
April May June July Auqust September Regions 

Avril Msi Juin Juillet 	AoOt Septesnbre 
No 

per cent - pourcentege 

1.76 1.52 1.55 1.76 1.62 1.65 Total, to.a los groupee de cerco 1 

.76 .69 .72 .75 .71 .78 Produits alimentajres 2 

.99 .89 .96 .98 .93 .95 Produits du tabac, pharmacautiques 3 
et articles de tollette 

2.32 2.24 2.40 2.18 1.73 1.94 VAtements, articles do mercerie, 4 
meubles de m5ion at merchandises 
an général 

1.84 1.66 1.73 1.95 1.93 1.78 Véhicules b moteur et accesmoires S 

3.97 4.43 5.13 5.39 4.08 5.22 Machines et materiel agricoles 6 

2.23 2.05 1.98 2.23 2.12 2.03 Autre8 machines at equipement(1) 7 

1.75 1.58 1.56 1.74 1.63 1.62 Mêtaux, quincaillerie, plomberie et 8 
appareils do chauffaqe 

1.80 1.39 1.39 1.56 1.41 1.47 Bois d'oeuvre at matérisux do 9 
construction 

1.65 1.11 1.18 1.62 1.51 1.47 Autrem grosajstes(2) 10 

Regions 

1.53 1.32 1.32 1.32 1.32 1.45 Provinces do l'Atlantique 11 

1.56 1.22 1.31 1.54 1.37 1.43 Québec 12 

1.65 1.48 1.53 1.74 1.60 1.57 Ontario 13 

2.57 2.29 2.22 2.44 2.31 2.44 Provinces des Prairies 14 

1.55 1.38 1.39 1.55 1.44 1.43 Colombie-Britannique, Yukon at 15 
Territoires du Nord-Ouest 

(1) Inclus: Machines, appareils at fournitures électriques (CAr 621); et Machines et équipement, n.c.a. 	(CAr 623). 
(2) inclus: Produits agricoles (excluant lea céréales) (CAr 602); Papier et articles an papier (CAE 	611); OCchets at matlères 

de rebut (CAE 	627); at Grossistes, n.c.a. (CAI 	629). 



RETAIL TRADE - COMPOSITION OF KIM) (F AIJSI- 	C1I*IERCE (F O(TAIL - COMPOSITION PAR (NRE (F 
NESS GROIN'S 
	

CIt*RCE 

Epiceries-boucheries. Fpiceries-boucheries (épi-
ceries avec 20% ou plus de viande fraiche). 

Magasins d'épiceries, confiseries et articles 
divers. Maqasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraIche). 

Tous aitres magasins d'alimenlation. Magasins de 
produits de boulanqerie; magasins de bonbons, de 
noix et confiseries; laiteries; magasins d'oeufs 
et de volailles; magasins de fruits et legumes; 
boucheries; poissonneries; nagasins d'aliments 
fins (delicatessen); autres magasins d'altmenta-
tion. 

Magasins de merchandises diverses. Magas ins de 
marchandises diverses (moms do tiers du stock en 
aliments) et les hureaux de vente par commande 
postale et par catalogue des grands magasins. 

Magasins géneraux. Magasins généraux (plus du 
tiers du stock en alimerits). 

Bazars. Bazars. 

Concessionnaires d'automobiles. Vendeurs d'auto-
mobiles (neuves et d'occasion nu neuves seule-
ment). 

Vendeurm d'automobiles d'occasion. 	Vendeurs 
d'automohiles d'occasion (automobiles et camions 
d'occasion ou automohiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Hagasins de pièces et d' accessoires d' automobi-
les. Magasins de pneus, d'accumulateurs et 
d'accessoires; magasins de fournitures pour Ia 
maison et l'automobile. 

Magasins de vêtements pour homines. Magasins de 
vêtements pour hommes et garcons; magasmns d'ac-
cessoires vestimentaires pour hommes et qarcons; 
chapelleries pour hommes et qarcons; tailleurs 
(ateliers de confection sur place de vêternents 
sur mesure). 

Maqasins de vêtements pour dames. Magas ins de 
vétements prêt-h-porter pour dames et jeunes fil-
les; magasins de lingerie et bonneteries pour 
dames et jeunes filles; magasmns d'accessoires et 
autres vêternents. 

Magasins de vétements pour Is fanille. Magasins 
de vtements et d'accessoires vestimentaires pour 
Ia famille. 

Co,uthination stores. 	Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery product sto-
res; candy, nut and confectionery stores; 
dairy product stores; egg and poultry 
stores; fruit and vegetable stores; meat 
markets; fish markets; delicatessen stores; 
other food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
lociue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal-
ers (new and used or new only). 

Used car dealers. Used car dealers (used 
cars and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready to wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Fiily clothing stores. Family clothing and 
furnishings stores. 
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Specialty shoe stores. Men's and boys' shoe 
Iores; women's and misses' shoe stares; 

rhjldren's and infants' shoe stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household sppliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drug stores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

3ewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and hoatinq accessories; bicycle and 
bicycle repair shops; rrotorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; brewers retail stores. 

All other stores. All other stores not spe-
cified. 

Magasins de chaussures 8pcialis6es. Magasins de 
chaussures pour hommes at garçons; magasins de 
chaussures pour dames et jeunes filles; magasins 
de chaussures pour enfants at bébés. 

Magasina de chaussures pour Ia fanille. Magasins 
de chaussures pour Ia famille. 

