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U1GULIGHIS 

Department Stores 

- Department store inventories, unadjusted 
for seasonal variations, totalled $4,649 
million at the end of March 1987. This 
inventory level represented an increase of 
15.7%r over February 1987 and 11.2%r  in- 
crease over March 1986. 

- The March 1987 ratio of inventories to 
sales stood at 5.18:1, up from 4.58:11 ob-
served a year earlier. 

Retail Lhain Stores 

• Retail chain store inventories totalled 
$4,243 million at the end of March 1987, 
a modest 0.3% increase over February 1987 
and over March 1986. 

- Ue March ratio of inventories to sales 
;tood at 1.10:1, up from the average ratio 
1 1.07:1 observed in the three previous 
riurìths, but down from the ratio of 1.25:1 
observed a year earlier. 

Wholesale Merchants 

• Inventory levels in March 1987 were 3.5 0% 
higher than in the corresponding period in 
1986. The ratio of inventories to sales at 
the end of March 1987 stood at 1.51:1, 
down from the ratio of 1.69:1 recorded a 
year earlier and down compared to the 
average ratio of 1.64:1 observed in the 
three previous months. 

PIJINIS SAILLANTS 

Grands Magasins 

La valeur des stocks des grands magasins, sans 
ajustements saisonniers, s'levait a $4,649 
millions a Is fin du mois de mars 1987. Le 
niveau des stocks reprsente une hausse de 
15.7%r par rapport au mois de fvrier 1987 et 
une hausse de 11.2%r comparativement au mois de 
mars 1986. 

Le rapport du total des stocks aux ventes pour 
le mois de mars 1987 se chiffrait a 5.18:1, 
soit une hausse comparativement au rapport de 
4.58:11 observe un an auparavant. 

Magasins de detail h succursales 

• La valeur des stocks des magasins de detail a 
succursales s'elevait $4,243 millions b la 
fin du rnois de mars 1987, ce qui represente une 
hausse modeste de 0.3% par rapport au niveau 
atteint en février 1987 et en mars 1986. 

Le rapport du total des stocks aux ventes s'est 
etabli a 1.10:1 en mars 1987, soit une hausse 
comparativement au rapport moyen de 1.07:1 
observe au cours des trois mois precedents, 
mais une baisse comparativement au rapport de 
1.25:1 observe un an auparavant. 

Marchands de gros 

• Le niveau des stocks s'est accru de 3.5% en 
mars 1987 en regard de la même période en 
1986. Le rapport du total des stocks aux ventes 
a la fin de mars 1987 s'est établi a 1.51:1, 
soit une baisse comparativement au rapport de 
1.69:1 établi un an auparavant et une baisse 
comparativement au rapport moyen de 1.64:1 
observe au cours des trois mois prêcêdents. 

Concessionriaires d'automobiles independants - 
donnêes trimestrielles 

Le niveau des stocks a Is fin du premier tn-
mestre de 1987 s'est accru de 6.1% par rapport 
au dernier trimestre de 1986. 

• Le rapport du total des stocks aux ventes a Is 
fin de mars 1987 s'est établi a 1.77:1, en 
baisse par rapport au niveau de 2.39:1 enre-
gistré en dêcembre 1986. 

Independent Motor Vehicle Dealers - Quar-
terly Data 

• Inventory levels at the end of the first 
quarter of 1987 were 6.1% higher than 
those reported for the last quarter of 
1986. 

the ratio of inventories to sales at the 
of March 1987 stood at 1.77:1, down 

from 2.39:1 in December 1986. 
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TA&E 1. Department Stores - Estimated Itinthly Stocks,(1) by Department, Canada, 1986 and 1907 

1987 

Department 	 January" 	Februaryr 	March 	March 	April 	May 	June 	July 

Janvierr 	Fdvrierr 	Mars 	Mars 	Auril 	Mai 	.luim 	Juillet 

No. 

thousands of dollars - milliers de dollars 

1 Women's and misses' dresses, housedresses, 
aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 

4 Furs 

5 Infants and children's wear and nursery 

equi3onent 

6 Girls' and teenage girls' wear 

7 Lungerie and women's sleepwear 
8 Intimate apparel 

9 Millinery 

10 Women's and girls' hosiery 

Ii Women's and girls' gloses, mitts and 

accessories 

12 Women's, misses' and children's footwear 

13 Mmm's clothing 
14 Men's furnishings 

15 Boys' clothing and furnishings 

16 Men's and boys' footwear 

17 food and kindred products 

38 Toiletries, cosmetics and drugs 

19 Photographic egui3xlient and supplies 

20 Piece goods 

21 Linens and domestics 

22 Smailsares and notions 

23 Chins and glassware 

24 Floor coerings 

25 Draperies, curtains and furniture con-

sri mgs 

54,443 72,560 79,287 69,521 77,1136 65,854 60,369 61,470 

64,994 86,137 90,364 94,520 90,961 73,321 70,484 92,612 

212,081 253,001 331,272 295,810 302,619 284,980 235,622 222,894 
32,548 28,782 29,004 32,601 31,243 31,105 31,115 35,274 
98,709 120,099 129,722 106,690 133,202 107,348 106,901 117,408 

46,482 59,732 84,512 79,799 85,211 74,955 72,199 83,977 
42,439 45,913 64,397 61,778 71,370 68,364 62,983 611,423 
66,907 68,516 70,970 51,090 54,625 53,709 56,693 51,401 
2,638 2,999 4,151 2,788 3,818 3,102 2,967 2,2911 

49,024 48,693 53,991 50,117 55,978 52,682 49,998 52,343 

68,561 73,943 89,386 811,486 84,252 74,774 66,1167 66,197 

113,011 126,628 159,489 156,426 166,642 151,122 136,690 132,639 

146,125 174,123 212,789 212,285 234,046 221,083 192,371 182,33/, 
182,210 208,462 277,637 214,774 238,911 238,147 195,395  
61,208 78,330 77,847 62,745 69,326 59,388 56,791 73, 

67,332 73,636 90,237 94,688 106,902 102,319 90,143 9/, 
52,661 58,511 57,822 56,380 50,451 36,014 43,636 37, 

298,146 283,408 297,572 505,502 322,684 296,439 289,397 298,L7 

57,103 54,543 58,600 49,336 52,913 53,597 49,613 47,088 
25,992 26,767 32,805 19,019 18,943 20,081 22,364 16,097 

176,095 170,261 178,593 174,843 183,406 178,330 166,838 155,439 
56,640 57,044 56,908 44,099 51,298 49,089 50,040 47,657 
98,360 102,714 111,876 103,064 121,640 102,137 102,558 97,274 
63,706 61,404 70,127 73,099 76,7136 73,644 77,602 72,981 
74,349 72,167 84,879 75,226 76,296 76,129 71,265 75,877 

26 	Lamps, pictures, mirrors and all other 58,529 57,067 69,173 71,905 72,677 74,603 75,278 69,696 
home furnishings 

27 	furniture 154,528 159,277 100,278 187,525 193,731 183,991 183,066 174,667 
28 	Major appliances 70,505 76,422 95,131 74,959 79,353 71,836 73,302 72,852 
29 	lelenisiom, 	radio and music 197,687 192,741 197,866 159,492 179,012 369,076 165,986 159,871 
30 	Housewares and small electrical appliances 176,648 172,889 203,645 196,421 198,242 188,673 180,319 165,760 

31 	Hardware, 	paints, wallpaper, 	etc. 142,169 143,175 164,660 171,220 171,803 159,312 159,535 145,794 

32 	Plusbing, heating and building materials 57,471 63,481 68,491 30,710 32,232 26,466 50,944 28,477 

33 	Jewellery 167,105 174,860 196,615 175,003 185,1370 189,375 178,405 169,4213 
34 	lays and games 115,077 124,927 139,131 120,144 152,166 155,448 177,812 188,633 
35 	Sporting goods and luggage 132,443 152,174 189,668 150,499 175,229 163,719 155,781 141,304 

36 	Stationery, books and magazines 121,906 119,629 151,205 141,746 161,345 157,613 354,673 157,375 
37 	Gasoline, oil, 	auto accessories, repairs 64,959 70,316 70,975 59,695 56,764 63,407 54,485 49,103 

and supplies 
38 	Meals and lunches 5333 488 506 780 1344 4(10 451) 
39 	Repairs and seruices 2,878 3,013 3,131 1,990 2,048 2,150 2,545 7, 
40 	All other depirLmemts 82,129 91,1145 124,139 72,965 80,530 84,1013 64,6611 57. 

41 	TOTAL ALL D€PAHIP4NIS 3,756,457 4,1316,477 4,648,851 6,179,640 4,501,905 4,240,065 4,017,342 3,933,713 

(1) 	AL 	selling nalue. - 
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IAIIEA)J 1. Grands mauasins - Istamations .ensuelles des stocks(l). oar rayon. Canada. 1986 at 1987 

Percent age change 

Variatson procentuetle 

Au,is1 	 September 	October 	No.ember 	Docenber 	 March! 	 March 	 Rayon 
February 	 1981/1986 
1987 

AgO). 	 Septeatre 	Octobre 	Noseiithre 	Oembre 	 Mars! 	 Mars 
FsrLer 	 1987/1986 
1987 

90 

thousands of dollars - ,nilliers de dollars 

58,771 64,821 73,766 74,368 68,662 *9.3 .14.0 Robes, 	robes do nAgage, 	tebliers nt uns- 	 I 
formee pour dames ot J.uries filles 

98,361 114,201 125,817 104,838 88,539 .4.9 -4.4 Manteaus et tailleurs flour dames et 	jeunea 	2 
F,! las 

231,347 245,457 255,769 273,253 247,723 .30.9 .52.51 YPtements sports pour daises ct jeasea fillea 	3 
57,9124 45 ,23s1 49,875 46,444 5, 5551 .0.8 - I I .9 )o.rrures 	 4 

1515,988 I 15,607 125,77, 172,174 16, 517 .8.1) .71.6 t'8t,*nents pour bb8s at enfants at articles 	5 
ste chamt,res d'enfants 

75,125 76,368 80,303 69,142 50,586 +41.5 .5.9 V.tements do fillettes et d'adolescantea 	 6 
66,644 67,885 86,112 92,941 65,831 .40 • 3 .4.2 Lingerie et sAtements do nuit pour dames 	 7 
53,553 49,695 59,810 60,462 61,096 *3.6 .38.9 Sous-s8te.nents 	 A 
2,40', 3,668 4,440 6,465 4,894 *38.4 .48.9 Ch%polis,. 	 9 

