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MAPLE TRADE 

99.6% OF JAPAN’S IMPORTS 
OF MAPLE PRODUCTS COME 

FROM CANADA 

• Japan is a long-lasting and trusted regional partner, with a large consumer base that is willing to pay 
high prices for specialty seasonal imports. 

• Japan is the second largest importing country of maple syrup and maple products with total imports of 
US$23 million in 2016.   

• Japan’s imports of maple syrup and maple products have mainly come from two suppliers: Canada and 
the U.S.. Canada was Japan’s largest supplier of maple products, and Canadian market share rose from 
98.6% to 99.6% in 2016.  

• Canadian maple products have a significant presence in Japan, and are well-known among consumers. 

MAPLE AS THE INGREDIENT 

TOP INNOVATIVE MARKETS FOR MAPLE PRODUCTS IN ASIA PACIFIC, 2011 TO 2016 

Innovation Criteria Au
st

ra
lia

 

Ja
pa

n 

So
ut

h 
Ko

re
a 

Ho
ng

 K
on

g 

Si
ng

ap
or

e 

In
di

a 

Ph
ili

pp
in

es
 

N
ew

 Z
ea

la
nd

 

In
do

ne
sia

 

Ta
iw

an
 

  

 

Relaunch 
            

Excellent 

New Products 
            

Very Good 

Product Line Diveristy 
            

Good 

Health & Wellness Claims 
            

Satisfactory 

Total Innovation Scores 
            

Low  

 

 

 

 

 

 

 

 
 

NEW PRODUCTS USING MAPLE AS THE INGREDIENT ARE ON A RISE 

• From 2011 to 2016, 259 new product launches used some type of maple in their product formulation. 
• The number of products using maple has increased by 33.3%, growing from 33 launches in 2011 to 44 in 2016. 

 
JAPAN'S TOP COMPANIES TO LAUNCH MAPLE PRODUCTS WITH THEIR LEADING BRANDS FROM 2011 TO 2016 

 

JAPAN’S AGEING POPULATION ENJOYS PREMIUM PRODUCTS 
WITH HEALTH CLAIMS  

CONSUMERS ARE FAVOURING CONVENIENT PACKAGING SUCH 
AS MICROWAVABLE PACKAGES 

Top 5 Claims 

1. Limited edition 
2. Seasonal 
3. High/Added fiber 
4. Vitamin/Mineral fortified 
5. Economy 

Top 5 Growing Claims 

1. On-the-go 
2. Convenient packaging 
3. Low/No/Reduced sugar 
4. Premium 
5. Wholegrain 

Top Package Types 

1. Flexible  
2. Tub 
3. Tray  
4. Flexible stand-up pouch  
5. Flexible sachet 

Top Packaged Materials 

1. Plastic unspecified  
2. Polypropylene plastic  
3. Metallised film 
4. Polyethylene plastic 
5. Polystyrene plastic  

Tohato Caramel Corn 

Machi Cafe Sweets+ 
Domremy Nissin Cisco Gorotto 
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Japan is the second most 
innovative market to launch 
maple products in Asia 
Pacific.  

https://www.cia.gov/library/publications/the-world-factbook/geos/ja.html#cntryFlagModal
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55% OF NEW PRODUCT LAUNCHES OCCURRED IN BAKERY PRODUCT 
CATEGORY FROM 2011 TO 2016 

38% OF NEW LAUNCHES WERE PRICED BETWEEN 
US$0.91 AND US$1.30 FROM 2011 TO 2016 

Top 5 Categories  

1. Bakery  
2. Snacks 
3. Desserts and ice-cream 
4. Breakfast cereals 
5. Ready to drink 

Top 5 Sub-catogories  

1. Cakes, pastries and sweet goods 
2. Sweet biscuits/cookies 
3. Chilled desserts 
4. Snack/Cereal/Energy bars 
5. Corn-based snacks 

