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Data in Many Forms... 

Statistics Canada disseminates data in a variety of 
forms. In addition to publications, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

How to Obtain More Information 

Inquiries about this publication and related statis-
tics or services should be directed to: 
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Industry Division, 

Statistics Canada, Ottawa, K1A 016 (telephone: 
951-9656) or to the Statistics Canada reference cen-
tre in: 

St. John's 	(772-4073) Sturgeon Falls 	(753-4888) 

Halifax 	(426-5331) Winnipeg 	(983-4020) 

Montréal 	(283-5725) Regina 	(780-5405) 

Ottawa 	(951-8116) Edmonton 	(420-3027) 

Toronto 	(973-6586) Calgary 	(292-6717) 
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Toll-free 	access 	is 	provided in 	all 	provinces 	and 
territories, for 	users 	who reside outside the local 
dialing area of any of the regional reference centres. 

Newfoundland and Labrador 1-800-563-4255 

Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 

Ontario 1-800-268-1151 

Manitoba 1-800-542-3404 

Saskatchewan 1-800-667-7164 

Alberta 1-800-282-3907 

Southern Alberta 1-800-472-9708 

British Coluiithia (South 
and Central) 1-800-663-1551 

Yukon and Northern B.C. 
(area served by 
NorthwestTel Inc.) Zenith 0-8913 

Northwest Territories 
(area served by 
Northwestlel Inc.) Call collect 403-420-2011 

How to Order Pthlications 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
comunity bookstores, through the local Statistics 
Canada offices, or by nail order to Publication Sales, 
Statistics Canada, Ottawa, K1A 016. 

1(613)951-7276 

Toronto 
Credit card only (973-8018)  

Des données sous plusiours forme 

Statistique Canada diffuse lea données anus lormes diverses. 
Outre lea publications, des totalisations habituelles at spé-
ciales sont offertes sur impriméa d'ordinateur, sur microfi-
ches et microfilms et sur bandes magnetiquea. Des cartea ci 
dautres documents de référence géographiques aont disponibles 
pour certaines aortas de données. L'accès direct è des données 
agregées eat possible par le truchement de CANSIM, Is base de 
données ordinolingue at le système dextraction de Statiatique 
Canada. 

Coent thtenir d' aut rem renseignements 

Toutes demandes de renseignementa so sujet de cette publica-
tion ou de stat istiques at services connexes doivent être 
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Section du comerce de detail, 
Division de l'industrie, 

Statistique Canada, Ottawa, K1A 016 (téléphone: 951-9656) ou 
au centre de consultation cia Statistique Canada a: 
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SYMBOLS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

F revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Commencing with the April 1985 issue, 
monthly percentage change estimates of sales 
and inventories for wholesale merchant 
establisinents are published regionally and 
for nine major trade groups only. The sup-
pression of selected information previously 
provided is due to the relatively small 
sample size of the existing monthly survey 
and new information from the 1982 annual 
survey, which indicates that the estimates 
for a number of provinces and SIC trade 
groups are not of satisfactory quality for 
publication. 

SIGNES CONVENT IONNELS 

Les signes conventionnels suivants sont em-
ployés uniformément dans les publications de Sta-
tistiue Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de 
la Loi sur la statistique relatives au 
secret. 

NOTA 

A partir du mois d'avril 1985, les estimations 
mensuelles de variation en pourcentage des ventes 
et des stocks des établissements de commerce de 
gros sont publiées par réclions et pour neuf 
grands groupes seulement. Cette initiative s'ex-
plique par is taille relativement petite de 
l'échantillon de Penquête mensuelle actuelle et 
par de nouveaux renseignements provenant de I'en-
quête annuelle de 1982, qui révèlent que les es-
timations pour un certain nombres de provinces et 
(le groupes CAE sont de qualité insuffisante pour 
fin de publication. 

This publication was prepared under the di-
rection of: 

• P.N. Triandafillou, Director, 	Industry 
Division 

• C. Snyder, Associate Director, Distribu-
tive Trades Sub-division, Industry Divi-
sion 

• R. Rasia, Chief, Distributive Trades Sub-
division, Retail Trade Section, Industry 
Division 

Cette publication a été rédiqée sous is direction 
de: 

• P.N. Triamdafillou, directeur, Division de 
1' industrie 

• C. Snyder, directeur associé, Sous-division 
des commerces de is distributions, Division de 
i'industrie 

• R. Rasia, chef, Section du comerce de detail, 
Sous-division des commerces de is distribu-
tions, Division de l'industrie 
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Grands tiagasins 

La valeur des stocks des grands mnaqasins, sans 
ajustements saisonniers, sélevait $4,292 
millions h Ia fin du mois de juillet 1987. Le 
niveau des stocks représente une hausse is-
portante de 9.1% par rapport au riiveau atteint 
en juillet 1986. 

Le rapport du total des stocks aux ventes pour 
le rooks de juillet 1987 se chiffrait h 4.58:1 
soiL une hausse importante comparativement mu 
rapport de 4.08:1 observe un an auparavant. 

Hagasins de detail a succursales 

La valeur des stocks des maqasins de detail 
succursales s'élevait è $4,257 millions b la 
fin du mois de juillet 1987, soit une baisse 
modeste de 0.1% par rapport mu niveau atteirit 
en juillet 1986. 

• Le rapport du total des stocks aux ventes s'est 
établi è 1.07:1 en juillet 1987, soit une 
baisse comparativement mu rapport moyen de 
1.12:1 observe au cours des six rnois pré-
cmdents. 

P4archands de gros 

Le niveau des stocks s'est accru de 2.2% en 
juillet 1987 en regard de Ia même période en 
1986. Le rapport du total des stocks aux ventes 

la fin de juillet 1987 s'est établi 1.41:1 
soit une baisse coriparativement b 1.55:1 un an 
auparavant et une légère hausse par rapport mu 
rapport moyen de 1 .39:1 nhserv aim rorirs rips 
rr i 	rrrmr(lrt s. 

Department Stores 

• Department store inventories, unadjusted 
for seasonal variations, totalled $4,292 
million at the end of July 1987. This in-
ventory level represented a significant 
increase of 9.1% over the level reached in 
July 1986. 

• The July 1987 ratio of inventories to 
sales stood at 4.58:1, up significantly 
from 4.08:1 observed a year earlier. 

Retail Chain Stores 

- Fetail chain store inventories totalled 
$4,257 million at the end of July 1987, a 
modest 0.1% decrease from the level 
reached in July 1986. 

me July ratio of inventories to sales 
Hood at 1.07:1, down from the average 
mtiO of 1.12:1 observed in the six pre-
ious months. 

Wholesale Herchwits 

Inventory levels in July 1987 were 2.2% 
igher than in the corresponding period in 

1986. The ratio of inventories to sales at 
lie end of July 1987 stood at 1.41:1, down 
rum 1.55:1 recorded a year earlier and 
lightly up from the average ratio of 

1.39:1 ohserved in thp lhree previous 
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T&( 1. Department Stores - Estimated P9inthly Stock., (1) by Department, Canada, 1986 and 1987 

1987 

Deportment 	 January 	February 	Hatch 	April 	May 	June 	July 	July 

Janvier 	Février 	Harm 	Avril 	Mai 	Juin 	Juillet 	Juillet 

No. 

thousands of dollar. - mi!liers de dollars 

• Women's and misses' dresses, housedresses, 

aprons and Lz,iformm 

2 Women's and misses costs and suits 

3 Women's and misses' sportswear 

4 furs 

5 Infants' and children's wear and nursery 
equipment 

6 Girls' and teenage girl.' wear 
7 LIngerie and women's sleepaear 
8 Intimate apparel 

9 Millinery 

10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's Footmear 

13 Men's clothing 
14 Men's furnishings 

15 Boys' clothing and furnishings 

54,443 72,560 79,287 84,6118 78,892 63,630 67,241 61.470 

64,994 86,137 90,364 77,432 73,796 61,375 81,939 92,612 

212,081 253,001 331,272 337,732 316,469 268,253 268,361 222,894 
32,548 28,782 29,004 28,375 27,941 28,765 30,295 35,224 
98,709 120,099 129,722 141,977 136,194 128,617 138,636 117,408 

46,482 59,732 84,512 66,609 63,927 58,230 86,387 83,877 
42,439 45,913 64,397 67,727 68,470 59,804 60,696 60,421 
66,907 68,516 70,970 71,411 71,949 69,860 72,251 51,4W 
2,638 2,999 4,151 3,644 3,423 2,809 5,720 2,290 

49,024 48,693 53,991 52,898 52,404 48,877 56,331 52,343 

68,561 73,943 89,386 89,354 86,207 75,106 74,466 66,197 

113,011 126,628 159,489 163,137 156,962 138,655 142,330 132,639 

146,125 176,123 212,789 215,226 218,923 171,275 16',,"!) 
182,210 2118,462 277,637 278,906 292,019 254,284 24!, 

61,208 78,330 77,847 77,030 77,009 65,358 711. 

16 	Men's and boys' 	footwear 67,332 73,636 90,237 92,199 92,372 85,406 84,' 
17 	Food and kindred products 52,661 58,511 57,822 39,188 25,808 29,056 25,048 37, 
18 	Toiletries, cosn,eticm and drugs 298,146 283,408 297,572 291,002 290,233 278,285 286,693 298,... 