54,647 49,6511 51,129 ',7,4*9 '1,5119 .111.9 .7.7 9.', 	pou, 	et 	5, II,'t 

71),,7] 91,741 105,553 106,994 H',,5?4 *?0.9 .11.5 [1,,,',, 	*,,l I es, 	.5 	*5 	sI-s 	di' 	p.r,-.' 	II',., 	11 
''I 	f,!1e11,', 

146,173 151,825 162,756 147,722 144,040 +26.0 *2.0 Chuossures pour dane., Jeunes tubs et 	 12 
enfant s 

257,575 255,065 2811.938 28fl. 146 234,91)8 .72.2 nfl.? YOlenents pour ho,sses 	 13 
• 	"lea d'hebu!leeent poor hoanes 	 14 

,H'sents at articles d'habullement pour 	15 
'coons 

s'+,qsures pour hoamea at gar000s 	 16 
542 41,196 55,607 56,867 45,221 -1.2 .2.6 )'roluitn alimentaures at 	cenneses 	 17 

5,305 299,562 386,779 416,160 345,976 *5.1) -2.6 Articles do toulette, eosun8tiques at 	v,êdi- 	18 
cements 

46,435 49,116 59,891 59,154 49,237 +7.4 +18.8 Apparouls et 	fournutures photographiques 	19 
16,796 19,393 23,228 20,368 20,917 .22.6 .72.5 Tisnu, 6 Ia pièce 	 27 

146,702 147,895 171,337 189,197 188,235 -11.4 +2.1 Luterie et 	linge do saison 	 21 
46,926 45,069 49,695 46,190 54,639 -0.2 *29.0 t'eous urticles 	 22 
96,895 100,221 108,205 126,391 138,193 +8.9 .8.6 Porcelaune et serrerue 	 23 
71,195 74,292 74,076 71,111 74,748 .14.2 -4.5 ResAtemonts de pluncher 	 24 
75,232 55,671 76,265 76,415 811,552 .17.6 .12.8 Ie.t,,re,,, 	rideasux 	+5 	t,,,,sses 	 25 

63,8)) 67,679 78,766 72,250 59,7(10 .25.2 -1.0 Is,',)•,',, 	t.hIeaux, 	muraurs 	et 	autre', 	art irles 	26 
d',,,n,',,hlenent 	pour 	Ia meison 

155,311 164,08S 167,849 157,457 15)9,5)33 *13.2 -3,9 tleid,)es 	 27 
69,096 77,755 76,423 81,594 97,533 .24.5 *26.9 Gras appareuls mé'aqera 	 28 

164,325 159,128 201,848 189,755 194,296 .7.7 +24.1 IêlAx,seura, 	radios +t susique 	 29 
71 	'(II) 181,857 2119,1)28 226,575 512,5164 +17,8 .5.7 Art 	,')'', 	 ste 	mde,ose 	+1 	.55 	.rp,r", 1', 	Ier- 	5'] 

I 	151,92] 154,117 169,742 1,1,1172 11,5215 *1.11 -1.15 14,,.,'., Ilrr,e, 	peunture, 	•. , s' r-terd .r,' , 	II 

29,731 33,196 34,462 34,011 46,738 .11.4 *123.0 Melén,,l de plonherie, chouffage ct cons- 	32 
truct ion 

166,623 566,266 199,090 198,046 159,465 .12.7 .13.6 Ru)outere 	 31 
195,1554 224,5.4 268,626 192,062 122,592 .51.4 .55,9 1+,,,'], 	It 	 'ix 	 5). 
19,74,, 149,515) 177,511 166,941 153,471 +24.6 +26.51 0,1 	•,'I.'', 	•l'',p'r t 	5 	*sl 	xe', 	 i5 

156,8541 168,877 193,135 189,676 559,447 .26.6 +6.7 tapelerie, 	l,3re5 .1 	relies 	 16 
55,629 60,494 64,588 57,058 71,197 *0.9 *18.9 Essence, huile, accessoures d'auto,nobule, 	37 

reparation at fournitures 
718 604 554 519 432 .3.7 -55.1 Repas et casse-croOtes 	 38 

.089 3,106 3,364 3,867 3,894 *3.9 .57.3 Sersuces et trasaus de reparation 	 39 
'.166 63,832 79,802 72,399 61,007 *36.3 *70.4 bus eutres rayons 	 40 

''1815,601 4,241,659 4,858,787 4,745,823 4,279,606 .15.7 +11.2 1088)., lOiS LES RAYONS 	 41 

7 aleur de sante. 
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lA&[ 2. Department Stores - bnthly Stnck-aales Ratios, by Department, Canada, 1986 and 1 

1987 	 I 971(1 

Department 	 January' 	Februaryr 	March 	March 	April 	May 	Jon,' 

Jonsierr 	Fésrierr 	March 	Mars 	Asril 	Ma, 	1o,n 

I 	Women's and misses' dresses, housedresses, 6.09 6.40 5.51 4.48 3.76 2.56 1.25 
aprons and uniforms 

2 	Women's and misses' coats and suits 5.17 7.52 4.43 4.82 4.67 6.36 9.45 

3 	Women's and misses' sportswear 5.07 5.48 5.30 4.66 4.13 1.37 5.56 
4 	Furs 6.44 10.52 12.44 15.30 25.46 32.78 35.12 
S 	Infants' and children's wear and nurasry 4.16 5.07 4.37 8.10 4.73 4.09 4.44 

equipment 

6 	Girls' and teenage girls' wear 5.25 5.70 4.44 3.89 4.51 4.02 5.42 
7 	Lingerie and women's sleepsear 3.78 3.82 4.57 4.13 4.21 3.26 3.65 
8 	Intimate apparel 5.36 7.31 5.03 4.45 4.22 3.81 4.62 
9 	Millinery 2.85 4.10 6.88 2.76 3.49 2.80 3.15 
ID 	Women's and girls' hosiery 5.01 5.16 4.66 4,38 4.311 4.01 5.34 

Ii 	Women's and girls' gloses, mitts and 5.53 6.64 6.11 5.98 5.21 4.03 5.01 
accessories 

12 	Women's, misses' and children's footwear 6.37 7.11 5.33 5.89 4.81 4.41 5.17 

II 	Man's clothing 6.28 8.27 6.49 5.61 5.83 4.99 4.38 
14 	Man's furnishings 5.29 5.69 5.62 4.93 5.24 4.20 3.30 
15 	Boys' clothing and furnishings 6.69 7.32 4.61 4.24 4.37 3.71 4.46 

16 	Man's And bo5s' footwear 6.09 4.82 5.01 5.55 5.26 4.93 4.9 
17 	Food and kindred products 1.02 1.09 1.25 0.89 0.87 0.55 11. 
IA 	Toiletries, cosmetics and drugs 6.17 5.86 5.77 5.69 6.01 4.88 5.. 

19 	Photographic equipment and supplies 6.85 7.90 7.54 5.60 5.67 5.05 4.7 
20 	Piece goods 8.03 7.02 6.53 5.22 4.79 5.13 7.57 

21 	linens and domestics 5.06 7.61 6.11 6.44 6.27 5,18 5.56 
22 	Smallwares and notions 5.28 7.20 6.61) 5,93 7,54 7.50 8.11 
23 	China and glassware 9,95 11.70 11.65 10.62 10,12 6.94 9.86 
24 	Floor coserings 6.16 6.24 5.59 5.40 4.71 4.61 5.64 
25 	Draperies, curtains and furniture con- 6.60 6.16 5.63 5.02 4.60 4.28 4.51 

cringe 

26 	Lamps, pictures, mirrors and all other 7.48 8.63 8.58 9.80 9.44 9.63 12.07 
home furnishings 

27 	Furniture 3.23 4.24 3.88 3.80 3.48 3.17 3.71 
28 	MaJor appliances 1.75 2.33 2.50 1.75 1.75 1.51 1.49 
29 	Telesision, radio and ..isic 5.14 6.20 5.82 4.45 5.38 5.25 5.62 
30 	Housewares and small electrical appliances 5.60 6.04 6.77 7.03 6.74 5.41 5.74 

31 	Hardware, paintm, wallpaper, etc. 7.10 8.42 6.88 6.84 5.07 3.30 4.27 

32 	Pluulbing, heating and building materials 6.86 8.13 6.15 3.85 3.07 2.21 2.88 

33 	Jewellery 13.35 12.29 10.19 8.23 8.11 6.67 8.14 
34 	Toys and games 9.30 8.64 1.88 6.18 8.13 8.48 9.75 
35 	Sporting goods and luggage 6.85 9.97 8.27 7.68 5.99 5.01 4.73 

56 	Stationery, books and magazines 4.96 5.09 6.11 5.40 6.75 5.58 5.92 
37 	Gasoline, oil, auto accessories, repairm 7.04 8.50 6.34 4.88 4.07 4.07 4.519 

and supplies 
38 	Masle and lunches 0.04 0.07 0.03 0.04 0.03 0.02 0.7 
39 	Repairs and mersices 0.20 0.25 0.21 0.13 0.11 0.11 0. 
40 	All other departments 2.22 2.39 2.76 2.33 2.35 1.90 1.7 

41 	TOTAL ALL DRPARItN1S 4.87 5.57 5.18 4.58 4.51 3.81 4.14 
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Alit FAU 2. Crands .agaains - Rapport.. .eouuela atocka-sentea, par r.yon, Can.da, 1986 et 1987 

ily 	Augoat 	September 	October 	November 	December 	
Repon 

Juillet 	AoOt 	Septembre 	Octobre 	Noxembre 	D4cambre 

3.82 3.49 3.61 4.17 3.90 2.72 Robes, robes de mênsqe, tsblirs at unt- 	1 

formes pour dames et 	jounce Fifes 

12.47 6.26 4.57 4.04 3.00 3.30 Manteaux et tailleurs pour dames et 	jounce 	2 

riues 

3.67 3.63 2.96 3.40 3.74 2.54 VAtements sports pour dames ci jeurles filles 	3 

19.27 13.54 7.90 8.31 5.16 5.12 Fourrures 	 4 

4.96 3.69 3.91 4.32 3.69 2.60 VAtements pour b6b6s et enfants at articles 	S 

de ehambres denfants 

5.69 2.69 3.99 4.81 3.00 1.74 VOtementa de fillettee at dadolescentes 	6 

3.30 4.12 3.65 4.45 3.25 1.29 Lingerie et x4te.ents de flint pour dames 	7 

3.93 4.45 3.63 5.07 4.93 3.40 Sous-vOtements 	 8 

2.52 2.90 3.13 2.23 1.60 1.35 Chepeaus 	 9 

6.31 5.88 3.63 3.64 3.50 2.42 Baa pour dames et filiettes 	10 

5.64 4.92 4.41 4.83 3.07 1.81 Gants, mouf lea et articles de parure pour 	11 

damen et fillettes 

5.76 4.84 4.37 4.79 3.47 3.89 Dsauasures pour dames, 	jounce filles at 	12 

enfant s 

5.67 6.23 5.31 5.58 4.03 2.64 V8tements poor Nemeses 	 13 

4.03 4.12 4.29 4.99 3.30 1.53 Articles d'habilleisent pour hoesnes 	14 

6.02 2.26 4.118 4.97 3.01 1.72 V8tements at articles d'habillement pour 	15 

gareons 

.94 5.50 4.73 5.62 3.88 3.50 Chauaaures pour hoemies et qercons 	16 

.72 0.62 0.73 0.89 0.77 0.44 Pruiluits alimentairea et c0000xes 	17 

.53 5.28 5.22 6.26 5.42 2.22 Articles de toilette, coaietiques et 	di- 	18 
cement a 

