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SYpot-S 
	

SIGNES CONVENTIONN[LS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

Les signes conventionnels suivants sont em-
ployés uniformément dans les publications de Sta-
tistique Canada: 

nornbres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de 
la Loi sur is statistique relatives au 
secret. 

	

This publication was prepared under the di- 	Cette publication a été rédiqée sous is direction 
rection of: 	 de: 

	

• P.N. Triandafillou, Director, Industry 	. P.N. Triamdafillou, directeur, Division de 
Division 	 l'industrie 

	

• C. Snyder, Associate Director, Distrihu- 	. C. Snyder, directeur associé, Snus-division 

	

live Trades Sub-division, Industry Divi- 	des comerces de Ia distributions, Division de 
sion 	 l'industrie 

	

• R. Rasia, Chief, Distributive Trades Sub- 	. R. Rasia, chef, Section du commerce de detail, 

	

division, Retail Trade Section, Industry 	Sous-division des commerces de la distrihu- 
Division 	 lions, Division de l'industrie 

4 



TABLE OF CONTENTS 	 TABLE DES MATILRES 

	

Page 
	

Page 

Highlights 	 5 	Points Saillants 
	

5 

Table 	 Tableau 

1. Department 	Stores 	- 	Estimated 	1. Grands magasins - Estimations mensuelles 
Monthly Stocks, by Department, 	des stocks, par rayon, Canada, 1986 et 
Canada, 1986 and 1987 	8 	1987 

	
8 

2. Department Stores - Monthly Stock-
sales 	Ratios, 	by 	Department, 
Canada, 1986 and 1987 	10 

3. Department Stores - Monthly Sales-
stock 	Ratios, 	by 	Department, 
Canada, 1986 and 1987 	12 

4. Retail Chain Stores - Estimated 
Monthly Stocks of Selected Kinds of 
Business, Canada, 1986 and 1987 	14 

etail Chain Stores - Monthly 
tock-sales Ratios for Selected 

Kindsof Business, Canada, 1986 and 
1987 16 

. 1etaiI Chain Stores - Monthly 
Sales-stock Ratios for Selected 
Kinds of Business, Canada, 1986 and 
1987 18 

2. Grands magasins - Rapports mensuels 
stocks-ventes, par rayon, Canada, 1986 
et 1987 	 10 

3. Grands magasins - Rapports mensuels 
ventes-stocks, par rayon, Canada, 1986 
et 1987 	 12 

4. Magasins de detail a succursales - Esti-
mations mensuelles des stocks de cer-
tains genres de commerce, Canada, 1986 
et 1987 	 14 

5. Magasins de détail a succursales - Rap-
ports mensuels stocks-ventes de certains 
genres de commerce, Canada, 1986 et 1987 	16 

6. Magasins de detail a succursales - Rap-
ports mensuels ventes-stocks de certains 
genres de commerce, Canada, 1986 et 1987 	18 

7. Wholesale Merchants - Month-to-
month and Year-to-year Percentage 
Change in Estimated Levels of 
Stocks, by Major Trade Groups for 
Canada and for All Trades in 
Regions, 1985-1987 

B. Wholesale Merchants - Monthly 
Stock/Sales Ratios, by Major Trade 
Groups for Canada and for All 
Trades in Regions, 1985-1987 

9. Independent Motor Vehicle Dealers, 
Month-end Stock-sales Ratios and 
the Quarter-to-quarter Percentage 
Change for Stocks, Canada, 1984-
1987 

Appendices 

I. Scope of the Survey 

II. Retail Trade - Composition of Kind 
of Business Groups 

7. Marchands de gras - Variations en pour-
centage par rapport au mois précédent et 
a l'année précédente de I'estimation de 
niveau des stocks, par Grands groupes de 
commerce (Canada) et pour l'ensemble des 

20 	comrnerces (regions), 1985-1987 

B. Marchands de gras - Rapports mensuels 
stocks/ventes, par Grands groupes de 
commerce (Canada) et pour l'ensemble des 

22 	cornmerces (r6gions), 1985-1987 

9. Concessionnaires d'automobiles indépen-
dants - Rapports stocks-ventes a Ia fin 
du mois el variations procentuelles des 
stocks, par rapport au trimestre pr6c6- 

24 	dent, Canada, 1984-1987 

Appendices 

25 	I. Champs de l'enquête 

II. Commerce de detail - Composition par 
27 	genre de commerce 

20 

22 

24 

25 

2 

Selected Publications 	 Choix de publications 





HIGHLIGHTS 
	

POINTS SAILLANTS 

Department Stores 	 Grids Magasins 

• Department store inventories, unadjusted 
for seasonal variations, totalled $4,445 
million at the end of August 1987. This 
inventory level represented an increase 
of 5.2% over the level reached in August 
1986. 

The August 1987 ratio of inventories to 
sales stood at 4.48:1, up from 4.31:1 
observed a year earlier. 

Retail thain Stores 

• Retail chain store inventories totalled 
$4,329 million at the end of August 1987, 
a modest decrease of 0.5% from the level 
reached in August 1986. 

• The August ratio of inventories to sales 
stood at 1.08:1, down from the average 
ratio of 1.11:1 observed in the seven pre-
vious months. 

Wtin less I e Merchants 

Inventory levels in August 1987 were 2.8% 
higher than in the corresponding period in 
1986. The ratio of inventories to sales at 
the end of August 1987 stood at 1.45:1, 
down from 1.58:1 recorded a year earlier 
and up over the average ratio of 1.38:1 
observed in the three previous months. 

Note to ters: 

La valeur des stocks des grands magasins, sans 
ajustements saisonniers, s'élevait è $4,445 
millions 'a la fin du mois d'aoôt 1987. Le 
niveau des stocks représente une hausse de 
5.2% par rapport su niveau atteint en aot 
1986. 

Le rapport du total des stocks aux ventes pour 
le mois d'aoôt 1987 Se chiffrait 'a 4.48:1, soit 
une hausse comparativement mu rapport de 4.31:1 
observe in an auparavant. 

Magasins de detail a succursales 
• La valeur des stocks des magasins de detail 'a 
succursales s'élevait 'a $4,329 millions a la 
fin du mois d'aoOt 1987, soit une baisse 
modeste de 0.5% par rapport au riiveau atteint 
en aoOt 1986. 

• Le rapport du total des stocks aux ventes s'est 
établi 'a 1.08:1 en aoüt 1987, soit une baisse 
comparativement au rapport moyen de 1.11:1 
observe au cours des sept rnois précédents. 

Marchands de tjrus 

Le nivesu des stocks s'est accru de 2.8% en 
aot 1987 en regard de Ia même période en 
1986. Le rapport du total des stocks aux 
ventes, 'a la fin d'aoCit 1987, s'est établi a 
1.45:1, soiL une baisse coinparativement 'a 
1.58:1 un an auparavant et me hausse compara-
tivement mu rapport moyen de 1.38:1 observe au 
cours des trois mois précédents. 

Note aix utilisateurs: 

Data users should note that unadjusted 	Les utilisateurs des données devraient prendre 
monthly department store sales and stocks 	note que les estimations rnensuelles des ventes et 
estimates for 1986 have been revised to 	des stocks des grands magasins, sans ajustements 
incorporate late responses. 	 saisonniers, pour 1986, ont été révisées afin 

d'incorporer les declarations tardives. 

I 
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IABL[ 1. Department Store. - (etiaated tinthly Stocka,(1) by Department, Caimia, 1986 and 1987 

1987 

Department 	 January 	February 	March 	April 	May 	June 	July 	August 

Janvier 	FAvrier 	Mare 	 Avril 	 Msj 	 juAn 	 Ouillet 	AoOt 

No. 
thousands or dollars - illirrs de dollars 

1 	Women's and misses' dresses, houaedressea, 54,443 72,560 19,287 84,608 78,892 63,630 67,241 73,263 
OprOfla and uiiforss 

2 	Women's and misses' coats and suite 64,994 86,137 90,364 77,432 73,796 61,375 81,939 107,829 

3 	Women's and misses' sportswear 212,081 257,001 731,272 337,732 316,469 268,253 268,361 287,154 
4 	Furs 32,548 28,782 29,004 28,375 27,941 28,765 30,295 30,145 
5 	Infants' and children's wear and nursery 98,709 120,099 129,722 141,977 136,194 128,617 138,635 133,485 

equipment 

6 	Girls' 	and teenage girls' wear 46,482 59,732 84,512 66,609 63,927 58,230 86,387 93,996 
7 	Lingerie and women's sleepwear 42,439 85,913 64,397 67,727 68,470 59,804 60,696 69,388 
8 	Intimate apparel 66,907 68,516 70,970 71,411 71,949 69,860 72,251 71,849 
9 	Millinery 2,638 2,999 4,151 3,644 3,423 2,809 5,720 7,645 

10 	Women's and girls' hosiery 49,024 48,693 53,991 52,898 52,404 48,877 56,331 61,191 

11 	Women's and girls' gloves, mitts and 
accessories 

68,561 73,943 89,386 89,354 86,207 75,106 74,466 82,867 

12 	Women's, misses' 	and children's footwear 113,011 126,628 159,489 163,137 156,962 178,655 142,330 156,957 

13 	Hen's clothing 146,125 174,123 212,789 215,226 218,921 171,235 165,950 174,636 
14 	Mcv's 	Furnishings 182,210 208,462 277,617 278,906 292,019 254,284 246,307 254,181 

-7, ins 	and 	1  

1 	lv, 	,ihis 	I 	'ar 7, 	1. .' 	7 	 1,, 1 ii'' •. 	• 	2 i], Ii, H 
17 	Furvi 	on) 	oir,dre,l 	privlocts 52,661 58,511 51,822 39, 1)18 25,808 29,()56 75,07,8 53,143 
18 	Toiletries, cosmetics and drugs 298,146 283,408 297,572 291,002 290,233 278,285 286,693 296,618 

