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Data in Many For... 

Statistics Canada disseminates data in a variety of 
forms. In addition to publications, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Mops and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

How to Obtain More Infor.ation 

Inquiries about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 016 (telephone: 
951-9656) or to the Statistics Canada reference cen-
tre in: 

St. John's (772-4073) Winnipeg (983-4020) 

Halifax (426-5531) Regina (780-5405) 

Montréal (285-5725) Edmonton (495-3027) 

Ottawa (951-8116) Calgary (292-6717) 

toronto (973-6586) Vancouver (666-3691) 

Sturgeon Falls (753-4888) 

Toll-free 	access 	is 	provided in 	all 	provinces 	and 
territories, for users who reside outside the local 
dialing area of any of the regional reference centres. 

Newfoundland and Labrador 	 1-800-563-4255 

Nova Scotia, New Brunswick 
and Prince Edward Island 	 1-800-565-7192 

Quebec 	 1-800-361-2831 

Ontario 	 1-800-268-1151 

Manitoba 	 1 -800-542-3404 

Saskatchewan 	 1-800-667-7164 

Alberta 	 1-800-282-3907 

Southern Alberta 	 1-800-472-9708 

British Columbia (South 
and Central) 	 1-800-663-1551 

Yukon and Northern B.C. 
(area served by 
Northwestlel Inc.) 	 Zenith 0-8913 

Northwest Territories 
(area served by 
NorthwestTel Inc.) 	 Call collect 403-420-2011 

How to Order Publications 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
coeum.inity bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Sales, 
Statistics Canada, Ottawa, K1A 0T6. 

1(613)951-7276 

Toronto 
Credit card only (973-8018)  

Des donnes sous plusieurs formes... 

Outre lee publications, des totalisations habituelles et sp - 
ciales sont offertes cur imprimés dordinateur, cur microf i-
ches et microfilms et sur bandea magnétiques. Des cartes ct 

Statiatique Canada diffuse lea données sous lormes divers,. 	

[1 
dautres documents de référence jéographiques mont disponWi; 
pour certaines sortes de données. L'accès direct 4 des donni; 
agrégées est possible par le truchement de CANSIM, Is base de 
données ordinolingue et le système dextraction de Statistique 
Canada. 

Couiuuent obtenir d'autres renseie.ents 

Toutes demandes de renseignesents au sujet de cette publica-
tion ou de statistiques at services connexes doivent être 
adreasées : 

Section du comerce de detail, 
Division de l'industrie, 

Statistique Canada, Ottawa, K1A 016 (téléphone: 951-9656) ou 
au centre de consultation de Statistique Canada 4: 

St. John's 	(772-4073) Winnipeg (983-4020) 

Halifax 	 (426-5331) Regina (780-5405) 

Montréal 	(283-5725) Edmonton (495-027) 

Ottawa 	 (951-8116) Calgary (291-6717) 

Toronto 	 (973-6586) Vancouver (666-3691) 

Sturgeon Falls (753-4888) 

On 	service 	d'appel 	interurbain sans 	frais 	cot offert, 	dana 
toutes 1cc provinces et dons les territoires, aux utilisateurs 
qui hahitent 4 l'extCrieur des zones de co.inication locale 
des centres regionaux de consultation. 

Terre-Neuve at Labrador 1-800-563-425 

Nouvelle-Ecoase, Nouveau-Brunswick 
et t1e-du-Prince-Edouard 1-800-565-7192 

Québec 1-800-361-2831 

Ontario 1-8LJU-268-1151 

Manitoba 1 -800-542-3404 

Saskatchewan 1-800-667-7164 

Alberta 1-800-282-3907 

Sud de lAlberta 1-800-472-9708 

Colombie-Britannique (sud 
at centrale) 1-800-663-1551 

Yukon at nord de Is C.-B. 
(territoire desservi par Is 
Northwestlel Inc.) Zenith 0-8913 

Territoires du Nord-Ouest 
(territoire desservi par Ia 
Northwestlel Inc.) 	Appelez 4 frais virés au 403-420-2011 

Coent coander lea publications 

On peut me procurer cette publication at les autres publica-
tions do Statistique Canada auprèm des agents autorisês at de 
autres librairies locales, par l'entremise des bureaus locau 
de Statistique Canada, ou an écrivant 4 Is Section de, veiL, 
des publications, Statistique Canada, Ottawa, K1A 016. 

I 
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SIGNES CONVENJIUNNELS 

The followinq standard symbols are used 
in Statistics Canada puhlications: 

fiqures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confid€ntial to meet secrecy require-
ments of the Statistics Act. 

Les siones convenitionnels suivants mont em-
pioyés uniformément dans les publications ne St.a-
tistique Canada: 

nombres indiaponibles. 

ri'ayant pam lieu de fiqiirer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de 
la Loi sur la statistique relatives au 
secret. 

	

This publication was prepared under the di- 	 Cette publication a été rénliqée mous Is direr inn 
rection or: 	 de: 

• P.N. Triandafillou, Director, 	Industry 	 . P.N. Triandafillou, directeur, Division do 

Division 	 i industr i.e 

	

• C. Snyder, Associate Director, Distrihu- 	 . C. Snyder, directeur associé, Sous-division 

	

Live Trades Sub-division, Industry Divi- 	 des commerces de Ia distributions, Division de 
sion 	 l'industrie 

	

• R. Rasia, Chief, Distributive Trades Sub- 	 . R. Rasia, chef, Section du commerce de detail, 

	

division, Retail Trade Section, Industry 	 Sous-division des commerces de la distrihu- 
Division 	 Lions, Division de l'industrie 
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Retail thain Stores 

- Retail chain store inventories totalled 
$4,858 million at the end of November 
1987, down 1.4% from the level reached in 
November 1986. 

Te November 1987 ratio of inventories to 
i1es stood at 1.13:1, up marginally from 

He average ratio of 1.11:1 observed in 
ten previous months. S 

S 
HIUIWIGHIS 
	

POINTS SAILLANTS 

Graids Magasins 

La valeur des stocks des grands maqasins, sans 
ajusternents saisonniers, s'élevait 5,133 
millions h la fin du mois de novembre 1987. Le 
niveau des stocks représente u-ie baisse de 1.Z% 
par rapport au niveau atteint en novembre 1986. 

Le rapport du total des stocks aux ventes pour 
le mois de novetobre 1987 se chiffrait b 3.80:1, 
soit une baisse marginale comparativement au 
rapport de 3.81:1 observe in an auparavant. 

Magasins de detail b succursales 

• La valeur des stocks des nagasins de detail a 
succursales s'élevait 4,358 millions a la 
fin du mois de novembre 1987, soit une baisse 
de 1.41A par rapport au niveau atteint en 
novembre 1986. 

Le rapport du total des stocks aux ventes s'est 
établi b 1.13:1 en noveinbre 1987, soit une 
hausse marginale comparativement au rapport 
moyen de 1.11:1 observe au cours des dix pre-
miers rnois de 1987. 

Department Stores 

• Department store inventories, unadjusted 
for seasonal variations, totalled $5,133 
million at the end of November 1987. This 
inventory level represented a decrease of 
1.2% from the level reached in November 
1986. 

The November 1987 ratio of inventories to 
sales stood at 3.80:1, down marginally 
from 3.81:1 observed a year earlier. 

Wholesale Merchants 

• Inventory levels in November 1987 were 
5.0% higher than in the corresponding pe-
riod in 1986. The ratio of inventories to 
sales at the end of November 1987 stood at 
1.37:1, down from 1.56:1 recorded a year 
earlier and down compared to the average 
ratio of 1.45:1 observed in the ten pre-
vious months. 

Marchands de gros 

• Le niveau des stocks s'est accru oe 5.0% en 
novembre 1987 en regard de la mêrne période en 
1986. Le rapport du total des stocks aux ventes 
h la fin de novembre 1987 s'est établi 
1.37:1, soit une baisse comparativement 
1.56:1 un an auparavant et une baisse compara-
tivement au rapport moyen de 1.45:1 observe au 
cours des dix mois précédents. 

0 
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TARE 1. Department Stores - (stl.eted Wonthly Stoc4ca,(1) by Department, Caneda, 1986 wd 118/ 	 -- 	

- 

1987 

Deportment 	 January 	February 	March 	April 	May 	June 	July 	August 

Janvier 	Fdvrier 	Mars 	Avril 	Msi 	Juin 	.loillet 	AoOt 

No. 
thousands of dollars - milliers de dollsrs 

1 Women's and misses' dresses, houmedresses, 

apron8 and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 

4 Furs 

5 Infants' and children's wear and nursery 

equipment 

6 Girls' and teenage girls' wear 

I Lingerie and women's sleepwesr 

8 Intimate apparel 
9 Millinery 

10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 

accessories 

12 Women's, misses' and children's Footwear 

13 Men's clothing 

74 	8r,'s friihing 

ood id .'i,Jred pr lit S 
15 loiletries, cosmetics and drugs 

19 Photographic equipment and supplies 

20 Piece goods 

21 Linens and domestics 

22 Smallwarea and notions 

23 China and glassware 

24 Floor coverings 
25 Draperies, curtains and furniture coy-

cringe 

26 leaps, pictures, mirrors and all other 

home Furnishings 

27 Furniture 
28 Major appliances 

29 Television, radio and music 

30 Housewares and small electrical spplisnces 

31 Hardware, paints, wallpaper, etc. 

32 Plsmbing, heating and building materials 

33 Jewellery 

34 Toys and geses 

35 Sporting goods and luggage 

54,443 72,560 79,287 84,608 78,892 63,630 67,241 73,263 

64,994 86,137 90,364 77,432 73,796 61,375 81,939 107,829 

212,081 253,001 331,272 337,732 316,469 268,253 268,361 287,154 

32,548 28,782 29,004 28,375 27,941 28,765 311,295 30,145 

98,709 120,099 129,722 141,977 176,194 128,617 138,636 133,485 

46,482 59,732 84,512 66,609 63,927 58,230 86,387 93,996 

42,439 45,913 64,397 67,727 68,470 59,804 60,696 69,388 

66,907 68,516 70,970 71,411 71,949 69,860 72,251 71,849 

2,638 2,999 4,151 3,644 3,423 2,809 5,720 7,645 

49,024 48,693 53,991 52,898 52,404 48,877 56,331 61,191 

68,561 73,943 89,386 89,354 86,207 75,106 74,466 82,867 

113,011 126,628 159,489 163,137 156,962 138,655 142,330 156,057 

146,125 174,123 212,789 215,276 218,921 171,235 165,950 174,6)1 

182,210 208,462 277,637 278,°1Th 712,3(3 714,784 246,3(17  

11 ',i2. t-,Il .,(1 _,l - ' r•, IIaH 

298,146 283,408 297,572 291,032 2912,251 218,295 286,695 296,618 

57,103 54,543 58,600 56,239 56,764 52,624 51,122 54,108 

25,992 26,767 32,805 33,305 26,609 25,008 26,126 25,355 

176,093 179,261 178,593 179,324 180,483 177,676 174,120 173,823 

56,640 57,044 56,908 57,311 56,072 53,762 55,384 59,319 

98,360 102,714 111,876 112,325 111,858 101,194 100,511 103,354 

63,706 61,404 70,127 71,135 70,665 80,173 68,940 66,204 

74,349 72,167 54,879 82,789 83,877 81,217 81,461 80,426 

58,529 57,067 69,173 70,691 69,576 68,485 71,684 73,451 

154,528 159,277 180,278 181,606 117,732 170,890 165,650 161,891 

70,585 76,422 95,131 93,025 94,170 86,853 86,873 83,069 

197,687 192,741 197,866 194,854 196,715 185,959 195,493 193,553 

176,648 172,889 203,645 201,545 194,644 182,455 189,828 195,463 

142,169 143,175 164,660 171,160 168,594 160,019 152,123 147,088 

57,471 61,481 68,491 68,999 68,298 66,455 67,477 65,645 

167,103 174,460 196,615 200,577 2(12,272 183,206 182,047 181,847 

115,077 124,927 139,131 132,185 126,188 138,984 180,316 232,549 

132,443 152,174 189,668 188,990 186,374 164,551 146,898 145,059 

I 

36 Ststionery, books and magazines 

37 Gasoline, oil, auto accessories, repairs 

and supplies 

38 Meals and lunches 

39 Repairs and services 
40 All other departments 

41 TOTAL ALL OCPAR1StHTS 

	

121,906 	119,629 	151,205 	151,504 	152,818 	152,389 	175,749 	166,515 

	

64,959 	70,316 	70,975 	67,582 	65,648 	64,240 	62,022 	59,9114 

	

583 	488 	506 	396 	614 	464 	324 

	

2,878 	3,013 	3,131 	3,079 	3,328 	3,446 	3,712 

	

82,129 	91,045 	124,139 	122,658 	113,726 	91,204 	82,803 	64,. 

