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Department Stores 

• Department store inventories, unadjusted 
for seasonal variations, totalled $4,613 
million at the end of April 1988, a modest 
increase of 0.3% from the level reached in 
April 1987. 

• The April 1988 ratio of inventories to 
sales stood at 4.60:1, up slightly over 
the ratio of 4.54:1 observed a year 
earlier. 

Grids Pgasins 

• La valeur des stocks des grands magasins, sans 
ajustements saisonniers, s'élevait & $4,613 
millions b Ia fin du mois davril 1988, soit 
tine hausse modeste de 0.3% par rapport au ni-
veau atteint en avriI 1987. 

• Le rapport du total des stocks aux ventes pour 
le mois d'avril 1988 se chiffrait a 4.60:1, 
soit une légére hausse comparativenient au rap-
port de 4.54:1 observe un an auparavant. 

Retail Qiain Stores 

• Retail chain store inventories totalled 
$4,486 million at the end of April 1988, 
an increase of 5.1% over the level reached 
in April 1987. 

Ihe April ratio of inventories to sales 
,t:ood at 0.99:1 down significantly com-
pared to the ratio of 1.15:1 observed a 
year earlier and to the average ratio of 
1.14:1 observed in the three previous 
mont hs. 

Wholesale Prchants 

• Inventory levels in April 1988 were 12.7% 
higher than in the corresponding period in 
1987. The ratio of inventories to sales at 
the end of April 1988 stood at 1.51:1, up 
over 1.44:1 recorded a year earlier and 
down compared to the average ratio of 
1.59:1 observed in the three previous 
months. 

P4agasins de detail a succursales 

• La valeur des stocks des magasins de detail a 
succursales s'élevait a $4,486 millions a Ia 
fin du mois d'avril 1988, ce qul représente une 
hausse de 5.1% par rapport au niveau atteint en 
avril 1987. 

• Le rapport du total des stocks aux ventes s'est 
établi è 0.99:1 en avril 1988, soit tine baisse 
importante comparativement mu rapport de 1.15:1 
observe tin an auparavant et au rapport rnoyen de 
1.14:1, observe au cours des trois mois pré-
cédents. 

Marchands de gros 

• Le niveau des stocks s'est accru de 12.7% en 
avril 1988 en regard de Ia mêrne période en 
1987.Le rapport du total des stocks aux ventes, 
a Ia fin d'avril 1988, s'est établi a 1.51:1, 
soit tine hausse comparativement h 1.44:1 tn an 
auparavant et tine hausse comparativement au 
rapport moyen de 1.59:1 observe mu cours des 
trois mois précédents. 





STATISTICAL TABLES 

TABlEAUX STAT ISTIQUES 
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TABLE 1. Ipert.ent Storas - Estimated Menthly Stocks,(1) by Departaant, Canfa, 1987 and 19314 

1988 	 1947 

Department 	 January 	February 	March 	AprIl 	 April 	 May 	 J&rie 	 July 

Jwivier 	F11vrier 	More 	 Avril 	 Avril 	 Hai 	 Juin 	 Juillet 

No. 
thousands of dollars - silliers de dollars 

I 	Women's and misses 	dresses, houmedresses, 46,423 60,174 73,913 75,309 80,965 72,511 59,584 68,454 
aprons and u,iforms 

2 	Women's and misses' coats and suits 35,130 54,012 49,367 56,591 53,179 43,944 40,556 59,906 

3 	Women's and misses' sportswear 226,512 274,351 314,171 327,275 356,094 324,594 287,730 287,800 
4 	Furs 24,842 21,349 20,167 19,784 28,283 27,252 28,725 30,442 
5 	Infants' and children's wear and nursery 101,298 122,269 127,699 127,202 133,193 121,473 117,625 127,704 

equipment 

6 	Girls' 	and teenage girls 	wear 53,475 74,294 81,799 82,860 72,344 74,185 76,125 94,295 
7 	Lingerie and women's sleepeeer 60,061 67,439 75,282 79,647 73,100 72,676 67,175 65,783 
8 	Intimate apparel 70,618 74,266 76,832 75,907 72,416 73,277 72,863 73,209 
9 	Millinery 3,817 3,527 4,002 3,768 3,659 3,258 2,888 5,717 

10 	Women's and girls' hosiery 48,452 53,070 56,231 56,156 53,302 51,638 51,162 56,822 

11 	Women's and girls' gloves, mitts and 63,323 72,119 83,171 84,830 89,972 84,201 75,550 75,183 
accessor lea 

12 	Women's, misses' 	and children's Footwear 136,082 153,354 181,266 177,102 163,484 156,988 141,318 143,170 

13 	Men's clothIng 123,058 159,255 190,750 187,247 184,302 180,962 146,666 145.8 
14 	Hen's 	f.rnirthings 230,765 259,643 282,97" 289,735 779,840 299,478 260,212 242,". 

l.tHu,j.c,H 	f.,!I!,r.  

I :1.-I; -.'._.4. Y•, 	41 ,l.-I 
Ill 	To,letr,e'i, 	vosmutics 	,r,.l 	.lroys 71(3,161 5(12,477 308,161 317,452 293,511 294,422 284,680 287,61,3 

19 	Photographic equipment and supplies 45,943 46,507 49,092 48,472 60,075 61,821 58,391 55,731 
20 	Piece goods 25,290 28,011 32,473 32,476 32,896 25,197 25,398 25,962 

21 	Linens and domestics 169,190 179,602 183,023 190,787 180,707 184,268 180,473 175,713 
22 	Smallwares and r'otions 45,817 49,010 52,316 51,544 57,331 56,096 54,962 55,512 
23 	China and glassware 93,127 101,816 108,802 111,968 113,751 113,835 105,295 102,314 
24 	Floor coverings 64,024 70,476 68,301 67,350 70,988 72,033 81,121 69,025 
25 	Draperies, curtains and furniture cos- 78,045 82,064 88,446 86,599 82,701 83,678 83,850 82,089 

erings 

26 	Lsrspm, pictures, sirrors and all other 52,590 55,295 59,732 59,794 70,494 70,316 71,775 71,695 
harm furnishings 

27 	Furniture 172,285 193,473 213,736 221,951 387,847 181,209 175,952 167,936 
28 	Major appliances 93,802 96,731 97,795 99,390 93,774 94,101 91,867 87,299 
29 	Television, radio and music 183,178 193,141 208,920 211,949 196,885 196,615 192,701 197,786 
30 	Housewares and small electrical 	appliances 174,167 190,156 205,328 213,484 201,602 194,151 193,390 191,524 

31 	Hardware, paints, wallpaper, etc. 141,446 147,771 161,014 161,458 170,809 167,356 160,673 151,759 

32 	Plusbing, heating and building materials 54,168 58,755 62,694 61,860 68,889 67,266 69,036 66,848 

33 	Jewellery 167,090 176,015 186,702 189,744 203,426 198,2116 186,298 183,666 
34 	Toys and qanes 124,375 134,641 152,404 153,079 133,247 128,477 148,366 181,769 
35 	Sporting goods and luggage 126,847 151,118 184,001 190,046 189,223 183,441 162,984 147,868 

36 	Stationery, books and magazines 124,731 130,491 135,273 139,550 151,362 153,028 162,967 175,888 
37 	Gasoline, oil, auto arceasorles, repairs 59,407 64,485 68,186 66,283 67,340 65,345 65,827 61,61 

and supplies 
38 	Meals and lunches 462 291 388 462 444 538 522 
39 	Repairs and services 3,545 3,506 3,395 3,714 3,055 3,318 3,420 
40 	All other departments 59,159 68,767 83,020 95,197 97,428 100,891 88,187 85,7. 

41 	TOTAL 41 IIPARTIENTS 5,747,053 4,172,132 4,549,384 4,612,756 4,598,109 4,480,014 4,267,688 4,289,9(i 

(1) At 	sellino value. 
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MUEAU 1. (ands .eqaslns - Esti.at ions uenauelles dam stoclis(i), per rayon, Canada, 1967 at 1988 

Percentage change 

Variation procentuelle 

August 	September 	October 	November 	December 	 April/ 	 April 	 Rayon 
March 	 1988/1 987 
1968 

AOCIS 	 Septeeibre 	Octobre 	Nosembre 	lMcembre 	 AvrilI 	Aeri] 
mars 	 1988/1987 
1988 

No 
thousands of dollars - milliers de dollars 

69,940 72,548 79,218 74,023 52,901 .1.9 -7.0 Robes, 	robes de message, tabliers et ,gsi- 	 1 
(orses pour dries at Jeunes Filles 

83,958 93,757 92,286 69,743 40,072 -25.9 -31.2 Hanteaun et tailleurs pour dries at jaursem 	2 
[.1 las 

304,082 315,961 337,650 328,994 237,578 .4.2 -8.1 PRiesents sports pour dries at Jeunes Fillee 	3 
30,138 32,089 35,127 34,340 30,019 -1.9 -30.0 Fourrures 	 4 

133,832 135,376 140,355 177,867 105,350 -0.4 -4.5 0tements pour 4848s ci enfsnia at articles 	S 
de chambres d'enfants 

92,646 89,488 99,208 86,786 56,911 *1.3 .14.5 Vêtements da Fillettes at d'adolescentes 	 6 
74,136 85,066 105,937 109,440 63,491 .5.8 .9.0 LingerIe at vèteaenta de nuit pour dries 	 7 
71,843 72,801 77,975 83,386 77,308 -1.2 .4.8 Sous-vhtements 	 8 
7,661 9,076 9,014 8,704 5,423 -5.8 *3.0 Chapeaus 	 9 

61,227 61,710 61,312 63,360 51,326 -0.1 .5.4 8as pour dries at 	Fillattes 	 10 

83,048 97,126 116,306 115,362 73,506 .2.0 -5.7 Grits, moufles at articles de parure pour 	11 
dames at 	fillettes 

156,877 172,793 140,485 170,509 152,950 -2.3 .8.3 Chauaaures pour dames, Jeunes Fifles at 	 12 
en F ants 

.33 190,670 214,748 200,172 134,516 -1.8 .1.6 V8temeestm pour horses 	 13 
3 316,022 365,202 162,067 252,386 .2.6 .3.5 ArIes d'hubsllrment 	pour hosmes 	 14 

l 	,646 55z, 151' 589, 961 315 : 781  is 	1 	2 .1 . .v . V A. t ,vs 	1. 	1u 	otto, 	- sssmét 	quos 	vS 	.I s- 	18 
orients 