19 	PhotographIc equipment and supplies 57,103 54,543 58,600 56,209 56,764 52,624 51,122 54,108 
20 	Piece goods 25,992 26,767 32,805 33,305 26,609 25,008 26,126 25,355 

21 	Linens and domestics 176,093 179,261 178,593 179,324 180,483 177,676 174,120 173,823 
22 	So,sllwarem and notions 56,640 57,044 56,908 57,311 56,072 53,762 55,384 59,379 
23 	China and glassware 98,360 102,714 111,876 112,325 111,858 101,194 100,311 103,354 
24 	Floor coverings 63,706 61,404 70,127 71,135 70,665 80,173 68,940 66,204 
25 	Draperies, curtains and Furniture coy- 74,349 72,167 84,879 82,789 83,877 81,217 81,461 80,426 

erings 

26 	Laeps, pictures, mirrors and all other 58,529 57,067 69,173 70,691 69,576 68,485 71,684 73,451 
he furnishings 

27 	Furniture 154,528 159,277 180,218 181,606 177,732 170,890 165,6561 161,891 
28 	Major appliances 70,585 76,422 95,131 93,025 94,170 86,853 86,873 83,069 
29 	Television, radio and nusic 197,687 192,741 197,866 194,854 196,715 185,959 195,493 193,553 
70 	Housewares and small electrical appliances 176,648 172,889 203,645 201,545 194,644 182,455 189,828 195,463 

01 	Hardware, paints, wallpaper, etc. 142,169 143,175 164,660 171,160 168,394 160,019 152,123 147,088 

32 	Plumbing, hosting and building materials 57,471 61,481 68,491 68,999 68,298 66,455 67,477 65,645 

33 	Jewellery 167,103 174,460 196,615 200,577 202,272 183,206 182,047 181,847 
34 	Toys and gases 115,077 124,927 139,131 132,785 126,188 138,984 180,316 232,549 
35 	Sporting quods and luggage 132,443 152,174 189,668 188,990 186,374 164,551 146,898 145,059 

36 	Stationery, books and magazinea 121,906 119,629 151,205 151,504 152,878 152,389 175,749 166,515 
37 	Gasoline, oil, auto accessories, repairs 64,959 70,316 70,975 67,882 65,648 64,240 62,022 59,984 

and supplies 
38 	Heals and 1,,w,ches 583 488 506 396 614 464 324 312 
79 	Repairs and services 2,878 3,013 7,131 3,079 3,328 3,446 3,712 3,62? 
40 	All other departments 82,129 91,045 124,139 122,638 113,726 91,204 82,803 64,92-. 

41 	TOTAl.. ML LPART1NT5 3,756,457 4,016,477 4,648,851 4,621,214 4,539,881 4,178,859 4,292,007 4,444,962 

(1) At selling value. 
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, 	 Aid *11 1. Cr.de ..g.sins - Estimations .eneu.11.s dos sto.*9(1) per rayon, Cunad., 1986 at 1987 

Porcentac)e change 

Variation procentualla 

August 	Septeabar 	October 	M.ves.ber 	December 	Aogost/ 	August 	Rayon 
July 	 1987/1986 
1987 

Ao46 	Saptambre 	Octobre 	Novembre 	Décedere 	9o04/ 	VoOt 
Juillet 	1987/1986 
1987 

No 
thousauds of dollars - milliers de dollars 

92,007 94,457 102,865 84,880 62,536 *9.0 -20.4 Robes, robes de mdnage, tabliers at uni- 	1 
formes pour dames at ,jeunes filles 

96,411 108,494 114,281 96,613 70,991 .31.6 .11.8 Maateaux at tailleurs pour domes at jemnas 	2 
fillem 

232,731 241,454 246,170 287,440 240,559 .7.0 .23.4 V8temantm sports pour dames at jeunes fIllas 	3 
33,822 36,106 42,762 41,614 38,661 -0.5 -10.9 Fourrures 	 4 

156,894 151,942 157,477 142,248 110,893 -3.7 -14.9 VAtoments pour bébAs at enfants at articles 	5 
de chmires d'enfants 

76,162 68,749 74,039 77,584 54,887 .8.8 .23.4 VAtasents de fillettos at d'adoleocentas 	6 
59,745 65,684 78,481 97,431 65,503 +14.3 .16.1 Lingerie at v8tementu do nuit pour dames 	1 
62,550 64,457 70,155 73,943 71,620 -0.6 .14.9 Sous-v6tementa 	 8 
7,476 8,585 8,824 8,742 5,810 .33.7 +2.3 D.eaus 	 9 

55,650 59,466 59,513 61,941 53,625 .8.6 .10.0 Ram pour dames at fillettas 	 10 

77,638 93,406 112,114 115,098 85,364 .11.3 .6.7 Canto, mouflas at articles de parura pour 	11 
'lames at fillettas 

133,116 141,492 148,491 150,101 129,309 +10.3 .17.9 Chaussuras pour dames, jeunem filles at 	12 
enf ant a 

15,595 222,867 242,449 236,321 167,087 .5.2 -7.4 VAta,sents pour ho,.ses 	 13 
i,903 247,504 281,649 704,043 226,210 .3.2 .18.8 Arliclea d'hablllemant pour home.. 	 14 

i..: ''ment, at articles d'habillnt pour 	15 
in rçona 

Az , , . 	A. insures pour hsamem at qarons 	 16 
41,89 1 89,601 55,524 66,440 45,841 .32.3 -19.5 Irod,n,ts ali.santairas at corsiexas 	 17 

292,559 310,024 360,565 407,702 373,447 +3.5 +1.4 Articles do toilette, cosisétiques at médi- 	18 
camants 

54,057 55,587 62,946 70,999 58,427 +5.8 +0.1 Apparails at fournitures photoqraphiguas 	19 
26,269 28,466 29,676 31,425 23,959 -3.0 -3.5 Tissua h Is pièce 	 20 

164,717 166,088 175,295 190,064 176,794 -0.2 +5.5 Literia at linge do aaison 	 21 
64,345 65,894 67,487 64,264 59,551 .7.2 -7.7 Memo articles 	 22 
95,594 97,729 109,517 135,953 112,368 .3.0 .8.1 Porcelaina at verraria 	 23 
63,467 65,126 63,615 68,427 64,207 -4.0 .4.3 Rov8toe,ents de plsncher 	 24 
73,570 75,194 75,528 87,912 83,619 -1.3 +9.3 Tantures, rideaus at houmsea 	 25 

61,162 66,517 72,839 80,759 61,498 .2.5 +20.1 Laopas, tableaux, Psiroirs at aotras article. 	26 
d'ameubi.aent pour is maison 

151,078 155,911 153,428 158,130 158,013 -2.3 +7.2 Moubles 	 27 
60,590 67,425 66,791 88,194 91,654 -4.4 .77.1 Cros appareils ménaqors 	 28 

225,893 222,836 248,503 241,704 209,710 -1.0 -14.3 Téléviseurs, radios at susique 	 29 
183,694 195,198 212,395 251,276 199,849 .3.0 *6.4 Article, do sénaqe at patits appareila 61cc- 	30 

triques 

149,702 163,159 169,802 112,227 148,238 -3.3 -1.7 Oulncatlleria, peintur., papier-tanture, 	31 
etc. 

63,085 67,094 68,024 70,656 65,772 -2.7 .8.1 Mst6riel de ploaberia, chajffaqe at cons- 	32 
t ruct ion 

171,981 180,828 207,664 226,131 169,433 -0.1 +5.7 Rljouterie 	 33 
194,393 247,520 278,780 258,910 136,765 .29.0 *19.6 Jouats at jeux 	 34 
147,741 154,415 163,611 175,936 152,175 -1.3 -1.8 Articlas do sport at valises 	 35 

130,676 133,835 157,965 198,935 161,515 -5.3 +27.4 Papaterle, lieres at revues 	 36 
68,507 74,721 75,685 72,605 69,535 -7.3 -12.4 Essence, hulle, accassoires d'autoeobila, 	37 

reparation at fourniturem 
477 401 352 749 254 -3.7 -34,6 Rapes at casse-croOtes 	 78 

.440 2,447 2,563 3,103 2,803 -2.4 .48.4 Services at travaux de r6psrstion 	 39 

P H1,578 92,905 103,723 114,429 97,861 -21.6 -20.8 loom si,tres rayons 	 40 

4,77',943 4,516,523 4,913,604 5,193,995 4,242,415 +3.6 +5.2 TOTAL, TIllS ItS RAYIS 	 41 



10 

TABLE 2. Department aoree - ithly Stock-sales Ratios, by Oeperta.nt, Canada, 1986 and 1987 

1987 

Department 	 January 	February 	March 	 April 	May 	 June 	July 

Janvier 	Fdvrier 	March 	 Asril 	Hai 	 Juin 	Juillet 

1 	Women's and misses' dresses, housadreases, 6.09 6.40 5.51 4.30 3.32 3.37 4.18 
aprons and oniforaw 

2 	Women', and misses' coats and suits 5.11 7.52 4.43 4.64 5.84 7.47 10,91 

3 	Women's and misses' sportswear 5.07 5.48 5.30 4.43 3.68 3.42 4.09 
4 	Fur. 6.44 10.52 12.44 27.82 28.00 59.19 21.41 
5 	Infants' 	end children's wear and nursery 4.16 5.07 4.37 4.18 4.59 4.11 5.32 

equipment 

6 	Girls' 	and teenage girls' sesr 5.25 5.70 4.44 3.25 3.61 3.51 5.87 
7 	lingerie and women's sleepsear 3.78 3.82 4.57 4.08 3.65 3.22 3.49 
8 	Intimate apparel 5.36 7.31 5.03 5.29 4.76 4.52 4.94 
9 	Millinery 2.85 4.10 6.88 4.30 4.20 3.07 6.37 

