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, CHANGES TO THE CONSUMER PRICE INDEX PROGRAM
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With the January 1995 Consumer Price Index (CPI), the basket of goods and services used to calculate the
CPI will be updated to reflect changes in consumer spending patterns. Consumer spending patterns
indicate the quantities of various items purchased and where the purchases are made. The basket must be
changed from time to time to ensure too much importance is not given to some items and geographic areas
and too little to others.

While it is necessary to update the basket, it is difficult and expensive to obtain current information on
consumer spending patterns. To balance these factors, Statistics Canada updates the basket approximately
every four years. The CPI is currently based on consumer spending patterns observed in 1986 by Statistics
Canada’s Family Expenditure Survey. The 1986 spending patterns will be replaced by 1992 consumer
spending patterns.

Whenever Statistics Canada updates a basket, it also reviews the principles on which the CPI program is
based. This time, several proposals to improve the relevance and quality of the program were identified.
After national consultations, Statistics Canada decided to incorporate the following changes at the same
time it updates the basket.

1. The national CPI will target the total population of Canada. Currently the CPI targets families and
individuals living in cities with populations over 30,000. These 82 cities are home to about 70% of
Canada’s population. Since the national CPI is used as an indicator of price movements for the entire
country, the population coverage will be extended to target all Canadians.

2. Emphasis will be put on representing price movements for the provinces rather than for cities.
The program will provide provincial indexes rather than highlight price movements in 16 urban
centres. Whitehorse and Yellowknife will continue to represent the Territories. Changing the focus
recognizes the important role played by the provinces in setting or regulating prices and influencing
prices through taxes, subsidies and legislation. It recognizes that complementary economic data are
calculated provincially. More Canadians will be able to use provincial series than were able to use city
indexes. At the same time, the shift in emphasis from 16 cities to 10 provinces allows for a reduction
in the overall number of price quotes collected and a reduction in program costs.

The change in focus means that significantly less data will be available at the city level. Since shelter
costs are important and may differ between cities within a province, several shelter series will continue
to be calculated and published for the cities currently covered. Recognizing that a number of existing
contracts may be based on the All-items city indexes, these will continue to be made available.

3. The products in the basket will be regrouped to improve the relevance, balance and international
comparability of the resulting series. The commodity groupings were reviewed carefully to ensure
that they provided an informative and balanced picture of price changes. Some groupings will be given
more prominence (e.g. Shelter). Some groupings will be rearranged (e.g. Travellers” Accommodation
with Recreation rather than with Shelter), while some others will be reordered (e.g. Tobacco Products
and Alcoholic Beverages will switch order to reflect the relative expenditures on each). Some existing
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groups will be absorbed in larger groups and hence those indexes will no longer be available. Tables
are attached which show the new categories (Appendix 1) and the Special Aggregates (Appendix 2).

CPI data is published monthly (publication #62-001) for most national and provincial series. Some
national and provincial CPI data are also available on CANSIM, Statistics Canada’s information
database. Please contact a regional office (listed below) for information concerning availability and
cost.

Statistics Canada’s commitment to provide an informative, reliable, and impartial picture of consumer
inflation in Canada has not changed

Further information on the changes may be obtained by contacting your regional Statistics Canada Office
or by contacting Prices Division of Statistics Canada.

by Fax: (613) 951-2848

by phone: Sandra Shadlock (613) 951-9606
Marc Prud’homme (613) 951-4415

Chief, Consumer Prices Section
Prices Division

Statistics Canada

Jean Talon Building, 13 A-7
Ottawa, Ontario

or by writing:

K1A 0T6
REGIONAL REFERENCE CENTRES
Newfoundland and Labrador, Ontario Southern Alberta
Nova Scotia, Prince Edward Island Advisory Services Advisory Services

and New Brunswick
Advisory Services

Local calls: (902) 426-5331
Toll free: 1 800 565-7192
Fax: 1902 426-9538

Quebec

Advisory Services

Local calls: (514) 283-5725
Toll free: 1 800 361-2831
Fax: 1 514 283-9350

National Capital Region
Statistical Reference Centre (NCR)

If outside the local calling area, please dial

the toll free number for your province.
Local calls: (613)951-8116
Fax: 1613 951-0581