	

3,756,457 	4,016,477 	4,648,851 	4,621,214 	4,539,881 	4,178,859 	4,292,007 	4,444,9? 

1) At selling value. 



I 9111(811 1. Creed. ..geeins - (st i.M io.,s sensual lee dee atocke( 1), per rsyon, Canada, 1986 at 1987 

Percentage change 
91 	 1986 

Variat ion procantoel Ic 

September 	October 	November 	November 	December 	 November! 	November 	Rsyofl 
October 	 1987/1986 
1987 

Septmmbre 	Octobre 	Noveabre 	Novea6re 	D8ceabre 	 Noweabre/ 	Novembra 
Octobre 	 1987/1986 
1987 

No 
thousands 01 dollars - eilliers de dollars 

76,560 83,294 73,765 84,880 62,536 -11.4 -13.1 Robes, 	robes de m808ga, tabliars at uni- 	 1 
formes pour dales at Jeunes lilies 

119,306 119.839 69,126 96,613 70,991 -42.3 -28.5 Manteaus et tailleurs pour daces at 	jeunes 	2 
fi lies 

298,222 319,106 328,808 287,440 240,559 *3.0 .14.4 Vêteaents sports pour deeme et jaune. lilIes 	3 
72,079 35,127 34,338 41,614 38,661 -2.2 -17.5 fourrures 	 4 

135,385 140,355 133,867 142,248 110,893 -.4.6 -5.9 VAtesents pour bAb8s at enlants et articles 	5 
de chares d'enf.nta 

90,617 100,290 88,313 71,584 54,887 -11.9 .13.8 Vêteaenta de fillettes at d'adoleacentes 	 6 
79,969 100,536 109,479 97,431 65,503 .8.9 *12.4 Lingerie at vêteaents de nuit po., deems 	 7 
72,805 77,979 83,389 73,943 71,620 .6.9 .12.8 Sous-vAte.sents 	 8 
9,081 9,016 8,702 8,742 5,810 -3.5 -u.S Chapeauo 	 9 

61,693 61,314 63,362 61,941 53,625 .3.3 *2.3 baa pour demes at fillettes 	 10 

96,866 116,303 115,362 115,098 85,364 -0.8 .0.2 Gaits, ,uufles et articles do parura pour 	11 
deems ml 	fillettes 

172,801 180,483 170,507 150,101 129,309 -5.5 *13.6 Chaussurms pour deems, jmunes lilies at 	 12 
enf ants 

110 230,277 200,172 236,327 167,087 -13.1 -15.3 Vieltements pour luanma 	 13 
2 318,068 362,069 304,043 226,210 .7.1 .19.1 Artirles d'habilleeent pour Noaaes 	 14 

95, 7[1 89,1119 15,0?2 '.6,719 -7.0 .4.7 Sort', 	0 	ort 	I,', 	11,6, 

S 
1 lflf 	,.• 1 h' '. 	,_,1 , 	 '1'. _.,7 '. [ 	 *1'. 	...... I . 	1 	 .!l!'''l,, 1,' 	 1 

•1t,,24 ";j'..l fll.,44L 41,111 *,. _11.. - ru111 ',,U 1fl'(,t.i( , ".rt 	OIl,'.,', 	 1 

779,471 393,100 416,127 407,702 373,447 .5.9 .2.1 Articles de toilette, 	cosmétiqurs Ct 	sédi- 	18 
cements 

48,102 53,836 58,274 70,999 58,421 .8.2 -17.9 Appareils at fournituras photographiques 	19 
26,498 26,724 23,535 31,425 23,959 -11.9 -25.1 Tissue In 1. piëce 	 20 

173,680 189,563 195,000 190,064 176,794 .2.9 *2.6 Literie et linge do m.iaon 	 21 
57,803 56,966 54,247 64,264 59,551 -4.8 -15.6 I'anus articles 	 22 

110,588 131,540 125,947 135,953 112,368 -4.3 -7.4 Porcelaine et verrerie 	 23 
69,842 67,350 72,291 68,427 64,207 *7.3 *5.6 RemAtemants de plancher 	 24 
80,861 80,507 80,463 87,912 83,619 -- -8.5 Tentures, rideaus at housees 	 25 

76,433 80,113 67,991 80,759 61,498 -15.1 -15.8 Lanpes, 	tdoles,jx, siroirs at autras articles 	26 
d'ei,eubleaent pour 1. maison 

168,164 168,802 172,035 158,130 158,011 +1.9 +6.8 Mei.8slas 	 27 
92,020 90,484 94,743 88,198 91,654 .4.7 .7.4 Ceoa appareila mAnagers 	 28 

206,958 222,226 235,960 241,704 209,710 .6.2 -2.4 T618vieaors, radios at aogue 	 29 
204,981 217,875 235,164 251,276 199,849 .7.9 -6.4 Articles do mAnage at petits apparails Alec- 	30 

triques 

155,864 164,430 160,589 172,227 148,238 -2.3 -6.8 Quincaillerie, peintura, papier-tenture, 	31 
etc. 

63,961 63,396 64,681 70,656 65,372 .2.0 -8.5 HatArial de ploabmria, chauffage at cone- 	32 
truction 

194,986 238,663 227,604 226,131 169,433 .4.1 .0.7 Bijouteris 	 33 
265,207 283,376 242,502 258,910 136,765 -14.4 -6.3 Jouets at jeus 	 34 
153,961 169,173 169,241 175,936 152,175 -- -3.8 Article, do sport at v.liaea 	 35 

168,516 191,032 190,618 198,935 161,515 -0.2 -4.2 Papeterie, lions at revue. 	 36 
62,842 62,058 64,181 72,605 69,535 *3.4 -11.6 Issance, huile, accessoires d'autueobile, 	37 

rAparation at fournituras 
316 453 479 349 254 +5.7 +37.2 Repae et easse-croOta. 	 38 

1,056 3,367 3,380 3,103 2,803 .0.4 +8.9 Services at travaui do rAparation 	 39 
1,267 90,179 90,781 114,429 93,861 .0.7 -20.7 Tous autrec rsyons 	 40 

4,161,968 5,185,334 5,132,923 5,393,995 4,242,415 -1.0 -1.2 TOTAL, IIXJS iFS MYONS 	 41 

l,'or do santa. 
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2. Depart..nt Store. - Manthly Stock-sale. Ratio., by (p.rt.ent, Caned., 

Department 	 January 	February 

Janvier 	Fdvrisr 

1986 and 119; 

March 

March 

April 

Ann! 

May 

Mai 

June 

Juin 

July 

Juillet 

1 Women's and .isse.' dreams., houaedressas, 6.09 6.40 5.51 4.30 3.32 3.37 4.18 
aprons and uniforms 

2 Women's and misses' coats and suits 5.17 7.52 4.43 4.64 5.84 7.47 10.91 

3 Women's and misses 	sportswear 5.07 5.48 5.30 4.43 3.68 3.42 4.09 
4 Furs 6.44 10.52 12.44 27.82 28.00 59.19 21.41 
5 Infants' and childrens aear and nursery 4.16 5.07 4.17 4.18 4.59 4.71 5.32 

equipment 

6 Girls 	and teenage girls' sear 5.25 5.70 4.44 3.25 3.61 3.51 5.87 
7 Lingerie and aisan's sleepsear 3.78 3.82 4.57 4.08 3.65 3.22 3.49 
8 Inti.ate apparel 5.36 7.31 5.03 5.29 4.76 4.52 4.94 
9 Millinery 2.85 4.10 6.88 4.30 4.20 3.07 6.37 
ID Women's and girls' hosiery 5.01 5.16 4.66 4.08 4.30 4.84 7.17 

11 Women's and girls 	gloves, mitts and 5.55 6.64 6.11 5.14 4.70 4.86 5.10 
accessories 

12 Women's, misses' and children's footwear 6.37 7.11 5.53 4.50 4.60 4.41 5.54 

13 Man's clothing 6.28 8.27 6.49 5.86 5.87 4.42 5.56 
14 Men's furnishings 5.29 5.69 5.62 5.01 5.13 3.42 4.74 
15 Noys' clothing and furnishings 6.69 7.32 4.61 3.68 4.16 4.27 5.36 

16 Man's and boys' 	footwear 6.09 6.82 5.01 4.44 4.94 4.30 5.59 
17 Food and kindred products 1.02 1.09 1.25 0,74 0.69 1.96 1.57 
18 Toiletries, coasetics and drugs 6.17 5.86 5.17 5.51 5.11 5.03 5.44 

19 Photographic equipment and supplies 6.85 7.90 7.54 6.46 6.05 4.85 4.79 
20 Piece goods 8.03 7.02 6.53 7.69 6.95 6.70 8.11 

21 Linens and domestics 5.06 7.61 6.11 5.98 5.62 5.22 5.19 
22 Smaliwares and notions 5.28 7.20 6.60 6.69 7.64 7.57 7.56 
25 China and glassware 9.95 11.70 11.65 10.25 8.95 8.94 8.39 
24 Floor coverings 6.16 6.24 5.59 5.49 5.29 6.12 5.12 
25 Draperies, curtains and furniture roy- 6.60 6.16 5.63 5.23 4.98 4.71 4.81 

erings 

26 lamps, 	pictures, 	succors and all 	other 7.40 9.63 9.58 9.57 9.40 8.72 9.45 
home furnishings 

27 furniture 3.23 4.24 3.88 3.87 3.36 3.33 2.86 
28 Major appliancea 1.75 2.33 2.50 2.35 2.11 1.60 1.54 
29 Television, radio and mimic 5.14 6.20 5.82 5.70 5.89 5.33 5.27 
30 Housewares and asall electricsl appliances 5.60 6.04 6.77 6.59 5.46 5.13 5.28 

