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POINTS SAILLANTS 

Graids Ibgasins 

La valeur des stocks des grands magasins, sans 
ajustements saisonniers, s'élevait b $3,749 
millions b la fin du mois de janvier 1988, soit 
une baisse modeste de 0.2% par rapport au ni-
veau attejnt en janvier 1987. 

• Le rapport du total des stocks aux ventes pour 
le mois de janvier 1988 se chiffrait a 5.14:1, 
soit une hausse comparativement au rapport de 
4.87:1 observe iii an auparavant. 

Maqasins de detail b aiccursales 

• La valeur des stocks des maqasins de detail a 
succursales s'élevait b $4,149 millions b 1a 
fin du mois de janvier 1988, ce qui représente 
une hausse de 0.9% par rapport au niveau at-
teint en janvier 1987. 

HIGHL lU-ITS 

Dvtpartment Stores 

- Department store inventories, unadjusted 
for seasonal variations, totalled $3,749 
million at the end of January 1988, a 
modest decrease of 0.2% from the level 
reached in January 1987. 

• The January 1988 ratio of inventories to 
sales stood at 5.14:1, up from 4.87:1 ob-
served a year earlier. 

Retail Oiain Stores 

• Retail chain store inventories totalled 
$4,149 million at the end of January 1988, 
an increase of 0.9% over the level reached 
in January 1987. 

The January rati 
stood at 1.15:1, 
ratio of 1.18:1 
and iqi compared 
1.01:1 observed 
moot hs. 

o of inventories to sales 
down marginally from the 
observed a year earlier 
to the average ratio of 
in the three previous 

• Le rapport du total des stocks aux ventes s'est 
établi a 1.15:1 en janvier 1988, soit une 
baisse marginale comparativement au rapport de 
1.18:1 observe in an auparavant et me hausse 
comparativemeni au rapport moyen de 1.01:1, 
observe a,, rriurs dr triwi 11(11 

Wh I 	Ii' 

Inventory levels in January 1988 were 
10.5% higher than in the corresponding 
period in 1987. The ratio of inventories 
to sales at the end of January 1988 stood 
at 1.68:1, down marginally from 1.70:1 
recorded a year earlier and ip compared to 
the average ratio of 1.40:1 observed in 
the three previous months. 

Marchands dL- gras 

• Le niveau des stocks s'est accru de 10.5% en 
janvier 1988 en regard de la même période en 
1987. Le rapport du total des stocks aux 
ventes, a la fin janvier 1988, s'est établi 
1.68:1, soiL une baisse marginale comparative-
ment a 1.70:1 un an auparavant et iiie hausse 
comparativement au rapport moyen de 1.40:1 
observe au cours des trois inois précédents. 
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1A91E 1. Department Stores - (ati.ated Wonthly Stocka,(1) by Department, Canada, 1987 and 1988 

1988 	1987 

Department 	 January 	January 	February 	March 	Apr11 	May 	June 	July 

Jansier 	Jansier 	Iêvrler 	Mare 	Avril 	Mel 	Juin 	Juillet 

No. 

thousands or dollars - milliers de dollars 

1 	Women's and misses' dresses, housedresses, 46,072 54,443 72,560 79,287 84,608 78,892 63,630 67,241 

aprons and uniforen 

2 	Women's and misses' coats and suits 35,346 64,994 86,137 90,364 77,432 73,796 61,375 81,939 

3 	Women's and misses' sportswear 225,337 212,081 255,001 331,272 337,732 316,469 268,253 268,361 

4 	Furs 24,841 32,548 28,782 29,004 28,375 27,941 28,765 10,295 

S 	Infants' and children's wear and nursery 101,301 98,709 120,099 129,722 141,977 136,194 128,617 138,636 

equipment 

6 	Girls' 	and teenage girls' wear 54,529 46,482 59,732 84,512 66,609 63,927 58,230 86,387 

7 	Lingerie and women's sleepwesr 60,058 42,439 45,913 64,397 67,727 68,470 59,804 60,696 

8 	Intimate apparel 70,621 66,907 68,516 70,970 71,411 71,949 69,860 72,251 

9 	MiLlinery 3,816 2,638 2,999 4,151 3,644 3,423 2,809 5,720 

10 	Women's and girls' hosiery 48,432 49,024 48,693 53,991 52,898 52,404 48,877 56,331 

11 	Women's and girls' gloves, mitts and 63,548 68,561 73,943 89,386 89,354 86,207 75,106 74,466 

accesaories 
12 	Women's, misses' and children's footwear 136,083 313,011 126,628 159,489 163,137 156,962 138,655 142,330 

13 	Men's clothing 123,063 146,125 174,123 212,799 215,226 218,921 171,235 165, 1 'P 

14 	Men's furnishings 230,260 182,210 208,462 277,637 278,906 292,019 254,284 246, 

15 	Boys' clothing and furnishings 58,969 61,208 79,390 77,842 77,050 77,009 65,358 719,; 

16 	Men's and boys' 	footwear 73,070 67,332 73,636 90,237 92,199 92,372 85,406 Ri, 

17 	Food and kindred products 28,195 52,661 58,511 57,822 39,189 25,808 29,056 25, 

18 	Toiletries, comeet ice and drugs 305,390 298,146 293,408 297,572 291,002 290,233 278,785 286,1 

19 	Photographic equipment and supplies 45,942 57,103 54,543 58,600 56,239 56,764 52,624 51,122 

20 	Piece goods 25,295 25,992 26,767 32,805 33,305 26,609 25,008 26,126 

21 	Linens and domestics 169,177 176,093 179,261 178,593 179,324 180,483 177,676 374,120 

22 	Sinallwares and notions 45,846 56,640 57,044 56,908 57,311 56,372 51,762 55,384 

23 	China and glassware 93,095 98,360 102,714 111,876 112,125 111,858 101,194 100,311 

24 	Floor coverings 66,023 63,706 61,404 70,127 71,135 70,665 80,173 68,940 

25 	Draperies, curtains and furniture coy- 78,045 74,349 72,167 84,879 82,789 83,977 81,217 81,461 

cr1 rigs 

26 	1s, pictures, mirrors and all other 52,627 58,529 57,067 69,173 70,691 69,576 68,485 71,684 

home furnishings 

27 	Furniture 172,285 154,529 159,277 180,278 181,606 177,732 170,890 165,650 

28 	Major appliances 93,813 70,585 76,422 95,131 93,025 94,170 96,853 86,873 

29 	Television, 	radio and onisic 183,178 197,687 192,741 197,866 194,954 196,715 185,959 195,493 

30 	Housewares and small electrical appliances 174,261 176,648 172,889 203,645 201,545 194,644 182,455 189,929 

31 	Hardware, paints, wallpaper, etc. 141,422 142,169 143,175 164,660 171,760 168,394 160,019 152,123 

82 	Pli.umbing, heating and building materials 54,187 57,471 61,481 68,491 69,999 68,299 66,455 67,477 

33 	Jewetlery 167,102 167,103 174,460 196,615 200,577 202,272 193,206 182,047 

34 	Toys and games 124,369 115,077 124,927 139,131 132,785 126,189 139,984 180,316 

35 	Sporting goode and luggage 126,154 132,443 152,174 189,668 188,990 186,374 164,551 146,898 

36 	Stationery, books and magazines 124,778 121,906 119,629 151,205 151,504 152,878 152,389 175,749 

37 	Gasoline, oil, 	auto accessories, repairs 59,404 64,959 70,316 70,975 67,892 65,648 68,760 62,077 

and supplies 

38 	Meals and lunches 2,486 583 488 506 596 614 464 

39 	Repairs and seryices 3,545 2,878 3,013 3,331 3,079 3,328 8,546 5. 

40 	All other departments 56,921 82,129 91,045 124,139 122,639 113,726 91,204 A?,' 

41 	TOTAL ALL D(PARIP4NTS 3,788,886 3,756,457 4,016,477 4,648,851 4,621,214 4,539,881 4,178,859 4,297,rI(U 

fl) At selling value, 
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IAELEAU 1. Cra,a magasina - Eatimetion. .en.uelias dma atocisa(i), par rayon. Canada, 1987 at 1968 

Percentage change 
] ,)87 

ilertation procantuelle 

Auquat 	September 	October 	November 	December 	 January! 	 January 	Rayon 
December 	 1968/1967 
1986/1987 

AoQt 	 Septerr.bre 	Octobre 	?6ovembre 	04cembre 	 Jonvimr/ 	 Janvier 
ddcembre 	 1966/1967 
1986/1987 

N° 

Woueandi of dollars milliers de dollars 

77,263 76,560 83,294 73,765 $2,493 -12.2 -15.4 Robes, robes de m4.rsge, tabliers at unl- 	 3 
formee Dour dameS at .leunes f I Las 

107,829 119,306 119,839 69,126 40,331 -12.4 -45.6 Manteaus et tatileurs pour dames at 	irunea 	2 
r 1  lies 

267,154 298,222 319,104 328,808 236,780 -4.8 .6.3 V8terrrents sports pour dames at ,ieunes flias 	3 

30,145 32,079 35,127 34,338 30,018 -17.2 -23.7 rourruras 	 S 

133,485 135,385 140,355 133,867 105,349 -3.8 .2.6 V8temerrt5 pour b8b6a at enfants at articles 
Ic rhambres d'enfante 

93,996 90,617 100,290 66,313 58,418 -6.7 .17.3 V8tea.ents Ia flllettea at d'adoieecentoS 	6 

69,388 79,969 100,536 109,479 63,491 .5.4 .41.5 Lingerie et v8tementa rim n,jlt pour dames 	 1 

71,849 72,805 77,979 83,389 77,305 -8.6 .5.6 Soua-vgtenents 	 6 

7,645 9,081 9,016 8,702 5,423 -29.6 .44.7 Chapeaus 	 9 

61,191 61,693 61,314 63,362 51,379 -5.7 -1.2 Has pour dames at tiliattea 	 ID 

82,667 96,866 116,303 115,362 74,089 -14.2 -7.3 ('ants, moufles at articles na parure Dour 	II 
dames at tillettes 

156,957 172,801 180,483 170,507 152,952 -11.0 *20.4 Cheussures pour dames, .Ieunes titles at 	 12 
en (ant a 

174,636 20,600 230,277 2110,172 134,516 -8.5 .15.6 '114arnent.s pour horanea 	 13 
dh&rjllemant pour hoam.as 	 14 

.'nents at articles dhabiLlemant pr 	15 
- 	 rçOOs 

i/!411 9h,.,4!J H. , 	I1 H -H. •:. 	. IL' nnissures pour hes at oarcons 	 16 

.143 38,961 46,224 57,643 25,117 .8.9 -46.5 I'rodnnits alimentairas et 	cars-lanes 	 17 

