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l).i'tnent St orn; 

• 	'partment store inventories, unadjusted 
'r sea'onal variations, totalled $4,540 
illion at the end of May 1987. This in-
'ritory level represented an increase of 
.1% over the level reached in May 1986. 

he May 1987 ratio of inventories to 
riles stood at 4.39:1, up from 3.81:1 ob- 

'I \t'rir 	irli"r.  

FUINTS 5AIIIANIS 

LraII(Js Mayiuiio; 

• La valeur des stocks des grands magasins, saris 
ajustements saisonniers, s'ievait 6 $4,540 
millions 6 Is fin du rnois de rnai 1987. Le ni-
veau des stocks représente une hausse de 7.1% 
par rapport au riiveau atteint en mai 1986. 

• Le rapport du total des stocks aux ventes pour 
le mois de ma.i 1987 se chiffrait 	4.39:1 soit 
un" hnij;n 	"i'!lIirnt i v'uii'iit 	iii rnin,nrt 	Ii' 	5.111:1 

I 	tII 	III St JF'j 

• Retail chain store inventories totalled 
14,217 rnilhon at the end of May 1987, 
luiwri 0.1% from the level reiiched in May 

1 It 

I 	 I I 	o I 	iiR' 

1 nul 	:1 	1.1] : 1, 	down 	f rum 	1. Ii' 	aVerayl ,  
iitio of 1.16:1 observed in the first 

or 	ni it Ii; of 1907  

101 	Ii' 0(1 a i i 	, tj'otj rn, I on 

• La valeur des stocks des magasins de detail 
succursales s'élevait A $4,217 millions a la 
fin du mois de mai 1987, soit une baisse de 
0.1% par rapport au niveau atteirit en mai 1986. 

• Le rapport du total des stocks aux ventes s'est 
établi a 1.03:1 en mai 1987, soit une baisse 
coinparativement au rapport moyen de 1.16:1 
observe au cours des quatre premiers rools de 
1987.   

Wholesale Merchants 
	

Marchands de gros 

Inventory levels in May 1987 were 2.8% 
higher than in the corresponding period in 
186. The ratio of inventories to sales at 

the end of May 1987 stood at 1.37:1, down 
from 1.49:1 recorded a year earlier and 
town compared to the average ratio of 
1.58:1 observed in the four previous 

111)11 I 

• Le niveau des stocks s'est accru de 2.8% en 
mai 1987 en regard de la méme periode en 1986. 
Le rapport du total des stocks aux ventes a la 
fin de mai 1987 s'est établi a 1.37:1 soit une 
baisse comparativement b 1.49:1 on an aupara-
vant et une baisse comparativement au rapport 
moyen de 1.58:1 observe so cours des quatre 
moi s p rt cedi'r it 
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T8( 1. Osparthmnt Storms - Estimated Wonthly Stock.,(1) by Department, Canada, 1986 and 1987 

1987 	 11116 

Department 	 January 	February 	March 	Apj1r 	Nay 	May 	June 	July 

Jw,vier 	F&rier 	Mars 	AsrilF 	Mai 	Na, 	JuAn 	,A,illet 

No. 

thousands of dollars - milliers de dollars 

1 Women's and misses' dresses, housedressea, 

aprons and uniforms 
2 Women's and misses' coats and suits 

3 Women's and misses sportswear 

4 Furs 

5 Infants' and children's wear and nursery 
equipment 

6 Girls' and teenage girls' sear 

7 Lingerie and women's sleepwear 
8 Intimate apparel 

9 Millinery 

10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 

accessories 

12 Women's, misses' and children's footwear 

13 Men's clothing 

14 Hen's furnishings 

15 Boys' clothing and furnishings 

54,447 72,560 79,287 84,608 78,892 65,854 60,369 61,470 

64,994 86,137 90,364 77,432 73,796 73,321 70,484 92,612 

212,081 253,001 331,272 337,732 316,469 284,980 275,622 222,894 
32,548 28,782 29,004 28,375 27,941 31,105 31,115 35,224 
98,709 120,099 129,722 141,977 136,194 107,348 106,901 117,408 

46,482 59,732 84,512 66,609 63,927 74,955 72,199 83,877 
42,439 45,913 64,397 67,727 68,470 68,364 62,983 60,421 
66,907 68,516 70,970 71,411 71,949 53,709 56,693 51,401 
2,638 2,999 4,151 3,644 3,423 3,102 2,967 2,290 

49,024 48,693 53,991 52,898 52,404 52,682 49,998 52,343 

68,561 73,943 89,386 89,354 86,207 74,774 66,067 66,197 

113,011 126,628 159,489 163,137 156,962 151,122 136,690 132,639 

146,125 174,123 212,789 215,226 218,921 221,083 192,571 140,101 
182,210 208,462 277,637 278,906 292,019 238,147 195,395 164,61/ 
61,208 78,350 77,847 77,030 77,009 59,388 56,791 71u,1 

16 	Hen's and boys' Footwear 67,332 75,616 90,237 92,199 92,372 102,319 90,143 1, 
17 	food and kindred products 52,661 58,511 57,822 39,188 25,808 36,014 43,636 
18 	Toiletries, cosmetics and drugs 298,146 281,408 297,572 291,002 290,233 296,439 289,397 2,71 

19 	Photographic equipment and supplies 57,103 54,543 58,600 56,239 56,764 53,597 49,613 47,088 
20 	Piece goods 25,992 26,767 32,805 33,305 26,609 20,081 22,364 16,097 

21 	Linens and domestics 176,093 179,261 178,593 179,324 180,483 178,330 166,838 155,438 
22 	Smallwares and notions 56,6413 57,044 56,908 57,311 56,072 49,089 50,040 47,657 
23 	Chins and glassware 98,360 102,714 131,876 112,325 111,858 102,137 102,558 97,274 
24 	Floor coverings 63,706 61,404 70,127 71,135 70,665 73,644 77,602 72,981 
25 	Draperies, curtains and furniture cow- 74,349 72,167 84,879 82,789 83,877 76,129 73,265 75,877 

erings 

26 	Lsaps, pictures, mirrors and all other 58,529 57,067 69,173 70,691 69,576 74,603 75,274 69,696 
home furnishings 

27 	Furniture 154,528 159,277 180,276 181,606 177,732 185,991 183,066 174,667 
28 	Major appliances 70,585 76,422 95,131 93,025 94,170 73,816 73,302 72,852 
29 	Television, 	radio and msjsic 197,687 192,741 197,666 194,854 196,715 169,076 165,986 359,871 
30 	Housewares and small electrical appliances 176,648 172,889 203,645 201,545 194,644 188,673 180,319 165,760 

31 	Hardware, paints, wallpaper, etc. 142,169 143,175 164,660 171,760 168,394 159,312 159,535 145,794 

32 	Plumbing, heating and building materials 57,471 61,481 68,491 68,999 68,298 26,466 30,944 28,477 

33 	Jewellery 167,103 174,460 196,615 200,577 202,272 189,575 176,405 169,428 
34 	Toys and games 115,077 124,927 139,131 132,785 126,188 155,448 177,812 188,633 
35 	Sporting goods and luggage 132,443 152,174 189,668 168,990 186,374 163,719 155,781 141,304 

36 	Stationery, books and magazines 121,906 119,629 151,205 151,504 152,878 157,613 154,673 157,375 
37 	Gasoline, oil, auto accessories, repaIrs 64,959 70,316 70,975 67,882 65,648 63,407 54,485 49,103 

and supplies 

38 	Meats and lunches 583 485 506 396 614 400 450 III 
39 	Repairs and services 2,878 1,013 3,131 3,079 3,328 2,150 2,545 2,871 
40 	All other departments 82,129 91,045 124,139 122,638 113,726 84,303 64,660 52,7i 

41 	TOTAL ALL O(PARTI€HTS 3,756,457 4,016,477 4,648,851 4,621,214 4,539,801 4,240,065 4,017,342 3,933,065 

(1) At selling value. 



• 1119 I 533 	1. Craflds aeqosias - I at 	imssensual lee des atociis( 1), per reyla,, Cenado, 1906 at 1987 

Percentage change 

Venetian procentuelle 

September October November December May! May Rayon 
April 1987/1986 
1987 

1• IV f Nv,rhri' I),','.),,,' Mat! ISa! 
Avr,l 1987/1906 
987 

No 

'8,1I1 64,821 11,/61, 73,168 68,462 -6.8 .19.8 Vohes, 	Nibi'i tie e#r,i,ge, 	tat,lierv 	Ct 	art!- 	 1 
torsospour da,aes at jeunes titles 

161 114,201 125,817 104,838 88,339 -4.7 .0.6 Manteaus at taillaurs pour dames at jeune. 	2 
titles 

211,347 245,457 255,769 273 ,253 247,723 -6.3 .11.0 VAt ement a sports pour daises at Jeunee PU lee 	I 
17,908 41,230 49,873 46,448 45,350 -1.5 -10.2 lourrores 	 4 

106,988 113,607 125,775 122,174 116,112 -8.1 .26.9 VAtements pour bAO&s at enfants at article, 	5 
de chsetres d'enfants 

75,125 76,368 80,303 69,142 50,586 -4.0 -14.7 VAte.ents de fillettem at d'.dole.cente. 	 6 
66,644 67,885 86,112 92,941 65,831 .1.1 .0.2 lingerie et vAtesants de ouit pour d. 	 7 
51,553 49,695 59,810 60,462 63,096 .0.8 *34.0 Sous-nAte,.entm 	 8 
2,405 3,668 4,440 6,465 4,884 -6.1 .10.3 thapeaus 	 9 

54,647 49,658 51,020 52,698 51,509 -0.9 -0.5 baa pour dam.s at tillette. 	 10 

70,672 83,749 105,353 106,994 85,524 -3.5 .15.3 Gants, couPle, at articles de parure pour 	11 
dames at fillette, 

146,173 151,825 162,756 147,722 144,040 -3.8 +3.9 Chaussores pour dames, jeunes titles at 	 12 
onfent a 

217,571 255,065 280,938 280,146 234,808 .1.7 -1.0 VAtements pour hoaisea 	 13 
2311,549 218,850 282,855 283,131 219,018 .4.7 .22.6 Art,elpq rl'hnhille,nent 	pour bo,mne. 	 14 

III) (4,11411 711,0) 1,1112 57,784 .79.7 i/I ,c,ct  

S 
.1 _/,) •. 	I , ,.', 	,Itm,,I,i,,,,'', 	- c,,',, 

281,10 291,56.7 386,719 416,163) 145,976 -0.3 -2.1 Article. tie to,lette, 	Cuvm#tlqoev el 	art,1i- 	78 
resent. 