.94 3.93 4.97 5.93 4.71 1.86 Appareila at fournitures photoqrnphiques 	19 

.49 4.88 4.63 5.39 4.76 5.69 Tissue I, is pièce 	 20 

4.50 4.11 4.26 4.93 4.53 3.17 literie ci linqe do nelson 	 21 

6.71 6.63 4.79 5.98 4.78 4.77 tnus articles 	 22 
8.26 9.00 7.99 9.11 6.73 3.59 Porcetaine ci verrerie 	 23 
4.74 5.38 5.39 4.47 3.34 5.16 Resètements Ic piancher 	 24 

4.45 4.74 4.66 4.47 4.39 4.27 Ventures, rideaus et housaes 	25 

8.33 8.79 8.42 8.67 6.16 3.20 mopes, tableaux, 	eiro,ra ci autres articles 	26 
dameubleisent pour is maison 

2.79 3.32 3.10 2.79 2.71 3.66 i'eublea 	 27 

1.33 1.42 1.56 1.34 1.38 1.56 Cr05 appareils mnaqers 	 29 
4.51 3.72 3.32 4.79 3.39 2.17 1416viseurs, radios et suaigue 	29 

4.97 5.29 5.51 5.83 4.81 2.01 Articles de mdnaqe et petits appareita 	iec- 	30 

triques 

4.27 4.72 5.84 5.58 3.93 3.05 Iluincailierie, peinture, 	papier-tenture, 	31 

etc. 

2.26 3.12 3.26 3.12 2.95 3.43 Materiel de plomberie, chauffage et cmos- 	32 

t ruct ion 
8.02 7.48 6.57 8.52 5.53 1.67 Rilniterie 	 33 

9.62 10.21 11.98 9.32 3.22 1.24 bunts et 	leus 	 34 

4.75 5.54 7.51 8.63 5.99 2.95 Articles de sport ci valises 	15 

6.39 4.50 5.68 6.98 4.68 2.131 Papeterie, 	linres et 	rexues 	36 

3.75 4.37 4.67 3.69 2.86 4.30 Essence, huile, aceessoires d'automohite, 	37 

rAparstion et 	fournitorea 
1.1)7 0.04 0.03 0.03 0.02 0.01 Ropes ci cusse-croOtes 	 38 
1.15 0.17 0.16 0.15 0.15 0.16 Sericea et traxaux de reparation 	19 

1.1,0 1.85 2.29 2.43 1.93 0.98 bus autres rayons 	 40 

V 4.08 3.95 3.98 4.36 3.44 2.18 TOTAL, TOUS LEA RAYIIS 	 41 
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TPd( 3. Department Stores - Monthly Sales-stock Ratios, by Departt, Canada, 1986 and 1987 

1987 	 19r 

Department 	
Januaryr 	Februaryr 	March 	March 	April 	May 	Juno 

Janvierr 	Fdvrierr 	Mars 	Mars 	Asril 	Mci 	Juin 
No. 

1 	Women's and misses' dresses, housedresses, 0.15 0.18 0.19 0.24 0.28 0.36 0.29 
aprons and uniforms 

2 	Women', and mi.es' coats and suits 0.16 0.15 0.23 0.21 0.21 0.14 0.10 

3 	Women's and misses' sportswear 0.18 0.20 0,21 0.24 0.24 0.29 0.25 
4 	Furs 0.13 0.09 0.08 0.06 0.04 0.03 0.03 
S 	Infants' and children's wear and nursery 0.22 0.22 0.24 0.25 0.23 0.22 0.22 

6 	Girls' and teenage girls' wear 0.18 0.20 0.26 0.28 0.23 0.23 0.18 
7 	Lingerie and women's sleepwmar 0.21 0.27 0.26 0.26 0.25 0.30 0.26 
8 	Intimate apparel 0.19 0.14 0.20 0.23 0.24 0.26 0.22 
9 	Millinery 0.25 0.26 0.17 0.32 0.33 0.32 0.31 
10 	Women's and girls' hosiery 0.19 0.19 0.23 0.24 0.25 0.24 0.18 

11 	Women's and girls' gloves, mitts and 

accessories 

0.16 0.16 0.18 0.18 0.20 0.23 0.19 

12 	Women's, misses' and children's footwear 0.14 0.15 0,21 0.19 0,21 0.22 0.18 

13 	Men's clothing 0.12 0.13 0.17 0.19 0.18 0.19 13.21 
14 	Men's furnishings 0.17 0.19 0.20 0.22 0.20 0.24 0.17 
15 	8oys' clothing and furnishings 0.16 0.15 0.22 0.24 0.24 0.25 0.22 

16 	Men's and boys' footwear 0.13 0.15 0.22 0.19 0.20 0.20 0.19 
17 	Food and kindred prodocts 1.10 0.96 0.79 1.20 1.08 1.51 1.40 
18 	Toiletries, cosmetics and drugs 0.15 0.17 0.18 0.19 0.17 0.20 0.18 

19 	Photographic equipment and supplies 0.16 0.12 0.14 0.19 0,18 0.20 0.23 
20 	Piece goods 0.14 0.14 0,17 0.22 0.21 0.20 0.14 

21 	Linens and domestics 0,19 0,13 0.16 0.16 0.16 0,19 0.17 
22 	Smallwares and notions 0.19 0.14 0.15 0.17 0.14 1.13 0.12 
21 	China and gLassware 0.08 0.09 0.09 0.10 0.11 0.13 0.10 
24 	Floor coverings 0.15 0.16 0.19 0.19 0.22 0.21 0.18 
25 	Draperies, curtains and furniture con- 0,15 0.16 0.19 0.20 0.22 0.23 0.22 

erings 

26 	Lanps, pictures, mirrors and all other 0.13 0.11 0.13 0.11 0.11 0.11 0.08 
home furnishings 

27 	Furniture 0.28 0.24 0.27 0.27 0.29 0.31 0.27 
28 	Major appliances 0.48 0.45 0.44 0.56 0.59 0.64 0.67 
29 	Television, radio and ,m,sic 0.20 0.16 0.17 0.23 0.20 0.18 0.18 
30 	Housewares and small electrical appliances 0.18 0.16 0.16 0.15 0.15 0.18 0.17 

31 	Hwrdomre, paints, wallpaper, etc. 0.14 0.12 0,16 0.15 0.20 0.29 0.23 

32 	Plumbing, heating and building materials 0.16 0.12 0.16 0.27 0.33 0.41 0.37 

33 	Jewellery 0.08 0.08 0.10 0.13 0.13 0.15 0.12 
34 	Toys and gomes 0.10 0.12 0.13 0.17 0.14 0.12 0.11 
35 	Sporting goods and luggage 0.14 0.11 0,13 0.14 0.18 0.19 0.20 

16 	Stationery, books and magazines 0.17 0.19 0.18 0.20 0.16 0.18 0.17 
77 	Gasoline, oil, auto accessories, repairs 0.14 0.12 0.16 0.22 0.24 0.26 0.23 

and supplies 

18 	Heals and lunches 31.54 26.70 33,12 28.38 30.62 43.60 43.5S 
39 	Repairs and services 4.16 4.10 4.87 7.59 8.83 9.28 8,16 
40 	All other departments 0.52 0.44 0.42 0.48 0.45 0,54 0.40 

41 	TOTAL ALL D€PAR1NTS 0.19 0.19 0.21 0.23 0.23 0.25 0.23 



IAH[IAIJ 3. Crids .agaslns - Rapporta .enauela votes-stocks, par rayon, Canada, 1986 at 1987 

August 	Septeober 	October 	November 	December 	Rayon 

'3 	OuSt 	 Sto,nhro 	313 t Ore 	 Ore 	I)Oservhre 

2,35 U.23 J.zb U. 1(J 0.27 Mteuo at taiAteur 	pour donos at Jeuces 	2 
hUes 

0.233 0.35 0.311 0.28 11.37 VAtements sports pour dames at Jeunes filles 	3 
• H . .3' .3 -rres 	 4 
• - ,-.ments poor bb4s at enfants et artIcles 	5 

.10 U .21 2.25 UI U. 35 2.49 uuut-., 	nod 	ies 	03. 	03.3.10 len, 	do 	p03.03.0 	pOur 	11 
dames at fullettes 

.17 0.22 0.23 0.22 0.27 0.25 Chaussores pour dames, jeunes lilies at 	12 
enf ants 

.37 0.18 0,19 0.19 0.25 0.35 V8tmments pour hoames 	 13 
I/o 0.25 0.25 0.22 0.30 0.57 Ortirles d'habillement pour hoewnes 	 14 

1. (1.1(3 5.2. 5.12 3. 	lii ((./ VVtioo:n'-, 	03. 	tin - los 	1HuniIlo-uernt,o.nr 	1 ,  

/ J.9 11.2I d ./H ((.11 LI 	s 	no, 	loon 	Inonsnno. 	03. 	qunçornn, 	 II, 
.60 1.45 I .Z7 1,34 1.91 Produits olinnentaires at conrnenes 	 17 

nI 0.19 0.19 0.18 0.19 0.41 Articles de toilette, cosetiques at n.6di- 	18  

11.23 11.24 ((.22 ((.21 ij.II I ntoln.n 	Ot 	lioyo 	de 	ooioonn 	 21 
:1.15 0.15 0.20 0.18 11.20 0.23 Menus articles 	 22 
Li? 0.11 0.13 0.11 0.16 0.29 Porcelairne et verrerie 	 23 