10 	Women's and girls 	hosiery 5.01 5.16 4.66 4.08 4.30 4.84 7.11 

11 	Wen's and gtrls 	gloves, mitts and 5.53 6.64 6.11 5.14 4.70 4.86 5.70 
accessories 

12 	Women's, misses' and children's footwear 6.31 7.11 5.33 4.50 4.60 4.41 5.54 

13 	Men's clothing 6.28 8.27 6.49 5.86 5.87 4.42 5.56 
14 	Men's furnishings 5.29 5.69 5.62 5.01 5.13 3.42 4.74 
15 	Boys' clothing and furnishings 6.69 7.72 4.61 3.68 4.16 4.27 5.36 

16 	Men', and boys' 	footwear 6.09 6.82 5.01 4.44 4.94 4.30 5.511 
17 	Food and kindred products 1.02 1.09 1.25 0.74 0.69 1.96 1.57 
18 	Toiletries, cosmetics and drugs 6.17 5.86 5.17 5.57 5.11 5.07 5.44 

19 	Photographic equipment and supplies 6.85 7.90 7.54 6.46 6.05 4.85 4.79 
20 	Piece goods 8.03 7.02 6.53 7.69 6.95 6.70 8.11 

21 	Linens and domestics 5.06 7.61 6.11 5.98 5.62 5.22 5.19 
22 	S.oallwares and notions 5.28 7.20 6.60 6.69 1.64 7.57 7.56 
25 	Chins and glassware 9.95 11.70 11.65 10.25 8.95 8.94 8.39 
24 	floor coverIngs 6.16 6.24 5.59 5.49 5.29 6.12 5.12 
25 	DraperIes, curtains and furniture coo- 6.60 6.16 5.63 5.23 4.98 4.17 4.81 

•r ings 

26 	laips, pictures, mirrors and all other 7.48 8.65 8.58 8.57 8.40 8.72 8.45 
home furnishing. 

27 	Furniture 3.23 4.24 3,88 3.87 3.36 3.33 2.86 
28 	Major applIances 1.75 2.33 2.50 2.35 2.11 1.60 1.54 
29 	TelevIsion, radio and music 5.14 6.20 5.82 5.70 5.89 5.33 5.27 
30 	Housewares and small electrical appliances 5.60 6.04 6.77 6.59 5.46 5.13 5.28 

31 	Hardware, paints, wallpaper, etc. 7.10 8.42 6.88 5.62 4.27 4.27 4.76 

32 	Pliing, heating and building materials 6.86 8.37 6.75 5.61 5.05 3.89 3.78 

33 	Jewellery 13.35 12.29 10.79 8.87 7.99 7.24 8.44 
34 	Toys mid ges 9.30 8.64 7.88 5.35 6.48 6.63 8.38 
35 	SportIng goods mid luggage 6.85 9.97 8.27 5.38 5.12 3.72 3.74 

36 	Stationery, books and magazines 4.96 5.09 6.11 5.79 5.19 5.42 6.86 
37 	Gasoline, oil, auto accessories, repair. 7.04 8.50 6.34 5.15 5.38 4.96 4.48 

and supplies 
SB 	Meals and lunches 0.04 0.03 0.03 0.02 0.04 0.03 0.02 
39 	Repairs and services 0.20 0.25 0.21 0.18 0.18 0.16 0.17 
40 	All other departments 2.22 2.39 2.76 2.02 1.90 1.17 1.94 

41 	TOTAL ML O(P*RTMENTS 4.81 5.57 5.18 4.56 4.39 4.11 4.58 



ill 

tABLEAU 2. Orauth .agasins - Rapports aunmuel, stocks-yenta,, par rayon, Canada, 1986 at 1987 

l986r 

August August Septenber October Noveaer December 
Rayon 

AoUt RoOt Septembre Octobre Noveatre DAcembre 
NO 

4.37 5.64 5.52 6.12 4.56 2.59 Robes, robes de mnaqe, tablier, at uni- 1 
forses pour dames at jeunes lilies 

6.69 6.61 4.57 3.83 2.87 2.86 Mantesue at tsi!laurs pour dames at jeunes 2 
lii los 

4.37 3.73 2.97 3.34 3.94 2.49 YRtements sports pour dame, at jeunes lilies 3 
17.16 13.59 7.89 8.30 5.19 5.11 Fourrurex 4 
3.85 4.69 4.54 4.69 3.83 2.32 YRtements pour bébds at enfants at articles 5 

de chaderes denfante 

3.21 2.65 3.64 4.35 3.32 1.90 VAtements de fillettes at dadolescentes 6 
4.20 3.76 7.69 4.14 3.42 1.32 Lingerie at vRtements de nuit pour dame, 7 
4.95 4.90 4.61 5.72 5.70 3.69 Sous-vAtements 8 
8.83 10.12 8.37 5.15 2.41 1.88 Chapeaux 9 
6.39 5.88 4.36 4.27 4.18 2.58 Baa pour dames at fillattes 10 

5.98 5.67 5.08 5.27 3.42 1.90 Cant,, moufles et articles de parure pour 11 
dames at fillettes 

4.98 4.18 4.05 4.31 3.47 3.50 Chaussures pour daises, jeunea lilies at 12 
ent ant 

6.18 6.23 5.57 5.51 3.99 2.23 YRtements pour hommes 13 
4.14 3,15 4.04 4.55 3.14 1.44 Articles d'hahillement pour hoames 14 
2.82 3.50 5.78 6.42 3.82 1.83 VAtements at articles d'hshillement pour 15 

(to rQons 

' 5.2 (4) 4.13 4.62 1.72 1.19 7)o((ros 	coI- 	boro'c.t 	'3 	qorv 16 
1.72 0.87 8.3)8 (1. 1.14 17.52 Prodt 	olioenta(res et. 	conro'xx 17 
5.2) 5.27 5.29 5.83 5.35 2.50 Articles de toilette, 	cosniétiques at 	adli- 19 

cagisents 
5.05 4.59 5.60 6.48 5.95 2.11 fippareila at foiurniturea photographiques 19 
6.86 6.86 6.12 5.30 6.86 5.83 Tissua h Is pihce 20 

4.46 4.57 4.73 4.95 4.73 3.10 Literie at line la maison 21 
7.19 7.13 5.47 5.64 5.01 4.18 I'enus articles 22 
9.28 8.57 7.53 8.69 6.85 2.68 Porcelsine at verrerie 23 
5.32 5.18 5.15 4.26 3.53 4.88 Rev9teeenta de plancher 24 
4.94 4.88 4.61 4.50 5.26 4.68 Tenturea, rideaus at housses 25 

7.89 7.60 7.73 7.97 6.83 3.09 Laiapes, tableaux, miroirs at metres articles 26 
d'ameublement pour is maison 

3.33 3.58 3.28 2.89 3.03 3.46 4 ubles 27 
1.75 1.81 1.54 1.36 1.68 1.71 Gras appareils m6naqero 28 
4.12 4.98 4.44 5.92 4.15 2.18 Tél6viseurs, radios at mesique 29 
4.67 5.19 5.25 5.36 4.98 2.09 Articles de mdoae et petita appareil, élec- 30 

triques 

5.59 5.79 6.59 6.14 4.77 3.23 Quincaillerie, peinture, papler-tentura, 31 
etc. 

5.36 5,42 5.79 5.33 4.93 4.00 Mat4riel de plomberie, chauffaqe at cons- 32 
truction 

8.46 7.57 1.26 8.73 6.10 2.00 Bijouterie 33 
10.91 9.67 11.82 7.94 3.47 1.20 Jouets at jeux 34 
6.01 6.14 7.58 7.98 6.47 3.01 Articles do sport et valises 35 

4.20 3.33 4.40 5.65 4.99 2.02 Papeterie, livrea at revues 36 5.99 5.68 6.01 4.61 3.82 4.41 tsaenca, huile, accessoiras d'automohile, 37 
reparation at fournitaras 

4.41 0.03 0.02 0.02 0.02 0.01 Repas at casse-croOtes 38 0.16 0.15 0.14 0.13 0.14 0.14 Services at travaux de rêparation 39 
1.932 1.98 2.36 2.26 2.29 1.10 Tous autres rayons 40 

4.48 4.31 4.36 4.53 3.81 2.18 101*1, IIUS LES RAYIJS 41 
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TAIlti 3. Depurtaent Stores - 4,0 1,1 y  ',,,i,v-,,t mi Rut 	by 14iv,rin,eot , 	room 	1016 o,d liii! 