46,435 49,116 59,891 59,154 49,237 +0.9 .5.9 Appereils at fourniturea photograpiriques 	19 
16,796 19,393 23,228 20,368 20,917 -20.1 .32.5 liasus I Is pièce 	 20 

146,702 147,895 171,337 189,197 188,235 .0.6 .1.2 Literie at tinge de malson 	 21 
46,926 45,069 49,695 46,190 54,639 -2.2 +14.2 Menus articles 	 22 
96,895 100,221 108,205 126,391 138,193 -0.4 *9.5 Porcelatne at verrerie 	 23 
71,195 74,292 74,076 71,111 74,748 -0.7 -4.0 RevAtementa la plenctier 	 24 
71,232 75,671 76,265 76,415 80,552 .1.3 *10.2 lentitiem, 	rideaus at houmses 	 25 

64,831 67,679 70,766 72,250 59,700 -1.6 -6.7 Les, tableaus, •iroirs at autre, article. 	26 
d'ese,dilesent pour Is season 

155,311 164,085 167,849 157,457 189,033 -2.1 -3.4 Meubles 	 27 
69,094 77,755 76,423 81,594 97,533 *1.2 .27.6 Gras appareil, sAnagerm 	 20 

164,325 159,128 201,048 109,755 194,296 *1.0 .16.3 l6lAeisaurs, radios at musique 	 29 
171,500 181,857 209,028 226,175 182,064 -3.4 .3.2 Article. de •énage at petite apperall. 	ler- 	30 

triqoes 

138,927 154,117 168,742 157,072 151,520 -2.0 .5.7 Lluincaillerie, peinture, papier-tanture, 	51 
etc. 

29,731 33,196 34,462 34,011 46,738 -1.0 .158.1 Matriel do plomberie, chauffage at cons- 	32 
t ruct ion 

166,623 166,266 199,090 198,046 159,665 *0.8 +6.8 Bijouterla 	 33 
195,034 224,366 268,676 192,062 122,592 -5.0 -18.8 jouet, at jaus 
136,046 149,518 177,551 166,961 153,471 -1.4 .13.8 Articles de aport at vali.e. 	 35 

156,858 168,877 193,135 189,676 159,447 .0.9 -3.0 Papeteria, li,ros at revoem 	 56 
55.629 60,494 64,508 57,058 71,197 -3.3 +3.5 (e.ence, hull., accessoire. d'autoaobila, 	37 

rAparat Ion et fournitoras 
718 604 554 519 432 .55.1 +53.5 Repas at cam.a-crollte, 	 38 

3,089 3,106 3,364 3,867 3,894 +8.1 +54.8 Service, at ttaveun tie r4paratton 	 39 
'1,146 

.180,601 

63,832 

4,241,659 

79,802 

4,851,187 

72,399 

4,745,023 

61,007 

4,279,406 

-7.3 

-1.0 

.34.9 

+7.1 

bum autre. rayon, 	 40 

lOYAL, 1(IJS 1(5 RAY(0S 	 41 - I 	Valour tie ante. 
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TA&( 2. Departmsaat Stoewe - Manthly Stock-sal.. Ratiom, by Depart..nt, Canada, 1986 and 1981 	 -- 	 - 

1981 	 1986 

Department 	
January 	February 	March 	Aprair 	May 	May 	June -- 

Janvier 	Février 	March 	Avralr 	Mai 	Mai 	Juan 
No. 

1 Women's and misses' dresses, housedresses, 6.09 6.40 5.51 4.30 3.32 2.56 3.25 
aprons and uniforms 

2 Won's and misses' Costs and suits 5.11 7.52 4.43 4.64 5.84 6.36 9.45 

I Women's and masses' sportswear 5.07 5.48 5.30 4.43 3.68 3.32 3.56 
4 Furs 6.44 10.52 12.44 27.82 28.00 32.78 35.12 

Infant.' and children's sear and nursery 4.16 5.07 4.37 4.18 4.59 4.09 4.44 
equip.ent 

6 Girls' and teenage girls' ,,ear 5.25 5.70 4.44 3.25 3.61 4.02 5.42 
7 Lingerie and semen's sleepwear 3.78 3.82 4.57 4.08 3.65 3.26 5.65 
8 Intimate apparel 5.36 7.31 5.03 5.29 4.76 3.81 4.62 
9 Millinery 2.85 4.10 6.88 4.30 4.20 2.80 3.15 
10 Women's and girls' hosiery 5.01 5.16 4.66 4.08 4.30 4.01 5.38 

11 Women's and girls' gloves, siLts and 5,53 6.64 6.11 5,14 4.70 4.03 5.01 
accessories 

12 Women's, misses' and children's footwear 6.37 7.11 5.33 4.50 4.60 4.41 5.17 

13 Man's clothing 6.28 8.27 6.49 5.86 5.87 4.99 4.38 
14 Man's furnishings 5.29 5.69 5.62 5.01 5.13 4.20 3.30 
15 Boys' clothing and furnishings 6.69 7.32 4.61 3.68 4.16 3.71 4.46 

16 Man's and boys' footwear 6.09 6.82 5.01 4,44 4.94 4.93 4. 
17 Food and kindred products 1.02 1.09 1.25 0.78 0.69 0.55 (1. 
18 Toiletries, coseetics and drugs 6.17 5,86 5.77 5.57 5.11 4.88 5. 

19 Photographic equipment and supplies 6,85 7.90 7.54 6.46 6.05 5.05 4.1 
20 Piece goods 8.03 7.02 6.53 7.69 6.95 5.17 7.17 

21 Linens and domestics 5,06 7.61 6.11 5.98 5,62 5.18 5.56 
22 Seallwarem and notions 5.28 7.20 6.60 6.69 7.64 7.50 8.11 
23 China and glassware 9.95 11.70 11.65 10,25 8.95 6.94 9.86 
24 Floor coverings 6.16 6.24 5.59 5,49 5.29 4.61 5,64 
25 Draperies, curtains and furniture coy- 6.60 6.16 5.63 5.23 4.98 4.28 4.51 

er inga 

26 Laaps, pictures, mirrors and all other 7.48 8.63 8.58 8.57 8.40 9.63 12.07 
home furnishinga 

27 furniture 7.23 4.24 3.88 3,87 3.36 3.17 5,71 
28 Major appliances 1.75 2.33 2.50 2.75 2.11 1.51 1.49 
29 Television, radio and ansic 5.14 6.20 5.82 5.10 5.89 5.25 5,62 
30 Housewares and mealt electrical appliances 5.60 6,04 6.77 6,59 5.46 5.41 5.74 

31 Hardware, paints, wallpaper, etc. 7.10 8.42 6.88 5.62 4.27 3.30 4.27 

32 Plne,bing, heating and building materials 6.86 8.33 6.75 5.61 5.05 2.21 2.88 

33 Jewellery 13.35 12.29 10.79 8.87 7.99 6.67 8.14 
34 Toys and gases 9.30 8.64 7.88 5.35 6.48 8.48 9.75 
35 Sporting goods and luggage 6.85 9.97 8.27 5.38 5.12 5.01 4.77 

36 Stationery, books and magazines 4.96 5.09 6.11 5.19 5.79 5.58 5.92 
77 Gasoline, oil, mito accessories, repairs 7.04 8.50 6.34 5.15 5.38 4.07 

and supplies 
38 Woals and lunches 0.04 0.03 0.03 0.02 0,04 0.02 nI 
39 Repairs and services 0.20 0.25 0.21 0.18 0.18 0.11 (). 
40 All other departments 2.22 2.39 2.76 2.02 1.90 1.90 

41 TOTAL ALL D(PARTRtNIS 4.87 5.57 5.18 4.56 4.39 3.81 4.14 



I All I MJ 2. Grwob ..g.sin. - Rapport. .an.uels stocks-vents., p.r rayon, Can.d., 1986 at 1987 

Augu.t 	 Septeober 	 October 	 Noveober 	 Deceober 	 Rayon 

Juillet 	 AoOt 	 S.pteabre 	 Octobre 	 Noveobra 	 D4ceobre 

3.82 1.49 3.61 4.17 3.90 2.72 Robes, robes de sénage, tabliars at Un'- 	 1 
torsos pour des.s et jaunts till.. 

12.47 6.26 4.57 4.04 3.00 3.38 Hantasus at Laillaurs pour dames at jeunes 	2 
fi lies 

3.67 5.61 2.94 3.40 3.74 2.54 VAtements sports pour dames at Jeunes tilts. 	3 
19.27 15.54 7.90 8.31 5.18 5.12 Fourrures 	 4 
4.96 5.69 3.91 4.32 5.69 2.60 V8ts.entzi pour bebés at enfants at article. 	S 

de chres denfants 

5.69 2.69 3.99 4.81 3.00 1.74 VAtemants de thistLes at d'adolascente. 	 6 
3.30 4.12 3.65 4.65 1.25 1.29 Lingerie at v8ta.ants de 	silt pour da 	 7 
5.93 4.45 3.63 5.07 4.93 3.40 Sous-v8tes.nts 	 8 
2.32 2.90 3.13 2.23 1.60 1.55 i3ispasux 	 9 
6.11 5.88 3.65 3.64 3.50 2.112 3.3 pour dames at tillettee 	 10 

5.64 4.92 4.41 4.83 3.07 1.81 Gants, moon.s at articles ide p.rure pour 	11 
ds at tillettas 

5.76 8.84 4.57 4.79 3.87 3.88 Chaussures pour ds, jaunts till.. at 	 12 
erfants 

5.67 6.23 5.31 5.58 4.03 2.64 VAtements pour huames 	 15 
4.03 8.12 4.29 4.99 3.30 1.55 Articles dhabhllas.nt pour hoes 	 34 
6.02 2.26 4.08 4.97 3.01 1.72 V8tements et articles d'habiile.ent pour 	15 

gsrçons 

' 

1? 
5.50 
0.62 

4.73 
0.73 

5.62 
0.89 

3.88 
(1.77 

3.58 
0.44 

Cheusnures pour loeses at garçons 	 16 
Prodoits slimantairas at cones. 	 17 

• 	 3 5.28 5.22 6.26 5.42 2.22 Articles de tohlatta, coesétiques at .ddi- 	18 
caments 

"i 3.95 4.97 5.93 4.71 1.86 Appareil. at tournitures photograptiques 	19 
4.88 4.63 5.39 4.76 5.69 Tissus 6 1. pièce 	 20 

4.50 4.11 8.26 4.93 4.53 5.17 L,terie at linga ide .aison 	 21 
6.71 6.63 4.79 5.98 8.78 4.77 Renos article. 	 22 
8.26 9.00 7.99 9.11 6.73 3.59 Porcelains at varrerie 	 21 
4.74 5.38 5.39 4.47 3.34 5.16 IlesAtements ide pianchiar 	 24 
4.45 4.74 4.66 4.47 4.39 4.27 lentures, rideaus at housses 	 25 

8.13 8.19 8.42 8.67 6.16 1.20 Leaps., tableaui 	airoirs at sutres articles 	26 
dasrobie.ent pour 1. maison 

2.79 3.32 5.10 2.79 2.71 3.66 I.Eles 	 27 
1.33 3.42 1.56 1.34 1.38 1.56 Iros appareils .dnsgers 	 28 
4.51 3.72 3.52 4.19 3.39 2.12 lélévisaurs, radios at ausique 	 29 
4.97 5.29 5.51 5.83 11.81 2.01 Articles de •évage at petit. spp.reil. êlec- 	313 

t r iquas 

4.27 4.72 5.84 5.513 3.93 3.05 Qoir,csi ilarie, peinture, papler-tenturs, 	31 
etc. 