((.25 ((.133 (3.19 ((.22 0.29 ((.2(1 lloPIerncnnt-, 	do 	plornnrher 	 24 
(1 :3./tn :3.!: 5 ..  :1:1 (/4 lnnnnt.n - t.,, 

1.1/ 0.13 2.12 11.12 0.15 0.211 Laooeo, 	tableauv, 	viroiro et aotreo orticles 	25 
d'ameublen,ent pour is malson 

1.15 0.28 0.33 0.36 0.36 0.30 Meubles 	 27 
1./5 0.68 0.68 0.74 0.75 0.70 Oros apparoils mnagers 	 28 
3.2 1  0.27 0.30 0.23 0.29 0.48 Tlviseurs, radios at nusique 	 29 
('1 2.19 11.19 ((.133 13.72 11.04 Artnnlos 	2 	onoqo 	et. 	(03.13.. 	opporoil, 	nIbs- 	331 

.2 0.33 0.52 0.53 0.34 0.34 Matrjel de plombere, chauffage at cons- 	32 
truction 

.12 0.13 0.15 0.13 0.18 0.48 Bijoniterie 	 33 
11 0.10 0.09 0.12 0.26 0.63 Jouets at jeux 	 34 
.3 0.18 0.14 0.13 0.36 0.32 Articles de sport at valises 	 35 

.16 0.22 0.18 0.15 0.21 0.45 Papeterie, lisres at ravines 	 36 
• .10 0.24 0.22 0.28 0.33 0.26 Essence, huiie, accessoires dauto.obile, 	77 

rparation atfournitures 
22 34.74 29.49 55.61 44.32 63.00 Rapes at casse-croi3tes 	 38 
II 5.98 6.24 6.94 7.06 6.15 Services at traveun de rparation 	 39 

• 	 4 0.56 0.46 0.46 0.49 0.94 bus autres rayocis 	 40 

(.73 0.25 0.25 0.24 0.28 0.43 TOTAL, IWO LES 8*31915 	 41 
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TABLE 4. Retail Chain Stores - Estimated Monthly Stecks(1) of Selected Kinds of Business, Canada, 1986 and 1987 

1987 	 1986 

Kind of business group(2) January reoruary narcn narcn .prui May .June July 

,]anvier Fdvrier Mars Mars Avril Haj Juin Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Co,sbination stores (groceries and 980,414 994,140 999,111 941,560 918,943 920,781 927,226 919,808 
seat) 

2 Grocery, confectionery and s- 75,305 75,531 72,661 82,902 87,959 88,575 87,512 87,600 
dries stores 

3 All other rood stores 6,540 6,023 5,842 5,537 6,107 6,286 6,535 6,032 

4 General merchandise stores 386,548 409,354 451,927 491,152 492,625 479,817 461,104 476,120 

General stores 129,745 120,922 122,615 134,483 128,431 133,440 125,434 132,082 

6 Variety stores 240,155 267,533 196,637 287,808 302,198 300,081 290,780 292,815 

7 Motor vehicle dealers 63,431 63,114 55,099 65,009 70,795 72,282 68,668 72,239 

8 Used car dealers - - - - - - - - 

9 Service stations 17,600 18,445 16,158 30,023 29,963 10,143 29,389 29,330 

10 Garages - - - - - - - - 

11 Automotive parts and accessories 25,835 28,063 28,Z6lI i I 	 liii 31,679 79, S3' 'II 25,973 
stores 

12 Hen's clothing stores 92,293 109,829 67,875 102,746 102,027 97,640 86,021 97,290 

33 Women's clothing stores 169,386 202,924 219,767 176,748 183,995 175,715 168,511 188,901 

14 Faaily clothing stores 236,222 268,584 296,785 261,583 264,460 257,849 248,566 267,457 

15 Specialty shoe stores 13,909 14,465 14,364 13,379 13,673 13,345 13,025 13,325 

16 Family shoe stores 142,724 136,587 169,231 151,081 151,383 142,906 134,475 145,099 

17 Hardware stores S 0 0 0 x a a 5 

18 Household furniture stores 70,920 76,452 79,204 69,018 70,122 68,860 68,998 67,488 

19 Household appliance stores u v s x x x v 

20 Furniture, television, radio and 25,117 25,594 26,183 23,269 23,409 23,081 24,789 24,343 
appliance stores 

21 PharmacIes, patent medicine and 194,642 185,883 185,325 217,936 213,359 210,585 212,059 208,242 
cosmetics stores 

22 Book and stationery stores 102,702 98,799 97,119 89,278 87,939 89,346 89,614 84,864 

23 Florists 3,459 3,926 3,887 2,978 3,106 2,976 2,681 3,099 

24 Jemellery stores 191,999 187,775 386,648 181,808 188,353 185,716 180,330 179,248 

25 Sporting goods and accessories 23,810 23,548 25,149 27,298 29,618 28,048 27,599 27,903 
stores 

26 Personal accessories stores 127,201 127,201 131,399 105,675 114,552 118,332 124,249 126,982 

27 Alcoholic beverage stores 471,430 456,556r 446,988 415,694 420,165 426,605 453,923 454,213 

28 All other stores(3) 281,497 287,690 303,225 286,928 281,476 282,320 278,932 298,776 

29 TOTAL ALL CHAIN STOBLS 4,112,130 4,228,068r 4,242,682 4,228,498 4,251,504 4,219,521 4,171,391 4,262,344 

(1)  Data revised to 1977 bend-mark in Retail Chain Stores, 1977, Catalogue 63-210. 
(2)  See page 27, "Retail Trade - Coosition of Kind of Business Groups". 
(3)  A more detailed description of the group "all other stores" will be found in the publication - Retail Trade (Catalogue 63-005) in which sales data 

are reported. 
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14141 tMJ 4. M.u.ajna do d6teit 8 muccursalea - (etimationa .enauelLee duo .tocka(1) de curtains g.rom do crce, C.n.da, 1986 at 1987 

Percentag. change 

Variation procentuelie 

August 	Septe.*.er 	October 	Nove.uber 	December 	March! 	 Msrch 	 Genre de grand .agasin 
February 	 1987/1986 
1987 

AoOt 	 Septo.tro 	Octot,re 	Novembre 	Dcembre 	Mars! 	 More 
Fvrjor 	 1987/1986 
1987 

NO 

thousands of dollars - milliers do dollars 

900,492 950,920 976,595 1,009,199 959,309 .0.5 .6.1 Cpicerios-bouchorios 1 

87,074 86,987 87,335 88,907 92,285 -3.8 -12.4 lpicorias, configeries at articles di*ers 2 

6,539 6,408 6,062 6,571 5,585 -1.0 .5.5 Io.is lao autros .agasins d'ali.ents 3 

473,938 509,483 538,014 500,891 436,777 .10.4 -8.0 Magasins do marchandises disersas 4 

137,233 149,721 151,218 151,218 127,326 .1.4 -8.8 Hagasins g4nraux 5 

266,666 301,286 305,805 314,368 248,351 -26.5 -31.7 Bazars 6 

63,209 61,629 63,724 66,273 66,074 -12.7 -15.2 Concessiora,airos d'eutnaobilos 7 

- - - - - - - Vendeurs dautomobiles d'occasian 8 

26,133 24,382 22,651 22,878 22,947 -12.4 -46.2 5tations-service 9 

- - - - - - - Garages 10 

fl 21,786 27,472 25,989 25,131 .0.7 -10.2 Magasins do pièces et d'accessoiros d'auto- 11 
.obj los 

7 125,468 134,753 128,420 87,069 -36.2 -33.9 Magasins do oêt0000ts pour hoe,aes 12 

214,592 224,463 239,053 245,268 182,725 .6.3 .24.3 Magasins de .4temonts pour damos 13 

286,714 303,343 316,690 313,206 233,652 .10.5 +13.5 Magasins de vêteaents pour is faunlLo 14 

14,073 14,760 15,218 14,746 13,979 -0.1 +7.4 P4agasins do chaussuros spêcialisdes 15 

154,530 165,193 168,827 156,671 133,014 .23.9 .12.0 Magaslns do cheussures pour is familie 16 

a a a a a a a Quincaillerios 11 

64,983 66,622 69,514 73,685 74,496 .3.6 *14.8 Magasins do meublos 18 

a a a * a Magasins dappareils mênagers 19 

22,785 25,360 28,175 29,105 26,136 .2.3 .12.5 Magasins do ,ioubies, t6l8viseurs, radios at 
accossoiros 

20 

212,615 241,105 214,101 207,464 190,452 -0.3 -15.0 Pharmacies, eêdica.se.ts brevetds at pro- 21 
duits de boaut 

86,986 97,772 120,064 127,028 104,796 -1.7 +8.8 Librairios at papoterios 22 

3,028 3,803 3,639 4,101 3,592 -1.0 .30.5 Fleunlstes 23 

186,059 191,641 205,056 221,666 190,654 -0.6 *2.7 Bijoutenies 24 

30,107 32,606 34,921 29,089 22,719 .6.8 -7.9 Magasins d'articles do sport at d'acces- 
soiros 

25 

130,157 136,535 151,281 162,178 132,501 .3.3 .24.3 Magasins d'accassoires pers0000ls 26 

466,886 529,082 582,673 676,959 493,573 -2.1 +7.5 Magasins do boissons alcooliquos 21 

102,321 321,065 342,255 342,597 288,126 .5.4 .5.7 bus las autres aaqasing(3) 28 

4,150,459 4,629,322 4,663,051 4,960,972 4,199,343 .0.3 .0.3 101*1, TIllS 1(5 M6GASINS 8 SLJCUMlSALIS 29 

Coo donnos ant dtd ajustes 8 Is base des Mmg.mins do .Mteil 8 succursales, 1977, no 63-210 au catalogue. 
Vuir page 21, 'Coiwrce do d6tail - Co.,ositAoo par genre do coemerce. 
Une doscription pius dtaill6e do groie 	tous lea autres magagins appareit dens Is publication qui traite dos vantes - Coerce do d6tail (nO 
63-005 au catalogue). 
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TA&E 5. Retail Chain Stores - Inthly Stock-sales Ratios for Selected Kinds of Business, Canada, 1986 and 1987 

No. 