1997 

Department 	
January 	February 	March 	April 	May 

Janvier 	F6vrier 	Mars 	Avril 	4i 

Jane 	3uiy 

June 	Juillet 

I 

1 	Wcen's and misses' dresses, housedresses, 0.15 0.18 0.19 0.24 0.29 0.26 0.25 

aprone and ,jniforma 

2 	Wmsen's and misses' coats and suIte 0.16 0.15 0.23 0.20 0.11 0.12 0.10 

3 	Women's and misses' sportswear 0.18 0.20 0.21 0.23 0.26 0.27 0.24 

4 	Furs 0.13 0.09 0.08 0.04 0.04 0.02 0.05 

5 	Infants' and children's wear and rairsery 0.22 0.22 0.24 0.25 0.21 0.21 0.20 

6 	Girls' and teenage girls' aesr 0.18 0.20 0.26 0.27 0.27 0.27 0.20 

7 	Lingerie and women's sleepweer 0.21 0.27 0.26 0.25 0.28 0.29 0.29 

8 	Intimate apparel 0.19 0.14 0.20 0.19 0.21 0.22 0.21 

9 	Millinery 0.25 0.26 0.17 0.22 0.23 0.29 0.21 

10 	Women's and girls' hosiery 0.19 0.19 0.23 0.24 0.23 0.20 0.15 

11 	Women's and girls' 	gloves, mitts and 0.16 0.16 0.18 0.19 0.21 0.19 0.17 

accessories 
12 	Women's, misses' and children's footwear 0.14 0.15 0.21 0.22 0.21 0.21 0.18 

13 	Men's clothing 0.12 0.13 0.17 0.17 0.17 0.20 0.18 

14 	Men's Furnishings 0.17 0.19 0.20 0.20 0.20 0.27 0.21 

15 	8oys' 	clothing and furnishings 0.16 0.15 0.22 0.27 0.24 0.21 0.20 

16 	 II H. H H. 2Z (I 	21) (1.22 6.1 

17 	Food 	and kir,drcd 	prodiet 1.16 U.'h u. 7) .U9 1.15 U. 74 0.59 

16 	Toiletries, cosmetics and drugs 0.15 0.17 0.16 0.18 0.20 0.19 0.19 

19 	Photographic equipment and supplies 0.16 0.12 0.14 0.15 0.17 0.20 0.21 

20 	Piece goods 0.14 0.14 0.17 0.13 0.17 0.14 0.13 

21 	Linens and domestics 0.19 0.13 0.16 0.17 0.18 0.19 0.19 

22 	Sealiwsras and notions 0.19 0.14 0.15 0.15 0.13 0.13 0.13 

23 	China and glassware 0.08 0.09 0.09 0.10 0.11 0.11 0.12 

24 	Floor coverings 0.15 0.16 0.19 0.16 0.19 0.17 0.18 

25 	Draperies, curtains and furniture coo- 0.15 0.16 0.19 0.19 0.20 0.21 0.21 

er ings 

26 	Lamps, pictures, mirrors and all other 0.13 0.11 0.13 0.12 0.12 0.11 0.12 

home furnishings 

27 	Furniture 0.28 0.24 0.27 0.26 0.29 0.29 0.34 

28 	Major appliances 0.48 0.45 0.44 0.42 0.48 0.60 0.65 

29 	Television, radio and music 0.20 0.16 0.17 0.17 0.17 0.18 0.19 

30 	Housewares and anall electrical appliancea 0.18 0.16 0.16 0.15 0.18 0.19 0.19 

31 	Hardware, paints, wallpaper, etc. 0.14 0.12 0.16 0.18 0.23 0.23 0.20 

32 	Plisibing, heating and building materials 0.16 0.12 0.16 0.18 0.20 0.25 0.27 

33 	Jewellery 0.08 0.08 0.10 0.11 0.13 0.13 0.12 

34 	Toys and gases 0.10 0.12 0.13 0.18 0.15 0.16 0.13 

35 	SportIng goods and luggage 0.14 0.11 0.13 0.19 0.19 0.25 0.25 

36 	Stationery, books and magazines 0.17 0.19 0.18 0.17 0.17 0.18 0.16 

37 	Gasoline, oil, auto acceasoriea, repairs 0.14 0.12 0.16 0.19 0.18 0.20 0.22 

and supplies 
38 	Meals aid lr.a,chea 31.54 26.70 33.12 35.57 72.91 30.12 42.29 

39 	Repairs and services 4.16 4.10 4.87 5.41 5.65 6.32 6.03 

40 	All other departments 0.52 0.44 0.42 0.49 0.51 0.50 0.49 

41 	TOTAL ALL 1X1'MTISNTS 0.19 0.19 0.21 0.22 0.23 0.23 0.22 
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10131 AU 1. -.r.-IUip3vr-t 	s.vao'I 	tni-tcki, iur rpvr, I,,.di, 19334 ci 1991 

August 

RoOL 

1 94 

August 

RoOt 

September 

Septeebre 

October 

Ijctobre 

November 

Novembre 

December 

Décembre 

Rayon 

No 

13.24 0.19 0.18 0.17 0.20 0.33 Robes, robes de mAnage, tabliers et 	ni- 1 
formes pour dames at jeunes filles 

0.17 0.17 0.23 0.27 0.32 0.30 Mariteaux at Lailleurs pour doses at jeunes 2 
filles 

0.24 0.28 0.34 0.30 0.27 0.37 VRteeents sports pour dames at jeunes filles 3 
0.06 0.08 0.13 0.13 0.19 0.19 Fourrures 4 
0.25 0.22 0.22 0.22 0.25 0.38 VRtements pour bAbes et enfants at articles 5 

de chosbres d'enfants 

0.32 0.39 0.26 0.24 0.31 0.44 VRtosents de filleLtes et d'adolescentes 6 
0.25 0.28 0.28 0.26 0.32 0.61 Lingerie et vRtements do nulL pour dames 7 
0.20 0.20 0.22 0.18 0.18 0.27 Sous-vRte,aents 8 
0.13 0.12 0.13 0.20 0.41 0.43 Chspeaus 9 
0.16 0.18 0.24 0.23 0.24 0.36 Baa pour dames at fillettes 10 

0.18 0.20 0.21 0.21 0.30 0.45 Santa, eosfles at articles de parure pour 11 
dames eL fillettes 

0.21 0.25 0.25 0.24 0.29 0.26 Chaussures pour dames, ,jeunes filles at 12 
enf ants 

0.17 0.17 0.19 0.19 0.25 0.37 VAtements pour hcsmnes 13 
0.25 0.28 0.27 0.23 0.33 0.59 Articles dhabillemeot pour homes 14 
0.36 0.29 0.10 0.16 0.73 0.44 VAtemests ci 	urtielex dhubilleeeet 	pour 15 

.2 1  .231 3.21 .. 	pee 	 qrc,r:, 
l.1 1.19 1.12 0.97 1.3 Produjix slisextuires eL corir3exes 17 

.19 0,19 0.19 0.18 0.20 0.38 Articles do toilette, cosiaCtiques at mAth- 18 
Cafflents 

(1.20 0.22 0.18 0.16 0.18 0.39 Appareiis ci fournitures photographiques 19 
0.14 0.15 0.17 0.19 0.15 0.15 Tissus b Is pibce 20 

0.22 0.22 0.21 0.21 0.22 0.31 Literie at linge do maison 21 
0.14 0.14 0.19 0.18 0.19 0.23 Menus articles 22 
0.11 0.12 0.13 0.12 0.16 0.34 Porcelaine et verreria 23 
0.18 0.19 0.20 0.23 0.29 0.20 RevBtements do plancher 24 
0.20 0.21 0.22 0.22 0.20 0.21 Tentures, rideaus at housses 25 

0.13 0.13 0.13 0.13 0.15 0.28 Lonpes, tsbleauu, miroirs at autres articles 26 
dameublement pour Is nisison 

0.30 0.27 0.31 0.34 0.33 0.29 Meubles 27 
0.56 0.70 0.68 0.73 0.68 0.60 Cros appareils mAnagers 28 
0.24 0.21 0.22 0.18 0.24 0.43 TAlCxiseurs, 	roujos at niusique 29 
0.22 0.20 0.20 0.19 0.22 0.42 Articles de mAnage et petits appareils Alec- 30 

triques 

0.18 0.17 0.16 0.17 0.21 0.29 Quincaillerie, peinture, papier-tanture, 31 
etc. 

0.18 0.19 0.18 0.19 0.21 0.24 Materiel de plomberie, chauffage at cons- 32 
truction 

0.12 0.13 0.14 0.12 0.17 0.43 Bijouterie 33 
0.10 0.11 0.09 0.13 0.28 0.58 Jovets et jeus 34 
0.17 0.16 0.13 0.13 0.16 0.31 Articles de sport at valises 35 

0.23 0.29 0.23 0.19 0.23 0.44 Papeterie, livres at revues 36 
13.70 0.18 0.17 0.22 0.26 0.22 Essence, huile, accessoires d'autmobile, 37 

rAparation et 	fournitures 
• 19 46.80 39.14 47.70 59.87 85.79 Repas ci cssse-croltes 38 

...'

6.83 
3) 	b 0.50 

6.93 
0.45 

7.31 
0.47 

8.07 
0.46 

6.90 
0.82 

Services nit iravaux de reparation 
bus autres rayons 

59 
40 

0.23 0.24 0.24 0.23 0.21 0.41 TOTAL, TOIJS 115 RAISINS 41 
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TAB1[ 4. Retail Chain Stores - Eati.ated Wonthly Stocics(1) of 5elected Kinds of Business, Canada, 1986 and 1907 

1987 

Kind of business group(2) January February March April May June July August 

Janvier Février Mars Aaril Msj Juin Juillet BoUt 

No. 
thousands of dollars - eilliers do dollars 

1 Codoination stores (groceries and 980,414 994,140 999,111 991,118 1,001,029 1,002,030 1,007,040 961,864 

seat) 