•,618 339,477 393,000 416,123 368,529 -17.1 *2.4 Articles do toilatte, cosm8tiquee at m8nli- 	16 
caments 

54,106 48,102 53,836 58,274 47,078 -2.4 -19.5 Apparails at fourniturea photograplriauea 	19 

25,555 26,498 26,724 23.535 28,762 -12.1 -2.7 Tisaus b Ia pièce 	 20 

173,823 173,680 189,563 195,000 176,417 -5.2 -3.9 Literie at tinge de maison 	 21 

59,379 57,603 56,966 $4,247 49,912 -8.1 -19.1 Menus articles 	 22 

103,354 110,568 131,540 125,947 97,090 -4.1 -5.4 Porcelaine et verreria 	 23 

66,204 69,842 67,350 72,291 76,589 -13.8 .3.6 Re.8tersents de planchar 	 24 

80,426 80,667 80,503 60,463 78,743 -0.9 .5.0 Tantures, ndeaux at housaes 	 25 

73,451 76,433 80,113 67,997 51,478 *2.2 -10.1 Lampes, tableau., siroirs at autras articles 	26 
nI'm,mablersent pour Is saison 

161,891 168,164 166,802 172,035 173,287 -0.6 .11.5 ('imubles 	 27 

85,069 92,020 90,484 94,743 95,156 -1.4 .32.9 r,roa apoareils mónagera 	 28 

193,553 204,958 222,226 235,960 191,406 .4.3 -7.3 7818viseurs, radios at reisioue 	 29 

195,463 204,981 217,875 235,164 177,529 -1.6 -1.4 Articles ne m8neqe at patits apparails 81cr- 	30 
t rigues 

147,068 155,964 164,430 160,589 140.206 *0.9 -0.5 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

65,645 63,967 63,396 64,681 59,622 -9.1 -5.7 Mat8riel He plortherie, chauffage at cona- 	32 
t ruct ion 

181,647 194,986 218,663 227,604 175,590 -4.8 -- Bijouterie 	 33 

232,549 265,207 265,376 242,502 131,833 -5.7 .8.1 .Jnuats at jeus 	 34 

145,059 153,961 169,173 169,247 132,442 -4.7 -4.7 ArticLes de sport at valises 	 35 

166,515 168,516 191,032 190,618 138,130 .9.7 .2.4 Papeterie, 	livras at revues 	 36 

59,984 62,842 62,058 64,181 61,738 -3.6 -6.6 Essence, 	hnni!e, 	an'rnessoires d'autorsoblle, 	37 
réparat ion at forirnitures 

312 436 453 479 333 .646.5 .326.4 Repas at casae-croOtes 	 38 

1 .622 3,056 3,367 3,360 3,424 .3.5 .23.2 Sernices at travani, .le rdparat non 	 39 

.924 79,267 90,119 90,781 58,908 -3.4 -30.7 Ious a,ntreo rayons 	 40 

, ,444,962 4,763,968 5,105,334 5,132,923 4,050,659 -7.0 -0.2 TOTAl, bUS ItS RAY(8(S 	 41 

,nIeur di' veate. 
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TAKE 2. D.p.rtarr Stores - Manthly Stock-sales Ratios, by Department, Canada, 1987 and 1988 

No. 

Department 

1985 

January 

Jannieg 

.J.vnu,ry 

3snntec 

rory 

Fvrirr 

1orh 

March 

Apr i I 

lviii 

May 

Msi 

inn,' 

.luin 

1 Women's and misses' dresses, housedreases, 5.70 6.09 6.40 5.51 4.30 3.32 3.37 
aprons and uniforas 

2 Women's and misses' costs and suits 3.17 5.17 7.52 4.43 4.64 5.84 7.47 

3 Women's and misses' sportswear 5.41 5.117 5.48 5.30 4.43 3.68 3.42 
4 Furs 5.24 6.44 10.52 12.48 27.82 28.00 59.19 
5 InFants' and children's wear and nursery 4.13 4.16 5.07 4.37 4.18 4.59 4.71 

equipment 

6 Girls' and teenage girls' wear 5.82 5.25 5.70 4.44 3.25 3.61 3.51 
7 Lingerie and women's sleepwesr 4.79 3.78 3.82 4.57 4,08 3.65 3.22 
8 Intimate apparel 5.54 5.36 7.31 5.03 5.29 4.76 4.52 
9 Millinery 3.00 2.85 4,10 6.88 4.30 4.20 3.07 

10 Women's and girls' homiery 4.67 5.01 5.16 4.66 4,08 4.30 4.84 

11 Women's and girls' gloves, mitts and 5.39 5.53 6.64 6.11 5.18 4.70 4.86 

12 
accessories 

Women's, misses' and children's footwear 7.77 6.37 7.11 5.33 4.50 4.60 4.41 

17 Men's clothing 6.45 6.28 8.27 6.49 5.86 5.87 4.42 
14 Men's furnishings 5.97 5.29 5.69 5.62 5.01 5.13 3.42 
15 Roys' clothing and furnishings 6.46 6.69 7.32 4.61 3.68 4.16 4.27 

16 Men's and boys' 	footwear 6.85 6.09 6.82 5.01 4.44 4.94 4. 

17 Food and kindred products 1.75 1.02 1.09 1.25 0.74 0.69 
18 Toiletries, cosmetics and drugs 6.43 6.17 5.86 5.77 5.57 5.11 

19 Photographic equipment and siplies 6.29 6.85 7.90 7.54 6.46 6.05 
20 Piece goods 9.17 8.07 7.02 6.57 7.69 6.95 6.7Il 

21 LInens and domestics 4.82 5.06 7.61 6.11 5.98 5.62 5.22 
22 Smaliwares and notions 4.52 5.28 7.20 6.60 6.69 7.64 7.57 
23 China and glassware 10.23 9.95 11.70 11.65 10.25 8.95 5.94 
24 floor coverings 6.12 6.16 6.24 5.59 5.49 5.29 6.12 
25 Draperies, curtsins and furniture con- 6.97 6.60 6.16 5.63 5.23 4.98 4.77 

eringa 

26 Lamps, pictures, mirrors and all other 6.68 7.48 8.63 8.58 8.57 9.40 8.72 
home furnishings 

27 Furniture 3.69 3.23 4.24 3.88 3.87 1.36 3.33 
28 Major appliances 2.24 1.75 2.33 2.50 2.35 2.11 1.60 
29 Television, radio and .usic 4.89 5.14 6.20 5.82 5.70 5.89 5.33 
30 Mausewares and sisall electrical appliances 5.16 5.60 6.04 6.77 6.59 5.46 5.13 

71 	Hardware, paints, wallpaper, etc. 	 7.25 	 7.10 	 8.42 	 6.85 	 5,62 	 4,27 	 4.27 

32 	Pli.abing, heating and bailding saterials 	 5.97 	 6.86 	 8.33 	 6.75 	 5.61 	 5.05 	 3.89 

33 	3eaellery 14.77 13.35 12.29 10.79 8.87 7.99 7.24 
34 	Toys and gases 9.58 9.30 8.64 7.98 5.35 6.48 6.63 
35 	Sporting goods and luggage 6.54 6.85 9.97 8.27 5.38 5.12 7.72 

36 	5tationery, books and magazines 5.26 4.96 5.09 6.11 5.79 5.79 5.42 
37 	Gasoline, oil, auto accessories, repaics 5.77 7.04 8.50 6.34 5.15 5.38  

and supplies 
38 	Meals and lunches 0.13 0.04 0.03 0.03 0.02 0.06 
39 	Repairs and serslces 0.20 0.20 0.25 0.21 0.18 0.18 
40 	All other departments 2.07 2.22 2.39 2.76 2.02 1,90 

41 	TOTAL ALL D(PARDtNTS 5.14 4.87 5.57 5.18 4.56 4,39 1 
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ABt(AIJ 2. Grande ..g.aine - Rapporte .eneuals tocke-vente, par rayon, Canada. 1987 at 1988 

1907 

July 

Juiliet 

Auquat 

AoOt 

Septeaber 

Septoabre 

October 

Octobre 

Noveaber 

Noveatiro 

beceuter 

Ddcestra 

Rayon 

NO 

4.18 4.37 4.47 4.97 4.19 2.35 Robea, robes deadnaoe, tthhera at uni- 1 
ormes pour dames at Jatvas flUes 

10.91 6.69 5.66 3.64 2.38 1.57 Menteaus at tailleurs pour dames at Jeunes 2 
[ii lee 

4.09 4.37 3.85 4.02 4.16 2.30 VAtamants sports pour daøes at jeunes files 3 
21.41 17.16 15.17 10.90 6.24 4.92 Fourrures 4 

5.32 3.85 3.92 3.80 3.44 2.16 V8tamants pour bAbes at enfants at article. 5 
do cJ,aetiraa d'anfanta 

5.87 3.21 4.34 5.25 3.44 1.85 Vêtementa do flilettea at dadolascents. 6 
3.49 8.20 4.35 4.85 3.47 1.11 Linoarie at vOtementa cia nuit pour dame. 7 
4.94 4.95 4.52 5.35 5.79 3.54 Soue-s0tacsmnte 8 
637 8.83 7.85 3.97 3.12 1.51 Chapeaus 9 
7.17 6.39 4.53 4.00 4.00 2.25 8.s pour dames at fillottea 10 

5.70 5.98 5.42 5.35 1.02 1.56 Gents, mouf lee at articlee do parure pour 11 
dames at fjIl,cttes 

5.54 4.98 4.77 4.73 4.14 3.51 Cheussures pour dames, jaunee rifle. at 12 
anf ants 

5.56 6.18 5.73 5.54 3.90 1.95 V8tea,ents pour hOwe 13 
4.74 6.14 4.40 4.57 7.59 1.41 Art ides d'habtlloment pour hoemas 14 

5.36 2.82 4.28 4.89 3.72 1.83 Vêtemeats at articles d'h.billement pour IS 
qarçocce 

5.27 4.66 5.21 4.24 3.77 Chaussures pour hoeees at earpons 16 
7 1.72 2.09 1.65 2.03 0.86 Prodoits elimentairas at corecesas 17 

5.23 5.64 6.06 5.73 2.38 ArtIcles do toiIatt, rosmetinuas at mAdi- 10 
cements 

5.05 4.92 5.77 4.16 1.86 Apparel Is at fournituras photoqraohlques 19 
1 6.86 6.67 5.43 4.94 7.24 lissus A 1. plAce 20 

5.19 4.46 4.46 5.11 4.60 2.87 literie at linQe do maison 21 
7.56 7.19 5.60 5.17 4.58 3.69 Menus articles 22 
8.39 9.28 8.88 9.67 5.86 2.38 Porcataine at carrarie 23 
5.12 5.32 5.07 4.34 4.14 5.45 RavAtameats do plancher 24 
4.81 4.94 5.07 4.70 4.65 4.37 Tanturas, ricleaus at houecses 25 

8.45 7.89 8.18 7.77 4.70 1.98 Laapas, tableaus, miroirs at autras articles 26 
d'aaeuhlament pour Is maSon 

2.86 3.33 3.09 2.95 3.15 3.41 Meublas 27 
1.54 1.75 1.95 1.78 1.79 1.57 Gros appareils mdosgers 28 

5.27 4.12 4.31 4.83 3.86 1.82 TAlAviseurs, radios at simique 29 
5.28 4.67 5.16 5.08 4.27 1.69 Articles de m4naqe at pet its apparails Aler.- 3fl 

triques 

4.76 5.58 5.30 5.48 4.26 2.73 Quincailleria, peinture, papiar-tanture, 11 
etc. 