Kind of business 

1987 

January 

Janvier 

February 

Fvrier 

March 

Mars 

1986 

March 

Mars 

April 

Avril 

May 

Mal 

June 

Juin 

1 Combination stores (groceries and .67 .79 .77 .75 .71 .62 .73 
neat) 

2 Grocery, confectionery and .45 .49 .41 .52 .55 .49 .52 
Sundries stores 

3 All other food stores .37 .31 .31 .27 .25 .31 .32 

4 General merchandise stores 2.50 2.95 2.64 3.02 2.84 2.59 2.96 

5 General stores 1.86 1.93 1.58 1.84 1.84 1.78 1.63 

6 Variety stores 4.67 5.39 3.06 3.40 3.64 3.09 3.27 

7 Motor vehicle dealers 2.53 2.23 1.49 1.92 1.68 1.68 1.62 

8 Used car dealers - - - - - - - 

9 Service stations .08 .09 .07 .13 .14 .13 .13 

10 Garages - - - - - - - 

11 Automotive parts and accessories 2.20 2.22 1.87 2.01 1.67 1.52 1.i'1 
stores 

12 Men's clothing stores 2.04 2.84 1.26 2.06 1.79 1.37 1.42 

13 Women's clothing stores 1.19 1.71 1.51 1.28 1.20 1.03 1.fl6 

14 Family clothing stores 2.66 3.44 2.83 2.65 2.51 2.23 2.34 

15 Specialty shoe stores 1.12 1.58 1.43 1.72 1.40 1.16 1.17 

16 Family shoe stores 2.52 3.09 2.85 2.56 2.05 1.79 1.93 

17 Hardware stores x x x x x x x 

18 Household furniture stores 1.82 2.15 2.60 1.80 1.96 1.85 1.64 

19 Household appliance stores x x x x x x x 

20 Furniture, television, radio and .45 .52 .40 .51 .55 .46 .50 
appliance stores 

21 Pharmacies, patent medicine and 1.33 1.31 1.21 1.65 1.56 1.49 1.57 
coametics stores 

22 Book and stationery stores 2.61 2.86 2.89 2.69 2.90 2.65 2.77 

23 Florists 2.47 2.32 1.97 2.00 2.15 .89 1.39 

24 Jewellery stores 6.59 6.95 7.39 7.41 6.82 4.76 4.67 

25 Sporting goods and accessories .91 1.01 .83 1.19 1.26 1.03 1.01 
stores 

26 Personal accessories stores 2.50 2.74 2.49 2.23 2.50 2.21 2.28 

27 Alcoholic beverage stores 1.28" 1.30 1.17 .97 1.07 .84 

28 All other stores .50 .54 .51 1.48 1.411 1.30 1. 

29 IOTAL ALL CHAIN STORES 1.18F 1.2lr 1.10 1.25 1.24 1.08 1.11 
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- Rapports mensuels stocics-ventes de certains genres de caerce, Canada, 

July August September October November December 
Genre de commerce 

Juillet AoOt Septembre Octobre Novembre Décembre 
No 

.70 .614 .75 .69 .73 .65 piceries-boucheries 1 

.51 .49 .53 .50 .52 .54 tpiceries, confiseries et articles 2 
divers 

.31 .32 .35 .32 .35 .18 bus lea autres maqasins dali- 3 
ments 

3.06 2.87 2.68 2.41 1.81 1.84 Maqasins de marchandises diverses 4 

1.98 2.14 2.16 2.04 2.06 1.31 Maqasins qénCraux 5 

3.55 3.22 3.66 3.63 3.04 1.46 Bazars 6 

1.92 1.91 1.81 1.56 1.94 2.43 Concessionnaires dautomobiies 7 

- - - - - Vendeurs dautornobiles doccasion 8 

.13 .12 .12 .10 .10 .10 Stations-service 9 

- - - - - - Garages 10 

1.31 1.28 1.34 1.51 1.21 1.34 Maqasins de pièces et d'accessoi- 11 
rem d'automobiles 

2.07 2.12 1.89 1.91 1.29 .68 Magasins de vAtements pour hommes 12 

.31 1.31 1.26 1.32 1.21 .66 Magasins de vAtements pour dames 13 

2.72 2.31 2.40 2.60 2.33 1.12 Magasins de vêtements pour is 14 
famille 

1.23 1.25 1.18 1.16 1.07 1.00 Magasins de chaussures spéciaii- 15 
aCes 

2.42 2.08 2.07 2.06 1.57 1.30 Magasins de chaussures pour is 16 
f am ill e 

x x x guincailleries 17 

1.66 1.48 1.57 1.54 1.58 1.56 Maqasins de meubles 18 

x x x x x x Maqasins dappareils mCnaqers 19 

.36 .35 .44 .48 .46 .36 Magasins de ineubles, tClCviseurs, 20 
radios at accessoires 

1.50 1.42 1.70 1.39 1.31 .90 Pharmacies, médicaments brevetCs 21 
at produits de beauté 

2.71 2.36 2.76 3.36 3.02 1.20 Librairias at papeteries 22 

1.82 1.79 2.47 1.91 2.28 1.41 Fleuristes 23 

4.88 5.24 5.77 5.73 4.54 1.47 Bijouteries 24 

1.08 .87 1.03 1.30 .94 .36 Maqasins darticles de sport at 25 
d' accessoires 

2.03 1.98 2.43 2.59 2.18 1.01 Maqasins daccessoires personnels 26 

.83 .85 1.22 1.25 1.39 .61 Maqasins de boissons aicooliques 27 

1.47 1.33 1.47 1.43 1.16 .70 Tous lea sutre8 magasins 28 

1.18 1.12 1.29 1.24 1.20 .81 TOTAL, bUS LES MACASINS A SUC- 29 
CLJ5ALES 
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TABLE 6. Retail Chain Stores - *nthly Sales-stock Ratios for Selected Kinds of Business, Canada, 1986 and 1987 

1987 	 1986 

Kind of business 	January 	February 	March 	March 	April 	May 	June 

Janvier 	Février 	Mars 	Mars 	Avril 	Mai 	Juin 
No. 

1.27 1.30 1.33 

2.04 2.43 1.94 

3.26 3.25 3.73 

.34 .38 .33 

.52 .63 .54 

.19 .33 .29 

.45 .67 .52 

11.12 14.92 7.64 

.45 .54 .50 

.35 .80 .49 

.59 .66 .78 

.29 .35 .38 

.63 .70 .58 

.32 .35 .39 

x x x 

.47 .38 .56 

S S S 

1.93 2.49 1.95 

.76 .83 .61 

.35 .35 .37 

.43 .51 .50 

.14 .14 .14 

.99 1.20 .84 

.37 .40 .45 

.77 .85 1.03 

1.87 1.95 .68 

.82r .91 .80 

1.42 1.61 1.38 

1.80 2.05 1.92 

3.94 3.26 3.09 

.35 .39 .34 

.54 .56 .61 

.27 .32 .31 

.59 .59 .62 

7.17 7.46 7.65 

.60 .66 .72 

.56 .73 .70 

.83 .97 .94 

.40 .45 .43 

.71 .86 .85 

.49 .56 .52 

S S S 

.51 .54 .61 

S S S 

1.83 2.16 2.01 

.64 .67 .64 

.35 .38 .36 

.46 1.13 .72 

.15 .21 .21 

.79 .97 .99 

.40 .45 .44 

.93 1.19 1.07 

.71 .77 .72 

.81 .93 .86 

1 	Combination storea (groceries and 
	

1.49 
meat) 

2 	Grocery, confectionery and 
	

2.20 
sundries stores 

3 	All other food stores 
	2.68 

4 	General merchandise stores 	.40 

5 	General stores 	 .54 

6 	Variety stores 	 .21 

7 	Metor vehicle dealers 	.39 

B 	Used car dealers 

9 	Service stations 
	12.16 

10 Garages 

11 	Automotive parts and accessories 	.45 
stores 

12 	Men's clothing stores 	.49 

13 	Women's clothing stores 	.84 

14 	Family clothing stores 	.38 

15 	Specialty shoe stores 	.89 

16 	Family shoe stores 	.40 

17 	Hardware stores 	 x 

18 	Household furniture stores 	.55 

19 Household appliance stores 	x 

20 	Furniture, television, radio and 
	

2.25 
appliance stores 

21 	Pharmacies, patent medicine and 	.75 
comnetics stores 

22 Book and stationery stores 	.38 

23 	Florists 	 .40 

24 Jewellery stores 	 .15 

25 	Sporting goods and accessories 
	1.10 

stores 

26 	Personal accessories stores 	.40 

27 	Alcoholic beverage stores 	.78r 

28 	All other stores 
	2.02 

29 TOTAL ALL CHAIN STORES 	.85 
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, TAft [AU 6. Magasins de detail h auccurasles - Rapports .ensuels ventes-stocks de certaina genres de coerce, Canada, 
1986 et 1987 

July 	August 	Septeaber 	October 	November 	December 	
Genre de comerce 

Juillet 	AoOt 	Septembre 	Octobre 	Novembre 	DCcembre 
NO 

1.43 1.55 1.34 1.46 1.36 1.53 piceries-boucheries 1 

1.94 2.05 1.90 2.00 1.91 1.86 tpiceries, confiseries et articles 2 
divers 

3.27 3.14 2.82 3.16 2.86 5.71 bus lea autres magasine d'ali- 3 
cents 

.33 .35 .37 .41 .55 .54 Magasins de marchandises diverses 4 

.50 .47 .46 .49 .48 .76 Magasins génCraux 5 

.28 .31 .27 .28 .33 .69 Bazars 6 

.52 .52 .55 .64 .52 .41 Concessionnaires d'automobiles 7 

- - - - - - Vendeurs dautocobiles d'occasion 8 

7.49 6.51 8.47 9.67 9.96 10.11 Stations-service 9 

- - - - - - Garages 10 

.77 .78 .75 .66 .83 .75 Magasins de pieces et d'accessoi- 11 
res d'automobiies 

• .47 .53 .52 .78 1.46 Magasins de vêtements pour tmmes 12 

• .76 .79 .76 .83 1.51 Magasins de vtements pour dases 13 

• 	7 .43 .42 .38 .43 .89 Magasins de vêtements pour la 14 
f am ills 

.82 .80 .85 .87 .94 1.00 Magasins de chaussures spCciali- 15 
sees 

.41 .48 .48 .49 .64 .77 Magasins de chaussures pour Is 16 
famille 

x x x x x x Quincailleries 17 

.60 .67 .64 .65 .63 .64 Magasins de meubles 18 

* x x a x a Maqasins d'appareils menagers 19 

2.77 2.83 2.25 2.10 2.20 2.76 Magasins de meubles, téléviseurs, 20 
radios et accessoires 

