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Data in Many For.s... 

Statistics Canada disseminates data in a variety of 
forms. In addition to publications, both standard and 
special tabulations are offered on computer print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 

How to Obtain More Infor.ation 

Inquiries about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Des ddmées sous plusieurs for.es... 

Statist ique Canada diffuse lea données sous forces diverss. 
Outre les publications, des totalisations habituelles at sp-
ciales sont offertes sur imprimAa d'ordinateur, sur microfi 
ches at microfilms at sur bsndes magnétiques. Des cartes 
d'autres documents de rAférence géographiques soot disponible 
pour certaines sortes de données. L'accès direct a des donn6es 
agrégées eat possible par le truchement de CANSIM, Is base de 
données ordinolingue at is système d'extraction de Statistique 
Canada. 

Coent abtenir d' aut rem renseignecents 

routes demandes de renaeignements so sujet de cette publica-
tion ou de statistiques et services connexes doivent être 
adressées è: 

Section du coemerce de detail, 
Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 016 	(telephone: Statistique Canada, 	Ottawa, K1A 	016 	(téléphone: 951-9656) 	ou 
951-9656) or to the Statistics Canada reference centre au centre de consultation de Statistique Canada è: 
in: 

St. Johns (772-4073) Winnipeg (983-4020) St. 	John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montréal (283-5725) Edmonton (495-3027) Nontréal (283-5725) Edmonton (495-3027) 
Ottawa (951-0116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 
Sturgeon Falls (753-4888) Sturgeon Falls 	(753-4888) 

Toll-free access is provided in all provinces and 
territories, for users who reside outaide the local 
dialing area of any of the regional reference centres. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 
Quebec 1-800-361-2831 
Ontario 1-800-268-1151 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia (South 
and Central) 1-800-663-1551 
Yukon and Northern B.C. 
(area served by 
Northweslel 	Inc.) Zenith 0-8913 
Northwest Territories 
(area served by 
Northweslel Inc.) Call collect 403-495-2011 

How to Order Pthlicationa 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
corseunity bookstores, through the local Statistics 
Canada offices, or by mail order to Pilication Sales, 
Statistics Canada, Ottawa, K1A 016. 

1(613)951-7276 

Nst innsl Tol I Free IJrrler Line 1-B(JLI-267-6677 

Un service dappel interurbain sans frais est offert, dens 
toutes lea provinces at dens lea territoires, aux ..tiliaateurs 
gui habitant a i • extér leur dea zones de communication local 
des centres régionaux de consultation. 

Terre-Neuve at Labrador 1-800-563-42 
Nouvelle-cosse, Nouveau-Brunswick 
et Ile-du-Prince-douard 1-800-565-71 ) 
Québec 1-800-361-2831 
Ontario 1-800-268-1151 
Manitoba 1-800-542-3404 
Saskatchewan 1 -800-667-7164 
Alberta 1-800-282-3907 
Sial de l'Alberta 1-800-472-9708 
Colombie-Britannique (sud 
et centrale) 1-800-663-1551 
Yukon et rnrd de la C.-B. 
(territoire desservi par Is 
Northweslel 	Inc.) Zenith 0-8913 
Territoires du Noro-Ouest 
(territoire deaservi par Is 
Northweslel Inc.) 	Appelez è frais virés so 403-495-2011 

Coent ceander les pthl icat ions 

On peut Be procurer cette publication et les autres publica-
tions de Statist ique Canada auprès des agents autorisCs et des 
autres librairies locales, par lentremise des bureaux locaux 
de Statistique Canada, ou an écrivant è is Section des ventea 
des publications, Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7276 

Enmmandes: 1-800-267-6677 (sans rrais partout au Canada 
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The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

Les signes conventionnels suivants sont em-
ployés uniformément dans les publications de Sta-
tistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de fiqurer. 

- néant ou zero. 

-- nombres infirnes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de 
la Loi sur la statistique relatives au 
secret. 

	

This publication was prepared under the di- 	Cette puhlicnt inn n té rrine noun ii ilirent li - ri 
rection of: 	 de: 

• P.N. 	Triandafillou, Director, 	Industry 	. P.N. 	Triandafillou, direceur, Divioion de 
Division 	 l'industrie 

	

• C. Snyder, Associate Director, Distribu- 	. C. Snyder, directeur associé, Sous-divisiori 

	

tive Trades Sub-division, Industry Divi- 	des commerces de Ia distributions, Division de 
sion 	 l'industrie 

	

• R. Rasia, Chief, Distributive Trades Sub- 	. R. Rasia, chef, Section du commerce de detail, 

	

division, Retail Trade Section, Industry 	Sous-division des commerces de la distrihu- 
Division 	 tions, Division de l'industrie 

4 



TABLE OF CONTENTS 	 TABLE DES MAT1RLS 

	

Page 	 Page 

Highlights 	 5 	Points Saillmmts 	 5 

Table 	 Tableau 

1. Department 	Stores 	- Estimated 	 1. Grands magasins - Estimations mensuelles 

	

Monthly Stocks, by Department, 	 des stocks, par rayon, Canada, 1986 et 
Canada, 1986 and 1987 	8 	1987 	 8 

2. Department Stores - Monthly Stock- 	 2. Grands magasins - Rapports mensuels 
sales 	Ratios, 	by 	Department, 	 stocks-verites, par rayon, Canada, 1986 
Canada, 1986 and 1987 	10 	et 1987 	 10 

3. Department Stores - Monthly Sales- 	 3. Grands magasins - Rapports mensuels 
stock 	Ratios, 	by 	Department, 	 ventes-stocks, par rayon, Canada, 1986 
Canada, 1986 and 1987 	12 	et 1987 	 12 

4. Retail Chain Stores - Estimated 	 4. Magasins de detail a succursales - Esti- 

	

Monthly Stocks of Selected Kinds of 	 rmations mensuelles des stocks de cer- 
Business, Canada, 1986 and 1987 	14 	tains genres de commerce, Canada, 1986 

et 1987 	 14 

5. Retail Chain Stores - Monthly 	 5. Magasins de detail h succursales - Rap- 

	

5tock-sales Ratios for Selected 	 ports mensuels stocks-ventes de certains 

	

Kinds of Business, Canada, 1986 and 	 genres de commerce, Canada, 1986 et 1987 	16 
987 	 16 

	

h. Retail Chain Stores - Monthly 	 6. Magasins de detail & succursales - Rap- 

	

Sales-stock Ratios for Selected 	 ports mensuels ventes-stocks de certains 

	

Kinds of Business, Canada, 1986 and 	 genres de commerce, Canada, 1986 et 1987 	18 
1987 	 18 

	

7. Wholesale Merchants - Month-to- 	 7. Marchands de gros - Variations en pour- 

	

month and Year-to-year Percentage 	 centage par rapport au inois précédent et 

	

Change in Estimated Levels of 	 a l'année precedente de l'estimation de 

	

Stocks, by Major Trade Groups for 	 niveau des stocks, par Grands groupes de 

	

Canada and for All Trades in 	 commerce (Canada) et pour l'ensemble des 
Regions, 1985-1987 	20 	coinmerces (regions), 1985-1987 	20 

	

B. Wholesale Merchants - Monthly 	 8. Marchands de gros - Rapports mensuels 

	

Stock/Sales Ratios, by Major Trade 	 stocks/ventes, par Grands groupes de 

	

Groups for Canada and for All 	 commerce (Canada) et pour l'ensemble des 
Trades in Regions, 1985-1987 	22 	commerces (regions), 1985-1987 	22 

	

9. Independent Motor Vehicle Dealers, 	 9. Concessionnaires d'automobiles indépen- 

	

Month-end Stock-sales Ratios and 	 dants - Rapports stocks-ventes a Ia fin 

	

the Quarter-to-quarter Percentage 	 du mois et variations procentuelles des 

	

Change for Stocks, Canada, 1984- 	stocks, par rapport au trimestre pr6c6- 
1987 	 24 	dent, Canada, 1984-1987 	24 

Appendices 	 Appendices 

I. Scope of the Survey 	 25 	1. Champs de l'enquête 	 25 

' 	1. Retail Trade - Composition of Kind 	 II. Commerce de detail - Composition par 
of Business Groups 	 27 	genre de commerce 	 2' 

Selected Publications 	 Choix de publications 





HIGHLIGHTS 

Department Stores 

• Department store inventories, unadjusted 
for seasonal variations, totalled $4,549 
million at the end of March 1988, a modest 
increase of 0.8% from the level reached in 
March 1987. 

• The March 1988 ratio of inventories to 
sales stood at 4.86:1, down from 5.13:1 
observed a year earlier. 

Retail Chain Stores 

• Retail chain store inventories totalled 
$4,454 million at the end of March 1988, 
an increase of 3.6% over the level reached 
in March 1987. 

• The March ratio of inventories to sales 
tood at 1.02:1 down from the ratio of 
1.10:1 observed a year earlier and to the 
average ratio of 1.06:1 observed in the 
three previous months. 

POINTS SAILLANTS 

Grands Magasine 

• La valeur des stocks des grands magasins, sans 
ajustements saisonniers, s'éievait a $4,549 
millions a Is fin du rnois de mars 1988, soit 
une hausse modeste de 0.8% par rapport mu ni-
veau atteint en mars 1987. 

• Le rapport du total des stocks aux ventes pour 
le mois de mars 1988 se chiffrait a 4.86:1, 
soit une baisse comparativement mu rapport de 
5.13:1 observe un an auparavant. 

Magasins de detail a succursales 
• La valeur des stocks des magasins de detail 
succursales s'élevait a $4,454 millions a Is 
fin du mois de mars 1988, ce qul représente une 
hausse de 3.6% par rapport mu niveau atteint en 
mars 1987. 

Le rapport du total des stocks aux ventes s'est 
établi è 1.02:1 en mars 1988, soit une baisse 
comparativement mu rapport de 1.10:1 observe un 
an auparavant et au rapport moyen de 1.06:1, 
observe mu cours des trois rnois précédents. 

Wholesale Merchants 

Inventory levels in March 1988 were 12.0% 
higher than in the corresponding period in 
1987. The ratio of inventories to sales at 
the end of March 1988 stood at 1.66:1, 
down marginally from 1.69:1 recorded a 
year earlier and up couared to the aver-
age ratio of 1.61:1 observed in the three 
previous months. 

Marchands de gros 

• Le niveau des stocks s'est accru de 12.0% en 
mars 1988 en regard de la même période en 1987. 
Le rapport du total des stocks aux ventes, a la 
fin mars 1988, s'est établi è 1.66:1 9  soit une 
baisse marginale coiiarativement a 1.69:1 un an 
auparavant et une hausse comparativement mu 
rapport moyen de 1.61:1 observe au cours de8 
trois mois prêcédents. 
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TABLE 1. lp.rt.ant Store. - (.tiaeted Ptinthly Stock.,(l) by (mrt.ent, Cada, 1987 and 1988 

1988 	 1987: 

Department 	 Januaryr 	February" 	March 	March 	April 	 May 	 .11is,e 	 July 

Jm,vier" 	F8vrierr 	Mar. 	 Mars 	 Asril 	Hal 	Juin 	 Juillet 

No. 
thousanda of dollar. - silliers de dollar. 