19 	Photographic equipment and supplIes 57,103 54,543 58,6180 56,239 56,764 52,624 51,122 47,088 
20 	Piece goods 25,992 26,767 32,805 33,305 26,609 25,008 26,126 16,097 

21 	Linens and domestics 176,093 179,261 178,593 179,324 180,483 177,676 174,120 155,438 
22 	Smallwares and notions 56,640 57,044 56,918 57,311 56,072 53,762 55,384 47,657 
23 	Chins and glassware 98,360 102,714 111,876 112,325 111,858 101,194 100,311 97,274 
24 	floor coverings 63,706 61,404 70,127 71,135 70,665 80,173 68,960 72,981 

25 	Draperies, curtains and furniture cow- 74,349 72,167 84,879 82,789 83,877 81,217 31,461 75,877 

erings 

26 	Imps, pictures, mirrors and all other 58,529 57,067 69,173 70,691 69,576 68,485 71,684 69,696 

home furnishings 

27 	Furniture 154,528 159,277 180,278 181,606 177,732 170,890 165,650 174,667 

28 	Major appliances 70,585 76,422 95,131 93,025 94,170 86,853 86,873 72,852 

29 	Television, radio and muaic 197,687 192,741 197,866 194,854 196,715 185,959 195,493 159,871 

30 	Housewares and small electricsl appliances 176,648 172,889 203,645 201,545 194,644 182,455 189,828 165,760 

31 	Hardcore, paints, wallpsper, etc. 142,169 143,175 164,660 171,760 168,394 160,019 152,123 145,794 

32 	Plumbing, heating and building materials 57,471 61,481 68,491 68,999 68,298 66,455 67,477 233,477 

33 	Jewellery 167,103 174,460 196,615 200,577 202,272 183,206 182,047 169,428 

34 	Toys and games 115,077 124,927 139,131 132,785 126,188 138,984 180,316 188,631 

35 	Sporting gsods and luggage 132,443 152,174 189,668 188,990 186,374 164,551 146,898 141,704 

36 	Stationery, books and magszines 121,906 119,629 151,205 151,504 152,978 152,399 175,749 157,375 

37 	Gsmoline, oil, ants occessories, 	repairs 64,959 70,316 70,975 67,882 65,648 64,240 62,022 49,103 

and supplies 

38 	Meals and lumches 583 488 506 396 614 464 324 41 

39 	Repairs and services 2,878 3,013 3,131 3,079 3,328 3,446 7,712 2,4 

40 	All other departments 82,129 91,045 124,179 122,638 113,726 91,204 82,803 

41 	TOTAL ALL IPARTP8NTS 3,756,657 4,016,477 4,648,851 4,621,214 4,539,881 4,179,959 4,292,007 3, 1) 51,110' 

(1) At selling value. - 
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IAI3I1AIJ 1. &a1da megmein. - [ati.ation. ..naueIlee des etocka(I), per rayon, Cada, 1986 at 1987 

Percentage change 

Vari.t ion procentuella 

eie3uac 	Zeptember 	uctooer 	Noser 	Dece.ber 	July/ 	Suly 	Rayon 
June 	 1987/1986 
1987 

AoGt 	Septembre 	Octobre 	Novembre 	Dócemt,re 	Sulllet/ 	Juillet 
Juin 	 1987/1 986 
1987 

thou,ands of dollar. - muller, de dollar. 	
No 

58,771 64,821 73,766 74,368 68,462 .5.7 +9.4 Robe,, robes de mén.ge, tabliera at unl- 	1 
formea pour dame, at jeones lilies 

98,361 114,201 125,817 104,838 88,339 .33.5 -11.5 Manteaus at teilleur. pour dames at jaonaa 	2 
liSle, 

231,347 245,457 255,769 273,251 247,723 -- .20.4 Vêteaent, .ports pour dame, at jeone. fills. 	3 57,908 41,230 49,873 46,444 45,550 .5.3 -14.0 Fourrures 	 4 
106,988 113,607 125,775 122,174 116,512 .7.8 .18.1 Vètemeot, pour b6b6a at enfent, at artIcle, 	5 

de chambre, d'snfwvt, 

75,125 76,368 80,503 69,142 50,586 .48.4 .3.0 V8te.ent, de fillette, at d'aiole,cente. 	6 
66,644 67,885 86,112 92,941 65,831 +1.5 40.5 lingerie at v8ta.ent, de nuit pour da 	7 
53,553 49,695 59,810 60,462 63,096 +3.4 .40.6 Sou,-0tement, 	 8 
2,405 5,668 4,440 6,465 4,884 +103.6 *149.8 Chapeaux 	 9 

54,647 49,658 51,020 52,698 51,509 *15.3 .7.6 8, pour dame, at fllielte, 	 10 

70,672 83,149 105,353 106,994 85,524 -0.9 .12.5 Cant,, moufle, at article, de parure pour 	11 
dame,at fillotte. 

146,173 151,825 162,756 147,722 144,040 .2.7 +7.3 Chau8sures pour dam.., jeunea fillea at 	12 
ant ant, 

237.571 7SS,06 790,939 290,146 23.,008 -3.1 -7.8 iPtesent, pour Ps,..es 	 13 
.1 des dhabilloaent poor hommes 	 14 

+rnent, at articlea d'hahille,aant pour 	15 
.rçOn. 

tinussurea pour hommes at garçons 	 16 
.042 41,196 53,607 56,867 41,221 -15.8 -33. Iroduit, alimentaira, at conneses 	 17 
,305 299,562 386,779 416,160 345,976 .3.0 -3.9 Articles da toilette, co.oétiques at 	di- 	18 

caaent, 
46,435 49,116 59,891 59,154 49,237 -2.9 .8.6 Appareils at foorniture, iiotographiqu.a 	19 
16,796 19,393 23,228 20,368 20,917 .4.5 .42.3 Tissue b Is pièce 	 20 

146,702 147,895 171,537 189,197 188,235 -2.0 +12.0 Literie at lingo do sai,on 	 21 
46,926 45,069 49,695 46,190 54,639 +3.0 .16.2 Menus article, 	 22 
96,895 100,221 108,205 126,391 138,193 -0.9 *3.1 Porcelains at verrerie 	 23 
71,195 74,292 74,076 71,111 74 748 -14.0 -5.5 Revètement, de piancher 	 24 
71,252 75,671 76,265 76,415 80,552 .45.3 .7.4 Tenture,, rideaus at houses, 	 25 

64,831 67,679 78,766 72,250 59,700 .4.7 -2.9 Lampe,, tableau,, •iroir, at autre, article, 	26 
dameuble.ent pour Is asian. 

155,311 164,085 167,849 157,457 189,033 -3.1 -5.2 Me1les 	 27 
69,094 77,755 76,423 81,594 97,533 -- +19.2 Cr0, apparail, mAnager. 	 28 

164,325 159,128 201,848 189,755 194,296 .5.1 .22.3 lAlAviseur., radio, at lusique 	 29 
171,500 181,857 209,028 226,175 182,064 .4.0 .14.5 Article, do mAnage at petite apparall, Alec- 	30 

triques 

138,927 154,117 168,742 157,072 151,520 -4.9 .4.3 Qoinceillorie, peintura, papier-tentura, 	51 
etc. 

29,751 33,196 34,462 34,011 46,778 *1.5 .157.0 Materiel do plamborie, chauffage at con.- 	32 
tructim 

166,623 166,244 199,090 198,046 159,465 -0.6 .7.4 Bijooterie 	 33 
195,038 224,364 268,676 192,062 122,592 *29.7 -4.4 Jouet, at jatis 	 34 
136,046 149,518 177,551 166,941 153,471 -10.7 .4.0 Articles de aport at v.11ee, 	 35 

156,858 168,877 193,135 189,676 159,447 .15.3 .11.7 Papeterie, 	here, at revue, 	 36 
55,629 60,494 64,588 57,058 71,197 -3.5 +26.3 ts,ance, hulls, accasmoires d'.utn.obiie, 	37 

reparation atfournituree 
718 604 554 519 432 -30.2 -25.2 Repa, at ca,,e-cro0te, 	 38 

5,089 5,106 3,364 3,867 7,894 +7.7 .29.2 Services at travaux de reparation 	 39 
57,146 63,832 79,802 72,599 61,007 -9.2 +56.9 You, autres rayon. 	 40 

3,980,601 4,241,659 4,858,787 4,745,823 4,279,406 +2.7 *9.1 tOTAL, T(RJS LLS RAYO6 	 41 



10 

1*811 2. Department Stores - Menthly Stock-sales Ratioa, by Csrtaent, Canada, 1986 and 1987 

1987 

Department 	 January 	february 	March 	April 	May 
	

J,s,e 	July 

Janvier 	fAvrier 	March 	Anril 	Hai 
	

Juin 	Juillet 

1 	Women's and misses' dresses, tsusedresses, 6.09 6.40 5.51 4.30 3.32 3.37 4.18 
aprons and uniforms 

2 	Womer,'m and misses' coats and suits 5.17 7.52 4.43 4.64 5.84 7.47 10.91 

3 	Women's and misses 	sportswear 5.07 5.48 5.30 4.43 3.68 3.42 4.09 
4 	furs 6.44 10.52 12.44 27.82 28.03 59.19 21.41 
5 	Infants' and children's sear and nursery 4.16 5.07 4.37 4.18 4.59 4.71 5.32 

equipment 

6 	Girls' and teenage girls' sear 5.25 5.70 4.44 3.25 3.61 3.51 5.87 
7 	Lingerie and women's sleepsear 3.78 3.82 4.57 4.08 3.65 3.22 3.49 
8 	lot imate apparel 5.36 7.31 5.03 5.29 4.76 4.52 4.94 
9 	Millinery 2.85 4.10 6.88 4.30 4.20 3.07 6.37 