.67 .70 .59 .72 .76 1.11 Pharmacies, médicients brevetés 21 
at produits de besutC 

.37 .42 .36 .30 .33 .83 Librairies et papeteries 22 

.55 .56 .40 .52 .44 .71 Fleurjstes 23 

.20 .19 .17 .17 .22 .68 Bijouteries 24 

.92 1.15 .97 .77 1.07 2.75 Maqasins d'articles de sport et 25 
d'accessoires 

.49 .51 .41 .39 .46 .99 Magasins d'accessoirea personnels 26 

1.17 .82 .80 .72 1.63 Magasins de boissons alcooliques 27 

.75 .68 .70 .86 1.43 bus les sutres maqasins 28 

.85 .89 .78 .80 .83 1.23 TOTAL, 	TOIJS LES I4ACASINS A S11- 29 
C1JSALES 
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IA&( 7. Wholesale Merchants - Menth-to-.onth and Year-to-year Percentage Change in Estimated Levels of Stocks, by Mejor Trade 
Groups for Canada and for All Trades in Regions, 1987 

1986 	 1987/1986 	1987 

Major trade groups - 
Regions 	 Oct./Sept. 	Wov./Oct. 	Dec./Nov. 	Jan./Dec. 	Feb./Jan.r 	March/Feh.P 

Oct./sept. 	Nov./oct. 	Déc./nov. 	Jan./déc. 	Fév./jan." 	Mars/fév.P 
No. 

per cent - poureentage 

1 	Total all trade groups -0.1 -1.3 +0.1 +0.5 +2.7 .1.3 

2 	Food +2.0 -1.4 -0.6 -2.0 +3.7 -1.5 

3 	Tobacco, drugs and toilet preparations +1.9 -0.5 +9.4 -5.3 -0.9 -3.5 

4 	Apparel, dry goods, furniture and -0.7 -3.8 +1.9 -0.1 -0.9 +0.5 
general merchandise 

5 	Motor vehicles and accessories +0.5 +0.1 -5.6 +3.9 +4.1 +1.8 

6 	Farm machinery, equie1ent and supplies -5.3 +0.3 -1.6 -1.7 +3.7 +7.7 

7 	Other machiners 	 sin I --i. _• - - 	 -, - 

suppliea(1) 

8 	Metals, 	hardware, 	plimibiriq 	and 	eel inq +0. 2 -1 .2 +N.2  

equipment 

9 	Lrmber and building materials -1.5 +0.3 +5.5 +2.6 +7.4 +4.4 

10 	Other wholeaalers(2) +0.8 -1.9 +3.1 +2.6 +2.3 +3.8 

Regions 

11 Atlantic provinces +0.3 -2.6 -0.9 -0.9 +4.5 +1.0 

12 Québec +0.9 -1.7 +2.0 -0.3 +0.8 +3.4 

13 Ontario -0.2 -0.2 -1.0 +1.0 +3.7 +0.4 

14 Prairie provinces -1.7 -2.0 -0.5 -1.5 +2.4 +2.2 

15 British Columbia, Yukon and Northwest +0.9 -2.1 +1.0 +3.8 +2.8 -1.0 

Territories 

(1) Includes: Electrical machinery, equipment and splies (SIC 621); and Machinery and equlrr 
(2) Includes: Farm prnulijrtn (escludinq (1ram) (SIC 6112); Paper and paper predicts (SIr 611): 

is. 7:isil 	/lsn I ri;. 	- in, 	is. 	. 	. 	3 :1: 	3, 	1 
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, 	1418 lAO 7. Herchands de groa - Variations en pourcentaqe par rapport au .ois précédent et h l'année précédente de l'estimation 
de niveau des stocks, par Grds groupes de coerce (Canada) at pour 1'enseb1e dea coerces (regions), 1987 

1985 	 1987/1986 

Grands croupes de commerce - 
October 	No.ember 	December 	January 	FebruaryF 	MarchP 	Regions 

Octobre 	Novembre 	Oécembre 	Janvier 	Fév ri err 	MaraP 
NO 

per cent - pourcentage 

+9.5 +8.7 +7.4 +5.1 +5.2 +3.5 lotal, tous tes groupes de comerce 1 

-0.3 -0.1 -2.0 -0.7 -- +0.2 Produits alimentaires 2 

+9.6 +6.8 +7.5 +9.0 +6.3 -2.2 Produits du tabac, pharmaceutiques at 3 
articles de toilette 

+4.1 +2.4 +3.1 +0.6 -1.0 +0.1 VCtements, articles de mercerie, meubles de 4 
msison et marchandisea en qénéral 

+13.2 +14.1 +9.0 +11.9 +11.7 +10.8 Vehicules h moteur et accessoires 5 

-5.2 -3.3 -4.0 -10.1 -12.8 -14.4 Machines at matérial agricoles 6 

-l7.O +14.2 +12.1 +6.6 +8.5 +6.0 Autres machines et Cquipement(1) 7 

+8.4 +5.4 +6.2 +4.2 -0.4 -2.2 MCtaux, quincaillerie, plomberie et appareils 8 
de chauffaqe 

+5.4 +8.4 +11.3 +9.8 +11.9 +8.8 Bois d'oeuvre et matCriaux de construction 9 

+11.1 +9.5 +9.5 +6.4 +7.5 +6.4 Autres grossistes(2) 10 

Regions 

+8.3 +5.3 +5.6 +7.1 +10.1 +9.2 Provinces de l'Atlantique 11 

+13.3 +11.7 +11.0 +6.3 +4.9 +7.1 Québec 12 

+12.6 +12.1 +9.8 +8.9 +9.8 +6.1 Ontario 13 

+3.2 +4.4 +2.4 -3.0 -4.0 -5.9 Provinces des Prairies 14 

+3.6 +0.2 +2.4 +4.4 +6.2 +3.7 Colombie-Britannique, Yukon et Territoires 15 
du Nord-Ouest 

i, 	Inclus: 	Machines, sppsreils et 	fournitures électriques (CAt 621); et Machines et equipement, n.c.s. 	(CAt 623). 
2 	1rir1: Pidui ¶ nri1; 	flAr ; 	' irnr vt 	art irle , r3 rn 	(PAr 	1 1) 	I)rit 	et 	mut 1r; P 7 ;t 	;, ('Al' 	29). 
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TABlE 0. Wholesale Merchants - Menthly Stocks/Sales Ratios, by Major Trade Groups for Canada and for All Trades in Reqioi,;, 
1987 

1986 1907 

Major trade groups - 
Regions October November December January Februaryr MarchP 

Octobre Novembre Décembre Janiver Février" MarsP 
No. 

per cent - pourcent age 

1 Total all trade groups 1.42 1.56 1.58 1.70 1.65 1.51 

2 Food .71 .73 .69 .74 .77 .69 

3 Tobacco, drugs and toilet .85 .97 1.04 1.06 1.00 .89 
preparations 

4 Apparel, dry goods, furniture 1.04 2.05 2.47 2.19 1.71 1.69 
and general merchandise 

5 Metor vehicles and accessories 1.60 1.86 1.82 2.34 2.05 1.86 

6 Farm machinery, equipment and 2.52 3.57 3.29 3.62 4.23 3.93 
Supplies 

7 Other machinti 	quiiniril 	and 1.69 1.130 1.71) 1.77 1.1111 1.61 

supplieim 	1 

8 Metals, 	hardwai-i, 	plumhirej arid 1.44 1.62 1.98 1.77 I .75 1.54 
heating equipment 

9 Ltber and building materials 1.15 1.32 1.71 1.74 1.60 1.56 

10 Other wholesalers(2) 1.47 1.56 1.62 1.83 1.67 1.50 

Regions 

11 Atlantic provinces 1.32 1.30 1.37 1.56 1.59 1.49 

12 Québec 1.31 1.42 1.60 1.62 1.56 1.43 

13 Ontario 1.37 1.53 1.49 1.66 1.57 1.44 

14 Prairie provinces 1.89 2.12 2.04 2.21 2.31 2.16 

15 British Colijnbia, Yukon and Northwest 1.24 1.33 1.39 1.46 1.41 1.26 
Territories 

(T)c1udes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. (SIC 623). 
(2) lncltirlun: Farm pioducte (excluding grain) (SIC 602); Paper and paper products (SIC 611); Scrap and wastc matr-rrialm (511 

627 	irrI  
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AU! [AU 8. Harchanda de gros - Rapport aensuel stocks/ventes, par Grands qroupea de co.I,erce (Canada) at pour l'enseile des 
couu,ercea (regions), 1987 

115 	 1986 

Grands groupes de coisnerce - 
October 	 November 	 Decerrker 	January 	February 	March" 	 Regions 

Octobre 	 Novembre 	 Decembre 	Janvier 	Févrter 	Mars" 
NO 

per cent - pourcentage 

1.41 1.54 1.68 1.76 1.19 1.69 Total, tous les groupes de coerce 1 

.71 .75 .79 .82 .87 .79 Produits alimentaires 2 

.80 .85 1.04 .93 .96 1.06 Produits du tabac, pharrnaceutiques 3 
et articles de toilette 

1.96 2.09 2.66 2.47 2.15 1.99 Vëtements, articles de mercerie, 4 
meubles de maison et marchandises 
en qénéral 

1.60 1.77 1.87 2.08 2.05 1.86 Véhicules h moteur et accessoires 5 

2.52 3.58 4.03 4.79 5.71 4.23 Machines at materiel agricoles 6 

1.:. 1. H 	, I..• 

.5 1 .BU 1.191 1.71,  Mtau 	, 	qnricui I 1rie, 	p1onbeu 	'1 H 
appareils de chauffaqe 

1.31 1.53 1.97 1.90 1.95 1.72 Bois d'oeuvre et matériaux dc 9 
construct ion 

1.38 1.51 1.69 1.86 1.79 1.69 P.utres groaaiates(2) 10 

Regions 

1.32 1.40 1.49 1.55 1.61 1.61 Provinces de lAtlantique 11 

1.26 1.37 1.62 1.67 1.64 1.57 Québec 12 

1.38 1.53 1.60 1.66 1.75 1.62 Ontario 13 

1,83 1.96 2.12 2.39 2.51 2.45 Provinces des Prairies 14 

1.26 1.46 1.51 1.56 1.50 1.34 Colombie-Britannique, Yukon et 15 
Territoirea du Nord-Oueat 

I) 	Inclus: Machines, appareils et fournitures Clectriques (CA( 621); et Machines et équipement, n.c.a. 	(CAr 623). 
Triclj: I'r1iil ,irir'iIp 	',1irl I,; 	-r 	i1 'CAl' 	1,112'; Papier 0 	rt 	" 'n 	p,c1Pr 	(CAFe 	611 	; 	I1rhI 	0 	mat 1'r' 



