
p 

Catalogue 63-014 Monthly 	 Catalogue 63-014 Mensuel 

C 	 CANAL 

j 16 i!8 

LRARV 

rLorHEou 

Merchandising 
	

Stocks 
inventories 	commerciaux 
June 1988 
	

Juin 1988 

p 
IWO  

II Statistics Canada Statistique Canada 	 Canad'1 



Data in Many Forus. 

Statistics Canada disseminates data in a variety of 
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H I LIII IGHTS 

Department Stores 

• Department store inventories, unadjusted 
for seasonal variations, totalled $4,320 
million at the end of June 1988, an in-
crease of 1.2% over the level reached in 
June 1987. 

• The June 1988 ratio of inventories to 
sales stood at 4.05:1, down significantly 
from the ratio of 4.21:1 observed a year 
earlier. 

'UIN[S SAILI ANIS 

Grands Maqasins 

La valeur des stocks des grands maqasins, sans 
ajusternents saisonniers, s'élevait è $4,320 
millions a la fin du mois de juin 1988, soit 
une hausse de 1.2% par rapport mu nivemu at-
teint en ,juin 1987. 

• Le rapport du total des stocks aux ventes pour 
le rnois de juin 1988 se chiffrait 6 4.05:1, 
soit une baisse importante cornparativement au 
rapport de 4.21:1 observe un an auparavant. 

Retail Chain Stores 

• Retail chain store inventories totalled 
$4,335 million at the end of June 1988, an 
increase of 1.8% over the level reached in 
June 1987. 

The ratio of inventories to sales stood at 

P 
0.90:1 in June 1988, down significantly 
compared to the ratio of 1.08:1 observed a 
year earlier and to the average ratio of 
1.98:1 observed in the three previous 
months. 

Magasins de detail a succursales 

• La valeur des stocks des nagasins de detail 
succursales s'élevait a $4,335 millions 6 la 
fin du rnois de juin 1988, Ce gui représente une 
hausse de 1.8% par rapport au niveau atteint en 
juin 1987. 

• Le rapport du total des stocks aux ventes s'est 
établi a 0.90:1 en juin 1988, soit une baisse 
importante comparativement au rapport de 1.08:1 
observe un an auparavant et mu rapport moyen de 
0.98:1, observe au cours des trois mois précé-
dents. 

Wholesale Merchants 

• Inventory levels in June 1988 were 12.2% 
higher than in the corresponding period in 
1987. The ratio of inventories to sales at 
the end of June 1988 stood at 1.32:1, down 
marginally from 1.34:1 recorded a year 
earlier and down compared to the average 
ratio of 1.45:1 observed in the three pre-
vious months. 

Marchands de gros 

Le niveau des stocks s'est accru de 12.2% en 
juin 1988 en reqard de la même période en 1987. 
Le rapport du total des stocks aux ventes, 
fin de juin 1988, s'est établi è 1.32:1, soit 
une baisse marginale comparativement a 1.34:1 
un an auparavant et une baisse comparativement 
au rapport moyen de 1.45:1 observe au cours des 
trois rnois précédents. 

I 
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111&E 1. D.part.ent Storea - Estimated )wothly Stoc11cs, (1) by Department, Caned., 1981 and 1988 

1988 

Department 	 January 	February 	March 	April 	Hay 	June 	June 	July 

Janvier 	leaner 	Mars 	Asril 	F4ai 	 Juin 	Juin 	Juillat 

No. 
thousands of dollars - milliers de dollars 

1 Women's and misses dresses, housedresaes, 
aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 
4 Furs 
5 Infants' and children's wear and nursery 

eqalpuent 

6 Girls' and teenage girls' wear 
7 Lingerie and women's sleepwear 
8 Intimate apparel 
9 Millinery 
10 Woman's and girls' hosiery 

11 Won,en's and girls' gloves, mitts and 
accessories 

12 Woman's, misses' and children's footwear 

13 Men's clothing 
'pr 

17 Fod and k,r'dre,J producti 
18 Toiletrlea, cosmetics and drugs 

19 Photographic equipuent and supplies 
20 Piece goods 

21 Linens and domestics 
22 Smallaares and notions 
23 China and glassaare 
24 floor coverings 
25 Draperies, curtains and furniture cov-

er ings 

26 Lamps, pictures, mirrors and all other 
home furnishings 

27 Furniture 
28 Major appliances 
29 Ieleviaion, radio and music 
30 Housewares and small electrical appliances 

33 Hardware, paints, wallpaper, etc. 

32 Plumbing, heating and building materials 

33 Jewellery 
34 lOys and games 
35 Sporting goods and luggage 

46,423 60,176 73,913 75,309 65,195 54,510 59,584 64,454 

35,130 54,012 49,367 36,591 27,237 26,473 40,556 59,906 

226,512 274,351 314,171 327,215 298,507 268,602 287,730 287,800 
24,842 21,349 20,167 19,784 15,675 15,280 28,725 30,442 
101,298 122,269 127,699 127,202 118,376 123,076 117,625 127,704 

53,475 74,296 81,799 82,860 73,87U 74,071 76,125 94,295 
60,361 67,439 75,282 79,647 77,790 71,120 67,175 65,783 
70,618 74,266 76,832 75,907 77,306 76,808 72,863 73,209 
3,817 3,527 4,002 3,768 3,484 3,916 2,888 5,717 

48,452 55,070 56,231 56,156 57,662 58,314 51,162 56,822 

63,323 72,119 83,171 84,830 74,165 65,609 75,550 75,183 

136,082 153,354 181,266 177,102 161,318 146,795 141,316 143,170 

123,050 159,255 190,750 187,247 777,291 147,193 146,666 145,870 

28,212 43,782 59,442 35,584 57,184 36,980 59,306 25:7 
303,161 302,477 308,161 313,452 316,342 316,985 284,680 287,s, 

45,943 46,507 49,092 48,672 49,592 48,491) 58,391 55,731 
25,290 28,013 32,473 32,476 31,584 30,665 25,398 25,962 

169,190 179,602 183,023 190,787 198,344 190,216 180,473 175,713 
65,817 49,010 52,316 51,544 51,936 51,580 54,962 55,512 
93,127 101,816 108,802 111,968 112,365 110,413 105,295 102,114 
66,024 70,476 68,301 67,350 72,166 72,715 61,121 69,025 
78,045 62,064 88,446 86,599 88,088 87,634 83,850 82,089 

52,590 55,295 59,732 59,796 61,409 61,964 71,775 71,695 

172,285 193,673 213,736 221,951 222,232 210,850 175,952 167,936 
93,802 96,731 97,795 99,390 97,955 106,659 91,867 87,299 
183,178 193,141 208,920 211,949 206,244 210,205 192,701 191,786 
174.167 190,156 205,326 213,484 215,956 208,3116 193,390 191,524 

141,446 147,771 161,014 161,458 168,215 167,141 160,673 151,759 

54,168 58,755 62,694 61,860 62,458 63,106 69,016 66,848 

167,090 176,015 186,702 189,744 185,455 171,306 166,298 183,666 
124,375 134,641 152,404 153,079 161,729 160,042 148,366 181,769 
126,447 151,118 184,001 1911,046 190,484 171,679 162,984 147,1168 

36 	Stationery, books and magazines 124,731 130,491 135,271 139,550 143,565 154,102 162,967 175,686 
37 	Gasoline, oil, auto accessories, repairs 59,407 64,485 68,186 66,283 66,419 67,382 65,827 61,651 

and supplies 
38 	Meals and lunches 462 291 588 462 160 199 522 3" 
39 	Repairs and services 3,545 3,506 3,395 3,734 4,010 4,109 3,421) 3,61i 
40 	All other departments 59,759 66,767 83,020 95,197 96,643 63,976 88,187 65,1,. 

41 	TOTAL ALL CPARTNTS 3,747,053 4,172,132 6,549,184 4,612,756 4,529,920 4,320,309 4,267,608 4,289,911'. 
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IABLEAIJ 1. Graids megasina - Eeti.ations .ansuellaa dma stocka(1), par rayon, Canada, 1987 at 1988 

Percentage change 

Variation procentuelle 

August 	Septeaber 	October 	Noveater 	Dece,aber 	 Juna/ 	 June 	 Rayon 
May 	 1988/1987 
1988 

AoOt 	 Septe.tre 	Octobre 	Noveare 	OAceabre 	 Juin/ 	 Join 
mai 	 1988/1987 
1988 

NO 
thousisids of dollars - rilliers do dollera 

69,940 72,548 19,218 74,023 52,901 -16.4 -8.5 Robes, robes de ménage, tabliers et uni- 	 1 
torsos pour daises et jetnes tubs 

83,958 93,751 92,286 69,78) 40,072 -2.8 -34.7 Manteaux at tailleura pour demos at jeunes 	2 
fit lea 

304,082 315,961 337,650 328,994 237,578 -10.0 -6.6 VAtoments sports pour daises at Jewies titles 	3 
30,138 32,089 35,127 34,340 30,019 -2.5 -46.8 Fourrores 	 4 

133,432 135,176 140,355 133,867 105,350 .4.0 *4.6 Y8tements pour bAbéa at enfants at articles 
do chwtires d'enfants 

92,646 89,488 99,208 86,786 56,911 *0.3 -2.7 V8tesents do fallettes at d'edobescentes 	6 
74,136 85,066 105,937 109,480 63,491 -8.6 .5.9 lingerie at vAtesents de nuit pour daises 	 7 
71,843 72,801 77,975 83,386 77,308 -0.6 *5.4 Sous-v8teaenl8 	 8 
7,661 9,076 9,014 8,704 5,423 +12.4 .35.6 Cliapeaux 	 9 

61,227 61,710 61,312 63,360 51,326 .1.1 .14.0 Baa pour demos et fullettea 	 lii 

83,048 97,126 116,306 115,362 73,506 -11.5 -13.2 Cents, couPles et artuclea do parure pour 	11 
daises et fillettes 

156,877 172,793 180,485 170,509 152,950 -9.0 .3.9 Chaussures pour daises, jeunea titles at 	 12 
an P ants 

161,243 190,870 214,744 200,172 134,516 -16.9 U. ', VV teo,ents pour ho,eo 	 13 
• -1 .: • 	. d'habullenent pour hes 	 14 

.15 et articles d'hthilleaient pour 	15 

I 
ons 

Ih i-sires pour ho,mees at garçons 	 16 
38,943 46,443 57,892 26,988 -0.5 -5.9 Produuta alimexutatres at coonexes 	 17 

: .5-46 332,105 389,967 413,387 361,221 +0.2 .11.3 Articles do toilette, cosmAtiques et médi- 	18 
cements 

54,081 48,098 53,835 58,273 47,078 -2.2 -17.0 Appareils et fournitures photographiquos 	19 
25,331 25,660 25,729 22,851 28,283 -2.9 .20.7 biases 8 Ia pIèce 	 20 

173,819 173,668 189,563 195,003 178,419 -4.1 .5.4 literie at lingo do liaison 	 21 
59,345 57,798 56,968 54,265 49,872 -0.7 -6.2 Menus articles 	 22 

103,456 110,683 131,540 125,947 96,861 -1.7 .4.9 Porcelaine at verrerie 	 23 
66,167 69,839 67,352 72,291 76,589 .0.8 -10.4 Rev8teceents do plaicher 	 24 
80,464 80,862 80,503 80,463 78,743 -0.5 .4.5 Tenturea, rideao,u at housses 	 25 

73,433 76,551 90,113 67,994 51,270 .0.9 -13.7 Laees, tableaux, mirairs at soIree articles 	26 
d'aseublement pour is maison 

162,276 168,147 168,906 172,036 173,287 -5.1 .19.8 Meobles 	 27 
83,026 92,015 90,470 94,739 95,149 .8.9 .16.1 Gros appareils mAnagers 	 28 

193,477 2134,944 222,224 235,961 191,382 .1.9 *9.1 lAlAvisoura, radios et usisique 	 29 
195,740 204,956 217,874 235,162 177,353 -3.5 +7.7 Articles do mAnage at petite appareila Alec- 	30 

triquea 

147,145 155,961 164,520 160,626 140,227 -0.6 .4.0 Quincaillerie, peinture, papler-tenture, 	31 
etc. 