54,081 48,098 53,835 58,273 47,078 -1.3 -19.3 Appareils et fournitures r*sotograpfsiques 	19 
25,331 25,660 25,729 22,851 28,283 -- -1.3 Tissue è Is pièce 	 20 

173,819 173,668 189,563 195,003 178,419 .4.2 .5.6 Literie at Singe de malson 	 21 
59,345 57,798 56,968 58,245 49,872 -1.5 -10.1 Menus articles 	 22 

103,456 110,683 131,540 125,947 94,861 *2.9 -1.6 Porcelaine at verrerie 	 23 
66,167 69,839 67,352 72,291 76,589 -1.4 -5.1 Res6tements de plancher 	 24 
80,464 80,662 80,503 80,463 78,743 -2.1 .4.7 Tentures, rideaun et housses 	 25 

73,433 76,551 80,113 67,994 51,270 .0.1 -15.2 Lenpes, tableaus, miroirs at autres articles 	26 
d'aumeublement pour Is maison 

162,276 168,147 168,806 172,036 173,287 .3.8 *18.2 Heubles 	 27 
83,026 92,015 90,470 94,739 95,149 ..1.6 .6.0 Gros appareils m4nagers 	 28 

193,477 2614,944 222,224 235,961 191,382 +1.4 .7.7 1616ujseurs, radios at Isisique 	 29 
195,340 204,936 217,874 235,162 177,357 .4.0 .4.9 Articles de sAnage at poUts appareila 	lac- 	30 

triques 

147,165 155,961 164,520 160,626 140,227 .0.3 -5.5 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

65,480 63,857 63,319 64,651 59,610 -1.3 -9.6 Hat4r.el de ploeberie, cheuffage et cons- 	32 
truction 

181,803 194,967 216,661 227,6613 175,589 *1.6 -5.8 Bijouterie 	 73 
232,561 265,193 283,380 242,501 171,833 .0.4 .18.9 Jouets at jeus 	 34 
145,411 154,294 169,585 169,712 132,873 -3.3 .0.4 Articles de sport at v.lises 	 35 

166,465 168,417 190,771 190,331 137,764 .3.2 -7.8 Papeterie, livres at revues 	 36 
59, 1154 62,841 62,058 64,184 61,737 -2.8 -1.6 Essence, huile, accesaoires d'autoeobile, 	37 

reparation at fournitures 
19 436 457 479 333 .19.1 +4.1 Repas ci casse-croCstea 	 36 
11 3,056 3,367 3,380 3,426 .9.4 .21.6 Services at travauu de rparation 	 39 

. 	

-ut 82,314 94,171 93,946 61,154 .14.7 -2.7 Toue autres rayons 	 40 

3.-. 	80 4,759,367 5,185,288 5,132,627 4,04,407 .1.4 .0.3 TOTAL, T(VS [[5 RAY(8f5 	 41 

Valeur Se yenta. 
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tA811 2. Ipurt.ent Stores - Wonthly Stock-sales Ratios, by lpartssnt • Canada, 1947 ssd 1911 

1988 

Department 	
3snuary 	February 	March 	 April 

	
April 	May 	June 

Jenvier 	FAsrier 	More 	 Ann! 
	

Ayril 	Mai 	Sum 

1 	Women's and misses' dresses, bousedresses, 5.74 6.10 5.50 3.94 4.24 3.01 3.27 
aprons and uniforms 

2 	Women's and misses' coats and suits 3.19 5.44 2.61 2.19 3.23 3.92 5.23 

3 	Women's and misses 	sportswear 5.41 5.92 4.79 4.35 4.58 3.71 3.72 
4 	Furs 5.24 7.44 8.52 22.08 27.24 53.73 55.01 

Infants' and children's wear and rairsery 4.33 4.97 3.84 3.97 3.95 3.99 4.19 
equipment 

6 	Girls' 	and teenage girls 	wear 5.86 6.88 3.99 4.45 3.43 4.16 5.07 
7 	Lingerie and women's sloepwear 4.79 5.11 4.73 4.53 4.29 3.59 3.59 
8 	Intimate apparel 5.54 7.05 5.35 4.84 5.32 4.71 4.68 
9 	Millinery 3.00 3.76 4.54 4.01 - 	 4.49 3.34 3.07 

10 	Womens and girls' losiery 4.67 5.24 4.35 5.91 4.08 4.27 5.46 

11 	Women's and girls' gloves, mitts end 5.40 7.23 6.11 5.00 5.12 4.57 4.94 
accessories 

12 	Women's, misses' 	and children's Footwear 7.77 7.94 6.06 5.15 4.47 4.51 4.58 

13 	Men's clothing 6.45 8.83 6.61 5.44 5.42 5.31 4.03 
14 	Men's furnishings 5.97 6.33 5,03 4.83 4.70 4.86 3.24 
IS 	Boys' 	rtnthivj and fyrvinhinqo 6.46 7.15 4.73 4.5l 3.68 4.02 4.14 

18 	1oiietres, 	c050etLcs 	aril drugs 1,.35 5.93 5.51 5.51 5,63 5.10 5.21 

19 	Photographic equipment and supplima 6.29 6.94 6.33 5.94 6.89 6.50 5.11 
20 	Piece 000dm 9.17 9.37 8.52 8.01 7.63 6.45 7.111 

21 	Linens and domestics 4.82 7.12 6.01 5.85 6.01 5.69 5.29 
22 	Smellwares and notions 4.52 6.39 6.52 5.78 6.77 7,22 7.96 
23 	ChIns and glassware 10.23 11.96 9.95 8.96 10.23 8.47 9.28 
24 	Floor coverings 6.12 7,04 4.63 4.67 5.49 5.47 6.18 
25 	Draperies, curtains and furniture con- 6.97 7.21 6.03 5.65 5.14 4.99 4.86 

er inl)s 

26 	Lseps, pictures, mirrors and all other 6.69 7,86 7.08 6.94 8.44 8.33 9.61 
lose furnishings 

27 	Furniture 3.69 4.89 4.00 3.90 3.78 3.35 3.35 
28 	Major appliances 2.24 2.88 2,13 2.22 2.38 2.09 1.69 
29 	Television, radio and music 4.89 5.39 5.37 5,40 5,79 6.02 5.45 
30 	Mausewaree and small electrical appliances 5.16 6.13 5.87 5.69 6.55 5.30 5.47 

SI 	Hardware, painta, wallpaper, etc. 7.25 7.35 6,40 5.25 5.60 4.22 4.45 

52 	Pitathinq, heating and building materials 5.97 7.31 5,57 5.08 5.64 4,86 3.95 

33 	Jeweliery 14.77 12.78 10.40 9.01 8.88 7.32 8.01 
34 	Toys and gases 9.58 9.09 6.94 6.94 5.40 6.55 6.63 
35 	Sportinq goods and luggage 6.52 9.47 8.10 5.66 5.33 4.94 3.57 

36 	Stationery, books and magazines 5.24 5.09 5.13 5.45 5.75 5.65 6.01 
37 	Gasoline, oil, auto accessories, repairs 5.83 7.40 6.54 5.20 5.09 5.17 

and supplies 
38 	Meals and lunches 0.03 0.02 0.02 0.02 0.02 0.03 0.07 
39 	Repairs and services 0.20 0.22 0.16 0.17 0.18 0.17 0.16 
40 	All other departments 2.12 2,31 2.25 2.23 2.12 1.95 2.IP 

41 	TOTAL ML TAPARTWNTS 5.14 5.88 4.06 4.60 4.50 4.30 4.21 
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ABL[AU 2. Crids .agaaina - Rapporte ioansuels ocka-ventea, per rayon, Canada, 1987 at 1988 

July 	 August 	September 	 October 	 November 	 December 	 Rayon 

JuiLlet 	 AnUt 	 Septembre 	 Octobre 	 Nove,sbre 	 DAceetra 
No 

4.37 4.44 5.01 6.20 2.35 Robes, robes de mAnage, tabLaer8 et 	j,l- 	 1 
formes pour dames at jeunae ILitam 

5.39 4.50 2.81 2.78 1.55 Menteeuo at teillaure pour dames at Jauoea 	2 
Lii Las 

6.55 4.00 4.20 4.16 2.50 VAtemants aporta pour dames at jaunee LilIes 	3 
11.38 15.17 10.90 6.24 4.92 lourruras 	 4 
3.87 3.92 5.93 3.44 2.16 VAtemants pour bAOAe at enlonts at articles 	5 

de chaitres denfanta 

3.24 4.45 5.31 3.44 1.84 VAte,aents de fillettee at dadolascentes 	 6 
4.42 4.53 5.00 7.47 1.11 Lingerie at vitesients de nuit pour damas 	 7 
4.97 4.52 5.35 5.79 3.94 Sous-vètaaanta 	 8 
8.90 7.85 3.97 3.12 1.51 Chapeaux 	 9 
6.43 4.53 4.00 4.00 2.25 Ras pour dames at filiattea 	 10 

6.02 5.42 5.35 3.82 1.55 Dents, moufies at art idea da perure pour 	11 
dames at 	(illettas 

4.99 4.17 4.77 4.14 3.57 Chaussures pour damea, jeia'ea Lillac at 	 12 
en f ant a 

6.05 5.57 5.40 3.90 1.95 Vèteeants pour hcaaiees 	 13 
4.42 4.65 4.79 3.59 1.41 ArticLes d'habiiiement pour teesmea 	 14 
2.79 4.25 4.90 3.72 1.83 ACteevanta at articles ihabiltement pour 	15 

gerçori. 

5.25 4.66 5.21 4.24 3.37 Chaussures pour Pevames at gerçona 	 16 
1.72 2.09 1.65 2.03 0.48 Produits alusantairea at connauas 	 17 
5.28 5.56 6.07 5.34 2.31 Articles de toilatta, coamAtiques et mAdi- 	18 

caments 
5.07 4.92 5.77 4.76 1.86 Apparoils at fourniture. 	*iotogrephiqu.0 	19 
6.91 6.46 5.23 5.14 7.56 Tiasue b Is pièce 	 20 

4.50 4.46 5.11 4.60 2.87 Literie at Lingo da matson 	 21 
7.25 5.60 5.13 4.58 3.69 Menus articLes 	 22 
9.34 8.89 9.67 5.86 2.37 Porcalaine at varr.rle 	 23 
5.37 5.07 4.34 4.14 5.45 Revètemants da piercher 	 24 
4.97 5.07 4.70 4.65 4.37 lentures, 	rideaux at Imi.aaaea 	 25 

7.93 8.20 7.77 4.70 3.97 Lampes, tabLeaus, miroira at uutra8 articles 	26 
d'ameublement pour Is maleon 

3.36 3.09 2.95 3.15 3.41 MaitLes 	 27 
1.76 1.95 1.78 1.79 1.57 Croa apperaiLe mAnagers 	 28 
4.15 4.31 4.83 3.86 1.82 lAlAsisoura, radios at ausique 	 29 
4.68 5.16 5.08 4.27 1.69 Art idea ia mAnage at petite epparails Alec- 	70 

triguas 

5.58 5.30 5.68 4.26 2.73 0us'aiLLerle, peintura, pepier-tantur., 	31 
etc. 