2.26 3.12 3.26 3.12 2.95 3.43 Materiel de ploaberia, chsuffsge at con,- 	32 
truct ion 

8.02 7.48 6.57 8.52 5.33 1.87 dijouterie 	 33 
9.62 10.21 11.98 9.32 3.22 1.24 Joueta at jaus 	 34 
4.75 5.54 1.51 8.63 5.99 2.95 Articles de sport at valises 	 35 

6.39 11.50 5.68 6.98 4.68 2.01 Papeterie, here, at revue. 	 36 
3.75 4.37 4.67 1.69 2.86 4.IFJ [ssence, huile, occessoiras dsutue,obile, 	37 

reparation at tournjtures 
0.02 0.04 0.03 0.03 0.02 0.01 Repss at ca,sa-crotes 	 38 
11.15 0.17 0.16 0.15 0.15 0.16 Services at trevaux de rCparat ion 	 39 

S 
1.60 

11.08 

1.85 

3.95 

2.29 

3.98 

2.113 

4.36 

3.91 

3.48 

0.98 

2.18 

bus autre, rayon. 	 40 

tOtAL, 11835 ItS KAY(I 	 41 
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TP1( 3. D.p.rt..nt Stores - Wonthly S.lem-mtock Ratio., by Oep.rtnt, Canada, 1986 and 1987 

1987 

Department 	
January 	 February 	March 	 Aprilr 	 May 

Janvier 	 Fsrier 	Mars 	Avrilt 	 Maj 

May 	 June 

Mai 	 Juin 

I 

1 	Women's and misses' dresses, housedresses, 0.15 0.18 0.19 0.24 0.29 0.36 0.29 
aprons and unifore. 

2 	WOmen's and stases' coats and suits 0.16 0.15 0.23 0.20 0.17 0.14 0.10 

Women's and misses' sportswear 0.18 0.20 0.21 0.23 0.26 0.29 0.25 
4 	Furs 0.13 0.09 0.08 0.04 0.04 0.03 0.03 
5 	InFants' and children's wear and nursery 0.22 0.22 0.24 0.25 0.21 0.22 0.22 

6 	Girls' and teenage girls' wear 0.18 0.20 0.26 0.27 0.27 0.23 0.18 
7 	Lingerie and worsen's aleepaeer 0.21 0.27 0.26 0.25 0.28 0.30 0.26 
B 	Intimate apparel 0.19 0.14 0.20 0.19 0.21 0.26 0.22 
9 	Millinery 0.25 0.26 0.17 0.22 0.23 0.32 0.51 

10 	Women's and girls' hosiery 0.19 0.19 0.23 0.24 0.23 0.24 0.113 

11 	Wo.sen'm and girls' gloves, mitts and 0.16 0.16 0.18 0.19 0.21 0.23 0.19 
accesaoriea 

12 	Women's, misses' and children's footwear 0.14 0.15 0.21 0.22 0.21 0.22 0.18 

13 	Men's clothing 0.12 0.13 0.17 0.17 0.17 0.19 0.21 
14 	Men's furniahinga 0.17 0.19 0.20 0.20 0.20 0,24 0.27 
15 	Boys' clothing and furnishings 0.16 0.15 0.22 0.27 0.24 0.25 0.22 

16 	Men's and boy.' Footwear 0.13 0.15 0.22 0.23 0.20 0.20 
17 	Food and kindred products 1.10 0,96 0.79 1.09 1.15 1.51 I, 
18 	Toiletries, cosmetics and drugs 0.15 0.17 0,58 0.18 0.20 0.20 

19 	Photographic equipment and supplies 0.16 0.12 0,14 0.15 0.17 0.20 
20 	Piece goods 0.14 0.14 0.17 0.13 0.13 0.20 

21 	Linens and domestics 0.19 0.13 0.16 0.17 0.18 0.19 0.17 
22 	Smallvares and notions 0.19 0,14 0.15 0,15 0,13 0.13 0,12 
23 	China and glassware 0.08 0.09 0.09 0.10 0.11 0.13 0.10 
24 	Floor coverings 0.15 0.16 0.19 0.18 0.19 0.21 11.111 
25 	Draperies, curtains and furniture coo- 0.15 0.16 0.19 0.19 ().20 0.23 0.22 

er in9!, 

26 	Lerrqs, pictures, mirrors and all other 0.13 0.11 0.13 0.12 0.12 0.11 0,08 
home furnishings 

27 	Furniture 0,28 0.24 0.27 0.26 0.29 0.31 0,27 
28 	Major appliances 0.48 0.45 0.44 0.42 0.48 0.64 0.67 
29 	Television, 	radio and e.Jsic 0,20 0,16 0.17 0.17 0.17 0.18 0,18 
30 	Housewares and small electrical appliances 0.18 0,16 0.16 0.15 0,18 (1.113 0.17 

31 	Hardware, paints, wallpaper, etc. 0.14 0.12 0.16 0.18 0.23 0.29 0.23 

32 	Plusbing, heating and building materials 0,16 0.12 0.16 0.18 0.20 0.41 0.17 

33 	.lewellery 0.08 0.08 0.10 0.11 0.13 11.15 0.12 
34 	Toys and games 0.10 0.12 0.13 0.18 0.15 0.12 0.11 
35 	Sporting goods and luggage 0.14 0.11 0.13 0.19 0,19 0.19 0.21) 

36 	Stationery, books and magazines 0.17 0.19 0.18 0,17 0.17 0.18 0.17 
37 	Gasoline, oil, 	auto accessories, repairs 0.14 0.12 0.16 0.19 0.18 0.26 0.23 

and supplies 
38 	Meals and lunches 31.54 26.70 33.12 35.57 32.91 43.60 41. 
39 	Repairs and services 4.16 4.10 4.87 5.41 5.65 9.28 11 .  
40 	All other departments 0,52 0.44 0.42 11.49 0.51 

41 	TOtAL ALL D€PARII4NYS 0.19 0.19 0.21 0.22 0.23 J. - 



w 

1R&Ei 3. Crid. megusin. - Rapport. .sn.uele ventrs-mtocka, per r.yon, C.neda, 1986 at 1987 

3986 

July August 5epteer October Noveer Oeceober Rayon 

Juillet AoOt Septere Octobre Nouere D6cere 
NO 

0.26 0.28 0.29 0.26 0.26 0.35 Robes, robes de mAnage, tabliers et uni- 	I 
formes pour dames et Jeunes title. 

0.09 0.16 0.23 0.26 0.30 0.27 P4anteaus et tailleurs pour dameset Jeunes 	2 
Iii lea 

0.26 0.28 0.35 0.30 0.28 0.37 VAtements sports pour dailies et jeunes flue, 
0.06 0.08 0.13 0.13 0.19 0.39 lourrurea 	 4 
0.21 0.26 0.26 0.24 0.27 0.38 V8tements pour bAoAs et enfant, et articles 	5 

de cVim.brea denfant, 

0.19 0.35 0.25 0.21 0.31 0.69 Vètements de fillettes et dadolescentea 	6 
0.30 0.25 0.28 0.25 0.32 0.64 Lingerie et v8tementa de nuit pour dames 	7 
0.24 0.23 0.26 0.22 0.20 0.30 Sous-nAtements 	 8 
0.38 0.35 0.39 0.49 0.74 0.64 Chapeaux 	 9 
0.16 0.17 0.26 0.28 0.29 0.41 Baa pour daises at fillettes 	 10 

0.18 0.21 0.25 0.23 0.33 0.69 Cant., moufle. et  .rticles de parure pour 	11 
dames at fillettes 

0.17 0.22 0.23 0.22 0.27 0.25 Chaus.ure, pour dames, jeones filloa et 	12 
cot ants 

0.17 0.18 0.19 0.19 0.25 0.35 VAtement. pour hes 	 13 
0.24 0.25 0.25 0.22 0.30 0.57 Articles d'habilleaent pour hes 	 14 
0.19 0.38 0.26 0.22 0.30 0.52 YRtesents et articles d'habilleaient pour 	15 

garçons 

Ill 0.19 0.21 0.19 0.25 0.27 Chaaauras pour hes at garçons 	 16 S 1.29 1.60 1.45 1.27 1.34 1.91 Produita ,ll.entairea at connexe, 	 17 
1.18 0.19 0.19 0.18 0.19 0.41 Articles de toilette, cosmAtiqxies et mAdi- 	18 

cament, 
1.25 0.25 0.21 0.19 0.21 0.49 Appareils et fourniturea photogr.phique. 	19 

0,15 0.21 0.23 0.20 0.20 0.18 Tissus a Is pièce 	 20 

0.21 0.24 0.24 0.22 0.23 0.31 Literie at tinge de saison 	 21 
0.15 0.15 0.20 0.18 0.20 0.27 Ilenu. article. 	 22 
0.12 0.11 0.13 0.11 0.16 0.29 Porcelsine at verrerie 	 23 
0.20 0118 0.19 0.22 0.29 0.20 RevAtements de planctier 	 24 
0.23 0.20 0.22 0.22 0.23 0.24 renturea, rideaus at houssea 	 25 

0.12 0.11 0.12 0.12 0.16 0.28 Leapea, tableaux, miroirs et autre. article. 	26 
dameoblement pour Is .ai,on 

0.75 0.28 0.33 0.36 0.36 0.30 Reuble. 	 27 
0.75 0.68 0.68 0.74 0.75 0.70 Cros appareil. mAnager. 	 28 
0.22 0.27 0.30 0.23 0.29 0.48 tAlAviseura, radios et ..isxque 	 29 
0.19 0.19 0.19 0.18 0.22 0.44 Articles de mAnage et petit. apparells Alec- 	30 

trique. 