10 	Waeen's and girls' hosiery 5.01 5.16 4.66 4.08 4.30 4.84 7.17 

11 	Women's and girls' 	gloves, mitts and 5.53 6.64 6.11 5.14 4.70 4.86 5.70 
accessories 

12 	Women's, misses' and children's footwear 6.37 7.11 5.33 4.50 4.60 4.41 5.54 

13 	Men's clothing 6.28 8.27 6.49 5.86 5.87 4.42 5.56 
14 	Men's furnishings 5.29 5.69 5.62 5.01 5.13 3.42 4.74 
15 	8oys' clothing and furnishings 6.69 7.32 4.61 3,68 4.16 4,27 5.36 

16 	Men's and boys' 	footwear 6.09 6.82 5.01 4,44 4.94 4,30 
17 	Food and kindred prodocts 1.02 1.09 1.25 0.74 0.69 1.96 I. 
18 	Toiletries, cosmetics and drugs 6.17 5.86 5.77 5.57 5,11 5.03 

19 	Photographic equipment and supplies 6.85 7.90 7.54 6.46 6.05 4.85 
20 	Piece goods 8.03 7.02 6.53 7.69 6.95 6.70 

21 	Linens and domestics 5.06 7.61 6.11 5,98 5,62 5.22 5,19 
22 	Smallaares and lotions 5.28 7.20 6.60 6.69 7.64 7.57 7.56 
23 	China and glassware 9.95 11.70 11.65 10.25 8.95 8.94 8.39 
24 	floor coverings 6.16 6.24 5.59 5.49 5.29 6.12 5.12 
25 	Draperies, curtains and furniture coy- 6.60 6.16 5.63 5.23 4.98 4.77 4.81 

erings 

26 	Lamps, picturea, mirrors and all other 7.48 8.63 8.58 8.57 8.40 8.72 8.45 
home furnishings 

27 	furniture 3.23 4.24 3.88 3.87 3.36 3.33 2.86 
28 	Major appliances 1.75 2.33 2.50 2.35 2.11 1.60 1.54 
29 	Television, radio and music 5.14 6.20 5.82 5.70 5.89 5.33 5.27 
30 	Hoosesares and amall electrical appliances 5.60 6.04 6.77 6.59 5.46 5.13 5.28 

31 	Hardware, paints, wallpaper, etc. 7.10 8.42 6.88 5.62 4.27 4.27 4.76 

32 	Plibing, hosting and building materials 6.86 8.33 6.75 5.61 5.05 3.89 3.78 

33 	Jewellery 13.35 12.29 10.79 8.87 7.99 7.24 8.44 
34 	lays and gases 9.30 8.64 7.88 5.35 6.48 6.63 8.38 
35 	Sporting goods and luggage 6.85 9.97 8.27 5.38 5.12 3.72 3.74 

36 	Stationery, books End magazines 4.36 5.09 6.11 5,79 5.79 5.42 6.86 
37 	Gasoline, oil, auto accessories, repairs 7.04 8.50 6.34 5.15 5.38 4.96 4.48 

and supplies 
38 	Meals and lunches 0.04 0.03 0.03 0.02 0,04 0.03 
39 	Repairs and services 0.20 0.25 0.21 0.18 0.18 0.16 
40 	All other departments 2.22 2.39 2.76 2.02 1.90 1.77 I 

41 	TOTAL ALL 	PMUtN1S 4.87 5.57 5.18 4.56 4.39 4.11 ii 



IE 

I 41111 All 2. Grande megmaine - Rapports servousla 	oska-v.ntea, per ray, Cosad., 1986 at 1987 

Jul 	 August 	 5.ptaober 	 october 	 Noveaber 	 Deceaber 

Juillet 	 A,00t 	 Septeabre 	 Octobre 	 Novre 	 DAcembre 

Reyon 

NO 

3,62 3.49 3.61 4.17 3.90 2.72 Robes, robes Ia obiaga, tabliers at wi- 1 
forses pour doses at jeones fUies 

12.47 6.26 4.57 4.04 3,00 3.38 Menteauv at teilleors pour doses at jaunas 2 
lilies 

3.67 3.63 2.94 3.40 3.74 2.54 VAteeerits sports pour dases at jesies lilIes 3 
19.27 13.54 7.90 6.31 5.18 5.12 fourrures 4 
4.96 3.69 3.91 4.32 3.69 2.60 VAte.ents pour b6b6s at anfants at articles 5 

Ia cla.bras d'enfant. 

5.69 2.69 3.99 4.81 3.00 1.74 VOtesents I. filiattas at d'.doloacantaa 6 
3.30 4.12 3.65 4.45 3.25 1.29 LingerIe at vAtesents Ia nuit pour doss. 7 
3.93 4.45 3.63 5.07 4.93 3.40 Sous-vAtesento 8 
2.32 2.90 3.13 2.23 1.60 1.35 Chapeaux 9 

6.31 5.88 3.63 3.64 3.50 2.42 Bas pour doses at liliettes 10 

5.64 4.92 4.41 4.83 3.07 1.81 Costs, soufles at articles Ia parure pour 11 
doses at rillettes 

5.76 4.84 4,37 4.79 3.47 3.88 Chaussures pour doses, jawsa fills. at 12 
erfants 

5.67 6.23 5.31 5.58 4.03 2.64 VAtenents pour hoeoes 13 

4.03 4.12 4.29 4.99 3.30 1.53 Articles dhabiiieaent pour hoisses 14 

6.02 2.26 4.08 4.97 3.01 1.72 VAtosanta at articles d'habilie.ent pour 15 
gsrcons 

5.50 4.73 5.62 3.88 3.58 Clisuesures pour hoames at garçons 16 

, 

• 	2 0.62 0.73 0.89 0.77 0.44 Produits siiaentaires at corsexes 17 
1 5.20 5.22 6.26 5.42 2.22 Articles de toiletta, coseAtiques at m6di- 18 

cosents 
3.93 4.97 5.93 4.71 1.86 Apperaila at fournitures 	*otogr.pliquaa 19 

4.88 4.63 5.39 4.76 5.69 Tissue è is pièce 20 

4.50 4.11 4.26 4.97 4.53 3.17 Litaria at linge de emison 21 

6.71 6.63 4.79 5.98 4.70 4.77 Nan,.. articles 22 
8.26 9.00 7.99 9.11 6.73 3.59 Porcal.lna at nerrerie 23 
4.74 5.38 5.39 4.47 3.34 5.16 RevAteisants de plancher 24 

4.45 4.74 4.66 4.47 4.39 4.27 lantures, ridasux at leusses 25 

8.33 8.79 8.42 8.67 6.16 3.20 Lospaa, tobiasux, airoire at autraa articles 26 
d'sseubieaent pour is Saloon 

2.79 3.32 3.10 2.79 2.71 3.66 Nat.les 27 
1.33 1.42 1.56 1.34 1.36 1.56 Cros apparails mAnager. 20 
4.51 3.72 3.32 4.79 3.39 2.12 TAlAviseurs, r60ios at anaique 29 
4.97 5.29 5.51 5.83 4.81 2.01 Article. Ia .Anage at patits apparalia Al.c- 30 

triquea 

4.27 4.72 5.84 5.58 3.93 3.05 Quinceiliarie, peintura, papier-tenture, 31 
etc. 

2.26 3.12 5.26 3.12 2.95 3.43 l4et6riel Is pl.ri., cheuufage at cons- 32 
truct ion 

8.02 7.48 6.57 8.52 5.53 1.87 8ijouterie 33 
9,62 10.21 11.98 9.32 3.22 1.24 Joueta at ,jaux 34 
4,75 5.54 7.51 8.63 5.99 2.95 Articles Ia sport at vulisas 35 

6.39 4.50 5.68 6.98 4.68 2.01 Papetarie, 	lures at revues 36 
1.75 4.37 4.67 3.69 2.86 4.30 Essence, huils, eccassoires d'automoblle, 37 

rApsrst ion at fournituras 
12 0.06 0.03 0.03 0.02 0.01 Rapes at casse-croCtas 38 

.1, 0.17 0.16 0.15 0.15 0.16 Services at travaus Is reparation 39 
II 1.85 2.29 2.43 1.93 0.98 Too. .utraa rayons All 

- u.08 3.95 3.98 8.36 3.84 2.18 TOTAL, 11115 IfS 689116 41 
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TA8II 3. D.part.ent Store. - 	sthLy Sales-stock Ratios, by Dep.rtment, Cw,ad., 1906 end 19137 

1987 

Department 	
January 	February 	March 	April 	May 	 June 	July 

Januier 	Février 	Mars 	Avril 	Hal 	 3'sie 	Juillot 

1 	Women's and misses 	dresses, housedresmes, 0.15 0.18 0.19 0.24 0.29 0.26 0.25 
aprons and uniforms 

2 	Women's and misses' coats and s,nts 0.16 0.15 0.23 0.20 0.17 0.12 0.10 

3 	Women's and misses' sportswear 0.18 0.20 0.21 0.23 0.26 0.27 0.24 
4 	Furs 0.13 0.09 0.08 0.04 0.04 0.02 0.05 
5 	Infants' 	and thildren's wear and anrsery 0.22 0.22 0.24 0.25 0.21 0.21 0.20 

6 	Girls' 	and teenage girls' sear 0.18 0.20 0.26 0.27 0.27 0.27 0.20 
7 	Lingerie and women's sleepsear 0.21 0.27 0.26 0.25 0.28 0.29 0.29 
5 	Intimate ppparel 0.19 0.14 0.20 0.19 0.21 0.22 0.21 
9 	Millinery 0.25 0.26 0.17 0.22 0.23 0.29 0.21 

10 	Women's and girls' hosiery 0.19 0,19 0.23 0.24 0.23 0.20 0.15 

11 	Women's and girls' gloves, mitts and 
accessories 

0.16 0.16 0.18 0.19 0.21 0.19 0.17 

12 	Women's, misses' and children's footwear 0.14 0.15 0.21 0.22 0.21 0.21 0.18 

13 	Hen's clothing 0.12 0.13 0.17 0.17 0.17 0.20 0.18 
14 	Men'. furnishings 0.17 0.19 0.20 0.20 0.20 0.27 0.21 
15 	Boys' clothing and furnishings 0.16 0.15 0.22 0.27 0.24 0.21 0.20 

