
Catalogue 63-014 Monthly 	 Catalogue 63-014 Merisuel 

STA18TIC3 BTATISTJQU 

CANADA 	CANADA 

"4 

Merchandising 
inventories 
October 1987 

• 	M/J- 1E  ieo 
LIBRARY 

Stocks 	BIBLlOTHQu 

commerciaux 
Octobre 1987 

S 

I.. 1+ Statistics Canada Statistique Canada 	 Canada 



Data in Pny Forge... 

Statistic8 Canada disseminates data in a variety of 
forms. In addition to publications, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

How to ILtain More Inforation 

Inquiries about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Induatry Division, 

Des données eeum plusieurs fores... 

Statistique Canada diffuse lea données sous formea diverses. 
Outre lee publications, des totalisations habituelles et spé-
cialea sont offertea sur imprimés d'ordinateur, sur microfi-
chea at microfilms at sur bandes magnetiques. Des certes et 
dautres documents de référence géographiques sont disponiblev 
pour certaines sortes de donnAes. L'accès direct è des donnée 
agrégées eat possible par le truchement de CANSIM, Is base di 
données ordinolingue at Ic système d'extraction de Statistiqui 
Canada. 

Cent obtanir d' jtres renaeigne.ents 

Toutes demandes de renseignements au sujet de cette publica-
tion ou de statistiques at services connexes doivent être 
adressées a: 
Section du commerce do detail, 
Division de l'industrie, 

Statistics 	Canada, 	Ottawa, 	K1A 	016 	(telephone: Statistique Canada, 	Ottawa, 	K1A 0T6 	(téléphone: 	951-9656) 	ou 
951-9656) 	or 	to 	the 	Statistics Canada reference cen- su centre de consultation de Statistique Canada a: 
tre 	in: 

St. 	John's 	(772-4073) Sturgeon Falls 	(753-4888) St. 	John's 	(772-4073) Sturgeon Falls 	(753-4888) 

Halifax 	(426-5331) Winnipeg 	(983-4020) Halifax 	(426-5331) Winnipeg 	(983-4020) 

Montréal 	(283-5725) Regina 	(780-5405) Montréal 	(283-5725) Regina 	(780-5405) 

Ottaws 	(951-8116) Edmonton 	(495-3027) Ottawa 	(951-8116) Edmonton 	(495-3027) 

Toronto 	(973-6586) Calgary 	(292-6717) Toronto 	(973-6586) Calgary 	(292-6717) 

Vancouver 	(666-3691) Vancouver 	(666-3691) 

Toll-free 	access 	is 	provided in 	all 	provinces 	and Un 	service 	d'appel 	interurbain sans 	frais 	est 	offert, 	dans 
territories, for 	users 	vft reside outside the local toutes les provinces et dana lea territoires, asc ttiliaateurs 
dialinq area of any of the regional reference centres. gui habitant è l'extCrieur des zones do c,iication locale 

des centres rCgionaux de consultation. 

Newfoundland and Labrador 1-800-563-4255 Terre-Neuve at Labrador 

Nova Scotia, New Brunswick Nouvelle-cosse, Nouveau-Brunswick 
and Prince Edward Island 1-800-565-7192 et Ile-du-Prince-ldouard  

Quebec 1-800-361-2831 Québec 1-6LJU-361-2831 

Ontario 1-800-268-1151 Ontario 1-800-268-1151 

Manitoba 1-800-542-3404 Manitoba 1-800-542-3404 

Saskatchewan 1-800-667-7164 Saskatchewan 1 -800-667-7164 

Alberta 1-800-282-3907 Alberta 1-800-282-3907 

Southern Alberta 1-800-472-9708 Sud de l'Alberta 1-800-472-9708 

British Columbia (South Colombie-Britannique (mud 
and Central) 1-800-663-1551 et centrale) 1-800-663-1551 

Yukon and Northern B.C. Yukon et nord de Is C.-B. 
(area served by (territoire deaservi par is 
NorthwestTel Inc.) Zenith 0-8913 NorthweatTel 	Inc.) Zenith 0-8913 

Northwest Territories Territoires du Nord-Ouest 
(area served by (territoire desservi per Is 
Northwestlel 	Inc.) Call collect 403-420-2011 NorthwestTel Inc.) 	Appelez è frais virés au 403-420-2011 

How to Order Pthlications 	 Coent cander lea piElications 

I 

This and other Statistics Canada publications may be 	On peut se procurer cette publication at les autres publics- 
purchased from local authorized agents and other 	tions de Statistique Canada aupres des agents autorisCs at des 
coimnunity bookstores, through the local Statistics 	autrea librairies locales, par l'entremise des bureaux loceux 
Canada offices, or by mail order to Publication Sales, 	de Statistique Canada, ou en écrivant a is Section des ventes 
Statiatics Canada, Ottawa, K1A 016. 	 des publications, StaUstique Canada, Ottawa, K1A 016. 

1(613)951-7276 	 1 (613 )951-72 76 

Toronto 	 Toronto 
Credit card only (973-8018) 	 Carte de credit ijitilernerit (973-8018) 



Statistics Canada 	 Statistique Canada 

I ndustry Division 	 Division de lindustrie 
tThtail Trade Section 	 Section du commerce de detail 

Merchandising 	Stocks 
inventories 	 commerciaux 
October 1987 	 Octobre 1987 

ti n 	.:'inrIy 	..? Pubcdtcrl du:urtuu pr 
the Minister of Supply and le ministre des Approvisionnements et 
Services Canada Services Canada 

C Minister of Supply 0 Ministre des Approvisiorinements 
and Services Canada 1988 et Services Canada 1988 

Extracts from this publication may be reproduced Le lecteur peut reproduire sans autorisation des 
for individual use without permission provided the extraits de cette publication a des fins d'utilisat,on 
source is fully acknowledged. However, reproduction personnelle a condition d'indiquer Ia source en 
of this publication in whole or in part for purposes entier. Toutefois, la reproduction de cetie publication 
of resale or redistnbution requires written permission en tout ou en partie a des fins commerciales ou de 
from the Publishing Services Group. Permissions redistribution nécessite l'obtention au préalable 
Officer, Canadian Government Publishing Centre, dune autorisation écrite des Services d'Odition, 
Ottawa, Canada K 1 A 0S9. Agent de droit d'auteur, Centre d'édition du gouverne- 

ment du Canada, Ottawa, Canada K 1 A 0S9. 

March 1988 	 Mars 1988 

Price: Canada, $13.00, $130.00 a year 	 Prix: Canada, $13.00, $130.00 par année 
Other Countnes, $14.00, $140.00 a year 	 Autres pays, $14.00. $140.00 par année 

Payment to be made in Canadian funds or equivalent 	 Paiement en dollars canadiens ou I'eguivalent 

Catalogue 63-014, Vol. 15, No. 10 	 Catalogue 63-014, vol. 15, no  10 

ISSN 0380-7177 	 ISSN 0380-7177 

ID Ottawa 	 Ottawa 



SYP€OLS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

SICNIES CONVENTIONNELS 

Les signes conventionnels suivants soot em-
ployés uniformément dans les publications de Sta-
tistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nonibres infimes. 

P nombres provisoires. 

r nornhres rectifiés. 

x confidentiel en vertu des dispositions de 
la Loi sur la statistique relatives au 
secret. 

This publication was prepared under the di-
rect ion of: 

• P.N. Triandafillou, Director, 	Industry 
Division 

• C. Snyder, Associate Director, Distribu-
tive Trades Sub-division, Industry Divi-
sion 

• R. Rasia, Chief, Distributive Trades Sub-
division, Retail Trade Section, Industry 
Division 

Cettn nijhl int jflr)  II pf 6 rAili(Iin 	nntjn Ui i1jrr 	inn 
d€: 

P.N. 	Triandafillou, dir'"'t pur, 	Divi-ijon 	tip 

1' industrie 

C. Snyder, directeur associé, Sous-riivision 
des commerces de la distributions, Division de 
1' industrie 

R. Rasia, chef, Section du commerce de detail, 
Sous-division des commerces de Is distribu-
tions, Division de l'industrie 



TABLE OF C(JNI[NIS 	 TABLE OLS MATIERES 

	

Page 	 Page 

Highlights 	 5 	Points Saillants 	 5 

Table 	 Tableau 

1. Department 	Stores 	- 	Estimated 	1. Grands magasins - Estimations mensuelles 
Monthly Stocks, by Department, 	des stocks, par rayon, Canada, 1986 et 
Canada, 1986 and 1987 	8 	1987 	 8 

2. Department Stores - Monthly Stock- 	2. Grands magasins - Rapports mensuels 
sales 	RatLos, 	by 	Department, 	stocks-ventes, par rayon, Canada, 1986 
Canada, 1986 and 1987 	10 	et 1987 	 10 

3. Department Stores - Monthly Sales- 	3. Grands magasins - Rapports mensuels 
stock 	Ratios, 	by 	Department, 	ventes-stocks, par rayon, Canada, 1986 
Canada, 1986 and 1987 	12 	et 1987 	 12 

4. Retail Chain Stores - Estimated 	4. Magasins de detail a succursales - Esti- 
Monthly Stocks of Selected Kinds of 	mations mensuelles des stocks de cer- 
Business, Canada, 1986 and 1987 	14 	tains genres de commerce, Canada, 1986 

et 1987 	 14 

Retail Chain Stores - Monthly 	5. Magasins de detail a succursales - Rap- 
r;tock sa l es  Ratios for Selected 	ports mensuels stocks-ventes de certains 

' 	Kinds of Business, Canada, 1986 and 	genres de commerce, Canada, 1986 et 1987 	16 
1987 	 16 

Retail Chain Stores - Monthly 	6. Magasins de detail a succursales - Rap- 
Sales-stock Ratios for Selected 	ports mensuels ventes-stocks de certains 
Kinds of Business, Canada, 1986 and 	genres de commerce, Canada, 1986 et 1987 	18 
1987 	 18 

7. Wholesale Merchants - Month-to- 	7. Marchands de gros - Variations en pour- 
month and Year-to-year Percentage 	centage par rapport au mois précédent et 
Change in Estimated Levels of 	a l'année précédente de l'estimation de 
Stocks, by Major Trade Groups for 	niveau des stocks, par Grands groupes de 
Canada and for All Trades in 	commerce (Canada) et pour l'erisemble des 
Regions, 1985-1987 	20 	coininerces (regions), 1985-1987 	20 

8. Wholesale Merchants - Monthly 	8. Marchands de gros - Rapports mensuels 
Stock/Sales Ratios, by Major Trade 	stocks/ventes, par Grands groupes de 
Groups for Canada and for All 	commerce (Canada) et pour l'ensemble des 
Trades in Regions, 1985-1987 	22 	commerces (regions), 1985-1987 	22 

9. Independent Motor Vehicle Dealers, 	9. Concessionnaires d'automobiles indépen- 
Month-end Stock-sales Ratios and 	dants - Rapports stocks-ventes a Ia fin 
the Quarter-to-quarter Percentage 	du mois et variations procentuelles des 
Change for Stocks, Canada, 1984- 	stocks, par rapport au trimestre pr6c6- 
1987 	 24 	dent, Canada, 1984-1987 	24 

Appendices 	 Appendices 

I. Scope of the Survey 	25 	1. Champs de l'enquête 	25 

' 	II. Retail Trade - Composition of Kind 	II. Commerce de detail - Composition per 
of Business Groups 	27 	genre de commerce 	 2 

Selected Publications 	 Choix de publications 





n 

HIGIIL1GH1S 
	

POINTS SAILLANTS 

Department Stores 

• Department store inventories, unadjusted 
for seasonal variations, totalled $5,185 
million at the end of October 1987. This 
inventory level represented an increase of 
5.5% over the level reached in October 
1986. 

The October 1987 ratio of inventories to 
sales stood at 4.64:1, up from 4.53:1 
observed a year earlier. 

Retail thain Stores 

- Retail chain store inventories totalled 
$4,771 million at the end of October 1987, 
a decrease of 1.5% from the level reached 
in October 1986. 

• [he October ratio of inventories to sales 
'  )od at 1.10:1, down marginaly from the 

ivrage ratio of 1.11:1 observed in the 
lre previous months. 

Wholesale Merchants 

- Inventory levels in October 1987 were 4.9% 
higher than in the corresponding period in 
1986. The ratio of inventories to sales at 
the end of October 1987 stood at 1.31:1, 
down from 1.42:1 recorded a year earlier 
and down over the average ratio of 1.39:1 
observed in the three previous months. 