5.37 5.03 4.76 4.49 3.55 L4atArieL da plmabaria, cheuffage at con.- 	32 
trurt ion 

8.51 8.49 9.47 5.91 2.17 BiJoutarie 	 33 
10.94 11.72 7.97 3.16 1.09 Jouets at jewi 	 34 
6.01 7.18 7.93 5.88 2.48 Articles de aport at vaLises 	 75 

4.22 4.98 6.51 4.42 1.72 Papateria, 	Lures at revuas 	 36 
4.99 5.26 3.55 3.96 3.67 Essence, huile, accessoirea d'autobile, 	37 

reparation et fournitures 
0.02 0.02 0.02 0.02 0.01 Rapes at cas.e-cro0tes 	 38 
0.18 0.14 0.14 0.13 0.13 Services at travaus de reparation 	 39 
1.94 2.59 2.57 2.15 0.83 bus autres rayons 	 40 

4.51 4.63 4.64 3.93 1.98 001AL, TOLLS LES MY6 	 41 
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1*811 3. Omparteent Stores - Manthly Sales-stock Ratios, by lpsrtaent, Canada, 1967 and 19H 

1968 

Department 	 January 	 February 	March 	 April 	 April 	 May 	 June 

Janvier 	 fAnner 	 Mars 	 Avril 	 Awn! 	 Rai 	 Juin 
No. 

1 	Women's and misses' dresses, housedressem, 0.16 0.18 0.20 0.26 0.25 0.31 0.28 
aprons and uniforma 

2 	Women's and misses' coats and suits 0.29 0.22 0.37 0.39 0.28 0.23 0.16 

7 	Women's and misses' sportswear 0.18 0.19 0.22 0.23 0.22 0.26 0.25 
4 	Furs 0.17 0.12 0.11 0.04 0.04 0.02 0.02 
5 	Infants' and children's wear and nursery 0.23 0.22 0.27 0.25 0.26 0.24 0.23 

6 	Girls' 	and teenage girls' 	wear 0.17 0.17 0.26 0,23 0.27 0.24 0.20 
7 	Lingerie and women's sleepwear 0.20 0.21 0.22 0.23 0.24 0.28 0.27 
8 	Intimate spparel 0.17 0.15 0.19 0.21 0.19 0.21 0.21 
9 	Millinery 0.27 0.26 0.23 0.24 0.21 0.28 0.31 

10 	Women's and girls 	hosiery 0.21 0.20 0.24 0.26 0.24 0.23 0.18 

11 	Women's and qiris' gloves, mitts and 0.17 0.15 0.18 0.20 0.20 0.21 0.19 
occessor lea 

12 	Women's, misses 	and children's footwear 0.12 0.13 0.18 0.19 0.23 0.22 0.21 

13 	Men's clothing 0.15 0.13 0.16 0.18 0.19 0.19 0.22 
14 	Men's Furnishings 0.16 0.17 0.21 0.21 0.22 0.21 0.29 
15 	Rnvn' 	,Tnlhien 	wrvt 	frniobiriqs 0.15 0.16 0.71 0.77 0.27 0.24 0.23 

I 
8 	toiletries, 	cosmetics and drugs 0.14 0.17 0.19 0.19 0.18 0.20 0. 

19 	Photographic equipment and supplies 0.16 0.14 0.16 0.17 0.15 0.16 0.19 
20 	Piece goods 0.10 0.11 0.13 0.12 0.13 0.13 0.14 

21 	Linens and domestics 0.20 0.14 0.17 0.17 0.17 0.18 0.19 
22 	Smallwares and notions 0.21 0.16 0.16 0.17 0.15 0.14 0,12 
23 	Chins and glassware 0.10 0.09 0.10 0.11 0.10 0.12 0.10 
24 	Floor cousnings 0.15 0.15 0.21 0.21 0.19 0.18 0.17 
25 	Draperies, curtains and furniture con- 0.14 0.14 0.17 0.16 0.19 0.20 0.21 

er jogs 

26 	Lmspm, pictures, mirrors and all other 0.15 0.13 0.15 0.14 0.12 0.12 0.11 
home furnishings 

27 	Furniture 0.27 0.22 0.26 0.26 0.27 0.29 0.29 
28 	Major spplmances 0.4.4 0.35 0.47 0.45 0.42 0.48 0.59 
29 	Television, 	radio and music 0.20 0.19 0.19 0.19 0.17 0.17 0.18 
30 	Housewares and snaIl electrical spplisnces 0.19 0.17 0.18 0.16 0.15 0.18 0.18 

31 	Hardware, paints, wallpaper, etc. 0.14 0.14 0.16 0.19 0.18 0.23 0.22 

32 	Pliasbing, heating and building materials 0.16 0.14 0.19 0.20 0.18 0.20 0.26 

33 	Jewellery 0.07 0.08 0.10 0.11 0.11 0.14 0.12 
34 	Toys and genes 0.10 0.11 0.15 0.14 0.18 0.15 0.16 
35 	Sporting goods end luggage 0.15 0.12 0.14 0.18 0.19 0.20 0.26 

36 	Stationery, books and magazines 0.18 0.20 0.20 0.19 0.18 0.18 0.17 
37 	Gasoline, oil, auto ancmssories, repairs 0.17 0.14 0.16 0.19 0.19 0.19 0.27 

and supplies 
38 	Meals and lm.rmches 46.41 45.93 60,49 47.92 40.46 40.81 38.3. 
39 	Repairs and services 5.10 4.59 5.97 6.13 5.44 6.14 6.' 
40 	811 	other departments 0.46 0.47 0.49 0.48 0,45 0.52 0.4 

41 	TOTAL ALL tPAR1I4N1S 0.19 0.18 0.21 0.22 0.22 0.23 0.21 
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ABLEAU 7. Iamds nagesins - Rapports oxmuels vontea-atocks, per rayon, Canada, 1987 .t 1988 

July August September October November December Asyon 

Juillet AoOt Septembre Octobre Novamtre Décembre 
NO 

0.24 0.24 0.23 0.21 0.23 0.35 Robes, 	robes cia sénsge, 	tabliers at 	iii- 	 1 
forses pour dames at Jeuses titles 

0.14 0.22 0.23 0.35 0.36 0.47 I4sntesus et tailleurs pour dames at jeunes 	2 
flues 

0.23 0.27 0.25 0.25 0.24 0.36 ABtements sports pour dames et Jeunes flues 	3 
0.05 0.06 0.07 0.10 0.16 0.19 lourrares 	 4 
0.22 0.26 0.26 0.27 0.28 0.41 VPtements pour bébAs at enfunts ci articles 	5 

de chsmbres d'enfants 

0.17 0.31 0.22 0.20 0.27 0.43 ABtaments cia Fillettea at dadolescente. 	 6 
0.77 0.24 0.24 0.22 0.29 0.66 LIngerie at vAteaients cie nuit pour d.sea 	 7 
0.20 0.20 0.22 0.19 0.18 0.27 Sous-vBtaments 	 8 
0.21 0.13 0.14 0.25 0.32 0.51 Chapeaus 	 9 
0.14 0.16 0.22 0.25 0.25 0.40 Baa pour dames at 	filiettas 	 10 

0.17 0.17 0.20 0.20 0.26 0.50 Cents, saunas at articles cia parure pour 	11 
dames et 	fullettes 

0.18 0.21 0.22 0.22 0.23 0.27 Chaussures pour dames, jeunes lilies at 	Ii 
en fasts 

0.17 0,17 0.19 0.20 0.25 0.41 V6tements pour hoamnes 	 13 
0.22 0.24 0.23 0.22 0.28 0.58 Articles d'habillement pour hoesnas 	 14 
0.20 0.36 0.24 0.22 0.26 0.44 Vétements at articles dhabillensent pour 	IS 

garcOn. 

' 0.20 0.22 0.20 0.23 0.29 Chessures pour hoeenes et gsrçons 	 16 
• 0.66 0.52 0.66 0.55 1.33 Produits alimenteires at c005eses 	 17 
• 0.19 0.19 0.18 0.19 0.40 Articles de toiletta, cosmétiques at médi- 	18 

cements 
• 0.19 0.19 0.18 0.22 0.48 Apparails at fournitures p8notoqrsphique8 	19 

1.12 0.14 0.16 0.19 0.18 0.15 TIssam b is pièce 	 20 

0.20 0.22 0.22 0.20 0.22 0.33 Lataria at 	linge cia maison 	 21 
0.14 0.14 0.18 0.19 0.21 0.26 Menus articles 	 22 
0.12 0.11 0.12 0.11 0.17 0.37 Porcelaine at varrarle 	 23 
0.18 0.18 0.20 0.23 0.25 0.19 Rev8temarcts da plancher 	 24 
0.21 0.20 0.20 0.21 0.22 0.23 lentures, rideaus at housses 	 25 

0.12 0.13 0.12 0.13 0.20 0.44 Lampee, 	tableaus, 	niirolrs at sutres articles 	26 
damaublameot pour is maison 

0.35 0.29 0.33 0.34 0.32 0.29 nia1es 	 27 ,. 
0.63 0.55 0.54 0.56 0.57 0.64 Cros appareils ménaqers 	 28 
0.19 0.24 0.24 0.22 0.27 0.49 TAlAviseurs, radios .t muslque 	 29 
0.21 0.22 0.20 0.20 0.24 0.51 Articles de ménaqe et petats appareila Alec- 	30 

tr aquas 

0.20 0.18 0.19 0.19 0.23 0.34 Quiocslllerie, painture, papier-tenture, 	31 

0.26 0.18 0.20 0.21 0.22 0.27 
etc

i  Matéral 	ploeberle, chauflage at con.- 	32 
truction 

0.12 0.12 0.12 0.11 0.17 0.40 Bijouterie 	 33 
0.13 0.10 0.09 0.13 0.29 0.65 Jouet. at 	jeus 	 34 
0.21 0.17 0.14 0.13 0.17 0.35 Articles de sport at valises 	 35 

