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Inquiries about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Des données aous pluaieura formes... 

Statimtique Canada diffuse lea données soua formes diver. 	is 
Outre lea publications, des totalisations habituelles at 
ciales sont offertes sur imprimés d'ordinateur, sur microfi-
ches et microfilms et sur bandes magnétiques. Des cartes et 
d'autres documents de référence qeographiques sont diaponihies 
pour certaines sortes de données. Leccès direct è des donnéem 
sqréqées est possible par le truchement de CAN5IM, Is base de 
données ordinolingue et le système dextraction de Statistique 
Canada. 

Cou.ent obtenir d'autrea renaeiieents 

Toutes demandes de renseignements su sujet de cette publica-
tion ou de statistiques et services connexes doivent être 
adressées : 

Section du commerce de detail, 
Division de lindustrie, 

Statistics Canada, 	Ottawa, 	K1A 	0T6 	(TeJephone: Statistique Canada, 	Ottawa, 	K1A 016 	(téléphone: 	990-9656) ou 
990-9656) or to the Statistics Canada reference cen- au centre de consultation de Statistique Canada 	: 
tre in: 

St. John's (772-4073) 	Sturgeon Falls (753-4888) St. 	John's 	(772-4073) Sturgeon Falls 	(753-4888) 

Halifax (426-5331) 	Winnipeg (949-4020) Halifax 	(426-5331) Winnipeg 	 (949-4020) 

Montréal (283-5725) 	Regina (780-5405) Montréal 	(283-5725) Regina 	 (780-5405) 

Ottawa (990-8116) 	Edmonton (420-3027) Ottawa 	(990-8116) Edmonton 	 (420-3027) 

Toronto (973-6586) 	Vancouver (666-3691) Toronto 	(973-6586) Vancouver 	(666-3691) 

Toll-free 	access 	is 	provided 	in 	all provinces 	and tin 	service 	dappel 	interurbain sans 	frais 	eat 	offert, 	dani 
territories, for users who reside outside the local toutes lea provinces et dans lea territoires, aux utilisateurs 
dialing area of any of the regional reference centres. qui habiterit è l'extérieur des zonea de cojnication locale 

des centres reqionaux de consultation. 

Newfoundland and Labrador 1-800-563-4255 Terre-Neuve at Labrador 1-800-563-4255 

Nova Scotia, New Brunswick Nouvelle-cosse, Nouveau-Brunswick 
and Prince Edward Island 1-800-565-7192 et tle-du-Prince-douard 1-800-565-7192 

Quebec 1-800-361-2831 Québec 1-800-361-2831 

Ontario 1-800-268-1151 Ontario 1-800-268-1151 

Manitoba 1-800-282-8006 Manitoba 1-800-282-8006 

Saskatchewan 1-800-667-7164 Saskatchewan 1-800-667-7164 

Alberta 1-800-222-6400 Alberta 1-800-222-6400 

British Columbia (South Colombie-Britannique (sud 
and Central) 1-800-663-1551 et centrals) 1-800-663-1551 

Yukon and Northern B.C. Yukon et nord de Is C.-B. 
(area served by (territoire desservi par Is 
Northwestlel Inc.) Zenith 0-8913 NorthwestTel 	Inc.) Zenith 0-8913 

Northwest Territories 
(area served by 
NorthwestTel Inc.) 	 Call collect 403-420-2011 

How to Order Publicationa 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
comriunity bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Sales, 
Statistics Canada, Ottawa, <lA 0T6. 

1(61 3)993-7276 

Toronto 
Credit card only (973-8018)  

Territoires du Nord-Ouest 
(territoire desservi per Is 
NorthwestTel Inc.) 	Appelez 	frais virés au 403-420-2011 

Coment coawnander lea ptlications 

On petit se procurer cette publication et lea autrea publica-
tions de Statistique Canada auprès des agents autoriaCs et des 
autres librairies locales, par l'entremise des bureaus lncnj 
de Statist ique Canaris nu en 6crivant 5 is cent ion den yin 

des publicat in 	 n 	- 2 

1(61 3)993-72h 

Toronto 
Carte de credit seijiement (973-8018) 



Statistics Canada 	 Statistique Canada 
Industry Division 	 Division do lindustrie 
Retail Trade Section 	 Section du commerce do detail 

Merchandising 	Stocks 
inventories 	 commerciaux 
December 1986 	 Décembre 1986 

Published under the authority of Publication autorisee par 
the Minister of Supply and le ministre des Approvisionnements et 
Services Canada Services Canada 

C Minister of Supply Ci Ministre des Approvisionnements 
and Services Canada 1987 et Services Canada 1987 

April 1987 Avril 1987 
5-3406-517 5-3406-517 

Price: Canada. $12.00. $120.00 a year Prix: Canada, $12.00, $120.00 par arrèe 
Other Countries, $13.00, $130.00 a year Autres pays, $13.00, $130.00 par annèe 

Payment to be made in Canadian funds or equivalent Paiement en dollars canadiens ou l'equivalent 

Catalogue 63-014, Vol. 14, No. 12 Catalogue 63-014, vol. 14, n° 12 

ISSN 0380-7177 ISSN 0380-71 77 

Ottawa Ottawa 



I 
SYt4OLS 
	 SIGNES CONVENT IONNELS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
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P preliminary figures. 
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x confidential to meet secrecy require-
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nornbres indisponibles. 

n'ayant pas lieu de figurer. 
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-- nombres infimes. 

P nombres provisoires. 

r nornbres rectifiés. 

x confidentiel en vertu des dispositions de 
la Loi sur la statistique relatives au 
secret. 
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rection of: 
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IN I IUJJIJCI ION 

In this monthly publication, data on in- 
rl riles of wholesale merchants, chain 
riles, department stores and independent 

irtor vehicle dealers are brought together 
to aid users of particular statistics. The 
drta are a consolidation of inventory 
;t;tistics and constitute a counterpart to 
inilar statistics available on inventories 

:it the manufacturing level (see: 
Inventories, 	Shipments and Orders in 
Maraifacturing Industries, Catalogue 31-001). 

Mcichandise inventories represent stocks 
inr'chandse on hand for resale at the end 

oI the month or quarter, usually valued at 
'runt price except when otherwise specified 
n.q., department store stocks which are 
ru1ued at selling price). They do not in-
'hide goods held on a consignment basis, nor 
dii they include items not held for resale, 
ouch as fixtures, equipment and supplies. 
;timates are not adjusted for seasonal 

vrur]ations, price changes or number of busi-
n;; days in the respective months. 

The tables relating to inventories of 
• 

	

	h1;uFtrnent stores and chain stores show 
monthly dollar voliine estimates of invento- 

's held in Canada by various kinds of 
Jolness and by departments within depart- 
rut stores. In the case of independent 

i , itor vehicle dealers, only the quarterly 
percentage change in the estimated level of 

ricks as well as the month-end stock-sales 
it io are given. The table relating to 

rulinlesale trade inventories presents the 
irruuuthly percentage change in the estimated 
Ivel of stocks by kind of business. The 
i ock-sales ratios shown throughout this 

publication are derived by dividing the 
lollar volune of inventories by the dollar 
rhume of sales. For independent motor 
tuicle dealers, ratios are based only on 

lit a supplied by a panel of respondents. No 
iljustment is made in these ratios for the 
irk-up in sales which varies from trade to 

Not 	I o t)at ri tin 

comprehensive review of the survey of 
trerident store merchandise inventories 
revealed that, with the exception of 

'irutor vehicle dealers, the sample of respon-
lirits does not yield results of fully satis-
trictory quality. Hence, publication of 
it 	md u'; 	rn 	priori m'r-t ri--priori 'i' 	mmcmii muM 

Cette publication mensuelle réunit des données 
sur les stocks des grossistes, des magasins a 
succursales, des grands maqasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
soot destinées a aider les utilisateurs de ces 
statistiques. Ces données représentent une 
consolidation des statistiques sur lea stocks et 
elles constituent un complement aux statistiques 
sur les stocks des industries manufacturières 
(voir: Stocks, livraisons et commandes des indus-
tries manufacturières, no 31-001 au cataloque). 

Ii s'agit ici des stocks commercisux de mer-
chandises en magasiri destinées a la revente la 
fin du rnois ou du trimestre. Lea stocks sont 
habituellernent évalués au prix coOtant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins sont evalués au prix de vente). 
us ne comprennent ni les merchandises en consi-
gnation ni les articles non destinés a la re-
vente: installations, materiel et fournitures, 
par exemple. Lea estimations ne sont pas desai-
sonnalisées ni corriqées des chanqements de prix 
ou du nombre de jours ouvrables de chaque mois. 

Lea tableaux concernant lea stocks des grands 
magasins et des maqasins a succursales contien-
nent lea estimations mensuelles de la valeur mo-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon a 
l'intérieur des grands magasins. Dana le cas des 
concessionnaires d'automobiles independents, le 
tableau ne cant ient que le taux trimestriel de 
variation de l'estimation du nivesu des stocks, 
sinai que Tm rapport atocks-ventes a Ia fin du 
mois. Le tableau se rapportant au commerce rim 
gros indique lea variations en pourcentaqe par 
rapport au cola précédent de l'estimation du 
niveau des stocks selon le genre de commerce. 
bus lea ratios stocks-ventes indiqués dana cette 
publication sont obtenus en divisant la valeur 
monétaire des stocks per la valeur monétaire des 
ventes. Pour lea concessionnaires d'automobiles 
indépendants, les ratios soot seulement bases sur 
lea données fournies par certains enquêtés. Au-
cune rectification n'est apportée a ces ratios 
mnur tenir compte de la marge bénéficiaire de 
vr'nte qui vane d'un commerce a l'autre. 

Note aux utilisateurs des données: 

Une revision d'ensemble de l'enquête sur lea 
stocks commerciaux des magasins indépendants a 
révélé que, a l'exception des concessionnaires 
d'autornobiles, lea résultats produits b partir de 
l'échantillon des répondants n'étaient pas de 
qualité entièrement satisfaisante. Par consé- 
icnt , In pnihi mcii inn rico cot imt inno rico von mu- 



changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport mu trimestre 
précédent clans les stocks ainsi que les rapports 
stocks-ventes la fin du mois pour les magasins 
indépendants (autres que les concessionnair'es 
d'automobiles) a été discontinuée. Lea estima-
tions pour les coricessionnaires dautomobiles, 
lesquelles ont été jugées de qualité acceptable, 
continueront d'être publiées. 