31 Hardasre, paints, wallpaper, etc. 7.10 8.42 6.88 5.62 4.27 4.27 4.76 

32 Plo.bing, heating and building materials 6.86 8.33 6.75 5.61 5.05 3.89 3.78 

33 Jewellery 13.35 12.29 10.79 8.87 7.99 7.24 8.44 
34 Toys and gases 9.30 8.64 7.88 5.35 6.48 6.63 8.38 
35 Sporting goods and luggage 6.85 9.97 8.27 5.38 5.12 3.72 3.74 

36 Stationery, book, and magazines 4.96 5.09 6.11 5.79 5.79 5.42 6.86 
37 Gasoline, oil, auto accessories, repairs 7.04 8.50 6.34 5.15 5.38 4.96 4.48 

and supplies 
38 Meals and lunches 0.04 0.03 0.03 0.02 0.04 0.03 0.02 
39 Repairs and services 0.20 0.25 0.21 0.18 0.19 0.16 0.17 
40 All other departments 2.22 2.39 2.76 2.02 1.90 1.77 1.94 

41 TOTAl. ALL D(PARTNTS 4.87 5.57 5.18 4.54 4.39 4.11 4.58 
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IAIIIIMJ 2. Cr.d. magavins - Rappcirts mensuels stocke-vente8, per rayon, Carted., 1966 at 1987 

I H7 
	

1986 

Auqust 	 Sept saber 	 October 	 cvsaber 	 November 	 Decsaber 	 Hsyon 

AoOt 	 Septe.bre 	Uctobra 
	

Novre 	 Novembre 	 IJAcemOre 

4.37 4.47 4.97 4.19 4.56 2.58 

6.69 5.66 3.64 2.58 2.87 2.86 

4.37 3.85 4.02 4.16 5.94 2.89 
17.16 15.17 10.30 6.24 5.19 5.11 
3.85 3.92 3.80 3.44 3.83 2.32 

3.21 4.34 5.25 5.44 3.32 1.90 
4.20 4.35 4.85 3.47 3.42 1.32 
4.95 4.52 5.35 5.79 5.70 3.68 
8.83 7.85 3.97 3.12 2.41 1.88 
6.39 4.53 4.182 4.0J 4.18 2.58 

5.96 5.42 5.35 3.82 3.42 1.90 

4.98 4.77 4.73 4.14 3.47 3.50 

6.18 5.73 5.54 3.90 3.99 2.23 
4.14 4.40 4.57 3.59 3.14 1.44 
2.82 4.28 4.89 3.72 3.82 1.83 

. 4.66 5.21 4.24 3.72 5.38 
2.09 1.65 2.03 1.14 0.52 
5.64 6.06 5.33 5.35 2.545 

.05 4.92 5.77 4.76 5.85 2.31 
6.86 6.67 5.43 4.94 6.86 5.83 

4.46 4.46 5.11 4.60 4.73 3.112 
7.19 5.60 5.13 4.58 5.01 4.18 
9.28 8.88 9.67 5.86 6.85 2.68 
5.32 5.07 4.34 4.14 7.53 4.88 
4.94 5.07 4.70 4,65 5.26 6.64 

7.89 8.18 7.77 4.70 6.87 3.09 

3.33 3.09 2.95 3.15 3.43 3.46 
1.75 1.95 1.78 1.79 1.68 1.71 
4.12 4.31 4.83 3.86 4.15 2.18 
4.67 5.16 5.08 4.27 4.98 2.09 

5.58 5.30 5.48 4.26 4.77 3.23 

5.36 5.03 4.76 4.49 4.93 4.00 

8.46 8.49 9.47 5.91 6.10 2.00 
10.91 11.72 7.97 3.16 3.47 1.20 
6.01 7.22 7.98 5.89 6.47 3.01 

4.20 4.96 6.52 4.42 4.89 2.U2 
5.26 3.55 3.96 3.82 4.41 

.211 0.02 0.02 0.02 0.02 0.01 

1 .90 
0.14 0.14 0.13 0.14 0.14 

S 2.53 2.49 2.13 2.29 1.10 

4.63 4.64 3.63 3.81 2.18 

lobes, roDes do aénaqe, taUliers at iEi- 1 
forees pour demos at Jeuoes filles 

P4antoaus at teilleurs jour demea at Jeiaes 
fi lies 

V6tements sports pour d6ies at Jeiines titles 3 
Fourruros 4 
V8teoents pour bet,As at enfants et art ides S 

do chembres d'enfants 

Vêteeants do tillettes at oudolescontee 6 
lingerie at vltements de nuit pour dases 7 
Sous-vAteeients U 
Chapeaus 9 
Has pour demos at tillattes lb 

Cents, aoufles at articles do parure pour 11 
demos at fillettes 

Chaussures pour demes, jeisas titles at 11 
e,,fsnts 

46tea.ents pour h,es 13 
Articles ohobilietsent pour ts,ema. 14 
VAtetsents at articles dhabillement pour 15 

qarcOfle 

Chaussures pour ro,emes at garçons lb 
Produits alimentaires at conneses 17 
Articles do toviette, coemAtiques at mAci- 18 

cements 
Appsreiis at fournitures plxtoqrapniques 19 
Tissue 11 is pièce 20 

Literie at linge do matson 21 
Menus articles 24 
Porcelaine at verrerle 23 
Revlteinente de plancher 24 
Tentures, 	ridesun at tousses 25 

tempos, 	taoleaua, 	siroirs at autres articles 46 
da.euble,nent pour 1. maison 

ManAtee 27 
Cros apparails mAnagers 211 
lJlAviseurs, radios at asique 29 
Articles do mAnage at petite apparaila Alec- 3(2 

t riquas 

Uulncaiilaria, peinture, papier_tantura, 31 
etc. 

Matérial do plo.terla, chauff63e at cons- 32 
t rurt ion 

Bijoutarie 33 
)ouets at Jeux 34 
Articles do sport at valises 35 

Papetarla, livres at renues 36 
Essence, huile, accessoires d'autoo,obile, 37 

reparation at 	fournitures 
Rapas at casse-croltes 38 
Services at travaun do reparation 39 
bus autres rayons 40 

101*1, 11135 ItS RAYONS 41 
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AHJ I S. Dnpnrtmert St or", 	Hoot 119 11,, 1 n-Lok Rat ion, by tlet rteer,t , I nada, 19116 and 1981  

1987 

I 
Department 	

January 	 February 	March 	 April 	 May 	 June 	 July 

Janvier 	 F6vrier 	Mars 	 Avril 	 Mci 	 June 	Juiltet 

I 	Women's and ,.isses' dresses, housedresses, 0.15 0.18 0.19 0.24 0.29 0.26 0.25 
aprons and uniforms 

2 	Women's and misses' costa and anita 0.16 0.15 0.23 0.20 0.17 0.12 0.10 

3 	Women's and misses' 	sportswear 0.18 0.20 0.21 0.23 0.26 0.27 0.24 
4 	Furs 0.13 0.09 0.08 P.04 0.04 0.02 0.05 

Infants' 	and children's wear and nursery 0.22 0.22 0.24 0.25 P.21 0.21 0.20 

6 	Girls' and teenage girls' sear 0.18 0.20 0.26 0.27 0.27 0.27 0.21) 
7 	Lingerie and immen's slespwear 0.21 0.27 0.26 0.25 0.28 0.29 0.29 
8 	Intimate apparel 0.19 0.14 (1.20 0.19 0.21 0.22 0.21 
9 	Millinery 0,25 0.26 0.17 0.22 0.23 0.29 0.21 

10 	Women's and girls' hosiery 0.19 0.19 0.2) 0.24 0.23 0.20 0.15 

11 	Women's and girls' gloves, mitts and 
accessories 

0.16 0.16 0.18 0.19 0.21 0.19 0.17 

12 	Women's, sissee' and children's footwear 0.14 0.15 0.21 0.22 0.21 0.21 0.18 

13 	Man's clothing 0.12 0.13 0.17 0.17 0.17 0.20 0.18 
14 	Man's furnishings 0.17 0.19 0.20 0.20 0.20 0.27 0.21 
15 	8ovs' 	clotbioq and fnrnihinqs 0.16 0.15 11.22 11.77 11.24 0.21 0.20 

I 	od 	and 	niocred prndIn 7 	.111 U.96 II. 	'9 1 .119 1 	.1, (1.114 0.59 
18 	Toiletries, cosmetics and drugs 0.15 0.17 0.18 0.18 0,20 0.19 0.19 

19 	Photographic equipment and supplies 0.16 0.12 0.14 0.15 0.17 0.20 0.21 
20 	Piece goods 0.14 0.14 0.17 0.13 0.13 0.14 0.13 

21 	Linens and domestics 0.19 0.17 0.16 0.17 0.10 0.19 0.19 
22 	Smsllwsres and notions 0.19 0.14 0.15 0.15 0.13 0.13 0.13 
23 	China and glassware 0.08 0.09 0.09 0.10 0.11 0.11 0.12 
24 	Floor coverings 0.15 0.16 0.19 0.18 0.19 0.17 0.18 
25 	Draperies, curtains and furniture ccv- 0.15 0.16 0.19 0.19 0.20 0.21 0.21 

erings 

26 	Langs, pictures, mirrors and all other 0.13 0.11 0.13 0.12 0.12 0.11 0.12 
hose Furnishings 

27 	Furniture 0.28 0.24 0.27 0.26 0.29 0.29 0.34 
28 	Major appliances 0.48 0.45 0.44 0.42 0.48 0.60 0.65 
29 	Ielevixon, 	radio and Is.isic 0.20 0.16 0.17 0.17 0.17 0.18 0.19 
30 	Housewares and small electrical appliances 0.18 0.16 0.16 0.15 0.18 0.19 0.19 

31 	Hardware, paints, wallpaper, etc. 0.14 0.12 0.16 0.18 0.23 0.23 0.20 

32 	Pl.m,bing, heating and building materials 0.16 0.12 0.16 0.18 0.20 0.25 0.27 

33 	Jewellery 0.08 0.08 0.10 0.11 0.13 0.13 0.12 
34 	ioys and games 0.10 0.12 0.17 0.18 0.15 0.16 0.13 
35 	Sporting goods and luggage 0.14 0.11 0.13 0.19 0.19 0.25 0.25 

36 	Stationery, books and magazines 0.17 0.19 0.18 0.17 0.17 0.18 0.16 
37 	Gasoline, oil, auto accessories, repairs 0.14 0.12 0.16 0.19 0.18 0.20 0.22 

and supplies 
38 	Meals and lunches 31.54 26.70 33.12 35.57 32.01 30.12 42.29 
79 	Repairs and services 4.16 4.10 4.87 5.41 5.65 6.32 6.07 
40 	All other departsents 0.52 0.44 0.42 0.49 0.51 0.50 0.49 

41 	TOTAL ALL D€PARTI€HTS 0.19 0.19 0.21 0.22 0.23 0.23 0.22 
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0)8 I All 5, Grarais macp.s ruis-0apcccrI S mensi.els vri,t i's -f oks, par rayrrc, ronado, 1981, ct 1987 

1)87 	 1986 

A.uat 	 September 	 October 	 November 	 November 	 ?er 	
Rayon 

AoOt 	 Septembra 	 Octobre 	 Piovambre 	 Noveebre 	 Dccere 

0,24 0.23 0.21 0.22 0.20 0.33 Robes, 	robes 	fe eiAnaoe, 	tobliers at Un1- 	 1 
fnrmes pour names at 	jeanes fit Las 