0.15 0.23 0.20 0.16 0.23 0.49 Papeterie, livres at revaas 	 36 
0.22 0.20 0.19 0.28 0.26 0.27 tasence, huile, accessoires dautomoblle, 	37 

rApsrataon at fournitures 
• 	.65 59,00 53.67 49.95 52.32 76.68 Rapas at casse-cro4tee 	 38 

5.44 6.39 7.52 7.77 7.59 Services at 	trasaus cia reparation 	 39 
, 1144 0.45 0.43 0.42 0.46 0.96 bus autreu rsyons 	 40 

0.22 0.23 0.22 0.22 0.26 0.66 TOTAL, TOUS [[S RAVONS 	 41 
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TABLE 4. Retail Qimin Stores - Estimated Ptxthly Stocka,(1) of Selected Kinds of ausiness, Caned., 1907 and 1986 

1986 
	

1987 

Kind of busineas group(2) 	January 	february 	March 	April 	Apr11 	May 	June 	July 

Janvier 	FAwner 	Wars 	Anral 	Avril 	Mai 	Juin 	Juillet 

No. 

thousands of dollars - milliera de dollars 

I ColAilnation stores (qrocerl.s and 963,738 960,846 960,846 968,755 991,118 1,015,896 1,020,975 1,026.080 
meat) 

2 Grocery, confectionery and gun- 73,884 75,509 75,509 78,756 76,512 75,211 74,008 74,600 
dries stores 

3 All other food stores 5,146 5,393 5,350 5,329 5,419 5,560 5,616 5,655 

4 General merchandise storea 386,353' 423,057r 445,902r 466,709 430,235 430,235 414,747 430,507 

5 General stores 111,394 133,624 137,766 136,802 118,814 114,180 117,834 125,022 

6 Variety stores 183,267 196,645 208,247 209,080 197,227 194,071 191,548 200,168 

7 Mator vehicle dealers 74,197 76,423 78,945 81,392 54,989 62,522 62,522 66,398 

8 Used car dealers - - - - - - 

9 Service stations 17,454 16,826 19,098 1V.' 1 	'1 ', 

10 Garages - - a 

11 Automotive parts and accessorIes 29,101 31,545 32,870 Ju, 
stores 

12 Hens clothing stores 93,583 108,182 117,810 122,287 124,767 117,905 102,695 117,791 

13 Women's clothing stores 175,818 199,129 207,918 211,661 220,426 217,340 209,298 215,158 

14 Fesily clothing stores 261,093 295,035 318,638 316,089 298,269 294,988 289,678 315,170 

15 Specialty stom stores 17,059 16,185 19,240 18,894 14,723 14,723 14,473 16,890 

16 Fesily shoe stores 170,402 145,920 169,559 168,033 165,677 157,393 152,199 158,896 

17 Hsrdware stores ii a s ii s * ,, 

18 Household furniture stores 65,792 69,839 79,477 80,908 78,808 77,074 71,756 66,661 

19 Household appliance stores x a ii ii o o o a 

20 Furniture, television, radio and 30,050 30,952 29,466 26,965 26,654 25,854 25,854 25,932 
appliance stores 

21 Pharmacies, patent medicine and 202,800 194,891 200,543 204,955 181,063 179,614 180,512 184,483 
cosmetics stores 

22 Rook and stationery stores 101,467 97,713 102,696 104,031 96,148 96,821 104,664 98,279 

23 Florista 4,138 4,916 x x 4,206 4,130 3,358 3,543 

24 Jewellary stores 197,149 199,120 203,700 202,070 191,687 193,412 187,996 187,244 

25 SportIng goods and accessories 29,521 29,491 30,494 31,348 27,010 27,712 27,435 28,615 
stores 

26 Personal accessories stores 146,026 139,163 148,348 155,172 136,261 144,164 146,326 147,951 

27 Alcoholic beneraqe stores 513,872 691,425 488,228 475,406 447,522 453,037 479,222 462,5U 

28 All 	other 	stvreo(1( 304,383 308,223 314,079 315,021 293,522 297,044 291,400 303,9i 

29 TOTAL ALL D4AIN STORES 4,157,339r 4,292,896r 	4,441,837F 4,486,374 4,267,077 4,283,170 4,257,433 4,345,261 

(1)  Data revised to 1977 beacfa,iark 	in Retail (edn sores, 1977, Catalogue 49-210, 
(2)  See page 27, "Retail 	Trade - Composition of Kind of Fk,siness Groups". 
(3)  A more detailed description of the group ".11 other store.' 	sill be Found in the pilication - Retail Trade (Catalogue 63-005) in 	Aiich sales data 

are reported. 



9HL(AJJ 4. Nsgasins de d8tail 8 succureales - Eati.stione merouelles des stock(1), do certaine genres de c.orce, Canada, 1967 at 1988 

Percentage change 
.47 

Variation procentuelle 

August 	 September 	October 	November 	December 	April! 	 April 
March 	 1988/1967 	 Genre da grand nagasin 

1988 

AoOt 	 Septesibre 	Octobre 	Noseiribre 	D6cere 	Avril/ 	 Avril 
mars 	 1988/1967 
1988 

NO 
thousands of dollars - silliers do dollars 

1,000,428 1,018,436 1,058,155 1,053,922 985,417 -1.3 -4.3 Cpicerisa-boucheries 

73,481 74,069 73,995 74,883 77,204 44.3 .2.9 Epicarioe, confiseries at articles divers 	2 

5,463 6,725 7,747 8,870 4,657 -0.4 -1.7 Tous lea autres esqasans d'elueont. 	 3 

438,256 431,662 478,304 460,128 360,740 .9.6 +13.6 P4agasins do marchandises diverses 	 4 

121,396 124,310 124,807 123,309 106,292 -0.7 +15.1 Msgasins q6n6rauo 	 5 

204,572 207,845 213,249 211,330 173,713 .0.4 .6.0 Bazars 	 6 

54,845 51,485 65,387 70,291 71,275 *3.1 .46.0 Concossionnaires d'autemobilem 	 7 

- - - - - - - Vendeurs d'sutoeobilea d'occasion 	 8 

17,791 18.145 16.617 18.234 18,101, -1.2 .11.6 Stations-service 	 9 

* Garages 	 10 

- 	. *19.7 Magssirs do pibees at d'accesaoires d'auto- 	11 
sob Ales 

-.61 118,104 129,914 128,485 89,297 +3.8 -2.0 Magesins do v6teaents pour 1-narasea 	 12 

249,368 266.076 274,324 266,289 190,485 .1.8 -.4.0 Magasine do eAteisents pour da 	 13 

325,255 342,168 357,223 354,008 268,338 -0.8 .6.0 Magasins do v6tennsnts pour Is famille 	 14 

17,025 17,859 18,091 17,836 17,249 -1.8 .28.3 Magasins do chaussures spAcialiaAes 	 15 

166,523 183,009 185,937 175,710 146,191 -0.9 .1.4 Magasina do chaussuros pour is familla 	16 

it it a a o a a Quincaillerles 	 17 

64,528 65,625 67,856 68,942 66,253 *1.8 .2.7 Magasins do meu.ibles 	 18 

o o a a s a a Magasine dappareils m6nagers 	 19 

24,272 26,408 29,551 30,910 30,292 -1.7 48.7 Mageslns ds meoblea, t6l6viaeura, radios at 	20 
acceesoiros 

181,716 193,164 204,174 206,012 199,214 *2.2 .13.2 Pharmacies, mAdiceisents brevotAs ot pro- 	21 
duits do beautA 

99,164 104,816 125,045 128,796 102,908 .1.3 *8.2 Libruiries at p.peturieu 	 22 

3,529 3,723 4,348 4,670 4,021 x x Fleuristas 	 23 

188,742 196,292 209,836 225,154 196,559 -0.8 .5.4 Bijouteriee 	 24 

31,276 33,027 36,726 36,873 31,305 .2.8 +16.1 Magaelns darticiss do sport at d'accea- 	25 
aol rsu 

151,191 157,390 175,175 184,109 169,012 44.6 +13.9 Megasuna daccessoirea pereorinola 	 26 

498,003 523,949 593,827 681,440 551,755 -2,6 .6.2 Magasina de boiseone aicooliquos 	 27 

, 508,185 332,532 362,127 363,938 299,885 .0.3 +7.3 Toue lea autree magseios(3) 	 28 

4,395,669 4,561,767 4,881,434 4,%7,221 4,227,424 .1.0 +5.1 TOTAL, bUS LLS 189G4SD6 i SLICOMSALES 	29 

Cen donnea ut AtA aJunt6es N is base des Maqasins do cMtsil N .cursalos, 1977, n0  63-210 so catalogue. 
Voir page 27, 	'Conrierce de detail - Composition par genre de conrierce. 

(3) thse description plus ddtailiCa du grope 'tous los autres mugagina' apparalt dams is ptiblication gui treite des ventee - Crco do dAtaAl (no 
63-005 si catalogue). 



16 

TABLE 5. Retail Chain Stores - tnthly Stock-sales Ratios for Selected Kinds of Business, Canada, 1967 and 19W1 

No. 

Kind of business 

1988 

January 

Janvier 

February 

Fvrier 

March 

Mars 

April 

Avril 

1987 

April 

Avril 

May 

Mai 

June 

Juin 

1 Cnbination stores (groceries and .66 .72 0.65 .62 .72 .66 .72 
meat) 

2 Grocery, confectionery and .41 .46 0.44 .44 .42 .38 .40 
sundries stores 

3 All other food stores .25 .24 0.21 .21 .21 .28 .30 

4 General merchandise stores 256r 285" 2.35r 2.68 2.47 2.52 2.49 

S General stores 1.51 1.91 1.69 1.71 1.66 1.43 1.43 

6 Variety stores 3.53 3.82 2.94 3.14 2.75 2.78 2.58 

7 Motor vehicle dealers 3.22 2.37 1.84 1.82 1.14 1.45 1.44 

8 Used car dealers - - - - - - 

9 Service stations .07 .07 .06 .06 .07 .06 .07 

10 Garages - - x x - - - 

11 Automotive parts and accessories 2.07 2.30 1.93 1.86 1.61 1.49 1. 
stores 

12 Men's clothing stores 1.81 2.59 1.85 1.73 1.99 1.60 1. 

13 Women's clothing stores 1.25 1.65 1.23 1.15 1.35 1.22 1._ 

14 Family clothing stores 2.73 3.59 2.80 2.53 2.52 2.34 2.39 

15 Specialty shoe stores 1.29 1.88 1.60 1.37 1.26 1.08 1.08 

16 Family shoe stores 2.24 3.10 2.78 2.21 2.27 1.98 2.09 

17 Hardware stores x x x x x x x 

18 Household furniture stores 2.00 2.22 2.27 2.30 2.44 2.17 1.03 

19 Household appliance stores x x x x x x x 

20 Furniture, television, radio and .47 .57 .42 .41 .44 .38 .37 
appliance stores 

21 Pharmacies, patent medicine and 1.25 1.23 1.16 1.17 1.13 1.09 1.12 
cosmetics stores 

22 Book and stationery stores 2.37 2.60 2.96 3.12 2.79 2.82 3.13 

23 Florists 2.14 2.35 x x 1.84 1.28 1.46 

24 Jewellery stores 6.89 7.27 6.52 5.74 6.07 4.84 4.74 

25 Sporting goods and ecce8sories .90 1.09 .80 .83 .89 .84 .76 
stores 

26 Personal accessories stores 2.41 2.47 2.27 2.25 2.55 2.48 Z.33 

27 Alcoholic beverage stores 1.41 1.35 1.14 1.04 1.03 .86 

28 All other stores 1.30 1.45 .46 .44 1.32 1.26 1.2 

29 TOTAL ALL OIAIN STORES 1.15 127r 11r .99 1.15 1.04 1.011 
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I ABLEAU 5. I4igasins de detail a succursales - Rapports mensuels atocke.ventes de certains genres de cIerce, Canada, 
1987 et 1988 