16 	Hen's and boys' 	footwear 0.13 0.15 0.22 0.23 0.20 0.22 015 
17 	Food and kindred products 1.10 0.96 0.79 1.09 1.15 0.54 OH 
18 	Toiletries, cosmetics and drugs 0.15 0.17 0.18 0.18 0.20 0.19 01 

19 	Photographic equipment and supplies 0.16 0.12 0.14 0.15 0.17 0.20 021 
20 	Piece goods 0.14 0.14 0.17 0.13 0.13 0.14 0.15 

21 	Linerm and domestics 0.19 0.13 0.16 0.17 0.18 0.19 0.19 
22 	Sisallwares and antions 0.19 0.14 0.15 0.15 0.13 0.13 0.13 
23 	China and glassware 0.08 0.09 0.09 0.10 0.11 0.11 0.12 
24 	Floor coverings 0.15 0.16 0.19 0.18 0.19 0.17 0.18 
25 	Draperies, curtains and furniture ccv- 0.15 0.16 0.19 0.19 0.20 0.21 0.21 

erings 

26 	Lamps, pictures, mirrors and all other 0.13 0.11 0.13 0.12 0.12 0.11 0.12 
home furnishings 

27 	Furniture 0.28 0.24 0.27 0.26 0.29 0.29 0.34 
28 	Major sppliances 0.48 0.45 0.44 0.42 0.48 0.60 0.65 
29 	Television, radio and music 0.20 0.16 0.17 0.17 0.17 0.18 0.19 
30 	Heusewares and small electrical ppplisnces 0.18 0.16 0.16 0.15 0.18 0.19 0.19 

31 	Hardware, paints, selipaper, etc. 0.14 0.12 0.16 0.18 0.23 0.23 0.20 

32 	Plinbing, heating and building materials 0.16 0.12 0.16 0.18 0.20 0.25 0.27 

33 	Jewellery 0.08 0.08 0.10 0.11 0.13 0.13 0.12 
34 	Toys and games 0.10 0.12 0.13 0.18 0.15 0.16 0.13 
35 	Sporting goods and luggage 0.14 0.11 0.13 0.19 0.19 0.25 0.25 

36 	Stationery, books and magazines 0.17 0.19 0.18 0.17 0.17 0.18 0.16 
37 	Gasoline, oil, auto accessories, repairs 0.14 0.12 0.16 0.19 0.18 0.20 0.22 

and supplies 
38 	Meals and lunches 31.54 26.70 33.12 35.57 32.91 30.12 42.29 
39 	RepaIrs and services 4.16 4.10 4.87 5.41 5.65 6.32 6.25 
40 	All other departments 0.52 0.44 0.42 0.49 0.51 0.50 O.' 

41 	TOtAL ALL III'ARTNT5 0.19 0.19 0.21 0.Z2 0.23 0.23 0.22 
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IAUL[MJ 3. Grands amga.Ina - Rapports .eneuals ventee-etocke, per raon, Canada, 1966 at 1967 

116 

August 	 September 	October 	 Macsaber 	 December 	 Rayon 

)uillet 	 AoOt 	 Septrs 	Octobre 	 Macsabre 	 Décembre 

0.26 0.28 0.29 0.26 0.26 0.35 Robee, robe. da .énaga, tabliera at mi- 1 
forsies pour dames at jeunes fill.. 

0.09 0.16 0.23 0.26 0.30 0.27 Monteeus at tailleurs pour dames at Jaunes 2 
fill.. 

0.26 0.28 0.35 0.50 0.26 0.37 VAtaments sports pour de at jounce fill.. 3 
0.06 0.08 0.13 0.13 0.19 0.19 fourrures 4 
0.21 0.26 0.26 0.24 0.27 0.38 VVtementg pour bébés at anfants at articles 

de chras denfants 

0.19 0,35 0.25 0.21 0.31 0.49 VAtements de fillettes at d'adolescente. 6 
0.30 0.25 0.28 0.25 0.32 0.64 Lingerie at vAtemente do nuit pour dames 7 
0.24 0.23 0.26 0.22 0.20 0.30 Sous-oétesent. 8 
0.38 0.35 0.39 0.49 0.74 0.64 Chapaaux 9 
0.16 0.17 0.26 0.28 0.29 0.41 Baa pour dame. at flllettas 10 

0.18 0.21 0.25 0.23 0.33 0.49 Gants, amufles at articles cia parura pour 11 
dance at fillattes 

0.17 0.22 0.23 0.22 0.27 0.25 Cheussuree pour dames, jeunee flues at 12 
eM ants 

0.17 0.18 0.19 0.19 0.25 0.35 V8teeients pour holsaee 13 
0.24 0.25 0.25 0.22 0.30 0.57 Articles dhabilleaent pour hoames 14 
0.19 0.38 0.26 0.22 0.30 0.52 VAtaaents at artIcles d'hebills.ent pour 15 

garcon. 

.17 

179 
0.19 
1.60 

0.21 
1.45 

0.19 
1.27 

0.25 
1.34 

0.27 
1.91 

Cheasuras pour hammea at garcona 
Produits alimentairas at connaxe. 

16 
17 

.19 0.19 0.19 0.18 0.19 0.41 Articles cia tollette, coanétiquee at m6di- 18 
cements 

.25 0.25 0.21 0.19 0.21 0.49 Appareils at fournituree pIcotogrephiques 19 
15 0.21 0.23 0.20 0.20 0.18 Tissue b la pibce 20 

0.21 0.24 0.24 0.22 0.23 0.31 Literie at hogs ci. maison 21 
0.15 0.15 0.20 0.18 0.20 0.23 Menue article. 22 
0.12 0.11 0.13 0.11 0.16 0.29 Porcelaine at varreria 73 
0.20 0.16 0.19 0.22 0.29 0.20 Rav8temente da plancher 24 
0.23 0.20 0.22 0.22 0.23 0.24 Tenturee, ridasux at houssee 25 

0.12 0.11 0.12 0.12 0.16 0.28 Lampee, tableaus, airoirs at mitre. articles 26 
d aaeubie.ent pour is maisun 

0.35 0.28 0.33 0.36 0.36 0.30 Meubles 27 
0.75 0.68 0.68 0.74 0.75 0.70 Grossppareiis mAnagers 28 
0.22 0.27 0.30 0.23 0.29 0.48 TAlAviseurs, 	radios at .Jeiqmce 29 
0.19 0.19 0.19 0.18 0.22 0.44 Articles de mAnage 

at 
 petite apparail. Alec- 30 

triquas 

0.22 0.21 0.18 0.19 0.25 0.32 Quiecaihieria, painture, papiar-tanture, 31 
etc. 

0.42 0.33 0.32 0.33 0.34 0.34 Matérial da pi.rle, cheuffage at cons- 32 
trurtion 

0.12 0.13 0.15 0.13 0.18 0.48 Bijouterje 33 
0.11 0.112 0.09 0.12 0.26 0.63 Jouets at jeux 34 
0.20 0.18 0.14 0.13 0.16 0.32 Articles cia sport at causes 35 

0,16 0.22 0.18 0.15 0.21 0.45 Papeteria, here, at revues 36 
0.25 0.24 0.22 0.26 0.33 0.26 (seance, huiha, accassoires d'autamoblie, 37 

reparation at fournituras 
14.14 29.49 35.61 44.32 65.00 Rapes at casee-croOtes 38 

.118 5.96 6.24 6.94 7.06 6.15 Sercicea at tracaux da reparation 39 

.56 0.56 0.46 0.46 0,49 0.94 loue eutras reyons 40 

11.23 0.25 0.25 0.24 0.28 0.43 101*1, 1005 LES RAYONS 41 
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TA8LE 4. Natsil Chain Stores - Estimated Manthly 9ocke(1) of 5elected Kinds of Hominess, Canada, 1986 and 1987 

1987 198r 

Kind or business group(2) January February March April May June July July 

Janvier FAsrier Mars Avril Mai Juin Juillet Juillet 

No.  

thousands of dollar, - milliers do dollars - 

I Combination stores (groceries and 980,414 994,140 999,111 991,118 1,001,029 1,002,030 1,007,040 919,808 

seat) 

2 Grocery, confectionery and sun- 75,305 75,531 72,661 76,512 75,211 74,008 74,600 87,600 

dries stores 

3 All other food stores 6,540 6,023 5,842 6,134 6,404 6,436 6,687 6,032 

4 General serchandise stores 386,548 409,354 451,927 430,235 430,235 414,747 430,507 476,320 

5 General atotsa 129,745 120,922 122,615 118,814 114,180 117,834 125,022 132,082 

6 Variety stores 240,155 267,533 196,637 197,227 194,071 191,548 200,168 292,815 

7 Motor vehicle dealers 61,431 63,114 55,099 54,989 62,522 62,522 66,398 72,239 

8 Used car dealers - - - - - - - - 

9 Service stations 17,600 18,445 16,158 16,562 16,214 17,332 18,025 29330 

10 Garaçje: - - - - - 

11 Autonoti.,:;irr-: 	rr1rr.s3cr[r •..v. ;rc :9,2 

storer. 