2 Grocery, confectionery and sun- 75,305 75,531 72,641 76,512 75,211 74,008 74,600 75,481 

dries stores 

3 All other food stores 6,540 6,023 5,842 6,134 6,404 6,436 6,687 7,029 

4 General merchandise stores 3s6,548 409,354 451,927 430,235 430,235 414,747 430,507 438,256 

5 General stores 129,745 120,922 122,615 118,814 114,180 117,834 125,022 121,396 

6 Variety stores 240,155 267,533 196,637 197,227 194,071 191,548 200,168 204,572 

7 Notor vehicle dealers 63,431 63,114 55,099 54,969 62,522 62,522 66,398 54,845 

Used car dealers - - - - - - - - 

9 Service stations 17,600 18,445 16,158 16,562 16,214 17,332 18,025 17,791 

10 Garaqes - - - - - - - - 

11 8utoewtiwe parts and accessories 25,835 28,083 28,280 29,044 29,538 29,302 27,515 26,359 

stores 

12 Man's clothing stores 92,293 109,829 67,875 70,251 66,387 57,923 66,323 60,619 

13 Women's clothing stores 169,386 202,924 219,767 220,426 217,340 209,298 215,158 249,368 

14 Fmeily clothing stores 236,222 268,584 296,785 298,269 294,988 289,678 315,170 325,255 

15 Specialty shoe stores 13,909 14,465 14,364 14,723 14,723 14,473 16,890 17,025 

16 Fasily ahoe stores 142,724 136,567 169,231 165,677 157,393 152,199 158,896 166,523 

17 Hardware stores X S S S S S 0 

18 Household Furniture stores 70,920 76,452 79,204 78,808 77,074 71,756 66,661 64,528 

19 Household appliance stores 0 0 x 0 5 x 0 

20 Furniture, television, radio and 25,117 25,594 26,183 26,654 25,654 25,854 25,932 24,272 

appliance stores 

21 Pharmacies, patent medicine and 194,642 185,883 185,325 181,063 179,614 180,512 184,483 181,716 

cosmetics stores 

22 Book and stationery stores 102,702 98,799 97,119 96,148 96,821 104,664 98,279 99,164 

23 Florists 3,459 3,926 3,887 4,206 4,130 3,358 3,543 3,529 

24 Jewellery stores 191,999 187,775 186,648 191,687 195,412 187,996 187,244 188,742 

25 Sporting goods and accessories 23,810 23,548 25,149 27,010 27,712 27,435 28,615 31,276 

stores 

26 Personal accessories stores 127,201 127,201 131,399 136,261 144,164 146,326 147,936 151,191 

27 Alcoholic beverage stores 471,430 456,556 451,041 445,050 452,073 476,755 444,115 495,412 

28 All other stores(3) 281,497 287,690 303,225 293,522 297,044 291,400 303,930 308,185 

29 001*1 ALL D4AIN ST(9S 4,112,170 4,228,068 4,246,735 4,210,804 4,216,665 4,191,969 4,257,391 4,329,037 

(1)  Data revised to 1977 benchmark in Retail Chain Stores, 1977, Catalogue 63-210. 
(2)  See page 27, 	'Retail Trade - Coilposition of Kind of Business Groups". 
(3)  A more detailed description of the group "all other stores" will be found in the publication - Retail Trade (Catalogue 63-005) in which sales data 

are reported. 
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IAIMIAU 4. 10agesime de d6tsll h succurseles - tatimations manamilles dam atocica(1) da certains genres de cerce, Canada. 1966 at 1901 

Percentage change 

Variation procentuelle 

August 	 September 	October 	Vlovember 	December 	August/ 	 August 
July 	 1987/1986 	

Genre de grand mogasin 

198? 

A0C.t 	 Septe..bre 	Octobre 	Novembre 	DAcembre 	AoC,t/ 	 AoC,t 
Juillet 	 1907/1986 
1987 

NO 
thousands of dollars - milliera do dollars 

900,492 950,920 976,595 1,009,799 959,309 -2.5 +9.0 Fpiceries-boucherlee 	 1 

87,074 86,987 87,335 88,907 92,285 -1.5 -15.6 fpiceries, confaaerioa at articles divers 	2 

6,539 6,408 6,062 6,571 5,585 .5.1 .7.5 bus Las autrea megasina d'aliaenta 	 3 

473,936 509,483 538,014 500,891 436,777 .1.8 -7.5 Nagasine de marchuodisea diverses 	 4 

137,233 149,721 151,218 151,218 127,326 -2.9 -11.5 Hagasins généraus 	 5 

286,666 301,286 305,805 314,368 248,351 .2.2 -28.6 Bazars 	 6 

63,209 61,629 63,724 66,273 66,074 -17.4 -13.2 Concessionnairea d'autoir.obiiea 	 7 

- - - - - - - Vendeurs d'automobllea d'occaalon 	 8 

26,133 24.362 72,641 22,878 22,947 -1.3 -31.9 Stations-servIce 	 9 

- - - - - - Garages 	 10 

2 25,989 25,131 -4.2 .17.7 Hagasina de pThcea at daccessoirea d'.uto- 	11 
rob i lee 

11,067 125,468 134,753 128,420 87,069 -8.6 -47.8 Haga8ins de vétumenta pour hoemes 	 12 

214,592 224,463 239,053 245,268 182,725 .15.9 +16.2 Hagasins de v&Lementa pour demea 	 13 

266,714 303,343 316,690 313,206 233,652 +3.2 *13.4 Magasins de v&te.enta pour Is familie 	 14 

14,071 16,760 15,218 14,746 13,979 .0.8 +21.0 Hagasiris de chaussuree spAcialiades 	 15 

154,530 165,193 168,827 156,671 133,014 .4.8 *7.8 Hagasina de ch.uaaurea pour Is 1&aille 	16 

o ,, s a x a a Quincaillerjea 	 17 

64,983 68,622 69,514 73,685 74,496 -3.2 -0.7 Magasina de amubles 	 18 

a a a a a Magasina d'appareile m6nagers 	 19 

22,185 25,368 28,175 29,105 26,136 -6.4 .6.5 Hagasins be emiEles, t6l6viaeurs, radio, at 	20 
accessoires 

212,615 241,105 214,101 207,464 190,452 -1.5 -14.5 Pharmacies, mAdicamenta brevetés at pro- 	21 
duits de beauté 

86,986 97,772 120,064 127,028 104,798 .0.9 .14.0 librairies at papeterles 	 22 

3,028 3,803 3,639 4,101 3,592 -0.4 *16.5 Fleuristes 	 23 

186,059 191,641 205,056 221,666 190,854 .0.8 .1.4 Bijouteries 	 24 

30,107 32,606 34,921 29,089 22,719 +9.3 .3.9 Hagasins d'articles de sport at d'accea- 	25 
soiree 

130,157 136,535 151,281 162,778 132,501 .2.2 +16.2 P4agaains d'scceeeoiree personnels 	 26 

.86,888 529,082 582,673 678,959 493,573 .11.6 .1.8 Magasine de boiaaons alcooliques 	 27 

02,321 321,065 342,255 342,597 288,124 .1.4 .1.9 bus les autres aagaszns(3) 	 28 P 4,550,459 4,629,322 4,663,051 4,960,972 4,199,343 +1.7 -0.5 TUbAL, bOOS 115 P6NCASINS A 	LC1J1SAL(S 	29 

Ces donnAes or,t éte ajustêea lk la base des Heqaslns do d6tail h aaacuraa1es, 	1977, no 63-210 au catalogue. 
Voir page 27, 	'Commerce de detail - Composition per genre de co,ssarce". 

2' Une description plus dAtsllle du groipe 'tous lee autrea aagagina" epparolt duos Is publication qui traite des conIes - Cerce do dAteil (no 
63-005 mu catalogue). 



16 

IA8LE 5. Retail Dain Stores - t4nthly Stock-sales Ratios for Selected Kinds of Business, Canada, 1986 and 1987 

1967 

Kind of business January February March April May June July 

Janvier Février Mars Avril Mai Juin Juillet 
No. 

1 Conination stores (groceries and .67 .79 .77 .72 .65 .71 .71 
meat) 

2 Grocery, confectionery and .45 .49 .41 .42 .38 .40 .38 
sundries stores 

3 All other food stores .37 .31 .31 .24 .33 .35 .35 

4 General merchandise stores 2.50 2.95 2.64 2.47 2.52 2.49 2.84 

5 General stores 1.86 1.93 1.58 1.66 1.43 1.43 1.74 

6 Variety stores 4.67 5.39 3.06 2.75 2.78 2.58 2.71 

7 Motor vehicle dealers 2.53 2.23 1.49 1.14 1.45 1.44 1.69 

8 Used car dealers - - - - - - - 

9 Service stations .08 .09 .07 .07 .06 .07 .07 

10 Garages - - - - - - - 

11 Automotive parts and sccessories 2.20 2.22 1.87 1.61 1.49 1.45 1.33 
stores 

12 Men's clothing stores 2.04 2.84 1.26 1.12 .90 .85 1.32 

13 Women's clothing stores 1.19 1.71 1.51 1.35 1.22 1.24 1.35 

14 Family clothing stores 2.66 3.44 2.83 2.52 2.34 2.39 2.90 

15 Specialty shoe stores 1.12 1.58 1.43 1.26 1.08 1.08 1.27 

16 Family shoe stores 2.52 3.09 2.85 2.27 1.98 2.09 2.30 

17 Hardware stores x x x x x x x 

18 Household furniture stores 1.82 2.15 2.60 2.44 2.17 1.83 1.62 

19 Household appliance stores x x a x a a a 

20 Furniture, television, radio and .45 .52 .40 .44 .36 .37 .32 
appliance stores 

21 Pharmacies, patent medicine and 1.33 1.31 1.21 1.13 1.09 1.12 1.13 
cosmetics stores 

22 Book and stationery stores 2.61 2.86 2.89 2.79 2.82 3.13 2.94 

23 Florists 2.47 2.32 1.97 1.84 1.28 1.46 1.78 

24 Jewellery stores 6.59 6.95 7.39 6.07 4.84 4.74 4.64 

25 Sporting goods and accessories .91 1.01 .83 .89 .84 .76 .84 
stores 

26 Personal accessories stores 2.50 2.74 2.49 2.55 2.48 2.33 2.13 

27 Alcoholic beverage stores 1.28 1.30 1.18 1.03 .85 .91 

28 All other stores 1.45 1.55 1.43 1.32 1.26 1.20 1.30 

29 TOTAL ALL CHAIN 5TOHES 1.18 1.21 1.10 1.13 1.03 1.06 1.07 
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IABLEAIJ 5. Magasins de detail è succursales - Rapports .ensuels stocks-verites de certains genres de caerce, Ciada, 
1986 et 1987 