I 

I 

E 



•I he I)ert-nber rot to of inpittuiies to sale!; 
stood at 0.82:1, down marginally from the 
ratio of 0.86:1 observed a year earlier. 
In 1986, this ratio averaged 1.19:1, down 
from the ratio of 1.22:1 registered in 
1985. 

POINTS SAILLANTS 

Grands Hagasins 

La valeur des stocks des grands magasins, sans 
ajustements saisonniers, s'élevait 6 $4,282 
millions b la fin du mois de décembre 1986. Le 
niveau des stocks représente une baisse de 9.8% 
par rapport au mois de novembre 1986, mais une 
hausse de 21.2% coniparativement au mois de 
décembre 1985. 

le rapport du total des stocks aux ventes pour 
le mois de décernbre se chiffrait a 2.19:1, soit 
une hausse comparativement au rapport de 1.90:1 
observe un an auparavant. La moyenne de ce rap-
port s'établit b 4.09:1 pour 1986, ce qui 
représente une hausse significative compara-
tivement b la moyenne annuelle de 3.57:1 
observée en 1985. 

Magasins de detail h succursales 

• La valeur des stocks des magasins de detail a 
succursales s'élevait N $4,187 millions b Is 
fin du mois de décembre 1986, ce qui représente 
une baisse de 15.6% par rapport au niveau 
atteint en novembre 1986, mais une hausse de 
4.1% comparativernent mu niveau enregistré en 
décembre 1985. 

Le rapport du total des stocks aux ventes s'est 
établi a 0.82:1 en décembre 1986, gait une 
baisse marginale comparativement au rapport de 
0.86:1 observe un an auparavant. En 1986, la 
moyenne de ce rapport s'élevait N 1.19:1, ce 
qui représente une baisse en regard du rapport 
de 1.22:1 enregistré en 1985. 

Harchds de gros 

• Le niveau des stocks s'est accru de 7.2% en 
déceinbre 1986 en regard de la méme période en 
1985. Le rapport du total des stocks aux ventes 

la fin de décembre 1986 a diminué b 1.57:1, 
comparativement h 1.68:1 un an auparavant. 

La moyenne du rapport des stocks aux ventes 
s'établit b 1.57:1 pour 1986, quelque peu 
inférieure b la moyenne de 1.60:1 enregistrée 
pour 1985. 

HIGHLIGHTS 

Department Stores 

• Department store inventories, unadjusted 
for seasonal variations, totalled $4,282 
million at the end of December 1986. This 
inventory level represented a decline of 
9.8% from November 1986, but an increase 
of 21.2% over December 1985. 

• The December ratio of inventories to sales 
stood at 2.19:1, up from 1.90:1 a year 
earlier. In 1986, this ratio averaged 
4.09:1, up significantly from the annual 
average of 3.57:1 registered in 1985. 

Retail Chain Stores 

• Retail chain store inventories totalled 
$4,187 million at the end of December 
1986, a decline of 15.6% from November 
1986, but an increase of 4.1% over 
[)ecember 1985. 

Wholesale Merchants 

• Inventory levels in December 1986 were 
7.2% higher than in the corresponding 
period in 1985. The ratio of inventories 
to sales at the end of December 1986 stood 
at 1.57:1, down from 1.68:1 recorded a 
year earlier. 

• The ratio of inventories to sales for the 
year 1986 averaged 1.57:1, down slightly 
from the 1.60:1 registered in 1985. 

Independent 	P4tor Vehicle Dealers - 
Quarterly Data 

- I'iventory levels at the end of the fourth 
]I!irtpr of 1986 were 8.3% hiqher than 

I 	 I 	Ii 	I  

Concessionnaires d'automobiles indépendants - 
données trimestrielles 

• Le niveau des stocks a la fin do quatrième tn-
rnestre de 1986 sest accru do 8.3% par rapport 
oil ¶rO;'rie 



• The ratio of inventories to sales at the 
end of December 1986 stood at 2.39:1, up 
from 1.86:1 in September 1986. In each of 
the four quarters of 1986, this ratio has 
been higher than for the corresponding 
periods of 1985. 

• Le rapport du total des stocks aux ventes 
fin de décembre 1986 s'est établi N 2.39:1, un' 
hausse par rapport au niveau de 1.86:1 enreqi-
tré en septembre 1986. Pour chacun des quatrn 
trimestres de 1986, ce rapport a été suprieur 

celui observe au cours des périodes corres-
pondantes de l'année précédente. 

I 
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IA&t 1. Depart.ent Stores - Estimated Honthly Stodis,(1) by Depart.ant, CameiM, 1985 and 1986 	- 

1986 

Department 	 January 	February 	March 	April 	May 	June 	July 	August 

larwier 	Février 	Mars 	Asril 	Hal 	Juin 	Juillot 	AoOt 

No. 

thousands of dollars - ,nilliers ile dollars 

1 Women's and misses' dresses, housedresses, 

aprons and uniforms 

2 Women's and misses' costs and suits 

1 Women's and misses' sportsaear 

4 Furs 
lnfa,,ts' and children's wear and nursery 

el i)a,,Pnt 

iris' and teenage girls' wear 

i lingerie and women's sieepwear 
vi mule apparel 

ii Women's, misses' and children'a footwear 

13 "en's clothing 

14 Hon's furnishings 

15 6oys' clothing and furnishings 

lu Hon's and boys' footaear 

7 Food and kindred products 
Ill Toiletries, cosmetics and drags 

Ii Photographic equipment and supplies 
Piece goods 

.7 Linens and domestics 

,,sallssres and notions 
t China and glassware 

Z. Floor coverings 
75 Draperies, curtains and f,ir,llture cov-

er nJs 

26 Lamps, pictures, mirrors and all other 

home furnishings 

27 furniture 

28 Major appliances 

59 lelevision, radio and mimic 
30 Housewares and small electrical appliances 

31 Hordmare, paints, wallpaper, etc. 

32 Plierbing, heating and building materials 

33 Jewellery 

34 Toys and games 

55 Sporting goods and luggage 

51,896 57,759 69,597 77,026 65,895 58,095 61,521 58,334 

71,145 90,415 94,616 90,964 73,366 63,607 92,699 98,665 

217,523 242,222 296,118 302,601 285,159 232,705 223,078 229,706 
31,523 33,608 32,631 31,249 31,137 51,148 35,243 38,025 
84,962 103,7117 106,801 111,131 1117,418 11)4,612 117,5)) 1 107,454 

10,078 68, 105 79,881 115,186 15,1701 61,818 81,94, 74,796 
51,275 55,434 01,839 11,131 68,406 62,657 611,471 66,151 

51,139 ',,1177 1, 7 u. u.-iA9 51,484 53,742 
., 1 11 2,290 2,403 

.i71,887 52,387 55,801 

, 	 92 66,253 70,062 

117,237 128,857 156,590 166,558 145,990 129,581 128,345 145,788 

141,192 185,692 212,503 233,971 221,223 183,750 180,152 238,63,, 

169,184 184,892 214,996 238,931 258,294 192,176 184,464 202," 
48,748 58,461 62,809 69,322 59,425 52,073 73,127 56,8: 

81,906 84,296 94,788 106,789 108,700 92,953 94,840 96,: 

44,175 48,517 56,459 50,471 36,036 41,323 35,661 34,: 
316,938 267,922 304,627 319,973 297,204 281,902 298,958 292,522 

50,173 43,371 49,386 52,870 53,632 49,314 47,127 48,036 
13,446 14,355 19,034 18,856 20,091 22,454 16,113 16,636 

157,928 168,673 175,037 183,296 178,444 163,436 155,569 147,204 

43,210 42,868 44,146 51,219 49,139 52,296 49,972 46,969 
87,569 88,491 103,170 121,557 102,200 97,937 97,6 98,210 

69,832 66,797 73,175 76,801 73,695 75,865 73,043 71,390 
73,631 71,358 75,301 76,280 76,177 71,479 75,940 71,511 

58,859 64,457 72,417 75,152 15,2112 54,8211 58,867 65,922 

166,203 173,686 187,719 193,683 184,108 181,449 174,815 154,904 

73,836 77,602 75,036 79,373 73,863 71,947 72,913 69,923 

146,565 153,071 159,657 178,922 169,181 159,622 160,002 165,327 
177,301 170,404 197,789 199,696 189,757 196,799 180,484 173,619 

147,998 155,272 171,398 171,876 159,411 158,485 145,917 140,478 

30,177 28,854 30,740 32,251 26,481 30,964 28,502 30,366 

156,169 155,625 173,315 186,483 187,917 170,590 166,927 167,106 

113,687 112,208 120,274 152,020 155,549 177,102 188,797 194,646 
113,706 120,956 150,655 178,849 163,819 151,656 141,422 137,924 

36 Stationery, books and maqmdines 

37 Oasoline, oil, auto accessories, repairs 

and supplies 

38 Howls and lunches 

39 Repairs and services 
40 All other departments 

41 TOTAL ALL OLPAR1INIS 

(1) At seilino value. 