	

1.45 
	 +17.(, 

	

1.32 	 -2.R 

	

1.56 	 -0.8 

	

1.99 	 +20.7 

1.92 

1.80  

1.86 

2.39 

+13.8 

+5.0 

-11.0 

+8.3 

1.77 	 +6.1 
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TABLE 9. Independent Motor Vehicle Dealers, Month-end Stock-sales Ratios and the Quarter-tn-quarter 
Percentage chenge for Stocks, Canada, 1984-1987(1) 

TABLEAU 9. Concessionnaires d'automobiles indpendants - Rapports stocks-veritu' u Ia firi du mnis et 
lea variations procentuelles des stocks par rapport au trimestre précédent, Canada, 1984-
1987(1) 

Period 
	

Stock-sales ratio 
	

Percentage change 

Période 
	 Rapport stocks-ventes 

	
Variation procentuelle 

1984 

March - Mars 	 1.46 	 +17.4 

June - Juin 	 1.27 	 -1.3 

September - Septembre 	 1.72 	 -4.4 

December - Décembre 	 1.95 	 +8.2 

1985 

March - Mars 

June - Juin 

September - Septembre 

December - Décernbre 

1986 

March - Mars 

June - Juin 

September - Septembre 

December - Décembre 

1987 

March - Mars 

June - Juin 

September - Septernbre 

December - Dócernbre 

1) Derived from salen and inventory data reported by a panel of respondents. 
(1) Obtenus h partic des doiinées stir lee ventes et stocks fournies par certains répondaruts. 
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Appendice I 

SCOPE OF THE SURVEY 
	

CHAW DE L'ENUUETE 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory 
statistics and constitute a counterpart to 
similar statistics available on inventories 
at the manufacturing level (see: 
Inventories, Shipments and Orders in 
Manufacturing Industries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.g., department store stocks which are 
valued at selling price). They do not in-
nude goods held on a consignment basis, nor 
In they include items not held for resale, 
uch as fixtures, equipment and supplies. 
I timates are not adjusted for seasonal 
ariations, price changes or number of busi-

less days in the respective months. 

The tables relating to inventories of 
department stores and chain stores show 
monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the estimated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

A comprehensive review of the survey of 
independent store merchandise inventories 
has revealed that, with the exception of 
iiotor vehicle dealers, the sample of respon-
dents does not yield results of fully satis-
factory quality. Hence, publication of 
estimates of quarter-to-quarter percentage 

Cette publication mensuelle rêunit des donn6es 
sur les stocks des grossistes, des magasins 
succursales, des grands magasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
sont destinées a aider les utilisateurs de ces 
statistiques. Ces donnes représentent une 
consolidation des statistiques sur les stocks et 
elles constituent un complement aux statistiques 
sur les stocks des industries rnanufacturières 
(voir: Stocks, livraisons et couuRandes des indus-
tries manufacturières, no 31-001 au catalogue). 

Ii s'agit ici des stocks commerciaux de mar-
chandises an magasin destinées b Ia revente N Ia 
fin du mois ou du trimestre. Les stocks sont 
habituellement dvaluds au prix coOtant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins sont evalues au prix de vente). 
us ne comprennent ni les marchandises en consi-
gnation ni les articles non destinés b la re-
vente: installations, materiel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sonnalisees ni corrigees des changements de prix 
ou du nombre de jours ouvrables de chaque mois. 

Les tableaux cnncernant les stocks des grands 
magasins et des magasins succursales contien-
nent les estimations mensuelles de la valeur mo-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 
l'intérieur des grands magasins. Dans le cas des 
concessionnaires d'automobiles indépendants, le 
tableau ne contient que le taux trimestriel de 
variation de l'estimation du niveau des stocks, 
ainsi que le rapport stocks-ventes a la fin du 
mois. Le tableau se rapportant au commerce de 
gros indique les variations an pourcentage par 
rapport au mois precedent de l'estimation du 
niveau des stocks selon le genre de commerce. 
bus les ratios stocks-ventes indiques dans cette 
publication sont obtenus en divisant Ia valeur 
monetaire des stocks par Ia valeur monétaire des 
ventes. Pour les concessionnaires d'automobiles 
indépendants, les ratios sont seulement bases sur 
les données fournies par certains enquêtés. Au-
cune rectification n'est apportee 5 ces ratios 
pour tenir compte de La marge bénéficiaire de 
vente qui vane d'un commerce h l'autre. 

Note aux utilisateurs des données: 

One revision d'ensemble de l'enquête sur les 
stocks commerciaux des magasins indépendants a 
revele que, a l'exception des concessionnaires 
d'automobiles, les resultats produits a partir de 
l'echantillon des répondants n'étaient pas de 
qualite entièrement satisfaisante. Par conse-
quent, Ia publication des estimations des varia- 
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changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport au trimestr' 
précédent dans lea stocks ainsi que les rapport 
stocks-ventes la fin du mois pour les maqasin' 
indépendants (autres que les concessionnaire 
d'automobiles) a été discontinuée. Lea estima-
tions pour les concessionnaires d'automohiles, 
lesquelles ont été jugees de qualité acceptable, 
continuerorit d'être publiées. 
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Ip iceries-boucheries. 	piceries-houcheries (épi- 
ries avec 20% ou plus ne viande fralche). 

l4aqasins d'épiceries, confiseries et articles 
divers. Maqasins d'ëpiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fratche). 

Tous les autres magasins cl'alimentation. Maria-
sins de produits de houlanqerie; manasins de 
booboos, de noix et confiseries; laiteries; maqa-
sins d'oeufs et de volailles; manasins de fruits 
et léqumes; houcheries; poissonneries; manasins 
ri'aliments fins (delicatessen); autres manasins 
d'alimentation. 

Magasins de marchandises diverses. Maqasiris de 
marcharidises diverses (moms du tiers du stock en 
aliments) et les hureaux de vente par commande 
postale et par catalogue des grands maqasins. 

Magasins qenéraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'automobiles. Vendeurs d'auto-
- nhi1es (neuves et d'occasion ou neuves seule-

F Font) 

vendeurs d'automobiles d'occasion. 	Vendeurs 
d'automobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. St at ions-service. 

Garages. Garages. 

Hagasins de pièces et d'accessoires d'automobi-
les. Maqasins de pneus, d'accisnulateurs et 
d'accessoires; maqasins de fournitures pour la 
maison et l'automohile. 

Maqasins de vêtements pour hommes. Manasins tie 
vêtements pour homines et narçons; maqasins d'ac-
cessoires vestimentaires pour hornmes et garcons; 
chapelleries pour hommes et garcons; tailleurs 
(ateliers de confection sur place de vêtements 
sur mesure). 

Maqasins de vêtements pour dames. Magasins de 
vétements prêt-a-porter pour dames et jeunes fil-
les; maqasins de linqerie et bonneteries pour 
dames et jeunes filles; magasiris d'accessoires et 
autres vêtements. 

Magasins de vêtements pour la famille. Maqasmns 
de vêtements et d'accessoires vestimentaires pour 
in f'uimii1. 

It 	 t 	I I 	f 	 ) I••F_ 

F: 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle den1- 

I 
I:; 	rld I 1tJ(:k:, , tj r ti:;ti car':; only) 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Family clothing stores. Family clothing and 
furnishinqs stores. 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Druqstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Maqasins de chaussures spécialisées. Maqasins de 
chaussures pour hommes et qarcons; maqasins de 
chaussures pour dames et jeunes filles; maasins 
de chaussures pour enfants et bebes. 

Magasins de chaussures pour la fanille. Maqasins 
de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Maqasins de meules de maison. Maqasins de meu-
bles. 

Magasins d'appareils ménagers. Magasins d'appa-
reils ménagers; magasios de fournitures électri-
ques. 

Magasins de methles, de téléviseurs, de radios et 
d'appareils ménaqers. Magasiris do meubles, de 
téléviseurs, do radios et d'appareils ménaqers. 

Pharmacies, maqasins de médicmments brevetés et 
de produits de beauté. Droqueries y compris ma-
qasins de spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

t4aqasins d'articles de sport et accessoires. 
gasins d'articles de sport; erabarcations, mou 
hors-bord et accessoires connexes; maqasins d 
bicyclettes et ateliers de reparation; vendeur 
de motocyclettes. 

Maqasins d'accessoires persorunels. Magasins et 
kiosques de tahac; marchands do journaux et de 
périodiques; maqasins de cadeaux, de nouveautés 
et do souvenirs; maqasins d'appareils et do four-
nitures photoqraphiques; rnaqasins de sacs de 
voyage, valises, malles, mallettes et do naroqui-
nerie; maqasins do jouets et de jeux. 

Magasins de boissons alcooliques. Ventes des ré-
qies des alcools; des maqasins de yin; des maqa-
sins do hière. 

bus les autres maqasins de commerce de detail. 
Tous les autres maqasins non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Voluses VII and VIII). 

Nota 

Une definition détaillée des qenres de 
commerce de detail et do commerce do qros parait 
dans les puhlications du Recensement du Canada de 
1971 (volijnes VII et VIII). 
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Catalogue 
	

Catalogue 

63-002 Department Store Sales and Stocks. 
M., Bil. 55 pages. First Issue, 1938 
(IssN 0580-7045). 

63-004 Department Store Sales by Region. 
Advance Release. M., BiT. 1 page. 
First Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. M., Bil. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., Bil. 
Approx. 25 pages. First Issue, 1932 
(ISSN 0705-5595). 

(-014 Merchandising Inventories. M., Bil. 
50 pages. First Issue, 1972 (ISSN 

I) 80-71 77). 

65-210 Retail Chain and Department stores. 
A., Bil. Approx. 100 pages. First 
Issue, 1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., Bil. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-002 Ventes et stocks des qrands magasins. M., 
Bil. 55 pages. Premier nuséro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands maqasins par region. 
Rapport provisoire. M., Bil. 1 page. Pre-
mier nunéro, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. M., Bil. Environ 85 
pages. Premier numéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neufs. H., 
Bil. Environ 25 pages. Premier nunéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. H., Bil. 30 pales. 
Premier nisnéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail b succursales et les 
grands rnaqasins. A., Bil. Environ 100 
paqes. Premier nunéro, 1933 (ISSN 0380-
7878). 