0.17 0.19 0,28 0.31 0.32 0.30 Ncnntaauu at 	teitlaurni pour Onimee at 	jaunas 	2 
fit lee 

0.24 0.26 0.26 0.24 0.27 0.31 VAtements sports pour demes at 	leunee titles 	3 
0.06 0.07 0.10 0.16 0.19 0.19 Fourrures 	 4 
0.25 0.26 0.27 0.28 0.25 0.38 VAtements pour 44445 et enfante at art Ides 

do cchme*res d'ernfants 

0.32 0.23 0.20 0.27 0.31 0.44 VAtaments Os fitlettag et nI'anlolesceotae 	6 
0.25 0.25 0.23 0.30 0.32 0.61 lingerie at ultements 'le rinalt pour daa,as 	 7 
0,20 0.22 0.19 0.18 (1.18 0.27 Soua-vtamenta 	 A 
0.13 0.14 0.25 0.32 0.41 0.43 Chapeaus 	 9 
0.16 0.22 0.25 0.25 0.24 (1.36 Rca pour Oases at ftltattas 	 in 

0.18 0.20 0.20 0.26 0.30 0.45 Cant, moutlas at articles Os parure pour 	11 
lames at 	tiltettea 

0.21 0.22 0.22 0.23 0.29 0.26 Chaucauree pour 1s, Jeunea titles at 	 12 
enfwit a 

0.11 0.19 0.19 0.24 0.25 0.37 VAtements pour hoasias 	 13 
0.25 0.24 0.24 0.29 0.33 0.59 Articles d'hitteieent pour hoasa. 	 14 
((.36 0.24 0.22 0.26 0.23 0,44 Vê(mne,c(n at 	irS 	elan 	d'hshilli'nernt 	ponnr 	10 

c I.. .1,c, ii., cl,'c7 .1 •,- 	i,i 	 ,,,,t 	------------------------- 

0.19 0.18 0.19 0.20 0.38 Artnnrto 	nSa 	lontette, 	cosanèt,anae'n 	at 	n.nnfcli- 	10 
cament a 

0.20 0.19 0.18 0.22 0.16 0.19 Apparclle at tourniturea photoqraphiqua. 	19 
0.14 0.15 0.19 0.19 0.15 0.15 Ileaus 1 1. pièce 	 2(1 

0.22 0.22 0.20 0.22 0.22 0.11 Litarie at 	ltnqe de meison 	 21 
0.14 0.16 0.19 0.21 0.19 0.23 P'enus art Ides 	 22 
0.11 0.12 0.11 0.17 0.16 0.34 Porcetaine at varrerla 	 23 
0.18 0.20 0.23 0.25 0.29 0.20 RevAtamenita nia plancher 	 24 
0.20 0.20 0.21 0.22 0.20 0.21 Tenturea, rhesus at houseas 	 25 

0.13 0.12 0.13 0.20 0.15 0.28 l.aes, tableaus, miroire at autras erticlea 	26 
d'nahle.ent pour Is .aison 

0.30 0.33 0.34 0.32 0.33 0.29 Put,las 	 27 
0.56 0.54 0.56 0.57 0.68 0.60 Gros apparail. mAnagers 	 28 
0,24 0.24 0.22 0.27 0.24 0.43 TAlAvisennrnc, 	radtoa at 	ejaique 	 29 
0.22 0.20 0.20 0.24 0.22 0.42 Art Ides tie mAnage at petite apparalls Alec- 	30 

t rtouaa 

0.18 0.19 0.19 0.23 0.21 0.29 l.,inceitterhe, painture, peier-tenture, 	31 
etc. 

0.18 0.20 0.21 0.22 0.21 0.24 MatérIal nsa plomberia, chautfaQe at cons- 	32 
truct ion 

0.12 0.12 0.11 0.17 0.17 0.43 Rijouterha 	 33 
0.10 0.09 0.13 0.29 0.28 0.58 Jouate at jeus 	 38 
0.17 0.14 0.13 0.17 0.16 0.31 ArtIcles de sport at velisas 	 35 

0.23 0.20 0.16 0.23 0.23 0.44 Papetarle, 	1 lures at revues 	 36 
((.20 0,19 0.28 0.26 0.26 0.22 Essence, huita, accessoirea d'mutomohila, 	37 

rAparat Ion at 	fournituras 
6.1(1 54,18 49.95 52.32 59.87 85.79 Rapes at cmssa-crotes 	 38 

nP 6.39 7.52 7.77 8.07 6.90 Service, at trace..,, do reparatIon 	 39 
11)5 0,43 0.47 0.47 0.46 0.82 boB eutres rayons 	 40 

St.?) 0.22 0.22 0.26 0.27 0.41 TOTM., TJS Its RAY4S 	 41 
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TA&[ 4. Retail 0,ain Stores - Estimated #bnthly Stocks(1) of Selected Kinds of &,siness. Canada. 1986 and 1li 	 I 
1987 

Kind of business group(2) January February March April MAY June July August 

Janvier Iévrier Mars Asril P4ai juin Juillet AoOt 

No. 
thousands of dollars nifliers de dollars 

1 Cnahination stores (groceries and 980,414 994,140 999,111 991,118 1,1,15,896 1,IJZU,975 1,007,040 981,864 
nest) 

2 Grocery, confectionery and sin- 75,305 75,531 72,661 76,512 75,211 74,01,8 74,600 73,481 
dries stores 

3 411 other food stores 6,540 6,023 5,142 6,134 6,404 6,436 6,687 7,02o 

4 Generol n,erchendi,e stores 386,548 409,354 451,927 4311,235 430,235 414,747 430,507 438,256 

5 General stores 129,745 120,922 122,615 118,814 114,180 117,834 125,U27 121,396 

6 Variety stores 260,155 267,533 196,637 197,227 194,071 191,548 200,168 204,572 

7 Ubtor vehicle dealers 63,431 63,114 55,099 54,989 62,522 62,522 66,398 54,845 

8 (Used car dealers - - - - - - - - 

9 Serv ire 	,' 	rr 17 ,  (211 18,115 1( 	1 	I' ic,' 	.2 11,21 12 	112 1.25 17,791 

10 Carar - 

11 Autor .. I 
12 Hen'i clothing stores 92,293 1119,829 67,875 70,251 66,387 57,823 66,323 60,611 

13 Women's clothirvi stores 169,386 202,924 219,767 220,426 217,340 209,298 215,158 249,368 

14 Fanily clothirw1 stores 236,222 268,584 296,785 298,269 294,988 289,678 315,170 325,255 

15 Specialty shoe stores 13,909 14,465 14,364 14,723 14,723 14,473 16,890 17,025 

16 Family shoe stores 142,724 136,587 169,231 165,677 157,393 152,199 158,896 166,523 

17 Hardware stores x 5 s s o 0 s S 

18 Household furniture stores 70,920 76,652 79,204 78,808 77,074 71,756 66,661 64,528 

19 HouseHold appliance stores s x S s x x o 

20 Furniture, television, radio and 25,117 25,594 26,183 26,654 25,854 25,854 25,932 24,272 
spplisnce stores 

21 Pharmacies, patent medicine and 194,642 185,803 185,325 181,063 179,614 180,512 184,483 181,716 
cosmetics stores 

22 Book and stationery stores 102,702 98,799 97,119 96,148 96,821 104,664 98,279 99,164 

23 Florists 3,459 3,926 3,887 4,206 4,130 3,358 3,543 3,529 

24 Jewellery stores 191,999 187,775 186,648 191,687 193,412 187,996 187,244 188,742 

25 Sporting goods and accessories 23,810 23,548 25,149 27,010 27,712 27,435 28,615 31,276 
stores 

26 Personal accessories stores 127,201 127,201 131,399 136,261 144,164 146,326 147,936 151,191 

27 AlcoholIc beverage stores 471,430 456,556 451,041 647,522 453,037 479,222 646,582 498,01,1 

28 All other storea(3) 281,497 287,690 303,225 293,522 297,044 291,400 303,930 308,18, 

29 TOTAL ALL DIAIN STORES 4,112,130 4,228,068 4,246,135 4,213,276 4,232,496 4,213,381 4,259,858 4,331,628 

(1)  Data revised to 1977 benclenark in Retail Osain Stores, 1977, Catalogue 63-210. 
(2)  See page 27, "Retail 	Trade - Composition of Kind of Ousiness Groups. 
(3)  A more detailed description of the group 'all other 	stores' will be found in the p.lication - Retail Trade (Catalogue 63-005) 	in aliich sales data 

are reported. 
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814 IOU 4. Meqaslna ds dóta.l 1 è succursales - Eat jat ion. aensuel 1.. des atocica( 1) do certaine genres tie coaserce, Canada, 1906 at 1987 

Percentage change 
1986 

Variation procentuelic 

Septeauber 	October 	NoveuTuber 	Nnve,er 	Uecetuer 	NOveuW,erf 	Nouuer 	
enre tie grand macteam 

October 	 1987/1986 
1987 

Sapteabre 	Octobre 	Noveaubre 	Navedore 	DAceebre 	Novedoref 	Navedore 
Octoitre 	 1987/1986 
1987 

NO 
tIusands of dollars - .illlera tie dollars 

999,558 1,038,520 1,034,366 1,009,799 959,509 -0.4 .2.4 plcerlea-bOucheriea 	 1 

74,069 73,995 74,883 88,907 92,285 *1.2 -15.8 tpiceries, canflaeries at articles dIvers 	2 

7,278 6,881 7,067 6,571 5,505 .2.7 .7.5 Tous lee soiree .uegasins d'allsents 	 3 

431,682 478,308 460,128 500,891 436,777 -3.0 -8.1 Nsqsins de merchandises diverses 	 4 

124,310 124,807 123,309 151,218 127,326 -1.2 -18.5 MeaRsins qdn6raux 	 5 

207,845 213,249 211,330 314,368 248,351 -0.9 -32.8 Razars 	 6 

51,445 65,387 70,291 66,273 66,074 .7.5 .6.1 Concsesionnmlres dautmao8utiea 	 7 

- - - - - - - Vendeura d'automoblles d'occsston 	 8 

27,9*7 •9.f StatIons-servIce 	 9 

Caraqea 	 10 

P ,  •,. 
Ilagasina tie pièces ci d'eccessoires d'auto- 	11 

., , mobiles 

6,499 73,149 72,344 128,420 87,069 -1.1 -43.7 Magaslna tie vAtementa pour holuasea 	 12 

266,076 274,324 268,289 245,268 182,725 -2.2 +9.4 Naqaslns tie vAteusents pour dames 	 13 

342,168 357,223 354,008 313,206 233,652 4.9 .13.0 Mageslns tie vtements pour Is fasIlle 	 14 

17,859 18,091 17,838 14,746 13,979 -1.4 *21.0 Maqeslns de chaussares ap6cialis6es 	 15 

183,009 105,937 175,710 156,671 133,014 -5.5 .12.2 Magastns tie chauseurea pour is fmuuille 	16 

a a a a a a a Quincalllerles 	 17 

65,625 67,856 68,942 73,685 74,496 *1.6 -6.4 Maqasins tie meutules 	 18 

* a a a a a a Naqasins d'apparells m6nagers 	 19 

26,408 29,551 30,910 29,105 26,136 .4.6 .6.2 Maqaslns tie meutules, tléviseurs, radios at 	20 
eccessoires 

193,164r 204,174r 206,012 207,464 190,452 +0.9 -0.7 Pharaacies, m6dicamenta brevet6s at pro- 	21 
dolts tie beaut4 

104,816 125,045 128,796 127,028 104,798 *3.0 .1.4 Librairies et papeterle. 	 22 

3,723 4,348 4,670 4,101 3,592 .7.4 *13.9 Fleuristes 	 23 

196,292 209,836 225,154 221,666 190,854 .7.3 .1.6 Ritouterles 	 24 

33,027 36,726 36,873 29,089 22,719 .0.4 *26.8 Maqesins d'art idea tie sport at d'acces- 	25 
soires 

157,390 175,175 184,109 162,778 132,501 *5.1 +13.1 Magasina dacceasoirea personnela 	 26 

7,725 556,152 649,255 644,555r 493,573 .16.7 .0.7 Magasins tie boissons alcoolique. 	 27 

12,532 362,127 363,938 342,597 288,124 .0.5 .6.2 boa lee autres saqaemns(3) 	 28 

.485,509 4,766,493r 4,857,536 4,926,566r 4,199,343 +1.9 -1.4 TOTAL, TOU5 LES IWASINS A SIECIAISAL(S 	29 

Ces donnes ont Ad ajust6es h 1s base des I4aqaslna tie tiitall I auccurs.le, 1977, no 63-210 au catalogue. 
Voir page 27, "Coaserce de detail - Cowpoaitaon per genre de coemlerce'. 