1 Women's and misses' dreaae., houaedres.es, 
aprons and uiiform. 

2 Women's and misses' coats and suits 

3 Women's and misses sportswear 
4 Furs 
5 Intent.' and children's w.sr and nursery 

equipment 

6 Girl.' and teenage girls' sear 
1 LIngerie and women's sleepwear 
8 Intimate apparel 
9 Millinery 

10 Women', and girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Women'., misses' and children', footwear 

13 Hen', clothing 
14 Man's furnishings 
1. 	Bass' r1athIrx7 and fi;rni'ihrriqg 

16 Men's and boys' roolvear 
17 Fo,-,d aid kindred prodisyts 
18 Toslmtrie., coanetics and drug. 

19 Photographic mjipment mid sl4dplies 
20 Piece good. 

21 Linen, and domestics 
22 S.allwares and cotions 
23 thina mid glassware 
24 Floor coverings 
25 Draperie., curtains and furniture cov-

erings 

26 Lmiipe, pictures, mirror, and all other 
home furnishings 

27 Furniture 
28 Major appliances 
29 Television, radio and m.aic 
30 Housewares and small electrical appliance. 

33 Hardware, paints, wallpaper, etc. 

32 Pltsbing, heating and building materials 

33 Jewellery 
34 Toys and gmees 
35 Sporting goods and luggage 

46,423 60,174 73,913 74,603 80,965 72,511 59,584 64,454 

35,130 54,012 49,367 62,836 53,119 43,944 40,556 59,906 

226,512 278,351 314,111 341,851 356,094 324,594 287,730 287,801) 
24,842 21,349 20,167 28,406 28,283 21,252 28,725 30,442 

101,298 122,269 127,699 126,656 133,193 121,473 117,625 127,704 

53,475 74,294 81,799 83,227 72,344 74,185 76,125 94,295 
60,061 67,439 75,282 68,154 73,100 72,676 67,175 65,783 
70,618 74,266 76,832 70,375 72,416 73,277 72,863 73,209 
3,817 3,527 4,002 4,072 3,659 3,258 2,888 5,717 

48,452 53,070 56,231 53,280 53,302 51,638 51,162 56,822 

63,323 72,119 83,171 88,215 89,972 84,201 15,550 75,183 

136,082 153,354 181,266 153,791 163,484 156,988 141,318 143,170 

127,058 159,255 190,750 177,025 184,302 180,962 146,666 145,870 
230,265 259,643 282,175 267,581 279,840 299,478 260,212 242,392 
58,966 75,716 84,662 75,564 75,621 737,815 64,02a 7 7 ,6 1 1 

73,0737 613, 4 17 04 ,6',' 86,47" 92,576 9', 2(I' 87,9330 85,567 
28,212 43,782 79,442 69,994 58,424 73.864 79,1db 25,254 

303,161 302,477 308,161 288,289 293,521 294,422 284,680 287,663 

45,943 46,507 49,092 58,086 60,075 61,821 58,391 55,731 
25,290 28,011 32,473 31,633 32,896 25,197 25,398 25,962 

169,190 179,602 183,023 176,501 180,707 184,268 180,473 175,713 
45,817 49,010 52,316 55,767 57,331 56,0% 54,962 55,512 
93,127 101,816 108,802 110,721 113,751 111,835 105,295 102,114 
66,024 10,476 68,301 68,545 70,988 72,033 81,121 69,025 
78,045 82,064 88,446 83,158 82,701 83,678 83,850 82,089 

52,590 55,295 59,132 67,468 70,494 70,316 71,775 71,695 

172,285 193,473 213,736 179,752 187,847 181,209 175,952 167,976 
93,802 96,731 97,795 93,725 93,774 94,101 91,867 81,299 

183,178 193,141 208,920 195,687 1%,885 196,415 192,101 197,786 
174,167 190,156 205,328 201,492 203,602 194,157 193,390 191,524 

141,446 147,771 161,014 160,370 170,809 167,356 160,673 151,759 

54,168 58,155 62,694 66,537 68,449 67,266 69,016 66,848 

167,090 176,015 186,702 193,149 201,426 198,286 186,298 183,666 
124,375 134,641 152,408 136,598 133,247 128,477 148,366 181,769 
126,447 151,118 184,001 185,751 189,223 183,441 162,984 147,868 

I 

36 Stationery, books and magazines 
37 Gasoline, oil, auto accessories, repairs 

and sgoplies 
38 Heals and l,.,,ches 
39 Repairs and service. 
40 All other d.psrtments 

41 TOTAL ALL LPARTI4J8TS 

(1) At selling valus. 

124,731 130,491 135,271 147,971 151,362 153,028 162,967 175,888 
59,407 64,485 68,186 68,931 67,340 65,545 65,621 61,651 

462 291 388 551 444 538 522 390 
3,545 3,506 3,395 3,042 7,055 3,318 3,420 3,689 

59,159 68,767 83,020 105,451 97,428 100,891 88,187 85,224 

3,741,053 4,172,132 4,549,184 4,511,268 4,598,109 4,480,014 4,267,608 4,289,983 
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'RI tAU 1. Qrsods magasine - Eat i.t ione sensuellee dee atocke( 1), per rayon, Ci6a, 1987 at 1988 

Percentage change 

Variation procentuelle 

Auquet 	Septa*ar 	October 	Nowe.er 	Decer 	 MarcIV 	 I4arth 	 Rayon 
February 	 1988/1987 
1988 

AoOt 	 Septre 	Octobre 	Nov,re 	Décra 	 Mar.! 	 Mar. 
févriar 	 1988/1987 
1988 

NO 
thouuandu of dollar. - •Illlare de dollar. 

69,940 72,548 79,218 74,023 52,901 .22.8 -0.9 Robe., robes de ménega, tabliare at uei- 	 1 
foriae, pour dexa. at Jetties Fillee 

83,958 93,757 92,286 69,743 40,072 -8.5 -21.4 Manteaue at teilleur, pour denes at Jetties 	2 
fill.. 

304,082 315,961 337,650 328,994 237,578 +14.5 -8.1 VAte.ant. .ports pour dwnea at jatN.e. fillas 
30,138 32,089 35,127 34,340 30,019 -5.5 -29.0 Fourrure. 	 4 

133,432 135,376 140,355 133,867 105,350 .4.4 +0.8 V*te.ents pour bébéa at enfent. at articles 	5 
da che.br,s daofar,ta 

92,646 89,488 99,208 86,786 56,911 .10.1 -1.7 Vétaants da fillattea at d'adole.centa. 	 6 
74,136 85,066 105,937 109,408 63,491 +11.6 +10.5 LIngerie at v6teaanta da fluit pour deees 	 7 
71.843 72,801 77,975 83,386 77,308 .3.5 .9.2 Sou.-eêtaaenta 	 8 
7,661 9,016 9,014 8,704 5,423 .13.5 -1.7 thapaaux 	 9 

61,227 61,710 61,312 63,360 51,326 .6.0 +5.5 Be* pour dames at fill.tt.. 	 10 

83,048 97,126 116,306 115,362 13,506 +15.3 -5.7 Gent., •oufle. at .rticlee da perure pour 	ii 
da at fillettea 

156,877 172,793 180,485 170,509 152,950 +18.2 *17.9 D,.u..uree pour de., Jeities fiile. at 	 12 
enfent. 

161,243 190,810 214,744 280,172 154,516 .19.8 +7.8 Y8teaenta pour 1e. 	 13 
28,203 316,022 365,202 362,067 252,386 .818 .5.5 Articles d'hthille.ent pour hommes 	 14 
60,091 92.399 92,464 99019 59,664 .14.9 .12.0 VN,er,tx at 	articles 	d'hab,llen,er,t 	po.r 	i 

lXII 	 It 	 ji 
-41h  

294,646 332,105 389,967 413,387 361,221 .1.9 4.6.9 Arta,1e8 de toilette, coseót.qoex et ndi- 	Is 
calanta 

54,081 48,098 53,835 58,273 47,078 +5.6 -15.4 AV*parail 	at fourruturea 	*,otographiques 	19 
25,331 25,660 25,729 22,851 28,283 +15.9 +2.7 Ti.aue b 1. pica 	 20 

173,819 173,668 189.563 195,003 178,419 +1.9 +3.7 uterie at linga de maison 	 21 
59,345 57,798 56,968 54,245 49,872 .6.7 -6.2 Manua articles 	 22 

103,456 110,683 131,540 125,947 96,861 .6.9 -1.1 Parcalains at yarrerie 	 23 
66,167 69,839 67,352 72,291 76,589 -3.1 -0.4 RevRtaeanta de plencher 	 24 
80,464 80,862 80,503 80,463 78,745 +7.8 *4.4 Tantura., rldaa,.o at housea. 	 25 

73,433 76,551 80,113 67,994 51,270 .8.0 -11.5 Lpa., tableaux, miroir. at .utra. article. 	26 
d'eaaoblament pour In .aieoo 

162,276 168,141 168,806 172,036 113,281 +10.5 *18.9 Me,.81a. 	 27 
83,026 92,015 90,470 94,139 95,149 .1.1 .4.3 Gros apparail. •énager. 	 28 

193,477 2134,944 222,224 235,961 191,382 48.2 .6.8 TJléxteaur., radio. at musique 	 29 
195,340 204,956 217,874 235,162 177,353 .8.0 .1.9 Articles da eén.ga at petits appareil. élec- 	30 

tr Iques 

147,145 155,961 164,520 160,626 140,227 +9.0 .0.4 Quincaitlarie, peintur., pepier-t.nture, 	31 
ate. 

65,480 63,857 63,319 64,651 59,610 .6.1 -5.8 Matérial de ploeberie, cfisuffage at cone- 	32 
trurtion 

181,803 194,967 218,661 227,603 175,589 .6.1 -3.3 BiJoutaria 	 33 
232,561 265,193 283,380 242,501 131,833 .13.2 +11.6 3ouet. at Jeux 	 34 
145,411 154,298 169,585 169,712 132,873 +21.8 -0.9 Article. d. sport at vali.e. 	 35 

166,465 168,417 190,771 190,331 137,784 +3.7 -8.6 Papetarie, livrea at revue. 	 36 
59,954 62,841 62,058 64,184 61,737 .5.7 -1.1 t.eence, huile, accaeoiraa d'autnsobile, 	37 

reparation at fournituree 
319 436 453 479 333 .33.3 -29.6 Repaa at ceesa-croOtea 	 38 

, 

3,621 
66,746 

3,056 
82,314 

3,367 
94,111 

3,380 
93,946 

3,424 
61,154 

-3.2 
20.7 

.11.6 
-21.3 

Service, at trevaux de reparation 	 39 
Toux eutre. rayon. 	 40 

4,446.148 4,759,367 5,185,2*8 5,132,627 4,024,487 +9.0 48.8 TOTAL, TIllS LES 84Y0N5 	 41 

1 - Valaur de vente. 



