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“The choice of a type of housing
largely depends on household age
and composition. Families with one
or more children rather tended

to choose single-family houses,
while young professionals, lone-
parent families and one-person
households as well as seniors were
more tempted by condominiums.
As such, the profile of buyers in
the Sherbrooke CMA was in

line with generally observed

residential trajectories.”

Rosemarie Begin,
Market Analyst
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Who are the single-family house
and condominium buyers in the
Sherbrooke area?

Some aspects distinguish buyers based on the housing type
selected, that is, freehold (single-family home and plex) or
condominium. According to data from the 2011 National Household
Survey (NHS) conducted by Statistics Canada, condominium
buyers tended to concentrate in the central sectors, while single-
family house buyers were more spread out across the CMA. Not
surprisingly, most single-family house buyers were young families
with one or more children, while the composition of the households
was more varied among condominium buyers. With regard to
income, households who bought a single-family home tended to
have a higher income than those who bought a condominium.
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Profil of buyers in the
Sherbrooke CMA

In 2010, some 3,500 households—
nearly 4 per cent of all households—
bought a home in the Sherbrooke
census metropolitan area (CMA).
The buyers had different characteristics
depending on the type of housing
that they chose, either freehold
(single-family houses or plexes) or
condominium. In this issue of Housing
Market Insight, we will present a
detailed profile of buyers and highlight
the aspects that distinguish them. To
develop this profile, we used a special
compilation of data from the 2011
National Household Survey (NHS)
conducted by Statistics Canada. The
detailed analysis presented in the
following sections will identify the
sectors where single-family house'
buyers chose to settle and those
where condominium buyers decided
to set up house, as well as the
differences between these buyers, in
terms of household age, composition
and income.

Buyer profile in detail

Sectors chosen by buyers

In 2010, of the 3,500 households who
bought a home in the Sherbrooke
CMA, more than 3,000—or

86 per cent—opted for a single-family
house. Among them, 18 per cent
came from outside the area.

The sectors surrounding the former
city of Sherbrooke (before the
mergers) were those where most
households who bought a single-family
house decided to live. The Rock-
Forest—Saint-Elie—Deauville sector
welcomed 30 per cent of these
households, and Fleurimont was

the sector chosen by |5 per cent.
However, the city of Sherbrooke
(before the mergers), which has

31 per cent of all single-family houses
in the CMA, attracted only 27 per cent
of new buyers of single-family houses.
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Source: Statistics Canada (National Household Survey, 2011); compilation and calculations: CMHC.

* Before the mergers.

Over the same period, 475
households bought a condominium,
of which Il per cent came from

an area other than Sherbrooke.
Condominium buyers tended to
concentrate in the central sectors,
while single-family house buyers
were more spread out across the
CMA (see figure I). One in two
condominium buyers chose a unit in
the city of Sherbrooke (before the
mergers)—which is not surprising,
since the supply of condominiums is
more significant there.

Household age
and composition

The choice of a type of housing
largely depends on household age

and composition. Families with one
or more children rather tended to
choose single-family houses, while
young professionals, lone-parent
families and one-person households
as well as seniors were more tempted
by condominiums. As such, the profile
of buyers in the Sherbrooke CMA
was in line with generally observed
residential trajectories.
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Not surprisingly, most single-family
house buyers were young families
with one or more children. As shown
in figure 2, one in two such buyers
were households aged from 25 to

44, with most having one or more
children. However, as single-family
house buyer households got older,
their composition became more
diversified: among those aged from
45 to 64, 40 per cent were lone-parent
families or one-person households.

With a share of 7 per cent of
purchases, households aged 65

or older were not significantly
represented among single-family
house buyers, despite their considerable
demographic weight (they accounted
for one third of all households in the
Sherbrooke area in 2010).