Grands I4agasins 

• La valeur des stocks des grands maqasins, sans 
ajustements saisonniers, &élevait a $5,185 
millions b Is fin du mois d'octohre 1987. Le 
niveau des stocks représente une hausse de 5.5% 
par rapport au niveau atteint en octobre 1986. 

• Le rapport du total des stocks aux ventes pour 
le mois d'octobre 1987 me chiffrait a 4.64:1, 
soit une hausse comparativement au rapport de 
6.53:1 observe un an auparavant. 

Maqasins de detail è succursales 

• La valeur des stocks des maqasins de detail 
succursales s'élevait A $4,771 millions a la 
fin du mois d'octobre 1987, soit une baisse de 
1.5% par rapport au niveau atteint en octobre 
1986. 

• Le rapport du total des stocks aux ventes s'est 
etabli a 1.10:1 en octobre 1987, soit une 
baisse marginal comparativemerit au rapport 
moyen de 1.11:1 observe au cours des neuf maim 
précédents. 

Marchands de qros 

• Le niveau des stocks s'est accru de 4.9% en 
octobre 1987 en reqard de Is rnême période en 
1986. Le rapport du total des stocks aux 
ventes, a la fin d'octobre 1987, s'est établi 
1.31:1, soit une baisse cornparativement 
1.42:1 un an auparavant et une baisse compara-
tivement au rapport moyen de 1.39:1 observe au 
cours des trois mois précédents. 

Note aux utilisateurs: 

Les utilisateurs des données devraient prendre 
note que les estimations mensuelles des ventes et 
des stocks des grands magasins, sans ajustements 
saisonniers, pour 1986, ont été révisées afin 
d'incorporer les declarations tardives. 

Note to users: 

Data users should note that unadjusted 
monthly department store sales and stocks 
estimates for 1986 have been revised to in-
corporate late responses. 
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TA&[ 1. D.part.ent Stores - Eati.ated Manthly Stncks,(1) by0epartme, -,t, Canadn, 1986 orvl 19H1 

19 

Department 	 January 	February 	March 	April 	May 	June 	July 	August 

Janvier 	Féyrier 	Mars 	Avril 	Mai 	Juin 	3uillet 	AoCit 

No. 

thousands of dollars - n,illiers de dollars 	 - 

1 	Women's and misses 	dresses, housedresses, 54,443 72,560 79,287 84,6118 78,892 63,630 67,241 73,263 
aprons and uniforms 

2 	Women's and misses' coats and suits 64,994 86,137 90,364 77,432 73,796 61,375 81,939 107,829 

3 	Women's and misses' sportswear 212,081 253,001 331,272 337,732 316,469 268,257 268,361 287,154 
4 	Furs 32,548 28,782 29,0114 28,375 27,941 28,765 30,295 30,145 

Infants' and children's sear and nursery 98,709 120,099 129,722 141,977 136,194 128,617 138,636 133,485 
equipment 

6 	Cirla' and teenage girls' wear 46,482 59,732 84,512 66,609 63,927 58,230 86,387 93,996 
7 	Lingerie and aomen'a sleepsear 42,439 45,913 64,397 67,727 68,470 59,804 60,696 69,388 
B 	Intimate apparel 66,907 68,516 70,970 71,411 71,949 69,860 72,251 71,849 
9 	Millinery 2,638 2,999 4,151 3,644 3,423 2,809 5,720 7,645 
10 	Women's and girls' homiery 49,024 48,693 53,991 52,898 52,404 48,877 56,331 61,191 

11 	Women's and girl.' glove., mitts and 
accessories 

68,561 73,943 89,386 89,354 86,207 75,106 74,466 82,3367 

12 	Women's, mismes' and children'. footwear 113,011 126,628 159,489 163,137 154,962 138,655 142,330 154,957 

13 	Won', clothing 146,125 174,123 212,789 215,226 218,921 171,235 165,950 174,( 
14 	34ns furnishings 132,210 209,362 777,697 778,904 792,019 244,794 744907 744, 

1119 /117111 /1,119 /9,1131, 
18 	Toiletries, coenetics and drugs 298,106 283,408 291,472 291,1)()2 290,231 278,285 286,693 296,619 

19 	Photographic equipment and muppliem 57,103 54,543 58,600 56,239 56,764 52,624 51,122 54,108 
20 	Piece goods 25,992 26,767 32,805 33,3115 26,609 25,008 26,126 25,355 

21 	Linens and domestics 176,093 179,261 178,591 179,324 180,483 177,676 174,120 173,823 
22 	Smallsares and notions 56,640 57,044 56,909 57,311 56,072 53,762 55,3334 59,379 
23 	Chins and glassware 98,760 102,714 111,876 112,325 111,858 101,194 100,311 103,354 
24 	floor conerings 63,706 61,404 70,127 71,135 70,665 80,173 68,940 66,204 
25 	Draperies, curtains and furniture coo- 74,349 72,167 84,879 82,789 83,877 81,217 81,461 80,426 

er inga 

26 	Larps, pictures, mirrors and all other 58,529 57,067 69,173 70,691 69,576 68,485 71,684 73,451 
home furniahingm 

27 	furniture 154,528 159,277 180,278 181,606 177,732 170,890 165,650 161,891 
28 	Major appliances 70,585 76,422 95,131 93,025 94,170 86,853 86,873 83,069 
29 	Television, radio and meslc 197,687 192,741 197,866 194,854 196,715 185,959 195,493 193,553 
30 	Wousesares and emall electrical appliances 176,648 172,889 203,645 201,545 194,644 182,455 189,828 195,463 

31 	Hardware, paints, eallpaper, etc. 142,169 143,175 164,660 171,760 169,394 160,019 152,123 147,088 

32 	Plibing, heating and building materials 57,471 61,481 68,491 68,999 68,298 66,455 67,477 65,645 

33 	Jewellery 167,103 174,460 196,615 200,577 202,272 183,206 182,047 181,847 
34 	Toys and gmee. 115,077 124,927 139,131 132,785 126,188 138,984 180,316 232,549 
35 	Sporting goods and luggage 132,443 152,174 189,668 188,990 186,374 164,551 186,898 145,059 

36 	Stationery, books and magazine. 121,906 119,629 151,205 151,504 152,878 152,389 175,749 166,515 
37 	Gasoline, oil, auto accessories, repairs 64,959 70,316 70,975 67,3382 65,648 64,240 62,022 59,9314 

and supplies 
38 	Woals and lunches 583 488 506 396 614 464 324 31 
39 	Repairs and service. 2,878 3,013 3,131 3,079 3,328 3,446 3,712 3,6? 
40 	All other departments 82,129 91,045 124,139 122,638 113,726 91,204 82,803 64,9?, 

41 	1OTAL ALL DEPART3BNTS 3,756,451 4,016,471 4,648,851 4,621,214 4,539,881 4,178,859 4,292,007 4,444,9172 

I 
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AILtAAJ 1. Grands ..g.ein. - (.tieetiane .eneuellee dee stocke(l ) • per rayon, Caned., 1986 at 1987 

Percentage change 
9137 	 1906 

V.ri,tion procantualle 

Sspt.ob.r 	October 	October 	November 	Oecaober 	 October! 	October 	Rayon 
Septeober 	1987/1986 
1987 

S.pteobrs 	Octobra 	&tobrs 	Noveobra 	DAcedera 	 lktobra/ 	Octobra 
Septra 	1987/1986 
1987 

No 
t.hou.anda of dollar. - .lIliars de dollere 

76,560 83,294 102,865 84,880 62,536 .8.8 -19.0 Robes, robe. de .4nega, tobliala at uni- 	 1 
for,., pour dew., at .las,pe ('Iliac 

119,306 119,839 114,281 96,617 70,991 .0.4 *8.9 N.nteauo at tatileura pour d,u,es at Jeunea 	2 
fit lea 

298.222 319,104 246,170 267,440 240,559 .7.0 *29.6 V8te.ent. .ports pour dams, at jaunee fills. 	3 
32,079 35,127 42,762 41,614 38,661 .9.5 -17.9 foorrurea 	 4 

135,385 140,355 157,477 142,248 110,893 .3.7 -10.9 V4te.enta pour bdt,6s at anfant. at •rticle. 	5 
do chra. d'enf.nt, 

90,617 100,290 74,039 77,584 54,887 .10.7 .35.5 VAtemente de filletta, at d'.dole.centaa 	 6 
79,969 100,536 78,481 97,431 65,503 +25.7 .28.1 Linerla at v6teso,nts la nult pour des., 	 7 
72,805 77,979 70,155 73,943 71,620 +7.1 +11.2 Soo.-vêtemsnte 	 8 
9,081 9,016 8,824 8,742 5,810 -0.7 *2.2 Ch.pe.ux 	 9 

61,693 61,314 59,513 61,941 53,625 -0.6 .3.0 Fle, pour dame, at flilatta. 	 10 

96,866 116,303 112,114 115,096 85,364 .20.1 .3.7 (lent., anuflas at articles de perure pour 	11 
dame, at rlll.tt.. 

172,601 160,483 146,491 150,101 129,309 .4.4 .21.5 Chaussures pour des.., jaunes fills, at 	 12 
en f ant a 

205,600 230,277 242,449 236,321 167,087 *12.0 -5.0 V4taeente pour h.e. 	 13 
290,402 338,068 281,649 304,043 226,210 .16.4 *20.0 Articles lhahi(iew.nt pour hosvaee 	 14 
8,486 95,723 106,645 85,022 56,739 +12.0 -111.2 YAtcmvotv at 	nrtic(a,. d'hsbillemmlt 	pour 	15 

flu rçono 

tb,643 1116,233 +1,611 94438 H 	Ii .15.11 .21.3 u,. 	pour 	Nov,,,'. at 	.t, +ç ,, +. 	 (6 
18,941 46,224 53,324 66,440 43,841 .18.7 -13.3 Produ&to alimenteireg at 	,or3r..,av 	 11 

339,477 397,0117 360,565 407,702 373,447 .15.8 .9.0 Articles de tollette, cos.étiques at 	aAdi- 	18 
cnt a 

48,102 53,836 62,946 70,999 58,427 .11.9 -14.5 App.reila at fournitursa pl3otoqr.phtguaa 	19 
26,498 26,724 29,676 31,425 23,959 .0.9 -9.9 Ti.eua b Is pl4c. 	 20 

173,680 189,363 175,295 190,064 176,794 +9.1 +8.1 Litaria at tinge da eeiaon 	 21 
57,803 56,966 67,487 64,264 59,551 -1.4 -15.6 Ilenu. artIcle. 	 22 

110,588 131,540 109,517 135,953 112,368 .18.9 .20.1 Porcelain,, at varrerie 	 23 
69,642 67,350 63,615 68,427 64,207 -3.6 .5.9 Rev8taments As pl.nchar 	 24 
80,867 80,503 75,528 87,912 83,619 -0.5 .6.6 Venture., rideaus at houaaas 	 25 

76,433 80,113 72,839 80,759 61,498 .4.8 +10.0 L.a, tableaus, mirotre at .utrea .rticlss 	26 
d'ametilamant pour 1. s.i,on 

168,164 168,802 153,428 158,130 158,011 .0.4 *10.0 He.las 	 27 
92,020 90,484 66,791 88,194 91,654 -1.7 .35.5 Groa apparalla sAnaqar. 	 28 

204,958 222,226 248,503 241,704 209,710 .8.4 -10.6 T616visaura, radio. at auaique 	 29 
204,981 217,875 212,395 251,276 199,849 .6.3 .2.6 Article, do udn.ga at petit. epp.r.il . Also- 	30 

triqua. 

155,864 164,430 169,802 172,227 148,238 .5.5 -3.2 Quincsillaria, paintur., papiar-tantura, 	31 
etc. 