1 	Women'e and sissee' dreeaes, Isiusedresses, 5.74 6.10 5.50 5.39 4.24 3.01 3.27 
aprone and uniforms 

2 	Women's and misses' coats and mute 3.19 5.44 2.61 3.13 3.23 3.92 5.23 

3 	Women's and sisees' sportswear 5.41 5.92 4.79 5.50 4.56 3.71 3.72 
4 	Furs 5.24 7.44 8.52 12.19 27.24 53.73 55.01 
5 	InFants' and children'a sear and rairsery 4.33 4.97 3.84 4.30 3.95 3.99 4.19 

equipment 

6 	Girls' 	and teenage girls' sear 5.86 6.88 3.99 4.57 3.43 4.16 5.07 
7 	Lingerie and women's mleepwesr 4.79 5.11 4.73 4.81 4.29 3.59 3.59 
6 	Intimate epparel 5.54 7.05 5.35 5.08 5.32 4.71 4.68 
9 	Millinery 3.00 3.76 4.54 5.01 4.49 3.34 3.07 

10 	Women's and girl. 	rueiery 4.67 5.24 4.35 4.74 4.08 4.27 5.46 

11 	Women's and girls' gloves, •itte and 5.40 7.23 6.11 6.06 5.12 4.57 4.94 
accessories 

12 	Women's, misses' and children's footwear 7.71 7.94 6.06 5.29 4.47 4.51 4.58 

17 	Hen's clothing 6.45 8.83 6.61 6.10 5.42 5.31 4.03 
14 	Han's furnushings 5.97 6.33 5.113 5.23 4.70 4.86 3.24 
15 	8oys' clothing mod Furnishings 6.46 7.15 4.73 4,48 3.68 4.02 4.14 

16 	Men's and boys' 	footsesr 6.85 7.47 5.85 4.98 4.42 4.98 4., 
17 	Food and kindred prodlrta 1.75 2.24 1.23 1.39 0,90 0.94 
18 	Toiletries, cosmetics arid drugs 6.45 5.93 5.31 5.68 5,63 5.10 5.1 

19 	Photoqrapnic equipment arid euppliee 6.29 6.96 6.33 7.59 6.89 6.50 5.11 
20 	Piece goods 9.17 9.37 8.52 6.70 7.63 6.45 7.18 

21 	Linens and domestics 4.82 7.12 6.01 6.06 6.01 5.69 5.29 
22 	Smallwarea and cottons 4.52 6.39 6.52 6.56 6.77 7.22 7.94 
23 	China and glassware 10.23 11.96 9.95 11.72 10.23 8.47 9.28 
24 	Floor coverIngs 6.12 1.04 4.67 5.65 5.49 5.47 6.18 
25 	Draperies, curtains and furniture con- 6.97 7.21 6.03 5.60 5.14 4.99 4.86 

cringe 

26 	Laepa, pIctures, mirrors arid all other 6.69 7.86 7.08 8.71 6.44 8.33 9.61 
home furnishings 

27 	Furniture 3.69 4.89 4.00 3.95 3.78 3.35 3.35 
28 	Major eppliances 2.24 2.88 2.13 2.54 2.38 2.09 1.69 
29 	Television, radio 	id music 4.89 5.39 5.37 5.85 5,79 6.02 5.45 
30 	Houeewmres and smell electrical &,pliancee 5.16 6.13 5.87 6.86 6.55 5.30 5.47 

31 	Herdwers, paints, w.11psper, etc. 7.25 7.35 6.40 6.89 5.60 4.22 4.45 

32 	Pling, heating and building meterials 5.97 7.31 5.57 6.94 5.64 4.86 3.95 

33 	3ewellery 14.77 12.78 10.40 10.84 8.8 7.32 8.01 
34 	Toys arid gomes 9.58 9.09 6.94 7.78 5.40 6.55 6.63 
35 	Sporting goods arid luggage 6.52 9.47 8.10 8.30 5.33 4.98 3.57 

36 	Stationery, books and .aqszInee 5.24 5.09 5.13 6.27 5.75 5.65 6.31 
37 	GasolIne, oil, auto accessories, repairs 5.83 7.40 6.54 6.48 5.09 5.17 4°1 

and mjpliee 
38 	Meals and lunches 0.03 0.02 0.02 0.03 0.02 0.03 Ii.' 
39 	Repairs and services 0,20 0.22 0.16 0.21 0.18 0.17 
40 	All other departments 2.12 2.31 2.25 3.05 2.12 1.95 2.11 

41 	TOTAL ALL LPARflENTS 5.14 5.88 4.66 5.13 4.50 4.30 4.21 

I 
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T88tE 2. Depsrt.mit sores - I%withly 9ock-aales Ptioa, by Deparheent, Consdat 1967 and 1988 

1988 

Department 	 Januaryr 	Februaryr 	Harch 

Jmivierr 	F&vrimrF 	Mors 

Hareb 	frpril 	may 	June 

Mars 	 rril 	Msi 	JUIO 

I 
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0 FRIJ 2. lsede ..ga.ina - Rapport. .i.trls 	ocks-vsnta., p.r rayon, Canada, 1987 at 1988 

1 y  August Septeaber october 16,xauiber Deca.ber 
Rayon 

Juiliat Aotjt Sapteabre &tobra 6ivambra D4cre 
No 

4.25 4.37 4.44 5.01 4.20 2.35 Robe., robes de sAn.ge, tabflars at uii- 
forma' pour deses at jeunes fUles 

8.35 5.39 4.50 2.81 2.38 1.55 Manteaux at t.illaurs pour das at jaune. 	2 
fillea 

4.37 4.55 4.00 4.20 4.16 2.30 VAtsuents aports pour des at jairtes fill.. 	3 
20.41 17.38 15.17 10.50 6.24 4.92 Fourruras 	 A 
4.78 3.87 3.92 3.80 3.44 2.16 VAtaments pour b6b6s at enfants at articles 	5 

da chambree d'enfante 

6.59 3.24 4.45 5.31 3.44 1.84 VAtamants da Filiattas at d'.dolascantae 	 6 
3.65 4.42 4.53 5.00 3.47 1.11 Lingerie at vbtemants da nuit pour dames 	 7 
4.92 4.97 4.52 5.35 5.79 3.54 Soue-x8ta.ents 	 8 
6.28 8.90 7.85 3.97 3.12 1.51 Chapeaus 	 9 
7.31 6.43 4.53 4.00 4.00 2.25 Oaa pour dames at fillettes 	 10 

5.76 6.02 5.42 5.35 3.82 1.55 Gent., anuflee at articles da p.rure pour 	11 
dames at fillettas 

5.69 4.99 4.77 4.73 4.14 3.57 Chaussuree pour dame., jaisiaa fUlas at 	 12 
enFanta 

5.91 6.05 5.57 5.40 3.90 1.95 V8teaianta pour hceemaa 	 13 
4.35 4.42 4.65 4.79 3.59 1.41 Articles d'habiilesant pour Pas 	 14 
5.60 2.79 4.25 4.50 3.72 1.83 VAtasants at articles d'habilie.ant pour 	IS 

g.rçona 

P1 5.25 4.66 5.21 4.24 3.37 Daus,uras pour Iaa at garçon. 	 16 
1.72 2.09 1.65 2.03 0.48 Produita alusant.iras at connexa. 	 17 
5.28 5.56 6.07 5.34 2.31 Articles de tojiatta, coamétiques at obdi- 	18 

cement a 
J)2 5.07 4.92 5.77 4.76 1.86 Apparel!s at fournituras photographlques 	19 

1.21 6.91 6.46 5.23 5.14 7.56 Tiasus b is pièce 	 20 

5.04 450 4.46 5.11 4.60 2.87 literie at Hogs da m.iaon 	 21 
7.30 7.25 5.60 5.13 4.58 3.69 Henua articles 	 22 
0.38 9.34 8.89 9.67 5.86 2.37 Porcalaina at vercaria 	 23 
5.11 5.37 5.07 4.34 4.14 5.45 Rav8ta.ents da pianchar 	 24 
4.72 4.97 5.07 4.70 4.65 4.37 Tanturea, ridasux at houssas 	 25 

8.46 7.93 8.20 7.77 4.70 1.97 Laspas, tableaux, 	sirolrs at .utraa article. 	26 
d'aeaubiement pour is maison 

2.76 3.36 3.09 2.95 3.15 3.41 Meubles 	 27 
1.55 1.76 1.95 1.18 1.79 1.57 Gros apparails sAnager. 	 28 
5.31 4.15 4.31 4.83 3.86 1.82 TAl6viaaure, radio, at .jsique 	 29 
4.69 4.68 5.16 5.08 4.27 1.69 Article. da .6nage at patita appsraila 6lac- 	30 

triquas 

4,94 5.58 5.30 5.48 4.26 2.73 Quincalliarie, peintura, paplar-tentura, 	31 
etc. 

3.77 5.37 5.03 4.76 4.49 3.55 NstAriel de ploeiberie, ch.uff.ge  at con.- 	32 
trustlon 

8.63 8.51 8.49 9.41 5.91 2.17 Bijoutarie 	 33 
8.35 10.94 11.72 7.97 3.16 1.09 Jousts at jaux 	 34 
4.59 6.01 7.18 7.93 5.88 2.48 Articles de sport at valises 	 35 

6.83 4.22 4.98 6.51 4.42 1.72 Papetaria, livraa at reeuas 	 36 
4.99 5.26 3.55 3.96 3.67 Cssance, huile, accassoires dautosobila, 	37 

rAparot Ion at fournitures 
0.02 0.02 0.02 0.02 0.01 Rep.e at css8e-cro(ta, 	 38 

0.14 0.14 0.13 0.13 Services at traxano de reparation 	 39 

0.18 

1.94 2.59 2.57 2.15 0.83 Tous .utras rayons 	 40 

'. '6 4.51 4.63 4.88 3.0 1.98 TOTAL, 1005 115 RAY0I 	 41 



1 	Women's and misses' dresses, Iuusadrasaes, 0,16 

aprons and LOliforms 
2 	Women's and misses' coate and suit. 0.29 

Women', and misses' sportswear 0.18 

4 	lure 0.17 

5 	Infants' and children's wear and Iearesry 0.23 

6 	Girls' 	mid teenage girls' ia-ar 0.17 

7 	Lingerie and women's sleepwesr 0.20 

8 	Intimate apparel 0.17 

9 	Millinery 0.27 

10 	Women's and girls' 	lsi.iery 0.21 

11 	Women's and girls 	gloves, mitts and 0.17 

accessories 
12 	Women's, misses' and children's footwear 0.12 

13 	Men's clothing 0.15 
14 	Men's furnishings 0.16 

15 	Boys' clothing and furnishings 0.15 

16 	Men's and boys' 	footwear 0.13 

17 	Food aid kindred peodite 0.58 

18 	Toiletries, coseetics and drugs 0.14 

19 	Photographic equipment and supplies 0.16 
20 	Piece goode 0.10 

21 	Linens and domestics 0.20 

22 	S.sllwares and rotion. 0.21 

23 	ChIna a-id glassware 0,10 

24 	Floor coverings 0.15 

25 	Draperies, curtains and furniture coy- 0.14 

cringe 

26 	Lmape, pictures, mirrors and all other 0.15 
Pame Furnishings 

27 	Furniture 0.27 

28 	Major appliances 0.44 
29 	Television, radio and mueic 0.20 

30 	Housewares and mall electrical sppliances 0.19 

31 	Hardware, paints, wallpaper, etc. 0.14 

32 	Plbing, hosting and building materials 0.16 

33 	Jewellery 0.07 

34 	Toys and gseee 0.10 

35 	SportIng goods and luggage 0.15 

36 	Stationery, books and saqszines 0.18 

37 	Gasoline, oil, auto accessories, repairs 0.17 

and supplies 
38 	Meals and li,iches 46.41 

39 	Repairs and services 5.10 

40 	All other departments 0.46 

41 	TOTAL ALL DEPARTMENTS 0.19 

	

0.18 	0.20 	0.19 	0.25 	0.31 	0.28 

	

0.22 	0.37 	0.31 	0.20 	0.23 	0.18 

0.19 0.22 0.20 0.22 0.26 0.25 

0.12 0.11 0.08 0.04 0.02 0.02 

0.22 0.27 0.24 0.26 0.24 0.23 

0.17 0.26 0.25 0.27 0.24 0.20 

0.21 0.22 0.24 0.24 0.28 0.27 

0.15 0.19 0.20 0.19 0.21 0.21 

0.26 0.23 0.27 0.21 0.28 0.31 

0.20 0.24 0.22 0.24 0.23 0.18 

0.15 0.18 0.18 0.20 0.21 0.19 

0.13 0.18 0.21 0.23 0.22 0.21 

0.13 0.16 0.18 0.19 0.19 0.22 

0.17 0.21 0.20 0.22 0,21 0.29 

0.16 0.23 0.22 0.27 0,24 0.23 

0.14 0.10 0.22 0.23 0.20 0.21 

0.54 0.77 0.72 1.01 0.70 

0.17 0.19 0.18 0.18 0.20 0.1 4  

0.14 0.16 0.13 0.15 0.16 0,19 
0.11 0.13 0.16 0.13 0.13 0.14 

0.14 0.17 0.16 0.17 0.18 0.19 

0.16 0.16 0.15 0.15 0.14 0.12 

0.09 0.10 0.09 0.10 0.12 0.10 

0.15 0.21 0.19 0.19 0.18 0.17 

0.14 0.17 0.19 0.19 0.20 0.21 

0.13 0.15 0,12 0.12 0.12 0.11 

0.22 0.26 0.27 0.27 0.29 0.29 

0.35 0.47 0.43 0.42 0.48 0.59 

0.19 0.19 0.17 0.17 0.17 0.18 

0.17 0.18 0.16 0.15 0.18 0.18 

0.14 0.16 0.15 0.18 0.23 0.22 

0.14 0.19 0.15 0.18 0.20 0.26 

0.08 0.10 0.10 0.11 0.14 0.12 

0.11 0.15 0.13 0.18 0.15 0.16 

0.12 0.14 0.13 0.19 0.20 0.26 

0.20 0.20 0,1e 0.18 0.18 0.17 

0.14 0.16 0.15 0.19 0.19 0.20 

45.93 60.49 36.57 40.46 40.81 38, 

4.59 5.97 4.81 5.44 6.14 6. 	' 

0.47 0.49 0.37 0.45 0.52 0.. 