12 Hen's clothing stores 92,293 109,829 67.875 70,251 66,387 57,823 66,323 97,291) 

13 Women's clothing stores 169,386 202,924 219,767 220,426 217,340 209.298 215,158 188,901 

14 Family clothing stores 236,222 268,584 296,785 298,269 294,988 289,678 315,170 267,457 

15 Specialty moe stores 13,909 14,465 14,364 14,723 14,723 14,473 16,890 13,325 

16 Family shoe stores 142,724 136,587 169,231 165,677 157,393 152,199 158,896 145,099 

17 Hardware stores x S S X 5 5 5 5 

18 Household furniture stores 70,920 76,452 79,204 78,808 77,074 71,756 66,661 67,480 

19 Household appliance stores 5 x x s x 5 x 

20 Furniture, television, radio and 25,117 25,594 26,183 26,654 25,854 25,854 25,932 24,343 

appliance stores 

21 Pharmacies, patent medicine and 194,642 185,883 185,325 181,067 179,614 180,512 184,483 208,242 

cosmetics stores 

22 Bosh and stationery stores 102,702 98,799 97,119 96,148 96,821 104,664 98,279 84,864 

23 Florists 3,459 3,926 3,887 4,206 4,130 3,358 3,543 7,099 

24 Jewellery stores 191,999 187,775 186,648 191,687 193,412 187,996 187,244 179,248 

25 Sporting goods and accessories 23,810 23,548 25,149 27,010 27,712 27,435 28,615 27,903 

stores 

26 Personal accessories stores 127,201 127,201 131,399 136,261 144,164 146,326 147,936 126,982 

27 AlcoholIc beverage stores 471,430 456,556 451,041 445,050 452,077 476 ,755r 444,115 454,241 

28 All other stores(3) 281,497 287,690 303,225 293,522 297,044 291,400 303,970 298,73,  

29 TOTAL ALL 06'IN STORES 4,112,130 4,228,068 4,286,735 4,210,806 4,216,665 4,191,969 4,257,391 4,262,344 

(1)  Data revised to 1977 bend-mark in Retail Dsain Store., 1971, Catalogue 63-210. 

(2)  Sea page 27, "Retail Trade - Composition or Kind of Hosiness Groups". 
(3)  A more detailed description of the group "all other stores" will be found in the p..*lication - Retail Trade (Catalogue 63-005) in 	Eich sales data 

are reported. 
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1481 tNJ 4. 14.gasins de dótail a auccureale. - E,ti*.tione mensuelles di, atocks(l) de cert.ine genres cM crc., C.nada 1986 at 1987 

Percentage cliange 

Veriation procentuolle 

Acejust 	Septeer 	October 	Noveer 	Deceer 	)uly/ 	iuly  
june 	 1987/1986 	 .1 Genre , grand aeqasin 

1987 

AoOt 	Septe,re 	Octobre 	Novembre 	Odceobre 	Juillet/ 	billet 
loin 	 1987/1986 
1987 

NO 
thousand, of dollar, - sillier, de dollare 

900,492 950,920 976,595 1,009,799 959,309 .0.5 .9.5 pcceries-boucheries 

87,074 86,987 87,335 88,901 92,285 .0.8 -14.8 fpiceries. confi.erie, at article. diver, 	2 

6,539 6,408 6,062 6,571 5,585 .3.9 .10.9 Tot., lea autres saqasins d'aliment. 	3 

473,938 509,483 538,014 500,891 436,777 *3.8 -9.6 Maqasine do m,rchandi,e, diverse, 	 8 

137,233 149,721 151,218 151,218 127,326 .6.1 -5.3 Meqasirca gAnArauc 	 S 

286,666 301,286 305,805 314,368 248,351 .4.5 -31.6 Racers 	 6 

63,209 61,629 63,724 66,273 66,074 +6.2 -8.1 Concessiorvairea d'.utosobile. 	 7 

- - - - - - - Vondeurs dautosobile. d'occaecon 	 8 

26,133 24,382 22,651 72,878 22,947 .4.0 -38.5 Stations-aervice 	 9 

- lee 	 10 

ins ci, pièces at d'.cces.ocree dauto- 	Ii 
ii,, 

1110 125,468 134,753 128,420 87,069 +14.7 -31.8 Magesins do 0tement. pour lionise, 	 12 

214,592 224,463 239,053 245,268 182,725 .2.8 .13.9 M.qasin, ci, v8tesents pour dane, 	 11 

286,114 303,343 316,690 313,206 233,652 .8.8 +17.8 Maqasin, de sAtasenta pour 1. fanille 	14 

14,071 14,760 15,218 14,746 13,979 +16.7 .26.8 Maqasine de citausaure. ,p4ciali.ee 	15 

154,530 165,193 168,827 156,611 133,014 .4.4 .9.5 Hag,,.,,, de chouseures pour Is t..ill. 	16 

cc cc cc * x * cc Quincaillerie, 	 17 

64,985 68,622 69,514 73,685 74,496 -7.1 -1.2 HalasI,, de .eoble, 	 18 

* cc cc cc cc cc cc Maqasins dcparoils mdnager. 	 19 

22,785 25,360 28,175 29,105 26,136 *0.3 .6.5 Maqasins de secEde., tAlAviseur., radio, at 	20 
accesso. rca 

212,615 241,105 214,101 207,464 190,452 .2.2 -11.4 Pharmacies, •6dcca.sent, brevet6s at pro- 	21 
duit. Ic beait& 

86,986 97,772 120,064 127,028 104,798 -6.1 .15.8 Librsxrie, at papeterce, 	 22 

3,028 3,803 5,639 4,101 3,592 .5.5 .14.3 Fleuristes 	 23 

186,059 191,641 205,056 221,666 190,854 -0.4 .4.5 Bijouteries 	 24 

30,107 32,606 34,921 29,089 22,719 44.3 *2.6 Magasina darticles de sport at dccc..- 	25 
801 roe 

130,151 136,535 151,281 162,778 132,501 .1.1 .16.5 Magasine d,cces,oire. per.onnal. 	 26 

486,888 529,082 582,613 678,959 495,573 -6.8 -2.2 'Icqasire di boissone alcoolique. 	 27 

142,321 321,065 342,255 342,597 288,124 .4.3 .1.1 bus las autres magasins(3) 	 28 

,150,459 4,629,522 4,845,051 4,960,912 4,199,345 +1.6 -0.1 TOTAL, 1008 ItS MAGASINS A SIJCOJIISAL[S 	29 

Ce, donn6e, ont Ati ajustea b is base de8 Magasins di d6teil A euccur..les, 1971, no 63-210 a. catalogue. 
Voir page 27, 	'Coaserce di detail - Coquosition par genre di co.eserce'. 
Une description plus dCtailiCo du groupe "to.., leg autres eagagina" ipparalt done is publication gui traite des vent., - Coerce cM detail (nO 
63-005 au catalogue). 
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TABLE 5. Retail Chain Stores - Inthly Stock-salem Ratios for Selected KiMs of jsinesa, Cwsala, 1986 and 1987 

No. 

Kind of business 

1987 

January 

Janvier 

February 

Février 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

July 

Juillet 

1 Combination stores (groceries and .67 .79 .77 .72 .65 .71 .71 
seat) 

2 Grocery, confectionery and .45 .49 .41 .42 .38 .40 .38 
sundries stores 

3 All other food stores .37 .31 .31 .24 .33 .35 .35 

4 General merchandise stores 2.50 2.95 2.64 2.47 2.52 2.49 2.64 

5 General stores 1.86 1.93 1.58 1.66 1.43 1.43 1.74 

6 Variety stores 4.67 5.39 3.06 2.75 2.78 2.58 2.71 

7 Motor vehicle dealers 2.53 2.23 1.49 1.14 1.45 1.44 1.69 

8 Used car dealers - - - - - - - 

9 Service stations .08 .09 .07 .07 .06 .07 .07 

10 Garages - - - - - - - 

11 Automotive parts and accessories 2.20 2.22 1.87 1.61 1.49 1.45 1.33 
stores 

12 Men's clothing stores 2.04 2.84 1.26 1.12 .90 .85 1.32 

13 Women's clothing stores 1.19 1.71 1.51 1.35 1.22 1.24 1.35 

14 Family clothing stores 2.66 3.44 2.83 2.52 2.34 2.39 2.90 

15 Specialty shoe stores 1.12 1.58 1.43 1.26 1.08 1.08 1.27 

16 Family shoe stores 2.52 3.09 2.85 2.27 1.98 2.09 2.30 

17 Hardware stores x x x S S S S 

18 Household furniture stores 1.82 2.15 2.60 2.44 2.17 1.83 1.62 

19 Household appliance stores S S X S S S S 

20 Furniture, television, radio and .45 .52 .40 .44 .38 .37 .32 
appliance stores 

21 Pharmacies, patent medicine and 1.33 1.31 1.21 1.13 1.09 1.12 1.13 
cosmetics stores 

22 Book and stationery stores 2.61 2.86 2.89 2.79 2.82 3.13 2.94 

23 Florists 2.47 2.32 1.97 1.84 1.28 1.46 1.78 

24 Jewellery stores 6.59 6.95 7.39 6.07 4.84 4.74 4.64 

25 Sporting goods and accessories .91 1.01 .83 .89 .84 .76 .84 
stores 

26 Personal accessories stores 2.50 2.74 2.49 2.55 2.48 2.33 2.13 

27 Alcoholic beverage stores 1.28 1.30 1.18 1.03 .85 .91" .Th 

28 All other stores 1.45 1.55 1.43 1.32 1.26 1.20 1.311 

29 TOTAL ALL OIAIN STORES 1.18 1.21 1.10 1.13 1.03 106r 1.07 
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IA&EAU 5. Magasins de detail a auccuraales - Rapports menwels atocks-ventes de certains genres de cerce, Canada, 
1986 et 1987 