3.78 5.36 5.03 4.76 4.49 3.55 HattAriel do ploatiaria, chauffene at cons- 32 
truct ion 

8.44 8.46 8.49 9.47 5.91 2.17 R,cterie 33 
8.38 10.91 11.72 1.97 3.16 1.09 Jouats at 	tejs 14 
3.74 6.01 7.22 7.90 5.89 2.49 ArtIcles do sport at valisa* 35 

6.96 4.20 4.98 6.52 4.42 1.73 Papotarie, harem at rawuas 36 
4.48 4.99 5.26 3.55 3.96 3.67 [seance, bulb, 	eccessoires dautosaibllp, 37 

rdperat inn at 	fairniturea 
7 0.01 0.02 0.02 0.02 0.01 Ropes at cassa-ernOtes 38 

1; 0.18 0.14 0.14 0.13 0.13 Seruices at truvaus rim rAparation 39 
1.90 2.53 2.49 2.13 0.81 tons entree rsors 40 

.58 	 4.48 	 4.63 	 4.64 	 3.80 	 1.98 	 TOTAL, T(XJS IFS RAYTCIS 	 41 
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TABLE 3. Department Stores - Wonthiy Sales-stock Ratios, by Drpart.rnt, Canada, 1987 and 1988 

1988 	1967 

Department 
January 	January 	February 	March 	Apr11 	May 

Janvier 	Jsnvier 	Fésrier 	Mars 	Asril 	Hal 	.lunm 

I 	Women's and misses' dresses, housedresses, 0.16 0.15 0.16 0.19 0.24 0.29 0.26 

aprons and uniforms 

2 	Women's and misses' coats and suits 1.29 0.16 0.15 0.23 0.20 0.17 0.12 

3 	Women's and misses' sportswear 0.18 0.18 0.20 0.21 0.23 0.26 0.27 

4 	Furs 0.17 0,13 0.09 1.08 0.08 0.04 11.02 

5 	Infants' and children's wear and nursery 0.23 0.22 0.22 0.24 0.2" 0.21 0.21 

6 	Girls' and teenage girls' wear 0.17 0.18 0.20 0.26 0.27 0.27 0.27 

7 	Lingerie and women's sleepsear 0.20 0.21 0.27 0.26 0.25 0,28 0.29 

B 	Intimate apparel 0.17 0,19 0.14 0.20 0.19 0.21 0.22 

9 	Millinery 0.27 0.25 0.26 0.17 0.22 0.23 0.29 

10 	Women's and girls' hosiery 0.21 0.19 0.19 0.23 0.24 0.23 0.20 

11 	Women's and girls' gloves, mitts and 0.17 0.16 0.16 0.16 0.19 0.21 0.19 

accessories 

12 	Women's, misses' and children's footwear 0.12 0.14 0,15 0.21 0.22 0.21 0.21 

13 	Won's clothing 0.15 0.12 0.13 0.17 0.17 0.17 0.20 

14 	Won's furnishings 0.16 0.17 0.19 0.20 0.20 0.20 0.27 

15 	Boys' clothing and Furnishings 0.15 0.16 0.15 0.22 0.27 0.24 0.21 

16 	Men's and boys' footwear 0.11 0.13 0.15 0.22 0.23 0.20  

17 	Food and kindred products 0.60 1.10 0.96 0.79 1.09 1,15 II, 

18 	Toiletries, cosmetics and drugs 0.18 0.15 0.17 0.16 13.16 0.20 

19 	Photographic equipment and supplies 0.16 0.16 0.12 0.14 0.15 0.17 

20 	Piece goods 0.10 0.14 0.14 0.17 0.13 0.13 0.14 

21 	Linens and domestics 0.20 0.19 0.13 0.16 0.17 0.38 0,19 

22 	Se,sllwares and notions 0.21 0.19 0.14 0.15 0.15 0.13 0.11 

23 	China and glassware 0.10 0.08 0.09 0.09 0,10 0.11 0.11 

24 	floor coverings 0.15 0.15 0.16 0.19 0.18 0.19 0.17 

25 	Draperies, curtains and furniture rev- 0.14 0.15 0.16 0.19 0.19 0.20 0.21 

erings 

26 	Leaps, pictures, mirrors and all other 0.15 0.13 0.11 0.13 0.12 0.12 0.11 

home furnishings 

27 	Furniture 0,27 0.28 0.24 0.27 0.26 0.29 0.29 

28 	Major sppliancea 0.44 0.46 0.45 0.44 0.42 0.46 0.60 

29 	Television, radio and mimic 0.20 0.20 0.16 0,17 0.17 0.17 0.18 

30 	Housewares and small electricsl appliances 0.19 0.18 0.16 0.16 0.15 0.16 0.19 

31 	Hardware, paints, oallpaper, etc. 0.14 0,14 0.12 0.16 0.18 0.21 0.23 

32 	Pluibing, heating and building materials 0.16 0.16 0.12 0.16 0.18 0.20 0.25 

33 	.Jewellery 0.07 0.08 0.08 0.10 0.11 0.13 0.13 

34 	Toys and games 0.10 0.10 0.12 0.13 0.18 0.15 0.16 

35 	Sporting goode and luggage 0.15 0.14 0.11 0.13 0.19 0.19 0.25 

36 	Stationery, books and magazines 0.18 0.17 0.19 0.16 0.17 0.17 0.18 

37 	Gasoline, oil, auto accessories, repairs 0.17 0.14 0.12 0.16 0.19 0.18 0.20 

and supplies 

38 	Meals and lunches 13.09 31.58 26.70 33.12 35,57 32.91 30.1' 

39 	RepaIrs and services 5.10 4.16 4.10 4.67 5.41 5.65 ". 

40 	All other departments 0.48 0.52 0.44 0.42 0.49 0.51 1. 

41 	TOTAL ALL D(PART4NTS 0.19 0.19 0.19 0,21 0.22 0.23 0.25 



AOl I AU 3. GraisM magasins - Rapports .sn.uela ventea-atock., 
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par rayon, Canada, 1987 at 1988 

Rayon 
Auguat Septeather Octo4ar Noveer Oece,Ier 

Juillet AoOt SeptaaOra Octobre Noventre Oécambre 
No 

0.25 0.24 0.23 0.21 0.22 0.35 Robea, robes Ia imfinane, tobliera at uni- 1 
forw,e. Dour dones at jeunea ri 1 lea 

0.10 0.17 0.19 0.28 0.31 0.47 l4antaaux at Lailleura pour deans at 	3eunea 2 
fI 1 las 

0.24 0.24 0.26 0.26 0.24 0.36 VAtonents sports pour denes at jeunes fill.. 3 

0.05 0.06 0.07 0.10 0.16 0.19 fourrutas 9 

0.20 0.25 0.26 0.27 0.28 0.41 VAtaments pour hdbda at anfanto at art ide. 5 
da chaobres d'enfants 

0.20 0.32 0.23 0.20 0.27 0.43 YCtenant, da fUlattes at d'.dolescantas 6 

0.29 0.25 0.25 0.23 0.30 0.66 LingerIe at vAtenenta de nuit pour deaa 7 

0.21 0.20 0.22 0.19 0.18 0.27 Sou.-vVtementa B 

0.21 0.13 0.14 0.25 0.32 0.51 Cbapaaux 9 

0.15 0.16 0.22 0.25 0.25 0.40 gas pour domes at tillettaa 10 

0.37 0.18 0.20 0.20 0.26 0.50 Ganta, mouflas at articles da parure pour II 
ds at fillettes  

0.18 0.21 0.22 0.22 0.23 0.27 Chausaurea Dour dames, jeunes lilies at 12 
an lent a 

0.18 0.17 0.19 0.19 0.24 0.41 VAtemants pour hoawsas 33 

0.21 0.25 0.29 0.24 0.29 11.58 Articles dhahilla,aant pour hoessaa 14 

0.20 0.36 0.24 0.22 0.26 0.44 VAtevienta at articles Ahahiliamant Dour 15 
narcona 

0.20 0.22 0.20 0.23 0.29 Ct,assuras pour hoossas at qarcan. 16 

9 0.66 0.52 0.66 0.55 1.35 Pro,ita alimentairea at connaxas 17 

.9 0.19 0.19 0.18 0.19 0.40 Articles Ia toilatta, cosaatigua9 at adj- 18 
cmsenta 

0.20 0.19 0.18 0.22 0.48 Appareila at fourniturea photoqraphiquas 19 

3 0.14 0.15 0.19 0.19 0.15 Tiosua h is pikca 20 

0.19 0.22 0.22 0.20 0.22 0.33 Literia at tinge da matson 21 

0.13 0.14 0.18 0.19 0.21 0.26 IMnus articles 22 

0.12 0.11 0.12 0.11 0.17 0.37 Porcelaina at verrerie 23 

0.18 0.18 0.20 0.23 0.25 0.19 RavAtesents la plancher 24 

0.21 0.20 0.20 0.21 0.22 0.23 lenturas, rileaun at hoossea 25 

0.12 0.17 0.12 0.13 0.20 0.44 biDes, tableaux, miroira at .utraa articlea 26 
d'.*,ie,ent pour Is malaon 

0.34 0.30 0.53 0.34 0.32 0.29 Halea 27 

0.65 0.56 0.54 0.56 0.57 0.64 Gras apparel is mnanera 29 

0.19 0.24 0.24 0.22 0.27 0.49 T1Aviaaur, rains at mualnue 29 

0.19 0.22 0.20 11.20 0.24 fl.51 Articles la a6naqa at patits aoparalls 41cc- 30 
triguax 

0.20 0.18 0.19 0.19 0.23 0.34 Qulncalliarie., peintura, papier-tantire, 31 
etc. 