0.18 0.21 0.20 0.22 0.23 0.29 

I 

I 
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TABLE 7. (parta.nt Stores - W,nthly 5.le.-atock Ratios, by Ipart.ent, Canada, 1907 and 1908 
	

I 
1988 

Department 
	

Jsnuary r 	lebruaryr 	March 	March 
	

April 	Muy 	Ju'e 

Jaiv ierr 	FévrierF 	more 	More 
	

Avril 	Mai 	3uin 
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WI EAU 3. Grande ..g..ine - RLporta .emal. ,anta.-.tocl,., per rayon, Canada. 1917 at 1988 

Jot y 	 August 	 September 	 October 	 November 	 December 	 Rmyon 

3uillat 	 Aocjt 	 Septambre 	 Octubre 	 Novembre 	 Dcembra 

0.24 0.24 0.23 0.21 0.23 0.35 Robes, rob.. de .Anage, tabliers at ui- 
formee pour demes at Jeuses fill., 

0.14 0.22 0.23 0.55 0.36 0.47 Mentesux at tailleurs pour demes at jeses 	2 
fi lIes 

0.27 0.23 0.25 0.25 0.24 0.36 VAte.entm sports pour demes at Jeuses fills. 	S 
0.05 0.06 0.07 0.10 0.16 0.19 Fourrures 	 4 
0.22 0.26 0.26 0.27 0.28 0.41 YAtaments pour b446.s at anfentm at articles 	S 

de chembres d'enfsnts 

0.17 0.31 0.22 0.20 0.27 0.47 VAtesents de fillettes at dadolescentes 	6 
0.27 0.24 0.24 0.22 0.29 0.66 Lingerie at vAte.eents de nuit pour dames 	7 
0.20 0.20 0.22 0.19 0.16 0.27 Sous-vAtements 	 B 
0.21 0.13 0.14 0.25 0.32 0.51 Chapeaus 	 9 
0.14 0.16 0.22 0.25 0.25 0.40 Baa pour dames at fillettes 	 10 

0.17 0.17 0.20 0.20 0.26 0.50 Cents, mourlee at articles da parurm pour 	11 
dames at fillette. 

0.18 0.21 0.22 0.22 0.23 0.27 Chaussuree pour dame., jour'se fill., at 	12 
anfints 

0.17 0.17 0.19 0.20 0.25 0.41 VAtenents pct.r has 	 13 
0.22 0.24 0.23 0.22 0.28 0.58 Articles d'h.biilenent pour tes 	 14 
0.20 0.36 0.24 0.22 0.26 0.44 VAtamento at articles d'h.biliement pour 	15 

gsrçor's 

, oo 0.22 0.20 0.23 0.29 Cli.ssures pour las at g.rçons 	 16 
.9 0. 66 0.52 0.66 0.55 1.33 Produitm alimentairas at cannes.. 	 17 

.19 0.19 0.19 0.16 0.19 0.40 Articles da tollette, coam6tiques at .6.di- 	18 
cement. 

.9 0.19 0.19 0.18 0.22 0.48 Appareils at fournituras *iotogrsplispes 	19 
0.12 0.14 0.16 0.19 0.18 0.15 Tissus b 1. piece 	 20 

0.20 0.22 0.22 0.20 0.22 0.53 Literia at ling. da .eion 	 21 
0.14 0.14 0.18 0.19 0.21 0.26 Menus articles 	 22 
0.12 0.11 0.12 0.11 0.17 0.77 Porcelaine at verrerie 	 23 
0.18 0.18 0.20 0.23 0.25 0.19 Rav8tements da plancher 	 24 
0.21 0.20 0.20 0.21 0.22 0.23 Ventures, ridesue at Voussea 	 25 

0.12 0.13 0.12 0.13 0.20 0.44 Lempes, tableaux, miroirs at .utras articles 	26 
d'ameoblament pour 1. saison 

0.35 0.29 0.33 0.34 0.32 0.29 Heobies 	 27 
0.63 0.55 0.54 0.56 0.57 0.64 Crom .pp.reils .An.gers 	 28 
0.19 0.24 0.24 0.22 0.27 0.49 TAlAviseur., radios at 'snique 	 29 
0.21 0.22 0.20 0.20 0.24 0.51 Articles da .An.ge at petit. .ppareil. 6.iac- 	30 

triqums 

0.20 0.18 0.19 0.19 0.23 0.74 Qulncaitlerie, peinture, pspier-tenture, 	31 
etc. 

0.26 0.18 0.20 0.21 0.22 0.27 Materiel de plemberie, cheuffega at cons- 	32 
truction 

0.12 0.12 0.12 0.11 0.17 0.40 Bljouteria 	 33 
0.13 0.10 0.09 0.13 0.29 0.65 Jouets at jaux 	 34 
0.21 0.17 0.14 0.13 0.17 0.35 Articles da quart at vaIl... 	 35 

0.15 0.23 0.20 0.16 0.23 0.49 Papeteria, livras at ravIne 	 36 
0.22 0.20 0.19 0.28 0.26 0.27 tssance, Noile, eccm.soiras dautoadeila, 	37 

rAparatien at fourniturae 
59.00 53.67 49.95 52.32 76.68 Repas at c.sse-crobta. 	 34 

• 	 17 5.44 6.39 7.52 7.77 7.59 Services at trsvsus da r4parstion 	 39 

P . 0.45 0.43 0.42 0.46 0.96 bus autras rayon. 	 40 

11.22 0.23 0.22 0.22 0.26 0.44 TOTAL, TOM [ES RAYl6 	 41 



14 

18811 4. Retail Osein Stores - Getimetad Itinthly ock,,( I) of Selected Kind, of alnesa, Caneds, 1967 and 1986 

1988 	 196 

Kind of business group(2) 	 3mnuery 	February 	March 	 Harch 	April 	 May 	 June 	 July 

Janvier 	F8vrier 	Hera 	 Mars 	 Avril 	 Mai 	 Juin 	 Juillet 

No. 
thousands of dollars - sillier, de dollars 

1 Co.binetlon stores (groceries and 963,738 980,846 960,846 999,111 991,118 1,015,896 1,020,975 1,026,080 
meat) 

2 Grocery, confectionery and sun- 73,884 75,509 75,509 72,661 76,512 75,211 74,008 14,600 
dries stores 

3 911 other food store6 5,146 5,397 5,350 6,055 5,419 5,560 5,616 5,655 

4 General merchandise stores 798,257 435,693 458,785 451,927 430,235 430,235 414,747 430,507 

5 General stores 111,94r 133,624r 137,766 122,615 118,814 114,180 117,874 125,022 

6 Variety stores 183,267 196,645r 208,247 196,637 197,227 194,071 191,548 200,168 

7 Hotor vehicle dealers 74,197 76,423 78,945 55,099 34,989 62,522 62,522 66,398 

0 Used car dealers - - - - - - - - 

9 Service stations 17,454 16,826 19,096 16,158 16,562 16,214 17,332 16,025 

10 Garages - - - - 

11 Automotive parts and acceaaories 29,101 31,545 32011 1 

stores 

12 Men's clothing stores 93,503 108,182 117,810 120,548 124,767 117,905 102,695 117, 

13 Women's clothing stores 175,818 199,729r 207,918 219,761 220,426 217,340 209,298 215,158 

14 Family clothing stores 261,093 295,035 318,638 296,785 298,269 294,988 289,678 315,170 

15 Specialty ahoe stores 17,059 18,185 19,240 14,364 14,723 14,723 18,473 16,890 

16 Family shoe stores 130,402 145,920 169,559 169,231 165,677 157,393 152,199 158,896 

17 Hardamre stores S a ,c a a a a 

10 Household Furniture stores 65,392 69,879 79,477 79,204 78,808 77,074 71,756 66,661 

19 Household appliance stores a a x a a x a a 

20 Furniture, televisiom, radio and 30,050 30,952 29,466 26,183 26,654 25,854 25,854 25,972 
appliance stores 

21 Phar,oacles, patent medicine and 202,800 194,891 200,543 185,325 181,063 179,614 180,512 108,463 
cosmetics storms 

22 Book and stationery stores 101,467 97,113 102,696 97,119 96,148 96,821 104,664 98,279 

23 Florists 4,136 4,916 a 3,887 4,206 .4,130 3,350 3,543 

24 Jewellery stores 197,149 199,120 203,700 186,648 191,607 193,412 187,996 187,244 

25 Sporting goods and accessories 29,521 29,491 30,494 25,149 27,010 27,712 27,435 28,615 
stores 

26 Personal accessories stores 146,026 139,167 148,348 131,399 136,261 144,164 146,326 147,936 

27 Alcoholic beverage stores $13,872 491,425 487,899 451,041 447,522 453,037 479,222 462, 

20 All other stores3) 304,383 308,223 314,079 303,225 293,522 297,044 291,800 307 

29 TOTAL ALL CHAIN SI81ES 4,169,243r 4,305,572r 4,454,391 4,299,621 4,267,077 4,283,170 4,257,433 4,345,261 

(1)  Data revised t0 1977 benc6w,srk in Retail (7a.in Store,, 1977, Catalogue 63-210. 
(2)  See page 27, 	'Retail Trade - Composition of Kind of Business Groups". 
(3)  A more detailed description of the group "all other Stores" will be found in the pU,lication - Retail Trade (Catalogue 63-005) in okich sales data 

are reported. 
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, 	

vi I NJ 4. Maqins do d6toil I m,c,wsalas - Esti.atlons monsualles, dos .tocka(I ) • de certaine genres d. commerce, Canada, 1907 at 1988 

Percentage change 

Variation procentuelle 

August 	September 	October 	baveeber 	December 	March! 	 March 	 grand e.gssin February 	1988/1987 
1988 

AoOt 	 Septembre 	Octobre 	Novembre 	DAceebre 	Metal 	 Mars 
fAvrlar 	 1988/1987 
1988 

NO 
thousards or dollars - milliera do dollars 

1,000,428 1,018,436 1,058,155 1,053.922 985,417 -- -3.8 p1cerie.-boucheries 	 1 

73,481 74,069 73,995 14,883 77,204 -- .3.9 tpicerios, conriseries at articles divers 	2 

5,463 6,725 7,747 8,870 4.657 -0.8 -11.6 To.a lea .utres •agaslne d'sll.ents 	 3 

438,236 431,682 478,304 460,128 360,740 +5.3 .1.5 Msg.slns de asrchsndieee diversea 	 4 