Top 5 Unit Price Ranges 

1. 0.91 - 1.30 USD 
2. 1.31 - 1.70 USD 
3. 1.71 - 2.10 USD 
4. 0.51 - 0.90 USD 
5. 2.51 - 2.90 USD 

Top 5 Unit Pack Sizes  

1. 240.0 ml 
2. 10.5  g 
3. 40.0 g 
4. 50.0 g 
5. 60.0 g 

DISTRIBUTION CHANNELS AND LABELLING OF JAPAN’S MAPLE PRODUCTS FROM 2011 TO 2016 

 

FACTORS OF CONSIDERATION RECOMMENDATIONS FOR ENTRY 

• Japan’s stringent regulatory system and decision making process are 
built on a science-based framework, and government or consumer 
relationship is built on trust and respect.  

• Exporters should be aware of the strong competition in the maple 
market, and consider differentiating their products based on 
consumer needs.  

• In addition to the market for consumer-ready syrup and maple 
products, there are markets for bulk syrup used in food processing 
and private label in Japan.  

• Japanese manufacturers, food processors, and retailers rely on 
middlemen for the imported maple products.  

• Labelling and packaging must comply with regulations governed by 
the Ministry of Agriculture, Forestry and Fisheries and the Ministry of 
Health, Labour, and Welfare. 

• Awareness of Government of Canada programs that offers 
competitive advantages abroad. 

• Be cognisant of regional differences in Japan. 
• Develop a good understanding of regulations and procedures that 

comply with trade. 
• Follow import guidelines to avoid import shipments be detained. 
• Develop a clear market strategy prior to entry. 
• Develop relationship with local importers and relevant 

stakeholders.  
• Develop a business cultural adaptation strategy.   
• Participate in trade shows to investigate the market and establish 

contacts. 

HOW WE CAN HELP 
We offer multiple programs and services to help you achieve your international business goals, such as the Agri-Food Trade Service, AgriMarketing 

Program, and Canada Brand. 
International Trade Commissioners are also an excellent point of contact for export advice and can provide Canadian industry with on-the-ground 

expertise regarding market potential, current conditions, and local business contacts. 

HAVE WE PIQUED YOUR INTEREST? 
For more information on opportunities in Japan or to join our distribution list, make suggestions, or request more information, contact 

Single Window at MAS-SAM@agr.gc.ca. 

 Find out about our programs, services and tools to support your 
exporting efforts. 

Exporting from Canada 
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Convenience Store
Supermarket
Specialist Retailer
Drug Store/Pharmacy
Natural/Health Food Store
Internet/Mail Order
Department store

Visit our online library of public 
reports for more information on this 
and other markets. 

https://www.cia.gov/library/publications/the-world-factbook/geos/ja.html#cntryFlagModal
http://www.agr.gc.ca/eng/programs-and-services/?id=1362675650980
http://tradecommissioner.gc.ca/trade-commissioner-delegue-commercial/search-recherche.aspx?lang=eng
mailto:MAS-SAM@agr.gc.ca
http://www.agr.gc.ca/eng/industry-markets-and-trade/exporting-and-buying-from-canada/?id=1410072148276
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Note:  
• “Maple syrup and maple products” in MAPLE TRADE was defined as HS code 170220. 
• “Maple products”  in MAPLE AS THE INGREDIENT were defined as food and drink products containing maple syrup, maple sugar, maple extract, 

mountain maple extract, maple flavour, maple smoke flavour, silver maple flavour, nature identical maple flavor, maple smoke, artificial maple 
flavour, natural and artificial maple flavor, natural maple syrup flavour, natural maple flavour, maple sap and maple tea. 
 

Source:  
• Global Trade Tracker, 2017 (Maple Trade) 
• Mintel International GNPD Database, 2017 (Maple as the ingredient)  
• Trade Commissioner Service and MAS officer (Maple Trade, factors of consideration, and recommendations for entry) 

 

https://www.cia.gov/library/publications/the-world-factbook/geos/ja.html#cntryFlagModal