0.27 0.18 0.20 11.21 0.22 0.27 Mat4rlel tit ploMeria, chauffage et cons- 32 
t ruct ion 

0.12 0.12 0.12 0.11 0.17 0.40 Rujoutarie 33 

0.13 0.10 0.09 0.13 0.29 0.65 inuets at jaun 34 

0.25 0.17 0.14 0.13 0.17 0.35 ArtIcles de sport at valIses 35 

0.16 0.23 0.20 0.16 11.23 0.89 Papeteria, 	Ileres at revuea 311 

0.22 0.20 0.19 0.28 0.26 0.27 issanca, hulle, accaaaotrea d'autoeohile, 37 
ri4oaration at fourniturea 

.79 66.10 54.18 49.95 52.32 76.68 Repas at casse-crotex 38 

.73 5.46 6.39 7.52 7.77 7.59 ServIces at travoux He rdparation 19 

0.46 0.43 ((.43 0.47 0.97 lxxx sutrex rnvxxx 411 

L22 0.23 0.22 0.22 0.26 0.44 TOTAL, URiS LtS RAY(91S 41 
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TABL( 4. Retail Chain 5tores - Esti.ated Honthly Stocks(1) of Selected Kinds or Business, Canada, 1987 and 1988 

1988 

Kind of business qro(2) 	January 	January 	rebruary 	March 	April 	May 	June 	July 

janvier 	Janvier 	Fdvrier 	Mars 	Avril 	Mal 	)ujn 	JuilLet 

No. 
thousands of dollars - mililers de dollars 

1 Coohinatios, stores (groceries and 950,927 980,414 994,140 999,111 991,118 1,015,896 1,020,975 1,026,080 

seat) 

2 Grocery, confectionery and sun- 73,884 75,305 75,531 72,661 76,512 75,211 74,008 74,600 

dries stores 

3 All other food stores 5,146 5,654 5,822 6,055 5,419 5,560 5,616 5,655 

4 General merchandise stores 398,257 386,548 409,354 451,927 430,235 430,235 414,747 430,507 

General stores 127,019 129,745 120,922 122,615 118,814 114,180 117,834 125,022 

6 Variety stores 169,891 240,155 267,533 196,637 197,227 194,071 191,548 200,168 

7 Hotor vehicle dealers 74,197 63,431 63,114 55,099 54,989 62,522 62,522 66,598 

8 Used car dealers - - - - - 

9 Service statlona 17,454 17,600 18,845 16,158 16,562 16,214 17,332 18,025 

10 Garages - - - - - - - - 

11 Automotive parts and accessories 29,101 25,835 28,083 28,280 29,044 29,538 29,302 

stores 

12 Hon's clothing etores 88,493 92,293 109,829 120,5481' 124,7671' 117,905r 102 , 695r 11, 

13 )6sen's clothing stores 174,484 169,386 202,924 219,767 220,426 217,340 209,298 215,158 

14 Fasily clothing stores 261,093 236,222 268,584 296,785 298,269 294,988 289,678 315,170 

15 Specialty shoe stores 17,059 13,909 14,465 14,364 14,723 14,723 14,473 16,890 

16 Family shoe atores 138,443 142,724 136,587 169,231 165,677 157,793 152,199 158,896 

17 Hardware stores o 0 0 0 0 5 0 0 

18 Household furniture stores 65,392 70,920 76,452 79,204 78,808 77,074 71,756 66,661 

19 Household appliance stores 5 s x S 

20 Furniture, television, radio and 30,050 25,117 25,594 26,183 26,654 25,854 25,854 25,932 

appliance stores 

21 Pharmacies, patent medicine and 202,800 194,642 185,883 185,325 181,063 179,614 180,512 184,483 

comeetics stores 

22 Book and stationery stores 101,467 102,702 98,799 97,119 96,148 96,921 108,664 98,279 

23 Florists 4,138 3,459 3,926 3,887 4,206 4,130 3,358 3,543 

24 Jewellery stores 197,149 191,999 187,775 186,648 191,687 193,412 197,996 187,244 

25 Sporting goods and sccessories 29,521 23,810 23,548 25,149 27,010 27,712 27,435 29,615 

stores 

26 Personal accessories stores 146,026 127,201 127,201 131,399 136,261 144,164 146,326 147,936 

27 Alcoholic beverage stores 513,688 471,430 456,556 451,041 447,522 451,037 479,222 462," 1  

28 All other stores(3) 292,988 281,497 287,690 303,225 293,522 297,044 291,400 303,' 

29 TOTAL ALL DIAIN S108(S 4,148,715 4,111,248 4,221,867 4,299,621" 4,267,077? 4,283,170? 4,257,473r 4,345,2611 

(1)  Data revised to 1977bencHoark in Retail Chain Stores, 1977, Catalogue 63-210. 
(2)  See page 27, "Retail Trade - Coegosition of Kind of Business Groups. 

(7) A more detailed description of the group "all other stores" will he round in the publication - Retail Trade (Catalogue 63-005) In which sales dat 
are reported. 
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1881 tALl 4. Meoaajria do ,Utail 8 succuraales - (ati.ations .enauelleo des atocka(1) do certeins qenrea de cree, £.nsd.. 1981 at 1988 

Percent age cbanqe 

Variation procentuelle 

August 	 Septee4er 	October 	Nooeier 	Decaa6er January! 	 January 	 Genre 'le grand meqaain 
Deceober 	 1988/1981 
1988/1987 

AoOt 	 Septeobre 	(Ictobre 	Noveetire 	DAcauthre Jansier! 	 Januier 
ddcen,bre 	 1988/1987 
1988/1987 

No 
thousands or doUsra - milliere de dollars 

1,000,428 1,018,476 1,058,155 1,053,922 985,417 -3.5 -3.0 tplcerlea-boucherlem 

73,481 74,069 73,995 74,883 77,204 -4.3 -1.9 tpicories, confiserlea at articles disers 	2 

5,463 6,725 7,747 8,870 4,657 .10.5 -9.1) bus lea autres maoaalns  c1l1manta 	 3 

438,256 431,682 478,304 460,128 360,740 .10.4 .3.0 Haqasina de marctaandiaes dlverses 	 4 

121,396 124,310 124,807 123,309 106,292 *19.5 -2.1 Maaaaina q6n4raua 	 5 

204,572 207,845 213,249 211,330 173,713 -2.2 -29.3 Razars 	 6 

54,845 51,445 65,387 70,291 71,275 +4.1 +17.0 Concessiomairem dautoeioblles 	 7 

- - - - - - Vendeura d'automoblles d'oce.alon 	 8 

17,791 18,343 16,637 18,234 18,106 -3.6 -0.8 StatIons-service 	 9 

- - - - - - - Garages 	 10 

n, 359 26,992 27,788 29,274 28,308 *2.8 .12.6 Naqaslns le plAcea at d'accoseotres datito- 	Ii 
mobiles 

I,661r 118,104r 129,914r 128,485r 49,797r -0.9 -8.1 tlanasins de vAteisents Dour hoeeiea 	 12 

249,364 266,076 274,324 268,289 190,485 -8.4 +3.0 t4ag.sins de v8taasenta pour doses 	 II 

325,255 342,168 357,223 354,008 268,338 -2.7 .10.5 Magaaina le vêteisents Dour I. rasille 	 14 

17,025 17,859 18,091 17,838 17,249 -1.1 *27.6 Haqasins de chauaaurea epAci,ilaAes 	 15 

166,523 183,009 185,937 175,710 146,191 -5.3 -3.0 Mariasins tie chatissures pour is f'dIie 	16 

a a x a a a a Duinrailieries 	 17 

68,528 65,625 67,856 68,942 66,253 -1.3 -7.8 Magasir,s tie ,aeuhlen 	 lit 

a a a a a a a Maqaains d'apereIla edneqers 	 19 

24,272 26,41)8 29,551 30,910 30,292 -0.8 +19.6 Manamlna Is mauhies, tAtAslapurm, radius et 	20 
aCDesSni reD 

181,716 193,164 204,174 206,012 199,214 .1.8 .4.2 Pharmacies, ,nAviirasents brevetAm et pro- 	21 
duits tie beautA 

99,164 104,816 125,045 178,796 102,908 -1.4 -1.2 Llbrairies at pepeterlea 	 22 

3,529 3,723 4,388 4,670 4,021 .2.9 *19.6 Fleurlstes 	 23 

188,742 196,292 209,836 225,154 196,559 .0.3 .2.7 Rijouteries 	 24 

31,276 33,027 36,726 36,873 31,505 -5.7 *24.0 Maqaains dart tries tie sport ci d'accen- 	25 
sot rca 

151,191 157,590 175,175 184,109 169,012 -13.6 *14.8 P4an1ne daceessnlrea peraonnels 	 26 

,00s 573,949r 593,827" 681,440r 551,155" -6.9 *9.0 Maqasins vie boissons atcoullgu.. 	 27 

.111,185 332,532 362,127 365,938 299,885 -2.1 *4.1 Touq 	ics siren naosv,inn(3) 	 28 

v5,009r 4,561,767T 4,883,434" 4,967,221" 4,227,424r -1.9 .0.9 001*4., T(81S LES 1480*5185 A 5UCCIJRSALES 	29 

vs don 	oat AtO ajust es 8 Is been vies MaqasinsdeEiT8succersa1ee7T17, no 63-211Tau catainque. 	 - 

nyc page 27, "Conseerce tie dAtail 	- Covvoit,vn pie nerir.. 	1e 	,rc,-. 
description plus dAtal I (Ac dv qroupe 1 ous 	I... a.) rn's 	naqu.jirvn' apparuit dons In pub) lent ion gui 	 P ru Pc den 	vent 	- Co,rre tie dAtal I 	(r° 

a,, cuitoloquc). 
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TA8IE 5. Retail Chain Stores - Monthly Stock-sales Rat in; for .e1oc-t id K irids of H.is 1 ness, I'aro,di, 1987 a nd 1988 

No. 