336 

July 	August 	September 	October 	November 	December 	Genre de comeerce 

Juiliet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 

.70 .64 .75 .69 .73 .65 piceries-boucheries 1 

.51 .49 .53 .50 .52 .54 Cpiceries, confiseries et articles 2 
divers 

.31 .32 .35 .32 .35 .18 Toum lee autres magdsins dali- 3 
ments 

3.06 2.87 2.68 2.41 1.81 1.84 Nagasins de marchandises diverses 4 

1.98 2.14 2.16 2.04 2.06 1.31 Magasins gCnCraux 5 

3.55 3.22 3.66 3.63 3.04 1.46 Bazars 6 

1.92 1.91 1.81 1.56 1.94 2.43 Concessionnalres dsutomoblles 7 

- - - - - - Vendeurs deutomobiles d'occasion B 

.13 .12 .12 .10 .10 .10 Stations-service 9 

- - - - - - Garages 10 

1.31 1.28 1.34 1.51 1.21 1.34 Magasins de pièces et d'accemsoi- 11 
rem d'automobiles 

2.07 

2.12 1.89 1.91 1.29 .68 Plagaaine de vCtements pour hoamea 12 

13 .31 1.31 1.26 1.32 1.21 .66 Magasins de 	dames vêtements pour 

.72 2.31 2.40 2.60 2.33 1.12 Hagasins de vCtements pour Is 14 
famille 

1.23 1.25 1.18 1.16 1.07 1.00 Magasina de chaussures spéciali- 15 
sees 

2.42 2.08 2.07 2.06 1.57 1.30 Magesins de chaussures pour Ia 16 
famille 

x x x x x x Quincailleries 17 

1.66 1.48 1.57 1.54 1.58 1.56 Magasins de meubles 18 

a a a x a x Magasins d'eppareils menagera 19 

.36 .35 .44 .48 .46 .36 Magasina de meubles, téléviseurs, 20 
radios et accessoires 

1.50 1.42 1.70 1.39 1.31 .90 Pharmacies, ndicaments brevetés 21 
et produits de beauté 

2.71 2.36 2.76 3.36 3.02 1.20 Librairiem et papeteries 22 

1.82 1.79 2.47 1.91 2.28 1.41 Fleuriates 23 

4.88 5.24 5.77 5.73 4.54 1.47 Bijouteries 24 

1.08 .87 1.03 1.30 .94 .36 Magasins d'articles de sport et 25 
d accessoires 

2.03 1.98 2.43 2.59 2.18 1.01 Magasins d'accessoires personnels 26 

.83 .85 1.22 1.25 1.39 .61 Magasine de boissons alcooliques 27 

1.47 1.33 1.47 1.43 1.16 .70 Tous les autres magasiris 28 

1.18 1.12 1.29 1.24 1.20 .81 TOTAL, bUS LES I4GASINS A 	JC- 29 
C(JRSALES 
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TA2LE 6. Retail Chain Stores - nthly Sales-stock Ratiom for Selected Kinds of Business, Canada, 1986 and 1987 

I 
Kind of business 

1 	Coithination stores (groceries and 
meat) 

2 Grocery, confectionery and 
sundries stores 

3 	All other food stores 

4 General merchandise stores 

5 General stores 

6 	Variety stores 

7 	Metor vehicle dealers 

8 	Used car dealers 

9 	Service stations 

10 	Garages 

11 	Automotive parts and accessories 
stores 

12 	Men's clothing stores 

13 	Women's clothing stores 

14 	Family clothing stores 

15 	Specialty shoe stores 

16 Family shoe stores 

17 	Hardware stores 

18 	Household furniture stores 

19 Household appliance stores 

20 	Furniture, television, radio and 
appliance stores 

21 	Pharmacies, patent medicine and 
cosmetics stores 

22 	Book and stationery stores 

23 	Florists 

24 	Jewellery stores 

25 	Sporting goods and accessories 
stores 

26 	Personal accessories stores 

27 	Alcoholic beverage stores 

28 	All other stores 

29 TOTAL ALL CHAIN STORES 

1987 

January February March 

Janvier Février Mars 

1.49 1.27 1.30 

2.20 2.04 2.43 

2.68 3.26 3.25 

.40 .34 .38 

.54 .52 .63 

.21 .19 .33 

.39 .45 .67 

12.16 11.12 14.92 

.45 .45 .54 

.49 .35 .80 

.84 .59 .66 

.38 .29 .35 

.89 .63 .70 

.40 .32 .35 

x x a 

.55 .47 .38 

a a a 

2.25 1.93 2.49 

.75 .76 .83 

.38 .35 .35 

.40 .43 .51 

.15 .14 .14 

1.10 .99 1.20 

.40 .37 .40 

.78 .77 .84 

.69 .65 .70 

.85 .82 .91 

April 

Avril 

May 

Hal 

June 

Juin 

July 

Juillet 

1.39 1.54 1.41 1.40 

2.39 2.66 2.50 2.60 

4.14 3.06 2.90 2.86 

.41 .40 .40 .35 

.60 .70 .70 .58 

.36 .36 .39 .37 

.88 .69 .70 .59 

14.47 15.57 14.70 14.53 

.62 .67 .69 

.89 1.11 1.18 .7b 

.74 .82 .81 .74 

.40 .43 .42 

.79 .93 .93 .79 

.44 .50 .48 .43 

a a a x 

.41 .46 .55 .62 

a a a a 

2.26 2.62 2.71 3.16 

.88 .91 .89 .89 

.36 .35 .32 .34 

.54 .78 .68 .56 

.16 .21 .21 .22 

1.12 1.19 1.31 1.19 

.39 .40 .43 .47 

.97 1.17 1.1or 1.3i 

.76 .80 .83 .77 

.88 97 94F .95 

I 

I 
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IA8t(AJJ 6. Magasinm de detail a euccursales - Rapportm .ensuels ventes-stocka de certains genres de cerce, Cwiade, 
1986 at 1987 

86 

July 

Juillet 

August 

AoQt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Décembre 

Genre de coimnerce 

No 

1.43 1.55 1.34 1.46 1.36 1.53 piceriea-boucheries 1 

1.94 2.05 1.90 2.00 1.91 1.86 rpiceries, confiseries at articles 2 
divers 

3.27 3.14 2.82 3.16 2.86 5.71 bus les autres magasins d'ali- 3 
ments 

.33 .35 .37 .41 .55 .54 Magasina de narchandisea diverse8 4 

.50 .47 .46 .49 .48 .76 Magasins généraux 5 

.28 .31 .27 .28 .33 .69 Bazara 6 

.52 .52 .55 .64 .52 .41 Conceasionnairea d'autoinobilea 7 

- - - - - - Vendeurs d'autoniobiles d'occasion B 

7.49 8.51 8.47 9.67 9.96 10.11 Stations-service 9 

- - - - - - Garages 10 

.77 .78 .75 .66 .83 .75 Magasins do pièces at d'acceaaoi- 11 
res d'autoinobilea 

.48 .47 .53 .52 .78 1.46 Magasiria de vêtements pour hcimmes 12 

.76 .76 .79 .76 .83 1.51 Magasins de vétements pour dmnes 13 

.37 .43 .42 .38 .43 .89 Magasina de vêtements pour Is 14 
famille 

.82 .80 .85 .87 .94 1.00 Magasins de chausaurea apéciali- 15 
aCes 

.41 .48 .48 .49 .64 .77 Magasins do chaussures pour Is 16 
famille 

x x x x x x Quincailleries 17 

.60 .67 .64 .65 .63 .64 Magaains do meubles 18 

x x a a x x Magasins d'appareils menagers 19 

2.77 2.83 2.25 2.10 2.20 2.76 Magaains do meubles, tCléviseura, 20 
radios at accessoires 

.67 .70 .59 .72 .76 1.11 Pharmacies, médicmnenta brevetéa 21 
at produita cia beautC 

.57 .42 .36 .30 .33 .83 Librairiea at papeteries 22 

.55 .56 .40 .52 .44 .71 Fleurjates 23 

.20 .19 .17 .17 .22 .68 Bijouteriea 24 

.92 1.15 .97 .77 1.07 2.75 Maqasins d'mrticlea do sport at 25 
d' accessoires 

.49 .51 .41 .59 .46 .99 Maqasins d'accessoirea peraonnels 26 

1.711 1.17 .82 .80 .72 1.63 Magasina de boisaons alcooliques 27 

.75 .68 .70 .86 1.43 bus lea autrea magasin8 28 

.85 .89 .78 .80 .83 1.23 TOTAL, TOIJS LES PWASINS A 9JC- 29 
CIJRSALES 
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TA&E 1. Wholesale Merchants - Menth-to-.onth and Year-to-year Percentage Change in Eati.ated Levels of Stocks, by Major Trade 
Groupa for Canada and for All Trades in Regions, 1987 

1 9h 7 

Major trade groups - 
Regions 	 Feb./.]an. 	March/feb. 	April/March 	MayAprfl 	June/Mayr 	Ju1yIiineP 

Fév./jan. 	Mars/fey. 	Avril/mars 	Msi/avril 	Juin/mair 	Juil./juinP 
No. 