65,480 63,857 63,319 64,651 59,610 .1.0 -8.6 Materiel do ploisberie, chauffage at cone- 	32 
truction 

181,807 194,967 218,661 227,603 175,589 -7.6 -8.0 Bi.jouterie 	 33 
232,561 265,193 283,380 242,501 131,833 -1.0 .7.9 Jouets et ,joux 	 34 
145.411 156,294 169,585 169,712 132,873 -9.9 *5.3 Articles do sport 01 valises 	 35 

166,465 168,417 190,771 190,331 137,784 .7.3 -5.4 Papeteu-ie, livres et revues 	 36 
59,954 62,841 62,058 64,184 61,737 .1.4 .2.4 Essence, hub, accessoirea d'automobile, 	37 

reparation at fourniturea 
319 436 453 479 333 .24.4 -61.9 Rapaa at casee-croOtea 	 38 

3,621 3,056 3,367 3,380 3,424 +2.5 .20.1 Services at travaux do reparation 	 39 
66,746 82,314 94,171 93,946 61,154 -11.3 -4.8 bus eutree rayons 	 40 

P 4,446,1*0 4.759,341 5,185,2*8 5,132,627 4,024,407 -.4.6 +1.2 TOTAL, IWS (15 RAYONS 	 41 

Valour do vente. 
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TRB.( 2. Drpart..nt Stores - Pbnthly Stocic-sales Ratios, by Dmpart.ent, Canada, 1987 and 1988 

Fin. 

Department 

1988 

January 

Janvier 

February 

Fvrier 

March 

Mars 

April 

Avrjl 

May 

Ma, 

June 

Juin 

1987 	MW 

June 

Juin 

1 Women's and ,asses' dresses, housedreases. 5.74 6.10 5.50 3.94 3.17 3.121 3.27 

aprons and uniforms 

2 Women's and misses' costs and suite 3.19 5.44 2.61 2.19 3.42 3.81 5.23 

3 Women's and misses' sportswear 5.41 5.92 4.79 4.35 3.58 3.44 .3.72 

4 Furs 5.24 7.44 8.52 22.08 21.55 15.32 55.01 

5 Infants' and children's wear and nursery 4.33 4.97 5.84 3.97 3.59 4.36 4.19 

equipment 

6 Girls' and teenage girls 	wear 5.86 6.88 3.99 4.45 4.06 4.90 5.01 

7 Lingerie and women's aleepwear 4.79 5.11 4.73 4.53 4.30 3.74 3.59 

8 Intimate apparel 5.54 7.05 5.35 4.84 5.29 4.75 4.68 

9 Millinery 3.00 3.76 4.54 4.01 3.29 3.85 3.07 

10 Women's and girls' hosiery 4.67 5.24 4.35 3.91 4.62 5.30 5.46 

11 Women's and girls' gloves, mitts and 5.40 7.23 6.11 5.00 4.43 4.42 4.94 

12 

accessories 

Women's, misses' and children's footwear 7.71 7.94 6.06 5.15 4.79 4.71 4.58 

13 Men's clothing 6.45 8.83 6.61 5.44 5.49 4.00 4.03 

14 Men's Furnishings 5.97 6.33 5.03 4.83 4.72 3.08 3.24 

15 Boys' clothing and Furnishings 6.46 7.15 4.73 4.53 4.22 4.46 4.14 

16 Men's and boys' Footwear 6.85 7.47 5.85 4.76 4.73 4.29 

17 food and kindred products 1.15 2.24 1.23 1.60 1.94 1.88 

18 Toiletries, cosmetics and drugs 6.45 5.93 5.31 5.31 5.37 5.25 5. 

19 Photographic equipment and suppliea 6,29 6.96 6.33 5.94 5.84 4.41 5. 

20 Piece goods 9.17 9.37 8.52 8.01 9.14 9.19 7. 

21 Linens and domestics 4.82 7.12 6.01 5.85 5.97 5.03 5.29 

22 Smalloares and notions 4.52 6.39 6.52 5.78 7.07 7.46 7.94 

23 China and glassware 10.25 11.96 9.95 8.96 8.94 8.76 9.28 

24 Floor coverings 6.12 7.O4 4.63 4.67 5.47 5.16 6.18 

25 Draperies, curtains and furniture coy- 6.97 7.21 6.03 5.65 5.72 4.99 4.86 

erings 

26 Langis, pictures, mirrors and all other 6.69 7.86 7.08 6.90 8.09 7.33 9.61 

home furnishings 

27 Furniture 3.69 4.89 4.00 3.90 3.58 3.16 3.35 

28 Major appliances 2.24 2.88 2.15 2,22 2.17 1.79 1.69 

29 Television, radio and mjsic 4.89 5.39 5.37 5.40 6.49 5.50 5.45 

30 Housewares and small electrical appliances 5.16 6.13 5.87 5.69 5.69 5.31 5.47 

31 	Hardware, paints, wallpaper, etc. 	7.25 	7.35 	6.40 	5.25 	4.28 	4.59 	4.45 

32 	Pliabing, heating and building materials 	5.97 	7.31 	5.57 	5.08 	4.43 	3.29 	3.95 

33 	Jewellery 14.17 12.78 10.40 9.01 8.52 7.51 8.01 

34 	Toys and gmses 9.58 9.09 6.94 6.94 8.09 7.22 6.63 

35 	Sporting goods and luggage 6.52 9.47 8.10 5.66 5.32 4.1U 3.57 

36 	Stationery, books and magalinea 5.24 5.09 5.13 5.45 5.64 5.49 6.01 

37 	Gasoline, oil, auto accessories, repairs 5.83 7.40 6.54 5.20 5.46 5.48 4.99 

and supplies 

38 	Meals and lunches 0.03 0.02 0.02 0.02 0.01 0.01 J. 
39 	Repairs and services 0.20 0.22 0.16 0.17 0.18 0.17 

40 	All other departments 2.12 2.31 2.25 2.23 1.66 1.69 Z. 

41 	TOFAI. ALL DEPARFIf MIS 5.14 5.88 4.86 4.60 4.46 4.05 4.1 



II 

AOl IA*J 2. Crs saqasins - Rapport. .enmuel, atodc.-vamte., p.r rayon, Canada, 1987 at 1988 

December 
Rayon 

Auqust September October Nosembar 

Juillet AoCjt Septambre Octobre Nonembre Dóceabre 
NO 

4.25 4.37 4.44 5.01 4.20 2.35 Robes, robes de uiénage, tabliers at uni- 	 1 
lormes pour daises at Jeunes lilies 

8.35 5.39 4.50 2.81 2.38 1.55 Mantesue et tailleurs pour dames et jeunes 	2 
lilies 

4.37 4.55 4.00 4.20 4.16 2.30 V8tements sports pour dames at jeunes lilies 	3 
20.41 17.38 15.17 10.90 6.24 4.92 Fourrures 	 4 
4.78 3.81 3.92 3.80 3.44 2.16 V6tements pour b6b6s at enfants et articles 	5 

de chres denfis-its 

6.59 3.24 4.45 5.31 3.44 1.84 V8te.antm de fillettem et d'adolescee,tes 	 6 
3.65 4.42 6.53 5.00 3.47 1.11 Linqerie at v8teeents de nuit pour dames 	 1 
4.92 6.97 4.52 5.35 5.79 3.54 Sous-sRtements 	 8 
6.28 8.90 7.85 3.97 3.12 1.51 Oispesus 	 9 
7.31 6.43 4.53 4.00 4.00 2.25 Baa pour dames at fillettes 	 10 

5.76 6.02 5.42 5.35 3.82 1.55 Gants, moufles at articles de parure pour 	11 
dames at Fillettes 

5.69 4.99 4.77 4.73 4.14 3.57 OlausBures pour ds, Jeunes lilies at 	 12 
enfants 

5.91 6.05 5.57 5.40 3.90 1.95 Vfttements pour hoemes 	 13 
6.35 4.42 4.65 4.79 3.59 1.41 Articles d'hsbillement pour hoaes 	 14 
5.60 2.79 4.25 4.90 3.72 1.83 V8tements et articles dhabiile.ent pour 	15 

gsrçons 

5.25 4.66 5.21 4.24 3.37 Chaussures pour hoamies et qsrçons 	 16 
1.72 2.09 1.65 2.03 0.48 Produits atimentairas at conneses 	 17 

ij 5.28 5.56 6.07 5.34 2.31 Articles de toilette, coamétiques at .601- 	18 
caents 

5.07 4.92 5.77 4.76 1.86 Appsreils at Fournitures photoqrsphiques 	19 
6.91 6.46 5.23 5.14 7.56 lissus 6 is pièce 	 20 

5.04 4.50 4.46 5.11 4.60 2.87 Llterie at linge de msisoo 	 21 
7.30 7.25 5.60 5.13 4.58 3.69 4nus articles 	 22 
8.38 9.34 8.89 9.67 5.86 2.37 Porcelaine at verrerie 	 23 
5.11 5.37 5.07 4.34 4.14 5.65 lfev8teeents de plancher 	 24 
4.72 4.97 5.07 4.70 4.65 4.37 Ientures, ridesus at housses 	 25 

8.46 7.93 8.20 7.77 4.70 1.97 laques, tableaus, miroirs at sutrea articles 	26 
dsmeuble,nent pour is saison 

2.76 3.36 3.09 2.95 3.15 3.41 Meublea 	 27 
1.55 1.76 1.95 1.78 1.79 1.57 Gras sppsreils ednsqers 	 28 
5.31 4.15 4.31 6.83 3.86 1.82 T616viseurs, radios et muslque 	 29 
4.69 4.68 5.16 5.08 4.27 1.69 Articles de eénage at petits appareils élec- 	30 

triques 

4.94 5.58 5.30 5.48 4.26 2.73 Uuincaillerie, peinture, papier-tenture, 	31 
etc. 