136,903 126,743 141,892 161,011 157,713 152,263 157,503 156,358 

57,164 53,176 59,759 56,801 63,447 54,528 49,144 55,137 

761 616 780 544 400 452 433 2 

2,726 2,023 2,067 2,158 2,268 2,686 3,062 3 ' si  
56,797 

3,571,308 

58,612 

3,723,325 

72,940 

4,184,568 

80,276 

4,505,694 

84,356 

4,244,414 

64,473 

3,924,858 

52,816 

3,937,103 

58,1 

3,995,6611 
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iAiM 1011 1. Cande sagemin. - (.ti..tiame .en.uellea des .tadc.(1), par rayon, Caned., 1905 at 1986 

Percentage change 
1905 

Varst ton procentuella 

Septau6.ar 	October 	Noveaber 	Deceaber 	Deceaber 

Saptare 	Octobra 	Noveabre 	Oêceabre 	D6c.abra 

thousands of dollars - mulliers de dollars 

Dece.uban/ Decawt,er/ 	Rayon 
Novaar 1906/1985 
1986 

DCce.bre/ Déceabra 
Novere 1986/1985 
1906 

NO 

64,214 74,1132 74,411 68,506 59,616 -7.9 .14.9 Robe., 	robe.9 	ne nnnnaqe, 	tabliernu 	non- 
forces pour dames at jeunes f,iles 

113,182 126,528 104,898 88,397 71,025 -15.7 .24.5 Mantesus at t.iileurs pour daaes at Jaunaa 	2 
(tiles 

243,020 257,215 273,410 247,878 174,064 -9.3 .42.4 VOtesents sports pour dm155 at jeuna. fIlls. 	3 

40,796 50,155 46,470 45,300 30,895 -2.3 .46.9 Fourrurea 	 4 

112,005 126,488 122,244 116,384 97,753 -4.8 .39.1 Vètements pour bêb6e at anfeote at article. 	5 
do chrea d'anf.nts 

75,632 80,755 69,184 50,619 43,215 -26.8 *17.1 V8te,vents de flushes at d'adolescentes 	 6 

67,246 86,598 92,997 65,875 53,362 -29.2 .23.6 LingerIe at v8tements do nuit pour dames 	 7 

49,224 60,145 60,496 63,137 50,701 .4.4 .24.5 Sous-sêtamanta 	 B 

3,652 4,465 6,468 4,886 6,326 -24., -22.8 Chapeaus 	 9 

49,250 51,307 52,729 51,540 41,199 -2.3 .25.1 Baa pour dames at fillettes 	 10 

82,926 105,948 107,055 85,577 70,711 -20.1 +21.0 Gants, aoufies at articles do parure pour 	ii 
dames at 	rillettes 

150,504 163,676 147,808 144,120 112,321 -2.5 .28.3 Ch.ussujros pour des, jeunes (iliac at 	 12 
anf ants 

513 282,529 280,307 234,955 181,695 -16.2 .29.3 VBtetnents pour hoas,es 	 13 

.535 284,458 283,496 219,156 159,736 -22.7 .37.2 Articles d'habilleusent pour hoames 	 14 

,44 79,100 65,131 51,327 47,696 -18.7 +7.6 VOtements at art ides dhabillamant pour 	15 
garona 

• 	, 500 109,224 101,076 96,583 74,833 -4.4 .29.1 Choussures pour h.snses at garçons 	 16 

• 	LIII) 53,910 56,900 41,247 28,605 -27.5 .44.2 Prodults alisentairea at conneoes 	 17 

546 388,969 416,404 346,193 270,021 -16.9 .28.2 Articles de toilalta, cosaétiques at .êdl- 	18 
cements 

48,773 60,228 59,192 49,269 44,331 -16.8 .11.1 Apparails at fournitures photographiquea 	19 

19,231 23,358 20,377 20,928 15,124 *2.1 *38.4 Iissua h In pibce 	 20 

146,642 172,309 189,306 188,356 168,711 -0.5 .11.6 titans at tinge Os susan 	 21 

44,732 49,916 46,214 54,673 53,583 .18.3 .2.0 Menus art totes 	 22 
99,338 1U8,825 126,465 138,279 109,656 .9.3 *26.1 Porcelsir,e at 	varrerte 	 23 

73,564 74,496 71,155 74,795 73,604 *5.1 *1.6 Rev8temernts de pleocher 	 24 

75,017 76,694 76,459 80,603 71,273 .5.4 *13.1 lenturec, 	rideauc at houasses 	 25 

67,864 79,208 72,293 59,736 53,262 -17.4 *12.2 La.pas, tableaus, airoira at autre. articles 	26 
d'amaubleaent pour Is maison 

162,553 168,799 157,547 189,150 185,971 .20.1 *1.7 #ubles 	 27 

76,989 76,855 81,641 97,593 71,931 *19.5 .35.7 Groa apparells a6naqers 	 28 

157,771 202,993 189,863 104,411 148,102 .2.4 *35.3 lAlAvisaurs, radios at .Jsiqua 	 29 

182,259 210,212 226,305 182,178 150,666 -19.5 *20.9 Articles Os •&naga at petite apparetla 61cc- 	30 
t riques 

152,681 169,696 157,163 151,615 159,721 -3.5 -5.1 Ijincaillerte, peintura, papier-tenture, 	31 
etc. 

33,010 34,655 38,032 46,769 39,283 .37.4 *19.1 t4at6niat Os pla.benla, chauff.ge at cons- 	32 
truct Ion 

165,700 200,215 198,151 159,564 135,483 -19.5 *37.8 B,jouteria 	 33 

223,170 270,195 192,175 122,668 98,498 -36.2 .24.5 Jouats at jeux 	 34 

148,383 178,532 167,037 153,569 129,595 -8.1 *10.5 ArtIcles tie sport at valises 	 35 

167,536 194,231 189,784 159,547 128,118 -15.9 *24.5 Papeteria, 	lisree at 	revues 	 36 
60,014 64,949 57,092 71,240 74,819 .24.8 -4.8 (seance, hulls, acce090lres d'automoblla, 	37 

reparation at 	fournitures 
599 557 519 432 340 -16.8 *27.1 Rapes at cssse-cro0tes 	 38 

1,251 3,606 4,043 4,153 2,649 +2.7 .56.8 Services at travrnun, do rAparet ion 	 39 
401 80,252 72,439 61,045 45,246 -15.7 .34.9 bus autrea rayons 	 40 

4206,207 4,886,493 4,710,742 4,282,346 3,533,714 -9.0 .21.2 bOTBi, 1(115 1(5 RAYIJ4S 	 41 

naleor do yenta. 
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TABLE 2. Departaent Stores - Manthly Stock-sales Ratios, by Departaunt, Csnsda, 1985 and 1986 

1986 

Departisent 	 January 	February 	March 	April 	May 	June 	July 

Janvier 	FWvrier 	Mars 	Avril 	Hal 	Juin 	Juillet 

No. 

1 	Women's and misses' dresses, houmedresmes, 5.19 5.49 4.48 3.75 2.56 3.06 3.82 

aprons and uniforms 
2 	Women's and misses' Coats and suits 4.89 8.00 4.82 4.66 6.36 8.52 12.47 

3 	Women's and misses' sportswear 5.26 5.46 4.66 4.12 3.32 3.55 3.67 

4 	Furs 6.27 10.62 15.30 25.34 32.78 36.05 19.27 

5 	Infants' and children's wear and nursery 4.04 5.12 4.10 4.72 4.09 4.36 4.96 

equipment 

6 	Girls' and teenage girls' wear 5.02 6.39 3.89 4.50 4.02 5.08 5.69 

7 	Lingerie and asmen's sleepwear 4.21 4.42 4.13 4.19 3.26 3.64 3.30 

8 	Intimate apparel 5.14 5.84 4.45 4.85 3.81 4.40 3.93 

9 	Millinery 2.79 4.31 2.76 3.56 2.80 3.06 2.32 

10 	Women's and girls' hosiery 4.78 5.62 4.78 4.28 4.01 5.22 6.31 

11 	Women's and girls' gloves, mitts and 5.90 7.48 5.98 5.18 4.03 4.94 5.64 

accessories 
12 	Women's, misses' and children's footwear 6.82 7.197 5.89 4.79 4.25 4.93 5.57 

13 	lIens clothing 5.72 7.90 5.61 5.81 4.99 4.09 5.67 

14 	Men's furnishings 5.55 5.87 4.93 5.22 4.20 3.28 4.03 

15 	Boys' clothing and furnishings 5.67 6.44 4.24 4.36 3.71 4.04 6.02 

16 	Men's and boys' 	footoear 7.77 8.21 5.55 5.24 5.23 4.99 

17 	Food and kindred products 0.79 0.75 0.89 0.87 0.55 0.74 

18 	loiletries, cosmetics and drugs 6.61 5.60 5.62 5.84 4.91 5.28 

19 	Photographic equipment and supplies 5.57 5.88 5.60 5.65 5.05 4.21 

20 	PIece goods 4.83 4.63 5.22 4.74 5.13 7.41 5.49 

21 	Linens and domestics 4.86 8.67 6.44 6.23 5.18 5.49 4.50 

22 	Smallwares and notions 5.56 6.87 5.93 7.48 7.50 8.55 7.03 

23 	Chins and glassware 8.79 10.84 10.62 10.07 6.94 9.41 8.26 

24 	Floor coverings 5.25 5.72 5.40 4.71 4.61 5.50 4.74 

25 	Draperies, curtains and furniture coy- 6.40 6.62 5.02 4.58 4.28 4.41 4.45 

Cr ings 

26 	Laips, pictures, mirrors and all other 8.52 11.09 9.98 9.68 9.82 9.01 6.95 

home furnishings 

27 	Furniture 3.28 4.39 3.80 3.46 3.17 3.65 2.79 

28 	Major appliances 1.57 2.33 1.75 1.75 1.51 1.46 1.73 

29 	Television, radio and music 7.77 4.69 4.45 5.35 5.25 5.32 4.51 

30 	Housewares and small electrical appliances 6.29 6.67 7.16 6.88 5.49 6,74 5.51 

71 	Hardware, psinta, wallpaper, etc. 6.83 8.69 6.84 5.01 3.30 4.26 4.27 

32 	Plombing, heating and building materials 3.90 4.47 3.85 7.07 2.21 2.88 2.26 

33 	Jewellery 11.94 10.65 8.26 8.20 6.45 7.53 7.56 

34 	Toys and games 9.33 8.38 6.18 8.11 8.48 9.76 9.62 

35 	Sporting goods and luggage 6.56 8.38 7.68 6.36 5.01 4.71 4.75 

36 	Stationery, books and magazines 5.77 5.28 5.40 6.69 5.58 5.82 6.39 

37 	Gasoline, oil, auto accessories, repairs 5.17 5,64 4.88 4.07 4.07 4.08 3.75 

and supplies 

38 	Meals and lunches 0.04 0.04 0.1)4 0.03 0.02 0.02 5. 
39 	Repairs and services 0.27 0.20 0.17 0.16 0.16 0.20 

40 	All other departments 2.30 2.58 2.33 2.34 1.90 1.80 I. 

41 	TOTAL ALL D(PA8T141415 4.59 5.21 4.80 4.54 5.84 4.08 4.17 
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• 	 I A&LMJ 2. Cranth .sins - Rapport. amn.uei. .todc.-vente., p.r rayon, Canada, 1985 at 1986 

11116 	 1985 

August 	 Septe.ber 	October 	 Noveer 	 Oece,,ber 	 Deceober 	 Rayon 

AoOt 	 Septembre 	Octobre 	 Noveober 	 DAce,abre 	 D6cembre 
NO 

3.46 3.62 4.17 3.90 2.72 2.34 Robes, robes de mdnage, tabliers at unl- 	 1 
formss pour dames at jeufles rifles 