Kind of business 

1988 

January 

Janvier 

1181 

January 

Janvier 

February 

Février 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

1 Combination stores (groceries and .65 .67 .79 .77 .72 .66 .72 

meat) 

2 Grocery, confectionery and .41 .45 .49 .41 .42 .38 .40 
sundries stores 

3 All other food stores .25 .32 .30 .32 .21 .28 .30 

4 General merchandise stores 2,64 2.50 2.95 2.64 2.47 2.52 2.49 

5 General stores 1.72 1.86 1.93 1.58 1.66 1.43 1.43 

6 Variety stores 3.27 4.67 5.39 3.06 2.75 2.78 2.58 

7 Motor vehicle dealers 3.22 2.53 2.23 1.49 1.14 1.45 1.44 

8 Used car dealers - - - - - - 

9 Service stations .07 .08 .09 .07 .07 .06 .07 

10 Garages - - - - - - - 

11 Automotive parts and accessories 2.07 2.20 2.22 1.87 1.61 1.49 1,49 

stores 

12 Men's clothing stores 1.71 2.04 2.84 2.23r 1.99r 1,60r 1,cl 

13 Women's clothing stores 1.24 1.19 1.71 1.51 1.35 1.22 1.2 

14 Family clothing stores 2.73 2.66 3.44 2.83 2.52 2.34 2.39 

15 Specialty shoe stores 1.29 1.12 1.58 1.43 1.26 1.08 1.08 

16 Family shoe stores 2.38 2.52 3.09 2.85 2.27 1,98 2.09 

17 Hardware stores x x x S S S S 

18 Household furniture stores 2.00 1,82 2.15 2.60 2.44 2.17 1.83 

19 Household appliance stores S S S S S S S 

20 Furniture, television, radio and .47 .45 .52 .40 .44 .38 .37 
appliance stores 

21 Pharmacies, patent medicine and 1.25 1.33 1.31 1.21 1.13 1.09 1.12 
cosmetics stores 

22 Book and stationery stores 2.37 2.61 2.86 2.89 2.79 2.82 3.13 

23 Florists 2.14 2.47 2.32 1.97 1.84 1.28 1.46 

24 Jewellery stores 6.89 6.59 6.95 7.39 6.07 4.84 4.74 

25 Sporting goods and accessories .90 .91 1.01 .83 .89 .84 .76 
stores 

26 Peraonal accessories stores 2.41 2.50 2.74 2.49 2.55 2.48 2.33 

27 Alcoholic beverage stores 1.41 1.28 1.30 1.18 1.03 .86 

28 All other stores 1.25 1.45 1.55 1,43 1.32 1.26 1,21' 

29 TOTAL ALL CHAIN 5TOS 1.15 1.18 1.21 1.1lr 1.15r 1.04 i.nrn 
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a succursales - Rapports mensuels stocks-ventes de certains genres de coerce, Canada, 

July August September October November December 
Genre de co,snerce 

 

Juiliet Aot Septembre Octobre Novembre Oécembre 
No 

.73 .71 .74 .68 .76 .60 piceries-boucheries 1 

.38 .36 .40 .38 .41 .41 fpiceries, confiseries et articles 2 
divers 

.30 .30 .39 .41 .48 .13 bus les autres maqasins d'ali- 3 
ments 

2.84 2.73 2.13 2.01 1.64 1.34 Magasins de marchandises diverses 4 

1.74 1.67 1.59 1.42 1.50 1.05 Magesins nénératjx 5 

2.71 2.74 2.80 2.70 2.31 1.25 Bazars 6 

1.69 1.50 1.38 1.75 2.32 2.63 Conceasionnairea dautomobiles 7 

- - - - - Vendeurs dsutoinobiles d'occmsion A 

.07 .07 .07 .06 .07 .07 Stations-service 9 

- - - - - - Garages 10 

1.33 1.45 1.42 1.33 1.45 1.40 Manasins de pièces et d'accemaoi- 11 
rem d'automohi lea 

341' 1.93 1' 1.72" 1.54r 1.21r .61" Msqaaina He vétements Dour hommes 12 

.35 1.46 1.39 1.38 1.35 .65 Maoaajns He vêtementa Dour dames 13 

.90 2.39 2.55 2.43 2.38 1.14 Manasins He vétements pour Is 14 
famille 

1.27 1.36 1.25 1.22 1.25 1.10 Maqasins de chaussures soCciali- 15 
aCes 

2.30 2.22 2.35 2.07 1.80 1.39 Maqasins He chaussures pour Ia 16 
fami lie 

x x x x x x tiuincaiileries 17 

1.62 1.55 1.58 1.50 1.45 1.47 Maqasins de meubles 18 

x x x x Maqasins d'appareils mCnaqers 19 

.32 .32 .36 .39 .38 .39 Hapasina He meuhles, tiCviseurs, 20 
radios et accesanires 

1.13 1.09 1.16 1.17 1.21 .85 Pharmacies, mCdicaments hrevetCs 21 
et produits He beautC 

2.94 2.62 2.68 3.12 2.60 1.08 Lihrairies et papeteries 22 

1.78 2.20 1.94 2.58 2.30 1.17 Fieuristes 23 

4.64 5.01 5.77 5.65 4.44 1.40 Bijouteries 24 

.84 .83 .87 1.06 .91 .35 Maqasins d'articjes He sport at 25 
d ' accessoi rem 

2.13 1.91 2.22 2.50 2.07 .92 Maqasins d'accessoires personneis 26 

77r .91 1.13" 1.16r 1.47 .65" Maqamir,q He hojssons sicnnlici'ies 27 

.3(1 1.20 1.27 1.34 1.13 .66 Toun 1s autres maqasina 28 

1.09r 1.09" 1.15r 1.13r 1.16" .74 TOTAL, T011S 113 MAGASINS A SUC- 29 
CURSALES 
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TA&E 6. Retail Chain Stores - nthty Sates-stock Ratios for Selected Kinds of Business, Canada, 1987 and 1988 

1988 1987 

Kind of business January January February March April May June 

Janvier Janvier Février Mars Avril Mai Juin 
No. 

1 Cothination stores (groceries and 1.54 1.49 1.27 1.30 1.39 1.52 1.38 
meat) 

2 Grocery, confectionery and 2.42 2.20 2.04 2.43 2.39 2.66 2.50 
sundries stores 

3 All other food stores 3.94 3.09 3.38 3.13 4.68 3.52 3.32 

4 General merchandise stores .38 .40 .34 .38 .41 .40 .40 

5 General stores .58 .54 .52 .63 .60 .70 .70 

6 Variety stores .31 .21 .19 .33 .36 .36 .39 

1 P4tor vehicle dealers .31 .39 .45 .67 .88 .69 .70 

8 Used car dealers - - - - - - - 

9 Service stations 13.37 12.16 11.12 14.92 14.47 15.57 14.70 

10 Garages - - - - - - - 

11 Automotive parts and accessories .48 .45 .45 .54 .62 .67 .69 
stores 

12 Mens clothing stores .58 .49 .35 .45" .50" .62" 

13 Woments clothing stores .81 .84 .59 .66 .74 .82 • H1 

14 Family clothing stores .37 .38 .29 .35 .40 .43 

15 Specialty shoe stores .77 .89 .63 .70 .79 .93 .93 

16 Family shoe stores .42 .40 .32 .35 .44 .511 .48 

17 Hardware stores S S S S S S S 

18 Household furniture stores .50 .55 .47 .38 .41 .46 .55 

19 Household appliance stores x x x x x x S 

20 Furniture, television, 	radio and 2.12 2.25 1.93 2.49 2.26 2.62 2.71 
appliance stores 

21 Pharmacies, patent sedicine and .80 .75 .76 .83 .88 .91 .89 
cosmetics stores 

22 Book and stationery stores .42 .38 .35 .35 .36 .35 .32 

23 Florists .47 .40 .47 .51 .54 .78 .68 

24 Jewellery stores .15 .15 .14 .14 .16 .21 .21 

25 Sporting goods and accessories 1.12 1.10 .99 1.20 1.12 1.19 1.31 
stores 

26 Personal accessories stores .41 .40 .37 .40 .39 .40 .43 

27 Alcoholic beverage stores .71 .78 .77 .84 .97 1.17 1.11 

28 All other stores .80 .69 .65 .70 .76 .80 

29 TOTAL ALL CHAIN STORES .87 .85 .82 .90" .87" .96r •)F 
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TARLEAIJ 6. Magaains de detail è succursales - Rapports .erisuels ventes-atocka de certaina genres de coerce, Canada, 
1987 at 1988 

187 

July August September October November December Genre de comerce  

Juillet AoOt Septernbre Octobre Novembre Décembre 
No 

1.38 1.41 1.35 1.48 1.32 1.68 rpiceries-boucheries 1 

2.60 2.75 2.48 2.62 2.45 2.42 Cpiceries, conf'iseries et articles 2 
divers 

3.38 3.36 2.55 2.45 2.07 7.62 Tous lea autrea maqasins d'ali- 3 
ments 

.35 .37 .41 .50 .61 .74 Hanasins de merchandises diverses 4 

.58 .60 .63 .71 .67 .95 Macasins ciénéraux 5 

.37 .36 .36 .37 .43 .80 Razars 6 

.59 .67 .73 .57 .43 .38 Concessionnaires d'automobiles 7 

- - - - - - Vencleurs d'automobiles d'accesion 8 

14.53 15.08 14.58 15.81 14.58 15.05 Stations-service 9 

- - - - - - Garaqes 10 

.75 .69 .71 .75 .69 .72 Haqasins tie picea at d'accessoi- 11 
rca dautomobiles 

.52r .58r .65r .79r 1.65r Hac)Asins tie vétements pour hoetmea 12 

.74 .69 .72 .72 .74 1.53 Haqgins de vêtements pour dames 13 

.35 .42 .39 .41 .42 .88 Maoasins tie vêtements pour la 14 
famille 

.79 .73 .80 .82 .80 .91 naqasins de chaussures spécili- 15 
ses 

.43 .45 .43 .48 .56 .72 Maqssins tie chaussures pour is 16 
famille 

x a a a a a Quincailleries 17 

.62 .64 .63 .67 .69 .68 Haqasins de meuhles 18 

* a a a a x P4sqasins deppareils ménaqers 19 

3.16 3.09 2.76 2.58 2.61 2.59 Hacssins de meuhies, téléviseurs, 2(1 
radios at accessoires 

.89 .92 .86 .85 .83 1.18 Pharmacies, médicaments brevetés 21 
et produits de hesuté 

.34 .38 .37 .32 .38 .92 Librairies et papeteries 22 

.45 .52 .39 .43 .85 Fleuristes 23 

.22 .20 .17 .18 .23 .72 Aijouteries 24 

1.19 1.21 1.15 .94 1.10 2.83 Meqasins derticles de sport at 25 
d accegani res 

.47 .52 .45 .40 .48 1.09 Maqs*ins d'accessoires personnels 26 

1.10 .89r .86r .6H' 1.53r Maqasins de hoissona alcooiiciues 27 

- 	7 .83 .79 .75 .89 1.51 bus lpq autres maqasins 28 

.92r .87r •89r .86r 1.35 TOTAL, TOUS IFS I4AGASINS A SUC- 29 
CURSALES 
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TABLE 7. Wholesale Merchants - Menth-to-.onth and Year-to--year Percentage Chanqi- in fst tented I evels of Stocks, by Major Trade 
Groups for Canada and for All Trades in Regions, 1988 

1987 	 1 	1 

Major trade groups - 
Regions 	 Aujst/July 	Sept./Auo. 	Oct.ISept. 	Nov./Oct. 	ec./Nov." 