July 

Juillet 

August 

AoQt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

0cembre 

Genre de commerce 

NO 

.73 .71 .74 .68 .76 .60 piceries-boucheries 	 1 

.38 .36 .40 .38 .41 .41 tpiceries, confiseries et 	articles 	2 
divers 

.30 .30 .39 .41 .48 .13 bus les autres megasins dali- 	3 
ments 

2.84 2.73 2.13 2.01 1.64 1.34 Magesins de merchandises diverges 	4 

1.74 1.67 1.59 1.42 1.50 1.05 Maqasins qCneraux 	 5 

2.71 2.74 2.80 2.70 2.31 1.25 Bazars 	 6 

1.69 1.50 1.38 1.75 2.32 2.63 Concessionnaires dautoinobiles 	7 

- - - - - 
- Vendeurs d'automobiles d'occasion 	B 

.07 .07 .07 .06 .07 .07 Stations-service 	 9 

- - - - - - Garages 	 10 

1•3 1.45 1.42 1.33 1.45 1.40 Maqasins de pièces et d'accessoi- 	11 
rem d'automobiles 

• 1.93 1.72 1.54 1.27 .61 Magasins de vétements pour hommes 	12 

• 1.46 1.39 1.38 1.35 .65 Magasins de vétements pour danes 	13 

2.39 2.55 2.43 2.38 1.14 Maqamins de vêternents pour is 	14 
faeille 

1.27 1.36 1.25 1.22 1.25 1.10 Magasins de chaussures spCciali- 	15 
sees 

2.30 2.22 2.35 2.07 1.80 1.39 Magasins de chaussures pour Is 	16 
f am iii e 

x x x x x x Quiricailieries 	 17 

1.62 1.55 1.58 1.50 1.45 1.47 Magasins de meubles 	 18 

x x x x x x Magasiris dappareils menagers 	19 

.32 .32 .36 .39 .38 .39 Magasins de meubles, téléviseurs, 	20 
radios at accessoires 

1.13 1.09 1.16 1.17 1.21 .85 Pharmacies, médicaments brevetés 	21 
et produits de besutC 

2.94 2.62 2.68 3.12 2.60 1.08 librairies at papeteries 	 22 

1.78 2.20 1.94 2.58 2.30 1.17 Fleuristes 	 23 

4.64 5.01 5.77 5.65 4.44 1.40 Bijouteries 	 24 

.84 .83 .87 1.06 .91 .35 Magasins d'srticles de sport et 	25 
d' accessoires 

2.13 1.91 2.22 2.50 2.07 .92 Magasins daccessoires personnels 	26 

• 	7 .91 1.13 1.16 1.47 .65 Magssins de boissons alcooliques 	27 

• 1.20 1.27 1.34 1.13 .66 Tous 1cm autres magaslns 	 28 

1.09 1.15 1.13 1.16 .74 TOTAL, TOUS LES MAGASINS A SIJC- 	29 
CIJRSAIIS 
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TABLE 6. Retail Qiain Stores - Menthly Sales-stock Ratios for Selected Kinds of &isiness, Canada, 1987 and 19118 

No. 

Kind of business 

1988 

January 

Janvier 

February 

Février 

March 

Mars 

April 

Avril 

1987 

April 

Avril 

May 

Mai 

June 

Juin 

1 Combination stores (groceries and 1.52 1.39 1.54 1.60 1.39 1.52 1.38 
meat) 

2 Grocery, confectionery and 2.42 2.18 2.28 2.27 2.39 2.66 2.50 
sundries stores 

3 All other food stores 3.94 4.20 4.78 4.65 4.68 3.52 3.32 

4 General merchandise stores 39r 35r 43r .37 .41 .40 .40 

5 General stores .66 .52 .59 .58 .60 .70 .70 

6 Variety stores .28 .26 .34 .32 .36 .36 .39 

7 Motor vehicle dealers .31 .42 .54 .55 .88 .69 .70 

8 Used car dealers - - - - - - - 

9 Service stations 13.37 14.35 15.63 15.67 14.47 15.57 14.70 

10 Garages - - x x - - - 

11 Automotive parts and accessories .48 .43 .52 .54 .' 
stores 

12 Men's clothing stores .55 .39 .54 .58 . H 

13 Women's clothing stores .80 .61 .81 .87 .74 .82 .81 

14 Family clothing stores .37 .28 .36 .39 .40 .43 .42 

15 Specialty shoe stores .77 .53 .63 .73 .79 .93 .93 

16 Family shoe stores .45 .32 .36 .45 .44 .50 .48 

17 Hardware stores x a a x a a a 

18 Household furniture stores .50 .45 .44 .43 .41 .46 .55 

19 Household appliance stores a a a a x x a 

20 Furniture, television, 	radio and 2.12 1.76 2.37 2.45 2.26 2.62 2.71 
appliance stores 

21 Pharmacies, patent medicine and .80 .81 .86 .86 .88 .91 .89 
cosmetics stores 

22 Book and stationery stores .42 .39 .34 .32 .36 .35 .32 

23 Florists .47 .43 a a .54 .78 .68 

24 Jewellery stores .15 .14 .15 .17 .16 .21 .21 

25 Sporting goods and accessories 1.12 .92 1.24 1.20 1.12 1.19 1.31 
stores 

26 Personal accessories stores .41 .40 .44 .45 .39 .40 .43 

27 Alcoholic beverage stores .71 .74 .88 .96 .97 1.17 1.09 

28 All other stores .77 .69 2.18 2.25 .76 .80 .85 

29 TOTAL ALL DIAIN STORES .87 79r 1.01 .87 .% .95 
I 
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I AIlI {A(J 6. I4xjasins de detail 
1987 et 1988 

h succursales - Rapports mensuels ventes-stocks de certaina genres de cerco, Canada, 

July August September October November December Genre de conaserce 

Juillet AoQt Septembre Octobre Novembre Décembre 
No 

1.38 1.41 1.35 1.48 1.32 1.68 piceries-boucheries 1 

2.60 2.75 2.48 2.62 2.45 2.42 tpiceries, confiseries et articles 2 
divers 

3.38 3.36 2.55 2.45 2.07 7.62 Tous les autres magasins d'ali- 3 
ments 

.35 .37 .47 .50 .61 .74 Magasins de marchandises diverses 4 

.58 .60 .63 .71 .67 .95 Magasins g6n6raux 5 

.37 .36 .36 .37 .43 .80 Razars 6 

.59 .67 .73 .57 .43 .38 Concessionnaires d'autornobiles 7 

- - - - - - Vendeurs d'autoniobiles doccasion B 

14.53 15.08 14.58 15.81 14.58 15.05 Stations-service 9 

- - - - - - Garages 10 

.75 .69 .71 .75 .69 .72 Magasins de pièces at d'accessoi- 11 
res d'automobiles 

.43 .52 .58 .65 .79 1.65 Magasins de vêtements pour hommes 12 

.74 .69 .72 .72 .74 1.53 Magssins de vëtements pour dmnes 13 

.35 .42 .39 .41 .42 .88 Magasins de vêtements pour Is 14 
Ismille 

.79 .73 .80 .82 .80 .91 Maqasins de chaussures spéciali- 15 
sees 

.43 .45 .43 .48 .56 .72 Magasina de chaussures pour Ia 16 
Fern ill e 

x x x x x x Quinesilleries 17 

.62 .64 .63 .67 .69 .68 Magasins de meubles 18 

a a a a a a Magasins dappareils menagers 19 

3.16 3.09 2.76 2.58 2.6i 2.59 Magasins de meubles, 	tClCviseurs, 20 
radios et accessoires 

.89 .92 .86 .85 .83 1.18 Pharmacies, médicements brevetés 21 
at produits de beautC 

.34 .38 .37 .32 .38 .92 Librairies et papeteries 22 

.56 .45 .52 .39 .43 .85 Fleuristes 23 

.22 .20 .17 .18 .23 .72 Bijouteriss 24 

1.19 1.21 1.15 .94 1.10 2.83 Magasins darticlea de sport at 25 
d sccessoires 

.47 .52 .45 .40 .48 1.09 Magasins daccessoires personnels 26 

.31 1.10 .89 .86 .68 1.53 Magasins de boissons alcooliques 27 

.77 .83 .79 .75 .89 1.51 bus lea autres magasins 28 

.92 .92 .87 .89 .86 1.35 TOTAL, TOUS 115 MACASINS A SIJC- 29 
C UR SAL E S 
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TABLE 7. *olesale Irchants - t4jnth-to-month and Year-to-year Percentage Diange in Estimated Levels of Stocks, by Pjor ird 
Groups for Canada and for All Trades in Regions, 1988 

1987 1988/1987 1988 

Major trade groups - 

Regions Nov./Oct. Dec./Nov. Jan./Dec. Feb.IJan. March/Feb.r April/MarchP 

Nov./oct. Déc./nov. Jan./déc. Fév./jan. Mars/fév.r Avril/marsP 
No. 