6.27 4.60 4.04 3.00 3.38 3.09 Kanteaus at tailleurs pour dames et jeunea 	2 
ft lies 

3.64 2.94 3.40 3.74 2.54 1.95 ARtements sports pour dames et jeones fill.. 	3 

33.54 7.90 8.31 5.18 5.12 2.84 Fourrure. 	 4 

5.82 3.91 4.32 3.69 2.60 2.45 V8temente pour bAbes at enfante at arttcla. 	5 
da cI,re. denfante 

2.58 3.99 4.81 3.00 1.74 1.59 VAta.ents de fillattes at d'adolaacec,tae 	6 
4.00 3.65 4.45 3.25 1.29 1.08 LIngerie at vAtements de nuit pour daaes 	 7 

4.31 3.63 5.07 4.93 3.40 3.24 Soua-w8tements 	 8 

2.09 3.11 2.23 1.60 1.35 1.45 Chapeaux 	 9 
6.11 3.64 3.64 3.50 2.42 2.27 8ag pour dames at filiettes 	 10 

5.27 4.42 4.83 3.07 1.81 1.55 Gent., moufles at articles de parure pour 	Ii 
theses at 	fillattes 

4.84 4.38 4.79 3.47 3.88 1.52 Cheussures pour dames, jeunes filles at 	 12 
enf ants 

6.29 5.31 5.58 4.03 2.64 2.12 VAtements pour horasas 	 13 
4.19 4.30 4.99 3.30 1.53 1.21 Art tries dhabiliement pour homers. 	 14 
2.30 4.09 4.97 3.01 3.72 1.78 VAtasrents at articles d'habillement poor 	15 

garçons 

4.73 5.62 3.08 3.58 2.79 Chau.sures pour hes at garcons 	 16 

0.73 0.89 0.77 0.44 0.33 Produrts alimentairem at cocereses 	 17 
5.06 6.26 5.42 2.22 1.94 Articles de toilette, cosadtiquea at aédi- 	18 

cements 
4.97 5.93 4.71 1.86 1.58 Apporeils at fournitures photographiques 	19 

4.65 5.59 4.76 5.69 5.27 Tisau. 4 Is pièce 	 20 

4.08 4.26 4.95 4.53 3.17 3.17 literie at tinge de aeison 	 21 

6.41 4.79 5.98 4.78 4.77 4.21 Menus articles 	 22 
9.14 7.99 9.11 6.73 3.59 2.83 Porcelaine at verrerie 	 23 
5.38 5.39 4.47 3.34 5.16 5.14 RevRtemants de plancher 	 24 

4.82 4.67 4.47 4.39 4.27 3.97 lentoras, ridesux at horrsaes 	 25 

9.04 8.75 8.67 6.16 3.20 2.82 Leepes, tableaus, airoira at autrea article. 	26 
demeubls.ent pour 1. matson 

3.51 3.10 2.79 2.71 3.66 3.78 #ubl.s 	 27 
1.41 1.56 1.34 1.38 1.56 1.14 Cros appareils mAnagers 	 28 
3.67 3.32 4.79 3.39 2.12 1.68 TAiAvrseurs, radios at ausique 	 09 
5.57 5.70 5.83 4.81 2.01 1.78 ArtIcles de mAnage at petit. apparel 1. Alec- 	30 

t r iques 

4.72 5.84 5.58 5.93 3.05 3.15 Quinraillerie, peinture, papier-tentura, 	II 
etc. 

3.14 3.26 3.12 2.95 3.43 3.16 MatAriet da ploaberie, chauffage et cons- 	32 
t ruct ion 

7.45 6.71 8.52 5.53 1.87 1.73 Ilrjoutarie 	 33 
10.16 11.98 9.32 3.22 1.24 1.07 Jourts at Jauo 	 34 
5.73 7.51 8.63 5.99 2.95 2.61 Art Ides de sport at valises 	 35 

4.45 5.68 6.98 4.68 2.01 1.77 Papateria, 	liarsa at 	revue. 	 36 
,17 4.67 5.69 2.86 4.30 3.52 Essence, huila, eccassoires dautoraoblle, 	37 

rAparat Ion at forirnituras 
0.IJS 0.03 0.02 0.01 0.01 RepS, at eaase-crocitas 	 Ill 
0.25 0.24 0.22 0.23 0.17 Services at travaus de rAparat ion 	 39 
2.29 2.43 1.93 0.98 0.79 lous sutras rayocrs 	 4U 

4.01 4.40 7.46 2.19 1.98 TOIAL, lois LIS RAYI89S 	 41 . 



i*at 3. Department Stores - Wonthly Sales-etod, Ratio., by Di 

1986 

Department 	 January 

,]anvi Br 

14 

part.mnt, Canada, 1985 and 194v 

February 	March 	April 	Hay 

Fdvrier 	Mars 	Avrll 	Hal 

June 	July 

Juin 	Juillet 

1 	Women's and misses' dresses, housedresses, 0.18 0.19 0.24 0.28 0.36 0.31 0.27 

aprons and uniforms 
2 	Women's and misses 	coats and suits 0.20 0.14 0.21 0.21 0.14 0.11 0.10 

S 	Women's and misses' sportswear 0.21 0.19 0.24 0.25 0.29 0.25 0.27 

4 	Furs 0.16 0.10 0.06 0.04 0.03 0.03 0.06 

5 	Infants' and children's wear and nursery 0.23 0.21 0.25 0.24 0.22 0.23 0.21 

6 Girls' and teenage girls' wear 0.21 0.18 0.28 0.23 0.23 0.19 0.19 

7 Lingerie and women's sleepsear 0.24 0.23 0.26 0.26 0.30 0.26 0.30 

8 Intimate apparel 0.20 0.17 0.23 0.22 0.26 0.23 0.25 

9 Millinery 0,22 0.26 0.32 0.37 0.32 0.32 0.38 
10 Women's and girls' hosiery 0.21 0.18 0.24 0.25 0.24 0.18 0.16 

11 Women's and girls' gloves, mitts and 0.16 0.14 0.18 0.20 0.12 0.19 0.18 

accessories 

12 Women's, misses' and children's footwear 0.15 0.13 0.19 0.22 0.22 0.19 0.18 

13 Hen's clothing 0.15 0.14 0.19 0.18 0.19 0.22 0.17 

14 Won's furnishings 0.19 0.18 0.22 0.20 0.24 0.27 0.24 

15 Boys' clothing and furnishings 0.18 0.17 0.24 0.24 0.25 0.23 0.19 

16 Won's and boys' footwear 0.13 0.12 0.19 0.20 0. 

17 Food and kindred products 1.54 1.40 1.21 1.08 1. 0  

18 Toiletries, cosmetics and drugs 0.16 0.16 0.19 0.18 0.20 

19 Photographic equipment and wupplies 0.19 0.16 0.19 0.18 0.20 0.23 0. 

20 Piece goods 0,19 0.22 0.22 0.21 0,20 0.14 0.15 

21 Linens and domestics 0.20 0.12 0.16 0.16 0.19 0.17 0.22 

22 Smallwares and notions 0.16 0.15 0.17 0.14 0.07 0.12 0.14 

23 China and glassware 0.10 0.09 0.10 0.11 0.13 0.10 0.12 

24 Floor coverings 0.19 0.17 0.19 0.22 0.11 0.18 0.21 

25 Draperies, curtains and furniture coy- 0.16 0.15 0.20 0.22 0.23 0.22 0.21 

erings 

26 Leaps, pictures, mirrors and all other 0.12 0.09 0.11 0.10 0.10 0.09 0.15 

hnrmi furnishings 

27 Furniture 0.29 0.23 0.21 0.29 0.31 0.27 0.35 

213 MaJor appliances 0.65 0.44 0.56 0.59 0.64 0.68 0.76 

29 Television, radio and sjsic 0.26 0.22 0.23 0.20 0.09 0.18 0.22 

30 Housewares and small electrical appliances 0.17 0.15 0.15 0.15 0.09 0.16 0.17 

31 Harcbvare, paints, wallpaper, etc. 0.14 0.12 0.15 0.20 0.29 0.23 0.22 

52 Plisibing, heating and building saterials 0.22 0.22 0.27 0.33 0.41 0.37 0.42 

33 Jeaellery 0.09 0.09 0.13 0.13 0.16 0.13 0.13 

34 lays and games 0,11 0.12 0.17 0.14 0,12 0.11 0.11 

35 Sporting goods and luggage 0.14 0,12 1.14 0.17 0.19 0.2(1 0,20 

36 Stationery, books and magazines 0.18 0.18 0.20 0.16 0.30 0.17 0.16 

37 Gasoline, oil, auto accessories, repairs 0.17 0.17 0.22 0.24 0.26 0.23 0.75 

and supplies 

38 Heals and lunches 33.55 24.30 28.43 30.74 43.62 43.19 

39 Repairs and sernices 4.36 4.30 5.83 6.33 6.39 5.43 

40 All other departments 0.48 0.39 0.48 0.45 0.27 0.48 I 

41 IOTAI. 	All 	DtPMIIINIS 0,21 0.19 0.23 0.22 0.22 0.23 0. 
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IAIL(AU 3. Grands .eqasina - Rapports .enauals vantas-stocks, par rayon, Canada, 1985 at 1986 

1985 

Auçjust 	 September 	 October 	 November 	 December 	 December 	
Rayon 

AoOt. 	 Septembre 	Octobra 	Novembre 	Odcembre 	 Décembre 

0.28 0.9 0.26 0.26 0.35 0.19 Robes, robes de ménage, tabliers at 	cu- 	 1 
foreee pour dames at faunas 	tlLes 

0.16 0.23 0.26 0.30 0,27 0.28 Msntesoo at taUleurs pour dames at Jeunes 	2 
fl lies 

0.28 0.35 0.30 0.28 0,37 0.45 VOtements sports pour domes at faunas rules 	3 
11.08 0.13 0.13 0.19 0.19 0.28 Fourruras 	 4 
0.25 0.26 0.24 0.Z7 0.38 0.40 VOtements pour bAbes at enrante at articles 	5 

de chambree denfsnts 

0.36 0.25 0.21 0.31 0.49 0.51 YRtaments de fillettas at dadolascantas 	6 
0.26 0.28 0.25 0.32 0.64 0.69 lingerie at vOtements de nult pour dames 	 7 
0.24 0,26 0.22 0.20 0.30 0.30 Sous-vOte.eants 	 8 
0.35 0.39 0.49 0.74 0.64 0.71 Chapeous 	 9 
0.17 0,26 0,28 0.29 0.41 0.41 Bag pour dames at fillattas 	 10 