63,967 63,396 68,024 70,656 65,372 -0.9 -6.8 MatAriel do ploabarla, chauffaga at cone- 	72 
t runt ion 

194,986 218,663 207,664 226,131 169,473 .12.1 .5.3 Bijoutaria 	 77 
265,207 283,376 278,780 258,910 136,765 .6.9 .1.6 .loueta at jaus 	 34 
153,961 169,173 163,611 175,936 152,175 .9.9 .3.4 Article. As eport at v.liaae 	 75 

168,516 191,072 157,965 196,935 161,515 .13.4 +20.9 Pepetsrta, livraa at revue, 	 76 
62,842 62,058 75,685 72,605 69,535 -1.2 -18.0 Eaaenca, hulls, .ccaaaoirae d'autosobila, 	37 

rAparat Ion at fourniture. 
436 453 352 349 254 .3.9 .28.7 Rap.. atc...a-cro0tea 	 38 

3,056 3,367 2,563 3,103 2,803 *10.2 .31.4 Sarvica, at tr.v.ux da rAp.retion 	 39 
79,267 90,179 103,723 114,429 93,861 +13.8 -13.1 Toue autre. rayon. 	 40 

4,763,968 5,185,336 4,913,604 5,193,995 4,242,415 .8.8 .5.5 TOTAt, TOIL LES RAYI)4S 	 41 

Ill 	Valsur da vent,. 
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TA[ 2. Department Stores - I8xsthly Stock-sales Ratios, by Dspart.ent, Cana, 1986 arid 1987 

1987 

Department 	
January 	February 	March 

Janvier 	Fvrier 	March 

April 	May 	June 	July 

Avril 	Hal 	Juin 	Juillt 

I 

1 	Women's and misses' dresses, housedresses, 6.09 6.40 5.51 
aprons and unifores 

2 	Women's and misses' coats and suits 5.17 7.52 4.43 

3 	Women's and misses' sportswear 5.07 5.48 5.30 
4 	Furs 6.44 10.52 12,44 
5 	Infants' and children's wear and nursery 4.16 5.07 4.37 

equipment 

6 	Girls' and teenage girls' wear 5.25 5.70 4.44 
7 	Lingerie and women's sleepwear 3.78 3.82 4.57 
8 	Intimate apparel 5.36 7.31 5.07 
9 	Millinery 2.85 4.10 6.88 
10 	Women's and girls' hosiery 5.01 5.16 4.66 

11 	Women's and girls' gloves, mitts and 5.53 6.64 6.11 
accessories 

12 	Women's, misses' and children's footwear 6.37 7.11 5.33 

13 	Won's clothing 6.28 8.27 6.49 
14 	Men's furnishings 5.29 5.69 5.62 
15 	Days' clothing and furnishings 6.69 7.32 4.61 

16 	Won's and boys' footwear 6.09 6.82 5.01 
17 	Food and kindred products 1.02 1.09 1.25 
18 	Toiletrima, cosmetics and drugs 6.17 5.86 5.77 

19 	Photographic equipment and supplies 6.85 7.90 7.54 
20 	Piece goods 8.03 7.02 6.53 

21 	tinenm and domesticm 5.06 7.61 6.11 
22 	Smallasres and notions 5.28 7.20 6.60 
23 	China and glassware 9.95 11.70 11.65 
24 	Floor coverings 6.16 6.24 5.59 
25 	Draperies, curtains and furniture coy- 6.60 6.16 5.63 

erings 

26 	Laaps, pictures, mirrors and all other 7.48 8.63 8.58 
home furnishings 

27 	furniturv 3.23 4.24 3.88 
28 	Major appliances 1.75 2.33 2.50 
29 	Television, radio and uisisic 5.14 6.20 5.82 
30 	Housewares and small electrical appliances 5.60 6.04 6.77 

31 	Hardware, paints, wallpaper, etc. 7.10 8.42 6.88 

32 	Pluslbing, heating and building .atorials 6.86 8.33 6.75 

33 	Jewellery 13.35 12.29 10.79 
34 	Toys and gssee 9.30 8.64 7.88 
35 	Sporting goods and luggage 6.85 9.97 8.27 

36 	Stationery, books and magazines 4.96 5.09 6.11 
37 	Gasoline, oil, anto accesaories, repairs 7.04 8.50 6.34 

and supplies 
38 	Meals and lunches 0.04 0.03 0.03 
39 	Repairs and services 0.20 0.25 0.21 
40 	All other department. 2.22 2.39 2.76 

41 	TOTAL ALL D(PARflflITS 4.87 5.57 5.18 

4.30 3.32 3.31 4.18 

4.64 5.84 7.47 10.91 

4.43 3.68 3.42 4.09 
27.82 28.00 59.19 21.41 
4.18 4.59 4.71 5.32 

3.25 3.61 3.51 5.87 
4.08 3.65 3.22 3.89 
5.29 4.76 4.52 4.94 
4.30 4.20 3.01 6.31 
4.08 4.30 4.84 7.17 

5,14 4.70 4.86 5.70 

4.50 4.60 4.41 5.54 

5.86 5.81 4.42 5.56 
5.01 5.13 3.42 4.74 
3.68 4.16 4.27 5.36 

4.44 4.94 4.30 .59 
0.14 0.69 1.96 157 
5.57 5,11 5.03 

6.46 6.05 4.85 4.79 
7.69 6.95 6.70 8.11 

5.98 5.62 5.22 5.19 
6.69 7.64 7.57 7.56 
10.25 8.95 8.94 8.39 
5.49 5.29 6.12 5,12 
5.23 4.98 4.77 4.81 

8.57 8.40 8.72 8.45 

3.87 3.36 3.33 2.86 
2.35 2.11 1.60 1.54 
5.70 5.89 5.33 5.27 
6.59 5.46 5.13 5.28 

5.62 4.21 4.27 4.16 

5.61 5.05 3.89 3.18 

8.87 7,99 7.24 8.44 
5.35 6.48 6.63 8.38 
5.38 5.12 3.72 3.74 

5.79 5.79 5.42 6.86 
5.15 5.38 4.96 8.48 

0.02 0.04 0.03 0.02 
0.18 0.18 0.16 0.17 
2.02 1.90 1.71 1.94 

4.56 4.39 4.11 4.58 



El] 

S 1 8511 [AU 2. Grande mogazim - Rapport. ..nssale itocke-vante., per rapon, Canl, 1906 at 1901 

Iffl7 	 1986 

August 	 September 	 October 	 October 	 November 	 December 	 Rayon 

AoOt 	 Septembre 	Octobre 	 Octobre 	 Novau,bre 	 DAcen'bre 
NO 

6.37 4.47 4.97 6.12 456 2.56 Robes, rob.. de .Anage, tobliers at uii- 	 1 
lore., pour des.s at jeisie. lilies 

6.69 5.66 3.64 3.87 2.67 2.86 Hemteau, at taill,urs pour desee at jewlee 	2 
fiUe 

4.37 3.65 4.02 3.34 3.94 249 VOtement, Sports pour desee at jetiie. fill.. 	3 
17.16 15.11 10.90 8.30 5.19 5.11 lourruree 	 4 
3.65 3.92 3.80 4.69 3.83 2.32 VAtemente pour bAbe, at enlent, at articles 	5 

de rhembra. denfwits 

3.21 4.34 5.25 4.35 3.32 1.90 VOtements da filtettee at d'e:lole.c.nte. 	 6 
4.20 4.35 4.85 4.14 3.42 1.32 Lingerie at vAtesente de nuit pour des.. 	 7 
4,93 4.52 5.35 5.72 5.70 3.68 Sou.-sèteaente 	 8 
0.83 7.65 3.97 5.15 2.41 1.88 Ctiepeeus 	 9 
6.39 4.53 4.00 4.27 4.16 2.58 8.s pour des.. at lillettee 	 IC 

5,98 5.42 5.35 5.27 3.42 1.90 Gent., anufles at article, de parure pour 	11 
desee at fillette, 

4.98 4.77 4.73 4.31 3.41 3.50 Chauseuree pour des.., join., fill.. at 	 12 
enf ant. 

6.18 5.73 5.54 5.51 3.99 2.23 V6te.ente poin hoimse. 	 13 
4.14 4.40 4.57 4.55 7.14 1.44 Articles dhabillement pour hoiomee 	 14 
2.82 4.28 4.89 6.42 3.82 1.83 V6t-entq 	et 	irtL'les d'hnhiI1soeri 	sMir 	¶5 

fl 5.64 6.06 5.83 5.35 2.50 Articles de, toilette, 	coemCtiques at .601- 	ill 
ce.ente 

5.05 4.92 5.77 6.48 5.85 2.31 Apperaile at fourniture. photogr.phiquee 	19 
6.86 6.67 5.43 5.30 6.86 5.83 Ilseus b 1. pièce 	 20 

4.46 4.46 5.11 4.95 4.73 3.10 Literie at hog. de .,i.on 	 21 
7.19 5.60 5.13 5.64 5.01 4.18 Menu, article, 	 22 
9.26 8.88 9.67 8.69 6.85 2.68 Porcelaine at varraria 	 23 
5.32 5.07 4.34 4.26 3.53 4.88 Rav8tamante de plencher 	 24 
4.94 5.07 4.70 4.50 5.26 4.64 Venture., rideaus at house.. 	 25 

7.69 8.18 7.77 7.97 6.83 3.09 Lespa., toblesus, •iroir, at aitree articles 	26 
de.euble.ant pour 1. •.i.on 

3.33 3.09 2.95 2.89 3.03 3.46 l4eLOle. 	 27 
1.75 1.95 1.76 1.36 1.68 1.71 Gro. .ppsrall. mAnagers 	 28 
4.12 4.31 4.83 5.82 4.15 2.18 T6l*eieeur., radio, at .u.lqua 	 29 
4.67 5.16 5.08 5.36 4.98 2.09 Article, da mAnage at petit. .pp.r.ile Alec- 	30 

t riqua. 

5.58 5.30 5.48 6.14 4.71 3.23 Qulncaillerie, paintura, p.pier_tentura, 	31 
etc. 

5.36 5.03 4.76 5.33 4.93 4.00 MetArlel da ploabaria, chsuff.ge at cone- 	32 
truct Ion 

8.46 8.49 9.47 8.73 6.10 2.00 8ijoutaria 	 33 
10.91 11.72 7.97 7.94 3.47 1.20 Jouats at jaus 	 34 
6.01 7.22 7.98 7.98 6.47 3.01 Article, da .port at v.hiee. 	 35 

4.20 4.96 6.52 5.65 4.89 2.02 Papeterie, 11cr., at revue. 	 36 
5.26 3.55 4.61 3.82 4.41 Essence, huila, sccaeeoire, d'autaecbile, 	37 

rAparatlon at fournituro, 
0.02 0.02 0.02 0.02 0.01 Rapes at ca,.e-crolta. 	 38 

lj.18 0.14 0.14 0.13 0.14 0.14 Servica, at trevaus de rAparation 	 39 

S  . 90 2.53 2.49 2.26 2.29 1.10 Iou, .utre. rayon. 	 40 

4 .48 4.63 4.88 4.53 3.81 2.18 TOTA&, TOIlS 115 RAYI$6 	 41 
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TAaI 3. Ompmrt..nt Store. - Itmthly Salem-stack Ratios, by Department, Can.d., 

1987 

Department 	 January 	 February 

Janvier 	 Fdvriar 
No. 