AoOt/juil. 	Sept./soOt 	Oct./sept. 	Nov./oct. 	Déc.00vJ' 	3an./d,r.P 
No. 

per cent - pourcentaqe 

1 	Total all trade groups +0.2 +0.6 +0.5 -0.9 +3.3 +2.1 

2 	Food +0.5 -0.3 +3.9 -5.2 +1.5 +1.5 

3 	Tobacco, drugs and toilet preparations -3.2 +1.2 +1.0 -1.3 +5.5 -3.4 

4 	Apparel, dry goods, furniture and -1.7 -2.8 -0.8 -1.3 +4.6 +4.9 
general merchandise 

5 	Motor vehicles and accessories +3.7 +3.1 -0.5 -1.9 +1.0 -1.9 

6 	Farm machinery, equipment and supplies -2.8 -1.2 -1.7 +0.7 +2.2 +1.5 

7 	Other machinery, equipment and +1.0 -1.1 .0.3 +0.7 +1.7 +1.7 
supplies(1) 

8 	Metals, hardware, plumbing and heating -1.5 +2.2 +0.6 -0.4 -i-2.5 
equipment 

9 	Lumber and building materials -2.3 i-0.2 +2.6 -0.8 +7.3 +2.8 

10 	Other wholesalers(2) +0.2 +2.8 +0.3 -1.6 +7.2 +7.2 

Regions 

11 	Atlantic provinces +0.5 +1.5 +0.9 +0.8 -0.4 -1.4 

12 	Québec +0.8 +1.8 +1.3 +0.1 +3.1 +0.5 

13 	Ontario +0.7 +0.3 +0.3 -1.1 +4.0 +3.0 

14 	Prairie provinces -1.1 -1.0 +0.2 -1.3 +4.0 +2.6 

15 	British Columbia, Yukon and Northwest -0.4 +1.5 -- -2.8 +1.3 +2.7 
Territories 

1) Includes Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. (SIC 623). 
jnrlude: f;irn nndIIct 	e\c1Ijdinq qrni n 	SIC 6021; Pnpr'r trol naper product 	(SIr 611 ) ; Scrnnirvi wnnic mnt-r 110 
77 ; n ni  
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1AEl FAU 7. Marchands de grog - Variations en pourcentage per rapport su mois pr&édent et a l'arwse prcédente de l'esti.at ion 
de nivesu des stocks, per Grands groupes de coaerce (Canada) at pour l'enaemble des corces (regions), 1988 

137/1986 	 1988/1987 

Grands groupes de corseerce - 
August 	September 	October 	November 	Decemberr 	JanuaryP 	Regions 

Aot 	 Septembre 	Octobre 	Novembre 	DCcembrer 	JanvierP 
MO 

per cent - pourcentage 

+3.4 +3.7 +5.0 +5.0 +8.5 +10.5 Total, tous les qroupes de cource 

+9.6 +4.4 +6.1 +2.2 +4.5 +8.2 Produits slimentaires 2 

+7,3 +9.2 +8.3 +7.4 +3.7 +5.8 Produits du tabac, pharmaceuticjues et 3 
articles de toilette 

+2.4 +0.6 +0.5 +3.2 +6.5 +9.8 Vétements, articles de mercerie, meublea de 4 
maiaon et marchandises en qCnCral 

+7.5 +4.8 +6.8 +4.3 +9.3 +5.7 VChicules è moteur et accessoires 5 

-7.8 -4.5 -0.6 -0.2 +3.9 +8.1 Machines et materiel agricoles 6 

+11.3 *11./1 -+3.2 '.5 +31.4 no; 	 fl 7 

ic 	'ha;jffaqe 

+8.2 +16.5 +21.3 +20.2 +21.3 +21.7 Rois doeuvre at mat.ériaux de construction 9 

+2.3 +7.0 +7.0 +5.9 +11.9 +16.5 Autres qrossistes(2) 10 

Regions 

+10.8 +7.8 +8.4 +12.6 +13.7 +12.3 Provinces de l'Atlantique 11 

+6.6 +9.0 +9.5 +11.4 +12.8 +13.7 (luéhsc 12 

+4.5 +3.1 +4.5 +3.0 +7.8 +11.1 Ontario 1 

-3.6 -2.9 -0.6 +0.1 +4.9 +8.4 Provinces des Prairies 14 

+3.9 +5.8 +5.9 +5.1 +6.3 +4.4 Colomhie-Rritannique, Yukon et Territoires 15 
du Nord-Ouest 

THnlus: Machines, appareils et fournitures Clectriques (CAr 621); 	at Machines at équipement, n.c.s. 	(C?T3). 
Ins: Produis aqrinnles 	(exnluant lea cérales) 	(CAr 61121; 	Papier et 	artinles 	en papier 	'CAr 	6113; 	flrchets 	Pt 	ni?rps 

'I- 
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TPALE 8. Wholesale Merchants - Menthly Inventories/Sales Ratios, by Major Trade Groups for Canada and for All Trades in 
Regions, 1988 

1987 	 1988 

Major trade groups - 
Regions 

No. 

August 	Septener 	October 	Noventer 	Oecemberr 	]anuaryP 

AoOt 	Septembre 	Octobre 	Novembre 	Décembrer 	JanvjerP 

1 Total all trade groups 

2 Food 

3 Tobacco, drugs and toilet 
preparations 

4 Apparel, dry goods, furniture 
and general merchandise 

5 Metor vehicles and accessories 

6 Farm machinery, equipment and 
supplies 

7 Other machinery, equipment and 
supplies( 1) 

8 Metals, hardware, plumhinq and 
heating equipment 

9 Limber and building materials 

10 Other wholesalers(2) 

1.46 1.30 1.31 1.38 1.52 1.68 

.72 .67 .69 .67 .69 .79 

.95 .89 .87 .95 .96 1.05 

1.81 1.56 1.63 1.82 2.48 2.23 

1.99 1.76 1.69 1.81 2.24 2.16 

2.63 2.43 2.38 3.02 2.67 3.97 

1.63 1.35 1.39 1 .4)1 1.146 1.67 

1.49 1.40 1.41) 1.59 1.77 1 .2 

1.21 1.12 1.16 1.28 1.83 1.82 

1.45 1.32 1.33 1.35 1.47 1,83 

Regions 

11 	Atlantic provinces 1.30 1.28 1.30 1.36 1.34 1.57 

12 	Québec 1.34 1.25 1.29 1.35 1.59 1.65 

13 	Ontario 1.48 1.29 1.30 1.35 1.44 1.64 

14 	Prairie provinces 1.80 1.59 1.52 1.67 1.81 2.16 

15 	British Columbia, Yukon and Northwest 1.27 1.10 1.14 1.21 1.32 1.39 
territories 

flTicludes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. (SIC 623). 
(2) Includes: Farm pruducts (excludinq pram) (SIC 602); Paper and paper products (SIC 611): Scrap and waste materials (i 

627; and whu] 	1sr. n.e.3. 
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IAB1(AU 8. Plarchands de gros - Rapport mensuel stockslventes, par Grands groupes de coierce (Canada) et pour l'ensemble des 
co.aerces (regions), 1988 

lH6 	 1987 

Grands groupes le comnerce - 
August 	September 	October 	November 	December 	January 	 Regions 

AoUt 	 Septembre 	Octobre 	Novembre 	DCcembre 	Janvier 

1.58 1.47 1.42 1.56 1.58 1.70 

.70 .71 .71 .73 .70 .74 

.93 .89 .84 .96 1.03 1.06 

1.88 1.70 1.90 2.11 2.55 2.19 

2.00 1.92 1.60 1.89 1.88 2.34 

2.55 2.73 2.47 3.62 3.32 3.62 

2. 	Ii 1,41 1.( 1.42 1.64 1.77 

1.19 1.07 1.11 1.26 1.64 1.74 

1.67 1.43 1.46 1.57 1.59 1.83 

Total, teus lea groupes de coerce I 

Produits alimentaires 	 2 

Produits du tabac, pharrnacmutiques 	3 
et articles de toilette 

Vêtements, articles de mercerie, 	4 
meuhies de maison et merchandises 
en qénéral 

VChicules a moteur et accessoires 	5 

Machines et materiel aqricoles 	6 

Aijt r F'-1 inar l j flP'i PI 	PqlJll)Pr'lr'lI 111 	1 

II 	; 	 i 	' iir 1 	1]  

appareil; deh cauffaqe 

Rois d'oeuvre et rnatérisux de 	 9 
construction 

Autres qrossistes(2) 	 10 

Regions 

1.38 1.37 1.33 1.40 1.38 1.56 Provinces de l'Atlantique 11 

1.37 1.32 1.27 1.38 1.54 1.62 Uuébec 12 

1.59 1.44 1.38 1.55 1,50 1.66 Ontario 13 

2.18 2.07 1.93 2.16 2.07 2.21 Provinces des Prairies 14 

1.38 1.25 1.27 1.36 1.42 1.46 Colombie-Britannique, Vukon et 	15 
lerritoires lu Nord-fluest 

Inclus: Machines, appareils et fournitures électriques (CAr 621); 	et Machines et éqipement, 	o.c.a. 	(CAC 623). 
1nr1a: Prodjits aqrirnlps (cadent 	les 	rr4e1ep) 	(1'Ar 6fl2); Papier 	et 	articles en perder 	'(741 (11): 	Prhets 	et meti?'rps 

- AF' 	I:: I 	It. :•, 	
.-.. V 
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TABIf 9. Independent Motor Vehicle Dealers, Month-end Stock-sales Ratios and the Quarter-to-quarter 
Percentage Chge for Stocks, Canada, 1984-1987(1) 

TABLEIAU 9. Concessionnaires d'automobiles indépendants - Rapports stocks-ventes i la fin dii rnnis et 
les variations procentuelles des stocks par rapport au trimestre précédent, Canada, 1984-
1981(1) 

Period 	 Stock-sales ratio 	Percentaqp chanqe 

Période 	 Rapport stocks-ventes 	Variation prncentuelle 

1984 

March - Mars 	 1.46 	 +17.4 

June - Juin 	 1.27 	 -1.3 

September - Septeinbre 	1.72 	 -4.4 

December - Décembre 	1.95 	 +8.2 

1985 

March - Mars 	 1.45 	 +17.6 

June - Juin 	 1.32 	 -2.A 

September - Septembre 	1.56 	 -0.8 

Dccember - Décembre 	1.99 	 +20.7 

1986 

March - Mars 	 1.92 	 +13.8 

June - Juin 	 1.80 	 +5.0 

September - Septembre 	1.86 	 -11.0 

December - Décembre 	2.39 	 +8.3 

1987 

March - Mars 1.77 +6.1 

June - Juin 1.50 

September - Septembre 1.63 -20.iI 

December - Décembre 2.23 

(1) Derived from sales and inventory data reported by a panel of respondents. 
(1) Obtenus 	partir des données sur les ventes et stocks fournies par certains répondants. 
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tU 1 1 	[if 	IHI_ 51 I[IVF Y 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory sta-
tistics and constitute a counterpart to sim-
ilar statistics available on inventories at 
the manufacturing level (see: Inventories, 
Shipments and Orders in Manufacturing Indus-
tries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.q., department store stocks which are 
valued at selling price). They do not in-
clude goods held on a consignment basis, nor 
do they include items not held for resale, 
such as Fixtures, equipment and supplies. 
Estimates are not adjusted for seasonal 
variations, price changes or number of busi-
ness days in the respective months. 