121,396 124,310 124,807 123,309 106,292 .3.1 .12.4 Hegasins g4n&r.ux 	 5 

204,572 207,845 217,249 211,330 177,713 .5.9 .5.9 Bazars 	 6 

54,845 51,445 65,387 70,291 71,275 +3.3 +43.3 Coocesalannalrea dautomobilea 	 7 

- - - - - - - Vendeurs deutomobiles d'occasion 	 8 

17,791 18,343 16,637 18,234 18,106 *17.5 +18.2 Stetione-seraice 	 9 

- - - - - - a Csrsqe. 	 10 

26,359 26,992 27,748 29,274 28,308 +4.2 +16.2 Msg.sins de pièces at d'accessoires dauto- 	11 
emb lies 

107,661 118,104 129,914 128,485 89,297 .8.9 -2.3 Magaslns de v&ta.ents pour baea 	 12 

249,368 266,076 274,324 268,289 190,489 .4.1 -5.4 Mag.siris de altuments pour da 	 13 

325,255 342,168 357,223 354,008 268,338 .8.0 .7.4 Maga.ins de oAta.ents pour is femilie 	14 

17,025 17,859 18,091 17,838 17,249 +5.8 +33.9 P4agseine do chaussures spéciaiisées 	 15 

166,523 183,009 185,937 175,710 146,191 +16.2 .0.2 Maqsalns de chaussures pour 1. Fmu,iile 	16 

o a a a a * a Quir,c.iiisri.s 	 17 

64,528 65,625 67,856 68,942 66,253 .13.8 .0.3 Msg.sins de se,Llee 	 18 

o a a a a a a M.gsalns d'appareils mAnagers 	 19 

24,272 26,408 29,551 70,910 70,292 .4.8 .12.5 Msg.sins de em,lee, tAlAviseurs, radio. at 	20 
acceesol rea 

181,716 193,164 204,174 206,012 199,214 *2.9 .8.2 Pharmacies, .Adiceaents brevetAs at pro- 	21 
duits de beautA 

99,164 104,816 125,045 128,796 102,908 .5.1 *5.7 Librsiriem at p.peteriss 	 22 

3,529 3,723 4,348 4,670 4,021 a x Fleuristes 	 23 

188,742 196,292 209,836 225,154 196,559 +2.3 .9.1 BiJouteries 	 24 

31,276 33,027 36,726 36,873 71,305 .3.4 .21.3 Magssina d.rticies do sport at d'sccee- 	25 
soiree 

151,191 157,390 175,175 184,109 169,012 +6.6 .12.9 Magasine daccessoires personnel. 	 26 

8,003 523,949 593,827 681,440 551,755 -.0.7 +8.2 Hagasins de boissons elcooilquea 	 27 

, .4,385 332,532 362,127 363,938 299,885 .1.9 .7.6 Iom lea autre. m.g.ains(3) 	 28 

4395,669 4,541.747 4,881,474 4.967,221 4,227,624 +3.5 +3.6 lOIN.. TDA Its WMSINS A SLXTURSALES 	29 

es domAee ant Ate sjuatAes I is base doe Mag.sins do d8t.iI I encctrs.iea, 1917. nu 63-210 mi catalogue. 
Voir page 27, "C,erce do detail - Composition per genre do cerce'. 
Lk,e description plus dAta,liée du groie "tous lee entree segegins' apperalt done is poblication tii traite des sante. - Cerce do detail (no 
63-005 so catalogue). 
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1A8L[ 5. Retail Chain Storee - Monthly Stock-sales Ratios for Selected Kinds of Business, Canada, 1987 and 1988 

No. 

Kind of business 

1988 

January 

Janvier 

February 

F6vrier 

March 

Mars 

1987 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

1 Ccsnbinatlon stores (groceries and .66 .72 0.65 .77 .72 .66 .72 
meat) 

2 Grocery, confectionery and .41 .46 0.44 .41 .42 .38 .40 
sundries stores 

3 All other food stores .25 .24 0.21 .32 .21 .28 .30 

4 General merchandise stores 2.64 2.94 2.41 2.64 2.47 2.52 2.49 

5 General stores 1.5U 1.91w 1.69 1.58 1.66 1.43 1.43 

6 Variety stores 3.53 3.82" 2.94 3.06 2.75 2.78 2.58 

7 Motor vehicle dealers 3.22 2.37 1.84 1.49 1.14 1.45 1.44 

8 Used car dealers - - - - - - - 

9 Service stations .07 .07 .06 .07 .07 .06 .07 

10 Garages - - a - - - - 

11 Autnotive parts and accessories 2.07 2.30 1.93 1.87 1.61 1.49 1.4' 
stores 

12 Mens clothing stores 1.81 2.59 1.85 2.23 1.99 1.60 1.1 

13 Womens clothing stores 1.25 1.65" 1.23 1.51 1.35 1.22 1.24 

14 Fnily clothing stores 2.73 3.59 2.80 2.83 2.52 2.34 2.39 

15 Specialty shoe stores 1.29 1.88 1.60 1.43 1.26 1.08 1.08 

16 Fwnily shoe stores 2.24 3.10 2.78 2.85 2.27 1.98 2.09 

17 Hardware stores a a S S S S 

18 Household furniture stores 2.00 2.22 2.27 2.60 2.44 2.17 1.83 

19 Household appliance stores a a a a a a a 

20 Furniture, television, radio and .47 .57 .42 .40 .44 .38 .37 
epplience stores 

21 Pharmacies, patent medicine and 1.25 1.23 1.16 1.21 1.13 1.09 1.12 
cosmetics 8torms 

22 Book and stationery stores 2.37 2.60 2.96 2.89 2.79 2.82 3.13 

23 Florists 2.14 2.35 a 1.97 1.84 1.28 1.46 

24 Jewellery stores 6.89 7.27 6.52 7.39 6.07 4.84 4.74 

25 Sporting goods and accessories .90 1.09 .BC) .83 .89 .84 .76 
stores 

26 Personal accessories stores 2.41 2.47 2.27 2.49 2.55 2.48 2.33 

27 Alcoholic beverage stores 1.41 1.35 1.14 1.18 1.03 .86 .92 

28 All other stores 1.30' 1.45 .46 1.43 1.32 1.26 1.20 

29 TOTAL ALL DIN STORES 1.15 1.28' 102 1.11 1.15 1.04 1.08 
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[AEI I ti . Magasins de detail a succursales - Rapports .ensuels atoc4cs-ventee de Pertains genres de coerce, Canada, 
1987 at 1988 

981 

July 

Juillet 

Augu8t 

AoQt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

DCcembre 

Genre de cosvnerce  

NO 

.73 .71 .74 .68 .76 .60 Ipiceries-boucherjes 1 

.38 .36 .40 .38 .41 .41 fpiceries, confimeries et articles 2 
divers 

.30 .30 .39 .41 .48 .13 bus las autres maqasina d'ali- 3 
meats 

2.84 2.73 1.13 2.01 1.64 1.34 Maqasine de marchandises diverses 4 

1.74 1.67 1.59 1.42 1.50 1.05 Maqasine qénCraux 5 

2.71 2.74 2.80 2.70 2.31 1.25 Bazars 6 

1.69 1.50 1.38 1.75 2.32 2.63 Concessionrisires d'automobiles 7 

- - - - - - Vendeurs d'sutomobiles doccasion 8 

.07 .07 .07 .06 .07 .07 Stations-service 9 

- - - - - - Garages 10 

1.33 1.45 1.42 1.33 1.45 1.40 Magasins de pièces et d'accessoi- 11 
res dautomobiles 

1.93 1.72 1.54 1.27 .61 Magasins de vtements pour homes 12 

1.46 1.39 1.38 1.35 .65 Maqasins de vêteinentm pour dames 13 

2.39 2.55 2.43 2.38 1.14 Maqasins de vCtements pour Ia 14 
fami ile 

1.27 1.36 1.25 1.22 1.25 1.10 Maqasins de chaussures spéciali- 15 
aCes 

2.30 2.22 2.35 2.07 1.80 1.39 MaQasins de chaussures pour Is 16 
famille 

x x x x x x Quincaillertes 17 

1.62 1.55 1.58 1.50 1.45 1.47 Plagssins de meuhies 18 

x x x x x x Magasins d'appareils mCnsqers 19 

.32 .32 .36 .39 .38 .39 Piagasins de meubles, tClviseurs, 20 
radios at accessoires 

1.13 1.09 1.16 1.17 1.21 .85 Pharmacies, ,nCdicaments brevetCa 21 
et produits de beautC 

2.94 2.62 2.68 3.12 2.60 1.08 librairies et papeteries 22 

1.78 2.20 1.94 2.58 2.30 1.17 Fleuristes 23 

4.64 5.01 5.77 5.65 4.44 1.40 Bijouteries 24 

.84 .83 .87 1.06 .91 .35 Magasins darticles de sport et 25 
d' accesso i rem 

2.13 1.91 2.22 2.50 2.07 .92 Meomsins daccessoires personnels 26 

7 .91 1.13 1.16 1.47 .65 Maqasins de hotssons alcooliques 27 

1.20 1.27 1.34 1.13 .66 Tots ins autres maqasins 28 

1.119 1.09 1.15 1.13 1.16 .74 TOTAL, TIJJS LES MAGASINS A SIJC- 29 
CURSALES 
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TABLE 6. Itail Uiain Stores - Wonthly Sales-stock Ratios for Selected Kinds of ffiGineas, Canada, 1987 and 1988 

No. 

Kind of business 

1988 

January 

Jaivier 

February 

F6vrier 

March 

Mars 

1987 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juiri 

I Combination stores (groceries and 1.52 1.39 1.54 1.30 1.39 1.52 1.38 
meat) 

2 Grocery, confectionery and 2.42 2.18 2.28 2.43 2.39 2.66 2.50 
sundries stores 

3 All other food stores 3.94 4.20 4.78 3.13 4.68 3.52 3.32 

4 General merchandise stores .38 .34 .41 .38 .41 .40 .40 

5 General stores • 66r 52r .59 .63 .60 .70 .70 

6 Variety stores .28 •26r .34 .33 .36 .36 .39 

7 Motor vehicle dealers .31 .42 .54 .67 .88 .69 .70 

8 Used car dealers - - - - - - - 

9 Service stations 13.37 14.35 15.63 14.92 14.47 15.57 14.70 

10 Garages - - x - - - - 

11 Automotive parts and accessories .48 .43 .52 .54 .62 .67 .69 
stores 

12 Men's clothing stores .55 .39 .54 .45 .50 .62 .io 

13 Women's clothing stores .80 61r .81 .66 .74 .82 .81 

14 Fseily clothinç stores .37 .28 .36 .35 .40 .43 

15 Specialty shoe stores .77 .53 .63 .70 .79 .93 .93 

16 Family shoe stores .45 .32 .36 .35 .44 .50 .48 

17 Hardware stores x x a a x a a 

18 Houeehold furniture stores .50 .45 .44 .38 .41 .46 .55 

19 Household appliance stores a X a x X X X 

20 Furniture, television, radio and 2.12 1.76 2.37 2.49 2.26 2.62 2.71 
appliance stores 

21 Pharmacies, patent medicine and .80 .81 .86 .83 .88 .91 .89 
cosmetics stores 

22 Book and stationery stores .42 .39 .34 .35 .36 .35 .32 

23 Florists .47 .43 x .51 .54 .78 .68 

24 Jewellery stores .15 .14 .15 .14 .16 .21 .21 

25 Sporting goods and accessories 1.12 .92 1.24 1.20 1.12 1.19 1.31 
stores 

26 Personal accessories stores .41 .40 .44 .40 .39 .40 .43 

27 Alcoholic beverage stores .71 .74 .88 .84 .97 1.17 1.H 

28 All other stores •77r .69 2.18 .70 .76 .80 

29 TOTAL ALL GAIN STORES .87 78r .90 .90 .07 .% .93 
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Alt! 	1 	All (. Maqasins de detail 
19137 et 1988 

a succtirsalea - Rapports aensuels ventes-stocks de certains qenres de corce, Canada, 