1986 and 1981 

March 

More 

April 

Avril 

May 

Mci 

June 

June 

July 

Juillet 

1 	Women's and misses' dresses, housedracace, 0.15 0.18 0.19 0.24 0.29 0.26 0.25 
•prons and uniforms 

2 	Women's and misses' coats and suite 0.16 0.15 0.21 0.20 0.17 0.12 0.10 

3 	Women's and misses' sportswear 0.18 0.20 0.21 0.23 0.26 0.27 0.24 
4 	Furs 0.13 0.09 0.08 0.04 0.04 0.112 0.05 
5 	InFants' and children's wear and nursery 0.22 0.22 0.28 0.25 0.21 0.21 0.20 

6 	Girl.' and teenage girls' wear 0.18 0.20 0.26 0.27 0.27 0.27 0.20 
7 	Lingerie and women's sleepwear 0.21 0.27 0.26 0.25 0,28 0.29 0.29 
B 	Intimate apparel 0.19 0.14 0.20 0.19 0.21 0.22 0.21 
9 	Millinery 0.25 0.26 0.17 0.22 0.23 0.29 0.21 

10 	Women's and girls' hosiery 0.19 0.19 0.23 0.24 0.23 0.20 0.15 

11 	Women's and girls' gloves, mitts and 0.16 0.16 0.18 0.19 0.21 0.19 0.17 
accessories 

12 	Women's, •isses' and children', footwear 0.14 0.15 0.21 0.22 0.21 0.21 0.18 

13 	Hen', clothing 0.12 0.03 0.17 0.17 0.17 0.20 0.18 
IA 	Men's furnishings 0.17 0.19 0.20 0.20 0.20 0.27 0.21 
15 	Boys' clothing and Furnishings 0.16 0.15 0.22 0.27 0.24 0.21 0.20 

16 	Penn and boys' 	footwear 0.13 0.15 f l. 22 0.27 11.20 7.02 11.18 
17 	Food and kindred products 1.10 0.96 0.79 1,09 1.15 0.54 11,59 
18 	Toiletries, cosmetics and drugs 0.15 0.17 0.18 0.18 0.20 fl.19 0.19 

19 	Photographic equipment and supplIes 0.16 0.12 0.14 0.15 0.17 0.20 0.21 
20 	Piece goods 0.14 0.14 0.17 0.13 0.13 0.14 0.13 

21 	Linens and domestics 0.19 0.13 0.16 0.17 0.18 0.19 0.19 
22 	Smallwares and notions 0.19 0.14 0.15 0.15 0.13 0.13 0.13 
23 	Osina and glassware 0.08 0.09 0.09 0.10 0.11 0.11 0.12 
28 	Floor coverings 0.15 0.16 0.19 0.19 0.19 0.17 0.18 
25 	Draperiea, curtains and furniture con- 0.15 0.16 0.19 0.19 0.20 0.21 0.21 

eringa 

26 	Laapa, pictures, mirrors and all other 0.13 0.11 0.13 0.12 0.12 0.11 0.12 
hose furnishings 

27 	Furniture 0.28 0.24 0.27 0.26 0.29 0.29 0.34 
28 	Major appliances 0.49 0.45 0.44 0.42 0.48 0.60 0.65 
29 	Television, radio and sjsic 0.20 0.16 0.17 0.17 0.17 0.18 0.19 
30 	Wousewares and small electrical appltsnces 0.18 0.16 0.16 0.15 0.18 0.19 0.19 

31 	Hardware, paints, wallpaper, etc. 0.14 0,12 0.16 0.18 0.23 0.23 0.20 

32 	Pli.mbing, heating and building materialm 0.16 0.12 0.16 0.18 0.20 0.25 0.27 

33 	Jawellery 0.08 0.08 0.10 0.11 0.13 0.13 0.12 
34 	Toys and gs 0.10 0.12 0.13 0.18 0.15 0.16 0.13 
35 	Sporting goods and lmgage 0.14 0.11 0.13 0.19 0.19 0.25 0.25 

36 	Stationery, books and magazines 0.17 0.19 0.18 0.17 0.17 0.18 0.16 
37 	Gasoline, oil, auto accessories, repairs 0.14 0.12 0.16 0.19 0.18 0.20 0.22 

and supplies 
38 	Heals and lunches 31.54 26.70 33.12 35.57 32.91 70.12 42.29 
39 	Repairs and services 4.16 4.10 4.87 5.41 5.65 6.32 6.03 
40 	All other departments 0.52 0.44 0.42 0.49 0.51 0.50 0.49 

41 	TOTAl. ALL 0€PARTICNTS 0.19 0.19 0.21 0.22 0.23 0.23 0.22 



1) 

S IA11I.LAIJ 3. Grando .ain. - Rapports oi.ile v.nte,-.tocks, p.r rspon, Cada. 1%6 at 1907 

lI41 1986 

Auqu.t Septe.ber October October November D.c..b.r Rayon 

AOOL Septeebre Octobre Octobre Pbv,bre Dác..bre 
NO 

0.24 0.23 0.21 0.11 0.20 0.33 Robe,, rob.e do sAnage, tthlier, at irii- 	 1 
for.., pour dee.s at jeirie. fill.. 

0.17 0.19 0.28 0.27 0.32 0.30 H.nto.ux at t.illeur. pour dee., at j.ij ,a. 	2 
flue. 

0.28 0.26 0.26 0.30 0.27 0.37 98t..ent, sports pour d..e, at jettiee fill.. 	3 
0.06 0.07 0.10 0.13 0.19 0.19 fourrur.. 	 4 
0.25 0.26 0.27 0.22 0.25 0.38 V8tee.nts pour bábé. at .if.nts at orticle. 	5 

do chre, d.nf.it. 

0.32 0.23 0.20 0.24 0.31 0.44 V6te.ento do filletten at d.dol..cent.. 	6 
0.25 0.25 0.23 0.26 0.32 0.61 Lingerie at v&teeente do nuit pour dee.. 	 7 
0.20 0.22 0.19 0.18 0.18 0.27 5ou.-vtsnte 	 8 
0.13 0.14 0.25 0.20 0.41 0.43 Chapeeux 	 9 
0.16 0.22 0.25 0.23 0.24 0.36 8.e pour do..s at fillettes 	 10 

0.18 0.20 0.20 0.21 0.30 0.45 Gonte, moufle, at articles do p.rure pour 	11 
d.iiae at 	fillettee 

0.21 0.22 0.22 0.24 0.29 0.26 Chau..ures pour dsiies, jaunee fill.. at 	 12 
anfant. 

0.11 0.19 0.19 0.19 0.25 0.37 V8tem.nte pour ho..., 	 13 
0.25 0.24 0.24 0.23 0.33 0.59 Articles d'h.bxlle.ent pour ho.... 	 là 
0.36 0.24 0.22 0.16 0.23 0.44 V8temant, at .rtictas d'flabilla.ant pour 	15 

g.rçon. 

F1.20 0.22 0.20 0.23 0.28 0.28 Cha,eurae pour Ias at garçoae 	 16 S 11.i6 0.52 0.66 1.12 0.97 1.53 Produit. .lA.entaire. at connaca. 	 17 
1.19 0.19 0.18 0.18 0.20 0.38 Article, do toiletta, coeeAtiquea at mAdi- 	18 

ca.nt. 
0.20 0.19 0.18 0.16 0.18 0.39 App.r.ile at fournitur.. iiotographiqi. 	19 
0.14 0.15 0.19 0.19 0.15 0.15 Tissum h I. pibc. 	 20 

0.22 0.22 0.20 0.21 0.22 0.31 Literia at lingo do ..i.on 	 21 
0.14 0.18 0.19 0.18 0.19 0.23 Menus article. 	 22 
0.11 0.12 0.11 0.12 0.16 0.34 Porc,laine at verrerie 	 27 
0.18 0.20 0.23 0.23 0.29 0.20 R.v8teie.nts do planchar 	 24 
0.20 0.20 0.21 0.22 0.20 0.21 T.nture., rid.auv at housses 	 25 

0.13 0.12 0.13 0.13 0.15 0.28 lpe., tthleaue, .iroirs at aotrsa articl.. 	26 
d ee.tEl...nt pour 1. .ai.on 

0.30 0.33 0.34 0.34 0.53 0.29 He.4.la. 	 27 
0.56 0.54 0.56 0.73 0.68 0.60 Groe appareil. ménsgare 	 28 
0.24 0.24 0.22 0.18 0.24 0.43 Télévi..ure, radio. at .uaigu. 	 29 
0.22 0.20 0.20 0.19 0.22 0.82 Article, do .6nage at petit. .pp.reil. él.c- 	30 

tr iqu.. 

0.18 0.19 0.19 0.11 0.21 0.29 Quinc.illeria, peintura, papiar-tenture, 	31 
atc. 

0.18 0.20 0.21 0.19 0.21 0.24 M.töri.l iio pIosrie, chauffage at con.- 	32 
truction 

0.12 0.12 0.11 0.12 0.17 0.43 Bijoutari. 	 33 
0.10 0.09 0.13 0.13 0.28 0.58 Jousts at Jeux 	 34 
0.11 0.14 0.13 0.13 0.16 0.31 Articles de sport at valise. 	 35 

0.23 0.20 0.16 0.19 0.23 0.44 Papeterie, lure. at revu., 	 36 
0.20 0.19 0.28 0.22 0.26 0.22 Ee,ence, hoile, accessaires d'.utoobila, 	37 

reparation at fourniture, 
1.10 54.18 49.95 41.70 59.81 85.79 Reps. at cs..e-croCtee 	 38 

6.39 7.52 7.71 8.07 6.90 Service, at travaur la rép.ration 	 79 
1.46 0.43 0.43 0.47 0.46 0.82 lou, .utr.. rayon, 	 40 

0.23 0.22 0.22 0.27 0.27 0.41 TOTAL, TOM 115 8*9086 	 41 
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IAOLE 0. Matail (bsin Store. - Estimated Itmthly Stocks(1) of Selected Kind, of Businesa, Canada, 1906 and 199/ 

1987 

Kind or business group(2) January february March Spril May J,r,e 3uly August 

Jsnvier Fdvrier Hers Avril Mai Juin Juillat AoOt 

No. 
tho,.,sands of dollars - silliers de dollars 

1 Combination stores (groceries and 980,414 994,140 999,111 991,118 1 , 015 , 896r 1,020,975r 1,007,040 981,864 
meat) 

2 Grocery, confectionery and sun- 75,305 75,531 72,661 76,512 75,211 74,008 74,600 73,481 
dries stores 

3 All other Food stores 6,540 6,023 5,842 6,134 6,404 6,436 6,687 7,028 

4 General serchandlae stores 386,548 409,354 451,927 430,235 430,235 414,747 430,507 438,256 

5 General stores 129,745 120,922 122,615 118,814 114,180 117,834 125,022 121,396 

6 Variety store, 240,155 267,533 156,677 197,227 194,071 191,548 200,168 204,572 

7 Ittor vehicle dealers 63,431 63,114 55,099 54,989 62,522 62,522 66,398 54,845 

8 Used car dealers - - - - - - - - 

9 Service stations 17,600 18,445 16,158 16,562 16,214 17,337 Id/i?' 17,791 

10 Garages - - - - - - - - 

11 Automotive parts and accessories 
stores 

25,835 28,083 28,280 29,044 29,538 29,302 /i,51 31'' 

12 Men's clothing stores 92,293 109,829 67,875 70,251 66,387 57,823 66,323 60,619 

13 Ao,sen's clothing stores 169,386 202,924 219,767 220,426 217,340 209,298 215,158 249,368 

14 Fosily clothing stores 236,222 268,584 296,785 298,269 294,988 289,678 315,170 325,255 

15 Specislty ehoe stores 13,909 14,465 14,364 14,723 14,723 14,473 16,890 17,025 

16 Fesily shoe stores 142,724 136,587 169,231 165,677 157,393 152,199 158,896 166,523 

17 Hardware stores S x x 0 0 x 0 0 

18 Household furniture stores 70,920 76,452 79,204 78,808 77,074 71,756 66,661 64,528 

19 Household appliance stores 5 0 5 x 5 X 5 

20 Furniture, television, radio and 25,117 25,594 26,183 26,654 25,854 25,854 25,932 24,272 
appliance stores 

21 Pharmacies, patent medicine and 194,642 185,883 185,325 181,063 179,614 180,512 184,483 181,716 
cosmetics stores 

22 Book and stationery stores 102,702 98,799 97,119 96,148 96,821 104,664 98,279 99,164 

23 Florist. 3,459 3,926 3,887 4,206 4,130 3,358 3,543 3,529 

24 Jewellery stores 191,999 187,775 186,648 191,687 193,412 187,996 187,244 188,742 

25 Sporting goode and accessories 23,810 23,548 25,149 27,010 27,712 27,435 28,615 31,216 
stores 

26 Personsl accessories stores 127,201 127,201 131,399 136,261 144,164 146,326 147,936 151,191 

27 Alcoholic beverage stores 471,430 456,556 451,041 447 , 522r 453,037r 479,222r 446,582r 498 , (J(,0 

28 All other stores(3) 281,497 287,690 303,225 293,522 297,044 291,400 303,930 300, 9/ 

29 TOTAL ALL 048tH STlE5 4,112,150 4,228,068 4, 2", 735 4,21),276r 4,232,496r 4,213,381r 4,59,58r 4,3,1 , 628r 

(1) Data revised to 1977 benclvowrk in Retail Qoain Stores, 1977, Catalogue 63-210. 
(2) See page 27, "Retail Trade - Composition of Kind of Business Groups". 
(3) A more detailed description of the group "all other stores" will be fo,s,d in the pttlication - Retail Trade (Catalogue 63-005) in d,ich sales data 

are reported. 
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lAm FAIl A. Manamina do dAtail h muccursalas - (ati.ion. ..na,rllee dee gocks(l) de certain@ genres de cerce, Cai., 1986 at 1987 

Percentage change 
I ti1 	 1986 

V.rt.tlofl procentualle 

September 	October 	October 	4ivember 	December 	October! 	October 	 Genre do grand magacin 
September 	1987/1986 
1987 

Septre 	Octobre 	Octobre 	Novre 	Oécre 	Octnbr./ 	Octobre 
Sept.mbr. 	1987/1986 
1987 

NO 
thoua.s of dollar. - .illiare de doller. 