per cent - pourcentage 

1 Total all trade groups -0.9 +3.3 +1.7 +2.8 44.5 +0.8 

2 Food -5.2 +1.5 -0.6 +0.7 -0.7 +1.7 

3 Tobacco, drugs and toilet preparations -1.3 +5.5 -3.4 -6.1 -2.2 +3.6 

4 Apparel, dry goods, 	furniture and -1.3 +4.6 +4.1 +2.2 +3.5 -- 

general merchandise 

5 Motor vehicles and accessories -1.9 +1.0 -2.4 +8.2 +1.9 -1.2 

6 Farm machinery, equipment and supplies +0.7  

7 Other machinery, equipment and -i-0.7 - - 

supplies(1) 

8 Metals, hardware, plumbing and heating -0.4 ~2.5 -.-2.0 +1.8 +8.2 +2.0 
equipment 

9 Lumber and building materials -0.8 +7.3 +7.5 +9.2 +10.4 -0.1 

10 Other wholesalera(2) -1.6 +7.2 +4.6 +2.5 +8.6 +2.5 

Regions 

11 Atlantic provinces +0.8 -0.4 -0.8 +2.8 +3.9 +1.4 

12 Québec +0.1 +3.1 +0.7 +2.5 +5.7 -0.1 

13 Ontario -1.1 i-4.0 +2.2 +3.3 +4.4 +0.9 

14 Prairie provinces -1.3 +4.0 +1.7 +1.3 +4.6 +2.2 

15 British Columbia, Yukon and Northwest -2.8 +1.3 +2.5 -.4.5 +2.7 -0.5 
Territories 

(1)  Includes: Electrical machinery, equiner 
(2)  Includes: 	Farm products 	(excluding 	grair,  

627) 	and 	*o1esa1ers, 	q..s. 	'SIC 	6291. I 
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"IWEAU 7. Harchands de groa - Variations an pourcentage per rapport au .jis précédent et i l'&inée précédente de l'esti.ation 
de niveau des stocks, per Grmids groLes de coemerce (Canada) et pour I • ensemble des co.nmerces (r&jiona), 1988 

17/1986 
	

1988/1987 

November 	December 	January 	February 	Marchr 

Novembre 	Décembre 	Janvier 	Février 	Marsr 

per cent - pourcentage 

Grands groupea de coasnerce - 

AprilP 	Regions 

AvrilP 
No 

+5.0 48.5 +10.0 +10.2 +12.5 +12.7 Total, toua lee grotea de cerce 1 

+2.2 +4.5 +5.9 +2.9 +2.4 +3.3 Produits alimentaires 2 

+7.4 +3.7 +5.7 *0.2 +1.8 +3.5 Produits du tabac, pharmaceutiques et 3 
articles de toilette 

+3.2 +6.5 +8.9 +12.4 +16.4 +15.3 Vétements, articles de nercerie, meubles de 4 
maison et merchandises en général 

+4.3 +9.3 +5.2 +9.4 +6.3 +7.3 Véhicules a moteur at accessoires 5 

0.2 +3.9 +7.8 4-4.3 +2.1 -0.1 Machines et matérial agricoles 6 

+12.7 +17. * 1:.. H7tau+, 	quij11ei., 	1, hmfl ~' ! •1 II 
de chauffage 

+20.2 +21.3 +27.3 +29.3 +34.2 +34.5 Bois d'oeuvre et matérimuc de construction 9 

+5.9 +11.9 +13.7 +13.8 +17.7 +22.4 Autres qrossiates(2) 10 

Req ions 

+12.6 +13.7 +12.9 +11.1 +13.7 +13.0 Provinces de I'Atlantique 11 

+11.4 +12.8 +13.9 +15.7 +17.4 +19.0 Québec 12 

+3.0 +7.8 +10.3 +9.9 +12.3 +12.9 Ontario 13 

4-0.1 +4.9 +7.5 +6.3 +8.7 +8.0 Provinces des Prairies 14 

+5.1 +6.3 --4.2 +6.0 +8.9 +7.0 Colombie-Britannique, 	Yukon et Territoires 15 
du Nord-Ouest 

Inclus: Machines, appareils et 	fournitures Clectriques (CAr 621); 	et Machines at équipement, n.c.a. 	(CAt 623). 
, -lug: Produits agricoles (excluant lea céréales) (CAE 602); 	Papier et articles en papier 	(CAr 611); Déchets et matires 

rebut (CAI 	627); et Grossistes, n.c.s. (CAt 629). 
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TABLE 	B. 	bliolesale Merchants - P4nthly 	Inventories/Sales Ratios, 	by Pjor 	Trade Groups 	for 	Canada and 	for 	All 	Iradefl 	in 

Regions, 1988 

1987 1988 

Major trade groups - 
Regions November December January 	February 	Marchr 	ApriiP 

Novembre Décembre Janvier 	Février 	Marar 	AvrilP 
No. 

1 	Total all trade grots 1.38 1.52 1.68 1.63 1.45 1.51 

2 	Food .67 .69 .78 .76 .68 .71 

3 	Tobacco, drugs and toilet .95 .96 1.03 .97 .86 .94 
preparations 

4 	Apparel, dry goods, furniture 1.82 2.48 2.43 2.03 1.83 2.25 
and general merchandise 

5 	Ibtor vehicles and acessories 1.81 2.24 2.18 2.19 1.82 1.75 

6 	Farm machinery, equipment and 3.02 2.67 3.89 3.76 3.00 2.70 
supplies 

7 	Other machinery, equipment and 1.48 1.46 1.67 1.54 1.36 
supplies( 1) 

8 	Metals, hardware, plumbing and 1.39 1.77 1.62 1.60 1.49 1.56 
heating equipment 

9 	Lumber and building materials 1.28 1.83 2.02 2.00 1.83 1.75 

10 	Other wholesslers(2) 1.35 1.47 1.72 1.70 1.58 1.59 

Regions 

11 	Atlantic provinces 1.36 1.34 1.56 1.56 1.43 1.47 

12 	Québec 1.35 1.59 1.65 1.58 1.42 1.50 

13 	Ontario 1.35 1.44 1.64 1.61 1.41 1.46 

14 	Prairie provinces 1.67 1.81 2.10 1.98 1.80 1.85 

15 British Columbia, Yukon and Northwest 	1.21 	1.32 	1.42 	1.37 	1.24 	1.27 
Territories 

(1) Includes: Electrical aachinery, 	pjipm'nt and supp1ie 	Tr 621); 	tir'hinrrv and nqni)rnnn-nt-, r -n.e. 	'T1 03), 

(2) Includes: Farm products (cvi ] 	- 
627); and *iolesa1ers, n.a.. 
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ABLEAU B. Marchands de gros - Rapport mensuel stocks/ventes, per Grands gro&çes de cerce (Canada) at pour 1' enae.ble des 
cerces (regions), 1988 

86 	 1987 

Grands groes de camerce - 
November 	December 	January 	February 	March 	April 

	
Regions 

Novembre 	Décembre 	Janvier 	FCvrier 	Mars 	Avril 

1.56 1.58 1.70 1.65 1.52 1.44 Total, toua lea groupes de cerce 1 

.73 .70 .74 .77 .70 .67 Produits slimentaires 2 

.96 1.03 1.06 1.00 .93 .93 Produits du tabac, pharmaceutiques 3 
at articles de toilette 

2.11 2.55 2.19 1.71 1.69 2.00 Vétements, articles de mercerie, 4 
meubles de majaOn at marchandises 
an génCral 

1.89 1.88 2.34 2.05 1.81 1.64 VChicules h moteur at acceasoires 5 

3.62 3.32 3.62 4.23 3.92 2.65 Machines at materiel agricoles 6 

1.82 1.68 1.77 1.80 1.59 1.65 Autrea machines at équipement(1) 7 

1.64 1.98 1.77 1.75 1.64 1.57 Métaux, quincaillerie, plomberie at 8 
appareils de chauffage 

1.26 1.64 1.74 1.68 1.52 1.36 Bois d'oeuvre at malCriaux de 9 
construction 

1.57 1.59 1.83 1.67 1.63 1.44 Autres grosaistes(2) 10 

Rdgions  

1.40 1.38 1.56 1.59 1.52 1.42 Provinces de l'Atlantique 11 

1.38 1.54 1.62 1.56 1.41 1.36 Québec 12 

1.55 1.50 1.66 1.57 1.45 1.38 Ontario 13 

2.16 2.07 2.21 2.31 2.13 1.92 Provinces des Prairies 14 

1.36 1.42 1.46 1.41 1.29 1.26 Colombie-Britannique, Yukon at 15 
Territoirea du 	rd-0uest 

lnclus 	Machines, appareils at fournitures électriques (CAF 621); 	at Machines at Cquipement, n.c.a. (CAt 623). 

	

Inclus: 	Produits agricoles 
(CA( 627); 	Grossistes, 

	

rebut 	at 
(excluant les 

n.c.a. 
cCrCales) 	(CAt 
(CA( 629). 

602); Papier at articles an papier (CAE 611); Déchets at matières 

, 



1.45 

1.32  

1.56  

1.99 

+17.6 

-2.8 

-0.8 

+20.7 

1.80  

1.86 

2.39 

-11.0 

+8.3 

	

1.77 	 +6. 1 

	

1.50 	 -4.5 

	

1.63 	 -20.0 

	

2.23 	 +35 • 3 

	

1.69 	 +9 • 9 
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TABLE 9. Independent 4tor Vehicle Dealers, Itnth-end Stork-;dI s Hat Inn and tim (ijarei'-to--qminrter 
Percentage Diange for Stocks, Canada, 1985-1988(1) 

TABLEAU 9. Concessionnaires d'autoiuobiles indépendants - Iapiort s n[urks-verttes 	la Fin dii rnuis ( , l 
lea variations procenluelles des stocks par rapport au trimestre précédent, Canada, 1985-
1988(1) 

Period 
	

Stock-sales ratio 
	

Percentage change 

Période 
	

Rapport stocks-ventes 
	

Variation procentuefle 

1985 

March - Mars 

June - Juin 

September - Septembre 

December - Décembre 

1986 

June - Juin 

September - Septembre 

December - Décembre 

1987 

March - Mars 

June - Juin 

September - Septembre 

December - Décembre 

1988 

March - Mars 

June - Juin 

September - Septerd 

December - Décemhr 

(1) Derived from sales and inventory data reported by a panel of respondents. 
(1) Obtenus a partir des données stir les ventes et stocks fournies par certains répondants. 