0) tine de.cription plus détalilCe do groups 	toqjs lea autrea meqaqins" apparalt dens I. poblicatlon gui traits des vsntes - Corrce tie d&tail (n° 
63-005 au catalogue). 



TABIC 5. Retail Chain Stores - Itjnthly Stock-sales Ratios 
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for Selected kinds of [kisiness, Canada, 1986 and 1987 

1987 

Kind of bUsinesS 
January February March April May June July 

Janvier Févrxer Mars Avril Hal Juir Juillet 
No. 

1 Combination stores (crnceries and  .67 .79 .77 .72 .66 .72 .71 
meat) 

2 Grocery, confectionery and .45 .49 .41 .42 .38 .40 .38 
sundries stores 

3 All other 	food stores .37 .31 .31 .24 .33 .35 .35 

4 lieneral merchandise ctorec 2.50 2.95 2.64 2.47 2.52 2.49 2.84 

S General stores 1.86 1.93 1.58 1.66 1.43 1.43 1.74 

6 Variety stores 4.67 5.39 3.06 2.75 2.78 2.58 2.71 

7 Motor vehicle dealers 2.53 2.23 1.49 1.14 1.45 1.44 1.69 

8 Used car dealers - - - - - - - 

9 Service stations .08 .09 .07 .07 .06 .07 .07 

10 Caraoes - - - - - - - 

11 Automotive parts and accessories 2.20 2.22 1.87 1.61 1.. 1 
st ores 

12 Men's clothinq stores 2.04 2.84 1.26 1.12 . . 

13 Women's clothing stores 1.19 1.71 1.51 1.35 1.22 1.24 1.5 

14 Family clothinq stores 2.66 3.44 2.83 2.52 2.34 2.39 2.90 

15 Specialty shoe stores 1.12 1.58 1.43 1.26 1.08 1.08 1.27 

16 Family shoe stores 2.52 3.09 2.85 2.27 1.98 2.09 2.30 

17 Hardware stores a x x a x x a 

18 Household furniture stores 1.82 2.15 2.60 2.44 2.17 1.83 1.62 

19 Household appliance stores a x x a x a a 

20 Furniture, television, 	radio and .45 .52 .40 .44 .38 .37 .32 
appliance stores 

21 Pharmacies, patent medicine and 1.33 1.31 1.21 1.13 1.09 1.12 1.13 
cosmetics stores 

22 Book and stationery stores 2.61 2.86 2.89 2.79 2.82 3.13 2.94 

23 Florists 2.47 2.32 1.97 1.84 1.26 1.46 1.78 

24 Jewellery stores 6.59 6.95 7.39 6.07 4.84 4.74 4.64 

25 Sporting goods and &cessories .91 1.01 .83 .89 .84 .76 .84 
stores 

26 Personal accessories stores 2.50 2.74 2.49 2.55 2.48 2.33 2.13 

27 Alcoholic beveraqe stores 1.28 1.30 1.18 1.03 .86 .92 

28 All other stores 1.45 1.55 1.43 1.32 1.26 1.20 1.311 

29 TOTAL ALL OIAIN STO1[S 1.18 1.21 1.10 1.13 1.03 1.07 1.07 
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TAFtEAU 5. Magasins de detail 
1986 at 1987 

a succursales - Rapports uenauels stocks-ventes de certains genres de coerce, Canada, 

ml 1986 

Auqust September October November 4ovember December Genre de cofiwnerce  

AoOt Septembre Octobre Novembre Novembre Décembre 
No 

.69 .72 .66 .74 .73 .65 Epiceries-boucherime 1 

.36 .40 .38 .41 .52 .54 Cpiceries, confiseries et articles 2 
divers 

.38 .42 .36 .38 .35 .18 bus lea autres maqa.qjns d'ali- 3 
sent a 

2.73 2.13 2.01 1.64 1.81 1.84 P4aqasins de marchandises diversea 4 

1.67 1.59 1.42 1.50 2.06 1.31 Maqasins qCnéraux 5 

2.74 2.80 2.70 2.31 3.04 1.46 Flazars 6 

1.50 1.38 1.75 2.32 1.94 2.43 C.oncesstonnaires d'automobiles 7 

- - - - - - Vendeurs d'autonxbiles d'occasion B 

.07 .07 .06 .07 .10 .10 Stations-service 9 

- - - - - - Garages 10 

• 1.42 1.33 1.45 1.21 1.34 Maqasins de pièces et d'acceasoi- 11 
res d'automobiies 

.97 .87 .72 1.29 .68 Maqasins de vCtements pour homes 12 

1.39 1.38 1.35 1.21 .66 MqsIns de vAtements pour danes 13 

.59 2.55 2.43 2.38 2.33 1.12 Macissins de vCtements pour is 14 
fainille 

1.36 1.25 1.22 1.25 1.07 1.00 Macmains de chaussures spéciaii- 15 
sees 

2.22 2.35 2.07 1.80 1.57 1.30 Maqasins de chaussures pour Ia 16 
fami lie 

x x x x x x Quincailleries 17 

1.55 1.58 1.50 1.45 1.58 1.56 Maqasins de neuhies 18 

* x x x x Maqasins d'pareiis mCnagers 19 

.32 .36 .39 .38 .46 .36 Maqasins de meubles, tClCviseura, 20 
radios et accessoires 

1.09 1.16" 1.17" 1.21 1.31 .90 Pharmacies, medicaments hrevetCs 21 
et produits de beautC 

2.62 2.68 3.12 2.60 3.02 1.20 Librairies et p,eteries 22 

2.20 1.94 2.58 2.30 2.28 1.41 Fleuristea 23 

5.01 5.77 5.65 4.44 4.54 1.47 Bijouteries 24 

.83 .87 1.06 .91 .94 .36 Maqasins d'art idea de sport et 25 
d' accesso i res 

1.91 2.22 2.50 2.07 2.18 1.01 Macmains d'accessoires personnels 26 

.91 1.11 1.09 1.32 1.36r .61 Haqmmins de hoissons alcooligues 27 

1.2() 1.27 1.34 1.13 1.16 .70 Tous lea autres maqasins 28 

1.08 1.13 1.10 1.13 1.20 .81 TOTAL 1  TOUS LES IWA5INS A SUC- 29 
CURSALES 



TABLE 6. Retail ()ain Stores - Manthly Sales-stock Ratios 
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for Selected Kinds of Business, Canada, 1986 and 1987 

I 
1987 

Kind of business January February March April May June July 

.]anvier Février Mars Avril Mas Juin Juillet 
No. 

1 Combination stores (groceries and 1.49 1.27 1.30 1.39 1.52 1.38 1.40 
meat) 

2 Grocery, confectionery and 2.20 2.04 2.43 2.39 2.66 2.50 2.60 
sundries stores 

3 All other food stores 2.66 7.26 3.25 4.14 3.06 2.90 2.06 

4 General merchandise stores .40 .34 .38 .41 .40 .40 .35 

5 General stores .54 .52 .63 .60 .70 .70 .58 

6 Variety stores .21 .19 .33 .36 .36 .39 .37 

7 Motor vehicle dealers .39 .45 .67 .88 .69 .70 .59 

8 Used car dealers - - - - - - - 

9 Service stations 12.16 11.12 14.92 14.47 15.57 14.70 14.53 

10 Garages - - - - - - - 

11 Automotive parts and accessories .45 .45 .54 .62 .67 .69 .75 
stores 

12 Mans clothing stores .49 .35 .130 .89 1.11 1.18 

13 Womens clothing stores .84 .59 .66 .74 .82 .81 

14 Family clothing stores .38 .29 .35 .40 .43 .42 

15 Specialty shoe stores .89 .63 .70 .79 .93 .93 .79 

16 Family shoe stores .40 .32 .35 .44 .50 .48 .43 

17 Hardware stores x x x x x x x 

18 Household furniture stores .55 .47 .38 .41 .46 .55 .62 

19 Household appliance stores a a a a a x a 

20 Furniture, 	television, 	radio and 2.25 1.93 2.49 2.26 2.62 2.71 3.16 
appliance stores 

21 Pharmacies, patent medicine and .75 .76 .83 .88 .91 .89 .89 
cosmetics stores 

22 Book and stationery stores .38 .35 .35 .76 .35 .32 .34 

23 Florists .40 .43 .51 .54 .70 .68 .56 

24 Jewellery stores .15 .14 .14 .16 .21 .21 .22 

25 Sporting goods and accessories 1.10 .99 1.20 1.12 1.19 1.31 1.19 
stores 

26 Personal accessories stores .40 .37 .40 .39 .40 .43 .47 

27 Alcoholic beverage stores .78 .77 .84 .97 1.17 1.09 1.5 

28 All other stores .69 .65 .70 .76 .80 .83 .77 

is 29 TOTAL ALL CHAIN STORES .85 .82 .91 .88 .97 .94 .93 
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FAEILCAJJ 6. Hegasins de detail è succursales - Rapporta mensuels ventes-stocks de certains genres de comerce, Canada, 
1986 at 1987 