The tables relating to inventories of 
partinent stores and chain stores show 

monthly dollar volume estimates of invento- 
is held in Canada by various kinds of 
u;iness and by departments within depart-

ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the estimated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

A comprehensive review of the survey of 
independent store merchandise inventories 
has revealed that, with the exception of 
motor vehicle dealers, the sample of respon-
Hots does not yield results of fully satis- 
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Cette publication mensuelle réunit des données 
sur les stocks des qrossistes, des magasins 
succursales, des grands magasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
sent destinées b aider les utilisateurs de ces 
statistiques. Ces données représentent une 
consolidation des statistiques sur les stocks et 
elles constituent un complement aux statistiques 
sur les stocks des industries manufacturi'eres 
(voir: Stocks, livraisons et conmandes des indus-
tries manufacturières, no 31-001 au catalogue). 

Il sagit ici des stocks commercisux de mer-
chandises en magasin destinées a Ia revente a Is 
fin du mois ou du trimestre. Les stocks sent 
habituellement évalués au prix coCitant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins sont évalués au prix de vente). 
Ils ne comprennent ni les marchandises en consi-
griation ni les articles non destinés is re-
vente: installations, mat.riel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sonnalisées ni corrigées des changements de prix 
ou du noinbre de jours ouvrables de chaque tnois. 

Les tableaux concernant les stocks des grands 
magasins et des magasins 'a succursales contien-
nent les estimations mensuelles de is valeur no-
nétaire des stocks détenus so Canada par chacun 
des divers genres de commerce et par rayon a 
l'intérieur des grands maqasins. Dans le cas des 
concessionnaires d'automobiles indépendants, le 
tableau ne contient que le taux trimestriel de 
variation de l'estimation du niveau des stocks, 
ainsi que le rapport stocks-ventes b is fin du 
SO1S. Le tableau se rapportant au commerce de 
gros indique les variations en pourcentage par 
rapport au cools précédent de lestimation du 
niveau des stocks selon le genre de commerce. 
Tous les ratios stocks-ventes indiqués dans cette 
publication sont obtenus en divisant la valeur 
monétaire des stocks par la valeur monétoire des 
ventes. Pour les concessionnaires dautomobiles 
indépendants, les ratios sont seulement bases sur 
les données fournies par certains enquêtés. Au-
cune rectification n'est apportée 'a ces ratios 
pour tenir cocopte de Ia marge bénéficiaire de 
vente qui vane dun commerce 'a l'autre. 

Note acix utilisateurs des données: 

line revision densemble de l'enquête sur les 
stocks commerciaux des magasins indépendants a 
révélé que, 'a l'exception des concessionnaires 
dautomobiles, les résultats produits a partir de 
léchantillon des répondants n'étaient pam de 
CIIHI it rot- irnoit sat- tiiIorit. Por iiIoI'- 
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changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport au trimestr 
précédent dans les stocks ainsi que les rapport 
stocks-ventes è la fin du mois pour les magasin 
indépendants (autres que les concessionnair 
d'automobiles) a été discontinuée. Les estimn-
tions pour les concessionnaires d'automobiles, 
lesquelles ont été jugées de qualité acceptable, 
continueront d'être publiées. 
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ceries avec 20% ou plus de viande fraiche). 

Plaqasins d'épiceries, confiseries et articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; épiceries (aver 20% ou moms de 
viande fraIche). 

bus les autres magasins d'alimentation. Maga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et confiseries; laiteries; maga-
sins d'oeufs et de volailles; magasins de fruits 
et legumes; boucheries; poissonneries; magasins 
d'alirnents fins (delicatessen); autres magasins 
d' al imentat ion. 

Magasins de marchandises diverses. Magasins de 
marchandises diverses (moms du tiers du stock en 
aliments) et les bureaux de vente par commuande 
postale et par catalogue des grands magasins. 

Magasins généraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Razors. 

Concessionnaires d' automobiles. Vendeurs d' auto-
mobiles (neuves et doccasion ou neuves seule-
ment). 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
dautomobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stat ions-service. 

Garages. Garages. 

Maqasins de pièces et d'accessoires d'automobi-
les. Magasins de pneus, d'accumulateurs et 
d'accessoires; magasins de lournitures pour Ia 
maison et lautomnohile. 

Magasins de vêtements pour hommes. Magasins do 
vêtemnents pour homnmes et garçons; magasins d'ac-
cessoires vestimentaires pour hommes et garcons; 
chapelleries pour hommes et garçons; tailleurs 
(ateliers de confection sur place de vétemnents 
sur mnesure). 

Magasins de vêtements pour dames. Magasins de 
vètements prêt-h-porter pour dames et jeunes fil-
les; magasins de lingerie et bonneteries pour 
dames et jeunes filles; rnagasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour la fiille. Matjasins 
de vêtements et d'accessoires vestimentaires pour 
In C5jfl 
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iuceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store nail order' and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal-
(new and used or new only). 

LL;od car dealers. Used car dealers (used 
irs and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Family clothing stores. Family clothing and 
furnishings stores. 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Family shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
apphnnce stores. 

Pharmacies, patent medicine and cosmetics 
stores. l)ruqstores including proprietary 
st rjres. 

Book and stationery stores. Book and sta-
tinnery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; f3rewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Magasins de chaussures spécialisées. Maqasins He 
chaussures pour hommes et qarçons; mariasins He 
chaussures pour dames et jeunes filles; 'norms ins 
He chausstjres pour enfants et héhs. 

Maçjasins de chaussures pour is fmnille. t'lnoo'-iiris 
He chaussures pour Ia famille. 

Ijuincailleries. quincailleries. 

Magasins de meubles de maison. Maqasins He meu-
bbs. 

Magasins d'appareils ménagers. Maqasios d'appa-
tells rnénaqers; maqasins He fournitures électri-
ques. 

Magasins de meubles, de téléviseurs, de radios et 
d'appareils ménagers. Maciasins He meuhles, He 
téléviseurs, He radins et rI'appareils rnénaqers. 

Pharmacies, magasins de médicarnents brevetés et 
de produits de beauté. Droqueries y conipris ma-
qasins He spcialits pharinaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires.
qasins d'articles He sport; emharcat inns, motetirs 
hors-hord et accessoires connexes; maoasins de 
bicyclettes et ateliers He reparation; vendeurs 
He motocyclettes. 

Maqasins d'accessoires personnels. Maqasins et 
kinsques de tabac; marchands He journaux et He 
périodiques; maqasins He cadeaux, He nouveautés 
et He souvenirs; rnaqasins d'appareils et He four-
nitures photographiques; maqasins He sacs de 
voyage, valises, malles, mallettes et He maroqui-
none; inanaqins He jouets et He jeux. 

Maqasins de boissons alcooligues. Ventes des ré-
qies des alcools; den maqasins He yin; des rnaqa-
sins He hire. 

bus les autres maqasins de conierce de detail. 
bus len autres maqasins non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will he found in 
the publications of the 1971 Census of 
Canada (Volumes VII and VILE). 

Not a 

lJne definition détaillée des genres He 
commerce He detail et de commerce He qros paralt 
dans les publications du Recensement do Canada de 
1971 (volumes VII et VIII). 
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Catalogue 
	

Catalogue 

63-002 Department Store Sales and Stocks. 
P4., Ri!. 43 pages. First Issue, 1938 

(ISSN 0380-7045). 

63-004 Department Store Sales, by Province 
and metropolitan area. Advance Re-

lease. P4., Ri!. 1 pane. First Issue, 
1950 (ISSN 0709-8650). 

63-005 Retail Trade. M., RI!. Approx. 104 
pages. First Issue, 1929 (ISSN 0380-

6146). 

63-007 New Motor Vehicle Sales. P4., Ail. 

Approx. 36 pages. First Issue, 1932 

(ISSN 0705-5595). 

-P4 Merchandising Inventories. P4., RI!. 
cLI pages. First Issue, 1972 (ISSN 

PR07177). 

63-210 Retail Chain and Department Stores. 
A., Ri!. Approx. 100 pages. First 

Issue, 1933 (ISSNJ 0227-017X). 

63-213 Vending Machine Operators. A., Ru. 
45 pages. First Issue, 1958 (ISSN 

0527-6411). 

63-218 Direct. Selling Carada. A., Ri!. 25 

pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Rook Stores. A., Ri!. Approx. 

35 panes. First Issue, 1968-69 (ISSN 
(1,380-6286). 

63-224 Market Research Handbook. A., Oil. 
700 pages. First Issue, 1975 (ISSN 

0590-925). 

63-002 Ventes et stocks des grands magasins. P4., 
Ru. 43 pages. Premier numéro, 1938 (ISSN 

0380-7045). 

63-004 Ventes des grands maqasins, par province 

et réqion métropolitaine. Rapport provi-
moire. M., Ri!. 1 page. Premier numéro, 
1950 (ISSN 0709-8650). 

63-005 Commerce de detail. P4., Bil. Environ 104 
pages. Premier numéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neuls. M., 

Ri!. Environ 36 pages. Premier riuméro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. H., Ri!. 30 pages. 
Premier numéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail h succursales et les 
grands maqasins. A., Bit. Environ 100 

pages. Premier numéro, 1933 (ISSN 0227-

017X). 

63-213 Exploitants de distrihuteurs autnmnatiques. 
A., Ri!. 45 pages. Premier nuinéro, 1958 

(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Ri!. 25 

pages. Premier nurnéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., Bi!. Environ 35 

pages. Premier numéro, 1968-69 (ISSN 

0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Ru. 7011 pages. Premier numéro, 1975 

(ISSN 0590-9325). 

" 	tai! Trade Historical Statistics, 	63-538 Commerce de detail statistiques hislori- 
I72-1979. 0., Ri!. 695 pages. (ISBN 

	
gues, 1972-1979. H.S., Bit. 695 pages. 