Local calls: (416) 973-6586
Toll free: 1 800 263-1136
Fax: 1 416 973-7475

Manitoba

Advisory Services

Local calls: (204) 983-4020
Toll free: 1 800 661-7828
Fax: 1 204 983-7543

Saskatchewan

Advisory Services

Local calls: (306) 780-5405
Toll free: 1 800 667-7164
Fax: 1 306 780-5403

Local calls: (403) 292-6717
Toll free: 1 800 882-5616
Fax: 1 403 292-4958

Alberta and the Northwest
Territories

Advisory Services

Local calls: (403) 495-3027
Toll free: 1 800 563-7828
Fax: | 403 495-5318

British Columbia and the Yukon
Advisory Services

Local calls: (604) 666-3691

Toll free: 1 800 663-1551

Fax: | 604 666-4863

Telecommunicatltons Device for the
Hearing Impaired
Toll free: 1 800 363-7629




APPENDIX 1 - CPI CLASSIFICATION BY PRODUCTS
EFFECTIVE JANUARY 1995
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National level Provincial level |
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National level |  Provincial level
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Men'’s footwear (excluding athletic)
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National level

Provincial level

TITLE
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* Automotive vehicle insurance premiums . . . . . ... ..o e v . R " v 4
* Automotive vehicle registrationfees . . . ... .. ..o 0oL v . e . - .V
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Other health care goods .......................................... . Vv
HEALTHCARESERVICES . . . . . .. .. .. ... . i N (R R v

Oy L e S o 2 o o|q0l0 oo NP < oml i v . .V
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REGCREATIEN I S o L sl L e L e, .V v .V
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Sporting and athletic equipment
Toys, games and hobby supplies
Computer equipment and supplies
Photographic equipment
Photographic services and supplies
Other recreational equipment and services
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PURCHASE AND OPERATION OF RECREATIONAL VEHICLES . . ........ Y SR ARG o v

Purchase of recreational vehicles . . . . . . . B I B ke S 05 1 e S SRR 4

Operation of recreational vehicles .. ... .. A1 IS, JICPR PSSR R T o .V

¢ Fuel, parts and supplies for recreational vehicles . .. .. ... ... . ... .. .0 . 0. 4

¢ Insurance, licences and other services for recreational vehicles . . . . .. ... ... ... ... .. 4
HOME ENTERTAINMENT EQUIPMENT AND SERVICES . . . . ... ... . ... B SRR ) ) A b . 4 N4
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* Audiodiscsandtapes . . . . . . ... e e e e e e e o e L 4
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¢ Rental of videotapes and videodiscs . . . . .. ... L. e e .V

¢ Purchase of videotapesand videodiscs . . . . . . ... ... . .. ... oo v

¢ Other home entertainment services and equipment . . . . . . . .. ... ... ... d L. .V
IRAVEIASERVIGESII . 1. @ 0 0 0 o o e .. L .V VL N4
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¢ Othertravelleraccommodation . . . . . . . . .. ... ... ... ... e 4
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* Spectator entertainment (excluding cablevision) . . .. ... .. ... ... .. ... { 1K 4
¢ Cablevision (including ray T L T SR e 1~ A | v . R D A - .4

¢ Use of recreational facilitiesand services . . . . . . . . .. .. .. L. v . 4
EDUCATION AND READING ........ 5 0 ofFlo o db oo o oo SIS dlo 0 00 0 .V . o KA1 v . .V
BERUCATIONE. . 1 .0 . ameim i s 88 e ek 0 . ¥ 7 S .V
S iTintionifess L o el Tk e e v . v . By SaAs .V

¢ School textbooksandisupplies ... .. . . L ca e s g s s i s s me s ndaepmEn . . v

¢ Other lessons, courses and education S€TVICeS . . . . . . . . . .. e e 4
READING MATERIAL AND OTHER PRINTED MATTER (EXCL. TEXTBOOKS) . .V S (S N4

¢ INEWSpAReS e £ 2 -0 . - B YA, E .. .. .BE - SR iine 4 .V

® Magazinesand periodicals . . . . . ... ... v .V

* Books (excluding textbooks) and other printed matter . . . . . ... ... ... ..o 4
ALCOHOLIC BEVERAGES AND TOBACCOPRODUCTS .. .. vV ..|. ¥ ...V ... V
ALCOHOLICBEVERAGES ............ CLO I, S V.. .V . ¢ N4
SERVED ALCOHOLIC BEVERAGES . . . . ... .. .. ... ... ........ NV e VA N G R b N