0.22 0.21 0.18 0.19 0.25 0.32 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

0.42 0.33 0.32 0.33 0.34 0.34 l4etAriel de plooberie, chauffage et cone- 	32 
truct ion 

0.12 0.13 0.15 0.13 0.18 0.48 Bijouterie 	 33 
0.11 0.10 0.09 0.12 0.26 0.63 Jouets at jeux 	 34 
0.20 0.18 0.14 0.13 0.16 0.72 Articles de sport at valIses 	 35 

0.16 0.22 0.18 0.15 0.21 0.45 Papeterie, hares et revues 	 36 
0.25 0.24 0.22 0.28 0.33 0.26 [..ence, huile, accessoire, dautomobile, 	37 

rAparation et fournitures 
44.22 34.74 29.49 35.61 44.32 63.00 Repas et casse-croOtes 	 78 

7.08 5.98 6.24 6.94 7.06 6.15 Services at transux de reparation 	 39 
1.6 0.56 0.46 0.46 0.49 0.94 Iou, autres rayon. 	 40 

las 	- 0.25 0.25 0.24 0.28 0.43 IOTRL, TOUSLES RAYlS 	 41 
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TA&E 4. Retail Chain Stores - Estited Monthly Stoc#s(1) of Selected Kinds of Business, Canada, 1986 and 1987 

I 
1987 	 19116 

Kirol of business group(2) January February March April May May June July 

Janvier Février Mars Aoril Mai Mai Juin Juillet 

No.  

thousands or dollars - n,illiero de dollars 

1 Combination stores (groceries and 980,414 994,140 999,111 991,118 1,001,029 920,781 927,226 919,808 
neat) 

2 Grocery, confectionery and sun- 75,305 75,531 72,661 76,512 75,211 88,575 87,512 87,600 
dries stores 

3 All other food stores 6,540 6,023 5,842 6,134 6,404 6,284 6,535 6,032 

i General merchandise stores 386,548 409,354 451,927 4317,235 430,235 479,817 461,104 476,320 

5 General stores 129,745 120,927 122,615 118,814 114,180 133,440 125,438 132,082 

6 Variety stores 240,155 267,533 196,637 197,227 194,071 300,083 290,780 292,815 

7 Motor vehicle dealers 63,431 63,114 55,099 54,989 62,522 72,282 68,668 72,239 

8 Used car dealers - - - - - - - - 

9 Service stations 17,600 18,445 16,158 16,562 16,214 30,143 29,389 29,930 

10 Garages - - - - - - - - 

11 Automotive parts and accessories 25,835 28,089 28,280 29,044 29,538 29,335 26,431 
stores 

12 Men's clothing stores 92,293 109,829 67,875 70,251 66,587 97,640 86,021 97,))1) 

13 Women's clothing stores 169,386 202,924 219,767 2211,626 217,340 175,715 168,511 188,901 

14 Family clothing stores 236,222 268,586 296,785 298,269 294,988 257,849 248,566 267,457 

15 Specialty shoe stores 13,909 14,465 14,364 14,723 14,723 13,345 13,025 13,325 

16 Fasily shoe stores 142,724 136,587 169,231 165,677 151,393 142,906 134,675 145,099 

17 Hardware stores x o o n x s 

18 Household furniture stores 70,920 76,452 79,204 78,808 77,074 611,860 68,998 67,480 

19 Household appliance stores a x n o x o s x 

20 Furniture, television, 	radio and 25,117 25,594 26,183 26,654 25,854 23,UBI 24,789 24,343 
appliance stores 

21 Pharmacies, patent medicine and 394,642 185,883 185,325 181,063 179,614 2111,585 212,059 208,242 
cosmetics stores 

22 Book and stationery stores 102,702 98,799 97,119 96,148 96,821 89,346 89,614 84,864 

23 Florists 3,459 3,926 3,887 4,206 4,130 2,976 2,681 3,099 

24 Jewellery stores 191,999 187,775 186,648 191,687 193,412 1115,716 180,330 179,248 

25 Sporting goods and accessories 23,810 23,548 25,149 27,010 27,712 28,048 27,599 27,903 
stores 

26 Personsl accessories stores 127,201 127,201 131,399 136,261 144,164 118,332 124,249 126,982 

27 Alcoholic beverage stores 471,430 456,556 451,041 445,050r 452,073 426,605 453,923 454,283 

78 All ottier stores(3) 281,497 287,690 303,225 293,522 297,044 282,320 278,932 298, 7 56 

29 TOTAL ALL CHAIN STORES 4,112,130 4,228,068 4,246,735 4,210,804r 4,216,665 4,219,527 4,171,391 4,262,344 

Ill Data revised to 1977 benchmark an Retail Ctiain Stares, 1971, Catalogue 63-210.  
(2) See page 27, "Retail Trade - Congooition of Kind of Business Groups". 

(3) A more detailed description of the group "all other stores" will be found in the publication - Retail Trade (Catalogue 63-005) in which sales 8818 
are reported. 
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1981(MI 4. Iqseine de detail h .iecureales - Estimati.ons men.uelleu doe etocke(1) do cartains genres de cerce, Camad., 1986 at 1987 

Percentage change 
1 986 

Vsriatjon procentuelle 

Aiuet 	 Sept.doer 	October 	Nooeer 	Deceober 	l' 	 Kay 	
Genre de grand meqa.in 

April 	 1987/1986 
1987 

AoOt 	 Septeobre 	Octobre 	M,veabre 	06ceobre 	Hai/ 	 P4.1 
Asril 	 1981/1986 
1987 

No 

thou.wwie of dollars - miUjers de dollar. 

900,492 950,920 916,595 1,009,799 959,309 +1.0 .8.7 fpicerves-boucheriee 	 1 

87,074 86,987 87,335 88,907 92,285 -1.7 -15.1 Cpiceries, confiserie. at .rticles divers 	2 

6,539 6,408 6,062 6,571 5,585 .4.4 .1.9 Tous lea eutres meqsina d'aliment. 	 3 

473,938 509,483 538,014 500,891 436,777 -- -10.3 M.g.sins do merchandises diver.es 	 4 

137,233 149,721 151,218 151,218 127,326 -3.9 -14.4 Hegasine g6néreux 

206,666 301,286 305,805 314,368 248,351 -1.6 -35.3 B.zera 	 6 

63,209 61,629 63,724 66,273 66,014 .13.7 -13.5 Concessionnaires d'.utomohilee 	 7 - - - - - - - Vendeurs d'.utoeobile. d'occ..ion 	 8 

2,1%1 24,182 22,651 22,978 27,947 -7.1 -4.2 clations-service 	 9 

r.qes 	 11) 

usins do plicee at d'acceeeoiree d'auto- 	ii 
mbi lee 

I,,067 125,468 134,753 128,420 87,069 -5.5 -32.0 Haqasins do vOte,,ents pour hom,e. 	 12 

214,592 224,463 239,053 245,268 182,725 -1.4 *23.1 Magasins dv mOtements pour dames 	 13 

286,714 303,343 316,690 313,206 233,652 -1.1 .14.4 Magasans Is vOtemeota pour is fmeille 	 14 

14,071 14,760 15,218 14,746 13,979 -- *10.3 Maqasins do cheussure. ap6cialis6es 	 15 

154,530 165,193 168,827 156,671 133,014 -5.0 .10.1 Hagasins do ohaii.suree pour 1. fmeille 	16 

* s a s v x ,, Quincailleries 	 17 

64,983 68,622 69,514 73,685 74,496 -2.2 .11.9 Meqasins do meubles 	 tO 

o o a s a o o Maqasina d'.ppareile m6neqers 	 19 

22,785 25,360 28,115 29,105 26,116 -3.0 .12.0 I4aqentns do meubles, t6lêvi.eura, radios at 	20 
acceasoires 

212,615 241,105 214,101 207,464 190,452 -0.8 -14.7 Pharmacies, n,6licaments brevetAs at pro- 	21 
duits do beautA 

86,906 97,772 120,064 127,028 104,790 .0.7 *8.4 librairies at papeterisa 	 22 

3,028 1,803 3,639 4,101 3,592 -1.8 *38.8 fleuristes 	 23 

186,059 191,641 205,056 221,666 190,854 *0.9 .4.1 Bijouteries 	 24 

30,107 32,606 34,921 29,089 22,719 .2.6 -1.2 I'eqeaIns d'.rticies do sport at d'acce.- 	25 
soi r',o 

130,157 136,535 151,281 162,778 132,501 .5.8 *21.8 Maqasins d'acceasoires psronnsls 	 26 

.388 529,082 582,673 678,959 497,573 *1.6 +6.0 Maqasias de boimsons aicooliques 	 27 

'H, 321 321,065 342,255 342,597 288,124 *1.2 *5.2 Tous lea autres aaqssima(3) 	 20 • 
4,3,0,459 4,629,322 4,843,051 4,960,972 4,199,343 +0.1 -0.1 TOTAL, 1(118 L[S PO9CASINS A SIJCI]MSM..ES 	29 

1) 	lea donneo ant 60 ajustes 4 is base des Hagasins do detail I .uccur.ales, 1977, no 63-210 au catalogue. 	 - 
) Voir page 21, "Co,e,erce de detail - CoosatLon par genre do coemerce". 

3) line description plus d4taiilAe du groups "toos lea autrea maqaqino" apparalt dans is publication qui traits des ventes - Cosrce do detail (no 
63-005 au catalogu.). 
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TABLE 5. Retail Chain Stores - Monthly Stock-sales Ratios for Selected Kinds of Business, Canada, 1986 and 1987 

1987 	 19 

Kind of business 
Jnuarv 	February 	March 	April 	May 	May 	June 

Janvier 	Fvrjer 	Mars 	Avril 	Mai 	Mj 	luin 
No. 