3.77 5.37 5.03 4.76 4.49 3.55 Materiel de piomberie, chsuffsge at cons- 	32 
t ruct ion 

8.63 8.51 8.49 9.47 5.91 2.17 Bijouterie 	 33 
8.35 10.94 11.72 7.97 3.16 1.09 )ouets at jeus 	 34 
4.59 6.01 7.18 7.93 5.88 2.48 Articles de sport at valises 	 35 

6.83 4.22 4.98 6.51 4.42 1.72 Papeterie, lisres at revues 	 36 
4.99 5.26 3.55 3.96 3.67 Casence, huile, acceasoires d'automobuia, 	37 

réparot ion at fournitures 
0.02 0.02 0.02 0.02 0.01 Repas at casse-croOtes 	 38 
0.18 0.14 0.14 0.13 0.13 Services at travaus de reparation 	 39 

P .. 1.94 2.59 2.57 2.15 0.113 lass autrem rsyons 	 40 

4.51 8.63 4.64 3.80 1.98 IOIAL, TOLIS ItS RAYUI 	 41 



1 	Women's and misses' dresses, housedremses, 0.16 
aprons and ie,i forms 

2 	Women's and misses' 	coats and suite 0.29 

3 	Women's and misses' sportswear 0.18 
4 	Furs 0.17 
5 	Infants' 	and children's wear and rs,rsery 0.23 

6 	Girls' 	and teenage girls' 	wear 0.17 
7 	Lingerie and women's mleepwear 0.20 
8 	lntieate apparel 0.17 
9 	Millinery 0.27 

10 	Women's and girls' 	trasiery 0.21 

11 	Women's and girls' gloves, mitts and 
ies occessor 

0.17 

12 	Women's, misses' 	and children's Footwear 0.12 

13 	Men's clothir,q 0.15 
14 	Men's furnishings 0.16 
15 	Boys' clothing and furnishings 0.15 

16 	Men's and boys' footwear 0.13 
17 	Food and kindred prodrats 0.58 
18 	Toiletries, cosmetics and drugs 0.14 

19 	Photographic equipment and supplies 0.16 
20 	Piece goods 0.10 

21 	Linens and domestics 0.20 
22 	Smaltwares and rotions 0.21 
23 	China and glassware 0.10 
24 	Floor coverings 0.15 
25 	Draperies, curtains and furniture coy- 0.14 

Cringe 

26 	Lanps, pictures, mirrors and all other 0.15 
home furnishings 

27 	Furniture 0.27 
28 	Major appliances 0.44 
29 	Television, radio and music 0.20 
30 	Housewares and small electrical appliances 0.19 

11 	Hardware, paints, wallpaper, etc. 0.14 

32 	Plumbing, heating and building materials 0.16 

13 	Jeaellery 0.07 
38 	Toys and games 0,10 
35 	Sporting goods and luggage 0.15 

36 	Stationery, books and magazines 0.18 
37 	Gasoline, oil, auto anceesories, repairs 0.17 

and supplies 
78 	Meals and lunches 86.41 
39 	Repairs and services 5.10 
40 	All other departments 0.46 

41 	TOTAl All IrPARTILNTs (1.19 

0.18 0.20 0.26 

0.22 0.37 0.39 

0.19 0.22 0.23 
0.12 0.11 0.04 
0.22 0.27 0.25 

0.17 0.26 0.27 
0.21 0.22 0.23 
0.15 0.19 0.21 
0.26 0.23 0.24 
0.20 0.24 0.26 

0.15 0.18 0.20 

0.13 0.18 0.19 

0.13 0.16 0.18 
0.17 0.21 0.21 
0.16 0.23 0.22 

0.14 0.18 0.21 
0.54 0.77 0.59 
0.17 0.19 0.19 

0.14 0.16 0.17 
0.11 0.13 0.12 

0.14 0.17 0.17 
0.16 0.16 0.17 
0.09 0.10 0.11 
0.15 0.21 0.21 
0.14 0.17 0.18 

0.13 0.15 0.14 

0.22 0.26 0.26 
0.35 0.47 0.45 
0.19 0.19 0.19 
0.17 11.18 0.18 

0.14 0.16 0.19 

0.14 0.19 0.20 

0.06 0.10 0.11 
0.11 0.15 0.14 
0.12 0.14 0.18 

0.20 0.20 0.19 
0.14 0.16 0.19 

45.93 60.49 47.92 
4.59 5.97 6.13 
0.47 0.49 1.48 

0.18 0.21 0.22 

	

0.29 	 0.30 	0.28 

	

0.25 	 0.26 	0.18 

0.27 0.28 0.25 
0.04 0.06 0.02 
0.27 0.23 0.23 

0,23 0.20 0.20 
0.23 0.26 0.27 
0.19 0.21 0,21 
0.29 0.28 0.31 
0.22 0.19 11.18 

0.21 0.21 0.19 

0.20 0.20 0,21 

0.18 0.23 0.22 
0.21 0.30 0.29 
0.22 0.21 0.27 

0.21 0.22 0.21 
0.53 0.53 0.5 
0.19 0.19 0. 

0.17 0.22 0.1 
0.11 0.11 0.14 

0.17 0.19 0.19 
0.14 013 0.12 
0.11 0.11 0.10 
0.19 0.19 0.17 
0.16 0.20 0.21 

0.13 0.14 0.11 

0.28 0.31 0.29 
0.46 0.56 13.59 
0.15 0.18 3.16 
0.18 0.18 0.16 

0.24 0.22 0.22 

0.23 0.31 0.26 

0.12 0.13 0.12 
0.13 0,14 0.16 
0.19 0.23 0.26 

0.18 0.19 0.17 
0.18 0.18 0.20 

61.19 112.37 38. 
5.67 6.09 4 • 1 
0.60 0.56 

0.22 0.24 0.23 

I 

I 
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TABLE 3. (part.ait Stores - Manthly Seles-atock Ratios, by Departeent, Comada, 1987 and 1988 

1988 	 1967 

Department 	
January 	 February 	March 	 April 	 May 	 June 	 June 

Jaovier 	 PAvrLer 	 Mars 	 Avril 	 Mai 	 Juin 	 Juin 



8131 EAU 3. Gronds .agasins - Rapporta .enauels veotea-stocka, par rayon, Canada, 1987 at 1988 

ill? 

(ly August September October November December Rayon 

Jui.11et AoOt Septeabre Octobre Novembre DAcembre 
NO 

0.24 0.24 0.23 0.21 0.23 0.35 Robes, robes de ménage, tabliers at uni- 	1 
formes pour dames at Jeunes filing 

0.14 0.22 1.23 0.35 0.36 0.47 llanteaux at tatileurs pour dames at jeunes 	2 
filleg 

0.23 0.23 0.25 0.25 0.24 0.36 VOtemento sports pour dames at Jeunes flues 	3 
0.05 0.06 0.07 0.10 0.16 0.19 Fourrures 	 4 
0.22 0.26 0.26 0.27 0.28 0.41 Vétements pour bAbes at enfants at articles 	5 

Ac chambres d'enfanto 

0.17 0.31 0.22 0.20 0.27 0.43 Vêtements Ac fillettes at d'adoiescentes 	6 
0.27 0.24 0.24 0.22 0.29 0.66 Lingerie at eCteaients de nuit pour dames 	7 
0.20 0.20 0.22 0.19 0.18 0.27 Soun-xètements 	 ii 
0.21 0.33 0.14 0.25 0.32 0.53 Chapeeuo 	 9 
0.14 0.16 0.22 0.25 0.25 0.40 Baa pour dames at fillettes 	10 

0.17 0.17 0.20 0.20 0.26 0.50 Dents, moufles at articles de parure pour 	Ii 
dames at fillettes 

0.18 0.21 0.22 0.22 0.23 0.27 Chaussures pour dames, jeunes filleset 	12 
en I ants 

0.17 0.17 0.19 0.20 0.25 0.41 Vétements pour hom,ees 	 13 
0.22 0.24 0.23 0.22 0.28 0.58 Articles d'habillenent pour homioes 	14 
0.20 0.36 0.24 0.22 0.26 0,44 Vétevients at articles d'habillement pour 	IS 

garcons 

' (Lii 0.20 0.22 0.20 0.23 0.29 Chassures pour hommes at garcona 	16 
((.59 0.66 0.52 0.66 0.55 1.33 Produita alimentairea at connesea 	ii 
0.19 0.19 0.19 0.18 0.19 0.40 Articles de toilette, cosmCtiques at iCdi- 	18 

cements 
0.19 0.19 0.19 0.18 2.22 0.48 Appareils at fourniturea photographiques 	19 
(1.12 0.14 0.16 0.19 0.18 0.15 Tisaus 4 Ia pièce 	 20 

0.20 0.22 0.22 0.20 0.22 0.33 Litorie at linge de Saigon 	21 
0.14 0.14 0.18 0.19 0.21 0.26 Menus articles 	 22 
0.12 0.11 0.12 0.11 0.17 0.37 Porceluine at verrerie 	 23 
0.18 0.18 0.20 0.23 0.25 0 1 19 Rev&tements de piancher 	24 
0.21 0.20 0.20 0.21 0.22 0.23 Tentures, rideaus at houssea 	25 

0.12 0.13 0.12 0.13 0.20 0.44 Lam4eg, tableaux, miroira at autres articles 	26 
dameublement pour Is maiaom 

0.35 0,79 0.33 0.34 0.32 0.29 Me,.dles 	 27 
0.63 11.55 0.54 0.56 0.57 0.64 Gras appareils mAnagers 	28 
0.19 0.24 0.24 0.22 0.27 0.49 TAlAviseurs, radios at musique 	29 
0.21 0.22 0.20 0.20 0.24 0.51 Articles de mAnage at petits appareils Alec- 	30 

t r iques 

0.20 0.18 0.19 0.19 0.23 0.34 Quincmillerie, peinture, papier-tenture, 	31 
etc. 

0,26 0,18 0.20 0.21 0.22 0.27 Materiel de ploaberie, chauffage at cons- 	32 
t ruct ion 

0.12 0.12 0.12 0.11 0.17 0.40 IVijouterie 	 33 
0.13 0.10 0.09 0.13 0.29 0.65 Joists at jeux 	 34 
0.21 0.17 0.14 0.33 0.17 0.35 Articles de sport at valises 	35 

0.15 0.23 0.20 0.16 0.23 0.49 Papeterie, hems at revues 	36 
0.22 0.20 0.19 0.28 0.26 0.27 Essence, huile, accessoires dautomobiha, 	37 

reparation at fournitures 
05.65 59.00 53.67 49.95 52.32 76.68 Aepas at cases-cro0tes 	 38 

.07 5.44 6.39 7.52 7.77 7.59 Services at travauo de réparution 	39 
0.44 0.45 0.43 0.42 0.46 0.96 Toss sutces rayons 	 40 

0.22 0.23 0.22 0.22 0.26 0.44 TOTAL, T(MJS ItS RAYONS 	 41 
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TA..[ 4. Retail Chain Stores - Estimated Monthly Stoc4ca,(1) of Selected Kinds of Business, Canada, 1987 and 1988 

I 
1988 	 1987 

Kind of business group(2) 	January 	February 	March 	April 	May 	June 	June 	.)uly 