In the case of condominiums, buyers
were also typically 25 to 34 years
old, as this age group accounted

for 31 per cent of the purchases.
However, the composition of the
households was more varied among
condominium buyers than among
single-family house buyers, as two

in three condominium buyers were
lone-parent families or one-person




households. Given their relatively
smaller floor area, condominiums are
better suited to smaller households
than to families with children?. In fact,
only 7 per cent of condominium
buyers (all age groups combined)
were couples with one or more
children, while households of this
type accounted for one third of
buyers of freehold homes.

People aged 65 or older were

also a significant client group for
the condominium market. In all,
they made 23 per cent of the
condominium purchases in 2010.
Given that they are easy to maintain
and often located near services,
condominiums can be better suited
to seniors.

Lastly, it can be noted that
households aged from 35 to 44 were
much less significantly represented
among condominium buyers than
among single-family house buyers.
This is not surprising, as most of
these households are couples with
one or more children. They are also
the households with the highest
median income?, and single-family
houses are therefore more accessible
to them*.

Household income

Household income is another
determining factor in the choice of
a home. In general, a higher income
allows for the purchase of a more
expensive property. According to
data from the Quebec Federation of
Real Estate Boards (QFREB), single-
family houses have a higher median
price than condominiums. It can
therefore be expected that single-
family house buyers are more affluent
than condominium buyers®.

The results recorded in the
Sherbrooke CMA follow this logic.
Households who purchased a single-
family house in 2010 had a higher
median income ($68,500) than those
who bought a condominium ($53,069).
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Figure 2
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Source: Statistics Canada (National Household Survey, 2011); compilation and calculations: CMHC.
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* Other includes one-family census households with other persons and multiple-family
census households with or without other persons.

To push the analysis further, it is
interesting to look at household
incomes in relation to house prices.
With a median price® for single-family
houses of $180,000 in 2010, the
price-to-buyer income ratio was

2.6 to |. For condominiums, the
median price’ was $140,750, which
also gave a ratio of 2.6 to |. It can
therefore be concluded that, in
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2010, single-family house buyers and
condominium buyers spent similar
proportions of their income to buy
their home.

Most buyers (80 per cent), of

all housing types combined, had

to finance their purchase with a
mortgage. The proportion of buyers
who had to get a mortgage was
slightly lower (74 per cent) for new




buyers of condominiums, which can
be explained, in part, by the greater
share of older buyers. In fact, people
aged 65 or older were generally the
ones who managed to self-finance
their purchase, thanks to savings
accumulated over their career

and the proceeds of the sale of a
previous property.

What can be drawn from
the buyer profile? What is
the relationship between
this profile and the homes
started from 2011 to 2015?

While based on data from the 2011
NHS, the buyer profile can be useful
in understanding housing market
trends in the Sherbrooke area since
that survey. The sectors preferred
by buyers in 2010, for example, were
those where a significant share of
new dwellings were started over
the five years that followed, which
contributed to the development of
certain sectors.
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In fact, 33 per cent of new homes
started from 2011 to 2015 are located
in the Rock-Forest—Saint-Elie—Deauville
sector. In other words, this sector,
which attracted 27 per cent of buyers
in 20118, probably remained popular
with buyers over the following years
on the new home market, which
supported the development of the
sector. A similar trend was also
observed in the Fleurimont sector.

However, only 15 per cent of the new
homes started from 2011 to 2015

are located within the former city of
Sherbrooke; this was a much smaller
share than the proportion of buyers
who purchased a home in that sector
in 2010 (30 per cent). As such, the
buyers in this sector probably turned
mainly to the resale market.

Conclusion

In conclusion, this profile revealed,
for the first time, a number of
interesting characteristics of
homebuyers in the Sherbrooke area
and certain aspects that distinguish
them with regard to their choice of
properties. The data confirm a classic
profile in terms of housing trajectory.
Younger households with children
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and those with higher incomes
generally opted for single-family
houses, while households without
children, older households and those
with lower incomes rather turned
to condominiums.