1986 

August August September October November December Genre de commerce  

AoQt AoC,t Septembre Octobre Novembre Décembre 
No  

.69 .64 .75 .69 .73 .65 Ipiceries-boucheries 1 

.36 .49 .53 .50 .52 .54 tpiceries, confiseries et articles 2 
divers 

.38 .32 .35 .32 .35 .18 Tous les autres magasins d'ali- 3 
ments 

2.73 2.87 2.68 2.41 1.81 1.84 Magasins de marchandises diverses 4 

1.67 2.14 2.16 2.04 2.06 1.31 Magasins géneraux 5 

2.74 3.22 3.66 3.63 3.04 1.46 Bazars 6 

1.50 1.91 1.81 1.56 1.94 2.43 Concessionnaires d'automobiles 7 

- - - - - - Vendeurs dautomobiles d'occasion 8 

.07 .12 .12 .10 .10 .10 Stations-service 9 

- - - - - - Garages 10 

1.45 1.28 1.34 1.51 1.21 1.34 Magasins de pièces et daccessoi- 11 
rem dautomobiles 

.09 2.12 1.89 1.91 1.29 .68 Magasins de vêtements pour hommes 12 

.46 1.31 1.26 1.32 1.21 .66 Magasins de vêtemerits pour dunes 13 

2.39 2.31 2.40 2.60 2.33 1.12 Magasins de vêtements pour is 14 
fem ii le 

1.36 1.25 1.18 1.16 1.07 1.00 Magasins de chaussures spéciali- 15 
sees 

2.22 2.08 2.07 2.06 1.57 1.30 Magasins de chaussures pour Ia 16 
famil le 

x x x x x x Quincailieries 17 

1.55 1.48 1.57 1.54 1.58 1.56 Magasina de meubies 18 

x x x x x x Magasins d'appareils mCnagers 19 

.32 .35 .44 .48 .46 .36 Magasins de meubles, tClCviseurs, 20 
radios at accessoires 

1.09 1.42 1.70 1.39 1.31 .90 Pharmacies, médicmnents brevetém 21 
et produits de beautC 

2.62 2.36 2.76 3.36 3.02 1.20 Librairies et papeteriea 22 

2.20 1.79 2.47 1.91 2.28 1.41 Fleuristes 23 

5.01 5.24 5.77 5.73 4.54 1.47 Bijouteries 24 

.83 .87 1.03 1.30 .94 .36 Magasina darticles de sport et 25 
d' accessoires 

1.91 1.98 2.43 2.59 2.18 1.01 Magasins d'accessoires personnels 26 

.90 .85 1.22 1.25 1.39 .61 Magasins de boissons alcooliques 27 

' 1.20 1.33 1.47 1.43 1.16 .70 Tous lea autres magasins 28 

1.08 1.12 1.29 1.24 1.20 .81 TOTAL, TTXJS LES MAGASINS A S&JC- 29 
CIJSALES 
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TA8LE 6. Retail Chain Stores - Wonthly Sales-stock Ratios for Selected Kinds of Business, Canada, 1986 and 1987 	

I 
1907 

Kind of business 	
January 	February 	March 	April 	May 	)une 	July 

Janvier 	Février 	Mars 	Avril 	Maj 	Juin 	Juillet 
No. 	 - 

1 	Co,ination stores (groceries and 1.49 
meat) 

2 	Grocery, confectionery and 2.20 
sundries stores 

3 	All other food stores 2.68 

4 	General merchandise stores .40 

5 	General stores .54 

6 	Variety stores .21 

7 	Metor vehicle dealers .39 

8 	Used car dealers - 

9 	Service stations 12.16 

10 	Garages - 

11 	Automotive parts and accessories .45 
stores 

12 	Men's clothing stores .49 

13 	Women's clothing stores .84 

14 	Family clothing stores .38 

15 	Specialty shoe stores .89 

16 	Family shoe stores .40 

17 	Hardware stores x 

18 	Household furniture stores .55 

19 	Household appliance stores x 

20 	Furniture, television, radio and 2.25 
appliance stores 

21 	Pharmacies, patent medicine and .75 
cosmetics stores 

22 	Book and stationery stores .38 

23 	Florists .40 

24 	Jewellery stores .15 

25 	Sporting goods and accessories 1.10 
stores 

26 	Personal accessories stores .40 

27 	Alcoholic beverage stores .78 

28 	All other stores .69 

29 	TOTAL ALL CHAIN STORES .85 

1.27 1.30 1.39 1.54 1.41 1.40 

2.04 2.43 2.39 2.66 2.50 2.60 

3.26 3.25 4.14 3.06 2.90 2.86 

.34 .38 .41 .40 .40 .35 

.52 .63 .60 .70 .70 .58 

.19 .33 .36 .36 .39 .37 

.45 .67 .88 .69 .70 .59 

11.12 14.92 14.47 15.57 14.70 14.53 

.45 .54 .62 .67 .69 .75 

: .74 

.11 1:18 I  
.29 .35 .40 .43 .42 .35 

.63 .70 .79 .93 .93 .79 

.32 .35 .44 .50 .48 .43 

x x x x x x 

.47 .38 .41 .46 .55 .62 

x a a a a x 

1.93 2.49 2.26 2.62 2.71 3.16 

.76 .83 .88 .91 .89 .89 

.35 .35 .36 .35 .32 .34 

.43 .51 .54 .78 .68 .56 

.14 .14 .16 .21 .21 .22 

.99 1.20 1.12 1.19 1.31 1.19 

.37 .40 .39 .40 .43 .47 

.77 .84 .97 1.17 1.10 13r 

: 1: 
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h succursales - Rapports mensuels ventes-stocks de certains genres de coerce, Canada, 

1986 

August August September October November December Genre de commerce 

AoCit Aoit Septembre Octobre Novembre Décembre 
NO 

1.44 1.55 1.34 1.46 1.36 1.53 piceries-boucheries 1 

2.75 2.05 1.90 2.00 1.91 1.86 tpiceries, confiseries et articles 2 
divers 

2.61 3.14 2.82 3.16 2.86 5.71 bus les autres magasins d'ali- 3 
ments 

.37 .35 .37 .41 .55 .54 Magasins de marchandises diverses 4 

.60 .47 .46 .49 .48 .76 Magasins généraux 5 

.36 .31 .27 .28 .33 .69 Bazars 6 

.67 .52 .55 .64 .52 .41 Concessionnaires dautomobiles 7 

- - - - - Vendeurs dautomobiles doccasion B 

15.08 8.51 8.47 9.67 9.96 10.11 Stations-service 9 

- - - - - - Garages 10 

.69 .78 .75 .66 .83 .75 Magasins de pièces et daccessoi- 11 
res dautomobiles 

.92 .47 .53 .52 .78 1.46 Magasins de vêtements pour hommes 12 

.69 .76 .79 .76 .83 1.51 Magasins de vêtements pour denes 13 

.42 .43 .42 .38 .43 .89 Magasins de vêtements pour Ia 14 
famille 

.73 .80 .85 .87 .94 1.00 Magasins de chaussures spéciali- 15 
sees 

.45 .48 .48 .49 .64 .77 Magasins de chaussures pour la 16 
fami lie 

x x x x x x Quincailleries 17 

.64 .67 .64 .65 .63 .64 Magssins de meubles 18 

x x x x x x Magasins dappareiis mCnagers 19 

3.09 2.83 2.25 2.10 2.20 2.76 Msgasins de meubies, téléviseurs, 20 
radios at accessoires 

.92 .70 .59 .72 .76 1.11 Pharmacies, médicaments brevetés 21 
et produits de beautC 

.38 .42 .36 .30 .33 .83 Librairies at papeteries 22 

.45 .56 .40 .52 .44 .71 Fleuristes 23 

.20 .19 .17 .17 .22 .68 Bijouteries 24 

1.21 1.15 .97 .77 1.07 2.75 Magasins darticles de sport at 25 
d' accessoires 

.52 .51 .41 .39 .46 .99 Magasins d'accessoires personnels 26 

1.11 1.17 .82 .80 .72 1.63 Msgasins de boissons aicooliques 27 

.75 .68 .70 .86 1.43 Tous les sutres magasins 28 

.93 .89 .78 .80 .83 1.23 TOTAL, ThUS LES IAGASINS A SUC- 29 
C(5ALES 
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TABLE 7. Miolesale Merchants - Ixith-to-.onth and Year-to-year Percentage (]ge in Estimated Levels of Stocks, by Major Trade 
Grots for Canada and for All Trades in Regions, 1987 

Major trade groups - 
Regions 

1987 

March/Feb. 	April/March 	May/April 	June/May July/JuneF 	August/JulyP 

Mars/fey. 	Avril/mars 	Mai/avril 	Juin/mai 	AoOt/juil.P 

per Cent - pourcentage 

1 	Total all trade grotm +2.4 40.6 -11.4 -0.8 -0.1 -11.4 

2 	Food -0.3 +0.8 +0.9 +0.1 +1.1 +43.3 

3 	Tobacco, drugs and toilet preparations -3.8 +1.8 +3.1 +0.3 +6.0 -3.8 

4 	Apparel, dry goods, furniture and -0.1 +1.0 +1.2 +5.9 -0.2 -1.3 
general merchandise 

5 	Motor vehicles and accessories +4.9 -2.2 -0.7 -1.0 -2.6 +1.9 

6 	Farm machinery, equipment and supplies +2.5 +1.4 +1.3 +2.6 -2.2 -0.1 

7 	Other machinery, equipment and -0.4 +2.3 +0.6 -1.0 +0.2 +1.0 
supplies(1) 

8 	Metals, hardware, plumbing and heating +3.5 +4.1 -1.4 -0.6 -0.5 -0.3 
equipment 

9 	Lumber and building materials +6.4 -0.3 -2.1 -1.3 i-0.5 -2.2 

10 	Other wholesalera(2) +5.1 -1.4 -2.7 -4.5 +1.2 -3.5 

Regions 

11 	Atlantic provinces +1.5 +2.0 +0.8 +2.0 -0.8 +0.3 

12 	Québec .4.2 -1.4 -2.2 +2.8 +1.3 -0.5 

13 	Ontario +2.2 +43.3 +1.0 -2.3 -1.3 -0.4 

14 	Prairie provinces +2.3 +2.9 -0.4 -2.3 +0.2 -0.3 

15 	British Columbia, Yukon and Northwest -- +1.2 -2.0 -0.9 +1.1 -0.7 
Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. (SIC 623). 
(2) Includes: Farm products (excluding grain) (SIC 602); Paper and paper products (SIC 611); Scrap and waste materials (SIC 