60..506130) 
	

(ISBN 0-660-5061 3-0) 



Operating Results Series, Retail Trade, 0., 	 Série des résultats d'exploitation, Commerce de 
Oil. 	First Tistje, 1974): 
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Catalogue 

63-603 Magasins de vêtenients pour hornrnes, 1983 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincaill"-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de véteinents 
pour Ia farnille, 1980 

Catalogue 

63-603 Men's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florsts, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - innual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 0T6. 

Catalogue 11-204E, price Canada $10.00, 
Other Countries $11.50. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété cle 

bulletins statistiques sur la situation écono-
mique et sociale du Canada. On peut Se procurer 
un catalogue complet des publications courantes 
en s'adressant b Statistique Canada, Ottawa 
(Canada), K1A 1116. 

NO 11-204F, prix Canada $10.00, Autres pays 
$11 .50. 
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Sold in Bookstores and also available by calling 
Statistics Canada tolIf ret at 1400267-6o7 or by 
completing the order coupon included in this 
publication. 

Dsponiblc en librairte, en ilephonanr a Sratsstique 
Canada au numro sans Irals 1-800267677 ou en 
rempisssant It ben de commande qus I iqure dans Ia 
prsesice publication 

c plus shipping and handling 	inclusive in 
ada, 170 other countnesl; Catalogue number 

ci rmation can also be obtained by coniucring 
your Regional Reference Centre. 

Pour de plus amples renseignements, communiquez 
avec It Centre de consultation de Statistique 
Canada Ic plus près de chcz vous. 

hats de port ci de manusentlon en sos çt 
au Canada, "o a I'erranger); numro ii•off au 
rpertotre. 

THE CANADA YEARBOOK 	INNUAIRE DU CANADA 

A JOURNEY 
OF 1000 MILES 
BEGINS WITh 

A SINGLE STEP 
The Canada Year Book recorded Canada's 
first steps in 1867. It's still the only book 
that gives you the most complete, up-
to-date facts on every aspect of 
Canada's growth as a nation. 
Physical setting * Demography * Health * Educa-
tion * Employment and Incomes * Social security 
• Housing and construction Forests, fish and furs 
• Agriculture * Mines and minerals * Energy 
Science and technology * Transportation * Com-
munications * Cultural activities and leisure 
Manufacturing S  Merchandising and services * 
Banking, finance and Insurance * Judicial System 
* External relations, trade and defence * Govern-
ment * Government finance • Review of the 
economy 

TOUT LE 
PAYS, D'UNE 
COUVERITJRE 
A iumi 

Deja au siecle dernier, les premiers pas 
de Ia nation étaient consignés dans 
l'Annuaire du Canada , Aujourd'hui, l'An-
nuairc du Canada tmoigne toujours avec 
precision et exhaustivite des multiples 
facettes de l'évolution du pays. 
Physiographie • Demographic * SantC • Education 
* Emploi et revenu * S&uritC sociale * Logement 
et construction PCches et fourrures 'Agriculture 
* Mines et minCraux * Energie * Sciences et 
technologie * Transports * Communications * 
Activites culturefles et loisirs • Industries manufac-
turiCres * Commerce et services * Banques, 
finances et assurances * Gouvemement * SystCme 
judiclaire * Relations extCrieures, commerce et 
defense Finances publiques $ Revue de 
I 'economic 



NEW! INCLUDES 1986 CENSUS DATA 
SMALL BUSINESS SECTOR 
CANADA U.S. TRADE IN SERVICES 

NOUVEAU! COMPREND DES DONNEES DU RECENSEMENT 
Statistics Cind. Ubrirp 	 6 AINSI QUE DES DONNEES StiR LES 
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1010047110 
MARKET RESEARCH 	KicuL1L STATISTIOUE DEi  
HANDBOOK 
	

ETUDES DE MARCHE 
1987-1988 
	

1987-1988 
( 

01 M! 

-s 

A SOUND INVESTMENT 
OPPORTUNITY 
Invest in the most complete source of statistical information on the 
Canadian consumer market. The 1987-88 Market Researci 
Handbook gives you more facts on... 
CONSUMERS 
including income, education, family spending 
THE ECONOMY 
including investment, small business sectoç labour markets 
BUSINESS 
including retail, finance and real estate, motor vehicles 
59 CITIES 
including housing, labour, consumer profiles 
INTERNATIONAL TRADE 
including Canada-U.S. trade in services, major trading 
partners 
TIlE FU11JRE 
projections of social, economic and demographic trends, including 
consumer spending, incomes, prices 

1! IL 198 '-1988 iI.4RKEJ RL'LAR(.H H.4\1)13()OK 
GIVES YOU MORE FOR YOUR MONEY. 
This year, the Market Research Handbook is published in hardcover. It includes more 
than 700 pages of statistical tables, 59 charts, notes and definitions and an alphabetIc 
index. 
Catalogue Number 63-224 185.00 In Canada $101.00 other countries 

lb order, complete the order form included or wnte to Publication Sales, Statistics 
Canada, Ottawa, Ontario, KIA 0T6. For faster service, using Visa or MasterCard, call 
toll-free 1-800.267-6677. 

Please make your cheque or money order payable to the Receiver General for 
CanadaiPublications. 

Contact the Statistics Canada Reference Centre nearest you for further information.  

UN INVESTISSEMENT 
StIR 
lnvestissez dans Ia source d'information statistique Ia plus complete qui 
soit sur le marchE canadien de Ia consommation. Le Recueil statistique 
des Etudes de marcb 1987-1.988 vous donne plus de donn&s sur: 
LES CONSOMMATEURS 
y compris les revenus, Ic niveau de scolarit et les dpenses familialcs; 
L'ECONOMIE 
y compris Finvestissement, les petites entreprises et Ic march6 du travail; 
LES AFFAIRES 
v compris le commerce de dtait, Ia finance, l'inimobilicr et l'automohile; 
59 VILLES 
y compris Ic logement. Ia main-d'oeuvre et le profui des consommatcurs: 
LE COMMERCE INTERNATIONAL 
y compris Ic commerce des se ices entre Ic Canada et les Etats-lJnis ci les 
&hanges entre le Canada et ses principaux partenaires commerciaux; 
LA SITUATION A VENIR 
c'est-ä-dire des projections des tendances relatives aux dpenses des 
consommateurs, aux revenus, aux prix, etc. 

LE RLCI.'LJL 5L411S'I'IQ( 'L 1)ES Li ( DE.S 1)L .'i14RI'11E. 198-1988 
VOUS EN DONNE PLUS POUR VOTRE ARGENT 
Le Recuell stat istique des etudes de marche possede mainlenant unc couverture rigide. II 
comprend plus de 700 pages de tahlcaux statistiques, 59 gmphiques, des notes, des definiiioi 
et un index. 

N° 63-224 au repertoire Canada $85 lexemplalre Autres pays $101 l'exemplair 

Vous pouvez commander en remplissant Ic hon de commande ci-joint ou en &ris'ant S 
des publications, Statistique Canada. Ottawa (Ontario). KIA 0T6. Si vous rirsirez obtenir ii, 
service plus rapide, tClCphonez ati numero sans frais 1.8(10-267-6677 ci porter votre 
commande S votre compte Visa ou MasterCard. 

Wuillea faire vooe chkque ou mandat-poste S l'ordre du Receveur g6ira1 du Canada - 
Publications, 

Pour obtenir plus de renseignements, n'hksitez pas a communiquer avec Ic centre de 
consultation de Statistlquc Canada Ic plus prs de chez vous. 
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Then Canadian Social Trends is the acquisition for you, A first 
on the Canadian scene, this journal is claiming international 
attention from the people who need to know more about the 
social issues and trends of this country. 

Drawing on a wealth of statistics culled from hundreds 
of documents, Canadian Social Trends looks at Canadian 
population dynamics, crime, education, social security, 
health, housing, and more. 

For social policy analysts, for trendwatchers on the gov-
ernment or business scene, for educators and students, 
Canadian Social Trends provides the information for an 
improved discussion and analysis of Canadian social issues. 

Published four times a year, Canadian Social Trends also 
features the latest social indicators, as well as information 
about new products and services available from Statistics 
Canada. 

Alors Tendances sociales canadiennes est Ia publication qu'il 
vous faut. Premiere en son genre sur Ia scene canadienne, cette 
revue retient l'attention des gens d'ici et d'ailleurs qul désirent en 
savoir plus sur les questions sociales de l'heure au pays. 

A ('aide d'abondantes statistiques extraites de nombreux 
documents, Tendances sociales canadiennes brosse le tableau 
de Ia dynamique de Ia population canadienne, de Ia criminalité, 
de l'éducation, de Ia sécurité sociale, de Ia sante, de ('habitation 
et de plusieurs autres sujets. 

Que ce soft pour les analystes de Ia politique sociale, les 
analystes des tendances oeuvrant au sein des administrations 
publiques et du monde des atfaires, les enseignants ou encore 
les étudiants, Tendances sociales canadiennes degage l'informa-
tion nécessaire a des discussions et des analyses approfondies 
relativement aux questions sociales. 

Tendances sociales canadiennes présente également les plus 
récents indicateurs soclaux de méme que des renseigriements 
eJatifs prc.ii.its servce :;u'offre Stanstique Canada 

Cat&ogue No. 11 -OOSE is evailable for $8.00 per copy. $32.00 
annually (in Canada); $9.00 per copy/$36.00 annually (elsewhere); 
students 30% discount from: 
Pub&atlon Sales, 
Statistics Canada, 
Ottawa, Ontario K 1 A 0T6 
Telephone: 1-800-267-6677 
Prices include postage and 
handling costs. Payment 
should be made in Canadian 
dollars or equivalent funds. 
($7 U.S. per issuel$28 U.S. 
annually) 

Nurnéro 11 008F au repertoire) est publiée quatre fois Van et se vend 
$8 Vexemplaire ou $32 l'abonnement annuel au Canada et $9 
lexemplaire ou $36 l'abonnernent annual a l'etranger (étudiants: 30% de 
rabais). Vous pouvez vous procurer cette revue en vous adressant a: 
Verne des pubcations 
Statistique Canada 
Ottawa (Ontario) 
K1A 0T6 
Téléphone: 1-800-267-6677 
Les prix incluent les frais de port et de manutention. 
Les paiements doivent étre faits en 
dollars canadians ou l'équivalent 
($uS 28 l'abonnement annual; $uS 7 l'exemplaire). 



ALL IN ONE PLACE 
THE ECONOMIC FACTS 

AND ANALYSIS 
YOU NEED 

Canadian Economic Observer: 
Statistics Canada's New Monthly Economic Report 

N o other report on the Canadian 
economy has this much to ofler 

This month's data 

TOUT POUR VOUS! 
LES DONNEES 
ECONOMIQUES ET 
L'ANALYSE QUE VOUS 
RECHERCHEZ 
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