0,19 0.25 0.23 0.73 0,49 0.51 G.nts, soufles at articles da parura pour 	11 
dames at fillettes 

0.22 0,23 0.22 0,27 0.25 0,29 Chaussures pour dames, faunas fills. at 	 12 
enfant a 

0.18 0.19 0.19 0,25 0.35 0.42 VOtesents pour hosasas 	 13 
0,25 0.25 0.22 0.30 0.57 0.66 Articles d'h.billamant pour has 	 14 
0.38 0.26 0.22 0.29 0.52 0.50 YBtee.ants at articles dhabille.ent pour 	15 

garcoos 

0.21 0.19 0.25 0.27 0.32 Chasauras pour haa at q.rçona 	 16 
1,49 1.28 1,34 1.91 2.26 Prodoita alimant.lraa at corwesa. 	 17 

.1 0.20 0.18 0.19 0.41 0.42 Articles de toitette, coamétiques at mAdi- 	18 
caments 

0.20 0.19 0.21 0.49 0.54 Appsreils at fournituraa photographiquas 	19 
U.fl 0.23 0.20 0.20 0.18 0.16 tissue b Is piècs 	 20 

0.24 0.23 0.22 0.23 0.31 0.32 litarte at 	linqe da saison 	 21 
0.15 0.20 0.38 0.20 0.23 0.25 Menus articles 	 22 
0.11 0.13 0.11 0.16 0.29 0,36 Porcelalne at verrarle 	 23 
0.18 0.19 0.22 0.29 0.20 0.22 RavOteasents da plancher 	 24 
0.20 0.22 0.23 0.23 0.24 0.25 Tantures, rideaum at houasaa 	 25 

0.12 0.12 0.12 0.15 0.28 0.30 Laapas, tableaus, •irolrs at autos. .rticlas 	26 
d'a',aubia.ant pour 1. asison 

0.28 0,33 0.37 0.36 0.30 0.29 F'*ubtae 	 27 
0.69 0.67 0.74 0.75 0.70 0.86 Cros apparails .An.qar. 	 20 
0.28 0,29 0.23 0.29 0.48 0.56 IélAvtseure, radios at .ustqua 	 29 
0.10 0.18 0.18 0,22 0.44 0.45 Articles de mAn.ga at petita apparail. Alec- 	30 

trlquem 

0.21 0.18 0.19 0.24 0.32 0.30 Quincaitleria, psinturs, papiar-tenture, 	31 
atc. 

0,33 0,32 0.33 0.34 0.33 0.36 Matérial da plomberie, chauffaqe at cons- 	32 
truct ion 

0.13 0.15 0.13 0.18 0.48 0,50 Btjouterie 	 33 
0,10 0.09 0.12 0.26 0,63 0.63 3ouete at faux 	 34 
0.17 0.14 0.13 0.16 0.32 0.35 Articles da sport at valise. 	 35 

0.22 0.18 0.15 0.21 0.45 0.46 Papataria, 	lioras at rseuas 	 36 
0.25 0.22 0.28 0.33 0.26 0.33 (ssanca, huila, •ccessoira. d'.utoiuobila, 	37 

reparation at fournitoras 
44.24 75.88 44.22 63.04 92.71 Rapes at cssxe-croOtas 	 38 
7.97 4.41 4.88 4.37 6.05 Services at travaux de rAparstion 	 39 

• 0.46 0.46 0,49 0.94 0.90 Ious autras rayon. 	 40 

0.25 0.25 0.24 0.20 0.43 0.47 TOTAL, TIJS 1(5 RAYIIS 	 41 
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16813 6. Rvtr,, I l;ho,v Store,, - I rt 	deI 3v3Ily 3,3 oct .,(1) ot Sr I,,cte,I Kir,,Iv of l v.r, C,,dw, 19335 	19336 
	 [I: 

1 9lIIi 

January February March April May June July August 
Kind of business 	oui2) 

,]anoler I6vrier Mars Ayril Hai kiin Juitlet AOOt 

Mo. 
thousands of dollars - .iIllers do dollars 

1 Cownnotion stores (groceries and 920,271 934,995 941,540 918,943 920,781 927,226 919,808 900,492 

seat) 

2 Grocery, confectionery and sun- 85,882 84,422 82,902 87,959 88,575 87,512 87,600 87,074 

dries stores 

3 611 other food stores 6,381 5,679 5,537 6,107 6,284 6,555 6,032 6,539 

8 General ,.erchandise stores 414,950 465,989 491,152 492,625 1379,817 461,104 476,320 473,938 

5 General stores 128,161 133,416 138,483 128,431 133,840 125,434 132,082 137,233 

6 Variety stores 240,466 255,375 287,808 302,198 300,083 290,780 292,815 286,666 

7 Motor vefiicle dealers 54,545 58,200 65,009 70,795 72,282 68,668 72,239 63,209 

8 Used car dealers - - - - - - - - 

9 Service 	i 	 ii ',63'3 37 , 3317 11 , 1373 'Q , iii irl,'_l 79, 3I4'4 70 , 3373 71711 

10 Garsqe - - - - - - 

11 
11 Autoontive ports 	ion 	oc,:esr,er,,'r, 2l,3J1U 11,7i4 11,49tJ I1,675 23, 	33, 26,11 25, 173 72, 

stores 

12 Mon's clothing stores 84,883 98,889 102,746 102,027 97,640 86,021 97,290 116,067 

13 Women's clothing stores 129,102 161,119 176,748 183,995 175,715 168,511 188,901 214,592 

14 family clothing stores 224,705 244,928 261,583 264,460 257,849 248,566 267,457 286,714 

15 Specialty shoe stores 11,899 12,434 13,379 13,670 13,345 13,025 13,325 14,071 

16 family shoe stores 123,888 139,374 151,081 151,383 142,906 134,475 145,099 154,530 

17 Hardware stores ,c a 5 a a 5 a 

18 Household furniture stores 61,719 65,731 69,018 70,122 68,860 68,998 67,480 64,983 

19 Household appliance stores 5 x x x x " 

20 Furniture, television, radio and 21,920 23,016 23,269 23,409 23,081 24,789 24,343 22,785 

appliance stores 

21 Pharmacies, patent medicine and 221,252 218,154 217,936 213,359 210,585 212,059 208,242 212,615 

cosmetics stores 

22 Rook and stationery stores 91,276 87,482 89,278 87,939 89,346 89,614 84,864 86,986 

23 florists 3,152 3,161 2,978 3,106 2,976 2,681 3,099 3,028 

24 Jewellery stores 178,245 178,243 181,808 188,350 185,716 180,330 179,248 186,059 

25 Sporting goods and accessories 22,561 24,749 27,298 29,618 28,048 27,599 21,903 30,107 

stores 

26 Personal accessories stores 102,387 102,797 105,675 114,552 118,332 124,249 126,982 130,157 

27 Alcoholic beverage stores 440,430 424,660 415,694 420,165 426,605 453,923 454,243 886,8133 

28 All other atores(3) 284,085 284,369 286,928 281,476 282,320 218,932 298,736 302,32 

29 tOTAL ALL CHAIN STORES 9,948,145 4,102,987 4,228,498 4,251,504 4,219,527 4,171,391 4,262,344 4,350,459 

(1) data revised to 1977 benchmark in Retail Oiain Stores, 1977, Catalogue 63-210. 

(2) See page 27, 'Retail Trade - Coeposition of Kind of Business Groups". 
(3) A more detailed description of the group 'all other stores" will be found in the publication - Retail Trade (Catalogue 63-005) in which sales data 

are reported. 



950,920 976,595 1,009,799 959,309 

86,987 87,335 88,907 92,285 

6,408 6,062 6,571 5,585 

509,483 538,014 500,891 436,177 

149,721 151,218 151,218 127,326 

301,286 305,805 314,368 248,351 

61,629 63,724 66,273 66,074 

24,162 22,651 22,979 22,947 

468 134,753 128,420 87,069 

224,663 239,053 245,268 182,725 

34)3,34) 316,690 313,206 233,652 

14,760 15,218 14,746 13,979 

165,193 168,827 

6 

156,671 

6 

133,014 

0 5 

68,622 69,514 73,685 74,496 

6 6 

25,3641 

6 

28,175 

0 

29,105 26,136 

241,105 214,101 207,464 190,452 

97,772 120,064 127,028 104,198 

3,803 3,639 4,101 3,592 

191,641 205,056 221,666 190,854 

32,606 34,921 29,089 22,719 

116,535 151,281 162,778 132,501 

1,1182 582,415r 664,555t 481,481 

1165 342,255 342,597 288,124 

4,842,793r 4,906,566r 4,187,251 

Ceo donnes ant 	ajustées 8 Ia be deo )emin, 
2) Vair page 27, "Coisserce do d&tail - Cooait1on pai 
3) IVie deacription ploB d6taiiI6o du groupe "tous las 

63-005 au catalogi.ie) 

945,808 -5.0 .1.4 p1ceries-boucheriee 

93,963 *3.8 -1.8 lplcer1ea, conPiseries at articlea diwere 2 

4,943 -15.0 .13.0 Toue lee eutrea .eqeain. d'.lI.ents 3 

400,145 -12.8 *9.2 H.q.aine de merchandises diverse. 4 

124,067 -15.8 *2.6 W.g.eins gnrauw 5 

247,903 -21.0 .0.2 8.zar. 6 

52,905 -0.5 *24.9 Conceasionnaires d'autonobiloe 7 

- - - Vendeurs d'automobiles d'occeaion 8 

30,401 .0.3 -24.5 St.tions-aorvice 9 

- - - Garages 10 

28,892 -3.3 -11.0 Megasina do pièces at d'acceaeoire. d'.uto- II 
.obj lee 

81,776 -32.2 .6.5 Haqamlne do wAtamenta pour hommea 12 

145,549 -25.5 .25.5 Haqeslna do yAte.aents pour demos 13 

222,041 -25.4 .5.2 P4.q.eins do vAtements pour 1. femille 14 

12,605 -5.2 +10.9 Magaslna do chauaaurea ep4cialis6e. 15 

122,783 -15.1 *8.3 Haqasina de chauasure. pour I. femIlle 16 

a a a Quinc.illmrie. 17 

61,719 +1.1 .20.7 Maqasine de meublos 18 

o 0 a Megesins d'.pparella •6nager. 19 

21,325 -10.2 *22.6 Heqasine do meubles, têl6wiseure, radios at 
eCCoSSO irma 

20 

225,308 -8.2 -15.5 Pharmacies, mddicemmnta brewetda at pro- 21 
duits de beaut6 

91,551 -17.5 *14.5 tibrairies at papeterles 22 

2,855 -12.4 .25.8 flouristea 23 

179,680 -13.9 *6.2 Bijouteriee 24 

23,069 -21.9 -1.5 Magasins d'articloa do sport at decree- 25 
aol rca 

105,012 -18.6 *26.2 Megasins d'accesaoIree personnel. 26 

461,923 -25.3 .2.9 Hagasina do boisson. alcooliques 27 

292,871 -15.9 -1.6 bus los out roe aeqasin3) 28 

4,021,812 -15.0 .4.1 TOTAL, TOUS 1(5 MAGASINS A SIJXWISAL[S 29 

I do detail h a,curalee, 1977, no 63-210 Cu catalogue. 
genre do conw,orco". 