Janvier 	Fyrjer 	Mars 	Asril 	Hal 	Juin 	Juin 	Juillet 

No. 
thousands of dollars - sillier5 de dollars 

1 	Combination stores (groceries and 963,138 960,846 960,846 948,355 954,045 943,551 1,020,975 1,026,080 
seat) 

2 	Grocery, confectionery and sun- 73,884 75,509 75,509 18,756 78,283 80,162 78,008 14,600 
dries stores 

3 	All other food stores 5,146 5,393 5,350 5,329 5,788 5,366 5,616 5,655 

4 	General merchandise stores 786,353 423,057 445,902 488,709 459,386 438,736 414,747 430,507 

5 	General stores 111,394 137,624 137,766 136,802 128,594 126,279 117,834 125,022 

6 	Variety stores 183,267 196,645 208,287 209,080 2338,898 203,464 191,548 200,168 

7 	t,tar vehicle dealers 74,197 76,423 78,945 81,392 82,369 80,639 62,522 66,398 

8 	Used car dealers - - - - - - - - 

9 	Sereice stations 11,454 16,826 19,098 18,487 17,267 21,152 17,132 18,025 

10 	Garages - - x n s s - 

11 	Autoeot,oe parts and accessories 29,101 71,545 32,870 34,776 36,758 37,567 29,702 2. 
stores 

12 	Men's clothing stores 93,587 108,182 317,810 122,287 112,871 95,940 102,695 13. 

17 	Women's clothing stores 175,818 199,729 207,918 211,661 203,830 194,046 209,298 215,158 

14 	Family clothing stores 261,093 295,035 318.638 316,089 299,336 280,777 289,678 315,170 

15 	Specialty shoe store. 17,059 18,185 19,240 18,894 11,496 17,653 14,473 16,890 

16 	Family shoe stores 170,4112 145,920 169,559 168,033 165,849 160,874 152,199 158,896 

11 	Hardeare stores a a s 5 s 5 5 5 

18 	Household furniture stores 65,392 69,839 79,877 79,239 83,042 82,212 71,756 66,661 

19 	Household appliance stores s a a x 5 5 5 

20 	Furniture, television, radio and 30,050 30,952 29,466 28,965 30,442 30,746 25,858 25,932 
appliance stores 

21 	Phar.acies, patent medicine and 202,800 194,891 200,543 204,955 202,496 199,661 180,512 184,481 
cosmetics stores 

22 	Rook and stationery stores 101,467 97,713 102,696 104,031 103,511 104,650 104,664 98,219 

23 	Florists 4,138 4,916 a a a a 3,758 3,543 

24 	.Jewellery stores 197,149 199,120 203,700 202,070 196,008 192.676 187,996 187,244 

25 	Sporting goods and accessories 29,521 29,491 30,494 31,388 70,000 28,081) 21,435 28,615 
stores 

26 	Personal accessories stores 146,026 139,163 148,348 155,172 159,362 163,187 146,326 147,936 

27 	Alcoholic beverage stores 513,872 491,425 488,229 475,406 877,727 891,858 479,222 462,5fl' 

28 	All other stores(3) 304,793 308,223 314,019 715,021 312.186 309,376 291,400 303, 

29 	TOTAL ALL CHAIN STS 4,157,339 4,292,8% 4,4*1,837 4,485,731 4,410,325 4,335,439 4,257,433 4,345,261 

(1) Data revised to 1977 bencheark in Retail D,ain Stores, 1977, Cstalppje 63-210. 
(2) See page 27, "Retail Trade - Coaposition of Kind of Business Grotis". 
(3) A more detailed description of the group "all other stores" will be found in the pohllcation - Retail Trad. (CataloGie 67-005). 
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S T881_[A&J 4. N.gseine do detail è a,Ecureel.e - Estimetiormi eeorllee dee tocks(l), do certaine qenree do crce, Canada, 1981 at 1988 

Percentage change 
1981 

Variation procentuelle 

August 	Se1tedeer 	October 	Nover 	Decedoer 	June/ 	June 	 Cam'e do grand maqasin May 	 1988/I 981 
1980 

AoOt 	Septeo*,re 	Octobre 	Novembre 	Dceethre 	Juin/ 	Juin 
esi 	 1908/1967 
1908 

NO 
thousandS of dollars - outliers do dollare 

1,000,428 1,018,436 1,058,155 1,053,922 985,417 -1.1 -7.6 fpiceriea-boucheriea 

13,481 74,069 13,995 74,863 71,204 *2.4 .8,3 tpicerioa, confisoriec at articles divers 2 

5,460 6,725 7,741 0,870 4,657 -0.4 -4.5 Toua lee eutres maqasina d'ali.ent. 3 

438,256 431,682 478,304 460,128 360,740 -4.5 +5.8 Haqaslns de merchandises diverses 4 

121,396 124,310 124,807 123,309 106,292 -1.0 .7.2 Haqaslna qndraus 5 

204,572 207,845 213,249 211,330 175,713 -0.7 .4.2 Razara 6 

54,845 51,445 65,307 70,291 71,275 -2.1 +29.0 Concosaionnaires d'automohilea 7 

- - - - - - - Vendeurs d'aut000biles d'occeeion 8 

17,791 18,341 16,637 18.234 18,106 .22.5 *22,0 Slaflnnm-service 9 

- 10 

- , do pièces at ,I'acceeaoirea d'auto- 11 
lea 

7,661 114,104 129,914 126,485 89,297 -15.0 -6.6 Msqa,ina do v4toments pour hommes 12 

249,368 266,016 274,324 268,289 190,485 -4.8 -7.3 Hagasins de v8te,aentB pour doses 13 

325,255 342,160 357,223 354,008 268,338 -6.2 -3.1 Maqasine do v0teosnte pour Is fseille 14 

17,025 11,859 18,091 17,830 17,249 *0.9 .22.0 I4aqesins de chausauree ap64islisee 15 

166,523 185,009 185,937 115,710 146,191 -3.0 .5.7 Naqasina do chaussureg pour Is fosilla 16 

5 x x a a a a l)ui,r,sllleries 37 

64,528 65,625 67,856 68,942 66,253 -1.0 .14.6 Kagaalne de meubles Is 

* a 5 a a a a Maqasina d'appareils mnaqers 19 

24,272 26,400 29,551 30,910 30,292 *1.0 +14.9 Haqaaina do meubles, t6l6viaeurs, radios at 
acceasoires 

20 

181,716 193,164 204,174 206,012 199,214 -1.4 .10.6 Pharmacies, mMicemonts brovet6s at pro- 21 
duits do besut 

99,164 104,816 125,045 128,796 102,908 *1.1 -- Librairies at papeterios 22 

3,529 3,723 4,348 4,670 4,021 a a Fiourlsto8 23 

148,742 196,292 209,836 225,154 196,559 -1.1 +2.5 flhjouterles 24 

31,276 33,027 36,726 36,813 31,305 -6.4 +2.4 Maqasine d'articlee '10 sport at d'accea- 
eoires 

25 

151,191 157,390 175,115 104,109 169,012 .2.4 .11.5 Msnanina d'scceasoires personnels 26 

4,003 523,949 593,827 681,440 551,755 .2.9 .2.6 MsqsSLns de botsanna alcooliques 21 

, 8,185 332,552 362,127 363,938 299,885 -0.9 .6.2 Tous lea autrea naq,9105(3) 70 

1/5,669 4,561,167 4,881,434 4,967,221 4,227,424 -1.1 +1.8 TOTAL, TIllS ItS NAIASIPlS 4 StLCI.SAI(S 29 

I 	es données oat dtd ajuat64a 4 Is base dos Maqasine do detail 4 auccura.les, 1977, no 63-210 au catsioque. 	 - 
Vr.ir page 21, "Cooserce do detail - Cosposil.ion par genre Ic coneerce". 

1) 	lJe description p1.s détaillCe du qroupe "tous los sutrea ovqsqirs" eppsrslt dens Is publication - Coaerce do detail (n" 63-005 su cateloque). 
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TA81( 5. Retail Diain Stores - Monthly Stock-sales Ratios for Selected Kinds of Business, Canada, 1967 and 1988 

No. 

Kind of business 

1988 

January 

Janvier 

February 

Févrjer 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

June 

Juin 

1 Combination stores (groceries and .66 .72 0.65 .62 .66 .63 .72 
meat) 

2 Grocery, confectionery and .41 .46 0.44 .44 .44 .44 .40 
sundries stores 

3 All other food stores .25 .24 0.21 .21 .23 .22 .30 

4 General merchandise stores 2.56 2.85 2.35 2.68 2.65 2.51 2.49 

5 General stores 1.51 1.91 1.69 1.71 1.54 1.46 1.43 

6 Variety stores 3.53 3.82 2.94 3.14 2.81 2.79 2.58 

7 Motor vehicle dealers 3.22 2.37 1.84 1.02 1.76 1.75 1.44 

8 Used car dealers - - - - - - - 

9 Service stations .07 .07 .06 .06 .05 .06 .07 

10 Garages - - x x a x - 

11 Autoaotive parts and accessories 2.07 2.30 1.93 1.86 1.80 1.70 1.45 
stores 

12 Men's clothing stores 1.81 2.59 1.85 1.73 1.41 1.18 1.'1 

13 Women's clothing stores 1.25 1.65 1.23 1.15 1.06 1.04  

14 Family clothing stores 2.73 3.59 2.80 2.53 2.29 2.08 2. 

15 Specialty shoe stores 1.29 1.88 1.60 1.37 1.11 1.07 1.08 

16 Family shoe stores 2.24 3.10 2.78 2.21 2.08 2.09 2.09 

17 Hardware stores a a a a a a a 

18 Household furniture stores 2.00 2.22 2.27 2.26 2.24 2.01 1.83 

19 Household appliance stores a a a a a x a 

20 Furniture, television, radio and .47 .57 .42 .41 .42 .39 .37 
appliance stores 

21 Pharmacies, patent medicine and 1.25 1.23 1.16 1.17 1.09 1.11 1.12 
cosmetics stores 

22 Book and stationery stores 2.37 2.60 2.96 3.12 3.26 3.21 3.13 

23 Florists 2.14 2.35 a x a a 1.46 

24 Jewellery stores 6.89 7.27 6.52 5.74 4.93 4.77 4.74 

25 Sporting goods and accessories .90 1.09 .80 .83 .77 .65 .76 
stores 

26 Personal accessories stores 2.41 2.47 2.27 2.25 2.16 2.11 2.33 

27 Alcoholic beverage stores 1.41 1.35 1.14 1.04 .96 .90 

28 All other stores 1.30 1.45 .46 .44 .41 .38 1. 	'I 

29 TOTAL ALL CHAIN STORES 1.15 1.27 1.01 .99 .95 .90 1.08 
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TABLEAU 5. P4agasins de detail è succursales - Rapports mensuels stocka-ventes de certains genres de co.erce, Canada, 
1987 at 1988 

1987 

July August September October November December Genre de comerce  

Juillet AoOt Septembre Octobre Novembre Décembre 
No 

.73 .71 .74 .68 .76 .60 piceries-boucheries 1 

.38 .36 .40 .38 .41 .41 Epiceriea, confiseries at articles 2 
divers 

.30 .30 .39 .41 .48 .13 Tous lee autrea maqasina d'ali- 3 
merits 

2.84 2.73 2.13 2.01 1.64 1.34 Maqasins de marchandises diverses 4 

1.74 1.67 1.59 1.42 1.50 1.05 Meqasins génCraux 5 

2.71 2.74 2.80 2.70 2.31 1.25 Bazaro 6 

1.69 1.50 1.38 1.75 2.32 2.63 Concessionnaires d'automobilea 7 

- - - - - - Vendeurs d'automohiles d'occasion B 

.07 .07 .07 .06 .07 .07 Stations-service 9 

- - - - - 
- Garages 10 

1.33 1.45 1.42 1.33 1.45 1.40 Magasins de pièces at d'accesaoi- 11 
res d'sutomobiles 