1 	Coritination stores (groceries and .67 .79 .77 .72 .65 .62 .73 
meat) 

2 	Grocery, confectionery and .45 .49 .41 .42 .38 .49 .52 
sundries stores 

7 	All other food stores .37 .31 .31 .24 .33 .31 .32 

4 	General merchandise stores 2.50 2.95 2.64 2.47 2.52 2.59 2.96 

5 	General stores 1.66 1.93 1.58 1.66 1.43 1.78 1.63 

6 	Variety stores 4.67 5.39 3.06 2.75 2.78 3.09 3.27 

7 	Motor vehicle dealers 2.53 2.23 1.49 1.14 1.45 1.68 1.62 

8 	Used car dealers - - - - - - - 

9 	Service stations .08 .09 .07 .07 .06 .13 .13 

10 	Garages - - - - - - - 

11 	Automotive parts and accessories 2.20 2.22 1.87 1.61 1.49 1.52 1.19 
stores 

12 	Men's clothing stores 2.04 2.84 1.26 1.12 .90 1.37 1.' 

13 	Women's clothing stores 1.19 1.71 1.51 1.35 1.22 1.03 1.fl 

14 	Family clothing stores 2.66 3.44 2.83 2.52 2.34 2.23  

15 	Specialty shoe stores 1.12 1.58 1.43 1.26 1.06 1.16 1.17 

16 	Family shoe stores 2.52 3.09 2.85 2.27 1.98 1.79 1.93 

17 	Hardware stores x x x x X X S 

18 	Household furniture stores 1.62 2.15 2.60 2.44 2.17 1.85 1.64 

19 	Household appliance stores x x x a a a a 

20 	Furniture, television, radio and .45 .52 .40 .44 .38 .46 .50 
appliance stores 

21 	Pharmacies, patent medicine and 1.33 1.31 1.21 1.13 1.09 1.49 1.57 
cosmetics stores 

22 	Book and stationery stores 2.61 2.86 2.89 2.79 2.82 2.65 2.77 

23 	Florists 2.47 2.32 1.97 1.84 1.28 .89 1.39 

24 	Jewellery stores 6.59 6.95 7.39 6.07 4.84 4.76 4.67 

25 	Sporting goods and accessories .91 1.01 .83 .89 .84 1.03 1.01 
stores 

26 	Personal accessories stores 2.50 2.74 2.49 2.55 2.48 2.21 2.28 

27 	Alcoholic beverage stores 1.28 1.30 1.18 1.03" .85 .84 .i 

28 	All other stores 1.45r 1.55" 1.43r 1.32r 1.26 1.30 

29 	TOTAL ALL cHAIN STOS 1.18 1.21 1.10 1.13 1.03 1.08 1.17 I 
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I AlIt EAIJ 5. Magasins de détai 1 è succursalem - Rapports .ensuels stocks-ventes de certains qenres de coe rce, Canada, • 
H6 

July 

Juiltet 

August 

AoOt 

September 

Septembre 

October 

Octobre 

_ 
November 

Novembre 

December 

Dcembre 

Genre de coisnerce 
 

No 

.70 .64 .75 .69 .73 .65 piceties-boucheries 1 

.51 .49 .53 .50 .52 .54 tpiceries, confiseries et srttcleg 2 
divers 

.31 .32 .35 .32 .35 .18 bus lee autres magasina d'ali- 3 
ments 

3.06 2.87 2.68 2.41 1.81 1.84 Magasins de marchandises divetses 4 

1.98 2.14 2.16 2.04 2.06 1.31 Magasins gênraux 5 

3.55 3.22 3.66 3.63 3.04 1.46 Bazars 6 

1.92 1.91 1.81 1.56 1.94 2.43 Concessionnaires dautomobiles 7 - - - - - Yendeurs dautoeohiles d'occasion 8 

.13 .12 .12 .10 .10 .10 Stations-service 9 - - - - - - Garages 10 

1.31 1.28 1.34 1.51 1.21 1.34 Magasins de pièces et dacceasoi- 11 
tee d'automobiles 

.07 

2.12 1.89 

1.26 

1.91 

1.32 

1.29 

1.21 

.68 

.66 

Magasins de vêtements pour hoannes 12 

13 1.31 Magasins de 	 dames vêteinents pour 

.72 2.31 2.40 2.60 2.33 1.12 Plagasins de vétements pour Is 14 
famille 

1.23 1.25 1.18 1.16 1.07 1.00 Plagasins de chaussures spéciaii- 15 
sees 

2.42 2.08 2.07 2.06 1.57 1.30 Magasins de chaussures pour is 16 
familie 

x x x x x Quincailiertes 17 

1.66 1.48 1.57 1.54 1.58 1.56 Magasins de meubies 18 

x x x x x x Magasins d'sppareils ménagers 19 

.36 .35 .44 .48 .46 .36 Magasins de meubies, tCiCvieurs, 20 
tad Los et accessoirea 

1.50 1.42 1.70 1.39 1.31 .90 Pharmacies, médicsments brevetCs 21 
et produits de beautC 

2.71 2.36 2.76 3.36 3.02 1.20 Librairiem et papeteries 22 

1.82 1.79 2.47 1.91 2.28 1.41 Fleuristes 23 

4.80 5.24 5.77 5.73 4.54 1.47 Bijouteries 24 

1.08 .87 1.03 1.30 .94 .36 Magasins d'articles de sport et 25 
d accessoires 

2.03 1.98 2.43 2.59 2.18 1.01 Magasins dacceasoires personnels 26 

.83 .85 1.22 1.25 1.39 .61 Msgssins de boissons alcooliques 27 

1.47 1.33 1.47 1.43 1.16 .7U Tous leg autres magssins 20 S 1.18 1.12 1.29 1.24 1.20 .81 TOTAL, TOtJS 1(5 NAGASINS A SUC- 29 
CURSALES 
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TABLE 6. Retail Chain Stores - P4jnthly Sales-stock Ratios for Selected Kinds of Business, Canada, 1986 and 1987 

I 
February 	March 

Févrjer 	Mars 

	

1.27 	1.30 

	

2.04 	2.43 

	

3.26 	3.25 

	

.34 	.38 

	

.52 	.63 

	

.19 	.33 

	

.45 	.67 

	

11.12 	14.92 

	

.45 	.54 

	

.35 	.80 

	

.59 	.66 

	

.29 	.35 

	

.63 	.70 

	

.32 	.35 

x 	a 

	

.47 	.38 

	

a 	a 

	

1.93 	2.49 

	

.76 	.83 

	

.35 	.35 

	

.43 	.51 

	

.14 	.14 

	

.99 	1.20 

	

.37 	.40 

	

.77 	.84 

65r 

	

.82 	.91 

Kind of business 

No. 

	

1 	Cori*jnatjon stores (groceries and 
meat) 

	

2 	Grocery, confectionery and 
sundries stores 

	

3 	All other food stores 

4 General merchandise stores 

	

5 	General stores 

	

6 	Variety stores 

	

7 	Motor vehicle dealers 

8 Used car dealers 

	

9 	Service stations 

	

10 	Garages 

	

11 	Automotive parts and accessories 
stores 

	

12 	Men's clothing stores 

	

13 	Women's clothing stores 

	

14 	Family clothing stores 

	

15 	Specialty shoe stores 

	

16 	Family shoe stores 

	

17 	Hardware stores 

	

18 	Household furniture stores 

19 Household appliance stores 

	

20 	Furniture, television, radio and 
appliance stores 

	

21 	Pharmacies, patent medicine and 
cosmetics stores 

	

22 	Hook and stat ionery stores 

	

23 	Florists 

	

24 	Jewellery stores 

	

25 	Sporting goods and accessories 
stores 

	

26 	Personal accessories stores 

	

27 	Alcoholic beveraqe stores 

	

28 	All other stores 

29 TOTAL ALL CHAIN STORES 

1987 

January 

Janvier 

1.49 

2.2(1 

2.68 

.40 

.54 

.21 

.39 

12.16 

• 45 

.49 

.84 

.38 

.89 

.40 

a 

.55 

a 

2.25 

.75 

.38 

.40 

.15 

1.10 

.40 

.78 

.85 

1986 

April May May June 

Avrij Hal Mai Juin 

1.39 1.54 1.61 1.38 

2.39 2.66 2.05 1.92 

4.14 3.06 3.26 3.09 

.41 .40 • 39 .34 

.60 .70 .56 .61 

.36 .36 .32 .31 

.88 .69 .59 .62 

14.47 15.57 7.46 7.65 

.62 .67 .66 .72 

.89 1.11 .73 .70 

.74 .82 .97 .04 

.40 .43 .45 .4 

.79 .93 .86 .85 

.44 .50 .56 .52 

a a a a 

.41 .46 .54 .61 

a a a x 

2.26 2.62 2.16 2.fll 

.80 .91 #67 .64 

.36 .35 .38 .36 

.54 .78 1.13 .72 

.16 .21 .21 .21 

1.12 1.19 .97 .9' 

.39 .40 .45 .44 

97r 1.18 1.19 1.07 

.80 .77 .7 

.88 .97 .93 .86 

I 

I 
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IA8EAU 6. Magasins do detail è succursales - Rapports .ensuels ventea-stocka de certains genres de coerce, Canada, 

S
1986 at 1987 

)86 

July 	August 	September 	October 	November 	December 	Genre de commerce 

Juiliet 	AoUt 	Septembre 	Octobre 	Novembre 	Décernbre 

1.43 1.55 1.34 1.46 1.36 1.53 piceries-boucheries 1 

1.94 2.05 1.90 2.00 1.91 1.86 Epiceries, confiseries et articles 2 
divers 

3.27 3.14 2.82 3.16 2.86 5.71 bus les autres magasins d'alt- 3 
ments 

.33 .35 .37 .41 .55 .54 Magasins de marchandises diverses 4 

.50 .47 .46 .49 .48 .76 Magasins généraux 5 

.28 .31 .27 .28 .33 .69 Oazars 6 

.52 .52 .55 .64 .52 .41 Concessionnaires d'automobiles 7 - - - - - - Vendeurs dautomobiles doccasion B 