999,538 1,038,520 976,595 1,009,799 959,309 .3.9 .6.3 Cpicerie.-boucherie. 1 

74,069 73,995 87,335 88,907 92,265 -.0.1 -15.3 tpiceriee, confi.erie, at article. diver. 2 

7,274 6,881 6,062 6,571 5,585 -5.4 .13.5 Ious lea autree magealna dalimente 3 

431,682 478,304 538,014 500,891 436,777 .10.8 -11.1 H.gaalns do marchandie.. diveraaa 4 

124,310 124,807 151,218 151,218 127,726 .0.4 -17.5 I4ega.ln. gAnAraux 5 

207,845 213,249 305,805 314,368 248,351 .2.6 -30.3 bazar. 6 

51,445 65,387 63,724 66,273 66,074 .27.1 +2.6 Cooce.aionnairee d'eutomobilae 7 

- - - - - - - Vendeurs d' automobiles d' occaeion B 

1, 1.637 ?2l1 77114 77,97 _y -21. Sl,liona-.ervica 9 

- qex 10 

do piècas at d'ce..oire. d'auto- Ii 
cot ii.. 

66,499 77,149 134,753 128,420 87,069 .10.0 -45.7 P4agaeina am v8teaente pour I.e. 12 

266,076 274,324 239,053 245,268 162,725 .3.1 +14.8 Maga.ins do w8te.ent, pour dome. 13 

342,168 357,223 316,690 313,206 233,652 +4.4 .12.8 Magaelne do eStement. pour Is fanllle 14 

17,859 18,091 15,218 14,746 13,979 .1.3 .18.9 Nega.lnm de chau..ure. .pAci.Ii.Ae. 15 

183,009 185,977 168,827 156,671 133,014 .1.6 .10.1 Hajaelns do chausaurea pour 1. Fomille 16 

a a a a a a a Quinceillerie. 17 

65,625 67,856 69,514 73,685 74,496 .3.4 -2.4 Maga.ins am aea1ea 18 

a a x x a x P4agaalne dapperall, e&nager. 19 

26,406 29,551 28,175 29,105 26,136 .11.9 .4.9 Magaeina tie medolee, tAlAvi.eur., radio, at 20 
.cceaaoire. 

197,162 208,795 214,101 207,464 190,452 +5.9 -2.5 Phermaclee, mAdicomente brevetAs at pro- 21 
duits do beautA 

104,816 125,045 120,064 127,028 104,798 .19.3 .4.1 Librairlea at papeterie. 22 

3,723 4,348 3,639 4,101 3,592 +16.8 .19.5 Fleurletee 23 

196,292 209,836 205,056 221,666 190,854 .6.9 *2.3 Bijouterie. 24 

33,027 36,726 34,921 29,069 22,719 .11.2 .5.2 Maga.ine derticle, de eport at d'.cce.- 25 
.oirea 

157,390 175,175 151,281 162,778 132,501 .11.3 +15.8 Magamins d'acce..oire. per.orwnela 26 

17 , 725r 556,152 562,673 678,959 493,573 +7.4 -4.5 Nag..lns do bol000na alcooliquas 27 

12,532 362,127 342,255 742,597 288,124 48.9 .5.8 Iou. 1.a entree mage.ine(3) 28 

4 , 489,587F 4,771,114 4,843,051 4,960,972 4,199,343 .6.3 -1.5 blAt, MIS 1(5 MAIlASINS A SWCURSALES 29 

Can donnAe. ont ALA aju.tAe. è 1s bee. dee Magasine tie detail i .uccura.les, 1977, no 67-210 Cu catalogue. 
Voir page 27, 	'Commerce tie detail - Compoaltion per genre tie commerce. 

(3) ikie de.cription plu.m dAtaillAe do grote 'toua lea autrea magaqina' apperalt dana 1s pittlication q.ii traits tie, yenta. - Cerce do detail (no 
63-005 en catalogue). 
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TABLE 5. Retail Dain Stores - Menthly Stock-sales Ratios for Selected Kinds of &asinesa, Canada, 1986 and 1987 

1987 

Kind of business 
January February March April May June July 

Janvier Fêvrier Mars Avril Mai Juin Juillet 
No. 

1 Combination stores (groceries and .67 .79 .77 .72 .72 .71 
meat) 

2 Grocery, confectionery and .45 .49 .41 .42 .38 .40 .38 
sundries stores 

3 All other food stores .37 .31 .31 .24 .33 .35 .35 

4 General merchandise stores 2.50 2.95 2.64 2.47 2.52 2.49 2.84 

5 General stores 1.86 1.93 1.58 1.66 1.43 1.43 1.74 

6 Variety stores 4.67 5.39 3.06 2.75 2.78 2.58 2.71 

7 Motor vehicle dealers 2.53 2.23 1.49 1.14 1.45 1.44 1.69 

8 Used car dealers - - - - - - 

9 Service stations .08 .09 .07 .07 .06 .07 .07 

10 Garages - - - - - - - 

11 Automotive parts and accessories 2.20 2.22 1.87 1.61 1.49 1.45 1.33 
stores 

12 Men's clothing stores 2.04 2.84 1.26 1.12 .90 .85 1.32 

13 Women's clothing stores 1.19 1.71 1.51 1.35 1.22 1.24 1.35 

14 Family clothing stores 2.66 3.44 2.83 2.52 2.34 2.39 2.90 

15 Specialty shoe stores 1.12 1.58 1.43 1.26 1.08 1.08 1.27 

16 Family shoe stores 2.52 3.09 2.85 2.27 1.98 2.09 2.30 

17 Hardware stores x x x a a a a 

18 Household furniture stores 1.82 2.15 2.60 2.44 2.17 1.83 1.62 

19 Household appliance stores x a a a X S S 

20 Furniture, television, radio and .45 .52 .40 .44 .38 .37 .32 
appliance stores 

21 Pharmacies, patent medicine and 1.33 1.31 1.21 1.13 1.09 1.12 1.13 
cosmetics stores 

22 Book and stationery stores 2.61 2.86 2.89 2.79 2.82 3.13 2.94 

23 Florists 2.47 2.32 1.97 1.84 1.28 1.46 1.78 

24 Jewellery stores 6.59 6.95 7.39 6.07 4.84 4.74 4.64 

25 Sporting goods and accessories .91 1.01 .83 .89 .84 .76 .84 
stores 

26 Personal accessories stores 2.50 2.74 2.49 2.55 2.48 2.33 2.13 

27 Alcoholic beverage stores 1.28 1.30 1.18 1.03 • 86r , r 

28 

29 

All other stores 

TOTAL ALL D3AIN 

1.45 1.55 1.43 1.32 1.26 1.20 1.30 

STORES 1.18 1.21 1.10 1.13 1.03 107r 1.07 
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IABLEAU 5. Pgaeins de detail è auccursalea - Rports .ensials stocks-ventes de certains genres de cwwwarce, Canada, 
1906 at 1907 

1987 	 1986 

September 

Septenibre 

October 

Octobre 

October 

Octobre 

November 

Novembre 

December 

Décenbre 

Genre de commerce 

No 

.72 .66 .69 .73 .65 piceries-boucheries 

.40 .38 .50 .52 .54 Cpiceriea, confiseries at articles 2 
divers 

.42 .36 .32 .35 .18 ToU8 lee autres magasine dali- 3 
cents 

2.13 2.01 2.41 1.81 1.84 Magasina de merchandises diverses 4 

1.59 1.42 2.04 2.06 1.31 Magasina généraux S 

2.80 2.70 3.63 3.04 1.46 Bazers 6 

1.38 1.75 1.56 1.94 2.43 Conceasionnairee d'automobiles 7 

- - - - - Vendeura d'automobilem doccasion 8 

.07 .06 .10 .10 .10 Stations-service 9 

- - - - - Garages 10 

1.42 1.33 1.51 1.21 1.34 Magamine de pièces at d'acceemoi- 11 
rem dautomobiles 

.97 .87 1.91 1.29 .68 Magasins de vétements pour houvnes 12 

1.39 1.38 1.32 1.21 .66 Magasina de vétements pour danes 13 

2.55 2.43 2.60 2.33 1.12 Magaain8 de vétements pour Is 14 
fcnille 

1.25 1.22 1.16 1.07 1.00 Magasine de chaussures apécieli- 15 
sees 

2.35 2.07 2.06 1.57 1.30 Magasins de chaussurea pour is 16 
fsnille 

x x x x x Quincailleriea 17 

1.58 1.50 1.54 1.58 1.56 Magaslns de methles 18 

x x x x x Magasins dappareils menegers 19 

.36 .39 .48 .46 .36 Magasins do meubles, téléviseure, 20 
radios at accessoiras 

1.19 1.20 1.39 1.31 .90 Pharmacies, médicanents brevetés 21 
at produits de beauté 

2.68 3.12 3.36 3.02 1.20 Librairies at papeteries 22 

1.94 2.58 1.91 2.28 1.41 Fleuriates 23 

5.77 5.65 5.73 4.54 1.47 Bijouteries 24 

.87 1.06 1.30 .94 .36 Magasin8 darticles de sport at 25 
d accesmoirea 

2.22 2.50 2.59 2.18 1.01 Magaains dacceesoire8 personnels 26 

1.11 1.09 1.25 1.39 .61 Magasins de boissons alcootiquee 27 

1.27 1.34 1.43 1.16 .70 Toua lea autres mmgasins 28 

1.13 1.10 1.24 1.20 .81 TOTAL, 10115 115 MACASINS A SUC- 29 
CIJ1SALES 
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TABLE 6. Retail Chain Stores - Manthly Sales-stock Ratios for Selected Kinda of &,8iness, Ciada, 1986 and 1987 

1987 

Kind of business 
3wuary 	February 	March 	April 	May 	June 	July 

Janvier 	Février 	Mars 	Avril 	Mai 	Juin 	.]uillet 
No. 

1 Combination stores (groceries and 1.49 1.27 1.30 1.39 1.52r 1.38r 1.40 
meat) 

2 Grocery, confectionery and 2.20 2.04 2.43 2.39 2.66 2.50 2.60 
sundries stores 

3 All other food stores 2.68 3.26 3.25 4.14 3.06 2.90 2.86 

4 General merchandise stores .40 .34 .38 .41 .40 .40 .35 

5 General stores .54 .52 .63 .60 .70 .70 .58 

6 Variety stores .21 .19 .33 .36 .36 .39 .37 

7 Motor vehicle dealers .39 .45 .67 .88 .69 .70 .59 

8 Used car dealers - - - - - - - 

9 Service stations 12.16 11.12 14.92 14.47 15.57 14.70 14.53 

10 Garages - - - - - - - 

11 Automotive parts and accessories .45 .45 .54 .62 .67 .69 .75 
stores 

12 Hens clothing stores .49 .35 .80 .89 1.11 1.18 .76 

13 Women's clothing stores .84 .59 .66 .74 .82 .81 .74 

14 Family clothing stores .38 .29 .35 .40 .43 .42 .35 

15 Specialty shoe stores .89 .63 .70 .79 .93 .93 .79 

16 family shoe stores .40 .32 .35 .44 .50 .48 .43 

17 Hardware stores x x x x x x x 

18 Household furniture stores .55 .47 .38 .41 .46 .55 .62 

19 Household appliance stores x x x x x x x 

20 Furniture, television, radio and 2.25 1.93 2.49 2.26 2.62 2.71 3.16 
appliance stores 

21 Pharmacies, patent medicine and .75 .76 .83 .88 .91 .89 .89 
cosmetics stores 

22 Book and stationery stores .38 .35 .35 .36 .35 .32 .34 

23 florists .40 .43 .51 .54 .78 .68 .56 

24 Jewellery stores .15 .14 .14 .16 .21 .21 .22 

25 Sporting goods and accessories 1.10 .99 1.20 1.12 1.19 1.31 1.19 
stores 

26 Personal accessories stores .40 .37 .40 .39 .40 .43 .47 

27 Alcoholic beverage stores .78 .77 .84 .97 1.17 1.09" 1.35 1  

28 All other stores .69 .65 .70 .76 .80 .83 .71 

29 TOTAL ALL CHAIN STORES .85 .82 .91 .88 .97 .94 .93 

is 

S 
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EARLEAU 6. Vgasins de detail h auccurseles - Rapporta mensuels ventes-stocks de certaine genres de commerce, Cenada, 
1986et 1987 