1986 

August 	September 	October 	November 	November 	December 	 Genre de comerce 

AoOt 	 Septembre 	Octobre 	Novembre 	Novembre 	DCcembre 

1.44 	 1.38 	 1.50 	 1.35 	 1.36 	 1.53 	 piceriee-boucheries 	 1 

2.75 2.48 2.62 2.45 1.91 1.86 tpiceries, confiseries at articles 	2 
divers 

2.61 2.36 2.76 2.60 2.86 5.71 bus lea autres maqasins dali- 	3 
santa 

.37 .47 .50 .61 .55 .54 Maqasins de merchandises diverses 	4 

.60 .63 .71 .67 .48 .76 Maqasins qAnCraux 	 S 

.36 .36 .37 .43 .33 .69 Bazars 	 6 

.67 .73 .57 .43 .52 .41 Concessionnaires d'nutomohiles 	7 

- - - - - - Vendeurs dautomohilee doccasion 	A 

15.08 14.58 15.81 14.58 9.96 10.11 Stations-service 	 9 

- - - - - - Gareqes 	 10 

.69 .71 .75 .69 .83 .75 Maqasins de pièces at daccemsoi- 	11 
res dautosahiles 

S .92 1.03 1.15 1.40 .78 1.46 Magasins de vCte,nents pour homes 	12 

.69 .72 .72 .74 .83 1.51 Maqasina de vCtements pour dames 	13 

.42 .39 .41 .42 .43 .89 Maqasins de vCtements pour Is 	14 
femi lie 

.73 .80 .82 .80 .94 1.00 Magasins de chaussures sp6ciali- 	15 
aCes 

.45 .43 .48 .56 .64 .77 Maqasins de chaussures pour Is 	16 
famille 

a a a a a a Quincailleriea 	 17 

.64 .63 .67 .69 .63 .64 Maqasins de meules 	 18 

a a a a a a Maqesins d'eppareils mCnaqers 	19 

3.09 2.76 2.58 2.61 2.20 2.76 Magasins de meubles, tClCviseurs, 	20 
radios et accessoires 

.92 .86r .85r .83 .76 1.11 Pharmacies, mCdicaments brevetCe 	21 
et produts de beatitC 

.38 .37 .32 .38 .33 .83 Librairies at papeteries 	 22 

.45 .52 .39 .43 .44 .71 Fleuristes 	 23 

.20 .17 .18 .23 .22 .68 Bijouteries 	 24 

1.21 1.15 .94 1.10 1.07 2.75 Megasins d'articles de sport at 	25 
d'accessoires 

.52 .45 .40 .48 .46 .99 Maqasina daccessoires personnels 	26 

.10 .90 .92 .76 • 73r 1.63 Magasina de boissons elcooliques 	27 

S .83 .79 .75 .89 .86 1.43 bus les autres magesins 	 28 

.93 .88 .91 .89 .84r 1.23 TOTAL, T(US 113 VGASINS h SUC- 	29 
CIJSALES 
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TA( 1. Wholesale Peerchants - Month-to-month and Year-to-year Ierceritaqr Chanqe in I at imated t evels of Stocks, by Major Trade 
Groups for Canada and for All Trades in Regions, 1987 

1987 

Major trade groups - 
Regions 	 June/May 	July/June 	August/July 	Sept./Aug. 	Oct./Sept.r Nov./Oct.P 

Juin/mai 	Juillet/juin 	AoOt/juil. 	Sept./aoOt 	Oct./sept.r 	v./oct.P 
No. 

per cent - pourcentage 

1 	Total all trade groups -0.8 -0.1 +0.2 +0.6 +0.5 -1.0 

2 	Food +0.1 +1.1 +0.5 -0.3 +3.9 -2.6 

3 	Tobacco, drugs and toilet preparations +0.3 +6.0 -3.2 +1.2 +1.0 -1.7 

4 	Apparel, dry goods, furniture and +5.9 -0.2 -1.7 -2.8 -0.8 -2.1 
general merchandise 

5 	Motor vehicles and accessories -1.0 -2.6 +3.7 +3.1 -0.5 -2.4 

6 	Farm machinery, equipment and supplies +2.6 -2.2 -2.8 -1.2 -1.7 +8.8 

7 	Other machinery, equipment and -1.0 +0.2 +1.0 -1.1 +0.3 +0.1 
supplies(1) 

B 	Motals, hardware, plumbing and heating -0.6 -0.5 -1.5 +2.2 +0.6 +0.4 
equipment 

9 	Lumber and building materials -1.3 +0.5 -2.3 +fl.2 +2.6 -0.2 

10 	Other wholesalers(2) -4.5 +1.2 +0.2 +2.8 +0.3 -2.1 

Regions 

11 Atlantic provinces +2.0 -0.8 +0.5 +1.5 +0.9 -0.4 

12 Québec +2.8 +1.3 +0.8 +1.8 +1.3 -0.2 

13 Ontario -2.3 -1.3 +0.7 +0.3 +0.3 -0.9 

14 Prairie provinces -2.3 +0.2 -1.1 -1.0 +0.2 -1.2 

15 British Columbia, Yukon and Northwest -0.9 +1.1 -0.4 +1.5 -- -2.9 
Territories 

(1)  Includes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. 	(SIC 623). 
(2)  Includes: Farm products (excluding grain (5Jp 	6fl2; 	Paper and caper 	prndricts 	(1fl 11; 	rrap and waet 	materiala (JC 

627); 	and Wholesalers, 	n.e.s. 	(SIC 629). 
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T A8IEAIJ 7. Herthands de gros - Variat ions en pourcentaqe par rapport au ois précédent et è 1 • ames prCcédente de 1 • eat imat ion •  
de niveau des stocks, par Grands groupes de coerce (Canada) at pour l'ense.ble des cerces (regions), 1987 

1987/1986 

Grands qroupes de commerce - 
June 	July 	August 	September 	Octoberr 	NovemberP 	Regions 

JuAn 	Juillet 	Aot 	Septembre 	Octobrer 	NovembreP 
NO 

per cent - pourcentage 

+2.1 +2.3 +3.4 +3.7 +5.0 +5.0 Total, tous lee groupes de coerce 1 

+5.2 +10.6 +9.6 +4.4 +6.1 +5.0 Produits slimentaires 2 

+0.5 +4.7 +7.3 +9.2 +8.3 +7.0 Produits du tabac, pharmaceutiques at 3 
articles de toilette 

+3.8 +3.4 +2.4 +0,6 +0.5 +2.4 Vétements, articles iie mercerie, meuhies de 4 
maison et marchandises en qénCral 

+6.0 +2.9 +7,5 +4.8 +6.8 +3.8 VChicules A moteur at accessoires 5 

-8.7 -9.3 -7.8 -4.5 -0.6 -0.2 Machines at matérial agricoles 6 • +3.7 +2.7 +0.3 +0.4 +2.6 Autres machines at Cguipement(1) 7 

+2.6 -0.5 +0.4 +2.1 +3.3 +4.8 Métaux, quiricaillerie, plomberie at apperails 8 
de chautfaqe 

+2.6 +4.4 +8.2 +16.5 +21.3 +20.8 Bois d'oeuvre at mstCriaux de const ruct ion 9 

+1.3 +1.2 +2.3 +7.0 +7.0 +5.3 Autres qrossistes(2) 10 

Regions 

+12.8 +11.7 +10.8 +7.8 +8.4 +11.2 Provinces de l'Atlantique 11 

+6.2 +5.7 +6.6 +9.0 +9.5 +11.0 Québec 12 

+5.1 +3.3 +4.5 +3.1 +4.5 +3.2 Ontario 13 

-7.1 -4.8 -3.6 -2.9 -0.6 +0.2 Provinces des Prairies 14 

+2.8 +2.0 +3.9 +5.8 +5.9 +5.1 Colombie-Britannique, Yukon at Territoires IS 
du Nord-fluest 

(1) Inclus: Machines, appareils et fournitures électriques (CAC 621); 	et Machines et équipement, n.c.a. 	(CAl 623). 
(2) Inclus: Procluils agrioles (eacluant 	lea céréales) 	(CAr 602); 	Papier et 	articles en papier 	(CAr 611); 	Dchets et 	mat ires 

de rebut 	(CAI 	627); et 	Grossistes, n.r.a. (CAr 629). 
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TABLE 8. Wholesale Merchants - Monthly Inventories/Sales Ratios, by Major Trade Groups for Canada and for All Trades in 
Regions, 1987 

1987 

Major trade groups - 
Regions 
	

June 	 July 	 August 	 September 	flctoberr 	MovemherP 

Juln 	 Juillet 	loOt 	 Septembre 	Octobrer 	NovembreP 

1 Total all trade groups 1.34 1.42 1.46 1.30 1.31 1.37 

2 Food .67 .66 .72 .67 .69 .69 

3 Tobacco, drugs and toilet .87 .97 .95 .89 .87 .95 
preparations 

4 Apparel, dry goods, furniture 2.28 1.99 1.81 1.56 1.63 1.83 
and general merchandise 

5 Motor vehicles and accessories 1.70 1.81 1.99 1.76 1.69 1.76 

6 Farm machinery, equipment and 2.77 2.81 2.63 2.43 2.38 2.68 
Supplies 

7 Other machinrr, 	equipsert 	rid 1 .4 1 .4r 1 	.r 1 	5 1. VI 1 	i? 
Supplies(1 

8 Metals, hardware, plitnhinq and 1.40 1.52 1.49 1.40 1.40 1.41 
heating equipment 

9 Lurter and building materials 1.14 1.24 1.21 1.12 1.16 1.33 

10 Other whole8alera(2) 1.17 1.46 1.45 1.32 1.33 1.34 

Regions 

11 Atlantic provinces 1.23 1.22 1.30 1.28 1.30 1.34 

12 Quebec 1.28 1.37 1.34 1.25 1.29 1.35 

13 Ontario 1.33 1.41 1.48 1.29 1.30 1.31 

14 Prairie provinces 1.65 1.75 1.80 1.59 1.52 1.68 

15 British Coli.snbia, Yukon and Northwest 1.14 1.22 1.27 1.10 1.14 1.21 
Territories 

(1)  Includes: electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. 	(SIC 623). 
(2)  Includes; 	Farm products 	(excluding qra:n) (SIC 602); 	Paper and paper products (SIC 611): 	Scrap and waste nraterials 	(SIC 

627;; 	and 	WtroIcralers, 	n.c.r. 