July August Septenter October November December Genre de comerce 

Juillet AoOt Septerrtre Octobre Novembre Décentre 
NO 

1.38 1.41 1.35 1.48 1.32 1.68 piceries-boucheriea 

2.60 2.75 2.48 2.62 2.45 2.42 Ipiceries, confiseries et articles 2 
divers 

3.38 3.36 2.55 2.45 2.07 7.62 Toua les autres maqssins d'ali- 3 
ments 

.35 .37 .47 .50 .61 .74 Maqasins de merchandises diverses 4 

.58 .60 .63 .71 .67 .95 Magasina qénéraux 5 

.37 .36 .36 .37 .43 .80 Bazars 6 

.59 .67 .73 .57 .43 .38 Concessionnaires d'automobiies 7 

- - - - - - Vendeurs d'eutomobiles doccasion 8 

14.53 15.08 14.58 15.81 14.58 15.05 Stations-service 9 

- - - - - - Garages 10 

.75 .69 .71 .75 .69 .72 I4agasins de pièces et d'accesaoi- 11 
res dautomobiles 

.52 .58 .65 .79 1.65 Magasins de vêten,ents pour homes 12 

.74 .69 .72 .72 .74 1.53 Maqasins de vCtements pour dames 13 

.35 .42 .39 .41 .42 .88 Maqasins de vêtements pour is 14 
fami lie 

.79 .73 .80 .82 .80 .91 Magasins de chsuaaures sp4ciaii- 15 
ses 

.43 .45 .43 .411 .56 .72 Maqasins de chaussures pour is 16 
fami lie 

x x x x x x guincailleries 17 

.62 .64 .63 .67 .69 .68 Maqasins de meubles 18 

x x x x x Maqasins d'appareiis mCnagers 19 

3.16 3.09 2.76 2.58 2.61 2.59 Maasins de meubles, tClCviseurs, 20 
radios et accessoires 

.89 .92 .86 .85 .83 1.18 Pharmacies, médicsments brevetCa 21 
et produita de beauté 

.34 .38 .37 .32 .38 .92 Librairies et papeteries 22 

.56 .45 .52 .39 .43 .85 Fleuristes 23 

.22 .20 .17 .18 .23 .72 Bijouteries 24 

1.19 1.21 1.15 .94 1.10 2.83 Maqssins darticles de sport et 25 
d sccessoi res 

.47 .52 .45 .40 .48 1.09 Maqasins dacceasoires personnels 26 

31 1.10 .89 .86 .68 1.53 Msqasins de boissons alcooliques 27 

P .17 .83 .79 .75 .89 1.51 Tous les sutres maqasins 28 

.92 .92 .87 .89 .86 1.35 TOTAL, TOUS 1(5 HAGA5NS A SUC- 29 
CURSALES 
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TA8LE 1. Wholesale Merchants - Menth-to-.onth and Year-to-year Percentage Change in Estimated Levels of Stocks, by Mejor Trade 
Groups for Canada and for All Trades in Regions, 1988 

1987 	 1988/1987 	1988 

Major trade groups - 
Regions 	 Oct./Sept. 	Nov./Oct. 	Dec./Nov. 	Jari./Oec. 	Feb./Jan." 	March/Feb.P 

Oct./sept. 	Nov./oct. 	Déc./nov. 	.]an./déc. 	Fév./jsn.r 	Mars/fév.P 
No. 

per cent - pourcentage 

1 	Total all trade groups 40.5 -0.9 +3.3 +1.7 +2.8 +4.1 

2 	Food +3.9 -5.2 +1.5 -0.6 +0.7 -0.5 

3 	Tobacco, drugs and toilet preparations +1.0 -1.3 +5.5 -3.4 -6.1 -2.3 

4 	Apparel, dry goods, furniture and -0.8 -1.3 +4.6 +4.1 +2.2 +3.0 
general merchandise 

5 	Motor vehicles and accessories -0.5 -1.9 +1.0 -2.4 +8.2 +3.9 

6 	Farm machinery, equipment and supplies -1.7 +0.7 +2.2 +1.2 +0.3 +2.2 

7 	Other machinery, equipment and +0.3 +0.7 +1.7 +1.0 +0.3 
supplies(1) 

8 	Metals, hardware, plisibing and heating +0.6 -0.4 +2.5 +2.0 +1.8 *6.6 
equipment 

9 	L,.aiiber and building materials +2.6 -0.8 +7.3 +7.5 +9.2 +5.4 

10 	Othei wholesslers(2) +0.3 -1.6 +7.2 +4.6 +2.5 +8.4 

Regions 

11 Atlantic provinces +0.9 +0.8 -0.4 -0.8 +2.8 +4.3 

12 Québec +1.3 +0.1 +3.1 +0.7 +2.5 +3.6 

13 Ontario +0.3 -1.1 +4.0 +2.2 +3.3 +4.2 

14 Prairie provinces +0.2 -1.3 +4.0 +1.7 +1.3 +5.0 

15 British Columbia, Yukon and Northwest -- -2.8 +1.3 +2.5 +4.5 +3.1 
Territories 

(1)  Includes: Electrical machinery, equipment and supplies (SIC 	621); and I.iachinery and equipment, n.e.s. 	(SIC 623). 
(2)  Includes: Farm products (excluding grain' r 	irI 	sr plt 	Hl(' F1 1: 	Hrp q1 	mIrn1n 

627); 	and Wholesalers, 	n.e.s. 	(SIC 62911. 
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TAf3IFAII 1. Marchands de gros - Variations en pourcentaqe par rapport au .oia précdent et a Pannée précdente de Pestimation 
de nivesu des stocks, par Grands groupes de corce (Canada) et pour l'ensemble des coercee (r4qions), 1988 

437, 10 	 1988/1987 

- 	 Grands groupes de cosinerce - 
October 	November 

	December 	January 	Februaryr 	MarchP 	Raions 

Octobre 	Novembre 
	Décembre 	Janvier 	F vrie rr 	MarsP 

per cent - pourcentag 

+5.0 +5.0 +8.5 +10.0 +10.2 +12.0 Total, tous lee groupee de coerce 1 

+6.1 +2.2 +4.5 +5.9 +2.9 +2.7 Produjts alimentairee 2 

+8.3 +7.4 +3.7 +5.7 +0.2 +1.7 Produits du tabac, pharmaceutLques et 3 
articles de toilette 

+0.5 +3.2 +6.5 +8.9 +12.4 +15.8 Vêtements, articles de mercerie, meubles de 4 
maison et marchandises en qénéral 

+6.8 +4.3 +9.3 +5.2 +9.4 +8.4 Véflicules A inoteur et accessoires 5 

-0.6 -0.2 +3.9 +7.8 +4.3 +3.9 Machines et materiel agricoles 6 

7 . 2. 7 • 1 	. t 	I 	a I I I 	r w,p Iuw,er i , 	ot 	apI a P 

de chauffaqe 

+21.3 +20.2 +21.3 +27.3 +29.3 +28.1 Bois d'oeuvre et matérisux de construction 9 

+7.0 +5.9 +11.9 +13.7 +13.8 +17.4 Autres qroasistes(2) 10 

Régi one 

+8.4 +12.6 +13.7 +12.9 +11.1 +14.1 Provinces de lAtlantique 11 

+9.5 +11.4 +12.8 +13.9 +15,7 +15.1 Québec 12 

+4.5 +3.0 +7.8 +10.3 +9.9 +12.1 Ontario 13 

-0.6 +0.1 +4.9 +7.5 +6.3 +9.2 Provinces des Prairies 14 

+5.9 +5.1 +6.3 +4.2 +6.0 +9.2 Colombie-Britannique, Yukon et Territotres 15 
rju Nord-Ouest 

Inclus: Machines, appareils et rournitures électriques (CAr 621); 	et Machines et équipement, n.c.a. 	(CAr 623). 
Inrlus: 'roduil apricoles 	(excliinnl Ieq 	cir 	ilenI rAr 	fl2'; Pani'r 	t arfirlen en papier 	(CAr 	1'; 	Déche 	et 	mati?'ren 
III :' 
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TA&[ 8. Wholesale Merchants - Manthly Inventories/Sales Ratios, by Major Trade Croups for Canada and for All Trades in 
Regions, 1908 

1987 	 1988 

Major trade groups - 
Regions 	 October 	November 	December 	January 	Februaryr 	MarchP 

Octobre 	Novembre 	Décembre 	Janvier 	Févrjerr 	MersP 
No. 

1 Total all trade groups 1.31 1.38 1.52 1.68 1.63 1.66 

2 Food .69 .67 .69 .78 .76 .75 

3 Tobacco, drugs and toilet .87 .95 .96 1.03 .97 .92 
preparat ions 

4 Apparel, dry goods, furniture 1.63 1.82 2.48 2.43 2.03 2.14 
and general merchandise 

5 Melor vehicles and accessories 1.69 1.81 2.24 2.18 2.19 2.23 

6 Farm machinery, equipment and 2.38 3.02 2.67 3.89 3.76 3.62 
supplies 

7 Other machinnrv,  , 	 eqir tpmerrt 	and 1.59 1 .40 1.46 1 	. 1 	. 1 	. 	 7 
supplies' 1 

8 Metals, hardware, 	pLraiibinq and 1.40 1 	.') 1.77 1 .r2 I 	.1) 1 
heating equipment 

9 Lumber and building materials 1.16 1.28 1.83 2.02 2.00 2.06 

10 Other wholesalers(2) 1.33 1.35 1.47 1.72 1.70 1.75 

Regions 

11 Atlantic provinces 1.30 1.36 1.34 1.56 1.56 1.60 

12 Québec 1.29 1.35 1.59 1.65 1.58 1.64 

13 Ontario 1.30 1.35 1.44 1.64 1.61 1.62 

14 Prairie provinces 1.52 1.67 1.81 2.10 1.98 2.06 

15 British Columbia, Yukon and Northwest 	1.14 1.21 1.32 1.42 1.37 1.39 
Territories 

(1) Includes: Flectrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. 	(SIC 623). - 	 -- 
'27 Irir-lurler,: 	Farm 	prridiirts 	1 eslidrnq qrainl 	S1F 602i 	Pane: 	arid 	Iialrrir rrridriid 	, 	 cir 6117 	Srrap and waste materials 
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AFII EAIJ B. Marchanda de gras - Rapport .enmuel stocks/ventes, par Grands groupea de colerce (Canada) et pour l'ensethle des 
coerces (rgios,e), 1988 

186 	 1987 

Grands groupes de comerce - 
October 	November 	December 	January 	February 	MarchP 	Rqions 

Octobre 	Novembre 	Dcembre 	Janvier 	Février 	MarsP 
NO 

1.42 1.56 1.58 1.70 1.65 1.69 Total, tone lea qroupes de colerce 1 

.71 .73 .70 .74 .77 .77 Produjts alimentaires 2 

.84 .96 1.03 1.06 1.00 .97 Produits du tabac, pherinaceutiquem 3 
et articles de toilette 

1.90 2.11 2.55 2.19 1.71 1.71 Vêtements, articles de mercerie, 4 
meubles de maison et merchandises 
en qénéral 