-- 	
- 

1)87 1986 

August September October October I)bvember December Genre de commerce 

AoCit Septembre Octobre Octobre Novmnbre Décembre 
NO 

1.44 1.38 1.50 1.46 1.36 1.53 tpiceriea-boucheries 1 

2.75 2.48 2.62 2.00 1.91 1.86 tpiceries, confiseries at articles 2 
divers 

2.61 2.36 2.76 3.16 2.86 5.71 bus lea autre8 magasina dali- 3 
cents 

.37 .47 .50 .41 .55 .54 Magasina de marchandisea diverses 4 

.60 .63 .71 .49 .48 .76 Magasina generaux 5 

.36 .36 .37 .28 .33 .69 Bazars 6 

.67 .73 .57 .64 .52 .41 Conceasionnaires d'automobiles 7 - - - - - - Vendeura dautomobiles doccaaion 8 

15.08 14.58 15.81 9.67 9.96 10.11 Stations-service 9 - - - - - - Garages 10 

.71 .75 .66 .83 .75 Magasins de pisces at d'accessoi- 11 
rca d'automobiles 

1.03 1.15 .52 .78 1.46 Magasins de vCtements pour hommes 12 

.69 .72 .72 .76 .83 1.51 Magaaina de vétementa pour dance 13 

.42 .39 .41 .38 .43 .89 Magasina de vétements pour Is 14 
fan ill e 

.73 .80 .82 .87 .94 1.00 Magesins de chaussures spéciali- 15 
sees 

.45 .43 .48 .49 .64 .77 Magasina de chausaurea pour Is 16 
famille 

a a a x x x Quincailleriea 17 

.64 .63 .67 .65 .63 .64 Magesina de meubles 18 

x a x a a a Magasins dappareila menagers 19 

3.09 2.76 2.58 2.10 2.20 2.76 Magasins de meubles, tCléviseurs, 20 
radios at acceaaoires 

.92 .84 .83 .72 .76 1.11 Pharmacies, médicanents brevetés 21 
at produits de beauté 

.38 .37 .32 .30 .33 .83 Librairies at papeteriea 22 

.45 .52 .39 .52 .44 .71 Fleuriatea 23 

.20 .17 .18 .17 .22 .68 Bijouteries 24 

1.21 1.15 .94 .77 1.07 2.75 Magasina d'articles de sport at 25 
d' accessoires 

.52 .45 .40 .39 .46 .99 Magasins d'acceeaoires personnels 26 

.90 .92 .80 .72 1.63 Magasina de boissons alcooliques 27 • .85 .79 .75 .70 .86 1.43 Tous lea autres magasins 28 

.93 .88 .91 .00 .83 1.23 TOTAL, 1005 LES MAGASINS A SIJC- 29 
CURSALES 
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IA&E 7. IlloJemale Merchants - Menth-to-nth and Year-to-year Percentage thenge in Estimated Levels of Stocks, by Major Trade 
Grows for Canada and for All ltadea in Regions, 1907 

1987 

Major trade groups - 
Regions 	 May/April 	June/May July/June 	Auguat/July 	Sept./Aug.r 	Oct./Sept.P 

Mai/avril 	Juin/mai 	Juil./juin 	Aotit/juil. 	Sept .1 ao0tF 	Oct./sept.P 
No. 

per cent - pourcentage 

a 

1 Total all trade qroe 	-0.4 

2 	Food +0.9 

3 	Tobacco, drugs and toilet preparations +3.1 

4 	Apparel, dry goods, Furniture and +1.2 
general merchandise 

5 	Motor vehicles and accessories -0.7 

6 	Farm machinery, equipment and supplies +1.3 

7 	Other machinery, equipment and +0.6 
supplies(1) 

8 	Metals, hardware, plumbing and heating -1.4 
equipment 

9 	Lumber and building materials -2.1 

10 Other wholesalera(2) 	 -2.7 

-0.8 -0.1 40.2 40.6 40.4 

+0.1 +1.1 .0.5 -0.3 +3.6 

+0.3 +6.0 -3.2 +1.2 -0.9 

+5.9 -0.2 -1.7 -2.8 -0.7 

-1.0 -2.6 +3.7 +3.1 -0.7 

+2.6 -2.2 -2.8 -1.2 +0.1 

-1.0 +0.2 +1.0 -1.1 +0.5 

-0.6 -0.5 -1.5 +2.2 -0.1 

-1.3 +0.5 -2.3 +0.2 +0.5 

-4.5 +1.2 +0.2 +2.8 +0.6 

a 

Regions 

11 Atlantic provinces +0.6 +2.0 -0.8 +0.5 +1.5 +0.2 

12 Québec -2.2 +2.8 +1.3 .0.6 +1.8 +0.4 

13 Ontario +1.0 -2.3 -1.3 +0.7 +0.3 +0.7 

14 Prairie provinces -0.4 -2.3 +0.2 -1.1 -1.0 +0.4 

15 British Columbia, Yukon and Northwest -2.0 -0.9 +1.1 -0.4 +1.5 -0.3 
Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 6211;icid Machinery and equipment, n.e.s. (SIC 623). 
(2) Includes: Farm products (exclnlinq grain) (SIC 602); Paper and paper products (SIC 611); Scrap and waste materials (II 
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IA&EAU 7. Merchands de gros - Variations an pourcentage par rport mi mois précédent at A l'ennée précédente de i'eaU.aUon 
du nivesu des stocks, per Grwida groiea de commerce (Cenada) at pour l'enable des co..erces (regions), 1987 

1987/1986 

Grands groupes de commerce - 
May 	June 	July 	August 	Septemberr 	OctoberP 	Regions 

Mai 	Juin 	Juil let 	Aotjt 	SeptembreF 	OctobreP 
NO 

per cent - pourcentage 

+2.9 +2.7 .2.3 +3.4 +3.7 .4.9 Total, tous lee grotes de coerce 	1 

+5.7 +5.2 +10.6 +9.6 +4.4 +5.8 Produits alimentaires 	 2 

+5.9 .0.5 +4.7 +7.3 +9.2 +6.3 Produita du tabac, pharmaceutiques at 	3 
articiea de toilette 

+0.5 +3.8 +3.4 +2.4 -+0.6 +0.6 VCtementa, articles de mercerie, meulea de 	4 
maison at marchandisea an general 

+8.8 +6.0 +2.9 +7.5 +4.8 +6.7 Véhiculea A moteur et accessoires 	5 

-12.0 -8.7 -9.3 -7.8 -4.5 +1.2 Machines at matérial agricolea 	6 

.3 -.4.8 +3.7 +2.7 -+0.3 +0.6 Autrea machines at equipement(1) 	7 

+2.6 .0.5 -.0.4 +2.1 +2.6 MCtaux, quincaillerie, plomberie at appareila 	8 
de chauffage 

+0.3 +2.6 +4.4 -+8.2 +16.5 +18.8 Boia doeuvre at matériaux de construction 	9 

+0.4 +1.3 +1.2 +2.3 +7.0 +7.3 Autres grossiatea(2) 	 10 

Regions 

+11.7 +12.8 +11.7 +10.8 +7.8 +7.7 Provinces de l'Atlantique 	11 

+1.9 +6.2 +5.7 +6.6 +9.0 .8.4 Québec 	 12 

+8.4 +5.1 +3.3 +4.5 +3.1 +4.9 Ontario 	 13 

-6.4 -7.1 -4.8 -3.6 -2.9 -0.4 Provinces des Prairies 	14 

+2.0 +2.8 +2.0 +3.9 +5.8 +5.7 Colombie-Britannique, Yukon at Territoires 	15 
du Nord-Ouest 

(1) Inclus: Machines, appareils at fournitures Clectriques (CAr 621); at Machines at équipement, n.c.a. (CAE 623). 
(2) Inclus: Produits agricolea (excluant Los cérCsles) 	(CAr 602); 	Papier et articles en papier (CAr 611); Déchets at metières 

de rebut 	(CAL 627); at Grossistes, n.c.e. (cAr 629). 
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TABLE 8. #iolesale Irchants - 	nthly Stocica/Salea Ratios, by Major Trade Groupa for Canada and for All Trades in Regions, 
1%7 

1987 

Major trade groups - 

Regions May June July August September" OctoberP 

Mai Juin Juillet AoOt Septem,brer OctobreP 
No. 

per cent - pourcentage 

1 Total all trade groupe 1.39 1.34 1.42 1.46 1.30 1.31 

2 Food .68 .67 .66 .72 .67 .67 

3 Tobacco, drugs and toilet .89 .87 .97 .95 .89 .87 
preparations 

4 Apparel, dry goods, furniture 2.33 2.28 1.99 1.81 1.56 1.61 
and general merchandise 

5 tbtor vehicles and acceasories 1.78 1.70 1.81 1.99 1.76 1.63 

6 Farm machinery, equipment and 2.70 2.77 2.81 2.63 2.43 2.65 
auppi iea 

7 Other machinery, equipment and 1.67 1.54 1.56 1.63 1.35 1.41 
supplles(1) 

8 Metals, hardware, plumbing and 1.49 1.40 1.52 1.49 1.40 1.40 
heating equipment 

9 Lumber and building materials 1.20 1.14 1.24 1.21 1.12 1.15 

10 Other wholesalera(2) 1.17 1.17 1.46 1.45 1.32 1.32 

Regions 

11 	Atlantic provinces 1.29 1.23 1.22 1.30 1.28 1.27 

12 	Québec 1.23 1.28 1.37 1.34 1.25 1.28 

13 	Ontario 1.41 1.33 1.41 1.48 1.29 1.30 

14 	Prairie provinces 1.77 1.65 1.75 1.80 1.59 1.54 

15 	British Columbia, 	Yukon and Northwest 1.22 1.14 1.22 1.27 1.10 1.12 
Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. (SIC 623). 
(2) Includ : Fern produrte exc1udinq grain) (SIC 6(12); Paper and paper produrtn (iIfl 611: Snrap and waste enderiala S1( 

627; and hoiesa)er, 1.0.5. 

S 
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EABLEAU B. Marchands de gros - Rapçxrt .eneuel atocks/ventes, par Crende groee de co=erce (Cenada) at pour l'enae.ble des 
cerces (Mgiona), 1987 

986 

	

May 	 June 

	

Mai 	 Juin 

per cent - pourcentage 

	

1.49 	 1.53 

	

.72 	 .73 

	

.90 	 .99 

	

2.51 	 2.64 

1.65 1.73 1.79 2.00 1.92 1.60 

2.83 2.81 2.70 2.55 2.73 2.47 

.11 1.14 1.66 1 .64 1.52 1.54 

1.48 1.33 1.27 1.19 1.07 1.11 

1.22 1.30 1.58 1.67 1.43 1.46 

1.55 1.58 1.47 1.42 

.68 .70 .71 .71 

1.01 .93 .89 .84 

2.19 1.88 1.70 1.90 

No 

Total, toua lea grotea de cerce 1 

Produita elimentaires 	 2 

Produita du tabac, rarmaceutiques 	3 
at articles de toilette 

Vêtementa, articles de mercerie, 	4 
meubles de maison at marchandi8es 
an general 

Véhicules b inoteur at eccessoires 	5 

Machines at materiel agricolea 	6 

rletaux , quiricaillerie, 31JIn1L le et 	6 
appareils de chauffage 

Bois d'oeuvre at setériaux de 	9 
construction 

Autres grossiatee(2) 	 10 

Grands groupes de commerce - 
July 	 August 	September 	Octoberr 	Regions 

Juillet 	 AoQt 	Septembre 	Octobrer 

Regions 

1.31 1.33 1.27 1.38 1.37 1.33 Provinces de l'Atlantique 11 

1.26 1.35 1.39 1.37 1.32 1.27 Québec 12 

1.47 1.50 1.53 1.59 1.44 1.38 Ontario 13 

2.09 2.07 2.20 2.18 2.07 1.93 Provinces dee Prairies 14 

1.35 1.35 1.34 1.38 1.25 1.27 Colombie-Britennique, Yukon at 15 
Territoires du Prd-Oueat 

'1) Inclus: Machines, appareila at fournitures électriquea (CAE 621); at Machines at Cquipement, n.c.a. (CAE 623). 
2) Inclus: Produits aqricoles (excluent lea cCrCsles) (CAr 602); Papier at articles an papier (CAE 611); DCchets at matires 

0 
	de rebut (CAC 627); et Grossistes, n.c.s. (CAr 629). 
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TABLE 9, Independent Ittor Vehicle Dealers, tnth-end Stock-sales Ratios and the Quarter-to-quarter 
Percentage Change for Stocks, Canada, 1984-1967(1) 	 is 