7.49 8.51 8.47 9.67 9.96 10.11 Stations-service 9 - - - - - - Garages 10 

.77 .78 .75 .66 .83 .75 Hagasins de pièces at daccessoi- 11 
rem d'automobiles 

48 .47 .53 .52 .78 1.46 Magasins de vétements pour hoinmes 12 

.79 .76 .83 1.51 vétements pour 13 .76 .76 Magasins de 	dames 

.37 .43 .42 .38 .43 .89 Mayasins de vêteaents pour ia 14 
f am i lie 

.82 .80 .85 .87 .94 1.00 Magasins de chaussures apéciaii- 15 
sees 

.41 .48 .48 .49 .64 .77 Maqasins de chaussurea pour is 16 
famille 

x x x x x x QuincailiarLes 17 

.60 .67 .64 .65 .63 .64 Magasins de meuhles 18 

a x a a a Magasins dappareils mCnagers 19 

2.77 2.83 2.25 2.10 2.20 2.76 Magasina de meubles, teieviseurs, 20 
radios et accessoires 

.67 .59 .72 .76 1.11 Pharmacies, médicaments brevetCe 21 
at produts de beautC 

.37 .42 .36 .30 .33 .83 Librairies et papeteries 22 

.55 .56 .40 .52 .44 .71 Fleuristes 23 

.20 .19 .17 .17 .22 .68 bijouteries 24 

.92 1.15 .97 .77 1.07 2.75 Magasins darticies de spurt et 25 
d • accessoi rem 

.49 .51 .41 .39 .46 .99 liagasins d'accessoires personnels 26 

1.20 1.17 .82 .80 .72 1.63 Magasins de boissons alcooliques 27 

.68 .75 .68 .70 .86 1.43 bus les autres magasins 28 • 

.85 .89 .78 .80 .83 1.23 TOTAL, 30(15 LES MAGASENS A SUC- 29 
CURSALES 
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TABLE 7. Wholesale Merchants - Month-to-month and Year-to-year Percentage Change in Estimated Levels of Stocks, by Major Trade 
Groups for Canada and for All Trades in Regions, 1987 

1986 	1987/1986 	1957 

Major trade groups - 
Regions 	 Dec./Nov. 	Jan./Dec. 	Feb./]sri. 	March/Feb. 	4pril/Marchr 	May/AprUP 

Oéc./nov. 	Jan./déc. 	Fév./jan. 	Mars/fey. 	Avril/mar sr 	Mai/avrilP 
No.  

per cent - pourcentage 

1 Total all trade groups 40.1 +0.5 +2.7 +2.4 +0.6 -0.6 

2 Food -0.6 -2.0 +3.7 -0.3 +0.8 +0.8 

3 Tobacco, drugs and toilet preparations +9.4 -53 -0.9 -3.8 +1.8 +3.2 

4 Apparel, dry goods, 	furniture and +1.9 -0.1 -0.9 -0.1 +1.0 +0.9 
general merchandise 

5 Motor vehicles and accessories -5.6 +3.9 +4.1 +4.9 -2.2 -1.9 

6 Farm machinery, equipment and supplies -1.6 -1.7 +3.7 +2.5 +1.4 +1.8 

7 Other machinery, 	equi pinen 	and -II. 5 -13.7 +7.11 -11.5  
supplies(1) 

8 Metals, hardware, 	plumb i nj and heat a9 +0 .2 -1 .5 -1 .1 .5 +5.1 -Ii. S 
equipment 

9 Lumber and building materials +5.5 +2.6 +7.4 +6.4 -0.3 -1.8 

10 Other wholesalers(2) +3.1 +2.6 +2.3 +5.1 -1.4 -2.6 

Regions 

11 Atlantic provinces 	 -0.9 	-0.9 	+4.5 	+1.5 	+2.0 	+0.8 

12 Quebec 	 +2.0 	-0.3 	+0.8 	+4.2 	-1.4 	-2.0 

13 Ontario 	 -1.0 	+1.0 	+3.7 	+2.2 	+0.3 	+0.4 

14 Prairie provinces 	 -0.5 	-1.5 	+2.4 	+2.3 	+2.9 	-- 

15 British Columbia, Yukon and Northwest 	+1.0 	+3.8 	+2.8 	-- 	 +1.2 	-2.2 
Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. (Sic 623). 
(2) Includes: Farm products (excluding grain) (SIC 602); Paper and paper products (SIC 611); Scrap and waste materials (SIC 

627); and Wholesalera, n.P.;. (SIC 629. 
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IABLEMJ 7. Harchands de gros - Variations en pourcentaqe par rapport au .ois précédent et a l'année précédente de l'eati.ation 
de niveau des stocks, par Grands groupea de crce (Canada) et pour l'enaemble des coerces (regions), 1987 

1986/1985 	1987/1986 

Grands groupes de commerce - 
December 	January 	February 	March 	Aprilr 	MayP 	RéIons 

Oécembre 	Jancier 	Iêvrier 	Mars 	Avril" 	MaiP 

No 
per cent - pourcentage 

+7.4 +5.1 +5.2 .4.7 +2.5 +2.8 Total, tous lea groupes de coerce 	1 

-2.0 -0.7 -- +1.5 +5.4 +5.7 Produita alirnentaites 	 2 

+7.5 +9.0 +6.3 -2.5 +1.8 +6.0 Produits du tabac, pharsaceutiques et 	3 
articles de toilette 

+3.1 +0.6 -1.0 -0.4 -2.0 +0.1 Vêtements, articles de mercerie, moubles de 	4 
maison et marchandises en génCral 

+9.0 +11.9 +11.7 +14.2 +7.3 +7.5 VChicules è moteur et accessoires 	5 

-4.0 -10.1 -12.8 -14.1 -12.4 -11.7 Machines et materiel agricoles 	6 

1 .1 •it 	 ri 	 1 

+11.3 +9.8 +11.9 +10.8 +0.8 +0.6 Bois d'oeuvre et matCriaux de colstructLon 	9 

+9.5 +6.4 +7.5 +7.7 +2.4 +0.5 Autres grossistes(2) 	 10 

Regions 

+5.6 +7.1 +10.1 +9.7 +10.2 +11.7 Provinces de VAtlantique 	 11 

+11.0 +6.3 +4.9 +7.9 +3.6 +2.0 Québec 	 12 

+9.8 +8.9 +9.8 +0.1 +6.1 +7.7 Ontario 	 13 

+2.4 -3,0 -4.0 -5.8 -6.2 -6.0 Provinces des Prairies 	 14 

+2.4 +4.4 +6.2 +4.8 +2.9 +1.8 Colombie-Brttannique, Yukon et Territoires 	15 
du Nord-Ouest 

(1) 	lnrlri': Machines, appareils at fournitures 6lectriques (CAr 621); 	et Machines et équipementi.a. 	(CAr 623). 
Produits agricoles (excluant les cCrésles) 	(CAI 602); Papier et articles en papier (CAC 611); Déchets at eatiéres 

S 
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TABLE B. Wholesale Perchants - 4rnth1y Stocks/Salem Ratios, by Major Trade Croups for Canada and for All Trades in Regions, 
1981 

1986 	 1981 

Major trade groups - 
Regions 	 December 	January 	February 	March 	Aprilr 	MayP 

Décembre 	Janvier 	Février 	Mars 	 Avrilr 	MajP 
No. 

per cent - pourcentage 

I 

1 Total all trade groups 

2 Food 

3 Tobacco, drugs and toilet 
preparat ions 

4 Apparel, dry goods, furniture 
and general merchandise 

5 Notor vehicles and accessories 

6 Farm machinery, equipment and 
Supplies 

7 	Ilthi'r rnnrh I nprv, P(Iiiipment nitd 

i,r 	Ire, 	irr51r1i1 md 
heat iricj equ ixnent 

9 Lumber and building materials 

10 Other wholesalers(2) 

1.58 1.70 1.65 1.51 1.44 1.37 

.69 .74 .77 .70 .67 .68 

1.04 1.06 1.00 .92 .97 .89 

2.47 2.19 1.71 1.67 2.00 2.72 

1.82 2.34 2.05 1.85 1.64 1.66 

3.29 3.62 4.23 3.87 2.65 2.87 

1.711 1. 	/ 1 1 	111) ' 1 .r' 1 • 1 

I 

1.71 1.74 1.68 1.53 1.36 1.20 

1.62 1.83 1.67 1.65 1.44 1.14 

Regions 

11 	Atlantic provinces 1.57 1.56 1.59 1.49 1.42 1.30 

12 	Québec 1.60 1.62 1.56 1.43 1.36 1.23 

13 	Ontario 1.49 1.66 1.57 1.45 1.38 1.36 

14 	Prairie provinces 2.04 2.21 2.31 2.07 1.92 1.77 

15 	British Columbia, Yukon and Northwest 1.39 1.46 1.41 1.27 1.26 1.20 
Territories 

(1) Includes: 	Electrical machinery, 	eiiiflIIleiit and 	NiInql ien ctr 	621 ai,d 	tthiFi Leery 	and  
(2) Includes: 	Farm products 	(ex 	jr:.7' I 1 	 I: I 

1 Jr .1 	: 	 I 	,.,, , 'iI , ' 	I I 
627 	mid 	Wtiiilet.ilert, 	n..s. 
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ARLFAI J R. HerchaMe 4 qros - Rappart mensuel stocks/ventes, par Grands groupes 4 couerce (Canada) et pour 1' ense.b le des 
conilerces (regions), 1987 

1)05 1906 

Grands ornupes de commerce - 

Decamher January February March April tA5yt Rqions 

flcemhrp .lanvjer Fvrier I'qre Avrjl Mair 
No 

per cent - potircentaqe 

1.6R 1.76 1.79 1.69 1.57 1.49 Total, tous lea groupea 4 coserce 	1 

.79 .82 .87 .79 .74 .72 Produits aLtinentaires 	 2 

1.04 .93 .96 1.06 .95 .90 F'rcatuits du 	tahc, 	pharnaceiitiqiies 	3 
p1 	art tries de 	toilette 

7.66 2.47 7.16 1.99 7.76 2.51 Vêt.emenla, articles cIa mercerie, 	4 
meubles de maison et marchanlisea 
en qCnéral 

1.07 2.08 2.05 1.86 1.61 1,65 Y6htcules b ,noteur at accesantres 	5 

4.03 4 • 70 6,71 4.23 7.76 7.83 Mnehines et 'nnt4riet 	anricoles 	6 

anoare i lii 	ii.. 	rti;,ij F fOil! 