Quincailleries. Quincailleries. 

Maqasins d' anethlement ménager. Magasins de meu-
bles. 

Idagasins d'appareils ménagers. Magasins d'appa-
reils ménagers; magasins de fournitures électri-
ques. 

I4aqasins de meshles, de téléviseurs, de radios et 
d'appareils ménagers. Magasins de meubles, de 
téléviseurs, de radios et d'appareils ménagers. 

Pharmacies, maqasins de médicanents brevetés at 
de produits de beauté. Drogueries y compris ma-
gasins de spécialités pharmaceutiques. 

Librairies-papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Nogasins d'articlee de sport et accessoires. Ma-
gasins d'articles de sport; embarcations, moteurs 
hors-bard et accessoires connexes; magasins de 
bicyclettes et ateliers de reparation; vendeurs 
de rnotocyclettes. 

Magasins d'accesooires personnels. Magasins et 
kiosques de tabac; marchands de journaux et de 
périodiques; magasins de cadeaux, de nouveautés 
et de souvenirs; magasins d'appareils et de four-
nitures photographiques; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqul-
nerie; maqasins de jouets. et  de jeux. 

Magasins de boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des saga-
sins de bière. 

bus autres magasins. Tous les autres magasins 
non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will he found in 
the publications of the 1971 Census of 
Canada (Volumes VII and VIII). 

Nota 

Une definition détaillée de genres de comerce 
de detail et de commerce de gros se trouvera dans 
lea publications du Recensement du Canada de 1971 
(volumes VII et VIII). 
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Followina are publications of the Indus-
try Division in the Retail Trade sector. 

Cat alogue 

65-002 Department Store Sales and Stocks. 
M., Ru. 55 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-flfl4 Department Store Sales by Region. 
Advance Release. M., Bil. 1 page. 
irst Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. M., Bul. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-
(,146) 

	

65-1)1)7 New Motor Vehicle Dales. M.. 	Dii. 

	

App mx . 25 paqes . F i r st Issue 	1932 
ISDN fl7))5-5595 

63-014 Me reharal is intj Inventories. M. , Di I 
30 pages. First Issue, 1972 (ISDN 
0380-7177). 

63-210 Retail Chain arid Department stores. 
A., Bil. Approx. 100 paqes. First 
Issue,1933 (ISSN 0380-7878). 

63-213 Vendinq Machine Operators. A., Di). 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct. Sellinq Canada. A., Dii. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 flairpus Rook Stores. A., Ru. Approx. 
55 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

65-224 Market Research Handbook. A., Ru. 
700 pages. First Issue, 1975 (ISSN 
(1590-9325). 

Les publications suivantes se trouvent a Ia 
Section du commerce de detail, Division de i'm-
dust. rip. 

Catalogue 

63-002 Ventes et stocks des grands magasins. M., 
Ru. 55 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands maqasins par region. 
Rapport provisoire. N., Bil. 1 page. Pre-
mier numéro, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. N., Bul. Environ 85 
pages. Premier numéro, 1929 (ISSN 0380-
6146). 

65-1307 V e n t i's de v Ah i ciii's urit imob 1 1 en I I i'ufs . M.  
lii. 	Fnv Iron 	2 	paqii;. 	Pi'i'irier, 	nurnAmo, 

1 1)52 (1555 117[)5-' , S9 5 :. 

65-014 Stocks conmemc i aiix . 	M. , 	Ii I . 	5)) pages. 
Premier numAro, 1972 (ISSN 0580-7177). 

63-210 Magasmns de detail 	succursaies et los 
grands maqasins. A., Bil. Environ 100 
pages. Premier nitnéro, 1933 (ISSN 0380-
7878). 

63-213 Explo it ants de distr ihuteurs automat iques. 
A., Dii. 45 pages. Premier nuriiéro, 1958 
(1555 0527-6411). 

65-218 La vente directe au Canada. A., Bil. 25 
pages. Premier numéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de cempus. A., Bil. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Ru. 700 pages. Premier numéro, 1975 
(ISSN 0590-9325). 

63-38 Ret aiT Trade Historical Stat ist ics, 
1972-1979. 0., Bit. 695 pages. (I)BN 
0-660-5116-1 5-11 

63-538 Commerce de detail statistiques histori-
ques, 1972-1979. H.S., Ru. 695 pages. 
(I5RN 0-660-506-13-0 ) 



Operating Results - Retail Trade. 0., 811. 	Résultats d'exploitation - Corrmierce de detail. 
60 pages. First Issue, 1974. 	 I-LS., fiji. 60 pages. Premier numéro, 1974. 

Catalogue 

63-603 Magasins de vêtements pour homes, 1981 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaillants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Maqasins de vente au detail de vêtements 
pour Ia fanilie, 1980 

Cita1oque 

63-603 Men's Retail Clothing Stores, 1981 

63-606 Retail Shoe Stores, 1977 

63-607 Retail T)rug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothina Stores, 1980 

H. - Monthly A. - Annual flu. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide ranqe of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 0T6. 

Catalogue 11-204E, price Canada $5.00, Other 
Countries $6.00. 

M. - Mensuel 	A. - Annuel 	flu. - Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation écono-
mique at sociale du Canada. On peut se procurer 
un catalogue complet des publications courantes 
en s'adressant a Statistique Canada, Ottawa 
(Canada), K1A 016. 

No  11-204F, prix Canada $5.00, Autres pays $6.00. 
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