TABLEAU 9. Cancessionnaires d'automobiles independents - Rapporta stocka-ventes a Is fin du mois et 
lee variations procentuelles des stocks par rapport au trimestre précédent, Canada, 1984-
1987(1) 

Period 	 Stock-sales ratio 	Percentage chanqe 

Période 	 Rapport stocks-venles 	Variation procentuelle 

1984 

March - Mars 	 1.46 	 +17.4 

June - Juin 	 1.27 	 -1.3 

September - Septembre 	1.72 	 -4.4 

December - Décembre 	1.95 	 +0.2 

1985 

March - Mars 	 1.45 	 +17.6 	 is 
June - Juin 	 1.32 	 -2.8 

September - Septembre 	1.56 	 -0.8 

December - Décembre 	1.99 	 +20.7 

1986 

March - Mars 	 1.92 	 +13.8 

June - Juin 	 1.80 	 +5.0 

September - Septembre 	1.86 	 -11.0 

December - Décembre 	2.39 	 +8.3 

1987 

March - Mars 	 1.77 	 +6.1 

June - Juin 	 1.50 	 -4.5 

September - Septembr' 	1.63 	 -211.1) 

December - Décembre 

(1) Derived from sales and inventory data reported by a panel of respondents. 
(1) Obtenus a partir des données sur les ventes et stocks fournies par certains répondants. 
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SCOPE OF THE SURVEY 
	

CHAMP U( L'ENQIJETE 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory sta-
tistics and constitute a counterpart to sim-
ilar statistics available on inventories at 
the manufacturing level (see: Inventories, 
Shipments and Orders in Manufacturing Indus-
tries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.g., department store stocks which are 
valued at selling price). They do not in-
nude goods held on a consignment basis, nor 
do they include items not held for resale, 
;jch as fixtures, equipment and supplies. 
stimates are not adjusted for seasonal 
driations, price changes or number of busi-
uss days in the respective months. 

The tables relating to inventories of 
department stores and chain stores show 
monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the est imated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

A comprehensive review of the survey of 

S  independent store merchandise inventories 
has revealed that, with the exception of 
motor vehicle dealers, the sample of respon-
dents does not yield results of fully satis-
factory quality. Hence, publication of 
estimates of quarter-to-quarter percentage 

Cette publication mensuelle réunit des données 
sur les stocks des qrossistes, des magasins 'a 
succursales, des grands magasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
sont destinées 'a aider les utilisateurs de ces 
statistiques. Ces données représentent une 
consolidation des statistiques sur les stocks et 
elles constituent un complement aux statistiques 
sur les stocks des industries manufacturiëres 
(voir: Stocks, livraisons et commides des indus-
tries manufacturi'eres, no 31-001 au catalogue). 

Il s'agit ici des stocks commerciaux de mar-
chandises an magasin destinées a la revente 'a Is 
fin du mois ou du trimestre. Les stocks sont 
habituellement évalués au prix coCitant sauf Si 
indication contraire (par exemple, les stocks des 
grands magasins sont évalués au prix de vente). 
Ils ne comprennent ni les marchandises en consi-
gnation ni les articles non destinés 'a la re-
vente: installations, materiel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sannalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables de chaque mois. 

Les tableaux concernant les stocks des grands 
magasins et des magasins 'a succursales contien-
nent les estimations mensuelles de la valeur mo-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 'a 
l'intérieur des grands magasins. Dans le cas des 
concessionnaires d'automobiles indépendants, le 
tableau ne contient que le taux trimestriel de 
variation de l'estimation du niveau des stocks, 
ainsi que le rapport stocks-ventes a la fin du 
mois. Le tableau se rapportant au comerce de 
gras indique les variations en pourcentage par 
rapport su mois précédent de l'estimnation du 
niveau des stocks selon le genre de commerce. 
bus les ratios stocks-ventes indiqués dans cette 
publication sont obtenus en divisant la valeur 
monétaire des stocks par la valeur monétaire des 
ventes. Pour les concessionnaires dautomobiles 
indépendants, les ratios sont seulement bases sur 
les données lournies par certains enquêtés. Au-
cune rectification n'est apportée 'a ces ratios 
pour tenir compte de Ia mnarge bénéficiaire de 
vente qui vane d'un commerce 'a l'autre. 

Note aux utilisateurs des données: 

Une revision d'ensemble de l'enquête sur les 
stocks commerciaux des magasins indépendants a 
révélé que, 'a l'exception des concessionnaires 
d'automobiles, les résultats produits 'a partir de 
l'échantillon des répondants n'étaient pas de 
qualité enti'eremnent satisfaisante. Par consé-
quent, la publication des estimations des vans- 
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changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport au trimestr'e 
précédent dans les stocks ainsi que les rapports 
stocks-ventes a la fin du mnois pour les magasins 
indépendants (autres que les concessionnaires 
d'automobiles) a été discontinuée. Les estima-
tions pour les concessionnaires d'autounobiles, 
lesquelles ont été jugées de qualité aceptable, 
contiriueront d'être publiées. 

I 

I 



CO*ERCE OF OCTAIL - COMPOSITION PAR (LME OF 
IUtIIERCE 

1piceries-boucheries. Epiceries-boucheries (épi-
ceries avec 20% ou plus de viande fraiche). 

Magasins d'épiceries, confiseries at articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; 6piceries (avec 20% ou mains de 
viande fraiche). 

Tous lea autres magasins d'alimentation. Maga-
sins de produits de boulangerie; magasins de 
honbons, de noix et conliseries; laiteries; maga-
sins d'oeufs at de volailles; magasins de fruits 
et legumes; boucheries; poissonneries; magasins 
d'alirnents fins (delicatessen); autres magasins 
d' alimentat ion. 

Magasins de marchandises diverses. Magasins de 
marchandises diverses (mains du tiers du stock en 
aliments) et les bureaux de vente par comrnande 
postale et par catalogue des grands magasins. 

Magasins généraux. P4agasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'automobiles. Vendeurs d'auto-
mobiles (neuves et d'occasion ou neuves seule-
ment). 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
d'automobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pièces at d' accessoires d' automobi-
les. Magasiris de pneus, d'accumulateurs et 
d'accessoires; magasiris de fournitures pour is 
maison et l'automobile. 

Magasims de vêloments pour homees. Magasins de 
vêtements pour hommes et garçons; magasins d'ac-
cessoires vestimentaires pour hommes et garçons; 
chapelleries pour hommes et garcons; tailleurs 
(ateliers de confection sur place de vêtements 
sur rnesure). 

Magasins de vêtements pour domes. Magasins de 
vétements prêt-a-porter pour danes et Jeunes fil-
les; magasins de lingerie at bonneteries pour 
dames et jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vêtememts pour la fomille. Magasins 
de vêtements et d'accessoires vestimentaires pour 
is famille. 

RETAIL TRADE - COMPOSITION OF KINI) OF BUS!-
MISS (0UPS 

Comb mat i on 	5(0 res . 	[omh L 1101 1(111 	ci n Leo 

(groceries with 20? or inure fresh neat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal-
ers (new and uc(, d or new only). 

Used car dealers. Used car dealers (used 
cars and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Fomily clothing stores. Family clothing and 
furnishings stores. 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Family shoe stores. Family shoe stores. 

Harthare stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and coametics 
stores. Drugstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Magasins de chaussures spécialis6e8. Maqasins de 
chaussures pour hommes et garcons; magasins de 
chaussures pour dames et jeunes filles; maqasins 
de chaussures pour enfants et bébés. 

Magasins de chaussures pour la famille. Magasins 
de chaussures pour la famille. 

Quincailleries. quincailleries. 

Magasins de meubles de maison. Magasins de meu-
bles. 

Maqasins d'appareils ménagers. Maqasins d'appa-
reils ménagers; magasins de fournitures diectri-
ques. 

P4agasins de meubles, de téléviseura, de radios et 
d'appareils ménagers. Magasins de meubles, de 
téléviseurs, de radios et d'appareils ménaqers. 

Pharmacies, magasins de médicaments brevetés et 
de produits de beauté. Drogueries y conpris ma-
gasins de spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires.M-
gasins d'articles de sport; embarcations, motetjrs 
hors-bord et accessoires connexes; maqasins de 
bicyclettes et ateliers de réparat ion; vendeurs 
de motocyclettes. 

Magasins d'accessoires personnels. Maqasins et 
kiosques de tabac; marchands de journaux et de 
périodiques; magasins de cadeaux, de nouveautés 
et de souvenirs; maqasins d'appareils et de four-
nitures photographique5; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; maqasins de jouets et de jeux. 

Magasins de boissons alcooliques. Ventes des ré-
qies des alcools; des Inagasins de yin; des nags-
sins de bière. 

bus les autres magasins de commerce de detail. 
bus les autres maqasins non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Volumes VII and VIII). 

Not a 

lJrie definition détaillée des genres de 
commerce de detail et de commerce de gros paralt 
dana lea publications du Recensement du Canada de 
1971 (volumes VII et VIII). 
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Following are publications of the Indus- 
	

Les publications suivantes se trouvent a la 

try Division in the Retail Trade sector. 
	Section du commerce de detail, Division de I'm- 

dust r i e. 

Catalogue 
	

Catalogue 

63-002 Department Store Sales and Stocks. 
M., Bil. 55 pages. First Issue, 1938 

(ISSN 0380-71)45). 

63-004 Department Store Sales, by Province 

and metropolitan area. Advance Re-
lease. H., Bil. 1 page. First Issue, 

1950 (ISSN 0709-8650). 

63-005 Retail Trade. H., Ru. Approx. 85 

pages. First Issue, 1929 (ISSN 0380-
6146). 

S 	65-1)1)7 New Motor Vehicle Sales. M., Ril. 

Approx. 25 paqes. First Issue, 1932 

ISSN 0705-5595). 

63-014 Merchandising Inventories. H., Bil. 
30 pages. First Issue, 1972 (ISSN 
0380-7177). 

63-210 Retail Chain and Department stores. 
A., Bil. Approx. 100 pages. First 

Issue, 1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 

pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., Ru. Approx. 
35 pages. First Issue, 1968-69 (ISSN 

0380-6286). 

-224 Mirket Research Handbook. A., Bil. 

S 7110 pages. First Issue, 1975 (ISSN 
11590-9325).  

63-002 Ventes et stocks des grands inaqasins. P1., 
Bil. 55 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands maqasins, par province 

et region métropolitaine. Rapport provi-
soire. P1., Bil. 1 page. Premier numCro, 
1950 (ISSN 0709-8650). 

63-005 Commerce de detail. M., Bil. Environ 85 

pages. Premier numéro, 1929 (ISSN 0380-

6146). 

63-007 Ventes de véhicules automobiles neufs. H., 
8i1. Environ 25 pages. Premier numéro, 

1932 (ISSN 0705-5595). 

63-014 Stocks commercisux. H., Bil. 30 pages. 
Premier numéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail a succursales et les 

qrands maqasins. A., Bil. Environ 100 
pages. Premier numéro, 1933 (ISSN 0380-

7878). 

63-213 Exploitants de distributeurs automatiques. 
A., Bil. 45 pages. Premier numéro, 1958 

(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Bil. 25 

pages. Premier numéro, 1966-67 (ISSN 
0590-570 2). 

63-219 Librairies de campus. A., Ru. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recumil statistique des etudes de marché. 

A., Bil. 700 pages. Premier numéro, 1975 

(ISSN 0590-932). 

63-538 Retail Trade Historical Statistics, 
	63-538 Conwnerce de detail statistiques histori- 

1972-1979. 0., Bil. 695 pages. (ISBN 
	

ques, 1972-1979. H.S., Bil. 695 pages. 
0-660-506 1 3-0) 
	

(ISBN 0-660-50613-0) 



Operating Results Series, Retail trade, 0., 	Série des résultats d'exploitation, Commerce 
Oil. (I irst 	lue, 1974): 	 dtil, 	1.5., Si]. 	1'rrnij 	i(jiriér, 1974): 

Catalogue 

63-603 Magasins de vêtements pour hommes, 1983 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincaill"-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtements 
pour la famille, 1980 

Catalogue 

63-603 Hens Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florsts, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

H. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-204E, price Canada $10.00, 
Other Countries $11.50. 

H. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors sénie 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie .ne graride variété ii 
bulletins statistiques sur is situation éconri-
mique et sociale du Canada. On peut se procuri 
un catalogue complet des publications courant; 
en s'adressant 'a Statistique Canada, Ottaw 
(Canada), K1A 016. 

NO 11-204F, prix Canada $10.00, Autres pays 
$11 .50. 
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HUMAN ACTIVITY AND THE ENVIRONMENT is 
a 375-page compendium of environmental, social 
and economic statistics, which have been compiled 
from a variety of sources including Statistics 
Canada and Environment Canada, as well as federal 
and provincial government agencies. As such, it 
documents everything from population distribution 
to mining; from industrial emissions to con-
taminants in fish. 

A wide variety of detailed statistics is presented, 
in Human Activity and the Environment, for 
ecozones and drainage basins. The 17 technical 
boxes found throughout eight chapters explain the 
nature and usefulness of selected data series, as 
well as the findings of special scientific studies. This 
report is a valuable statistical reference containing 
172 tables, 66 charts and 77 maps, many in 
colour. 

Human Activity and the Environment (Catalogue No. 11 -509E) 
Is available at $45 in Canada ($55 outside Canada). 

L ,AcnVrrt HUMAINE ET L'ENVIRONNEMENT 
renferme 375 pages de statistiques sur l'environne-
ment, la société et l'économie, recueillies de diver-
ses sources dont Statistique Canada, Environnement 
Canada et des agences des gouvernements federal 
et provinciaux. C'est pourquoi on y retrouve des 
données sur une foule de sulets,  que ce soit la 
repartition demographique, les mines, les emissions 
industnelles ou les contaminants dans le Poisson. 

L'Activité humaine et !'environnement contient 
aussi des données exhaustives sur les zones écolo-
giques et les bassins hydrographiques. Dix-sept 
cases techniques reparties sur huit chapitres expli-
quent l'ob jet et l'utilité des series des données rete-
nues ainsi que les résultats de certaines etudes 
scientifiques. C'est un outil de référence par excel-
lence qui comporte 172 tableaux, 66 graphiques et 
77 cartes dont plusieurs en couleur. 

L'Activité humaine et I'environnement (n °  de catalogue 11-
509F) est disponible pour Ia somme de 45$ l'unité (55$ a 
l'extérieur du Canada). 

' 	ía order, complete the order form included or write to Publi- 	 Vous pouvez commander en remplussanl 16 boo de commaride ci-joint ou 
cation Sales, Statistics Canada, Ottawa, Ontario, KI A 0T6. 	 en ecovant a Vente des pubhcations, Statistique Canada, Ottawa, Ottano, 

For faster service, using Visa or MasterCard, call toll. 	 Call Toll-Free 	KIA 0T6. Si vous désirez obtenir un service plus rapide, tétéphonez 

tree. 1-800-267-6677 	au numCro sans trais et portez votre commande a votre compte Visa 
ou MasterCard. 

Please make cheques or money orders payable to the  
Receiver General for Canada/Publications. 	 Téléphonez sans frais Veuillez faire vos cheques ou rnandats•poste a l'ordre du Recoveur 

general do Canada-Publications. 
Contact a Regional Reference Centre near you for further 	 Pour obterur plus de renseugnements, n'hésitez pas a communiquer avec 
information. 	 le centre de consultation regional Ic plus prés de chez vous. 
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THE CANADA YEARBOOK 
	

LANNUAIRE DU CANADA 

A JOURNEY 
OF 1000 MILES 
BEGINS WITh 

A SINGLE STEP 
The Canada Year Book recorded Canada's 
first steps in 1867. It's still the only book 
that gives you the most complete, up-
to-date facts on every aspect of 
Canada's growth as a nation. 
Physical setting * Demography $ Health * Educa-
tion * Employment and incomes * Social security 
* Housing and construction * Forests, fish and furs 
* Agriculture * Mines and minerals * Energy * 
Science and technology * Transportation * Com-
munications * Cultural activities and leisure * 
Manufacturing * Merchandising and services * 
Banking, finance and insurance * Judicial System 
* External relations, trade and defence * Govern-
ment * Government finance * Review of the 
economy 

TOUT LE 
PAYS, D'UNE 
COUVER[URE 
A EUTRE 

Dejà au siècle dernier, les premiers pas 
de Ia nation étaient consignès dans 
l'Annuaire du Canada . Aujourd'hui, 1'An-
nuaire du Canada témoigne toujours avec 
pr&ision et exhaustivit6 des multiples 
facettes de l'volution du pays. 
Physiographie * Demographic * Sante * Education 
* Emplol et revenu * SCcuritC sociale * Logement 
et construction * Pêches et fourrures * Agriculture 
* Mines et minCraux * Energie * Sciences et 
technologie * Transports * Communications * 
Activitès culturelles et loisirs * Industries manufac-
turiCres * Commerce et services * Banques, 
finances et assurances * Gouvemement * Système 
judiciaire * Relations extCrieures, commerce et 
defense * Finances publiques * Revue de 
lCconomie 

Sold in Bookstores and also available by calling 
	

Th'ponible en librairic, en telephonant a Statistique 
Statistics Canada toll-free as 1-800-267-6677 or by 

	
Cnida au numero sans trait 1-800-267-6677 00 en 

completing the order coupon included in this 	 remplissant It hon de commande qul fiqure dans 
publication. 	 presente publication. 

s49.9 plus shipping and handling k#54  inclusive in 
	

*494ç frais de port ci dc manuiension en sos lc.i 
Canada, $70 other countries); Catalogue number 	 au Canada. $70 a letranger); numero 11 -402F au 
i1-402E. 	 repertoire. 

Information can also be obtained by contacting 
	

Pour de plus amples renseignements, communsquez 
your Regional Reference Centre. 	 avec It Centre de consultation de Ssassstique 

Canada It plus pres de chez vous. 



1986 CENsus PROFILES 	LE5 PROFILS DU 
RECENSEMENT DE 1986 
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The 1986 Profiles will put you on the fast track to any 
Canadian community you want to study 

You're looking for a fast introduction to the social and 
demographic realities of a city, a town, a municipality or 
an entire province. And you don't have the time to wade 
through piles of statistics. 

Focus in on the area of your choice with a CENSUS PRO- 
FILE. Each PROFILE features more than 46 items of 
information on the area that interests you 	from 
population counts, to the living arrangements of its elderly 

Choose a PROFILE on any one of  

,101010  
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Le Canada et Se:; regiuri soot a votre purtee qi/ice nix 
du recensenient de 1986. 

Vous désirez connaitre le pornait socio-démographique dime 
province, dune ville ou dune municipalité en particulier. mais la 
perspective d'avoir a vois hattre avec des rTron:iqnr's de 
statistiques vous effraie 

Balayez toute appréhensiorl Le' F'rotil, du eceilserricrlt di: 
1986 vous épargneront temps et effort. Chaque Profil pre:.rili 

plus de 46 éléments différents d'information sur chacune de' 
regions répertoriées. Des chiffres de population aux données 
es modes de vie de Ia population âgée, vous saurez tout. 

• 6009 Census Subdivisions (municipalities) 
• 266 Census Divisions (counties) 
• 282 Federal Electoral Districts 
• 25 Census Metropolitan Areas 
• 114 Census Agglomerations 
• a variety of urban/rural breakdowns 
• and, more. 

With 52 publications in this series, we 
can fast track you to any destination 
you want. 

For more information, call us at 
1-800267-6677 and request the 
Census brochure (which includes 
ordering information), or write us at: 

Publications Sales 
Statistics Canada 
Ottawa, Ontario 
K1AOT6 

Vous n'avez qua faire votre choix. Et quel choix! Les 52 
publications de Ia série portent sur: 

• 6,009 municipalités (subdivisions de recensement); 
• 266 comtés (divisions de recensement); 
• 282 circonscriptions électorales fédérales; 

• 25 regions métropolitaines de 
recensement; 

I, • 114 agglomerations de recenserni 
' S 	• diverses rectum'; t jrh,iines 

A? Im xI 
• et plus encir 

Profiles. Profils 
Pour de plus ri i:'''' ;ri• i. 	- 

composez le 1 dUO 2b1 661/ mt 

demandez notre brochure, qui vii 

renseignera sur les modalités On 

mande. Ou, si vous le prelerci 'sri 

Venle des publications 
Statistique Canada 
Ottawa (Ontario) 
K1A 0T6 

('.tii.tn 
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NEW! INCLUDES 1986 CENSUS DATA 
SMALL BUSINESS SECTOR 
CANADA U.S. TRADE IN SERVICES 

MARKET RESEARCH 
HANDBOOK 
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NOUVEAU! COMPREND DES DONNEES DC RECENSEMENT 
DE 1986 AINSI QUE DES DONNEES SUR LES 
PF.TITF.S ENTREPRISF.S FT I.E COMMERCE DES 
FR\ I( H I \ 1 RI [I ( \ 	FIATS I 	I I \I 

RECUEIL STATISTIQUE DEE 
ETUDES DE MARCHE 
1987-1988 A 

ir 

U 
1 

UN INVESTISSEMENT 
SUR 
Investissez dans Ia source dinformation statistique Ia plus complete qui 
soit sur Ic march canadien de Ia consonimation. Le Recueil statistique 
des etudes de inarck 198 7-1988 vous donne plus de donnëes sur: 
LES CONSOMMATEURS 
y compris les revenus, It niveau de scolariu et Its dépenses familialcs; 
L'ECONOMIE 
y compris l'investissement, ks petites entrcprises et Ic rnarchc du travail; 
LES AFFAIRES 
y compris Ic commerce de detail, La finance, l'immobilier et l'automobile; 
59 VILLES 
v compris Ic logenient, La main-d'oeuvre et Ic profil des consommateurs; 
LE COMMERCE INTERNATIONAL 
y compris Ic commerce des services entre Ic Canada et Les Erats-Unis et les 
&hangcs entre It Canada et ses principaux partenaires commerciaux; 
LA SITUATION A VENIR 
c'est-ã-dire des projections des rendances relatives aux dCpenses des 
consommateurs, aux revenus, aux prix, etc. 

LE RECUEIL STATISTIQUE DES ETUDES DE MARCHE, 198 7-1988 
VOUS EN DONNE PLUS POUR VOTRE ARGENT 
Le Recuell statist ique des etudes de marrbé possède nuintenant une couverture rigidc. II 
comprend plus de 7()4) pages dr-tableaux sutistiques. 59 graphiques, des notes, des kfinitim 
Ct un index. 

N° 63-224 au repertoire Canada $85 l'exemplalrc Autres pays 1101 l'exenipl 

Vous pouvcz commander en remplissant Ic hon de commande ci-joint ou en tcriaiu \ 
des publications. Statislique Canada. Ottawa (Ontario). KIA 016. Si vous dfsirez t,tt 
service plus rapide, tTltphonez au numCn, sans fr.is 1-800-26-66 et portez votn 
commande a votrc compte Visa ott MasterCard. 

Veuilkz faire votre cbeque ou mandal-poste a l'ordre du Receveur gr'n&al du Canada - 
Publications. 

Pour obtenir plus de renseignements, n'besitcz pas a communiquer avec Ic centre de 
consultation de Statistique Canada Ic plus prs de chez sous. 

A SOUND INVESTMENT 
OPPORTUNITY 
Invest in the most complete source of statistical information on the 
Canadian consumer market. The 1987-88 Market Research 
Handbook gives you more facts on... 
CONSUMERS 
including income, education, family spending 
THE ECONOMY 
including investment, small business sector, labour markers 
BUSINESS 
including retail, finance and real estate, motor vehicles 
59 CITIES 
including housing, labour, consumer profiles 
INTERNATIONAL TRADE 
including Canada-U.S. trade in services, major trading 
partners 
THE FUTURE 
projections of social, economic and demographic trends, including 
consumer spending, incomes, prices 

THE 198 7-1988 .1L1RKET RESEARCH HANDBOOK 
GIVES YOU MORE FOR YOUR MONEY. 
This year. the Market Research Handbook is published in hardcover. It includes more 
than 700 pages 01 statistical tables, 59  charts, notes and definitions and an alphabetic 
index. 

Catalogue Number 63-224 18500 In Canada $101.00 other countries 

To order, complete the order torm included or write to Publication Sales, Statistics 
Canada, Ottawa. Ontario, KIA 0T6. For faster service, using Visa or MasterCard, call 
toll-free 1-800-267-6677. 

Please make your cheque or money order payable to the Receiver General for 
Canada/Publications. 

Contact the Statistics Canada Reference Centre nearest you for further information. 