63-213 Exploitants de distributeurs automatiques. 
A., 811. 45 pages. Premier nunéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Bil. 25 
paqes. Premier numéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., Bil. Environ 35 
paqes. Premier nunéro, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

H Iletail Trade Historical Statistics, 
1972-1979. 0., Bil. 695 pages. (ISBN 
11-660-50613-0) 

63-224 Recueil statistique des etudes de rnarché. 
A., Bil. 700 pages. Premier nunéro, 1975 
(ISSN 0590-9325). 

63-538 Commerce de detail statistiques histori-
ques, 1972-1979. H.S., Bil. 695 pages. 
(ISBN 0-660-50613-0) 



Operating Results Series, Retail Trade, 0., 	Série des résultats d'exploitation, Commerce de 
Ehi. (First Isoue, 1974): 	 détaij, H.S., Ri. (Premier nucnAro, 1974): 

Catalogue 

63-603 Magasins de vêtements pour hommes, 1983 

63-606 Maqasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies mu detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 Bijouteries mu detail, 1983 

63-610 Maqasins de vente au detail de quincaille-
ne, 1980 

63-611 Maqasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente mu detail de vêtements 
pour la famille, 1980 

Catalogue 

63-603 Men's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florists, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-204E, price Canada $10.00, 
Other Countries $11.50. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilinqiie 
H.S. - Hors série 

Outre les publications éntinérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation écono-
mique et sociale du Canada. On peut se procurer 
un catalogue complet des publications courantes 
en s'adressant a Statistique Canada, Ottawa 
(Canada), K1A 016. 

NO 11-20F, prix Canada 	10.00, Autres pays 
t1 1.50. 
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TO ORDER Pension 
Plans in Canada, 1984, 

Catalogue No. 74.401 
S50 in Canada, $51 other 

-- 	countries. 
Available through Publica- 

tion Sales and Services, Statistics 
Canada, Ottawa, K1A 016. Tele-

phone (613) 993-7276. 

ON PEUT SE PROCURER Regimes 
de pensions au Canada, 1984, 
no 74-401 au catalogue. $50 au 
Canada, $51 autres pays, en 
s'adressant a: Publication - Vente 
et service, Statistique Canada, 
Ottawa, Ki A 0T6. Téléphone 
(613) 993-7276. 

w ith the aging of 
Canada's population, the 
adequacy of the present 

system of income maintenance is 
an ever-present concern. Pension 
Plans in Canada, 1984 is the sev-
enth in a series of studies on the 
private pension system. It contains 
all the relevant details on continu-
ing changes to the 17,700 
employer-sponsored pension 
plans in Canada. 

Key characteristics from 
earlier editions are updated. With-
in its 96 pages, terms, conditions, 
twnds and developments are 
explored and highlighted with six 
charts and 90 tables and text. 

Data are included for all 
occupational pension plans spon-
sored by employers in both public 
and private sectors. Such areas 
as vesting, contribution rates, 
benefit formulae, eligibility condi-
tions, integration with Canada 
and Quebec pension plans, retire-
ment ages, pension indexing, 
contributions paid by employers 
and employees, number of pen-
sioners and amounts of benefits 
paid under these plans are stud-
ied in historical context. Also 
included are data on contributors 
to RRSP's.  

74 
 vec le vieillissement de 

population canadienne, 
l'adéquation du système 

actuel de sécurité du revenu est 
me preoccupation constante. 
Regimes de pensions au Canada, 
1984 est Ia septiéme d'une série 
d'études sur les regimes privés 
de retraite. Elle contient tous les 
details pertinents sur l'évolution 
permanente des 17,700 regimes 
de retraite offerts par les 
employeurs au Canada. 

Les renseignements princi-
paux des editions sont mis a 
jour. Les conditions, les tendan-
ces et les taits nouveaux surve-
nus sont analyses en 96 pages 
et mis en relief grace a six 
graphiques, a 90 tableaux et am 
texte explicatif. 

Les données portent sur 
tous les regimes de retraite 
offerts par les employeurs des 
secteurs public et privé. Les 
auteurs étudient dans un con-
texte historique lacquisition des 
droits, les taux de cotisation, les 
prestations prévues, les condi-
tions d'admission, lintégration 
au Régime de pensions du 
Canada et au Régime de rentes 
dii Québec, 'age de Ia retraite, 
l'indexation des prestations, Ia 
quote-part patronale et Ia cotisa-
tion des employés, le nombre de 
pensionnés et le montant des 
prestations versées en vertu de 
ces regimes. Ils présentent 
également des données sur la 
participation a des REER. 

' -'I' anaua 
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"It's well written and makes important 
issues come to the forefront - 

a bargain at $40 a copy:" 
(ordon Stewart. Check-Inns, I IaI,fax 

"C'est un ouvrage bien rédigé et qul met en 
relief points importants - une aubaine 

a $40 l'exemplaire." -- Gordon Stewart. Check-Inns. Halifax 

U + StatislicsCanada Slatistique Canada 

Tourisme 
et loisirs 

Tourism and 
Recreatibn 
I 	90 tables, as well as charts, maps and 

ph( t gr.tplm. this comprehensive. 240-page 
publication delivers data from over "5 (;ana-
(Ion and international sources on the travel, 

iirism and recreational characteristics of 
.inadian residents and visitors to Canada. 
Its nine chapters are packed with data - 

'.oirru as recent as the first quarter of It)XCc 
\OU 'II find job )rmat ion about: 

Canadians' tm,tivation for travelling 
how sociu-demographic charaeterist ii. 

relate to their travel patterns. 
The growth of discount domestic air 
travel. 
Ownership of recreational pn )ducts, such 
as camping equipment and vacation 

rmes 
\ atonal and pn )vincial park attendance 

and campground use. 
The statistical significance of 
the travel account deficit. 
löurism's impact on the 

economy and how Statistics 
Canada proposes to measure 

frx~ccnte 

Cctte publication de 2-3(1 pages ,  qui dresse 
tin tableau complet de Ia situation, presente 90 
tableaux et est rehausse de graphiques, de 
cartes et de photographies. F ile fournit des 
donn&s provenant de plus de  15 sources cana 

diennes Ct internationaks et portant stir les 
araetenstiques des rtTsidents ci des visiteu rs  du 
anada en cc qui concerne les )'iges ,  les ac 
vitës touristiques ci les loisi rs . 

Ses neuf chapitres dthordent de donnccs ,  
nl one panic porte stir tine periode aussi 

 qiic Ic premier tninlestre de 1986. Vous 
trouverez des renseignemenN concernant: 

Les motifs de dtplacement des Canadiens 
I.e rapport entre Icr. caractéristiques soclo-
dëmographiques et les modahires 

de dcplaccmcnt 
l.a croissance des transports aériens tarifs 
reduits au Caiiada 
l.a profession d'articles de loisirs, tels que 
Ic nlatricl dc camping, ci de maisons de 
villtgiaturc 
l.a frequentation des pares nationaux et 
provinciatix et lutihisation des terrainsde 
('ainping 

• 	l.a signification statistique 
du dificit do compte des 
voyages 

Ii C'Incidencc dti tourisrne stir 
l'&onomie et Ia façon 
dont Statistique Canada se 
propose dc Ia mesurer 

tourism and Recreation, A Statistical Digest, 1986 (Bil. 	Tourisme ci loisirs, Resume statistiquc, 1986 (bllingue), n° 
iiigual), Catalo,i'ue No. 8".401, is no.11' az'ailahle [or $40 in 	8.10l an catalogue, esi ma:nie,,a,itep, i'enteau pr,xde $Oau 

inada and S41. 50 outside (.anada from Publications )ales, 	Canada ci Si!. 50à / 'ét ran,t,'ere'l pent el/re obtenu aupr(s tie Vente 
\Ictislics Canada. ()ttau'a, Ontario Kl,4 0Th, 7E'Iepbone (613) 	des publications, •S'tatistique (.nada. Ottawa (Ontario) KL4 0T6 

'Ii I '? (, ur froni li inc n 'ii p't Statistic ( €iniulii Th'fr'r.'?zer' 	tc'lr'/4n inc (1 / I) i)i) 	'J 	it, in ri 'frito..' (Ic sect Icr's rtrnstiltatifc i/c' 

'n/i 'p 	 Stat istti/ti(' ( ii ilco./ti ii' p/lu /t ii 	 (1 IlI 	a. 



I 	Statistics Statistique 
Canada Canada 

Money 
How do Canadians 
spend it? 
Rr a detailed account of the Canadian families' spending 
habits, look to Family Expenditure in Canada, 1984. 
Based on survey results of 17 major cities, 15 tables detail 
family spending on everything from necessities to luxury 
items. 
You can find out how much families spent on such items 
as furniture, automobiles, photographic goods and services 
Survey results are categorized by family characteristics 
such as: 

• income, • size, • city, 
• class of tenure (homeowners, tenants), and more. 

An essential reference for producers of consumer goods, 
market analysts, reseamhers with government agencies 
and social organizations. 

Family Expenditure in Canada, 1984 
Catalogue NO. 62-555 
$20 in Canada, $21 other countries 

Order from: 
Publication Sales, Statistics Canada, Ottawa, Ontario MA 016 or 
call collect at (613) 9937276. 

Make cheque payable to the Receiver General for Canada/Publications 
and refer to catalogue #62-555. 

Publications and additional information are also available from your 
nearest Statistics Canada Reference Centre. 
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L7 argent 
Comment les Canadiens 
le dépensent. 
Aur obtenir des rnseignements detailles sur les habitudes 
de consommation des families canadiennes, consultez 
Dépenses des faniilles au Canada 1984. Etabiie a par 
tir d'une enquete faite dans 17 grandes villes, cette publica' 
tion contient 15 tableaux qui presentent des donnees 
concemant les depenses des families, des choses essen-
tielles aux bieris de luxe 

Elle peut vous permettre de savoir, par exemple, queues 
sont ies dépenses des families relativement a l'ameuble-
ment, a l'automobile, au materiel photographique et aux 
seMces. 
Ls résultats de l'enquête sont répartis selon certaines 
caracténstiques des families: 

• revenu, • taille, • vile de residence, 
• mode d'occupation (proprietaires, iocataires), etc. 

C'est un outil de reference indispensable aux fabricants 
de biens de consommation et aux analystes de mamhes, 
ainSi qu'aux chemheurs oeuvrant dans les agences 
gouvemementales et ies organismeS soclaux. 
Dépenses des families au canada, 1984 
catalogue # 62-555 $20 au Canada, $21 autres pays 

Pour obtenir vote exemplaire, communiques avec: 
Vente des publications, 
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