suItes saqoqins" apparalt dons Is publication qui traite do, ventee - C,orce do detail (no 

17 

I AIIJIAIJ 4. Maommins de d6t.ii 4 	cursal.. - Eati..tione .ene,allea dee .tocka(l) do certalne aenrea do crce. Canada. 1965 at 1986 

Percentage change 
1116 1985 

Variation procentuelle 

December 	December! 	December 	 Genre do grand magesin(2) September 	October 	Nooember 	Decier 
Nonember 	 1986/1985 
1986 

Septembre 	Octobre 	Novembre 	Ddcembro O6cembre 	IMca.bre/ 	Odcembre 
Noyembor 	 1986/1995 
1986 

NO 
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TABLE 5. Retail Chain Stores - Pbnthly Stock-sales Ratios for Selected Kinds of Business, Canada, 1985 and 1986 

1986 

Kind of business January February March April May June July 

Janvier Février Mars Avril Mai Juin Juillet 
No. 

1 Coiination stores (groceries and .70 .80 .75 .71 .62 .73 .70 
meat) 

2 Grocery, confectionery and .57 .61 .52 .55 .49 .52 .51 
sundries stores 

3 All other food stores .42 .32 .27 .25 .31 .32 .31 

4 General merchandise stores 2.63 3.94 3.02 2.84 2.59 2.96 3.06 

5 General stores 2.08 2.23 1.84 1.84 1.78 1.63 1.98 

6 Variety stores 3.89 4.10 3.40 3.64 3.09 3.27 3.55 

7 Motor vehicle dealers 3.00 2.78 1.92 1.68 1.68 1.62 1.92 

8 Used car dealers - - - - - - - 

9 Service stations .16 .18 .13 .14 .13 .13 .13 

10 Garages - - - - - - - 

11 Automotive parts and accessories 2.55 2.57 2.01 1.67 1.52 1.39 1.31 
stores 

12 Men's clothing stores 1.89 2.52 2.06 1.79 1.37 1.42 2.07 

13 Wornens clothing stores 1.00 1.48 1.28 1.20 1.03 1.06 1.51 

14 Family clothing stores 3.06 3.80 2.65 2.51 2.23 2.34 2.72 

15 Specialty shoe stores 1.22 1.90 1.72 1.40 1.16 1.17 1.23 

16 Family shoe stores 2.36 3.25 2.56 2.05 1.79 1.93 2.42 

17 Hardware stores x x X S S S S 

18 Household furniture stores 1.39 1.75 1.80 1.96 1.05 1.64 1.66 

19 Household appliance stores a S S a a x x 

20 Furniture, television, radio and .67 .79 .51 .55 .46 .50 .36 
appliance stores 

21 Pharmacies, patent medicine and 1.70 1.82 1.65 1.56 1.49 1.57 1.50 
cosmetics stores 

22 Book and stationery stores 3.33 3.56 2.69 2.90 2.65 2.77 2.71 

23 Florists 2.73 1.91 2.00 2.15 .89 1.39 1.82 

24 Jewellery stores 6.63 7.19 7.41 6.82 4.76 4.67 4.88 

25 Sporting goods and accessories 1.07 1.47 1.19 1.26 1.03 1.01 1.08 
stores 

26 Personal accessories stores 2.33 2.45 2.23 2.50 2.21 2.28 2.03 

27 Alcoholic beverage stores 1.28 1.27 .97 1.07 .84 .94 .13' 

28 All other stores 1.68 1.73 1.48 1.40 1.30 1.38 1. 

29 TOTAL ALL CHAIN STORES 1.24 1.44 1.25 1.24 1.08 1.17 1.18 
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FAULEaiJ 5. Magasins de detail è succurealea - Rapports .ensuels 8tocks-ventes de certains genres de conunerce, Canada, 
1985 at 1986 

986 	 1985 

Genre de coninerce 
August 	September 	October 

AoOt 	Septembre 	Octobre 

November 	December 	December 

Novembre 	Decembre 	Déce,nbre 

.75 .69 .73 .65 .70 Cpiceries-boucheries 1 

.53 .50 .52 .54 .58 Cpiceries, confiseries et articles 2 
divers 

.35 .32 .35 .18 .16 bus les autres magasins d'ali- 3 
cents 

2.68 2.41 1.81 1.84 1.85 I4agasins de marchandisea diverses 4 

2.16 2.04 2.06 1.31 1.39 Magasina généreux 5 

3.66 3.63 3.04 1.46 1.43 Bazars 6 

1.81 1.56 1.94 2.43 3.34 Concessionnaires d'automobiles 7 

- - - - - Vendeurs d'automobiles d'occasion 8 

.12 .10 .10 .10 .14 Stations-service 9 

- - - - - Garages 10 

1.34 1.51 1.21 1.34 1.63 Plagasins de pièces at dsccessoi- 11 
res dautomobiles 

1.89 1.91 1.29 .68 .67 Magasins de vêtements pour homines 12 

1.26 1.32 1.21 .66 .63 Magasins de vCtements pour dames 13 

2.40 2.60 2.33 1.12 1.31 Magasins de vêtements pour is 14 
fami lie 

1.18 1.16 1.07 1.00 1.23 Magasins de chaussures spéciali- 15 
sees 

2.07 2.06 1.57 1.30 1.22 Magasins de chaussures pour la 16 
fami lie 

x x x x x Quincailleries 17 

1.57 1.54 1.58 1.56 1.16 Maqasins de meubles 18 

x x x x a Magasins d'appareils mCnagers 19 

.44 .48 .46 .36 .44 Magasins de meubles, tClCviseurs, 20 
radios et accessoires 

1.70 1.39 1.31 .90 1.25 Pharmacies, médicaments brevetés 21 
et produits de beauté 

2.76 3.36 3.02 1.20 1.45 Librairies at papeteries 22 

2.47 1.91 2.28 1.41 1.18 Fleuristes 23 

5.77 5.73 4.54 1.47 1.43 Bijouteries 24 

1.03 1.30 .94 .36 .55 Hagasins d'articles de sport et 25 
d' accessoi res 

2.43 2.59 2.18 1.01 .85 Msgasins deccessoires personnels 26 

1.22 1.25r 1.36r .63 .63 Magasins de boissons alcooliques 27 

1.47 1.43 1.16 .70 .85 bus les autres magasins 28 

1.29 1.24 1.20 .82 .86 TOTAL, TIXJS LES MACASINS ) SUC- 29 
CIJRSALES 
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TA&( 6. Retail Chain Stores - Menthly Sales-stock Ratios for Selected Kinds of Business, Canada, 1985 and 1986 

1986 

No. 

Kind of business January 

Janvier 

February 

Février 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

July 

Juillet 

1 Combination stores (groceries and 1.44 1.25 1.33 1.42 1.61 1.38 1.43 
meat) 

2 Grocery, confectionery and 1.75 1.64 1.94 1.80 2.05 1.92 1.94 
sundries stores 

3 All other food stores 2.36 3.09 3.73 3.94 3.26 3.09 3.27 

4 General merchandise stores .38 .25 .33 .35 .39 .34 .33 

5 General stores .48 .45 .54 .54 .56 .61 .50 

6 Variety stores .26 .24 .29 .27 .32 .31 .28 

7 Motor vehicle dealers .33 .36 .52 .59 .59 .62 .52 

8 Used car dealers - - - - - - 

9 Service stations 6.32 5.71 7.64 7.17 7.46 7.65 7.49 

10 Garages - - - - - - - 

11 Automotive parts and sccessories .39 .39 .50 .60 .66 .72 .77 
stores 

12 Men's clothing stores .53 .40 .49 .56 .73 .70 .4I 

13 Women's clothing stores 1.00 .68 .78 .83 .97 .94 .7 

14 Family clothing stores .33 .26 .38 .40 .45 .43 .17 

15 Specialty shoe stores .82 .53 .58 .71 .86 .85 .82 

16 Family shoe stores .42 .31 .39 .49 .56 .52 .41 

17 Hardware stores x x X X S S S 

18 Household furniture stores .72 .57 .56 .51 .54 .61 .60 

19 Household appliance stores S X S X S S S 

20 Furniture, television, radio and 1.49 1.27 1.95 1.83 2.16 2.01 2.77 
appliance stores 

21 Pharmacies, patent medicine and .59 .55 .61 .64 .67 .64 .67 
cosmetics stores 

22 Book and stationery stores .30 .28 .37 .35 .38 .36 .37 

23 Florists .37 .52 .50 .46 1.13 .72 .55 

24 Jewellery stores .15 .14 .14 .15 .21 .21 .20 

25 Sporting goods and accessories .93 .68 .84 .79 .97 .99 .92 
stores 

26 Personal accessories stores .43 .41 .45 .40 .45 .44 .49 

27 Alcoholic beverage stores .78 .79 1.03 .93 1.19 1.07 1.2' 

28 All other stores .60 .58 .68 .71 .77 .72 

29 TOTAL ALL CHAIN STORES .81 .70 .80 .81 .93 .86 .8' 

I 

I 

I 
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TAIU F AU 6. Hagasins de detail è succursales - Rapports mensuels ventes-stocks de certains genres de cnerce, Canada, 
1985 et 1986 