627); and I*olesalers, n.e.s. (SIC 629). 
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' 	IABIEAU 7. Morchands de gros - Variations en paurcentage per rapport ai mois précédent et è l'winêe précédente de Pest imation 
du niveau des stocks, par Grands groupes de coerce (Canada) et pour l'enaemble des coerces (regions), 1987 

987/1986 

Grands groupes de coesierce - 
March 	April 	May 	June 	JUlYr 	 AugustP 	Regions 

Mars 	Avrij 	Mai 	 Juin 	Juillet" 	AoOtP 
NO 

per cent - pourcentage 

+4.7 +2.5 +2.9 +2.7 +2.3 +2.8 Total, toum lea grotes de cerce 1 

+1.5 +5.4 +5.7 +5.2 +10.6 +9.4 Produits alimentaires 2 

-2.5 +1.8 +5.9 +0.5 +4.7 +6.7 Produits du tabac, pharinaceutiques et 3 
articles de toilette 

-0.4 -2.0 -+0.5 +3.8 +3.4 +2.8 VCtennents, articles de mercerie, meubles de 4 
aaison et marchandises en gCnCral 

+14.2 +7.3 +8.8 +6.0 +2.9 +5.6 Véhicules a moteur et accessoires 5 

-14.1 -12.4 -12.0 -8.7 -9.3 -5.5 Machines at materiel agricoles 6 

.1 +6.3 +4.8 +3.7 +2.7 Autres machines et 6quipetnent(1) 7 

-0.1 +4.1 +3.6 +2.6 -0.5 +1.7 MCtaux, quincaillerie, plomberie et appareils 8 
de chaufrege 

+10.8 +0.8 +0.3 +2.6 +4.4 +8.2 Bois d'oeuvre et matériaux de construction 9 

+7.7 +2.4 +0.4 +1.3 +1.2 -1.4 Autres grossistes(2) 10 

Regions 

+9.7 +10.2 +11.7 +12.8 +11.7 +10.7 Provinces de l'Atlantique 11 

+7.9 +3.6 +1.9 -.-6.2 +5.7 +5.3 Québec 12 

+8.1 +6.1 +8.4 +5.1 +3.3 +3.4 Ontario 13 

-5.8 -6.2 -6.4 -7.1 -4.8 -2.8 Provinces des Prairies 14 

+4.8 +2.9 +2.0 +2.8 +2.0 +3.6 Coloebie-Britannique, Yukon et Territoires 15 
du Nord-Ouest 

1) 	Inclus: 	Machines, appareils et fournitures électriques (CAr 621); 	et 	Machines et équipement, 	n.c.a. 	(CAr 623). 

P 
? 	 1n'1tis: Prduits ericrIes 	'&x1jn 

it 	I[e'iCt 

	

lee 	crale 	CA( 

	

i..i 	tA 	)_ 
602; 	P;Iper et 	irtieles 	en 	paner 	rAE 	611: 	DeheH 	el 	rnn 	i'ri'; 
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TAE B. Wholesale Merchants - Menthly Stocks/Sales Ratios, by Major Trade Groups for Canada and for All Trades in Regions, 
1987 

1987 

Major trade groups - 
Regions 	 March 	 April 	 May 	 June 	 JulyF 	 AugustP 

Mars 	 Avril 	 Mai 	 Juin 	 Juilletr 	 AoOtP 
No. 

per cent - pourcentage 

1 Total all trade groups 1.51 1.44 1.39 1.34 1.42 1.45 

2 Food .70 .67 .68 .67 .66 .72 

3 Tobacco, drugs and toilet .92 .93 .89 .87 .97 .94 
preparations 

4 Apparel, dry goods, furniture 1.67 2.00 2.33 2.28 1.99 1.81 
and general merchandise 

5 Notor vehicles and accessories 1.85 1.64 1.78 1.70 1.81 1.90 

6 Farm machinery, equipment and 7.87 2.65 2.70 2.77 2.81 2.73 
supplies 

7 Other machinery, equipmient and 1.55 1.65 1.67 1.54 1.56 1.61 
supplies(1) 

8 Metals, hardware, plumbing and 1.57 1.57 1.49 1.40 1.52 1.52 
heating equipment 

9 lumber and building materials 1.53 1.36 1.20 1.14 1.24 1.23 

10 Other wtiolesalers(2) 1.65 1.44 1.17 1.17 1.46 1.42 

Regions 

11 Atlantic provinces 1.49 1.42 1.29 1.23 1.22 1.29 

12 Québec 1.43 1.36 1.23 1.28 1.37 1.35 

13 Ontario 1.45 1.38 1.41 1.33 1.41 1.44 

14 Prairie provinces 2.07 1.92 1.77 1.65 1.75 1.84 

15 British Columbia, Yukon and Northwest 1.27 1.26 1.22 1.14 1.22 1.27 
Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equiosrn.e.s. (SIC 623). 
(2) Includes: Farm products (excluding grain) (SIC 602); Paper and paper products (SIC 611): Scrap and waste materials S1" 

627; and Wholesalers, n.e.c. 
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I 
IA8LEAIJ B. Marchands de groa - Rapport aensuel stocks/ventes, per Grands groçes de cerce (Canada) at pour l'ense.ble des 

cerces (regions), 1987 

1986 

Grands groupes de coanerce - 

March 	April 	May 	June 	 July 	A ustr 	Regions 

Mars 	Avril 	Mai 	Juin 	Juillet 	Aot 
NO 

per cent - pourcentage 

1.69 1.57 1.49 1.53 1.55 1.58 Total, tous las group.s de coerce 1 

.79 .74 .72 .73 .68 .70 Produits alimentaires 2 

1.06 .95 .90 .99 1.01 .93 Produits du tabec, pharmaceutiques 3 
at articles de toilette 

1.99 2.26 2.51 2.64 2.19 1.88 VCteinents, articles de mercerie, 4 
ineubles de Saigon et marchandiseg 
an gCnCral 

1.86 1.61 1.65 1.73 1.79 2.00 Véhicules è moteur et accessoirea 5 

4.23 2.76 2.83 2.81 2.70 2.55 Machines at materiel agricoles 6 

1 .HH I.1(7 I 1.12 2.111 Au ~ re5 mThines e t 	6qupemnent(1) 7 

1.77 1.70 1.71 1.74 1.66 1.64 Métaux, 	quincaillerie, plomberie at 8 

appareils de chaulfage 

1.72 1.56 1.40 1.33 1.27 1.19 Bois d'oeuvre at matériaux de 9 
construction 

1.69 1.53 1.22 1.30 1.58 1.67 Autrea grossistes(2) 10 

Regions 

1.61 1.43 1.31 1.33 1.27 1.38 Provinces de l'Atlw,tique 11 

1.57 1.42 1.26 1.35 1.39 1.37 Québec 12 

1.62 1.51 1.47 1.50 1.53 1.59 Ontario 13 

2.45 2.23 2.09 2.07 2.20 2.18 Provinces des Prairies 14 

1.34 1.34 1.35 1.35 1.34 1.38 Colomnbie-Britannique, Yukon at 15 
territoires du Nord-Ouest 

1) Inclus: Machines, appareils et fourniturea Clectriquea (CAr 621); et Machines et Cquipement, n.c.a. 	(CAt 623). 
2) Inclus: Produits aqricoles 	(excluant 	lea céréales) 	(CA( 602); 	Papier el 	articles en 	papier 	(CAl' 611); 	Déchets et mati'eres 

Ii 	It)ut ((F 	(77 I i..s. (At 
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TABLE 9. Independent Motor Vehicle Dealers, Month-end Stock-sales Ratios and the Quarter-to-quarter 
Percentage Change for Stocks, Canada, 1984-1987(1) 

TABLEAU 9. Concessionnaires d'automobiles indépendants - Rapports stocks-ventes i la fin du nois et 
les variations procentuelles des stocks par rapport au trimestre précédent, Canada, 1984-
1987(1) 

Period 
	

Stock-sales ratio 	Percentage change 

Période 	 Rapport stocks-ventes 	Variation procentuelle 

1984 

March - Mars 

June - Juin 

September - Septembre 

December - Décembre 

1985 

March - Mars 

June - Juin 

September - Septembre 

December - Décembre 

1.46 

1.27 

1.72 

1.95 

1.45 

1.32  

1.56 

1.99 

+17.4 

-1.3 

-4.4 

+8 • 2 

+17.6 

-2.8 

-0.8 

+2 0.7 

1986 

March - Mars 
	

1.92 
	

+13.8 

June - Juin 
	

1.80 	 +5.0 

September - Septernbre 	1.86 	 -11.0 

December - Décembre 
	

2.39 	 +8.3 

1987 

March - Mars 
	

1.77 	 +6 • 1 

June - Juin 
	 1.50 	 -4.5 

September - Septembre 

December - Décembre 

(1) Derived from sales and inventory data reported by a panel of respondents. 
(1) Obtenus a partir des donnéss sur les ventes et stocks fournies par certains répondants. 
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Appendix I 
	

Appendice I 

SCOPE OF THE SURVEY 
	

CHAMP (lE L'ENQUETE 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory sta-
tistics and constitute a counterpart to sim-
ilar statistics available on inventories at 
the manufacturing level (see: Inventories, 
Shipnents and Orders in Manufacturing Indus-
tries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.g., department store stocks which are 
valued at selling price). They do not in-
lude goods held on a consignment basis, nor 

In they include items not held for resale, 
suchas fixtures, equipment and supplies. 
stimates are not adjusted for seasonal 

variations, price changes or number of busi-
ness days in the respective months. 