2.34 

1.93 1.72 1.54 1.27 .61 PIsgasins de vCtements pour ho,mnea 12 

1.35 1.46 1.39 1.38 1.35 .65 Maqasins de vCtements pour danes 13 

2.90 2.39 2.55 2.43 2.38 1.14 Maqasins de vêtements pour Ia 14 
famille 

1.27 1.36 1.25 1.22 1.25 1.10 Maqasins de chaussures opcia1i- 15 
sees 

2.30 2.22 2.35 2.07 1.80 1.39 Maqasins de chaussures pour Ia 16 
famille 

x x x x x x Quincailleries 17 

1.62 1.55 1.58 1.50 1.45 1.47 Maqasins de meublea 18 

x x x x x x Plaqssins d'appareils ménaqers 19 

.32 .32 .36 .39 .38 .39 Maqasins de meublea, tClCviseura, 20 
radios et accessoirea 

1.13 1.09 1.16 1.17 1.21 .85 Pharmacies, médicanents brevetCs 21 
et produits de beauté 

2.94 2.62 2.68 3.12 2.60 1.08 Lihrsiries at papeteries 22 

1.78 2.20 1.94 2.58 2.30 1.17 Fleurisles 23 

4.64 5.01 5.77 5.65 4.44 1.40 Bijouteries 24 

.84 .83 .87 1.06 .91 .35 Maqasins d'articles de sport et 25 
daccessoireg 

2.13 1.91 2.22 2.50 2.07 .92 Maqasiris d'accessoires personnels 26 

.77 .91 1.13 1.16 1.47 .65 Maqasins de boissons alcooliques 27 

1.30 1.20 1.27 1.34 1.13 .66 bus lea autres maqasins 28 

1.09 1.09 1.15 1.13 1.16 .74 TOTAL, TOUS LES MACASINS A St1- 29 
CURSALES 
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T&E 6. Retail Chain Stores - ttanthly Sales-stock Ratios for Selected Kinds of Business, Canada, 1987 and 1988 

1988 

Kind of business January February March April May June June 

Janvier Février Mars Avril Mai Juin Juin 
No. 

1 Combination stores (groceries and 1.52 1.39 1.54 1.60 1.51 1.59 1.38 
neat) 

2 Grocery, confectionery and 2.42 2.18 2.28 2.27 2.28 2.29 2.50 
sundries stores 

3 All other food stores 3.94 4.20 4.78 4.65 4.41 4.45 3.32 

4 General merchandise stores .39 .35 .43 .37 .38 .40 .40 

5 General stores .66 .52 .59 .58 .65 .68 .70 

6 Variety stores .28 .26 .34 .32 .36 .36 .39 

7 Motor vehicle dealers .31 .42 .54 .55 .57 .57 .70 

8 Used car dealers - - - - - - - 
9 Service stations 13.37 14.35 15.63 15.67 18.50 15.79 14.70 

10 Garages - - a x a a - 
11 Automotive parts and accessories .48 .43 .52 .54 .56 .59 .69 

stores 

12 Men's clothing stores .55 .39 .54 .58 .71 .85 .6. 

13 Women's clothing stores .80 .61 .81 .87 .95 .96 

14 Family clothing stores .37 .28 .36 .39 .44 .48 .4. 

15 Specialty shoe stores .77 .53 .63 .73 .90 .94 .93 

16 Family shoe stores .45 .32 .36 .45 .48 .48 .48 

17 Hardware stores a S S S X S S 

18 Household furniture stores .50 .45 .44 .44 .45 .50 .55 

19 Household appliance stores a x x a S X X 

20 Furniture, television, radio and 2.12 1.76 2.37 2.45 2.40 2.58 2.71 
appliance stores 

21 Pharmacies, patent medicine and .80 .81 .86 .86 .91 .90 .89 
cosmetics stores 

22 Book and stationery stores .42 .39 .34 .32 .31 .31 .32 

23 Florists .47 .43 x * x X .68 

24 Jewellery stores .15 .14 .15 .17 .20 .21 .21 

25 Sporting goods and accessories 1.12 .92 1.24 1.20 1.30 1.54 1.31 
stores 

26 Personal accessories stores .41 .40 .44 .45 .46 .47 .43 

27 Alcoholic beverage stores .71 .74 .88 .96 1.04 1.11 1.09 

28 All other stores .77 .69 2.18 2.25 2.44 2.62 

29 TOTAL ALL CHAIN STORES .87 .79 .99 1.01 1.05 1.11 .91 
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I ABLENJ 6. Hagasins do detail è succursales - Rapports mensuela ventem-stocka do certains genres do co,erce, Canada, 
1987 et 1988 

1.987 

July August September October November December Genre de coesserce 

Juillet AoQt Septembre Octobre Novembre Décembre 
NO 

1.38 1.41 1.35 1.48 1.32 1.68 rpiceriem-boucheries 1 

2.60 2.75 2.48 2.62 2.45 2.42 rpiceries, confiseries et articles 2 
divers 

3.38 3.36 2.55 2.45 2.07 7.62 bus 1cm autres magasiris d'eli- 3 
cents 

.35 .37 .47 .50 .61 .74 P4aqasins de merchandises diverses 4 

.58 .60 .63 .71 .67 .95 Maqasins qéneraux 5 

.37 .36 .36 .37 .43 .80 Razors 6 

.59 .67 .73 .57 .43 .38 Concessionneires d'automobiles 7 

- - - - - - Vendeuro d'automohiles d'occasion 8 

14.53 15.08 14.58 15.81 14.58 15.05 Stations-service 9 

- - - - - - Garages 10 

.75 .69 .71 .75 .69 .72 Moqasins de pièces et daccessoi- 11 
res d'automobiles 

• .52 .58 .65 .79 1.65 Maqasins de vétements pour hoewnea 12 

• .69 .72 .72 .74 1.53 Maqasins de vétements pour dames 13 

.42 .39 .41 .42 .88 Magasins de vétementa pour Is 14 
famille 

.79 .73 .80 .82 .80 .91 Maqasins de chaussures spéclali- 15 
sees 

.43 .45 .43 .48 .56 .72 Maqaains de chaussures pour le 16 
femille 

x x x x x x Quincailleries 17 

.62 .64 .63 .67 .69 .68 Maqasins de meuhies 18 

x x x x x x Maqasins d'appareils mCnaqers 19 

3.16 3.09 2.76 2.58 2.61 2.59 Maqains de meublea, téléviseurs, 20 
radios et accessoires 

.89 .92 .86 .85 .83 1.18 Pharmacies, médicaments brevetCs 21 
et produits do beautC 

.34 .38 .37 .32 .38 .92 Librairies et papetaries 22 

.56 .45 .52 .39 .43 .85 Fleuristes 23 

.22 .20 .17 .18 .23 .72 Bijouteries 24 

1.19 1.21 1.15 .94 1.10 2.83 Magasins d'articles de sport et 25 
d' accesso ires 

.47 .52 .45 .40 .48 1.09 Maqasina d'accessoires peraonnels 26 

1.10 .89 .86 .68 1.53 Maqasins de boissons sicooliques 27 

- 	7 .83 .79 .75 .89 1.51 bus les sutres maqasins 28 

.92 .87 .89 .86 1.35 TOTAL, T0(JS 113 MACASIPIS A St1- 29 
C 118 SAL ES 
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TABlE 7. Wholesale Merchants - Month-to-.onth and Year-to-year Percentage Change in Estimated Levels of Stocks, by Major Trade 
Groups for Canada and for All Trades in Regions, 1988 

1988/1987 	1980 

Major trade groups - 
Regions 	 .]an./Dec. 	Feb./Jan. 	March/Feb. 	April/March 	May/Aprilr 	June/MayP 

Jan./déc. 	Fév./jan. 	Mars/fey. 	Avril/mars 	Mai/avrilr 	Juin/maiP 
No. 

per cent - pourcentaqe 

1 	Total all trade groups +1.7 +2.8 +4.5 .0.7 -1.0 -0.6 

2 	Food -0.6 +0.7 -0.7 +2.7 -1.8 +1.5 

3 	Tobacco, drugs and toilet preparations -3.4 -6.1 -2.2 +7.9 -3.0 +2.2 

4 	Apparel, dry goods, furniture and +4.1 +2.2 +3.5 -- +4.5 +0.2 
general merchandise 

S 	Motor vehicles and accessories -2.4 +8.2 +1.9 -2.6 -0.4 -4.2 

6 	Farm machinery, equipment and supplies +1.2 +0.3 +0.4 +0.1 -0.3 -1.4 

7 	Other machinery, equipment 	and +1.0 +r1. +. c +07 • -r 

supp I ierr 	1 

8 	Metalu, 	hardware, 	rlwnh i rrq and heat iriq -.2.0 *1. .41 - -.2.2 .1 ci. 
equipment 

9 	Lumber and building materials +7.5 +9.2 +10.4 -3.0 -1.0 -0.3 

10 	Other wholeaalera(2) +4.6 +2.5 +8.6 +4.2 -8.8 -1.2 

Regions 

11 Atlantic provinces -0.8 +2.8 +3.9 +3.0 -0.4 +11.4 

12 Québec +0.7 +2.5 +5.7 -- -- +1.8 

13 Ontario +2.2 +3.3 +4.4 +0.2 -1.7 -1.0 

14 Prairie provinces +1.7 +1.3 +4.6 +2.9 -1.4 -1.4 

15 British Columbia, Yukon and Northwest +2.5 +4.5 +2.7 +0.1 +0.1 -1.2 
Territories 

(1) Includes: Electrical machinery, equipment and supplies (SIC 621); and Machinery and equipment, n.e.s. (SIC 
(2) Includes: Cars. products (eacludinci qrain) (SIC 602); Paper and paper products (SIC 6111; Scrap arid waste malpr 

i-s- - 

I 
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TA8IEMI 7. Marclwde de gros - Variations an pourcentaqe per rapport su sois précédent et 4 l'année précédente de Peatimation 
de niveau des stocks 1  par Grds groupea de coerce (Canada) at pour Vensele des coIiuuerces (regions), 1980 

1988/1987 

Grands qroupes de commerce - 
January 	February 	March 	April 	Mayr 	JuneP 	Réciions 

Janvier 	ICvrier 	Mars 	Avril 	Mair 	JumP 
NO 

per cent - pourcentaqe 

+10.0 +10.2 +12.5 +12.7 +12.0 +12.2 Total, tous lea groupes de co.,erce 1 

+5.9 +2.9 +2.4 +4.3 +1.6 +3.0 Produjts alimentaires 2 

+5.7 +0.2 +1.8 +7.8 +1.5 +3.3 Produita du tebac, pharmaceutiques at 3 
articles de toilette 

+8.9 +12.4 +16.4 +15.3 +19.1 +12.6 Vétements, articles de aercerie, meubles de 4 
maison et narchandises en gCnCral 