I 

I 

I 
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TAOLLAU B. Merchida de groe - Rapport uIen8uel stocks/ventes, par Crwds qroIes de coerce (Canada) et pour 1'ense1e des 
corces (regions), 1987 

1986 

Grands qroupes de comerce - 
June July August September October Novemberr Regions 

Juin Juillet AoOt Septembre Octobre Novembrer 
NO 

1.53 1.55 1.58 1.47 1.42 1.56 Total, toum 1cm groupem de coerce 1 

.73 .68 .70 .71 .71 .73 Prorlujtg aljmentajreg 7 

.99 1.01 .93 .89 .84 .96 Produits du tahac, pharaceutiauem 3 
et 	articles 	Is toilette 

2.64 2.19 1.88 1.70 1.90 2.11 VCtementa, articles de mercerle, 4 
meubles de maison at marchandises 
en génCrsl 

1.73 1.79 2.00 1.92 1.60 1.89 VChlules h mateur et accesmoires 5 

2.81 2.70 2.55 2.73 2.47 3.62 Machines at materiel agricolem 6 

1.89 1.92 2.01 1.81 1.69 1.82 Autrem machines at Cquipement(1) 7 

1.74 1.66 1.64 1.52 1.54 1.64 Wtaux, guiricaillerie, plomberis at A 
appareils de chauf fags 

1.33 1.27 1.19 1.07 1.11 1.26 Rois d'oeuvre at matCrjaux de 9 
construction 

1.30 1.58 1.67 1.43 1.46 1.57 Autres arossistes(2) in 

Regions 

1.33 1.27 1.38 1.37 1.33 1.40 Provinces de l'Atlantique 11 

1.35 1.39 1.37 1.32 1.27 1.38 QuCbec 12 

1.50 1.53 1.59 1.44 1.38 1.55 Ontario 13 

2.07 2.20 2.18 2.07 1.93 2.16 Provinces des Prairies 14 

1.35 1.34 1.38 1.25 1.27 1.36 Coloinbie-Aritannigue, Yukon at 15 
Terrjtojreg du Nord-fluest 

- 1 	Inclus: 	Machines, appareils et fournitures lectriqiies 	(CAr 621); 	et 	Machines et giiipement, 	n.c.a. 	(cAr 623). 
lehji: I'rduI a iI]rinnles exrlwint 	lea 	nEr ilea' 	'1t 	fl2; Papier 	at 	art 	ale; a'; 	papier 	'rAt' 	ii 	fl,chr't a 	a' 	,;,t 	i ?r,'a 
'1; Pat 	- Ar 	a21 ; 	at 	Iraa;iat a';, 	a.-.;,. At' 	it 
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TABLE 9. Independent Motor Vehicle Dealers, Month-end Stock-sales Ratios and the Quarter-to-quarter 
Percentage change for Stocks, Canada, 1984-1987(1) 

TABLEAU 9. Concessionnaires d'automobiles indépendants - Rapports etocks-ventes è is fin du mois et 
les variations procentuelies des stocks par rapport mu trimestre précédent, Canada, 1984-
1987(1) 

Period 	 Stock-sales ratio 	Percentage chanqe 

Période 	 Rapport stocks-ventes 	Variation procentuelle 

1984 

March - Mars 	 1.46 	 +17.4 

June - Juin 	 1.27 	 -1.3 

September - Septembre 	1.72 	 -4.4 

December - Décembre 	1.95 	 +8.2 

1985 

March - Mar.s 	 1.45 	 +17.6 

June - Juin 	 1.32 	 -2.8 

September - Septembre 	1.56 	 4.8 

December - Décembre 	1.99 	 +20.7 

1986 

March - Mars 	 1.92 	 +13.8 

June - Juin 	 1.80 	 +5.0 

September - Septembre 	1.86 	 -11.0 

December - Décembre 	2.39 	 +8.3 

1987 

March - Mars 	 1.77 	 +6.1 

June - Juin 	 1.50 	 -4.5 

September - Septembre 	1.6 	 -211.11 

December - Décembre 

(1) Derived from sales and inventory data reported by a panel of respondents. 
(1) Obtenus b partir des données our les ventes et stocks fournies par certains répondants. 

I 

I 
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I HAMP LA 	I NIIII I I 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory sta-
tistics and constitute a counterpart to sim-
ilar statistics available on inventories at 
the manufacturing level (see: Inventories, 
Shipments and Orders in Manufacturing Indus-
tries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.g., department store stocks which are 
valued at selling price). They do not in-
clude goods held on a consignment basis, nor 
do they include items not held for resale, 
such as fixtures, equipment and supplies. 
Estimates are not adjusted for seasonal 
\'riations, price changes or number of busi- 

ays in the respective months. 

tables relating to inventories of 
ilinent stores and chain stores show 

ninthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the estimated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

A comprehensive review of the survey of 
independent store merchandise inventories 
has revealed that, with the exception of 
itor vehicle dealers, the sample of respon-
'rits does not yield results of fully satis- 

S 	intory quality. Hence, publication of 
imates of quarter-to-quarter percentage 

Cette publication mensuelle réunit des données 
sur les stocks des grossistes, des magasins 'a 
succursales, des grands magasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
sont destinées 'a aider lea utilisateurs de ces 
statistiques. Ces données représentent une 
consolidation des statistiques sur les stocks et 
elles constituent un complement aux statistiques 
sur les stocks des industries manufacturi'eres 
(voir: Stocks, livraisons et commandes des indus-
tries manufacturières, no 31-001 au catalogue). 

11 s'agit ici des stocks commerciaux de mar-
chandises en magasin destinées 'a la revente 'a la 
fin du mois ou du trimestre. Lea stocks sont 
habituellement évalués au prix coCtant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins soot évalués au prix de vente). 
us ne comprennent ni lea marchandises en consi-
gnation ni les articles non destinés 'a la re-
vente: installations, materiel et fournitures, 
par exemple. Lea estimations ne sont pas désai-
sonnalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables de chaque rnois. 

Les tableaux coocernant lea stocks des grands 
magasins et des magasins 'a succursales contien-
nent les estimations mensuelles de la valeur mo-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 'a 
l'intérieur des grands magasins. Dens le cas des 
concessionneires d'automobiles independents, le 
tableau ne contient que le taux trimestriel de 
variation de l'estirnation du niveau des stocks, 
ainsi que le rapport stocks-ventes 'a la fin du 
mois. Le tableau se rapportant au commerce de 
gros indique les variations en pourcentage par 
rapport au mois précédent de Festimation du 
niveau des stocks selon le genre de commerce. 
Tous les ratios stocks-ventes indiqués dans cette 
publication soot obtenus en divisant Ia valeur 
monétaire des stocks par la valeur monétaire des 
ventes. Pour les concessionriaires d'automobiles 
indépendants, lea ratios soot seulement bases sur 
les données fournies par certains enquêtés. Au-
cune rectification n'est apportée 'a ces ratios 
pour tenir compte de Ia merge bénéficlaire de 
vente qui vane d'un commerce 'a l'autre. 

Note aix utilisateurs des données: 

Une revision d'ensemble de l'enquête sur lea 
stocks commerciaux des magasins indépendants a 
révélé que, 'a l'exception des concessionnaires 
d'automobiles, lea résultats produits 'a partir de 
l'échantillon des répondants n'étaient pas de 
qualité enti'erement satisfaisante. Par consé-
quent, la publication des estimations des vans- 
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changes in inventories and month-end stock-
to-sales ratios For independent stores 
(other than inotor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were Found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport au trimestre 
précédent dans lea stocks ainsi que les rapports 
stocks-ventes la fin du rnois pour les magasins 
indépendants (autres que lea concessionnaires 
d'automobiles) a été discontinuée. Lea estims-
tions pour les concessionnaires d'autonobiles, 
lesquelles ont été jugées de qualité acceptable, 
continueront d'être publiées. 

I 



CO*ERCE 0[ 0(TAIL - COMPOSITION PAR QINRE OF 
IiI*IER CE 

piceries-boucher ies. fpicer ies- bouche r (; 
ceries avec 20? ou plus de viande fraiche). 

Magasins d'épiceries, confiseries at articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraiche). 

bus lea autres magasins d'alimentation. Maga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et confiseries; laiteries; maga-
sins d'oeufs et de volailles; magasins de fruits 
et legumes; boucheries; poissonneries; magasins 
d'aliments fins (delicatessen); autres magasins 
d' alimentation. 

Magasins de marchandises diverses. Magasins de 
marchandises diverses (moms du tiers du stock en 
aliments) et les bureaux de vente par commande 
postale et par catalogue des grands magasins. 

Magasins généraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Coricessionnaires d' automobiles. Vendeurs d' auto-
rubiles (neuves et d'occasion ou neuves seule- 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
d'automobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pièces et d' accessoires d' automobi-
les. Magasins de pneus, d'accumulateurs at 
d'accessoires; magasins de fournitures pour la 
maison et l'automohile. 

Magasins de vte.ents pour houvnes. Magasins de 
vétements pour hommes et garçons; magasins d'ac-
cessoires vestimnentaires pour hommes et çjarcons; 
chapelleries pour hommes at garçons; tailleurs 
(ateliers de confection sur place de vêtements 
sur rnesure). 

Maqasins de vêtements pour domes. Magasins de 
vêtements prêt-u-porter pour dames et jeunes fil-
les; magasins de lingerie et bonneteries pour 
dames et jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour Is fomille. Magasins 
de vêtements et d'accessoires vestimentaires pour 
is famille. 

RI JAIL TRADE - COMPOSITION OF KIM) OF BLJSI-

• 	

NESS 1OU1 3S 

Ciubination 	stores. 	Lomhiiiution 	stores 
(groceries with 20o or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety store8. Variety stores. 

Motor vehicle dealers. Motor vehicle deal- 
flfW 	ii 	ii; 	I 

S Used car dealers. 	Ijoti t:r icolers used 
cars and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Fomily clothing stores. Family clothing and 
furnishings stores. 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Fiiy shoe stores. Family shoe stores. 

Harthiare stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drugstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Magasins de chaussures spéciaiisées. Maqasins 1 
chaussures pour hommes et garcons; magasins de.  
chaussures pour dames et jeunes filles; maqasins 
de chaussures pour enfants et bébés. 

Magasins de chaussures pour is fsmille. Magasins 
de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Magasins de meubles de maison. Magasins de meu-
bles. 

Magasins d'appareils ménagers. Magasins d'appa-
reils ménagers; maqasins de fournitures électri-
ques. 

Magasins de ueubles, de téléviseurs, de radios et 
d'appareils ménagers. Magasins de meubles, de 
téléviseurs, de radios et d'appareils ménaqers. 

Pharmacies, magasins de ndicsments brevetés et 
de produits de beauté. Drogueries y compris ma-
gasins de spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires. P1s-

qasins d'articles de sport; embarcations, moteurs 
hors-bord et accessoires connexes; maqasins cm 
bicyclettes et ateliers de reparation; vendeurs 
de motocyclettes. 

Magasins d'accessoires personnels. Magasins et 
kiosques de tabac; marchands de journaux et de 
périodiques; maqasins de cadeaux, de nouveautés 
et de souvenirs; maqasins d'appareils et de four-
nitures photographiques; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; maqasins de jouets et de jeux. 

Magasins de boissons alcooliques. Ventes des ré-
qies des alcools; des magasins de yin; des maga-
sins de hière. 

bus les autres magasins de conmierce de detail. 
bus les autres maqasins non indiqués ci-dessus. 

I 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Volumes VII and VIII). 

Not a 

Une definition détaillée des genres de 
commerce de detail et de commerce de gros paralt 
dans les publications du Recensement du Canada de 
1971 (volumes VII et VIII). 
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Catalogue 

63-002 Department Store Sales and Stocks. 
M., Ru. 55 pages. First Issue, 1938 

(ISSN 0380-7045). 

63-004 Department Store Sales, by Province 

and metropolitan area. Advance Re-
lease. P1., flu. 1 page. First Issue, 

1950 (ISSN 0709-8650). 

63-005 Retail Trade. N., Bil. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-

6146). 

63-007 New P.btor Vehicle Sales. M., Bil. 
Approx. 25 pages. First Issue, 1932 

(ISSN 0705-5595). 

, 	-')1i Merchandising Inventories. M., Bil. 
() pages. First Issue, 1972 (ISSN 

11500-7177). 

63-210 Retail Chain and Department stores. 
A., Bil. Approx. 100 pages. First 

Issue, 1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 

pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., 811. Approx. 
35 pages. First Issue, 1968-69 (ISSN 

0380-6286). 

63-002 Ventes et stocks des grands inaqasins. H., 
Bil. 55 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands maqasins, par province 

et region rnétropolitaine. Rapport provi-
soire. M., Bil. 1 page. Premier numéro, 

1950 (ISSN 0709-8650). 

63-005 Commerce de detail. P.1., fiji. Environ 85 
pages. Premier numéro, 1929 (ISSN 0380-

6146). 