1.60 1.89 1.88 2.34 2.05 2.15 Véhicules 6 moteur et accessoires 5 

2.47 3.62 3.32 3.62 4.23 4.33 Machines et materiel agricoles 6 

-. 
appareils de chauftaqe 

1.11 1.26 1.64 1.74 1.68 1.79 Bois d'oeuvre et matCriaux de 9 
construct ion 

1.46 1.57 1.59 1.83 1.67 1.76 Autres qrossistes(2) 10 

RCgi one 

1.33 1.40 1.38 1.56 1.59 1.61 Provinces de l'Atlsntique 11 

1.27 1.38 1.54 1.62 1.56 1.62 Quebec 12 

1.38 1.55 1.50 1.66 1.57 1.61 Ontario 13 

1.93 2.16 2.07 2.21 2.31 2.37 Provinces des Prairies 14 

1.27 1.36 1.42 1.46 1.41 1.41 Colombie-Britannique, Yukon et 15 
Territoires du Nord-Ouest 

I 	Inclus: Machines, sppareils et fournitures electriques (CAr 621); 	et Machines et Cquipement, n.c.a. 	(CAE 623). 
iriroh' (Cr 02; 	cIr t 	in 	1p n 	plilen 	(CAr 	1 1; 	!)4Hit 	l 	rnt 	Are 
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TABLE 9. Independent Motor Vehicle Dealers, Month-end Stock-sales Ratios and the Quarter-to-quarter 	I Percentage Change for Stocks, Canada, 1985-1988(1) 

TABLEAU 9. Concessionnaires d'autoinobiles indépendants - Rapports stocks-ventes A Ia fin dii inois et 
lea variations procentuelles des stocks par rapport au trimestre précédent, Canada, 1985-
1988(1) 

Period 
	

Stock-sales ratio 
	

Percentage change 

Période 
	 Rapport stocks-ventes 

	
Variation procentuelle 

1985 

March - Mars 	 1.45 	 +17.6 

June - Juin 	 1.32 	 -2.8 

September - Septembre 	1.56 	 -0.8 

December - Décembre 	1.99 	 +20.7 

1986 

March - Mars 	 1.92 	 13.8 
	I 

June - Juiri 	 1.80 	 +5.0 

September - Septembre 	1.86 	 -11.0 

December - Décembre 	2.39 	 +8.3 

1987 

March - Mars 	 1.77 	 +6.1 

June - Juin 	 1.50 	 -4.5 

September - Septembre 	1.63 	 -20.0 

December - Décembre 	2.23 	 +35.3 

1988 

March - Mars 	 1.69 	 +9.9 

June - Juin 

September - Septembr 
	

4 
December - Décembr 

(1) Derived from sales and inventory data reported by a panel of respondents. 
(1) Obtenus a partir des données sur lea ventes et stocks fournies par certains répondants. 
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Appendice I 

SCOPE OF THE 9JRVEY 
	

CHAMP DE L'ENUUETE 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory sta-
tistics and constitute a counterpart to sim-
ilar statistics available on inventories at 
the manufacturing level (see: Inventories, 
Shipments and Orders in I'nufacturing Indus-
tries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.g., department store stocks which are 
valued at selling price). They do not in-
clude goods held on a consignment basis, nor 
do they include items not held for resale, 
such as fixtures, equipment and supplies. 
Estimates are not adjusted for seasonal 
variations, price changes or number of busi-
ness days in the respective months. 

The tables relating to inventories of 
department stores and chain stores show 
monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the estimated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

A comprehensive review of the survey of 
Jependent store merchandise inventories 

uS revealed that, with the exception of 
motor vehicle dealers, the sample of respon-
dents does not yield results of fully satis-
factory quality. Hence, publication of 
estimates of quarter-to-quarter percentage 

Cette publication mensuelle réunit des donriées 
sur les stocks des grossistes, des magasirs 'a 
succursales, des grands magasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
sont destinées 'a aider les utilisateurs de ces 
statist iques. Ces données représentent une 
consolidation des statistiques sur les stocks et 
elles constituent un complement aux statistiques 
sur les stocks des industries manufacturières 
(voir: Stocks, livraisons et canaides des indus-
tries .anufacturiBrea, no 31-001 au catalogue). 

Il s'agit ici des stocks commerciaux de mar-
chandises en magasin destinées A la revente 'a Ia 
fin du mois ou du trimestre. Les stocks sont 
habituellement évalués au prix coCitant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins sont évalués au prix de vente). 
us ne comprennent ni les merchandises en consi-
gnation ni les articles non destinés 'a la re-
vente: installations, materiel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sorinalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables de chaque inois. 

Les tableaux concernant les stocks des grands 
Inagasins et des magasins 'a succursales contien-
nent les estimations mensuelles de la valeur nio-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 
l'intérieur des grands magasins. Dans le cas des 
concessionnaires d'autotnobiles indépendants, le 
tableau ne contient que Ic taux trimestriel de 
variation de l'estimation du niveau des stocks, 
ainsi que le rapport stocks-ventes 'a Ia fin du 
mois. Le tableau se rapportant eu commerce de 
gros indique les variations en pourcentage par 
rapport au mois précédent de l'estimation du 
niveau des stocks selon le genre de commerce. 
bus les ratios stocks-ventes indiqués dans cette 
publication sont obtenus en divisant la valeur 
monétaire des stocks par la valeur monétaire des 
ventes. Pour les concessionnaires d'automobiles 
indépendmnts, les ratios sont seulement bases sur 
les données fournies par certains enquêtés. Au-
cune rectification n'est apportée 'a ces ratios 
pour tenir conipte de Ia marge bénéficiaire de 
vente qui vane d'ici commerce 'a l'autre. 

Note aux utilisateurs des données: 

Une revision d'erisemble de l'enquête sur les 
stocks commerciaux des magasins indépendants a 
révélé que, 'a l'exception des concessionnaires 
d'automobiles, les résultats produits 'a partir de 
Féchantillon des répondants n!étaient  pas de 
qualité entièrernent satisfaisante. Par consé-
quent, la publication des estimations des varia- 
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changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates For motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport au trimestre 
précéderit dans les stocks ainsi que les rapports 
stocks-ventes a Ia fin du mois pour les magasins 
indépendants (autres que lea concessionnaires 
d'automobiles) a éLé discontinuée. Les estima-
tions pour les concessionnaires d'automobiles, 
lesquelles ont été jugées de qualité acceptable, 
continueront d'être publiées. 
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piceries-boucheries. Epiceries-boucheries (épi-
ceries avec 20% ou plus de viande fraIche). 

Magasins d'épiceries, confiseries et articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou mains de 
viande fraiche). 

Tous lea atres magasins d'alimentation. Maga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et confiseries; laiteries; maga-
sins d'oeufs et de volailles; magasins de fruits 
et legumes; boucheries; poissonneries; magasins 
d'aliments fins (delicatessen); autres magasins 
d' alimentation. 

Magasins de serchaidises diverses. Magasins de 
marchandises diverses (mains du tiers du stock en 
aliments) et les bureaux de vente par comande 
postale et par catalogue des grands magasins. 

Magasins généraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'automobiles. Vendeurs d'auto- 
'nnbiles (neuves et d'occasion ou neuves seule- 

Vnrideurs d'automobiles d'occasion. 	Vendeurs 
dautomobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

I4agasins de pièces et d'accessoires d'automobi-
les. Magasins de pneus, d'accumulateurs et 
d'accessoires; inagasins de fournitures pour Ia 
maison et l'automobile. 

Magasins de vête.ents pour hones. Magasins de 
vêtements pour hommes et garçons; magasins d'ac-
cessoires vest imentaires pour hommes et garcons; 
chapelleries pour hommes et garcons; tailleurs 
(ateliers de confection sur place de vêtements 
sur mesure). 

Magasins de vêtements pour domes. Magasins de 
vêternents prêt-a-porter pour dames et jeunes fil-
les; inagasins de lingerie et bonneteries pour 
dames et jeunes flues; magasins d'accessoires et 
autres véternents. 

Magasins de vêtements pour la fomille. Magasins 
de vêtements et d'accessnires vest imentaires pour 

r 

Combination stores. 	Combination stores 
(groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal- 
t' 	nntq 	in, 	I 	Ir fl w itt 

Used car dna I em . 	- fl , ii 
cars arid trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Auto.otive parts and mcessories thops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Fomily clothing stores. Family clothing and 
fumnishinqs stores. 

-4 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Fsmily shoe stores. Family shoe stores. 

Hariare stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drugstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal acressories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Magasins de chaussures spécialisées. Maqasins He 
chaussures pour homes et garcons; magasins He 
chaussures pour dames et jeunes filles; maqasins 
He chaussures pour enfants et bbés. 

Magasins de chaussures pour is fsmille. Magasins 
de chaussures pour Ia famille. 

Quincailleries. Quincailleries. 

Magasins de meubles de maison. Magasins He meu-
bles. 

Magasins d'appareils ménagers. Magasins d'appa-
reils ménagers; magasins de fournitures électri-
ques. 

Magasins de meubles, de téléviseurs, de radios et 
d'appareils ménagers. Magasins de meubles, He 
téléviseurs, de radios et d'appareils ménaqers. 

Pharmacies, magasins de uuédicmuents brevetés et 
de prodsits de beauté. Droqueries y coirpris ma-
gasins de spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires. M-
gasins d'articles de sport; embarcations, moteur' 
hors-bord et accessoires connexes; maqasins rip 
bicyclettes et ateliers de reparation; vendeurs 
de motocyclettes. 

Magasins d'accessoires personnels. Maqasins et 
kiosques de tabac; marchands de journaux et de 
périodiques; magasins He cadeaux, de nouveautés 
et de souvenirs; maqasins d'appareils et de four-
nitures photographiques; nagasins He sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; maqasins de jouets et de jeux. 

Magasins de boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des saga-
sins de hière. 

bus les autres sagas ins de cosmerce de detail. 
Tous les autres magasins non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Volumes VII and VIII). 

Nota 

Une definition détaillée des genres de 
commerce de detail et de commerce de gros paralt 
dens les publications du Recensement du Canada de 
1971 (volumes VII et VIII). 

4 
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Catalogue 	 Catalogue 

63-002 Department Store Sales and Stocks. 
N., Ru. 43 paqes. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales, by Province 
and metropolitan area. Advance Re-. 
lease. N., Ru. 1 page. First Issue, 
1950 (ISSN 0709-8650). 

63-005 Retail Trade. N., Bil. Approx. 104 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., Ru. 
Approx. 36 pages. First Issue, 1932 
(ISSN 0705-5595). 

-fl 	lerchandising Inventories. N., Ru. 
cu pages. First Issue, 1972 (ISSN 
80-7177). 

63-210 Retail Chain and Department Stores. 
A., Ru. Approx. 100 pages. First 
Issue, 1933 (ISSN 0227-017X). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., Ru. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

63-002 Ventes et stocks des grands magasins. N., 
Bil. 43 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins, par province 
et region métropolitaine. Rapport provi-
soire. M., Ru. 1 paqe. Premier numéro, 
1950 (ISSN 0709-8650). 

63-005 Commerce de detail. N., Ru. Environ 104 
pages. Premier numéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neufs. N., 
Ru. Environ 36 pages. Premier numéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. M., Bil. 30 pages. 
Premier njnéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail b succursales et les 
grands magasins. A., Ri!. Environ 100 
pages. Premier numéro, 1933 (ISSN 0227-
017X). 

63-213 Exploitants de distributeurs automatiques. 
A., Gil. 45 pages. Premier numéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Bil. 25 
pages. Premier numéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., Bil. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Gil. 700 pages. Premier numéro, 1975 
(ISSN 0590-9325). 

etail Trade Historical Statistics, 	63-538 Commerce de detail statistiques histori- 
h72_1979. 0., 811. 695 pages. (ISBN 	ques, 1972-1979. H.S., Gil. 695 pages. 
:660-50613-0) 	 (ISBN 0-660-50613-0) 



Operating Results Series, Retail Trade, 0., 	Srie des résultats d'exploitation, Commerce de 
Bil. (First Issup, 1974): 
	

detail, H.S., Bil. cPremier numCro, 19 74): 

GaLa! oqtx' 

63-603 Magasins de vétements pour homnies, 1983 

63-606 Magasins de vente mu detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 Bijouteries mu detail, 1983 

63-610 Magasins de vente au detail de quincaill'-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vètements 
pour la famille, 1980 

Catalogue 

63-603 Men's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florsts, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all cuzrent publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-204E, price Canada $10.00, 
Other Countries $11.50. 

H. - Hensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie uie grande variété de 
bulletins statistiques sur la situation écono-
mique et sociale du Canada. On peut se procurer 
un catalogue complet des publications courantes 
en s'adressant 'a Statistique Canada, Ottawa 
(Canada), K1A 016. 

NO 11-204F, prix Canada $10.00, Autres pays 
$11 .50. 

I 
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Sold In Bookstores and also avaiLable by calling 
Statistics Canada toll-Free at s-Soo-aôi-óós -r or by 
completing the order coupon Included in this 

ibli(anon. 

1)sponible en lubrairte, en t&kphonant a Statussiqur 
Canada au num&ro sans feats i-Boo-*i-óôii ou en 
remplissant Ic bon de commande qui llqure dana Ia 
presente publication. 

• 	plus shipping and handling ¼54  inclusive in 
la, 570 other countuies); Catalogue number 

49.5 frais de port et de manutention en sos sç 
au Canada. $70 A l'trange-rl; numero 11 -402F  au 
rCpertoire. 

lnlormatlon can also be obtained by contacting 
your Regional Reference Centre. 

Pour de plus amples renseignements, communiquei 
avec Ic Centre de consultation de Statisiique 
Canada Ic plus prCs de chez vous. 

THE CANADA YEARBOOK 	IANNUAIRE DU CANADA 

A JOURNEY 
OF 1000 MILES 
BEGINS WITh 

A SINGLE STEP 
The Canada Year Book recorded Canada's 
first steps in 1867. It's still the only book 
that gives you the most complete, up-
to-date facts on every aspect of 
Canada's growth as a nation. 
Physical setting * Demography * Health a  Educa-
tion a  Employment and incomes * Social security 
• Housing and construction Forests, fish and furs 
• Agriculture * Mines and minerals * Energy * 
Science and technology Transportation com-
munications a  cultural activities and leisure 
Manufacturing S  Merchandising and services * 
Banking, finance and insurance Judicial System 

External relations, trade and defence Govern 
ment * Government finance * Review of the 
economy 

TOUT LE 
PAYS, D'UNE 
CUVER[URE 
A LAUTRE  

Deja au siecle demier, les premiers pas 
de la nation étaient consigns dans 
l'Annuaire du Canada Aujourd'hui, l'An-
nuairc du Canada tmoigne toujours avec 
pr&ision et exhaustivit6 des multiples 
facettes de l'volution du pays. 
Physiographie a  Dmographle Sante Education 
a Emploi et revenu SécurltC sociale a  Logement 
et construction a  Pêches et lourrures a  Agriculture 

Mines et minCraux a  Energie S  Sciences et 
technologie a  Transports * Communications a 

Activites culturelles et loisirs * Industries manufac-
turires a  Commerce et services Banques, 
finances et assurances a  Gouvernement * Système 
judiciaire a  Relations extèrieures, commerce et 
defense Finances pubtiques Revue de 
l'&onomie 
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Tknumbm that make La chiffres qul font 
decisions 	 ksdécisions 
The data that highlight Les doimécs illustrant les 
national economic 	tendances de l'économie 
trends 	 canatlienne 

Infomat est un résumé des statistiques les plus importantes 
de Ia semaine. Cest un outil d'une valeur inestimable pour 
les planificateurs du monde des affaires, les responsables 
de l'élaboration des politiques et les médias d'information 
s'intéressant a l'économie canadienne. 

Les articles contenus dans ce bulletin citent les plus 
recentes données economiques et sociales disponibles, 
décrivent les tendances actuelles et soulignent les change-
ments les plus significatifs. On y retrouve des chroniques 
regulières, notamment une liste complete des nouvelles 
publications parues a Statistique Canada au cours de Ia 
semaine de référence, un tableau des principaux indica-
teurs economiques, ainsi qu'une liste des données a paral-
tre. Le texte est concis, facile a lire et illustré de tableaux et 
de graphiques. 

Infomat, n° 11 -002 F au catalogue (hebdomadaire), 
se vend $2.00 l'exemplaire ou $100.00 pour un 
abonnement annuel au Canada; $3.00 l'exemplaire 
ou $150.00 pour un abonnement annuel a l'étranger. 

Infomat is a digest of the most important statistics 
of the week. It is invaluable for business planners, 
policy makers and members of the media who 
take an interest in the Canadian economy. 

Articles cite the most recent economic and 
social data available, describe current trends and 
point out significant changes. Regular features 
include a complete list of publications released by 
Statistics Canada during the reference week, a 
table of key economic indicators and a list of 
upcoming data releases. The text is concise, easy-
to-read and complemented by tables and charts. 

Infomat, Catalogue No. 1 1-002E (weekly), is 
available for $2.00 per copy/$ 100.00 annually 
(in Canada); $3.00 per copy/$1 50.00 annually 
(elsewhere). 

To order, complete the order form included or write to Publi-
cation Sales, Statistics Canada, Ottawa. Ontario, l<1A 016. 
For faster service, using Visa or MasterCard, call toll-
free. 

Please make cheques or money orders payable to the 
Receiver General for CanadaiPublications. 

Contact a Regional Reference Centre near you for further 
information. 

Call Toll-Free 
1-800-267-6677 

Téléphonez sans frais 

.'o. pouvez commander en remplissant le bon de commande cl-joint 01 

en ëcrivant a Vente des publications, Statistique Cana, Ottawa, Ontar 
Xl A 0T6. Si vous désirez obtenir un service plus rapide, téléphon 
au numéro sans frais et portez votre commande a votre compte V 
ou MasterCard. 

Veuillez faire vos cheques ou mandats-poste a t'ordre du Receveur 
général du Canada-Publications. 

Pour obtenir plus de renseignements, n'hésitez pas a communiquer avec 
le centre de consultation regional le plus pres de chez vous. 
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1986 CENSUS PROFILES 	LES PROFILS DU 
RECENSEMENT DE 1986 

The 1986 Profiles will put you on the fast track to any 
Canadian community you want to study 

You're looking for a fast introduction to the social and 
demographic realities of a city, a town, a municipality or 

iire province. And you don't have the time to wade 
qh piles of statistics. 

in on the area of your choice with a CENSUS PRO-
ILL. Each PROFILE features more than 46 items of 

ntormation on the area that interests you 	from 
population counts, to the living arrangements at its elderly 

Choose a PROFILE on any one of 

• 6009 Census Subdivisions (municipalities) 
• 266 Census Divisions (counties) 
• 282 Federal Electoral Districts 
• 5 Census Metropolitan Areas 
• 

 

14 Census Agglomerations 
• 	r'et,' 

 

)I urb.inlrural hr€:ikdcrvn 

Ir last track you to any destination 
want. 

Le Canada et ses regions soot a voile pollee grace aux Profits 
du recensement de 1986. 

Vous désirez connaitre le portrait sociodémographique dune 
province, dune yule ou d'une municipalité en particulier, mais la 
perspective d'avoir a vous battre avec des montagnes de 
statistiques vous effraie 2  

Balayez toute apprehension Les Profils do recensement de 
1986 vous épargneront temps et effort. Chaque Prof il présente 
plus de 46 éléments diftérents d'information sur chacune des 
regions répertoriées. Des chiftres de population aux données sur 
les modes de vie de Ia population âgée, vous saurez tout 

Vous n'avez qua faire votre choix. Et quel choix' Les 52 
publications de Ia série portent sur: 

• 6,009 municipalités (subdivisions de recensement), 
• 266 comtés (divisions de recensement); 
• 282 circonscriptions electorates fédérales; 

• 25 regions métropolitaines de 
recensement; 

• 114 agglomerations de recensement: 
• diverses regions urbaines et rurales 
• et plus encore 

Pour de plus amples renseignements. 
composez le 18002676677 et 
demandez noIre brochure, qui vous 
renseignera sur les modalités de corn 
mande. Ou, Si VOUS le préférez, écrivez a: 
Vente des publications 	 '.'. 

Statistique Canada 
Ottawa (Ontario) 	 .' . 

K1AOT6 

/ 

.' 	.;e ;1 ;.',-', 

 

•'.; .ie 	 '-•.' 

more information, call us at 
1 600-267-6677 and request the 
Census brochure (which includes 
ordering information), or write us at: 

Publications Sales 
Statistics Canada 
)'twa, Ontario 

0T6 

Profiles. Profils 

I. 

........................• 	:. j:' 



A SOUND INVESTMENT 
OPPORTUNITY 
Invest in the most complete source of statistical information on the 
Canadian consumer market. The 1987-88 Market Research 
Handbook gives you more facts on... 
CONSUMERS 
including income, education, family spending 
THE ECONOMY 
including investment, small business sector, labour markets 
BUSINESS 
including retail, finance and real estate, motor vehicles 
59 CITIES 
including housing, labour, consumer profiles 
INTERNATIONAL TRADE 
including Canada-U.S. trade in services, major trading 
partners 
THE FUTURE 
projections of social, economic and demographic trends, including 
consumer spending, incomes, prices 

TI II: ITm"-I 988 MARKET RESL4RClI ILl .\DBUUK 
GIVES YOU MORE FOR YOUR MONEY. 
This year, the Ma,*ef Research Handbook is published in hardcover. It includes more 
than 700 pages of statistical tables, 59 charts, notes and definitions and an alphabetic 
index. 
Catalogue Number 63-224 $85.00 In Canada $101.00 othef countrIes 

'lb order, complete the order form included or write to Publication Sales, Statistics 
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UN INVESTISSEMENT 
SUR 
Investissez dans Ia source d'information statistique Ia plus compkte qul 
soil stir le march6 canadien de Ia consomniation. Le Recueil stat istique 
des etudes de rnavbe, 1987-1988 vous donnc plus de donnécs sur: 
LES CONSOMMATEURS 
y compris Its revenus, Ic nivcau de scolarite et Its depenses familiales; 
L'ECONOMIE 
y compris l'invcstissement, Its petites entreprises et le marchë du travail; 
LES AFFAIRES 
y compris It commerce de detail, Ia finance. l'immobilier ci l'automobile: 
59VILLES 
v compns Ic logement, Ia main-d'oeuvre ci It profil des consommateurs; 
LE COMMERCE INTERNATIONAL 
y compris It commerce des sen-ices enu -e Ic Canada et Its Etats-Unis ci  Its 
tchanges entre It Canada ci ses principaux partenaires colnmerciaux; 
LA SITUATION A VENIR 
c'est-â-dire des projections des tendances relatives aux depenses des 
consommateurs, aux revenus, aux prix, etc. 
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VOUS EN DONNE PLUS POUR VOTRE ARGENT. 
Le Recuell a/ali.stique des ei'udes de marcbts  posside maintenant une couverture rr 
comprend plus de 700 pages de tableaux statistiques. 59 grsphiques, ties notes, de . I 

ci un index. 
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des publications, Statlstique Canada, Ottawa (Ontario). KIA 0T6. Si sons désirez obwnir ui 
service plus r.apidc, teiephonez au numcro sans Irais 1-800.267.6677 ci portea votre 
commande S s'otre compw Visa on MasterCard 

Wuillez faire votre chCque ou mandat.postc S l'ordre du Receveur gCnCral du Canada - 
Publications. 

Pour obtenir plus tie renseignements, n'hesitez pas S communiquer avec Ic centre de 
consultation tie Statistique Canada Ic plus pres tie chez vous. 