The data from the 2011 survey are

a good starting point and will be
updated when the results of the
2016 Census will be released over
the coming years. The publication of
these results will allow for further
interesting analysis to track the
profile of buyers in the Sherbrooke
area over time, which CMHC intends
to report on in a subsequent issue of
Housing Market Insight.
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ENDNOTES

In this report, “single-family house” refers to freehold homes, which include plexes. According to data from the
Quebec Federation of Real Estate Boards (QFREB), plexes accounted for one in ten properties sold in the
Sherbrooke CMA in 2010.

Income also influences buyers’ choice of housing types; this aspect will be addressed in the next section.
The aspect of incomes will be addressed in the next section.
See the previous footnote.

According to data from the QFREB by the Centris® system, the median of single-family houses was $180,000 in 2011,
while the median price of condominiums was $140,750.

QFREB by the Centris® system.
See footnote 6.

In this case, this figure includes both single-family house and condominium buyers.
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CMHC helps Canadians meet their housing needs. As Canada’s authority on housing, we contribute to the stability of
the housing market and financial system, provide support for Canadians in housing need, and offer objective housing
research and information to Canadian governments, consumers and the housing industry. Prudent risk management,
strong corporate governance and transparency are cornerstones of our operations.

For more information, visit our website at www.cmhc.ca or follow us on Twitter, LinkedIn, Facebook and YouTube.

You can also reach us by phone at 1-800-668-2642 or by fax at 1-800-245-9274.
Outside Canada call 613-748-2003 or fax to 613-748-2016.

Canada Mortgage and Housing Corporation supports the Government of Canada policy on access to information for
peoble with disabilities. If vou wish to obtain this publication in alternative formats. call 1-800-668-2642.

The Market Analysis Centre’s (MAC) electronic suite of national standardized products is available for free on CMHC'’s
website. You can view, print, download or subscribe to future editions and get market information e-mailed automatically
to you the same day it is released. It’s quick and convenient! Go to www.cmhc.ca/en/hoficlincl/homain

For more information on MAC and the wealth of housing market information available to you, visit us today at
www.cmhc.ca/housingmarketinformation

To subscribe to printed editions of MAC publications, call 1-800-668-2642.

©2016 Canada Mortgage and Housing Corporation. All rights reserved. CMHC grants reasonable rights of use of this
publication’s content solely for personal, corporate or public policy research, and educational purposes.This permission
consists of the right to use the content for general reference purposes in written analyses and in the reporting of
results, conclusions, and forecasts including the citation of limited amounts of supporting data extracted from this
publication. Reasonable and limited rights of use are also permitted in commercial publications subject to the above
criteria,and CMHC’s right to request that such use be discontinued for any reason.

Any use of the publication’s content must include the source of the information, including statistical data, acknowledged
as follows:

Source: CMHC (or “Adapted from CMHC,” if appropriate), name of product, year and date of publication issue.

Other than as outlined above, the content of the publication cannot be reproduced or transmitted to any person or,

if acquired by an organization, to users outside the organization. Placing the publication, in whole or part, on a website
accessible to the public or on any website accessible to persons not directly employed by the organization is not permitted.
To use the content of any CMHC Market Analysis publication for any purpose other than the general reference purposes
set out above or to request permission to reproduce large portions of, or entire CMHC Market Analysis publications,
please complete the CMHC Copyright request form and email it to CMHC’s Canadian Housing Information Centre at
chic@cmhc.ca. For permission, please provide CHIC with the following information: Publication’s name, year and date

of issue.

Without limiting the generality of the foregoing, no portion of the content may be translated from English or French into
any other language without the prior written permission of Canada Mortgage and Housing Corporation.

The information, analyses and opinions contained in this publication are based on various sources believed to be reliable,
but their accuracy cannot be guaranteed. The information, analyses and opinions shall not be taken as representations for
which Canada Mortgage and Housing Corporation or any of its employees shall incur responsibility.
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