4 
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C(JPE EL THE StJHV[Y 
	

CHAMP EL L'ENUULEE 

In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory sta-
tistics and constitute a counterpart to sim-
ilar statistics available on inventories at 
the manufacturing level (see: Inventories, 
Shipments and Orders in Pnufacturing Indus-
tries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.g., department store stocks which are 
valued at selling price). They do not in-
clude goods held on a consignment basis, nor 
do they include items not held for resale, 
such as fixtures, equipment and supplies. 
Estimates are not adjusted for seasonal 
variations, price changes or number of husi- 

days in the respective months. 

e tables relating to inventories of 
rtment stores and chain stores show 

mcmthly dollar volume estimates of invento- 
es held in Canada by various kinds of 

business and by departments within depart-
ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the estimated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

A comprehensive review of the survey of 
independent store merchandise inventories 
has revealed that, with the exception of 

br vehicle dealers, the sample of respon-
: n ts  does not yield results of fully satis- 

, 

	

	
trtory quality. Hence, publication of 
Itimates of quarter-to-quarter percentage 

Cette publication mensuelle réunit des données 
sur les stocks des grossistes, des magasins 'a 
succursales, des grands magasins et des conces-
sionnaires d'automobiles indépendants, lesquelles 
sont destinées 'a aider les utilisateurs de ces 
statistiques. Ces données représentent une 
consolidation des statistiques sur les stocks et 
elles constituent un complement aux statistiques 
sur les stocks des industries manufacturiëres 
(voir: Stocks, livraisons et commandes des indus-
tries manufacturières, no 31-001 au catalogue). 

U &agit ici des stocks commerciaux de mar-
chandises en magasin destinées a la revente 'a la 
fin du mois ou du trimestre. Les stocks sont 
habituellement évalués au prix coEitant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins sont évalués au prix de vente). 
Ils ne coinprennent ni les marchandises en consi-
gnation ni les articles non destinés 'a la re-
vente: installations, materiel et fournitures, 
par exemple. Lea estimations ne sont pas désai-
sonnalisées ni corrigées des changements de prix 
ou du nornbre de jours ouvrables de chaque mois. 

Les tableaux concernant les stocks des grands 
magasins et des magasins 'a succursales contien-
nent les estimations mensuelka de la valeur mo-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 'a 
l'intérieur des grands maqasins. Dans le cas des 
concessionnaires d'automobiles indépendants, le 
tableau ne contient que le taux trimestriel de 
variation de l'estimation du niveau des stocks, 
ainsi que le rapport stocks-ventes 'a la fin du 
rnois. Le tableau se rapportant au commerce de 
gros indique les variations en pourcentage par 
rapport au mois précédent de l'estimation du 
niveau des stocks selon le genre de commerce. 
Tous les ratios stocks-ventes indiqués dans cette 
publication sont obtenus en divisant la valeur 
monétaire des stocks par Ia valeur monétaire des 
ventes. Pour les concessionnaires d'automobiles 
indépendants, les ratios sont seulement bases sur 
les données fournies par certains enquetés. Au-
cune rectification n'est apportée 'a ces ratios 
pour tenir compte de la marge bénéficiaire de 
vente qui vane d'un commerce 'a l'autre. 

Note aux utilisateurs des données: 

Une revision d'ensemble de l'enquete sur les 
stocks commerciaux des magasins indépendants a 
révélé que, 'a l'exception des concessionnaires 
d'automobiles, les résultats produits 'a partir de 
léchantillon des répondants n'étaient pas de 
qualité entièrernent satisfaisante. Par consé-
quent, la publication des estimations des vania- 
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changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport au trimestre 
précédent dans les stocks ainsi que les rapport 
stocks-ventes a la fin du mois pour les magasin. 
indépendants (autres que les concessionnaires 
d'automobiles) a été discontinuée. Les estima-
tions pour les concessionnaires d'autoinobiles, 
lesquelles ant été jugées de qualité acceptable, 
continueront d'être publiées. 



RETAIL TRADE - COMPOSITION OF KIND OF BUSI- 	COtIIERC[ DE DFTAIL - COMPOSITION PAR (NRE OF 
NESS GROUPS 	 LON*RCE 

1'iubination stores. 	Combination stores 
groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; egg and poultry stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General merchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Mntor vphir 	dra1- 

tJ3cd cir dra I eI; . 

cars and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Automotive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Wonen's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Faily clothing stores. Family clothing and 
ñlrni-hirirls ntnres. 

piceries-boucheries. Epiceries-boucheries (épi-
ceries avec 20% ou plus de viande fraIche). 

Magasins d'épiceries, confiseries et articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraiche). 

Tous les autres magasins d'alimentation. Maga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et confiseries; laiteries; maga-
sins d'oeufs et de volailles; magasins de fruits 
et legumes; boucheries; poissonneries; nagasins 
d'aliments fins (delicatessen); autres magasins 
d' alimentation. 

Maqasins de marchandises diverses. Magasins de 
marchandises diverses (moms du tiers du stock en 
ailments) et les bureaux de vente par commande 
postale et par catalogue des grands magasins. 

Maqasins généraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'automobiles. Vendeurs d'auto-
'Riles (neuves et d'occasion ou neuves seule-

t). 

crideurs d'automobiles d'occasion. 	Vendeurs 
dautomobiles d'occasion (automobiles et camions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pièces et d'accessoires d'automobi-
les. Magasins de pneus, d'accumulateurs et 
d'accessoires; rnagasins de fournitures pour Ia 
maison et l'automohile. 

Magasins de vêtemenls pour hoimnes. Magasins de 
vêtments pour hommes et garçons; magasins d'ac-
cessoires vestiinentaires pour hommes et garçons; 
chapelleries pour hommes et garçons; tailleurs 
(ateliers de confection sur place de vêtements 
sur mesure). 

Magasins de vétements pour dnes. Magasins de 
vétements prêt-h-porter pour dames et .jeunes fil-
les; magasins de lingerie et bonneteries pour 
dames et jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour la fnille. Magasins 
dF? 	Ftu'rnrin 	p 	'1' -irr.sn i Fec veci jrnpntijrpc riouir 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Family shoe stores. Family shoe stores. 

IIarbiare stores. Hardware stores. 

Household furniture stores. Furniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drugstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

Jewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Government liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Maqasins de chaussures spécialisées. Magasins dp 
chaussures pour hommes et garcons; maqasins de 
chaussures pour dames et jeunes lilies; magasins 
de chaussures pour enfants et hébés. 

Magasins de chaussures pour in famille. Magasins 
de chaussures pour la farnille. 

Quincailleries. Quincailleries. 

Magasins de uneubles de maison. Maqas ins ne meu-
bles. 

Magasins d'appareils ménagers. Magasins d'appa-
reils ménaqers; magasins de fournitures électri-
ques. 

P4agasins de meubles, de téléviseurs, de radios et 
d'appareils ménagers. Magasins de ineubles, rte 
téléviseurs, de radios et d'appareils rnénaqers. 

Pharmacies, magasins de udicaments brevetés et 
de produits de beauté. Drogueries y compris ma-
qasins de spécialités pharmaceutiques. 

Librairies et papeteries. Librainies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires. Ma-
qasins d'articles de sport; embarcations, moteurs 
hors-bord et accessoires connexes; maqasins de 
bicyclettes et ateliers de reparation; vendeurs 
de motocyclettes. 

Magasins d'accessoires personnels. Maqasins et 
kiosques de tabac; marchands de journaux et de 
périodiques; maqasins de cadeaux, de nouveautés 
et de souvenirs; maqasins d'appareils et de four-
nitures photographiques; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; magasins de jouets et de jeux. 

Magasins de boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des nags-
sins de bière. 

bus les autres magasins de coninerce de detail. 
bus les autres maqasins non indiqués ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Volumes VII and VIII). 

Nota 

tine definition détaillée des genres de 
commerce de detail et de commerce de qros paralt 
dans les publications du Recensement du Canada de 
1971 (volumes VII et VIII). 
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vision in Ihe Retail trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M., Ru. 43 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales, by Province 
and metropolitan area. Advance Re-
lease. H., Bi1. 1 page. First Issue, 
1950 (ISSN 0709-8650). 

63-005 Retail Trade. H., Bil. Approx. 104 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., 811. 
Approx. 36 pages. First Issue, 1932 
(ISSN 0705-5595). 

-014 Merchandising Inventories. M., Bil. 
30 pages. First Issue, 1972 (ISSN 
0380-7177). 

63-210 Retail Chain and Department Stores. 
A., Bil. Approx. 100 pages. First 
Issue, 1933 (ISSN 0227-017X). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., Bil. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

,ecLiun du commerce do detail, Division do I' in-
dustrie. 

Catalogue 

63-002 Ventes et stocks des grands magasins. M., 
Bil. 43 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins, par province 
et region métropolitaine. Rapport provi-
soire. H., Bil. 1 page. Premier numéro, 
1950 (ISSN 0709-8650). 

63-005 Commerce de detail. M., Bil. Environ 104 
pages. Premier numéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neuls. M., 
Bil. Environ 36 pages. Premier numéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commercimux. H., Bil. 30 pages. 
Premier numéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail a succursales et les 
grands magasins. A., Bil. Environ 100 
pages. Premier nuinéro, 1933 (ISSN 0227-
0170. 

63-213 Exploitants de distributeurs automatiques. 
A., Bil. 45 pages. Premier numéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., flu. 25 
pages. Premier nuniéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., Bil. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Bil. 700 pages. Premier numéro, 1975 
(ISSN 0590-9325). 

-538 Retail Trade Historical Statistics, 
1972-1979. 0., Bil. 695 pages. (ISBN 
0-660-5061 3-0) 

63-538 Commerce de detail statistiques histori-
ques, 1972-1979. H.S., Bil. 695 pages. 
(ISBN 0-660-5061 3-0) 



Operating Results Series, Retail Trade, 0., 	Série des résultats d'exploitation, Cor'i 
811. (First Issue, 1974): 	 déti i I. 	. At I. 

Catu 1 UtJ( 

63-603 Magasins de vêtements pour hommes, 1983 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincaill-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtements 
pour la farnille, 1980 

Catalogue 

63-603 Men's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Flor'sts, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 0T6. 

Catalogue 11-204E, price Canada $10.00, 
Other Countries $11.50. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-desstit, 
Statistique Canada publie me grande variété 
bu1letins statistiques sur la situation écort-
mique et sociale du Canada. On peut Se procur 
un catalogue cornplet des publications courant 
en s'adressant 'a Statistique Canada, OttH,,;t 
(Canada), K1A 0T6. 

NO 11-204F, prix Canada $10.00, Autres pays 
$11 .50. 
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ORIGEV4L? 	ORELVAE? 
Then Canadian Social Trends is the acquisition for you. A first 
on the Canadian scene, this journal is claiming international 
attention from the people who need to know more about the 
social issues and trends of this country. 