1985 

December 
Genre de conserce 

August 	September 	October 	November 	December 

Aoilt Septembre Octobre Noventre DCcentre Décerrtre 
No 

1.55 1.54 1.46 1.36 1.53 1.43 £piceries-boucheries 1 

2.05 1.90 2.00 1.91 1.86 1.72 piceries, confiseries et articles 2 
divers 

3.14 2.82 3.16 2.86 5.71 6.25 bus lea autres maqasina d'ali- 3 
sent s 

.35 .37 .41 .55 .54 .54 Haqasins de marchandises diverses 4 

.47 .46 .49 .48 .76 .72 Magasins généraux 5 

.31 .27 .28 .33 .69 .70 Bazars 6 

.52 .55 .64 .52 .41 .30 Concessionnaires d'automobiles 7 

- - - - - - Vendeurs d'automobilea d'occasion 8 

8.51 8.47 9.67 9.96 10.11 7.20 Stations-service 9 

- - - - - - Garages 10 

.78 .75 .66 .83 .75 .61 Magssins de pièces et d'accessoi- 11 
res d'automohLles 

. 	 .J .53 .52 .78 1.46 1.49 Magasins de vCtements pour honanea 12 

• .79 .76 .83 1.51 1.58 Magasins de vCtements pour dames 13 

.42 .38 .43 .89 .76 Maqasina de vAtements pour is 14 
fami lie 

.80 .85 .87 .94 1.00 .81 Maqasins de chauasurea spCciali- 15 
sCes 

.48 .48 .49 .64 .77 .82 Magasins de chaussures pour Ia 16 
famiile 

x x x x x x Quincailieries 17 

.67 .64 .65 .63 .64 .86 Maqasins de meubles 18 

x x x x x x Magasins d'appareiis ménaqers 19 

2.83 2.25 2.10 2.20 2.76 2.29 Maqasins de meuhies, téiCviaeurs, 20 
radios at accessoires 

.7U .59 .72 .76 1.11 .80 Pharmacies, mdicsmenta brevetCs 21 
et produits de beautC 

.42 .36 .30 .33 .83 .69 Librairies et peteries 22 

.56 .40 .52 .44 .71 .85 Fieuristes 23 

.19 .17 .17 .22 .68 .70 Bijouteries 24 

1.15 .97 .77 1.07 2.75 1.81 Maqasins d'art ides 	Is sport et 25 
d'accessoires 

.51 .41 .39 .46 .99 1.18 Magasins d'accessoires personnele 26 

.82 .BO .73r 1.58 1.58 Magasins de boissons aicooliquea 27 

. 	 . 

.68 .70 .86 1.43 1.18 Tous les autrs maqasins 28 

.89 .78 • 80r •84r 1.23 1.16 TOTAL, buS LES I4AGASINS A SUC- 29 
CLISAL[S 
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TALE 7. Wholesale Marchents - Manth-to-.onth and Year-to-year Percentage Chenge in Eeti.ated Levels of Stocks, by Major Trade 
Croups for Canada and for All Trades in Regions, 1986 

1986 

Major trade groups - 
Regions 	 July/June 	August/July 	Sept/August Oct/Sept 	Nov/Octr 	Dec/NovP 

Juillet/juin 	Aoat/juillet 	Sept/soot 	Oct/sept 	Nov /octr 	Déc/novP 
No.  

I 

per cent - pourcentage 

1 Total all trade groups -0.1 -0.8 -0.1 -0.1 -1.3 -0.1 

2 Food -5,1 +1.1 +4.6 +2.0 -1.4 -1.9 

3 Tobacco, drugs and toilet preparations +1.7 -5.0 -1.4 +1.9 -0.5 +9.0 

4 Apparel, dry goods, furniture and -- -0.7 -1.0 -0.7 -3.8 +1.8 
general merchandise 

5 Motor vehicles and accessories +0.2 -1.0 +3.2 +0.5 +0.1 -5.7 

6 Farm machinery, equipment and supplies -4.5 -4.9 4.9 -53 +0.3 -0.4 

7 Other machinery, equipment and +1.3 +2.3 +1.4 +0.: - 	 .1 

supplies(1) 

B Metals, hardware, plumbing and heating +2.5 -2.6 +0.7 +0.2 -1.2 +0.4 

equipment 

9 Lumber and building materials -1.3 -5.6 -6.1 -1.5 +0.3 +5.4 

10 Other wholesalers(2) +1.4 -0.6 -2.3 +0.8 -1.9 +1.8 

Regions 

11 Atlantic provinces +0.3 +1.1 +4.4 +0.3 -2.6 -1.7 

12 Québec +1.1 +0.4 -0.3 +0.9 -1.7 +2.1 

13 Ontario +0.1 -0.2 +0.7 -0.2 -0.2 -1.1 

14 Prairie provinces -3.0 -2.8 -1.5 -1.7 -2.0 -0.6 

15 British Columbia, Yukon and Northwest +2.1 -2.2 -1.4 +0.9 -2.1 -0.2 
Territories 

(1)  Includes: Electrical machinery, equipmnI '1 	 l' SIP 	,2 l'1 	)IrurV;Iro phiII 	41.4'. , 	 (511 

(2)  Includes: 	Farm products (excluding grn I I 	 : 

P 	. 

I 
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IAUILAU 1. Marchands cia gros - Variations en pourcentage par rapport au .ois precedent et è l'année précéciente de l'estimation 
de nivesu des stocks, par Grands groupea cia conerce (Canada) et pour l'ensemble des coamierces (regions), 1986 

I 	/1985 

Grands groupes de commerce - 
July 	August 	September 	October 	No vemberr 	DecemberP 	Regions 

Juillet 	Aoat 	 Septembre 	Octobre 	Novembre" 	DécembreP 
NO 

per cent - pourcentage 

+10.0 +8.8 +8.6 +9.5 +8.1 +1.2 Total, toiis les groupes cia coivnerce 	 1 

-6.3 -5.0 -2.9 -0.3 -0.1 -3.3 Produits alimentaires 	 2 

+15.4 +11.7 +8.6 +9.6 +6.8 +7.2 Produits du tabac, pharmaceutiques et 	 3 
articles de toilette 

+1.8 +3.1 +2.8 +4.1 +2.4 +2.9 VRtements, articles cle mercerie, meubles de 	4 
matson et marchandiaes en gCnCral 

+15.7 +14.3 +13.0 +13.2 +14.1 +8.9 Véhicules è moteur et accessaires 	 5 

-7.0 -7.2 -6.9 -5.2 -3.3 -2.7 Machines et materiel agricoles 	 6 

I 

+).4 .-3,.4 Melaux, 	nricai 1leri, 	I 	011uIL' 	3 	apaLl lu 	II 
de chauffage 

+16.5 +11.4 +5.8 +5.4 +8.4 +11.2 Baja doeuvre et matériaux de construction 	9 

+15.2 +11.6 +9.6 +11.1 +9.5 +8.1 Autres qrossistes(2) 	 10 

Regions 

	

+4.8 	+4.8 	 +9.5 	 +8.3 	 +5.3 	 +4.7 	 Provinces de TAtlantique 	 11 

	

+12.0 	+12.5 	+11.1 	 +13.3 	+11.7 	 +11.0 	 Québec 	 12 

	

+12.2 	+10.6 	+11.6 	 +12.6 	+12.1 	 +9.7 	 Ontario 	 13 

	

+6.0 	+5.2 	 +3.7 	 +3.2 	 +4.4 	 +2.3 	 Provinces des Prairies 	 14 

	

+8.0 	+3.7 	 +2.6 	 +3.6 	 +0.2 	 +1.2 	 Colombie-Britannique, Yukon et Territoires 	15 
dii Nord-Duest 

(1) lucIus: Machines, appareils et fournitures electriques (CAr 621); et Machines et équipement, n.c.a. (CAt 623). 
''lus: Produits agricoles (excluant las céréales) (CAE 602); Papier et articles en papier (CAI 611); Déchets at matières 

'ubit (CA( 627); et Grossistes, n.c.a. (CAt 629). 

0 



July 	August 

Juillet 	AoOt 

per cent - pourcentag 

Total all trade grows 	1.55 	1.59 

2 Food 	 .68 	.71 

3 Tobacco, drugs and toilet 	1.02 	.95 
preparations 

4 Annarel. dry 000ds. furniture 	2.15 	1.85 

Major trade groups - 
Regions 

No. 
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TABLE B. Wholesale Merchants - Monthly Stocks/Sales Ratios, by Major Trade Cro.s for Canada and for All Trades in Regions, 

1985 and 1986 

1986 

September 	October 	Novemberr 	DecemberP 

Septembre 	Octobre 	Novembre" 	DécembreP 

1.45 1.42 1.56 1.57 

.71 .71 .73 .68 

.89 .85 .97 1.02 

1.68 1.84 2.05 2.55 

and general merchandise 

5 	Motor vehicles and acceasories 1.72 1.90 1.77 1.60 1.86 1.76 

6 	Farm machinery, equipment and 2.65 2.65 2.64 2.52 3.57 3.38 

supplies 

7 	Other sachi 	I 1 I H 	I . 

supplies(1 

B 	Metals, 	hard 	plumhifuj 	hid  

heating equipment 

9 	Lumber and building materials 1.32 1.24 1.12 1.15 1.32 1.66 

10 	Other wholesalers(2) 1.57 1.66 1.42 1.47 1.56 1.59 

Regions 

11 	Atlantic provinces 1.27 1.37 1.37 1.32 1.38 1.35 

12 	Québec 1.44 1.43 1.36 1.31 1.42 1.58 

13 	Ontario 1.50 1.58 1.40 1.37 1.53 1.49 

14 	Prairie provinces 2.14 2.12 2.02 1.89 2.12 2.02 

15 	British Columbia, Yukon and 1.31 1.36 1.21 1.24 1.33 1.37 

Northwest Territories 

I (1) Includes: Electrical machinery, equips 	it ' iIt.' 