1.97 1.90 1.95 1.72 1.56 1.40 Ibis d'oeuvre at matCriaux cIa 	9 
const runt ion 

1.69 1.06 1.79 1.69 1.53 1.22 Atitres orosaiates(2) 	 10 

Req ions 

1.1i9 1.55 1.61 1.61 1.43 1.31 Provinces ffP 	I'Atlantimp 	 11 

1,67 1.67 1.64 1.57 1.42 1.26 I)ti6hec 	 12 

1.60 1.66 1.76 1.67 1.S1 1.4' Ontario 	 13 

2.12 2.39 2.51 2,65 2.23 2.09 F'rlvirices des 	Prairies 	 14 

1,51 1.56 1. 10 1.34 1.34 1.35 Cobombip-Britannique, Yukon at 	15 
lerritoires du 	r1-0uest 

')rlIe: 	MAchineS, 	apparetla at 	fnurniures 	4 1'ctrinuies 	(CAr 621): 	et 	Machines 	et 4qiipement, 	r.c.a. 	C.\' 	623). 
Ills: PrnrlIjif-, 	lair tnnli' 	(eecliant cs 	c3raIcii1 (C/Il' 	(,1)?): Pai,i'r 	'I 	rI 	III 1*5 1 	,;pIi'r 	(C/IFS 	611 	06c1*t 	t 	roof 	t 
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TABLE 9. Independent Motor Vehicle Dealers, Month-end Stock-8ales Ratios and the Quarter-to-quarter 
Percentage thange for Stocks, Canada, 1984-1987(1) 

TABLEAU 9. Concessionnaires d'autcwnobiles indépendants - Rapports stocks-ventes h Ia fin du mois et 
lea variations procentuelles des stocks par rapport au trimestre précédent, Canada, 1984-
1987(1) 

Period Stock-sales ratio Percentaqe change 

Priot1e 8apport stocks-ventes Variation procentuelle 

1984 

March - Mars 1.46 +17.4 

.June - .lujn 1.27 -1.3 

September - Septembre 1.72 -4.4 

flecpcnher - Dcemhre 1.95 +8.2 

1985 

- 	 r1ar 1 	•4r 1-17.( 

1une - Juin 1.32 -2.11 

September - Septembre 1.56 -0.8 

December - Décembre 1.99 +2(1.7 

1986 

March - Mars 1.92 +13.8 

June - Jtiin 1 .Rfl +5.11 

September - Septembre 1.86 -11.0 

December - Dcenihre 2.39 +8.3 

1987 

March - Mars 	 1.77 	 +6.1 

June - Juin 

Septenher - Septeir! 

- 

iv 	rrfl 	;fl 	in 	ntr 	ifs 	y;i 

(1 ) Phi enus i part i r des doririies stir les verites at stocks Fournies par certains répondatits. 
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SCOI'L OF EHE SURVEY 
	

CHAI4 DL L'ENUUIL 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory 
statistics and constitute a counterpart to 
similar statistics available on inventories 
at the manufacturing level (see: 
Inventories, Shipments and Orders in 
Manufacturing Industries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.g., department store stocks which are 
valued at selling price). They do not in-
clude goods held on a consignment basis, nor 
do they include items not held for resale, 
such as fixtures, equipment and supplies. 
Estimates are not adjusted for seasonal 
variations, price changes or number of busi- 

days in the respective months. 

S 'I)d

Ihe tables relating to inventories of 
(I rtment stores and chain stores show 
monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the estimated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

A comprehensive review of the survey of 
independent store merchandise inventories 
has revealed that, with the exception of 
motor vehicle dealers, the sample of respon-
dents does not yield results of fully satis- 

. 

	

	factory quality. Hence, publication of 
estimates of quarter-to-quarter percentage 

Cette publication mensuelle réunit des données 
sur les stocks des grossistes, des magasins a 
succursales, des grands magasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
sont destinées a aider les utilisateurs de ces 
statistiques. Ces données représentent une 
consolidation des stat istiques sur les stocks et 
elles constituent un complment aux statistiques 
sur les stocks des industries manufacturières 
(voir: Stocks, 1ivraisons et couuiandes des indus-
tries manufacturires, no 31-001 au catalogue). 

Il s'agit ici des stocks commerciaux de mar-
chandises en magasin destinées a la revente a la 
fin du mois ou du trimestre. Les stocks sont 
habituellement évalus au prix coOtant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins sont évalués au prix de vente). 
Ils ne comprennent ni les marchandises en cons!-
gnation ni les articles non destinés a Ia re-
vente: installations, materiel et fournitures, 
par exernple. Les estimations ne sont pas désai-
sonnalisées ni corrigees des changements de prix 
ou du nombre de jours ouvrables de chaque mois. 

Les tableaux concernant les stocks des grands 
magasins et des magasins 6 succursales contien-
nent les estimations mensuelles de la valeur mo-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 
l'interieur des grands magasins. Dana le cas des 
concessionnaires d'automobiles indépendants, le 
tableau ne contient que le taux trimestriel de 
variation de l'estimation du niveau des stocks, 
ainsi que le rapport stocks-ventes è la fin du 
mois. Le tableau se rapportant au commerce de 
gros indique les variations en pourcentage par 
rapport au mois precedent de l'estimation dii 
niveau des stocks selon le genre de commerce. 
Tous les ratios stocks-ventes indiqués dana cette 
publication sont obtenus en divisant Ia valeur 
monétaire des stocks par la valeur monétaire des 
ventes. Pour les concessionnaires d'automobiles 
indépendants, les ratios sont seulement bases sur 
les données fournies par certains enquêtés. Au-
cune rectification n'est apportée ces ratios 
pour tenir compte de la marge bénéficiaire de 
vente qui vane d'un commerce a l'autre. 

Note aux utilisateurs des données: 

Une revision d'ensemble de l'enquéte sur les 
stocks commerciaux des magasins indépendants a 
révélé que, a l'exception des concessionnaires 
d'automobiles, lea résultats produits partir de 
l'échantillon des répondants n'étaient pas do 
qualité entièrement sat isfaisante. Par conse-
quent, la publication des estimations des varia- 
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changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport mu trimestre 
précédent dans les stocks ainsi que les rapports 
stocks-ventes a Ia fin dii mois pour les magasins 
indépendants (autres que les concessionnaires 
d'automobiles) a été discontinuée. Lea estima-
tions pour les concessionnaires d'automohiles, 
lesquelles ont été jugées de qualité acceptable, 
continueront d'être puhliées. 

S 



COHI€RCE CE D(TAIL - C0FOSIT ION PAR GENRE CE 
CO*LRC[ 

piceries-boucheries. piceries-boucheries (épi-
ceries avec 20% ou plus de viande fratche). 

Nagasins d'épiceries, confiseries at articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraiche). 

bus lea autres magasins d'alimentation. Maga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et confiseries; laiteries; maga-
sins d'oeufs et de volailles; magasins de fruits 
et lêgunes; boucheries; poissonneries; inagasins 
d'aliments fins (delicatessen); autres magasins 
d 'al imentation. 

Hagasins de .archandises diverses. Magasiris de 
marchandises diverses (moms du tiers du stock en 
aliinents) et les bureaux de vente par commande 
postale et par catalogue des grands magasins. 

Hagasins généraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'auto.obiles. Vendeurs d 'auto-
mobiles (neuves et d'occasion ou neuves seule-
ment). 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
d'automobiles d'occasion (automobiles et cainions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pièces et d'acceaaoires d'automobi-
les. Magasins de pneus, d'accunulateurs et 
d'accessoires; magasins de fournitures pour Ia 
maison et l'automobile. 

Megasins de vêtements pour hom.es. Magasins de 
vétements pour hommes et garçons; magasins d'ac-
cessoires vestimeritaires pour homines et garçons; 
chapelleries pour homes et garçons; tailleurs 
(ateliers de confection sur place de vêtements 
sur mesure). 

Hagasins de vte.ents pour dames. Magasins de 
vétements prêt-a-porter pour dames et jeunes fil-
les; maqasins de lingerie et bonneteries pour 
dames et jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour Ia famille. Magasins 
de vétements et d'accessoires vestimentaires pour 
Ia farnille. 

R[rAIL TRACE 	COf'OSITIQN OF KIND OF BUSI- 
NFSS GROUPS 

Combination stores. 	Combination stores 
(grucerieu with 20% or more fresh meat). 

Grocery, confectionery and sisxiries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Hetor vehicle dealers. 'btor vehicle deal-
ers (new and used or new only). 

Used car dealers. Used car dealers (used 
cars and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Hen's clothing stores. 	Hen's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Family clothing store8. Family clothing and 
furnishings stores. 
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Specialty shoe stores. Hon's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drugstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. ,]ewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Hagasins de chausaures spéeialisées. Magasins de 
chaussures pour hommes et garçons; magasins de 
chaussures pour dames et jeunes filles; magasins 
de chaussures pour enfants et bébés. 

Magasins de chaussures pour Is famille. Magasins 
de chaussures pour Ia famille. 

Quincailleries. Quincailleries. 

Maga8ins de meubles de maison. Magasins de meu-
bles. 

Magasins d'appareils ménagers. Magasins d'appa-
reils ménagers; magasins de fournitures électri-
ques. 

Magasins de meubles, de téléviseurs, de radios et 
d'appareils ménagers. Magasins de meubles, de 
téléviseurs, de radios et d'appareils ménagers. 

Pharmacies, magasins de médicaments brevetés et 
de produits de beauté. Drogueries y compris ma-
gasins de spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires. Ma-
gasins d'articles de sport; ernbarcations, moteurs 
hors-bord et accessoires connexes; magasins de 
bicyclettes et ateliers de réparat ion; vendeurs 
de rnotocyclettes. 

Ilagasins d'accessoires personnels. Magasins et 
kiosques de tabac; cnarchands de journaux et de 
périodiques; magasins de cadeaux, de nouveautés 
et de souvenirs; magasins d'appareils et de four-
nitures photographiques; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; magasins de jouets et de Jeux. 

Hagasins de boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des maga-
sins de bière. 

Tous les autres magasins de cosmerce de detail. 
Tous les autres magasins non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Voluiies VII and VIlE). 

Nota 

Une definition détaillée des genres do 
commerce de detail et de commerce de gros paralt 
dans les publications du Recensement du Canada de 
1971 (volues VII et VIII). 

n 



SELECTED PUBLICATIONS 
	

CFIOIX DE PUBLICATIONS 

Followinj are publicatLons of the Indus-
try Division in the Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M., Bit. 55 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales by Region. 
Advance Release. M., Bit. 1 page. 
First Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. H., Bit. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., Bi.L. 
Approx. 25 pages. First Issue, 1932 
(ISSN 0705-5595). 