Drawing on a wealth of statistics culled from hundreds 
of documents, Canadian Social Trends looks at Canadian 
population dynamics, crime, education, social security, 
health, housing, and more. 

For social policy analysts, for trendwatchers on the gov-
ernment or business scene, for educators and students, 
Canadian Social Trends provides the information for an 
improved discussion and analysis of Canadian social issues. 

Published four times a year, Canadian Social Trends also 
features the latest social indicators, as well as information 
about new products and services available from Statistics 
Canada. 

Alors Tendances sociales canadiennes est Ia publication qu'il 
vous faut. Premiere en son genre sur Ia scene canadienne, cette 
revue retient I'attention des gens d'ici et d'ailleurs qui désirent en 
savoir plus sur les questions sociales de l'heure au pays. 

A l'aide d'abondantes statistiques extraites de nombreux 
documents, Tendances sociales canadiennes brosse le tableau 
de Ia dynamique de la population canadienne, de Ia criminalité, 
de 'education, de Ia sécurité sociale, de Ia sante, de l'habitation 
et de plusieurs autres sujets. 

Que ce soit pour les analystes de Ia politique sociale, les 
analystes des tendances oeuvrant au sein des administrations 
publiques et du monde des affaires, les enseignants ou encore 
les étudiants, Tendances sociales canadiennes degage l'infornia-
tion nécessaire a des discussions et des analyses approfondies 
relativement aux questions sociales. 

Tendances sociales canadiennes présente egalement les plus 
récents indicateurs sociaux de même que des renseignements 
relatifs aux produits et services qu'offre Statistique Canada. 

Catalogue No. 11 -008E is available for $8.00 per copy/$ 32.00 
annually (in Canada); $9.00 per copyl$36.00 annually (elsewhere); 
students 30% discount from: 

Publication Sales, 
Statistics Canada, 
Ottawa, Ontailo K1A 016 
Telephone: 14800-2674677 

Prices include postage and 
handling costs. Payment 
should be made in Canadian 
dollars or equivalent funds. 
1$7 U.S. per issue/$28 U.S. 
annuallyl 

(Numéro 11 -008F au repertoire) est publiée quatre fois Van et se vend 
$8 l'exernplaire ou $32 l'abonnement annue) au Canada et $9 
l'exemp)aire ou $36 labonnement annuel a l'étranger létudiants; 30% do 
rabaisl. Vous pouvez vous procurer cette revue an vous adressant a: 
Vente des publications 
Statistique Canada 
Ottawa )Ontaño) 
MA 016 
Téléphone: 1-800-267-6677 

Les pnx incluent las frais de port at de manutention. 
Les paiements doivent étre faits an 
dollars canadiens ou l'équivalent 
)$US 28 l'abonnement annuel; SUS 7 l'exernplaire). 
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A SOUND INVESTMEN 
OPPORTUNITY 
Invest in the most complete source of statistical information on the 
Canadian consumer market. The 1987-88 Market Research 
Handbook gives you more facts on... 
CONSUMERS 
including income, education, family spending 
THE ECONOMY 
including investment, small business sector. labour markets 
BUSINESS 
including retail, finance and real estate, motor vehicles 
59 CITIES 
including housing, labour. consumer profiles 
INTERNATIONAL TRADE 
including Canada-U.S. trade in services, malor trading 
partners 
THE FUTURE 
projections of social, economic and demographic trends, including 
consumer spending, incomes, prices 

TIlE 198 -1988 MARKET RESEARCh HANDBOOK 
GIVES YOU MORE FOR YOUR MONEY. 
This year, the Market Research Handbook is published in hardcover. It Includes more 
than 700 pages of statistical tables, 59 charts, notes and definitions and an alphabetic 
index. 
Catalogue Number 63.224 $85.00 In Canada $101.00 other countries 

To order, complete the order form included or write to Publication Sales, Statistics 
Canada, Ottass-4, Ontario, K1A 0T6. For faster service using Visa or MasterCard, call 
toll-free I-800-267-6677. 

Please make your cheque or money order payable to the Receiver Genera] for 
Canada/Publications. 

Contact the Statistics Canada Reference Centre nearest you for further information 

,L. 	a 

SCTR 
Investissez dans Ia source d'information statistique la plus complete qui 
soit sur le niarché canadien de Ia consommation. Le Recueil statistique 
des Etudes de march4 1987-1988 vous donne plus de donnécs SUf: 
LES CONSOMMATEURS 
y compris les revenus, Ic niveau de scolarite et les dépenses familiales; 
L'ECONOMIE 
y compris l'investissement, let petites entreprises et le marché du travail ;  
LES AFFAIRES 
y compris le commerce de dthil, Ia finance, l'immohilicr ci l'automobile; 
59 VILLES 
v compns le logement, Ia main-d'oeuvre et le profil des consommateurs; 
LE COMMERCE INTERNATIONAL 
y compris le commerce des services entre Ic Canada ci les Erats-Unis ci les 
&hanges entre Ic Canada ci ses principaux partenaircs commerciaux; 
LA SITUATION A viNm 
c'est-ã-dire des projections des tendances relatives aux dpcnses des 
consommateurs, aux renus, aux prix, etc. 

LE RLCUEIL STAThTIQUE DES ETUDES DE MARGIE, 19874988 
VOUS EN DONNE PLUS POUR VOTRE ARGENT 
Le Recuell stat istique des etudes de marché possede maintenant une couverture rigi 
comprend plus de 700  pages de tableaux statistiqucs, 59 gs'aphiques. des notes. des I 
et un index. 
N 63-224 au repertoire Canada, $85 lexemplaire Autrea pays $101 I'exr 

'.hus pouves commander en remplissant le lion de commande ci-Joint ou en ëcrivani i 
des publications, Statistique Canada. Ottawa (Ontario), KIA OTfi. Si vous dCsirez obtenir uii 
service plus rapide, uflephoncz au num&u sans frais 1-800-267-667 7  et porter sotre 
commande S voire compte Visa ou MasterCard. 

Skuillez faire votrr cheque ou mandat-poste S l'ordre du Receveur genCral du Canada - 
Publications. 

Pour obtenir plus de renseignements, n'hcsitez pas S communiquer avec Ic centre de 
consultation de Statistique Canada Ic plus pres dc chea vous. 
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The data that highlight Les données illustrant les 
national economic 	tendances de l'économie 
trends 	 canatlienne 
Infomat is a digest of the most important statistics 	Infomat est un résumé des statistiques les plus importantes 
of the week. It is invaluable for business planners, 	de Ia semaine. C'est un outil d'une valeur inestimable pour 
policy makers and members of the media who 	les planificateurs du monde des affaires, les responsables 
take an interest in the Canadian economy. 	 de l'élaboration des politiques et les medias d'information 

Articles cite the most recent economic and 	s'intéressant a l'economie canadienne. 
social data available, describe current trends and 	Les articles contenus dans ce bulletin citent les plus 
point out significant changes. Regular features 	récentes données economiques et sociales disponibles, 
include a complete list of publications released by 	décrivent les tendances actuelles et soulignent les change- 
Statistics Canada during the reference week, a 	ments les plus significatifs. On y retrouve des chroniques 
table of key economic indicators and a list of 	régulières, notamment une liste complete des nouvelles 
upcoming data releases. The text is concise, easy- 	publications parues a Statistique Canada au cours de Ia 
to-read and complemented by tables and charts. 	semaine de référence, un tableau des principaux indica- 

infomat, Catalogue No. 11 -002E (weekly), is 	teurs économiques, ainsi qu'une liste des données a paral- 
jivailable for $2.00 per copy/S 100.00 annually 	tre. Le texte est concis, facile a lire et illustré de tableaux et 
(In Canada); $3.00 per copy/$1 50.00 annually 	de graphiques. 
(elsewhere). 	 Infomat, n° 11 -002F au catalogue (hebdomadaire), 

se vend $2.00 l'exemplaire ou $100.00 pour un 
abonnement annuel au Canada; $3.00 l'exemplaire 
ou $1 50.00 pour un abonnement annuel a l'etranger. 

Les dtiffres qui find 
4I 

a order, complete the order form included or write to Publi 
:atjon Sales, Statistics Canada, Ottawa, Ontario, Ki A 0T6. Call Toll-Free or 	faster 	service, 	using 	Visa 	or 	MasterCard, 	call 	toll 

1-800-267-6677 
Please make cheques or money orders payable to the Téléphonez sans frais Receiver General for Canada/Publications. 

Contact a Regional Reterence Centre near you for further 
information. 

Vous pouvez commander en remplissant Ic bon de commande cl-joint OU 

en écrivant a Vente des publications, Statistique Canada, Ottawa, Ontario, 
Ki A 016. Si vous désurez obtenir Un service plus rapide, téléplonez 
au numéro sans trais et porlez votre commande a votre compte Visa 
ou MasterCard. 
Veuillez faire vos cheques ou mandats-poste a l'ordre du Receveur 
général du Canada-Publications. 
Pour obtenir plus de reriseignements, n'hésitez pas a communiquer avec 
le centre de consultation regional le plus pres de chez vous. 
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Canadian Economic Observer: 
Satisltts Canada's New Monthly Economic Report 

o other repofl on the Canadian 
( 	 economy has this much to oiler 

DR M VOLIS! 
LsooNm 
EtONOMmUESET 
VANALYSE QUE VMS 
RECHERM 
LObservateur êconornique canadien: 
Le nouveau bulletin écortomtque mensuel de Statistique Canada 

A ucune autre publication ne vous procure autant de 
renseignements relatifa a léconomie canadienne 

This mo,tb's data 

Up4fle-mhiutt data indudesma#or statistical series 
released two weeks prior to pubtication. 

Current Economic Conditions 

Brief, 'to the pointsimmar of the economy's 
pertormance over the month, including trend anaiys4s 
of employment, outplet, demand and leading indicators. 

Statistical and TechnicI Notes 

Informaon about flew or revised statistical programs 
and methodological developments unique to Statistics 
Canada. 
Major Economic Events 

Chronology of international and national events that attect 
Canada's economy 
Feature Articles 

lndepth research on Current business and economic 
issues. 
Statistical Summary 

Statistical tables, charts and graphs cover national 
accounts, output, demand, trade, labour and financial 
markets. 

AND MORE 

Regional Analysis 

Paovinciat breakdowns of key economc indoat 

International Overview 

Digest of economic performance ri Cjrijcjasuici',r 
important trading partners - Europe, Japan. and the 
U.S.A. 

Subscribe Today and Saeel 

Save $40 oft the singleicsue price of the Canadian 
Economic Observer 
Catalogue #11 01 0 
12 issues $20010 I other countries $223.00 
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