per cent - pourcentage 

1 	Total all trade groups +2.7 +2.4 +0.6 -0.4 -0.8 -0.2 

2 	Food +3.7 -0.3 +0.8 +0.9 +0.1 +0.8 

3 	Tobacco, drugs and toilet preparations -0.9 -3.8 +1.8 +3.1 +0.3 +4.9 

4 	Apparel, dry goods, furniture and -0.9 -0.1 +1.0 +1.2 +5.9 -- 
general aerchandise 

5 	Metor vehicles and accessories i-4.1 +4.9 -2.2 -0.7 -1.0 -1.7 

6 	Fara machinery, equipment and supplies +3.7 +2.5 +1.4 +1.3 +2.6 -2.4 

7 	Other machinery, equlpient and +2.0 -0.4 +2.3 +0.e -1.11 
aupplies(1) I 

8 	Metals, 	hariwure, 	phs,himl and h-it irul - 	.1 * -/i. 	1 -1,. 
equipment 

9 	Lubber and building aeterials +7.4 +6.4 -0.3 -2.1 -1.3 -1.1 

10 	Other wholesalers(2) +2.3 +5.1 -1.4 -2.7 -4.5 +0.7 

Regions 

11 Atlantic provinces +4.5 +1.5 +2.0 +0.8 +2.0 -1.0 

12 Québec +0.0 +4.2 -1.4 -2.2 +2.8 +0.4 

13 Ontario +3.7 +2.2 +0.3 +1.0 -2.3 -0.6 

14 Prairie provinces +2.4 +2.3 +2.9 -0.4 -2.3 -0.6 

15 British Colusbia, 	Yukon and Northwest +2.9 -- +1.2 -2.0 -0.9 +1.1 
Territories 

(1) Includes: Electrical machinery, equipment ant nunplies 'SIP 21: and '1ah''v and n'i,inrant,  
(2) Includes: Farm products (excluding grain 	ri' 	 ''r ur i :(r-r rn 	I 	P'r.n 

627); and Wholesaleir; , n.e.s . 	1C (20) . 
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IAHITAIJ 7. Marchands de groa - Variations en pourcentaqe par rapport au mois précêdent et a Pannée précédente de l'esti.ation 
du nlvea,j de, stock,, par Grands qrotes de corce (Canada) et pour l'ense,le des coerces (réqiona), 1987 

ffl7/1986 

Grands oroupes cJe comerce - 
February 	March 	April 	May 	Juner 	JulyP 	 Regions 

Février 	Mars 	Avril 	 lai 	Jujnr 	JuilletP 
NO 

per cent - pourcentaqe 

+5.2 .4.7 +2.5 +2.9 +2.7 +2.2 Total, tous lea groupes de coerce 1 

-- +1.5 +5.4 +5.7 +5.2 +10.2 Produits alimentaires 2 

+6.3 -2.5 +1.8 +5.9 +0.5 +3.6 Produits du tabac, pharmaceutiques et 3 
articles de toilette 

-1.0 -0.4 -2.0 +0.5 +3.8 +3.6 Vêternents, articles de mercerie, meuble, de 4 
maison at marchandi,e, en général 

+11.7 +14.2 +7.3 +8.8 +6.0 +3.9 Véhiculea è moteur et accessoires 5 

-12.8 -14.1 -12.4 -12.0 -8.7 -9.4 Machines et materiel aqricoles 6 

--H. .. -O. 1 	IIEH, 	f)IdflhII)P[1 	'I 

de chauflage 

+11.9 +10.8 +0.8 +0.3 +2.6 +2.7 Bois d'oeuvre et matCriaux de construction 9 

+7.5 +7.7 +2.4 +0.4 +1.3 +0.7 Autres qrossistes(2) 10 

Regions 

+10.1 +9.7 +10.2 +11.7 +12.8 +11.5 Provinces de l'Atlantique 11 

+4.9 +7.9 +3.6 +1.9 +6.2 +4.9 Québec 12 

+9.8 +8.1 +6.1 +8.4 +5.1 +4.1 Ontario 13 

-4.0 -5.8 -6.2 -6.4 -7.1 -5.5 Provinces des Prairie, 14 

+6.2 +4.8 +2.9 +2.0 +2.8 +2.0 Colombie-Aritannique, Yukon et Territoire, 15 
du Nord-Ouest 

rclus: Machines, appareils et fournitures Clectriques (CAr 621); 	at Machines et Cquipeeent, n.c.a. 	(CAE 623). 
In -' 1,js: 	Produits 	aqricnles 	(excluant les céréales) 	(CAr 602); 	Papier et articles en papier 	rA( 611); 	Dechets Pt 	matières 

'A( 	,77 	IHt AI 	•)• 
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TA&E 8. W,olesale Prchtm - Itaithly Stocks/Sales Ratios, by t'jor Trade Groups for Cada and for All Trades in Regions, 
1987 

1907 

Major trade groups - 
Regions 	 February 	March 	April 	May 	June' 	JulyP 

Février 	Mars 	Avril 	Mai 	Juinr JuilletP 
No. 

per cent - pourcentage 

1 	Total all trade gro.s 1.65 1.51 1.44 1.39 1.34 1.41 

2 	Food .77 .70 .67 .68 .67 .66 

3 	Tobacco, drugs and toilet 1.00 .92 .93 .89 .87 .93 
preparations 

4 	Apparel, dry goods, furniture 1.71 1.67 2.00 2.33 2.28 2.04 
and general merchandise 

5 	Motor vehicles and accessories 2.05 1.85 1.64 1.78 1.70 1.81 

6 	Farm machinery, equipment and 4.23 3.87 2.65 2.70 2.77 2.74 
supplies 

7 	Other machirnry,  , 	eq jirnent 	and 1.80 1 .55 1.iS 1. 	7 1 	55 1 - as 
supplies(1 

8 	Metals, 	hardware, 	plurn0inq and 1.75 1.57 1.57 1.49 1.40 1.52 
heat ing equipment 

9 	Lumber and building materials 1.68 1.53 1.36 1.20 1.14 1.20 

10 	Other wholesalers(2) 1.67 1.65 1.44 1.17 1.17 1.43 

Regions 

11 	Atlantic provinces 1.59 1.49 1.42 1.29 1.23 1.21 

12 	Québec 1.56 1.43 1.36 1.23 1.28 1.33 

13 	Ontario 1.57 1.45 1.38 1.41 1.33 1.42 

14 	Prairie provinces 2.31 2.07 1.92 1.77 1.65 1.72 

15 British Columbia, Yukon and Northweat 	1.41 	1.27 	1.26 	1.22 	1.14 	1.21 
Territories 

(1) Includes: Electrical machinery, equipment and supplies (sic 621); and Machinery and equipment, n.e.s. (SIC 623). 
(2) inrIudea: Farm prnducts rxnludinq pram) (Sic 02): Paper and paper preducts SiC 6113: Scrap and waste materials 	1 

I 	1,. 	. 	p. 
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TABLEAU 8. Narchands de gros - Rapport mensuel stocka/ventes, par 
cerces (r6qions), 1987 

Grands qroiçea de cerce (Canada) et pour l'enseithle des 

- Grands qroupes He cornerce - 

February March April May June Julyr Réqions 

Iévrier Mars Avril Mai Juin Juillet" 
NO 

per cent - pourcentage 

1.19 1.69 1.57 1.49 1.53 1.55 Total, tous los qroupes do coerce 	1 

.87 .79 .74 .72 .73 .68 Produits alitnentaires 	 2 

.96 1.06 .95 .90 .99 1.01 Produits du tahac, oharmsceutiqi.es 	3 
ci articles He t.oilette 

2.15 1.99 2.26 2.51 2.64 2.19 Vêtements, articles He mercerte, 	4 
meublea He maison et marchanclises 
en qénéral 

2.05 1.86 1.61 1.65 1.73 1.79 Véhicules h moteur et accessoires 	5 

5.71 4.23 2.76 2.83 2.81 2.70 Machines et materiel aqricoles 	6 

I 	7 

- 1pIi 	I 	I; 	Ii 

1.95 1.72 1.56 1.40 1.33 1.27 Baja 1oeuvre ci mat6riaux He 	 9 
construction 

1.79 1.69 1.53 1.22 1.30 1.58 Autres qrossistes(2) 	 10 

Regions 

1.61 1.61 1.43 1.31 1.33 1.27 Provinces He lAtlantique 11 

1.64 1.57 1.42 1.26 1.35 1.39 quebec 12 

1.75 1.62 1.51 1.47 1.50 1.53 Ontario 13 

2.51 2.45 2.23 2.09 2.07 2.20 Provinces des Prairies 14 

1.50 1.34 1.34 1.35 1.35 1.34 Colombie-Britannique, Yukon ci 	15 
Territoires du Nord-Ouest 

rv Inclus: Machines, appareils ci fournitures Ciectriques (CAr 621); ci Machines at Cquipement, n.c.a. 	(CAC 
nclus: 	Produits agricoles 	(exeluarit les crales) (CAr 602); 	Papier ci 	articles en papier (CAf 	611); Oechets ci matièrea 



	

1.46 	 +17.4 

	

1.27 	 -1 .3 

	

1.72 	 -4.4 

	

1.95 	 +8 • 2 

	

1.45 	 +17.6 

	

1.32 	 -2.8 

	

1.56 	 -0.8 

	

1.99 	 +20 • 7 

1.92 

1.60 

1.86  

2.39 

+13.8 

+5.0 

-11.0 

+8 • 3 

	

1.77 	 +6 • 1 

	

1.50 	 -4.5 
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TABLE 9. Independent Motor Vehicle Dealers, Month-end Stock-sales Ratios and the Quarter-to-quarter 
Percentage (benqe for Stocks, Cenada, 1984-1987(1) 

TABLEAU 9. Concessionnaires d'automobiles indépendants - Rapporis stocks-ventes a La fin du mois et 
lea variations procentuelles des stocks par rapport &i trimestre précédent, Cenada, 1984-
1987(1) 

Period 
	

Stock-sales ratio 
	

Percentage change 

Période 	 Rapport stocks-ventes 	Variation procentuelle 

1984 

March - Mars 

June - Juin 

September - Septernbre 

December - Décembre 

1985 

March - Mars 

June - Juin 

September - Septembre 

December - Décembre 

1986 

March - Mars 

June - Juin 

September - Septembre 

December - Décembre 

1987 

March - Mars 

June - Juin 

September - Septembrf.  