+5.2 +9.4 +6.3 +5.9 +6.2 +2.8 VChiculea 4 moteur et accessoires 5 

+7.8 .4.7 +2.1 +0.8 -0.8 -4.6 Machines at matériel agricoles 6 

.10.11 -i-1L +111.6 +12.0 AtIrps 	mirhjn, 	et 	,iiipernent(1) 7 

-' .L'.7 1 +711. 1, M+? 	j 	I 	I'ri, 	iIr ICl 	I(?r 
de chauffaqe 

+27.3 +29.3 +34.2 +30.5 +32.0 +33.3 Bois doeuvre et matCrisux de construction 9 

+13.7 +13.8 +17.7 +24.5 +16.6 +20.6 Autres qrosaistes(2) 10 

Regions 

+12.9 +11.1 +13.7 +14.8 +13.5 +11.8 Provinces de l'Atlantique 11 

+13.9 +15.7 +17.4 +19.2 +21.8 +20.7 Quebec 12 

+10.3 +9.9 +12.3 +12.1 +9.1 +9.7 Ontario 13 

+7.5 +6.3 +8.7 +8.7 +7.6 +8.7 Provinces des Prairies 14 

+4.2 +6.0 +8.9 +7.7 +9.9 +9.6 Colombie-Britannique, Yukon et lerritoires 15 
du Nord-Ouegt 

(i 	Inclus: Machines, appareils at fournitures Clectriques (CAr 621); 	at Machines at 4quipement, n.c.a. 	(CAr 623). 
Inclus: Produits agricoles (excluarit 	lea cereales) 	(CAr 602); 	Papier et 	articles en papier 	(CAI 	611): 	Dérhets at matières 

rel+jt ( CA1 	+27; 0 	11rn'+;I.steC. n.r.+. 
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TR&( 8. lolesale Herch,ts - Monthly Inventories/Sales Ratios, by Major Trade Croups for Canada and for All Trades in 

Regions, 1988 

Major trade groups - 
Regions 	 January 	February 	March 	April 	Mayr 	JuneP 

Janvier 	Uévrier 	Mars 	Avril 	Mair 	JumP 

1 	rotal all trade groups 1.68 1.63 1.45 1.50 1.39 1.32 

2 	Food .78 .76 .68 .71 .65 .63 

3 	Tobacco, drugs and toilet 1.03 .97 .86 .92 .89 .88 
preparations 

4 	Apparel, dry goods, furniture 2.43 2.03 1.83 2.24 2.46 2.29 
and general merchandise 

5 	Motor vehicles and accessories 2.18 2.19 1.82 1.77 1.74 1.73 

6 	Farm machinery, equipment and 3.89 3.76 3.00 3.02 2.78 2.78 
supplies 

7 	ltther 	machinery, 	eq , jiPment 	and 1.67 1. 1.( 

rl"t 	;ir;lwar,, 	p I 	1 . , I)rai 	ant 1.n7 .'7 1.. 7 
heat. iriy equipsient 

9 	Luner and building materials 2.02 2.00 1.83 1.69 1.42 1.34 

10 	Other wholesalers(2) 1.72 1.70 1.58 1.59 1.20 1.16 

Regions 

11 Atlantic provinces 1.56 1.56 1.43 1.47 1.30 1.26 

12 Québec 1.65 1.58 1.42 1.48 1.31 1.31 

13 Ontario 1.64 1.61 1.41 1.45 1.38 1.28 

14 Prairie provinces 2.10 1.98 1.80 1.88 1.75 1.64 

15 British Colijnbia, Yukon and Northwest 1.42 1.37 1.24 1.28 1.17 1.12 
Territories 

(1)  Includes: 	Electrical machinery, 	eqlj1pmi ant 	s;p1 ic; ç1c 	(21): 	wl crier 	- ri 	ncd 	, 	ii. jfl 	i`0 

(2)  Includes: 	Farm products 	(ea 

I 

I 



23 

I ABIEAU B. I4archands de gros - Rapport uiensuel stocks/vei -ites, par Grands groIes de coerce (Canada) at pour l'ensejle des 
' 	 crces (regions), 1988 

87 

Grands groupes de coanerce - 
January 	February 	 March 	 April 	 May 	 June 	Regions 

Janvier 	Février 	 Mars 	 Avril 	 Pisi 	 Juin 
No 

1.70 1.65 1.52 1.44 1.39 1.34 Total, tous lea groupes de coerce 1 

.74 .77 .70 .67 .68 .67 Produjts alimentaires 2 

1.06 1.00 .93 .93 .89 .87 Produits du tbac, pharmaceutloues 3 
et articles de toilette 

2.19 1.71 1.69 2.00 2.33 2.28 Vêternents, articles de mercerie, 4 
meubles de maison at marchandisea 
en qCnCral 

2.34 2.05 1.81 1.64 1.78 1.70 VChicules a moteur et accessoires 5 

3.62 4.23 3.92 2.65 2.70 2.77 Machines et materiel agrlcoles 6 

I 	- li 1 1 • i 7 1 r 	 'Hr 	1 

1.74 1.68 1.52 1.36 1.20 1.14 Bois d'oeuvre et matCriaux de 9 
construction 

1.83 1.67 1.63 1.44 1.17 1.17 Autrea qrossistos(2) 10 

Régiona 

1.56 1.59 1.52 1.42 1.29 1.23 Provinces de l'Atlantique 11 

1.62 1.56 1.41 1.36 1.23 1.28 Québec 12 

1.66 1.51 1.45 1.38 1.41 1.33 Ontario 13 

2.21 2.31 2.13 1.92 1.77 1.65 Provinces des Prairies 14 

1.46 1.41 1.29 1.26 1.22 1.14 Colomhie-Aritannique, Yukon et 15 
Territoires du Nord-Duest 

Inclus: 	Machines, 	appareils et 	fournitures Clectriqi,es (CAr 621): et Mchinps et Cquipement. 	n.c.a. 	(CAF 6231. 
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TABLE 9. Independent Motor Vehicle Dealers, Month-end Stock-sales Ratios and the Quarter-to-quarter 
Percentage chNige for Stocks, Canada, 1985-1988(1) 

TABLEAU 9. Concessionnaires d'automohiles indépendants - Rapports stocks-ventes a Ia liii (I ii moic; et 
les variations procentuelles des stocks par rapport au trimestre précédent, Canada, 1985-
1988(1) 

Period 	 Stock-sales ratio 	Percentage change 

Période 	 Rapport stocks-ventes 	Variation procentuelle 

1985 

March - Mars 	 1.45 	 +17.6 

June - Juin 	 1.32 	 -2.8 

September - Septembre 	1.56 	 -0.8 

December - Décembre 	1.99 	 +20.7 

1986 

March - Mars 	 1.92 
	 I 

June - Juin 	 1.80 

September - Septembre 	1.86 	 -11.0 

December - Décembre 	2.39 	 +8.3 

1987 

March - Mars 	 1.77 	 +6.1 

June - Juin 	 1.50 	 -4.5 

September - Septembre 	1.63 	 -20.0 

December - Décembre 	2.23 	 +35.3 

1988 

March - Mars 	 1.69 	 +9.9 

June - Juin 	 1.56 	 -7.2 

September - Sept'iH' 

- 	r 

mc 	;:lcEiriI 	rvri I cH 	1i 	ro;Ie1 b 	c pciciil 	rc':;)orIc1erits. 

(1) Obtenus 'a partir des doiinées cur les ventes et stocks fournies par certatris répondants. 
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In this monthly publication, data on in-
ventories of wholesale merchants, chain 
stores, department stores and independent 
motor vehicle dealers are brought together 
to aid users of particular statistics. The 
data are a consolidation of inventory sta-
tistics and constitute a counterpart to sim-
ilar statistics available on inventories at 
the manufacturing level (see: Inventories, 
Shipments and Orders in ltanufacturing Indus-
tries, Catalogue 31-001). 

Merchandise inventories represent stocks 
of merchandise on hand for resale at the end 
of the month or quarter, usually valued at 
cost price except when otherwise specified 
(e.g., department store stocks which are 
valued at selling price). They do not in-
clude goods held on a consignment basis, nor 
do they include items not held for resale, 
such as fixtures, equipment and supplies. 
Estimates are not adjusted for seasonal 
variations, price changes or number of busi-
ness days in the respective months. 

The tables relating to inventories of 
rpartment stores and chain stores show 

monthly dollar volume estimates of invento-
ries held in Canada by various kinds of 
business and by departments within depart-
ment stores. In the case of independent 
motor vehicle dealers, only the quarterly 
percentage change in the estimated level of 
stocks as well as the month-end stock-sales 
ratio are given. The table relating to 
wholesale trade inventories presents the 
monthly percentage change in the estimated 
level of stocks by kind of business. The 
stock-sales ratios shown throughout this 
publication are derived by dividing the 
dollar volume of inventories by the dollar 
volume of sales. For independent motor 
vehicle dealers, ratios are based only on 
data supplied by a panel of respondents. No 
adjustment is made in these ratios for the 
mark-up in sales which varies from trade to 
trade. 

Note to Data Users: 

A comprehensive review of the survey of 
independent store merchandise inventories 
has revealed that, with the exception of 
motor vehicle dealers, the sample of respon-
tents does not yield results of fully satis- 
ut nrv 	n ii 	. 	. 	pub 1 icat ion 	of 

uarter percentage 

Cette publication mensuelle réunit des données 
sur les stocks des grossistes, des magasins 'a 
succursales, des grands magasins et des conces-
sionnaires d'automobiles independents, lesquelles 
sont destinées 'a aider lea utilisateurs de ces 
statistiques. Ces données représentent une 
consolidation des statistiques sur les stocks et 
elles constituent un complement aux statistiques 
sur les stocks des industries manufacturières 
(voir: Stocks, livraisons et caiwnandes des indus-
tries manufacturières, no 31-001 au catalogue). 

11 s'agit ici des stocks cominerciaux de mar-
chandises en Inagasin destinées 'a is revente 'a la 
fin du mois ou du trimestre. Lea stocks sont 
habituellement évalués au prix coCitant sauf si 
indication contraire (par exemple, les stocks des 
grands magasins sont évalués au prix de vente). 
Ils ne comprennent ni les marchandises en consi-
gnation ni les articles non destinés 'a Ia re-
vente: installations, materiel et fournitures, 
par exemple. Les estimations ne sont pas désai-
sonnalisées ni corrigées des changements de prix 
ou du nombre de jours ouvrables de cheque mois. 

Les tableaux concernant lea stocks des grands 
magasins et des magasins 'a succursales contien-
nent lea estimations mensuelles de la valeur tao-
nétaire des stocks détenus au Canada par chacun 
des divers genres de commerce et par rayon 'a 
l'intérieur des grands magasins. Dans le cas des 
concessionnaires d'automobiles indépendants, le 
tableau ne contient que le taux trimestriel de 
variation de l'estimation du niveau des stocks, 
ainsi que le rapport stocks-ventes 'a la fin du 
mois. Le tableau se rapportant au commerce de 
gros indique les variations en pourcentage par 
rapport au mois précédent de l'estimation du 
niveau des stocks selon le genre de commerce. 
Tous les ratios stocks-ventes indiqués dana cette 
publication sont obtenus en divisant la valeur 
monétaire des stocks par Ia valeur monétaire des 
ventes. Pour les concessionnaires d'automobiles 
indépendants, les ratios sont seulement bases sur 
les données fournies par certains enquêtés. Au-
cune rectification n'est apportée 'a ces ratios 
pour tenir compte de la merge bénéficiaire de 
vente qui vane d T un commerce 'a l'autre. 