The tables relating to inventories of 
department stores and chain stores show 
monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the est imated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

'

comprehensive review of the survey of 
i1[)endent store merchandise inventories 
hus revealed that, with the exception of 
riotor vehicle dealers, the sample of respon-
dents does not yield results of fully satis-
factory quality. Hence, publication of 
estimates of quarter-to-quarter percentage 

Cette publication mensuelle réunit des données 
sur les stocks des grossistes, des magasins 'a 
succursales, des grands magasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
sont destinées a aider les utilisateurs de ces 
statistiques. Ces données représentent une 
consolidation des statistiques sur les stocks et 
eiles constituent un complement aux statistiques 
sur les stocks des industries manufacturières 
(voir: Stocks, livraisons et cmiandea des indus-
tries manufacturières, no 31-001 au catalogue). 

Ii s'agit ici des stocks commerciaux de mar-
chandises en magasin destinies 'a la reverite 'a is 
fin du mois ou du trimestre. Les stocks sont 
habituellement évalués au prix coCitant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins sont évalués au prix de vente). 
Ils ne comprennent ni les marchandises en consi-
gnation ni les articles non destinés 'a la re-
vente: installations, materiel et fourriitures, 
par exemple. Les estimations ne soot pas désal-
sonnalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables de chaque mois. 

Les tableaux concernant les stocks des grands 
magasins et des magasins 'a succursales contien-
nent les estimations mensuelles de la valeur no-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 'a 
l'intérieur des grands magasins. Dans le cas des 
concessionnaires d'automobiles indépendants, le 
tableau ne contient que le taux trimestriel de 
variation de l'estimation du niveau des stocks, 
ainsi que le rapport stocks-ventes 'a la fin du 
mois. Le tableau se rapportarit au commerce de 
gros indique les variations en pourcentage par 
rapport au mois précédent de l'estimation du 
niveau des stocks selon le genre de commerce. 
Tous les ratios stocks-ventes indiqués dans cette 
publication sont obtenus en divisant la valeur 
monétaire des stocks par Ia valeur monétaire des 
ventes. Pour les concessionnaires d'automobiles 
indépendants, les ratios soot seulement bases sur 
les données fournies par certains enquêtés. Au-
cune rectification n'est apportée 'a ces ratios 
pour tenir compte de Ia marge bénéficiaire de 
vente qui vane d'un comerce 'a l'autre. 

Note aux utilisateurs des données: 

Une revision d'ensemble de l'enquête sur les 
stocks commerciaux des magasins indépendants a 
révélé que, 'a l'exception des concessiorinaires 
d'automobiles, les résultats produits 'a partir de 
l'échantillon des répondants n'étaient pas de 
qualité entièrement satisfaisante. Par consé-
quent, la publication des estimations des vans- 



26 

changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport au trimestre 
précéderit dans les stocks ainsi que les rapports 
stocks-ventes a la fin du mois pour les magasins 
indépendants (autres que les concessionnaires 
d'automobiles) a été discoritinuée. Les estima-
tions pour les coricessionnaires d'autornobiles, 
lesquelles ont été jugées de qualité acceptable, 
continueront d'être publiées. 



COMMERCE CE 0(TAIL - COMPOSITION PAR CEI1E CE 
COMMERCE 

Epiceries-boucheries. Epiceries-boucheries (épi-
ceries avec 20% ou plus de viande fraiche). 

Magasins d'épiceries, confiseries et articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraiche). 

bus les autres segasins d'alimentation. Maga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et confiseries; laiteries; maga-
sins d'oeufs et de volailles; magasins de fruits 
et legumes; boucheries; poissonneries; magasins 
d'aliments fins (delicatessen); autres magasins 
d' alimentat ion. 

Magasins de merchandises diverses. Magasins de 
marchandises diverses (moms du tiers du stock en 
aliments) et les bureaux de vente par conwnande 
postale et par catalogue des grands magasins. 

tiagasins génCraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'autosobiles. Vendeurs d'auto-
mobiles (neuves et d'occasion ou neuves seule-
sent). 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
dautomobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Statioms-service. Stations-service. 

Garages. Garages. 

t4ogasins de pièces et d' accessoires d' automobi-
les. Magasins de pneus, d'accumulateurs et 
d'accessoires; magasins de fournitures pour la 
maison et l'autocnobile. 

Magasins de vête.ents pour hommes. Magasins de 
vêtements pour hommes et garcons; magasins d'ac-
cessoires vestirnentaires pour hommes et garcons; 
chapelleries pour hommes et garcons; tailleurs 
(ateliers de confection sur place de vêtements 
sur inesure). 

Maqasins de vêtements pour dames. Magasins de 
vétements prêt-a-porter pour dames et jeunes fil.-
les; magasins de lingerie et bonneteries pour 
dames et jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour la famille. Magasmns 
de vêtements et d'accessoires vestimentaires pour 
Is farnille. 

RETAIL TRADE - COMPOSITION OF KIPI) OF BUS!-
NESS GROUPS 

Combination stores. 	Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal-
r5W aol ic-'! ir oew aol v 

Used rar dealers. 	jar! car lri- 'ra 	sari! 
cars and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Family clothing stores. Family clothing and 
furnishings stores. 

I 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Fanily shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drugstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government. liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Magasins de ctiaussures spécialisées. Magasins de 
chaussures pour hommes et garçons; magasins de 
chaussures pour dames et jeunes filles; magasins 
de chaussures pour enfants et bébés. 

Magasins de chaussures pour Ia fanille. Magasins 
de chaussures pour la famille. 

Quincailleries. Quincailleries. 

Magasins de meubles de inaison. Magasins de meu-
bles. 

Magasins d'appareils ménagers. Magasins d'appa-
reils ménagers; magasins de fournitures électri-
ques. 

Magasins de metijies, de téléviseurs, de radios et 
d'appareils ménagers. Magasins de meubles, de 
téléviseurs, de radios et d'appareils ménagers. 

Pharmacies, magasins de médicanents brevetés et 
de produits de beauté. Drogueries y compris isa-
gasins de spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires. Ma-
gasins d'articles de sport; embarcations, moteurs 
hors-bord et accessoires connexes; rnagasins de 
bicyclettes et ateliers de reparation; vendeurs 
de inotacyclettes. 

Magasins d'accessoires personnels. Magasins et 
kiosques de tabac; inarchands de journaux et de 
périodiques; magasins de cadeaux, de nouveautés 
et de souvenirs; magasins d'appareils et de four-
nitures photographiques; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; maqasins de jouets et de jeux. 

Magasins de boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des maga-
sins de biëre. 

bus les autres magasins de commerce de detail. 
Tous les autres magasins non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Volumes VII and VIII). 

Nota 

tine definition détaillée des genres de 
commerce de detail et de commerce de gros paralt 
dans les publications du Recensement du Canada de 
1971 (volumes VII et VIII). 
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cHOIX DE PUBlICATIONS 

hollowing are publications of the Indus- 	Les publications suivantes se trouvent 'a la 
I y Division in the Retail Trade sector. 	Section du commerce de detail, Division de i'm- 

dustrie. 

Catalogue 
	 Catalogue 

p 

63-002Department Store Sales and Stocks. 
H., Ru. 55 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales, by Province 
and metropolitan area. Advance Re-
lease. H., Bil. 1 page. First Issue, 
1950 (ISSN 0709-8650). 

63-005 Retail Trade. M., Bil. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. H., Ru. 
Approx. 25 pages. First Issue, 1932 
(ISSN 0705-5595). 

3-014 Merchandising Inventories. H., Bil. 
30 pages. First Issue, 1972 (ISSN 
0380-7177). 

63-210 Retail Chain and Department stores. 
A., Ru. Approx. 100 pages. First 
Issue, 1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., flu. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., Ru. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

63-002 Ventes et stocks des grands magasins. M., 
fiji. 55 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins, par province 
et region métropolitaine. Rapport provi-
soire. H., Bil. 1 page. Premier numéro, 
1950 (ISSN 0709-8650). 

63-005 Commerce de detail. H., Ri!. Environ 85 
pages. Premier numéro, 1929 (ISSN 0380- 
6 146). 

63-007 Ventes de véhicules automobiles neufs. H., 
Bil. Environ 25 pages. Premier numéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks comrnerciaux. M., Bil. 30 pages. 
Premier numéro, 1972 (ISSN 0380-7177). 

63-210 Hagasins de detail 'a succursales et les 
grands magasins. A., Au. Environ 100 
pages. Premier numéro, 1933 (ISSN 0380-
7878). 

63-213 Exploitants de distributeurs automatiques. 
A., Au. 45 pages. Premier numéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Bil. 25 
pages. Premier numéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., Bil. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Bil. 700 pages. Premier numéro, 1975 
(ISSN 0590-9325). 

-5K Oetail Trade Historical Statistics, 	63-538 Commerce de detail statistiques histori- 
1972-1979. 0., Ru. 695 ages. (ISBN 	ques, 1972-1979. H.S., Ri!. 695 pages. 
0-660-5061 3-0) 	 (ISBN 0-660-5061 3-0) 



Operating Results Series, Retail Trade, 0., 	Série des résultats d'exploitation, Commerce dfm 

Bil. (First Issue, 1974): 	 detail, H.S., 811. (Premier numéro, 1974): 	I 
Catalogue 

63-603 Magasins de véteinents pour hornmes, 1983 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincailF-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente su detail de vètements 
pour la lamnille, 1980 

Catalogue 

63-603 Hen's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Flor'sts, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

H. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 0T6. 

Catalogue 11-204E, price Canada $10.00, 
Other Countries $11.50. 

H. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur 1a situation écono-
mique et sociale du Canada. On peut me procurer 
un catalogue complet des publications courantes 
en s'adressant a Statistique Canada, Ottawa 
(Canada), K1A 0T6. 

NO 11-204F, prix Canada $10.00, Autres pays 
$11 .50. 
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