December - Décembre 

1) Derived from sales and inventory data reported by a panel of respondents. 
1) Obtenus a partir des données stir les ventes et stocks fournies par certains répondants. 
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ApptrbdIx 1 
	

Appeiidice I 

SCOPE OF IKE SURVEY 
	

CHPJV DE L'ENQUtTE 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory 
statistics and constitute a counterpart to 
similar statistics available on inventories 
at the manufacturing level (see: 
Inventories, Shipments and Orders in 
Manufacturing Industries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.g., department store stocks which are 
valued at selling price). They do not in-
niude goods held on a consignment basis, nor 
a they include items not held for resale, 
ich as fixtures, equipment and supplies. 
atimates are not adjusted for seasonal 
iriations, price changes or number of busi- 
ss days in the respective months. 

The tables relating to inventories of 
department stores and chain stores show 
monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the estimated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

A comprehensive review of the survey of 
adependent store merchandise inventories 
as revealed that, with the exception of 
)tor vehicle dealers, the sample of respon-

dents does not yield results of fully satis-
factory quality. Hence, publication of 
estimates of quarter-to-quarter percentage 

Cette publication mensuelle réuriit des données 
sur les stocks des grossistes, des magasins a 
succursales, des grands magasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
sont destinées 6 aider les utilisateurs de ces 
statistiques. Ces données représentent une 
consolidation des statistiques sur les stocks et 
elles constituent un comp1ment aux statistiques 
sur les stocks des industries manufacturières 
(voir: Stocks, livraisons et coandes des indus-
tries manufacturiBres, no 31-001 au catalogue). 

Ii s'agit ici des stocks cornmerciaux de mar-
chandises en magasin destines a Ia revente 6 la 
fin du mois ou du trimestre. Les stocks sont 
habituellement évalués mu prix coUtant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins sont évalus au prix de vente). 
Ils ne comprennent ni les marchandises en consi-
gnat ion ni les articles non destinés Ia re-
vente: installations, materiel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sonnalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables de chaque mois. 

Les tableaux concernant les stocks des grands 
magasins et des magasins succursales contien-
nent les estimations mensuelles de la valeur so-
netaire des stocks détenus mu Canada par chacun 
des divers genres de commerce et par rayon 
l'intérieur des grands magasins. Dans le cas des 
concessionnaires d'automobiles indépendanits, le 
tableau ne contient que le taux trimestriel de 
variation de l'estimation du niveau des stocks, 
ainsi que le rapport stocks-ventes la fin du 
mois. Le tableau se rapportant mu commerce de 
gros indique les variations en pourcentage par 
rapport mu mois précédent de lestimation du 
niveau des stocks selon le genre de commerce. 
Tous les ratios stocks-ventes indiqués dans cette 
publication sont obtenus en divisant Ia valeur 
monétaire des stocks par la valeur monétaire des 
ventes. Pour les concessionnaires d'automobiles 
indépendants, les ratios sont seulement bases sur 
les données fournies par certainis enquêtés. Au-
cune rectification n'est apportée a ces ratios 
pour tenir compte de la marge bénéficiaire de 
vente qui vane d'un commerce a l'autre. 

Note aux utilisateurs des donnêes: 

Une revision d'ensemble de lenquéte sur les 
stocks commerciaux des magasins indépendants a 
révélé que, a lexception des concessionnaires 
d'automobiles, les résultats produits a partir de 
l'échantillon des répondants n'étaient pas de 
qualité entirement satisfaisante. Par consé-
quent, la publication des estimations des veria- 
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changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport au trimestre 
précédent dans les stocks ainsi que les rapports 
stocks-ventes h Ia fin du mois pour lea rnagasins 
indépendants (autres que les concessionnaires 
d'automobiles) a été discontinuée. Lea estirna-
tions pour les concessionnaires d'automohiles, 
lesquelles ant été jugées de qualité acceptable, 
continueront d'être puhliées. 

4 



RETAIL TRADE - CO4QSIT ION OF KIND Of BUS!- 	CIJt$IERCE DE DtTAIL - C0P4USIIION PAR GENRE I)E 
NESS GROUPS 
	 COI*LRCE 

piceries-botxheries. Epiceries-boucheries (épi-
ceries avec 20% ou plus de viande fraiche). 

I4aqasins d'épiceries, confiseries et articles 
divers. Magasins d'piceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraiche). 

Tous lea autrea magasins d'alimentation. Maga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et confiseries; laiteries; maga-
sins d'oeufs et de volailles; magasins de fruits 
et legumes; boucheries; poissonneries; magasins 
d'aliments fins (delicatessen); autres magasins 
d 'al imentation. 

Magasins de marchandises diverses. Magas ins de 
cnarchandises diverses (moms du tiers du stock en 
aliments) et les bureaux de vente par commande 
postale et par catalogue des grands rnagasins. 

Magasins généraux. Magasins généraux (plus du 
tiers do stock en aliments). 

Bazars. Bazars. 

Conceasionnaires d'automobiles. Vendeurs d'auto-
mobiles (neuves et d'occasion ou neuves seule-
sent). 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
i'autornobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pièces et d'accessoires d'automobi-
les. Magasins de pneus, d'acciinuiateurs et 
d'accessoires; magasins de fournitures pour Ia 
rnaison et l'autornobile. 

Magasins de vétements pour hosmes. Magasins de 
vêtements pour hommes et garçons; nagasins d'ac-
cessoires vestimentaires pour hoinnies et garçons; 
chapelleries pour hornmes et garçons; tailleurs 
(ateliers de confection sur place de vêtements 
sur mesure). 

Magasins de vêtements pour dmnes. Magasins de 
vêtements prêt-a-porter pour dames et jeunes fil-
les; rnagasins de lingerie et bonneteries pour 
dames et Jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour Is famille. Magasins 
de vétements et d'accessoires vestimentaires pour 
tin famille. 

Coithination stores. 	Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sizidries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
neat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
Iruit and vegetable stores; meat markets; 
lish markets; delicatessen stores; other 
I irst it 

I 	neacirarid rc;, 	stores. 	i 	I 

rciacidL;e stores less than ono- triLrd food. 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal- 
I 	 i 	crrl 	j! 	I 

Ll 	I 	( ci 	iii ;i I 	rc 

Service stations. 	I'vise stat 10cc;. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
air] 	it 	Sill IjI I 	st 1 

MeFI'S 	cIUtiilFIçj 	stores. 	Mcci cc 	ciii] 	ho\ 

clothing stores; men's and boys furnishings 
stores; men's and boys' hat stores; custom 

	

1 or 	icut 	1 o flu-cs i r 	ct rops 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
so r ies and cit tier apper nc I stores. 

Family clothing stores. Family clothing and 
fir 	I -Pr 	icr 	ct a 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Fsmily shoe stores. Family shoe stores. 

Harare stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drugstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Magasins de chaussures spécialisées. Magasins d 
chaussures pour hommes et garçons; rnagasins (h 
chaussures pour dames et Jeunes fi1ft; fnayasiimi 
de chaussures pour enfants et bébés. 

Magasins de chaussures pour Ia famille. Magasins 
de chaussures pour Ia farnille. 

Quincailleries. Quincailleries. 

Hagasins de meubles de maison. Magasins de rneu-
bles. 

Magasins d'appareils ménagers. P4agasins d'appa-
reils ménagers; magasins de fournitures électri-
ques. 

I4agasins de meubles, de téléviseurs, de radios et 
d'appareils ménagers. Magasins de ineubles, de 
téléviseurs, de radios et d'appareils ménagers. 

Pharmacies, magasins de médicaments brevetés et 
de produits de beauté. Drogueries y compris ma-
gasins de spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires. Mi-
gasins d'articles de sport; embarcations, moteJF 
hors-bord et accessoires connexes; magasins Ii 

bicyclettes et ateliers de reparation; vendein, 
de motocyclettes. 

Magasins d'accessoires personnels. Magasins et 
kiosques de tabac; inarcharids de journaux et de 
périodiques; magasins de cadeaux, de nouveautés 
et de souvenirs; magasins d'appareils et de four-
nitures photographiques; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; inagasins de jouets et de Jeux. 

Magasins de boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des saga-
sins de bière. 

Tous les autres magasins de coiierce de detail. 
bus les autres magasins non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Volijnes VII and VIII). 

Nota 

Une definition détaillée des genres de 
commerce de detail et de commerce de gros paralt 
dans les publications du Recensement du Canada de 
1971 (volunes VII et VIII). 
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Factors like these are explored in the Report on the 
Demographic Situation in Canada, 1986. 

Using the latest demographic data, this report up-
date5 its well received predecessor. It is a dynamic 
portrait of Canada and her people, and provides 
special analytical sections on subjects like: 
• language 
• feitihty and childbearing 
• causes of mortality 
• interprovincial migration 
For the best insight into Canada's demographic 
scene, choose the Report on the Demographic 
Situation in Canada, 1986. 
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$16.50 other countries, 
138 pages. 
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139 pages 
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Des événements tels que ceux<i font 'objet du NAISSANCES, Rapport sur Ia situation demographique au 
Canada, 1986. 

Réalisé a partir des plus récentes données demo- D ECES graphiques disponibles, ce rapport constitue une 
version a jour de Ia publication originale. qui avait 
éte très bien accueillie. II presente un portrait MARIAGES, 	dynamique du Canada et de sa population et contient 
des analyses sur des sujets comme: 
• Ia langue; DIVORCE. S . . • Ia fécondité et 
• les causes de mortalité; 
• Ia migration interprovinciale. 
Afin de mieux saisir Ia réalité démographique cana-
dienne, procurez-vous le Rapport stir Ia situation 
demographique au Canada, 1986 
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