63-014 Merchandising Inventories. M., Bit. 

S 	30 pages. First Issue, 1972 (ISSN 
0380-7177). 

63-210 Retail Chain and Department stores. 
A., Bil. Approx. 100 pages. First 
Issue,1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bit. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., Bit. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Bit. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

Les pubi icat Loris suivantes so t rouvciit a lu 
Section du commerce de detail, Division de I'm-
dustrie. 

Catalogue 

63-002 Ventes et stocks des grands inagasins. II., 
Bit. 55 pages. Premier nuinéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. H., Bit. 1 page. Pre-
mier nunéro, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. H., Bit. Environ 85 
pages. Premier nunéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neufs. H., 
Bit. Environ 25 pages. Premier nunéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. H., Bit. 30 pages. 
Premier nunéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail a succursales et lee 
grands magasins. A., Bit. Environ 100 
pages. Premier nunéro, 1933 (ISSN 0380-
7878). 

63-213 Exploitants de distributeurs automatiques. 
A., Bit. 45 pages. Premier nunéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Bit. 25 
pages. Premier nunéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de canus. A., 811. Environ 35 
pages. Premier n..snéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueit statist ique des etudes de unarché. 
A., Bit. 700 pages. Premier nunéro, 1975 
(ISSN 0590-9325). 

63-8 Retail Trade Historical Statistics, 
• 	 1972-1979. 0., Bit. 695 pages. (ISBN 

0-660-5061 3-0)  

63-538 Commerce de detail statistiques histori-
ques, 1972-1979. H.S., Bil. 695 pages. 
(ISBN 0-660-50613-0) 



erating Results Series, Retail Trade. 0., 	Série des Résultats d'exploitation, Commerce de 
Bi.. (First Issue, 1974): 	 detail. H.S., 3i 1. )Preniur rujcnéru, 1974): 

Catalogue 

63-603 Magasins de vêtements pour hoinmes, 1983 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détailLants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente mu detail de vêtements 
pour dames, 1980 

63-612 Maqasins de vente au detail de vêtements 
pour Ia famille, 1980 

Catalogue 

63-603 Men's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florists, 1983 

63-609 Retail )Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-204E, price Canada $10.00, 
Other Countries $11.50. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énunérées ci-dessus, 
Statistique Canada publie une grande varlété de 
bulletins statistiques sur Ia situation écono-
mique et sociale du Canada. On peut se procurer 
un catalogue coinplet des publications courantes 
en s'adressant a Statistique Canada, Ottawa 
(Canada), K1A 016. 

NO 11-204F, prix Canada $10.00, Autres pays 
$11.50. 
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- iVl 	y1 W TO ORDER Pension ON PEUT SE PROCURER Regimes 
Plans in Canada, 1984, de pensions au Canada, 1984, 

Catalogue No. 74-401, no 74-401 au catalogue, $50 au 
SO in Canada, $51 other Canada, $51 autres pays, en 

s'adressant a: Publication -Vente - 	cuntries. 
Available through Publica et service, Statistique Canada, 

lion Sales and Services, Statistics Ottawa, K1 A 016. Téléphone 
Canada, Ottawa, K1A 0T6. Tele- (3 	3) 993-7276. 

phone (613) 993-7276. 

W ith the aging of 
Canadas population, the 
adequacy of the present 

system of income maintenance is 
an ever-present concern. Pension 
Plans In Canada, 1984 is the sev-
enth in a series of studies on the 
private pension system. It contains 
all the relevant details on continu- 
ing changes to the 17,700 
employer-sponsored pension 
plans in Canada. 

Key characteristics from 
earlier editions are updated. With- 
in its 96 pages, terms, conditions, • tiends and developments are 
explored and highlighted with six 
charts and 90 tables and text. 

Data are included for all 
occupational pension plans spon-
sored by employers in both public 
and private sectors. Such areas 
as vesting, contribution rates, 
benefit tormulae, eligibility condi-
tions, integration with Canada 
and Quebec pension plans, retire-
ment ages, pension indexing, 
contributions paid by employers 
and employees, number of pen-
sioners and amounts of benefits 
paid under these plans are stud-
ied in historical context. Also 
included are data on contributors 
to RRSP's.  

vec le vielllissement de 
population canadienne, 
l'adéquation du système 

actuel de sécurité du revenu est 
une preoccupation constante. 
Regimes de pensions au Canada, 
1984 est Ia septième d'une série 
d'études sur les regimes privés 
de retraite. Elle contient tous les 
details pertinents sur lévolution 
permanente des 17,700 regimes 
de retraite offerts par les 
employeurs au Canada. 

Les renseignements princi-
paux des editions sont mis a 
jour. Les conditions, les tendan-
ces et les faits nouveaux surve-
nus sont analyses en 96 pages 
et mis en relief grace a six 
graphiques, a 90 tableaux et au 
texte explicatif. 

Les données portent sur 
tous les regimes de retraite 
offerts par les employeurs des 
secteurs public et privé. Les 
auteurs étudient dans un con-
texte historique l'acquisition des 
droits, les faux de cotisation, les 
prestations prévues, les condi-
tions d'admission, l'intégration 
au Régime de pensions du 
Canada et au Régime de rentes 
du Québec, l'âge de Ia retraite, 
l'indexation des prestations, Ia 
quote-part patronale et la cotisa-
tion des employés, le nombre de 
pensionnés et le montant des 
prestations versées en vertu de 
ces regimes. Us présentent 
egalement desdonnées sur Ia 
participation a des REER. 

i.. Canada 
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"It's well written and makes important 
issues come to the forefront - 

	

a bargain at $40 a copy." 	 "C'est un ouvrage bien rédigé et qui met en 

	

Gordon Stewart, Check-lnn Haliia;i 	 relief points importants - une aubaine 
a $40 I'exemplaire' 

Gordon Stewart Check-Inns Halifax 

Tourisme 
et loisirs 

Ceuc publication de 2-to pages. qui dresse CT. Ol.LILSill au 	un cahkau complet de Ia situation. pr(sente 90 
tableaux et est rchaussëe de graphiques, de 

• ( - aries ci de photographics. Elk fournit des Recreation diunnes ct internationales ct portant sur les 
caractcristiqucs des residents ct des vislteurt. du 

I sing9() tables, as well .is charts, °'l'.  and Canadaen cc qui concerne les voyages, les ac 
photographs, this comprehensive. 240-page tiVites toUristiques ci les loisirs. 
publication delivers data from over 75 Cana- Ses neufchapitres dt.hordent de donnees, 
than and internatn)nal sources on the travel dont tine partic porte sur Line priode aussi 
tourism and recreational characteristics of rccntcquelepremierfflmestrede 1986. Thus 

Canadian residents and visitors to Canada \ tfl)UVC'L des renseignemcnts conccrnant: 
Its nine chapters arc packed with data - . 	Les motifs de dëplacement des Canadiens 

some as recent as the first quarter of 1980 Lerapportcntrelescar.tcuristiquessocio- 
Thu'lI find information about: dciiiographiques 	ci 	les 	modalites 
E Canadians' motivation for travelling. de dplaccment 
Li How socio-dem()graphic characteristics - 	L.a croissance des transports adriens 1tarifs 

relate to their travel patterns. rdduits au Canada 
. 	 l.a P0ft5ioi1  d'articles de loisirs, tels quc LiT he growth of discouru domestic air 

travel. - Ic maitiriel de camping, ci dc maisons de 
LI Ownership (if recreational products, such vilkigiature 

as camping equipment and vacation l.a tr(quentation des pares nationaux et 
homes. provinciaux ci l'utilisation des terrains de 

Li 	National and provincial park attendance cafliping 
and campground use. L.a signification stat istiquc 

LI The statistical significance of du dficit du compte des 
the travel account deficit, voyages 

D Tourism's impact on the I 	fincidencc du tourismc stir 
economy and how Statistics I economic et 	Ia 	façon 
(;intdi l')i'opo'.t"s to riieasure dont Statistique Canada se 
it propose de Ia mesurer 

'kurlsm and RecreatIon, A Statistical Digest, 1986 (Bil- Tourismeet1oisirs,Rsumëstatistique, 1986 (bilingue), n" 
ingual), Gatalo,g,'ue Na 8 7-401, 1.5 floU' UI 'iiIa hit' for $10 in 8-401 an catah,,o,'ue est mainteflant en i cute an prixde 5 10 au 
(.t,,ada and 541. 50 outside Canada from l'uhlicalions Sales. (.'anada ci I'll. 50â / 'etra?igeretpt'ut din' ohienu alt/Irs's do' Vents' 
Statistics Canada, (,)ttaua. Ontario K/A 076, '/dlephone (61.1) des publications, Stat istique (.'anada, ()ttau'a (Ontario) K/A 07*0 
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In 1984 the average 
family in Canada had 
a disposable income 
of $30,000. Income 
after Tax, Distribu- 
tion by Size in 
Canada, 1984 classi- 
fies the after-tax 
income of Canadian 
families and indivi- 
duals. Income data are giv,  
of income, region, source 
family size, number of chih 
age and sex of the family l 
and other characteristics. 

Use this report to examine 
how different policies 
might affect different 
socio-economic groups. 
Study problems of the 
poor and elderly. Get an 
accurate reading of the 
purchasing power of 
Canadians. 
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What does the 	Clue fait une famille 
average family 
do with $30,000? 

type avec $30,000? 
En 1984, le revenu disponible d'une 
famille canadienne type était de 

P
$30,000. La publi-
cation Revenu 
après impôt, ré-
partition selon Ia 
taille du revenu au 
Canada, 1984 mdi-
que le revenu 
après impôt des 
families et des par-
ticuliers canadiens. 
Les données sur le 
revenu sont pre-
sentées selon Ia 
taille du revenu, Ia 
region, Ia source de 

revenu, Ia taille de Ia 
famille, le nombre 

d'enfants, I'age et le sexe 
du soutien de famille et 

d'autres caractéristiques. 

Ce rapport permet de determiner 
l'incidence que peuvent avoir dif-
férentes politiques sur divers 
groupes socio-économiques. II 
permet aussi d'étudier les pro-
blèmes que rencontrent les per-
sonnes pauvres et les personnes 
âgées et d'obtenir des données 
précises sur le pouvoir d'achat 
des Canadiens. 
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