2 SEREEET | o ool dib B © B C ol A L L I R N | S 4 2 .

2 Sorzeil trr o Rl E S A . I, I L PR o S e . v

i Senvedliguers F Y . . ol L . kL i o L s m e i - - S 4
ALCOHOLIC BEVERAGES PURCHASED FROM STORES . . . . ... ... . ... .V W o B ENEE 4
* Beer pUICHASCdMTOMISIONES - 1o .ov s - oot < b s e - e e e e v e s B v . B P 0 4
* Wine purchased fromstores . . . . . .. .. .. .. ..o e e S ey 2 Lo e v
¢ Liquor purchasedfromstores . . . . ... . .. ... ... ... v . - CN SRS | - v
TOBACCO PRODUCTS ANDSMOKERS’SUPPLIES ... ..........c0.. .V . .V i Y oV
QIS o 5 - e SClo R SO b ol ook I I S AR I SR | P v . o LCA: I - [ R P 4

¢ Other tobacco products and smokers’ supplies . . . . . .. ... ... L Lo d o .V




APPENDIX 2 - SPECIAL AGGREGATES

EFFECTIVE JANUARY 1995
! National level Provincial level ’
TITLE
monthly CANSIM | monthly CANSIM
SPECIAL AGGREGATES |
HOUSING (1986 DEFINITION) . . . . .. i i ittt i n e e e n s SR st Wty el s N RIS ¥ Adl .o . b v I
SHELETER (986 DEBENIFION) <« oo o065 5 600 o0 0 5 s sun8lo o 6o oo i s ofbhaaismdeoss V" 3 ala s EEE - i, 5 37
RECREATION, EDUCATION & READING (1986 DEFINITION) . ........ AL N A o (VA S N4
RECREATION (1986 DEFINITION) ........ SRRl T oI I T RED @ Y @l i me . 4 4
GOODS AND SERVICES . . . . i i it it ittt it e ce et nannns B wno | oo oo RN ¢ il o o N M B v
GEEODSTSNT IR S, o . . AR sE e Lk T R ) v v (.. ¢
R T SRR G s A s ¥
® Non-durablegoods . . . . ... . . . . .. .. e oV 100 of M S| 8 v
SERVIEES 5 .. . BE . - . LD R S el 7 B A SV 4
GOODS EXCLUDING FOOD PURCHASED FROM STORES . . . . i v v it i v e b o v e nn oo v I
GOODS EXCLUDING FOOD PURCHASED FROM STORES AND ENERGY ...} ...... .. . v |
NON-DURABLE GOODS EXCLUDING FOOD PURCHASED FROMSTORES ..} ... ... J.o &
NON-DURABLE GOODS EXCLUDING FOOD PURCHASED FROM !
STORESANDENEBERGY & ¢ . - ot os 50 o a0 o o 0a s /e aa oo oo sis o aonslohseasseea v
SERVICES EXCLUDING SHELTERSERVICES . . ... ... . . o Y TP AR s 4
ALL-ITEMSEXCLUDINGFOOD . . . ...ttt i i e et e s et s een e R 4 v . Y 4 [
ALL-ITEMS EXCLUDING FOOD ANDENERGY . .. .. i vt ittt vt en e T A .V v | ¥ A \
FOOD AND ENERGY . . ¢ it it ittt et vttt t e artnsrnonnsooboneeandan 4 U R — ‘
ALL-ITEMS EXCLUDING ENERGY . . . . . it i ittt ittt st s e tnnans . V. 4 v ..t.. v |
ENERGY . i it it it ettt ottt st et et e s e et teannen s ' ome 4 v .....V l
ALL-ITEMS EXCLUDING HOUSING (1986 DEFINITION) ... ... ........ SR A (7 A R e { 4
ALL-ITEMS EXCLUDING MORTGAGE INTERESTCOST ............. ot « et o o . v
ALL-ITEMS EXCLUDING ALCOHOLIC BEVERAGES AND
TORBACCOPRODUGTS = . < ¢ v cm5 e o « + 5% o o stsre 57 o o s o aid sre o o o b o 5@ sl 5 vV vdiime i S 4
ALL-ITEMS EXCLUDING ALCOHOLICBEVERAGES .. .............. LIS Y (VA (R ) L..v
ALL-ITEMS EXCLUDING TOBACCOPRODUCTS ... .. ... i i, R e B (7 A L S
ALL-ITEMSEXCLUDING SHELTER . ... ... . . ittt vt eronwnnnnolbeennnado. v ... Y 4
FRESH FRUIT ANDFRESHVEGETABLES . ... ... it it ittt nnn Bt g < ¢ o o A Te -
REGULATED CPI . ..ttt it i it it i ettt st onsnoneannnenns LI S 4 |
NON-REGULATED CPI . .. . i i it ittt et mae st enenenans Y T . v
ADL.INEMSNOBISET0N o5 s b Flal ol o 0 oo DI R ol N . A, . . L.. v. o I . R AL v !
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