(2) Includes: frrn products (exclijdiriq I]ru 

S 
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IABL(AU B. Marchands de gros - Rapport mansuel stocks/ventea, par Grends groIes de coerce (Canada) et pour l'enseable des 
coercea (regions), 1905 et 1986 

(535 

Grands groupes de cimierce - 
July 	August 	September 	October 	Noveeer 	Decemberr 	Regions 

Juillet 	AoOt 	Septesnbre 	Octobre 	Novembre 	Décembrer 
No 

per cent - pourcentage 

1.59 1.58 1.53 1.41 1.54 1.68 Total, tous lea groupes de cerce 1 

.74 .71 .74 .71 .75 .79 Produits alimentaires 2 

.98 .89 .89 .80 .85 1.04 Produits du tabac, pharmaceutiques 3 
et articles de toilette 

2.34 2.00 2.04 1.96 2.09 2.66 Vétements, articles de mercerie, 4 
meubles de maison et marchandises 
an général 

1.71 1.75 1.78 1.60 1.77 1.87 Véhiculea h moteur et accessoirea 5 

4.06 3.68 3.99 2.52 3.58 4.03 Machines et materiel agrtcoles 6 

1, 1 11 1. 117 1.7)1 1. (s 1. 71, 1.71 Au) r- 	msl', 	st 	 5 7 

1 1 . s7 I . Mi 1 	. 	5. 1 .b 1 	. ') 5 l'lét_ 	sux 	I 	5.5 	Li PU s&' , 	111 	ii 	t I) 

appareils de chauffage 

1.44 1.36 1.34 1.31 1.53 1.97 Bois d'oeuvre at matCriaux de 9 
construction 

1.52 1.62 1.47 1.38 1.51 1.69 Autres grossistes(2) 10 

Regions 

1.29 1.33 1.38 1.32 1.40 1.49 Provinces de lAtlantique 11 

1.42 1.36 1.37 1.26 1.37 1.62 Québec 12 

1.58 1.60 1.50 1.38 1.53 1.60 Ontario 13 

2.12 2.11 2.07 1.83 1.96 2.12 Provinces des Prairies 14 

1.39 1.40 1.35 1.26 1.46 1.51 Coloelbie-Britannique, Yukon at 15 
Territoires du Nord-Ouest 

lucIus: Machines, appareils et fournitures electriques (CAC 621); 	et Machines et equipement, n.c.a. 	(CAC 623). 
.'n'Ius: Produits aqricoles (excluiant 	les céréales) 	(CAr 602); 	Papier et articles en papier (CAr 611); 	Déchets et matires • l,. 	'hit Al' 	71;  5 	l;ut '', 	ri..s. 'CAt 	b29'. 
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TABLE 9. Independent Motor Vehicle Dealers, Month-end Stock-sales Ratios and the Quarter-to-quarter 
Percentage Change for Stocks, Canada, 1983-1986(1) 

TABLEAU 9. Concessionnaires d'automobiles indépendants - Rapports stocks-ventes i la fin du mois et 
lea variations procentuelles des stocks par rapport au trimestre précédent, Canada, 1983-
1986(1) 

Period 
	

Stock-sales ratio 
	Percentage change 

Per iode 
	 Rapport stocks-ventes 	Variation procentuelle 

1983 

March - Mars 
	 1.31 	 +6.6 

June - Juin 
	 1.18 
	

+9.1 

September - Septembre 
	

1.41 	 -5.3 

December - Décembre 
	

1.73 
	

+16.2 

1984 

MaN-li - Mars 	 1.46 	 ±17. 

June - Juin 	 1.27 	 -1.3 

September - Septembre 	1.72 	 -4.4 

December - Décembre 	1.95 	 +8.2 

1985 

March - Mars 	 1.45 	 +17.6 

June - Juin 	 1.32 	 -2.8 

September - Septembre 	1.56 	 -0.8 

December - Décembre 	1.99 	 +20.7 

1986 

March - Mars 	 1.92 	 +13.8 

June - Juin 	 1.80 	 +5.0 

September - Septembre 	1.86 	 -11.ii 

December - Décembre 	2.39 	 +13.5 

(1) Derived from sales and inventory data reported by a panel of respondents. 
(1) Obtenus 	partir des données sur les ventes et stocks fourriies par certains répondants. 

C 



COIMRCE DE DtTAIL - COfOSITION PAR GENRE DE 
COP*IIRCE 

p iceries-boucheries. 	F;n 155 r ';-hintjrl cr 	- 
ceries avec 20% ou plus de viaride fraiche). 

Magasins d'épiceries, confiseries et articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraiche). 

bus 1e8 autres .aqasins d'alimentation. Rage-
sins de produits de boulangerie; maqasins de 
bonbons, de noix et confiseries; laiteries; maqa-
sins d'oeufs et de volailles; magasins de fruits 
et legumes; boucheries; poissonneries; magasins 
d'aliments fins (delicatessen); autres magasins 
d'alimentation. 

Magasins de marchandises diverges. Magasins de 
marchandises diverses (moms du tiers du stock en 
aliments) et les bureaux de vente per comande 
postale et par catalogue des grands maqasins. 

Magasina généraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'automobiles. Vendeurs d'auto-
mobiles (neuves et d'occasion ou neuves seule-
sent). 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
d'automobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pièces et d'accessoires d'autoinobi-
leg. Magasins de pneus, d'accumulateurs et 
d'accessoires; magasins de fournitures pour la 
maison et l'automobile. 

Magasins de vétements pour hosunes. Magasins de 
vêtements pour hommes et garçons; magesins d'ac-
cessoires vestimentaires pour hommes et qarçons; 
chapelleries pour hommes et garçons; tailleurs 
(ateliers de confection sur place de vêtements 
sur mesure). 

Magasins de vêtements pour dames. Magasins de 
vêtements prêt-a-porter pour dames et jeunes f ii-
les; magasins de lingerie et bonneteries pour 
daises et jeunes filles; inaqasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour is famille. Maqasins 
de vétements et d'accessoires vestimentaires pour 
In flmi lie. 

RETAIL TRADE - COPfOSITION OF KIND OF BIJSI-
NI 55 GROUPS 

I.flh,)if)HtLOfl 	stores. 	rurib irs-it sir 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20 10 or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal-
(F3 	rew and irs-st 	new njrIv) 

Used car dealers. 	Used car cleat ers (used 
cars and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Family clothing stores. Famili clothing and 
fiurcuishinqo stores. 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drugstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Magasins de chaussures spécialisées. Magas ins de 

chaussures pour hommes et garçons; rnagasins de 
chaussures pour dames et jeunes filles; maqasiris 
de chaussures pour enfants et bébés. 

Magasins de chaussures pour la famille. Maqasins 
de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Magasins de meubles de maison. Magasins de meu-
bles. 

Magasins d'appareils ménagers. Magasins d'appa-
reils ménagers; magasins de fournitures électri-
ques. 

Magasins de meubles, de téléviseurs, de radios et 
dt appareils ménagers. Maqasins de meubles, de 
téléviseurs, de radios et d'appareils ménaqers. 

Pharmacies, magasins de médicarnents brevetés et 
de produits de beauté. Drogueries y compris ma-
gasins de spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

l4agasins d'art ides de sport et accessoires. Ma-
gasins d'articles de sport; embarcations, moteur 
hors-bord et accessoires connexes; magasins dt 
bicyclettes et ateliers de reparation; vendeur 
de motocyclettes. 

Magasins d'accessoires personnels. Magasins et 
kiosques de tabac; marchands de journaux et de 
périodiques; magasins de cadeaux, de nouveautés 
et de souvenirs; magasins d'appareils et de four-
nitures photographiques; rnagasins de sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; magasins de jouets et de jeux. 

Magasins de boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des maga-
sins de bière. 

bus les autres magasins de commerce de detail. 
Tous les autres magasins non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Voltines VII and VIII). 

Nota 

Une definition détaillée des genres de 
commerce de detail et de commerce de qros paralt 
dans les publications du Recensernent du Canada de 
1971 (volumes VII et VIII). 



SI LI-CIED PUBLICATIONS 

Following are publications of the Indus-
I ry Division in the Retail Trade sector. 

Cd Ira 1 tJ&JiJe 

S -LJLJ? I)1;iitme(it 	tuie 	Sa1isi 	ii id 	tock;. 

11., Oil. 55 pages. First Issue, 1938 
(155N 0380-7045). 

65-1104 Department Store Sales by Region. 
Advance Release. N., Bil. 1 page. 
First Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. M., Bil. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., Bil. 
Approx. 25 pages. First Issue, 1932 
(ISSN 0705-5595). 

tc-(11 Mrchandising Inventories. N., Bil. 

. 	
i pages. First Issue, 1972 (ISSN 

Ii diO-7177). 

63-210 Retail Chain and Department stores. 
A., Bil. Approx. 100 pages. First 
Issue, 1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

CIIOIX DL PUBLICATIONS 

Les publications suivantes se trouvent b la 
Section du commerce de detail, Division de l'in-
dui;t r 1 e. 

Catalogue 

63-11102 Vent en et nt ock 	des qrriridn 	iris. M. 

Bil. 55 pages. Premier nurnéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. N., Bil. 1 page. Pre-
mier numéro, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. M., Bil. Environ 85 
pages. Premier niinéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neufs. N., 
Bil. Environ 25 pages. Premier ntjnéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. N., Bil. 30 pages. 
Premier numéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail b succursales et les 
grands magasins. A., Bil. Environ 100 
pages. Premier nunéro, 1933 (ISSN 0380-
7878). 

63-213 Exploitants de distributeurs automatiques. 
A., Bil. 45 pages. Premier nunéro, 1958 
(ISSN 0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., Bil. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

i'-5F1 R( , tail Trade Historical Statistics, 
')72-1979. 0., Bil. 695 pages. (ISBN 
[1-660-50613-0) 

63-218 La vente directe au Canada. A., Bil. 25 
pages. Premier numero, 1966-67 (IssN 
0590-5702). 

63-219 Librairies de campus. A., Bil. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Bil. 700 pages. Premier ninéro, 1975 
(ISSN 0590-9325). 

63-538 Commerce de detail statistiques histori-
ques, 1972-1979. H.S., Bil. 695 pages. 
(ISBN 0-660-50613-0) 



Série des résultats d'exploitat ion, [omuIPrce dr 
detail, H.S., Bil. (Premier numéro, 1974): 

Catalogue 

63-603 Magasins de vêtements pour homes, 1983 

63-606 Magasins de vente su detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Hagasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtements 
pour la famille, 1980 

I 
Operating Results Series, Retail Irade, U., 
Bil. (First Issue, 1974): 

Catalogue 

63-603 Men's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florists, 1983 

63-609 Retail .Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-204E, price Canada $10.00, 
Other Countries $11.50. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilinqun 
H.S. - Hors série 

Outre les publications 4num6r6es ci-desniin, 
Statistique Canada publie une grande variété it 

bulletins statistiques sur la situation ècono-
mique et sociale du Canada. On peut se procurer 
un catalogue complet des publications courantes 
en s'adressant a Statistique Canada, Ottawa 
(Canada), K1A 016. 

NO 11-204F, prix Canada $10.00, Autres pays 
$11.50. 
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