Note aux utilisateurs des données: 

Une revision d'ensemble de l'enquête sur lea 
stocks commerciaux des magasins indépendants a 
révélé que, 'a l'exception des concessionnaires 
d'automobiles, les résultats produits 'a partir de 
l'échantillon des répondants n'étaient pas de 
qualité entièrement satisfaisante. Par consé-
quent, la publication des estimations des varia- 
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changes in inventories and month-end stock-
to-sales ratios for independent stores 
(other than motor vehicle dealers) has been 
discontinued. Estimates for motor vehicle 
dealers, which were found to be of accept-
able quality, will continue to be published. 

tions procentuelles par rapport au trimestr 
précédent daris les stocks airisi que les rapport 
stocks-ventes & la fin du mois pour les magan' 
indépendants (autres que les concessionnai 
d'autornobiles) a été discontinuée. Les estii;i-
tions pour les coricessionriaires d'autoinobiIe, 
lesquelles ant été jugées de qualité acceptable, 
continueront d'être publiées. 

I 

I 
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CO*1FRCE Di D(TAH - COMPOSITION PAR (NRE OF 
CIJMMF hLF 

perIt-tJuucheLkcs. 
ceries avec 20% ou plus de viande IraIche). 

Magasins d'épiceries, confiseries et articles 
divers. Magasins d'épiceries, confiseries et 
articles divers; épiceries (avec 20% ou moms de 
viande fraIche). 

Tous les autres magasins d'alimentation. Maga-
sins de produits de boulangerie; magasins de 
bonbons, de noix et confiseries; laiteries; maga-
sins d'oeufs et de volailles; niagasins de fruits 
et legumes; boucheries; poissonneries; magasins 
d'aliments fins (delicatessen); autres magasiris 
d' alimentation. 

Maqasins de marchandises diverses. Magasins de 
marchandises diverses (moms du tiers du stock en 
aliments) et les bureaux de vente par coinmande 
postale et par catalogue des grands magasins. 

Magasins g&éraux. Magasins généraux (plus du 
tiers du stock en aliments). 

Bazars. Bazars. 

Concessionnaires d'autoinobiles. Vendeurs d'auto-
mobiles (neuves et d'occasion ou neuves seule-
ment). 

Vendeurs d'automobiles d'occasion. 	Vendeurs 
d'automobiles d'occasion (automobiles et caniions 
d'occasion ou automobiles d'occasion seulement). 

Stations-service. Stations-service. 

Garages. Garages. 

Magasins de pThces et d'accessoires d'auto.obi-
les. Magasins de pneus, d'accumulateurs et 
d'accessoires; magasins de fournitures pour la 
maison et l'automobile. 

Plagasins de vêtements pour hoianes. Magasins de 
vêtements pour hommes et garcons; magasins d'ac-
cessoires vestimentaires pour homznes et garcons; 
chapelleries pour homrnes et garçons; tailleurs 
(ateliers de confection sur place de vêtements 
sur rnesure). 

P4agasins de vêteinents pour dames. Magasins de 
vétements prêt-a-porter pour dames et jeunes fil-
les; magasins de lingerie et bonneteries pour 
dames et jeunes filles; magasins d'accessoires et 
autres vêtements. 

Magasins de vêtements pour Is famille. Magasiris 
de vêtements et d'accessoires vstimentaires pour 
is Camille. 

RETAIL TRADE - COMPOSITION OF KIND 1W ElliS!-
NI YS1hilJI' 

Cr%nhAIi,t1&JI 	utort. 
groceries with 20% or more fresh meat). 

Grocery, confectionery and sundries stores. 
Groceries, confectionery and sundries sto-
res; grocery stores (with 20% or less fresh 
meat). 

All other food stores. Bakery products sto-
res; confectionery and nut stores; dairy 
products stores; eqg and pou1try stores; 
fruit and vegetable stores; meat markets; 
fish markets; delicatessen stores; other 
food stores. 

General nrchandise stores. General mer-
chandise stores (less than one-third food) 
and department store mail order and cata-
logue sales offices. 

General stores. General stores (more than 
one-third food). 

Variety stores. Variety stores. 

Motor vehicle dealers. Motor vehicle deal-
prs (new and used or new only). 

Used car dealers. Used car dealers (used 
:rs and trucks, or used cars only). 

Service stations. Service stations. 

Garages. Garages. 

Autootive parts and accessories shops. 
Tire, battery and accessories stores; home 
and auto supply stores. 

Men's clothing stores. 	Men's and boys' 
clothing stores; men's and boys' furnishings 
stores; men's and boys' hat stores; custom 
tailors (made to measure shops). 

Women's clothing stores. Women's and mis-
ses' ready-to-wear stores; women's and 
misses' lingerie and hosiery stores; acces-
sories and other apparel stores. 

Family clothing stores. Family clothing and 
furnishings stores. 

I 
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Specialty shoe stores. Men's and boys' shoe 
stores; women's and misses' shoe stores; 
children's and infants' shoe stores. 

Fi1y shoe stores. Family shoe stores. 

Hardware stores. Hardware stores. 

Household furniture stores. rurniture sto-
res. 

Household appliance stores. Household ap-
pliance stores; electrical supply stores. 

Furniture, television, radio and appliance 
stores. Furniture, television, radio and 
appliance stores. 

Pharmacies, patent medicine and cosmetics 
stores. Drugstores including proprietary 
stores. 

Book and stationery stores. Book and sta-
tionery stores. 

Florists. Florists. 

3ewellery stores. Jewellery stores. 

Sporting goods and accessories stores. 
Sporting goods stores; boats, outboard mo-
tors and boating accessories; bicycle and 
bicycle repair shops; motorcycle dealers. 

Personal accessories stores. Tobacco stores 
and stands; news dealers; gift, novelty and 
souvenir shops; camera and photographic sup-
ply stores; luggage and leather goods sto-
res; toy and hobby shops. 

Alcoholic beverage stores. Covernment liquor 
stores; wine stores; Brewers Retail stores. 

All other stores. All other retail stores 
not specified. 

Magasins de chaussures spécialisées. Magasins 
chaussures pour homes et garcons; magasins 
chaussures pour dames et jeunes filles; maqasi 
de chaussures pour enfants et bébés. 

Magasins tie chaussures pour is fsmille. Magasius 
de chaussures pour la famille. 

Quincailleries. guincailleries. 

Magasins de meubles de maison. Magasins cte rneu-
bles. 

Magasins d'appareils mnagers. Maqasins d'appa-
reils ménagers; magasins de fournitures électri-
ques. 

Magasins de meubles, de téléviseurs, de radios et 
d'appareils ménagers. Magasins de meubles, de 
téléviseurs, de radios et d'appareils ménagers. 

Pharmacies, magasins de médicaments brevetés et 
de produits de beauté. Drogueries y compris ma-
gasios de spécialités pharmaceutiques. 

Librairies et papeteries. Librairies-papeteries. 

Fleuristes. Fleuristes. 

Bijouteries. Bijouteries. 

Magasins d'articles de sport et accessoires. M-

qasins d'articles de sport; embarcations, moteiir 
hors-bord et accessoires connexes; maqasins 
bicyclettes et ateliers de réparat ion; vendeiji: 
de motocyclettes. 

Magasins d'accessoires personnels. Maqasins et 
kiosques de tabac; marchands de journaux et de 
périorliques; maqasins de cadeaux, de nouveautés 
et de souvenirs; maqasins d'appareils et de four-
nitures photographiques; magasins de sacs de 
voyage, valises, malles, mallettes et de maroqui-
nerie; rnagasins de jouets et de jeux. 

Magasins de boissons alcooliques. Ventes des ré-
gies des alcools; des magasins de yin; des maga-
sins de hière. 

bus les autres magasins de coimnerce de detail. 
bus les autres maqasins non indiqus ci-dessus. 

Note 

A detailed description of retail and 
wholesale kinds of business will be found in 
the publications of the 1971 Census of 
Canada (Volumes VII and VIII). 

Nota 

line definition détaillée des genres de 
commerce de detail et de commerce de gros paralt 
dans les publications du Recensement du Canada de 
1971 (volumes VII et VIII). 

4 



SElECTED PUBUCATIONS 
	

H0IX DE RJBUCAIIONS 

I ()llowxng are publications of the Indus- 	Les publications suivantes se trouvent a la 
r Division in the Retail Trade sector. 	Section du commerce de detail, Division de Pin- 

dustrie. 

Catalogue 
	 Catalogue 

63-002 Department Store Sales and Stocks. 
N., Bil. 43 pages. First Issue, 1938 
(I5SN 0380-7045). 

63-004 Department Store Sales, by Province 
and metropolitan area. Advance Re-
lease. M., Bil. 1 page. First Issue, 
1950 (ISSN 0709-8650). 

63-005 Retail Trade. N., Bil. Approx. 104 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., Bil. 
Approx. 36 pages. First Issue, 1932 
(ISSN 0705-5595). 

63-002 Ventes et stocks des grands rnagasins. M., 
Bil. 43 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins, par province 
at region métropolitaine. Rapport provi-
soire. N., Bil. 1 paqe. Premier numéro, 
1950 (ISSN 0709-8650). 

63-005 Commerce de detail. N., Bil. Environ 104 
pages. Premier ninéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neufs. M., 
Bil. Environ 36 pages. Premier ntsnéro, 
1932 (ISSN 0705-5595). 

I 	3-1114 Merchandising Inventories. H., Bil. 	63-014 Stocks commerciaux. H., Bil. 30 pages. 

	

30 pages. First Issue, 1972 (ISSN 	 Premier numéro, 1972 (ISSN 0380-7177). 
0380-7177). 

63-210 Retail Chain and Department Stores. 
A., Bil. Approx. 100 paqes. First 
Issue, 1933 (ISSN 0227-017X). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., Bil. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

63-210 Magasins de detail h succursales et lee 
grands magasins. A., Bil. Environ 100 
pages. Premier numéro, 1933 (ISSN 0227-
017X). 

63-213 Exploitants de distributeurs automatiques. 
A., Bil. 45 pages. Premier numéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Ru. 25 
pages. Premier numéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., Ru. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Bil. 700 pages. Premier numéro, 1975 
(ISSN 0590-9325). 

Retail Trade Historical Statistics, 	63-538 Commerce de detail statistiques histori- 
1972-1979. 0., Bil. 695 pages. (ISBN 

	ques, 1972-1979. H.S., Bil. 695 pages. 
1-660-5061 3-0) 
	

(ISBN 0-660-5061 3-0) 



Operating Results Series, Retail Trade, 0., 	 Série des résultats d'exploitation, rrJrnmerrE de 
i ii . 	f 	1 It 	11!fl 	1'4 

	
I 	:l; 	111111 	1 	4 

Cat. a! oq ue 

63-603 Magasins de vétesents pour homiiies, 1965 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincaill-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasiris de vente au detail de vêtements 
pour la famille, 1980 

Catalogue 

63-603 Hen's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Flor 4 sts, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

H. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-204E 9  price Canada $10.00, 
Other Countries $11.50. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énurnérées ci-dessus, 
Statistique Canada publie .rie grande variété 
bulletins statistiques sur la situation éconu-
mique et sociale du Canada. On peut se procur: 
un catalogue complet des publications courant. 
en s'adressant 'a Statistique Canada, Ottawri  
(Canada), K1A 016. 

NO 11-204F, prix Canada $10.00, Autres pays 
$11.50. 