63-007 Ventes de véhicules automobiles neufs. P4., 
Bil. Environ 25 pages. Premier numéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. H., Ru. 30 pages. 
Premier nurnéro, 1972 (LSSN 0380-7177). 

63-210 Magasins de detail & succursales et les 

grands magasins. A., Bil. Environ 100 
pages. Premier numéro, 1933 (ISSN 0380-

7878). 

63-213 Exploitants de distributeurs automatiques. 
A., Bil. 45 pages. Premier numéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Bil. 25 

pages. Premier nuniéro, 1966-67 (ISSN 

0590-5702). 

63-219 Lihrairies de campus. A., Ru. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 

0380-6286). 

63-224 Market Research Handbook. A., Bil. 

700 pages. First Issue, 1975 (ISSN 
0590-932 5). 

S 	c-i 1etail Trade Historical Statistics, 

1972-1979. 0., Bil. 695 pages. (ISBN 
1)-660- 5061 3-0) 

63-224 Recueii statistique des etudes de marché. 
A., Bil. 700 pages. Premier numéro, 1975 

(ISSN 0590-9325). 

63-538 Comerce de detail statistiques histori-
ques, 1972-1979. H.S., Bil. 695 pages. 

(ISBN 0-660-506 1 3-0) 
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FIjI. (Fir;t Iij, 1974): 

Série des résultats d'exploitation, Commerce 
deLn 1, H.5. , Hi L (F'rurni(2r rnjriil'o, 1974): 
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Catalogue 

63-603 Magasins de vêtements pour honwnes, 1983 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincailF'-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtemnents 
pour Ia famille, 1980 

Cat.a logue 

63-603 Men's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florsts, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

H. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-204E, price Canada $10.00, 
Other Countries $11.50. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie uie graride variété 1 
bulletins statistiques sur la situation éconn-
mique et sociale du Canada. On peut se procurc 
un catalogue complet des publications courantes 
en s'adressant h Statistique Canada, Ottawa 
(Canada), K1A 0T6. 

NO 11-204F, prix Canada $10.00, Autres pays 
$11 .50. 
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Sold in Bookstores and also available by calling 
Stanatics Canada toU-lree at i-Boo-2676677 or bs 
completing the order coupon included in this 
publication. 

) purribIc en librairie, rn rrlrphonani a SrarIsiiqnn 
cjnada au nurnero sans frais i-800a7-6677 ou en 
remplissant Ic hon de comm.inde qui fiqure dans Ia 
presence publication. 

S 	iaplus shipping and handling 	inclusive in 

. $70 ocher counines); Catalogue number 
0 49.95 trait de port et de inanuienrion en sus 
au Canada, $io a l'tranger); numero 1I-402F au 
repertoire. 

in:)rmaclon can also be obtained by contacting 
your Regional Reference Centre 

Pour dr plus amples renseignerrsents, communiquez 
avec Ic Centre de consultation de Statisnique 
Canada Ic plus pres de chez vous. 

THE CANADA YEARBOOK 1 I 	[ANNUAIRE DU CANADA 

A JOURNEY 
OF 1000 MILES 
BEGINS WITH 

A SINGLE STEP 
The Canada Year Book recorded Canada's 
first steps in 1867. It's still the only book 
that gives you the most complete, up-
to-date facts on every aspect of 
Canada's growth as a nation. 
Physical setting * Demography a  Health * Educa-
tion Employment and incomes Social security 
• Housing and construction * Forests, fish and furs 
• Agriculture Mines and minerals Energy * 
Science and technology * Transportation * Com-
munications a  Cultural activities and leisure * 
Manufacturing * Merchandising and services 
Banking, finance and insurance 0  Judicial System 
* External rdations, trade and defence Govern-
ment Government finance • Review of the 
economy 

TOUT LE 
PAYS, D'UNE 
COUVER[URE 
A EâIUTRE 

Dëjà au siècle dernier, les premiers pas 
de Ia nation &aient consignes dans 
1'Annuaire du Canada . Aujourd'hui, lAn-
nuaire du Canada tmoigne toujours avec 
preCision et exhaustivitè des multiples 
facettes de l'évolution du pays. 
Physiographie * Dmographie s  Sante • Education 
a Emploi et revenu * S6curitd socialc * Logement 
et construction * Pêches et fourrures Agriculture 
a Mines et minéraux * Energie a  Sciences et 
technologie a  Transports Communications * 
Activits culturelles et loisirs * Industries manufac' 
turires * Commerce et services a  Banques, 
finances et assurances Gouvemement Systeme 
judiciaire ' Relations extérieures, commerce et 
defense Finances publiques * Revise de 
l'économie 



Profiles. Profits 

1986 CENSUS PROFILES 	LEs PROFILS DU 
RECENSEMENT DE 1986 

TICI T y0UF1 
AiJy- 

COMNjurillry 
 

114  GAIJAOA 

The 1986 Protiles will put you on the fast track to any 
Canadian community you want to study.  

You're looking for a fast introduction to the social and 
demographic realities of a city, a town, a municipality or 
an entire province. And you don't have the time to wade 
through piles of statistics. 

Focus in on the area of your choice with a CENSUS PRO-
FILE. Each PROFILE features more than 46 items of 
information on the area that interests you 	from 
population counts, to the living arrangements of its elderly 

Choose a PROFILE on any one of 

• 6009 Census Subdivisions (municipalities) 
• 266 Census Divisions (counties) 
• 282 Federal Electoral Districts 
• 25 Census Metropolitan Areas 
• 114 Census Agglomerations 
• a variety of urban/rural breakdowns 
• and, more. 

With 52 publications in this series, we 
can fast track you to any destination 
you want. 

Ij FIS OR 
LAI5 ZMIEU 

PIOUR Al Fig 014" Los  CI 
Le Canada et ses regions sont a votre portée grace aux Prof/s 
du recensement de 1986. 

Vous désirez connaitre le portrait socio-démographique dune 
province, d'une ville ou dune municipalité en particulier, mais la 
perspective d'avoir a vous bathe avec des montagnes de 
statistiques vous effraie? 

Balayez toute apprehension' Les Prof/s du recensement de 
1986 vous épargneront temps et effort. Chaque Profil présente 
plus de 46 éléments différenfs d'information sur chacune des 
regions répertoriées. Des chiffres de population aux données sur 
les modes de vie de Ia population ãgée, vous saurez tout. 

Vous n'avez qua faire votre choix. Et quel choix! Les 52 
publications de Ia série portent sur: 

• 6,009 municipalités (subdivisions de recensement). 
• 266 comtés (divisions de recensement): 
• 282 circonscriptions électorales fédérales; 

• 25 regions métropolitaines de 
recensement; 

- 	 • 114 agglomerations de recensement; 
• diverses regions urbaines et rurales; 

(r 
• et plus encore 

fl1L* 

(an,tdI 
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For more information, call us at 
1 -80O-2676677 and request the 
Census brochure (which includes 
ordering information), or write us at: 

Publications Sales 
Statistics Canada 
Oftawa, Ontario 
K1AOT6 

S 	 S '  

Pour de plus amples renseignements, 
composez le 1 -800-2676677 et 
demandez notre brochure, qui vous 
renseignera sur les modalités de corn-
mande. Ou, si vous le préférez, écrivez a: 

Vente des publications 
Statistique Canada 
Ottawa (Ontario) 
K1A 016 

I 	' 
"j.- 



NEW! INCLUDES 1986 CENSUS DATA 
SMALL BUSINESS SECTOR 
CANADA U.S. TRADE IN SERVICES 

dARKET RESEARCH 
i IANDBOOK 
1987-1988 

NOUVEAU! COMPREND DES DONNES DU RECENSEMENT 
DE 1986 AINSI QUE DES DONNEES SUR LES 
PETITES ENTRFPRISES FT IT COMMERCE DES 
FRN WES l:\lRF  IF (A\\I).•\ FT IFS 11XI' 

RECUEIL STATISTIQUE DES 
ETUDES DE MARCHE 
1987-1988 1 

ir 

, 

UN INVESTISSEMENT 
SUR 
Investissez dans Ia source d'information statistique Ia plus complete qui 
sOit sur Ic marcW canadien de Ia consommation. Le Recueil statistique 
des etudes de ,narcbt 19874988 vous donne plus de données sur: 
LES CONSOMMATEURS 
y compris les rev enus, Ic niveau de scolarit et les dEpenses familialcs; 
L'ECONOMLE 
y compris l'investissement, les petites entreprises ci Ic marcht du tr2vail ;  
LES AFFAIRES 
y compris Ic commerce de detail, Ia finance, l'imrnobilier ci l'automobile; 
59 VILLES 
y compris Ic logement, la main-d'oeuvre et Ic profil des consommateurs; 
LE COMMERCE INTERNATIONAL 
y compris Ic commerce des services entre le Canada et les Etats-Unis et les 
ëchanges entre Ic Canada et ses principaux partenaires commerciaux; 
LA SITUATION A VENIR 
c'est-ã-dire des projections des tendances relatives aux dpenses des 
consommateurs, aux revenus, aLix prix, etc. 

I.E RECUEIL STATISTIQUE DES ETUDES DE MARCHE 198 7-1988 
VOUS EN DONNE PLUS POUR VOTRE ARGENT. 
Le Recucal statistique des etudes ne marcbé pos..ede maintenant une couverture ngide II 
comprend plus de 700 pages de tableaux statistique... 59 graphiques, des notes, des definitions 
et un index. 
No 63-224 au rkpertolre Canada: $85 i'cxempiaire Autres pays: SlOt I'ezemplalre 
Vous pouvez commander en remplissant Ic hon de cummantle ci.joint ou en &rivant S *r'te 
des publications, Statistique Canada. Ottawa (Ontario). KIA 016. Si yous dCsires obtenir u:t 
service plus rapide, thkLphonez  au numCro sans frais 1-800-267-66"" ci porter s'ou'e 
commande S votre compte Visa ou MasterCard. 
*uillez faire votre cheque ou mandat.poste S l'ordrc du Receveur gtneral du Canada - 
Publications. 
Pour obtenir plus Lie renseignements, n'hesitez pasS communiquer avec Ic centre dc 
consultation de Statistique Canada Ic plus prCs Lie cht-z vous, 

SOUND INVESTMENT 
OPPORTUNITY 
Invest in the most complete source of statistical information on the 
Canadian consumer market. The 198 7-88 Market Researcb 
Handbook gives you more facts on... 
CONSUMERS 
including income, education, family spending 
THE ECONOMY 
including investment, small business sector, labour markets 
BUSINESS 
including retail, finance and real estate, motor vehicles 
59 CITIES 
including housing, labour, consumer profiles 
INTERNATIONAL TRADE 
including Canada-US. trade in services, major trading 
partners 
THE FUTURE 
projections of social, economic and demographic trends, including 
consumer spending, incomes, prices 

THE 1987-1988 M4RKET RESEARCH HANDBOOK 
(!VFS YOU MORE FOR YOUR MONEY. 

.Lr, the Market Reward, handb(ok is published in hardcover It includes more 
II) pages of statistical tables. 59 charts, notes and definitions and an alphabetic 

i., .gue Number 63-224 $85.00 In Canada $101.00 other countries 
I 	I, r. complete the order form included or write to Publication Sales, Statistics 
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