THE CANADA YEARBOOK 

A JOURNEY 
OF 1000 MILES 
BEGINS WITH 

A SINGLE STEP 
The Canada Year Book recorded Canada's 
first steps in 1867. It's still the only book 
that gives you the most complete, up-
to-date facts on every aspect of 
Canada's growth as a nation. 
Physical setting * Demography * Health * Educa-
tion * Employment and incomes * Social security 
• Housing and construction * Forests, fish and furs 
• Agriculture Mines and minerals * Energy 
Science and technology * Transportation * Com-
munications S  Cultural activities and leisure a 

Manufacturing a  Merthandising and services a 

Banking, finance and Insurance a  JudIcial System 
a External relations, trade and defence * Govern-
ment * Government finance Review of the 
economy 

LANNUAIRE DU CANADA 

TOUT LE 
PAYS, D'UNE 
CUVER[URE 
A EUTRE 

Deja au siecle dernier, les premiers pas 
de Ia nation 6taient consignës dans 
l'Annuaire du Canada Aujourd'hui, l'An• 
nuaire du Canada tmoigne toujours avec 
pr&ision et exhaustivit6 des multiples 
facettes de l'évolution du pays. 
Physiographie Demographic Sante Education 

Emploi et revenu SCcurItC sociale Logement 
et construction Pechcs et fourrures * Agriculture 
* MInes et minCraux • Energie Sciences et 
technologle Transports Communications 
ActMtés culturelles et loisirs Industries manufac-
turières Commerce et services a  Banques, 
finances et assurances Gouvernement * Système 
udiclaire a  Relations extCrieures, commerce et 
defense Finances publiques Revue de 
I economic 

Sold in Bookstores and also available by calling 
	

Disponible en libriric, en iekphonant d Statistique 
Statistics canada toll-free at 1-800-267-ô77 or by 

	
Canada au numero sans frais i-800-267-6 ou en 

completing the order coupon included in this 	 remplissant Ic bon de commande qui liqure dan Ia 
blicarion. 	 prsente publication. 

-:1 s plus shipping and handling ($54 inclusive in 
	

54995 frais de port ci de manutention en sus 
nad, $70 ocher countries): catalogue number 

	 au Canada. i's a letranger). numero 11 -40aF au 
• o1E. 	 repertoire 

:itormacion can also be obtained by contacting 
	

Pour de plus amples renseignements, communiquez 
your Regional Reference centre. 	 avec Ic Centre de consultation de Statistique 

Canada Ic plus prs de chez vous. 



NEW! INCLUDES 1986 CENSUS DATA 
SMALL BUSINESS SECTOR 
CANADA U.S. TRADE IN SERVICES 

NOUVEAU! COMPREND DES DONNEES DU RECENSEMENT 
'°'6 AINSI QUE DFS DONNEES SU'R LES 

Stati*tic, C.I. Ubrwy 	 .- 
BibilothIqu. Statistique Caflada 	 ES ENTREPRISES FT I.E (.OMMER(E I)F5 

11111111111111 I! fill IFI II 11111 JIl III IIH liii 	: ES ENTRE LE GNAI)A ET IFS F'IA'1'SN1S 
111111 11111 11111 11111 11111 IIl 111111111! JIll ill III Jill 

MARKET RESEARun 10100471i!cL1L STATISTIQUE DEJ  
HANDBOOK 	ETUDES DE MARCHE 
1987-1988 
	

1987-1988 
( 

ir 

UN INVESTISSEMENT 
SCJR 
lnvestisscz dans Ia source d'information statistique Ia plus compkte qui 
soit sur k marchë canadien de Ia consommation. Le Recueil statistique 
des etudes de narcb 1987-1988 vous donne plus de données sur: 
LES CONSOMMATEUES 
y compris Jes revenus, Ic niveau de scolarite et les depenses familiales; 
L'ECONOMIE 
y compris l'investissement, les petites entreprises et Ic marck du travail; 
LES AFFAIRES 
y compris Ic commerce de detail. Ia finance, l'immohilicr ci l'automohile; 
59 VILLES 
y compris It logerncnt. Ia main-d'oeuvre et Ic prouil des consommateurs; 
LE COMMERCE INTERNATIONAL 
y compris k commerce des services entre le Canada et les ttats-Unis et les 
&hanges entre Ic Canada et ses principaux partenaires commerciaux; 
LA SITUATION A VEN1R 
c'est-á-dire des projections des cendances relatives aux depenses des 
consommateurs, aux revenus, aux prix, etc. 

FE RECUEIL S7;41'ISi1Q1iE DES L7IJDES 1)E MAR(HE, 198 -1988 
VOUS EN DONNE PLUS POUR VOTRE ARGENT. 
Ic Recucil statistique des étude's de marcbé possede maintenant une couverture rigith- II 
comprerid plus de 100 pages de tableaux statistiques. 59 graphiques. des notes. des dcl inIIii' 
et un index. 

N° 63-224 au repertoIre Canada: 185 l'exemplalre Autres pays: $101 l 	m 'excplsi 

Vous pouvez commander en remplissant Ic hon de commande ci-joint ou en écnvant 
des publications. Statistiquc Canada. Ottawa (Ontario). KIA 0Th. Si vous dCsirez ohic::: 
service plus rapide, télCphoncz au numCro sans frais 1-800-267-6677 et portez votre 
commande i votre compte Visa ou MasterCard. 

kuillez faire votre cheque ou mandat-poste S l'ordrv du Receveur general du Canada - 
Publications. 

Pour obtenir plus de rcnseignrments, n'hc/sitez pas S communiquer avec Ic centre de 
consultation de Statistique Canada Ic plus pres de cher vous. 

A SOUND INVESTMENT 
OPPORTUNITY 
Invest in the most complete source of statistical information on the 
Canadian consumer market. The 1987-88 Market Research 
Handbook gives you more facts on... 
CONSUMERS 
including income, education, faniily spending 
THE ECONOMY 
including investment, small business sector, labour markets 
BUSINESS 
including retail, finance and reai estate, motor vehicles 
59 CITIES 
including housing, labour, consumer profiles 
INTERNATIONAL TRADE 
including Canada-U.S. trade in services, major trading 
partners 
THE FUTURE 
projections of social, economic and demographic trends, including 
consumer spending, incomes, prices 

THE 198'-1988 .L1RA'ET RL',L1RCIJ H.-LVDBOCIK 
GIVES YOU MORE FOR YOUR MONEY. 
This year, the Market Research IIand#,00k is published in hardcover, it includes more 
than "00 pages of statistical tables. 59 charts, notes and definitions and an alphabetic 
index. 

Catalogue Number 63-224 185.00 In Canada $101.00 other countrIes 

To order, complete the order form included or write to Publication Sales. Statistics 
Canada, Ottawa, Ontario, KIA 0T6. For faster service, using Visa or MasterCard, call 
toll-free 1-800-267-6677. 

Please make your cheque or money order payable to the Receiver General for 
Canada/Publications. 

Contact the Statistics Canada Reference Centre nearest you for further information. 
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Then Canadian Soda! Trends is the acquisition for you. A first 
on the Canadian scene, this journal is claiming international 
attention from the people who need to know more about the 
social issues and trends of this country. 

Drawing on a wealth of statistics culled from hundreds 
of documents, Canadian Social Trends looks at Canadian 
population dynamics, crime, education, social security, 
health, housin9, and more. 

For social policy analysts, for trendwatchers on the gov- 
ernment or business scene, for educators and students, 
Canadian Social Trends provides the information for an 
improved discussion and analysis of Canadian social issues. 

Published four times a year, Canadian Social Trends also 
features the latest social indicators, as well as information 
about new products and services available from Statistics 
Canada. 

VUS DESIRFI 
"RE ILICQUISTIJON 

DATE ThL1 OH11RE 
ORAGEUTE? 
Alors Tendances sociales canadiènnes est Ia publication qu'il 
vous faut. Premiere en son genre sur Ia scene canadienne, cette 
revue retient l'attention des gens d'ici et d'ailleurs gui désirent en 
savoir plus sur les questions sociales de l'heure au pays. 

A l'aide d'abondantes statistiques extraites de nombreux 
documents, Tendances sociales canadiennes brosse le tableau 
de Ia dynamique de Ia population canadienne, de Ia criminalité, 
de l'éducation, de Ia sécurité sociale, de Ia sante, de l'habitation 
et de plusieurs autres sujets. 

Que ce soit pour les analystes de Ia politique sociale, las 
analystes des tendances oeuvrant au sein des administrations 
publiques et du monde des affaires, las enseignants ou encore 
les étudiants, Tendances sociales canadiennes dégage l'informa- 
tion nécessaire a des discussions et des analyses approfondies 
relativement aux questions sociales. 

Tendances sociales canadiennes présente également les plus 
récents indicateurs sociaux de méme que des renseignements 
elatifs aux produits o services qucffre Statistiqi.ie Canada. 

Catalogue No. 1 1-008E is available for $8.00 per copy $32.00 
annually (in Canada); $9.00 per copyl$36.00 annually (elsewhere); 
students 30% discount from: 
Pubication Sales, 
Statistics Canada, 
Ottawa, Ontario K1A 0T6 
Telephone: 14M-267-6677 
Prices include postage and 
handling costs. Payment 
should be made in Canadian 
dollars or equivalent funds. 
($7 U.S. per issue/$28 U.S. 
annually) 

Numdro 11 008F su repertoirei est pubiee quatre lois I an et as vend 
$8 l'exemplaire ou $32 l'abonnement annuel au Canada at $9 
l'exemplaire ou $36 l'abonnement annuel a l'étranger (étudiants: 30% de 
rabais). Vous pouvez vous procurer cette revue en vous adressant a: 
Vente des pubhcatlons 
Statistique Canada 
Ottawa (Ontario) 
K1A 0T6 
Téléphone: 1-800-267-6677 

Las prix incluent les frais de port at de manutention. 
Les paiements doivent être felts an 
dollars canadians ou 'equivalent 
(SUS 28 l'abonnement annuel; suS 7 l'exemplaire). 



ALL IN ONE PLACE 
THE ECONOMIC FACTS 

AND ANALYSIS 
YOU NEED 

Canadian Economic Observer: 
Statistics Canada's New Monthly Economic Report 

N o other report on the Canadian 
economy has this much to offer 

This month's data 

Up-to-the-minute data includesalt major statistical series 
released two weeks prior to publication. 

Current Economic Conditions 

Brief. ''to the point" summary of the economy's 
performance over the month, including trend analysis 
of employment, output, demand and leading indicators. 

Statistical and Technical Notes 

Information about new or revised statistical programs 
and methodological developments unique to Statistics 
Canada. 
Major Economic Events 

Chronology of international and national events that affect 
Canada's economy 
Feature Articles 

In-depth research on current busineys awl economic 
issues. 
Statistical Summary 

Statistical tables, charts and grapes cover national 
accounts, output, demand, trade, labour and Inancial 
markets. 

AND MORE 

Regional Analysis 

TOUT POUR VOUS! 
LES DONNEES 
ECONOMIQUES Ell 
L'ANALYSE QUE VOUS 
RECHERCHEZ 
L'Observateur économique canadien: 
Le nouveau bulletin economique mensliel de Stattstique Canada 

A ucune autre publication ne vous procure autant de 
renseignements relatifs a 'economic canadienne 

Les données du mois 

Des données de derniitre heure comprenant toutes les series 
de statistiques les plus importantes qui ow été dilfusées deux 
semaines avant Ia date de publication du bulletin. 
La situation économique actuelle 

Le rendement de l'économre au cours du mois, présenfé en 
bref, comportant une analyse de l'emploi, do Ia production, 
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